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When a woman shops 

for anything from 

a toaster to a washer, 
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She has a picture 
in her mind — 


implanted there by things 
she’s seen and read 

in her favorite magazine-— 
and with each purchase 


that she makes 
she sees that picture 
bit by bit becoming real. 


With special skill 
sharpened by constant 
in-the-home research, 
McCall’s editors understand 
how to inspire 

these “mental pictures” that 
move advertising 10 McCall's 
into action every month in 
more than 3,500,0/)0 homes. 
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HOW INCOME IS DIVIDED 


Per family income was highest in these states: 


Hawaii ...... $5,410 Massachusetts . $4,315 
Connecticut .. 5,123 Rhode Island. . 4,307 
New York ... 4,728 North Dakota. 4,183 
New Jersey ... 4,547 ee 4,181 
District of 


Columbia .. 4,491 


California has the largest gross cash farm income (not 
including non-money income). The 10 state leaders, in 
thousands of dollars: 


California $1,992,074 Wisconsin .$898,300 


Iowa .... 1,680,643 Kansas .... 867,087 
Illinois ... 1,308,011 Cie ..... 821,983 
Texas .... 1,298,245 Nebraska .. 816,508 
Minnesota 983,731 Missouri ... 800,076 


During the past year the following major areas gained 
in their “% of U.S.A. Potential:” East North Central, West 
North Central, East South Central and West South Central. 


1946 1947 Plus Minus 
New England ..... 7.207 6.995 .212 
Middle Atlantic .... 22.130 22.013 117 
East North Central.. 21.669 21.857 .188 
West North Central 9.072 9.206 .134 
South Atlantic ..... 11.999 11.957 .042 
East South Central.. 5.503 5.535 .032 
West South Central. 8.081 8.176 .095 
Mountain ........ 3.235 3.195 .040 
a 11.104 11.066 .038 


A number of relatively small cities favored by million- 
aires as a place of residence continue to lead in per capita 
Effective Buying Income, but among the 200 cities leading 
in population, the 10 leaders were: 


East Orange, N. J. $2,148 Indianapolis, Ind. . $1,869 


Hartford, Conn.... 2,029 Seattle, Wash. ... 1,838 
Portland, Ore. .... 1,982 Tacoma, Wash. .. 1,837 
Sioux City, lowa.. 1,964 Des Moines, Iowa. 1,829 


Cleveland Heights, 
SS ase-ngeurns 1,909 


Paterson, N. J. ... 1,798 


INSURANCE AND TAXES 


A close correlation existed between individual income 
tax payments and sales of ordinary life insurance in 1946. 
U.S. A. per capita averages were $128 for income tax pay- 
ments and $108 for life insurance sales. However, in 29 
states the dollar sales of insurance exceeded income tax 
payments. States in italics are those where insurance sales 
great/y exceeded income tax payments. Arkansas, Colorado, 
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SIGNIFICANT TRENDS 


As seen by an editor of SALES MANAGEMENT for the year ending December 31, 1946 


Georgia, Idaho, Indiana, Iowa, Kansas, Kentucky, Maine, 
Minnesota, Mississippi, Montana, Nebraska, New Hamp- 
shire, New Jersey, New Mexico. 


Also North Carolina, North Dakota, Oklahoma, South 
Carolina, South Dakota, Tennessee, Texas, Utah, Vermont, 
Virginia, West Virginia, Wisconsin and Wyoming. With 
only one striking exception (New Jersey) these states are 
primarily agricultural rather than industrial areas. 


SIGNIFICANT SHORTS 


Best States on a Quality Basis: The lead in Quality 
of Market Index goes to Connecticut with 128, (meaning 
28% better than national average) followed by District of 
Columbia 126, California 124, New Jersey 121, Washing- 
ton 120, New York 119, Nevada 118, Oregon 117, Massa- 
chusetts 114, Rhode Island 114, Illinois 114, Montana 113, 
Ohio 112, and Delaware 111. 


Concentration in the Leading Counties: The 200 
counties leading in population accounted in 1946 for the 
following percentages of the national total: 


Population ......... a 53.66% 
eet 63.64% 
Pn eee eT 64.86% 
General Merchandise ..... . 73.39% 
ssc hoi dues ceo 65.64% 


Effective Buying Income .... 65.86% 
Concentration in the Leading Cities: The 200 
cities leading in population were good in 1946 for: 


36.92% of the population 

50.88% of the retail sales 

48.17% of the food sales 

67.97% of the general merchandise sales 
54.57% of the drug sales 

51.21% of the net effective buying income 
79.34% of the wholesale sales 


Settle for “’% of U.S.A. Potential: Neither popu- 
lation nor retail sales nor Effective Buying Income can 
always be depended upon as perfect barometers for an 
individual product, since extreme differences exist in the 
ranking of cities for specific commodities. A city may 
be high in food, low in general merchandise, et cetera. A 
great many SM subscribers find that the “% of U.S.A. Po- 
tential” is the best yardstick, it is a balanced figure, made 
up of 5 parts Effective Buying Income, 3 parts retail sales, 
and 2 parts population. Sales managers want to get their 
merchandise in places where people do their buying, the 
advertising department wants to reach them where they 
live. Since the potential figure embraces the three impor- 
tant elements of people, income and sales, it can be used 
for both sales and advertising planning. 
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The most amazing “Buy, Sell, Do”, Information Service 
in America—4 days from the nation’s best authorities to 
the nation’s farmers—that’s the Late and Important page 
in every issue of FARM JOURNAL. 
LATE AND IMPORTANT bulletins are good—be- 
cause they’re based on accurate last minute information 
and constructive thinking. Four out of every five sugges- 
tions actually resulted in making more money for farmers 
in 1946. We couldn’t always outguess the politicians— 
but we piled up a big margin on the credit side! And this 10 FAS: ca 
4-day editor to reader service is exclusive with FARM 1 me teed atta i) 
JOURNAL. 7 
Quick, authoritative advice like this in every issue is 
making farming a bigger, more profitable business all 
the time for the nation’s leading 2,600,000 farm homes. 
It’s making FARM JOURNAL the BEST READ MONTHLY 
MAGAZINE OF ANY KIND in AMERICA. And it’s 
making FARM JOURNAL advertisers mighty happy— 
they get results. 


i) 
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Farm Journal \ 


AMERICA’S LARGEST RURAL MAGAZINE 
GRAHAM PATTERSON, Publisher, PHILADELPHIA 5 
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SURVEY OF BUYING POWER 


New and Exclusive Estimates of Population, Total Retail Sales, Sales 
by Three Major Store Groups, Effective Buying Income (Gross and 
Net), Gross Farm Income, Wholesale Sales, Sales-Advertising 
Controls for the Nation, Sections, States, Counties, Cities 
Plus Special Sections for Hawaii and the Dominion of Canada. 


Income in 1946 remained almost at 
the 1945 level, but retail sales soared 
to an all-time high, practically double 
the 1929 total which for many years 
during the depression Thirties looked 
like a towering mountain peak. 

Disposable income (gross less Fed- 
eral income taxes) increased 6% to 
$140.9 billion, but retail sales soared 
from $74.5 billion to $96.5 billion, or a 
gain of 30%. Obviously much of the 
increase in sales came from savings. 
Last year’s savings of $15.8 billion were 
the lowest since 1941, and only half of 
the 1945 total. The Nation’s dollars 
were spent and saved approximately as 
follows: 


Federal Taxes ...... 


ca oe clay . mae” 
__ - eee 96.53 ” 
Services, Amusements, 
Transportation, Local 
. gop aie . 2865 ” 


In this 18th annual S.M. Survey of 
Buying Power the editors have made 
a change which they feel sure will 
meet with the approval of subscribers. 
In previous years county and city data 
sections were separated, and some of 
the information given for counties was 
not repeated for cities, and vice versa. 
This year the two sections are consoli- 
dated and subscribers can see at a 
glance the importance of a city or 
Cities as compared with the county. 
Identical information is given for both 
units, with the exception that farm in- 
come is given only for counties and 
Wholesale sales only for cities. 

A welcome addition for cities are 
the Sales-Advertising controls which 
heretofore have been available only for 
Counties. Judging by the use-examples 
available to §.M. editors, probably the 
one most widely used column in the 
Survey is “% of U.S.A. Potential.” 
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This is SALES MANAGEMENT’S 18th annual study of income and 
sales. Here—and here only—can you find for all civil divisions down 
to 10,000 population the answers to all these questions: 


Where people live 

How much they have to spend 

How much they do spend 

Where they spend it—and for what 


For the first time in the Survey’s history Canada is surveyed and 
assayed in the same manner as the civil divisions of the U.S.A. 


For the added convenience of subscribers the county and city data 
sections are consolidated. Counties are listed in alphabetical order, 
and cities are shown within the county, indented and in light face. 


During the past year the use and acceptance of the Survey of 
Buying Power has become even more widespread among manufac- 
turers, advertising agencies, advertising media, chain stores, state and 
Federal bureaus and departments. It is in constant use as source ma- 
terial for briefs filed before such bodies as the Federal Communica- 
tions Commission and the Bureau of Civil Aeronautics; it continues to 
be used for setting state and county quotas for Federal Bond drives 
and the quotas for charitable fund drives. In late Winter 1947 its use 
was made mandatory through a law passed by the legislature of West 


Virginia governing the distribution of state aid for free schools. 


Many subscribers have asked that this 
be given for cities. Their wish has 
been granted. 

Subscriber response to last year’s in- 
novation of two Effective Buying In- 
come figures, gross and net, was most 
gratifying, and this feature has been 
continued. In 1946 because of a 
slight lowering in the income tax rate, 
the net figure is almost 88% of gross, 
while in 1945 it was less than 87%. 
This is the mational rate. State ratios 


show a high degree of variance, with 
Federal taxes a much higher percent- 
age of income in the highly indus- 
trialized states than where agricultural 
income is of primary importance. 

The average family last year spent 
$2,500 in retail sales, with $617 going 
to food stores, $383 to general mer- 
chandise stores, $92 to drug stores. A 
Marketing Pictograph in the Swrvey 
gives the family expenditures in every 
type of store. 
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One ot the most striking changes in 
the Survey is to be found in the Popu- 
lation columns. We know all too little 
about the number and location of peo- 
ple today. We know that the Nation 
has gained some 12 million people 
since the 1940 Census was taken. We 
know that millions of people moved 
about during the war years, coming 
from farms and villages to city war 
plants, that there were great sectional 
changes induced by war needs and op- 
portunities. We know that the state- 
county-city estimates from 1942-1945 
were shrunken because 10 million men 
and women were overseas. 

Today the Government by a sam- 
pling method can determine national 
and state populations with a fair de- 
gree of accuracy, but practically no of- 
ficial data is available on county and 
city population. Because neither the 
1940 figure nor the OPA count is of 
any value today, SALES MANAGEMENT 
has undertaken the task of making 
county and city estimates as of Jan- 
uary 1, 1947. 

Your editors do not advance these 
population estimates as being anything 
like 100% accurate. The best they can 
say for them is that they are better 
than the outdated 1940 and OPA fig- 
ures, and probably are sufficiently ac- 
curate for general sales and advertis- 
ing planning. But do not decide that 
City A is a better market than City B 
because it has a per-family Effective 
Buying Income of $4,640 while B has 
only $4,575. The margin of error in 
the population estimates makes such 
precise comparisons of debatable value. 

A complete description of the meth- 
ods used in making county and city 
population estimates will be found in 
the following paragraphs. 


Population Estimates, 
How Derived. 


New population estimates for coun- 
ties and cities as of January 1, 1947, 
are advanced by your editors with 
some fear and trembling. Their ac- 
curacy is not guaranteed. Perhaps the 
best that can be said for them is that 
they are far more realistic than either 
the 1940 Census figures or the 1943 
OPA count which omitted some 10 


million men and women who were in 


the Armed Services. 

The Nation needs a new Census of 
population, and until 1950 rolls around 
we can have only guess-timates, which, 
very frankly, is a characterization that 
can be applied to the population fig- 
ures in this Survey. SALES MANAGE- 
MENT is not at all happy about them, 
but considers them the best that can 
be made at this time. 

The procedure was as follows: The 
magazine asked postmasters and Cham- 
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bers of Commerce in every city which 
is listed in the Survey to send estimates 
of January 1 population, covering civil- 
ian population within the municipal 
boundaries. Usually there was close 
agreement between the two estimates. 
Where they were close, SM averaged 
out a middle figure. Where the varia- 
tion was wide, SM went back for added 
information from local sources. 

Any increases in city populations 
over the preceding year were added to 
the county figure printed in the 1946 
Survey, or subtracted if there was a 
decrease. 

The next step was to determine from 
Bureau of Census estimates of state 
populations as of July 1, 1946, the in- 
crease or decrease for the state as a 
whole. 

Then this rate of change was ap- 
plied to the revised county figure. 

Perhaps the procedure can be clari- 
fied by an example: 

City X had 20,000 people in 1945, 
and 25,000 on January 1, 1947. The 
county in which it is located had 
40,000 people in 1945. 


AVERAGE ANNUAL INCOME 


PER EMPLOYED 
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The city gain of 5,000 people was 
added to the old county figure, giving 
us a new figure of 45,000. 

The state, according to Census Bur- 
eau estimate, gained 10% in popula- 
tion. 

So to the revised county figure of 
45,000 was added the state 10% gain, 
making the final revised county figure 
49,500. 

Counties where there were no major 
cities received the over-all state in- 
crease of 10%. 

The estimates for number of fam- 
ilies was developed by this procedure: 
From U.S. Housing Volume 2, 1940, 
the SM editors took off for each county 
and city the median number of persons 
per occupied dwelling unit. This was 
then divided into the 1947 estimated 
population figure. The resultant ten- 
tative family total was greater than the 
Census Bureau’s current estimate of 
the number of families in the Nation, 
and all county and city family figures 
were then reduced by 9% to bring the 
national total in line with the Census 
Bureau's national estimate. 

That's it, subscribers. It was the best 
we could do under the circumstances, 
and we are forced to say, “take it or 
leave it.” We frankly label our figures 
as “guess-timates,” but where are you 
going to find better ones? Unquestion- 
ably there is a margin of error, per- 
haps as much as 5%. If we show a 
county's population as 100,000, and a 
group of local experts say “No, it’s 
105,000” or “It’s only 95,000,” we shall 
not argue with them. 

Always when the Nation gets into 
the closing years of a decade there is a 
lot of confusion about correct popula- 
tion figures. In 1939 and even in 1940 
we were all forced to use county popu- 
lation figures from the 1930 Census. 
We knew they were antiquated but 
we had no new model. Today the situ- 
ation is even worse because in addition 
to a bigger than average increase in 
population we have the shifts in popu- 
lation which were produced by the 
war. 


Retail Sales, 1946 SM Estimates 


County figures are arranged alpha- 
betically by states, and cities are 1n- 
dented, with city figures in lighter type. 
Only those cities are included which 
had retail sales of $4,000,000 or more 
in 1939. 

In making its estimates of retail sales 
by states, counties and cities, SALES 
MANAGEMENT starts with the official 
1939 Census figures as the base. Vart- 
ous factors are used in estimating the 
degree of change since that year, the 
main ones being (1) population 
growth or decline, (2) bank debits, 
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TO SELL IT 
TO FARMERS 


AGENT 
-AG TEACHER 


To do a real selling job in the farm 
market, you can’t afford to overlook 
the “influence market” in the farm field. 
County Agents, Vo-Ag Teachers and 
Extension Leaders are the key men to 
reach because their influence with 
6,000,000 farm families is often power- 
ful enough to outsell your best sales- 
man. 

A regular schedule in Better Farm- 
ing Methods is the friendly and busi- 
ness-like way to bring your sales story 
to the favorable attention of these farm 
leaders. 


CCA Circulation—17,000 


Getter 
FARMING 
METHODS 


Watt Publishing Co., Mount Morris, Ill. 


(3) sales tax receipts where available, 
(4) sales of independent retailers as 
compiled for certain states by the De- 
partment of Commerce, (5) depart- 
ment store sales index of the Federal 
Reserve Board, (6) income tax pay- 
ments, (7) agricultural marketings. 

Especially through the studies which 
the magazine has made on the cor- 
relation between bank debits and re- 
tail sales—studies going back to 1929 
— is it possible to mark the direction 
and degree. These relationships be- 
tween bank debits and retail sales vary 
from state-to-state and city-to-city. 

The month-to-month changes in 
bank debits and retail sales are re- 
flected monthly for more than 200 
cities in the copyrighted feature, “High 
Spot Cities,” which appears in each 
first-of-the-month issue of SALES MAN- 
AGEMENT. These continuing studies 
are extremely helpful in preparing the 
final annual estimates which appear in 
this volume. 

Because much more information is 
available for large counties and cities 
than for small ones, the editors believe 
that a higher degree of accuracy in es- 
timating both income and sales is pos- 
sible for the large communities. For 
many of the smaller counties and cities 
no current data is available, and the 
Research Department has beea forced 
to assume that the direction of change 
is similar to the larger areas of which 
they are a part. 

The first column under Retail Sales 
is “Dollars in Thousands,” followed by 
“% of State” and “% of U.S.A.” Sim- 
ilar percentage figures are given for 
population and Effective Buying In- 
come so that users of the Survey can 
see at a glance both the quantity (dol- 
lars) and the quality (percentages) 
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factors of a given county or City, or as 
between counties and cities. 

Estimates then follow for the 1946 
dollar sales of three important store 
groups, selected both on the basis of 
total volume and of current business 
possibilities. In the 1948 edition two 
groups may be added—automotive and 
building materialk—which have been 
omitted in recent years because short- 
ages and allocations have made sales 
figures relatively meaningless. 

The types of stores included under 
food, general merchandise and drugs 
follow the pattern laid down by the 
Bureau of the Census. 

The food group takes in all stores 
selling food as a main item (groceries, 
meat markets, delicatessens, dairy prod- 
ucts) but does not include country 
general stores. 

General merchandise stores include 
department stores, mail-order stores, 
and variety stores. 


1939 


1941 


SOURCE: U. $. COMMERCE DEPARTMENT 


Drug stores are drug stores only. 
The estimates do not include the sales 
of drug items in department stores, 
super-markets or other stores that may 
sell some drugs or toilet goods as a 
sideline. 

For the Nation as a whole, retail 
sales account for 60% of gross income 
and 69% of net income, but the rela- 
tionship varies widely from state to 
state and especiglly in counties and 
Cities. 

Some counties, and many cities, have 
retail sales which are greater than net 
Effective Buying Income. This seldom 
means that the people in those com- 
munities are living beyond their in- 
comes. Almost always it means that 
they draw retail trade heavily from a 
wide outside area. 


Effective Buying Income 
SM Estimates 


The first column under this heading 
shows in thousands of dollars the gross 
Effective Buying Income for 1946 
from all sources, including: 


Wages 

Salaries 

Dividends 

Interest 

Government Payments 

All Miscellaneous Items of Income. 


The income figure is for income 
paid out, before taxes are paid. 

The estimate is based upon a for- 
mula first devised by SALES MANAGE- 
MENT in 1939. It has been improved 
materially in recent years through cor- 
relation studies which show the rela- 
tionship between income and retail 
sales, and between bank debits and 
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Is this the way 
your salesmen 


TMS 


e The surest way to make “crystal ball” decisions is to 
“stay put” in the home office. This is obvious to all sales 
executives. Yet the fact remains that the waste of time 
incident to business travel makes all too many men feel 
: impelled to remain at their desks. 

> But here’s how to cut time-consuming business trips 
down to size. With a 4-place, company-owned Bonanza, 
travel time is sliced from days to hours. You name the 
place—and you speed there when it suits you best—at 
nearly 3 miles a minute. You travel luxuriously, relaxing 
in quiet comfort. Gone are the inconveniences and all 


SSS 
SS 


the red tape of ordinary methods of traveling. 

The Bonanza is an actual money-saver because operat- 
ing costs can reach as little as 1¢ per passenger mile. 
This investment pays—and brings you immediate extra 
returns in new mobility and efficiency in doing the 
day’s work. 

There is a Beechcraft distributor near you ready to 
present all the facts and figures you need in order to 
evaluate the Bonanza’s usefulness to your business. 
Call him. Beech Aircraft Corporation, Wichita, Kansas, 
U.S.A. 


Built for Business Four luxuriously comfortable seats. 
Sound-proofed—quiet as an open-window car at 55! 
172 mph cruising; 750 mile range. 

Fully equipped —radio, lights, flaps, etc. 


BEECHCRAFT 


OVANZA 
MODEL 35) 


have matches 
to do with 


markets 7 


@ Plenty! With Diamond Book Matches, an 


advertiser can concentrate his advertising in 


each market exactly according to the needs of 


that individual market. This is flexibility not 
found in most media. 

Diamond Book Match advertising is dis- 
tributed for you in any selected market areas, 
in any selected quantities, during any selected 
time periods. 

You pay for space only on the matches. You 
pay only 17% of the total cost. Each ad is 
exposed to a prospect twenty times. The cost 
is as low as 2/1000 of a cent per reader ex- 
posure. You get full color in small space. Your 
ad has no competition; it’s the only ad on a 
Diamond Match Book. You can put as much 
selling copy on a Diamond Match Book as is 
in this ad. 

Let us analyze your advertising and sales 
problems and prepare a Diamond Book Match 
campaign tailor-made to your needs. No cost 


or obligation. Write for full information today. 


Diamond 


Match 


COMPANY 
Dept. S-106, 318 S. Michigan Ave. 
CHICAGO 4, ILLINOIS 


The pocket-sized answer. . . 
to man-sized media problems 
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both income and sales. As in the case 
of retail sales, the Survey of Buying 
Power is the only source for income 
estimates by counties and cities. 

After estimating the national in- 
come with the cooperation of Depart- 
ment of Commerce experts, the income 
is apportioned to each state on the 
basis of information available through 
retail sales, income tax returns, bank 
debits, population changes, carloadings, 
agricultural payments, and the like. 

The state income is then distributed 
by counties according to percentage 
figures based upon known relationships 
between the county and the state, in- 
cluding many of the factors mentioned 
in the preceding paragraph. Where 
there are important cities the income 
is then broken down still further, based 
upon studies of the degree of impor- 
tance which the city bears in the coun- 
ty’s general economy. 

From this gross figure is subtracted 
the estimated Federal income tax pay- 
ment and that new total is Net Effec- 
tive Buying Income, or disposable in- 
come. It is not possible to secure re- 
liable data on the county-by-county 
and city-by-city income tax payments. 
Only state figures are available, and the 
assumption is made that the percent- 
age paid by the state as a whole is ap- 
plicable to all counties and cities. Com- 
mon-sense reasoning tells us that de- 
ductions should be greater for the 
large, highly industrialized areas and 
smaller for farm and rural areas, but 
no formula for making these logical 
adjustments is possible from available 
data. 

Following the total dollar figure on 
Net Effective Buying Income come 
further refinements, and these, for the 
second year, are based on the met fig- 
ure. Bear this in mind in making com- 
parisons for issues preceding the 1946 
Survey of Buying Power. 

The per family E.BI. figure is a 
straight arithmetical average. We cau- 
tion readers in its use for two reasons: 
because it zs arithmetical rather than 
median, and because the population 
estimates for 1947 are advanced as sub- 
ject to a considerable margin of error. 

Your editors would like to be able 
to present you with a median average 
income figure, or groupings to show 
the number of families within the con- 
ventional standard income groups, but 
they are unable to secure reliable meas- 
uring rods. 


In probably the majority of counties 
little difference would be found be- 
tween an arithmetical and a median 
average. Relatively they would be sim- 
ilar. 

But in many other counties great 
differences would be found. Let’s say 
that a county has 10,000 families and 
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a total Net E.B.I. of $40,000,000. This 
works out to an arithmetical average 
of $4,000 per family. 

It is possible, however, that five fam- 
ilies have a total income of $2,000,000; 
100 others a total income of another 
$2,000,000; 1,000 others a total income 
of $7,500,000, leaving $28,500,000 for 
the remaining 8,895 families, or an 
average for them of $3,204. 

So, we suggest, do not take these per 
family figures literally. They have value 
in a broad sense as denoting the qual- 
ity of a market, but your editors believe 
that close distinctions, such as $4,500 
as against $4,400, are relatively mean- 
ingless. 

County and city net dollar figures 
are refined to show what percentage 
they bear to state and U.S.A. totals. 
Since similar percentages are shown 
for population and retail sales, sub- 
scribers can get the answer quickly to 
three vital questions: how many peo- 
ple, how much they spent, how much 
they might have spent. 

Some subscribers, particularly re- 
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SPENDING 9% BILLION DOLLARS ANNUALLY 


New methods, new functions, new competitions require the use of new and 

more efficient techniques in the cultivation of markets. Every large sales opera- 

tion rests basically on thorough knowledge and full exploitation of individual 
et Opportunitics. 


re graphic visualization of nine major markets and to assure proper 
ahd working arrangement, months of study and checking with operating 


541,604 city blocks were walked. 


445,456 retail outlets in 18 comi 
classifications have been arranged by 
divisions. 


3,037 shopping centers and streets 
located. 


1,520 cities and suburban towns we! 
covered by foot and car. 


WERE ARE THE SALES OPERATING 
TOOLS FOR NINE GREAT MARKETS 


EARST DVERTISING ERVICE 


959 8th AVENUE - NEW YORK 19, N.Y. 
HERBERT W. BEYEA, Generel Moneger 


NEW YORK + BOSTON + PHILADELPHIA + DETROIT 
SAN FRANCISCO + CHICAGO «+ PITTSBURGH + LOS ANGELES 
BALTIMORE + FT. LAUDERDALE, FLA. + SEATTLE 


search men and other technicians, may 
be left unsatisfied by the above de- 
scription of how SALES MANAGEMENT 
makes its annual estimates. We regret 
that we cannot take them through each 
step and process. 

To SALES MANAGEMENT the for- 
mulas and technique used in making 
these estimates for the annual Survey 
of Buying Power are an important and 
valuable stock in trade which must be 
safeguarded. Just as Macy’s doesn’t tell 
Gimbel’s, just as P. & G. doesn’t tell 
Colgate, so SM must refuse to tell all 
its secrets. 


Gross Cash Farm Income. 


For the fifth successive year the 
SALES MANAGEMENT Research De- 
partment has developed an estimate of 
gross farm income by counties. It is an 
estimate of the cash receipts from agri- 
cultural and live stock marketings, plus 
Government benefit payments. It does 
not include the farmer's income from 
off-the-farm labor or from investments. 

The estimates for 1946 are not di- 
rectly comparable with those of previ- 
ous years because this year no attempt 
has been made to estimate the farmer's 
non-money income. 
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Neighborhood Penetration 


This non-money income varies wide- 
ly in its over-all importance, and has 
changed so much since the 1940 Cen- 
sus that SM’s Research Director feels 
that any current estimates would have 
too high a margin of error. According 
to sectional estimates for the year 1944 


FARM INCOME 


IN BILLIONS OF DOLLARS 


PRODUCTION 
EXPENSES 


REALIZED 
NET INCOME 


IN 1939 


13.8 
GROSS 
INCOME 
IN 1941 


27.3 


(ESTIMATED) \\ 
GROSS 
INCOME 
IN 1946 


SOURCE: U.S. DEPARTMENT OF AGRICULTURE 


The $27.3 billion includes both cash re- 
ceipts from farming and the imputed value of 
non-money income. 


made by the Department of Agricul- 
ture, 12.5% of the farmer’s income is 
in “kind.” This includes free rent; 
field, garden and dairy products con- 
sumed in the home; fuel and ice 
gathered and consumed on the farm. 

As a percentage of total gross in- 
come the sectional range in 1944 was 
as follows: 


New England 

Middle Atlantic 

East North Central 

West North Central .... 
South Atlantic 

East South Central ..... 
West South Central .... 
Mountain 

Pacific 


The 1946 estimates were arrived at 
by taking the Department of Agricul- 
ture preliminary figures on gross farm 
income by states and then distributing 
the total by counties according to the 
percentages which prevailed in the 
1940 Census. There was not sufficient 
information available on a county-by- 
county basis to make possible any al- 
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25,200 PICTORIAL REVIEW FAMILIES... 


PROSPECTS FOR LIBERTY COACHES 


IT’S ONLY NATURAL, SINCE 


Nowhere Else does such a star- 
studded cast of writers and artists go to 


work to help you sell 


Nowhere Else among magazines 
does the magnetism of Jocal entertain- 


ment news draw people to your story 


Nowhere Else is advertising so 
rigidly limited in order to assure your 
message of spotlight visibility 


Nowhere Else can you pick your 


markets—from 1 to 10 —as you like 


MAY 10, 1947 


Trailers at thousands of dollars apiece— 
or mayonnaise at two bits a jar? When 
Pictorial Review goes to work, the pros- 
pects stand in line. Liberty Coach Com- 
pany did it with a single Pictorial Re- 
view page. And 25,200 inquiries about 
their trailers came roaring in with al- 


most jet-propelled speed. Since then 


IN OVER 6,200,000 HOMES 


(and why not) three more Pictorial Re- 
view pages have been lining up new 
prospects for Liberty Coaches by tens 
of thousands every time. That’s no sur- 
prise for any advertiser who’s put Pic- 
torial Review power behind his selling. 
Time after time, the proof piles up... 


Pictorial Review is a matural for results! 


FROM COAST TO COAST 


Pictorial Heview 


covering 10 major markets through the Sunday Issues of 


New York Journal-American 
Baltimore American 
Pittsburgh Sun-Telegraph 


Detroit Times 
Chicago Herald-American 
*Milwaukee Sentinel 


Los Angeles Examiner 
San Francisco Examiner 
Seattle Post-Intelligencer 


Boston Advertiser 


(*Milwaukee Sentinel represented for Pictorial Review only) 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 


Metropolitan 


Group Comics 
in brief... 


1. A TRULY NATIONAL NET- 
WORK of independently edited 
color comics sections in 48 of the 
nation’s strongest newspapers— 
the same time-tested papers you'll 
find on most one-paper lists. 


2. ALL READERSHIP STUDIES 
reveal the fact that these great 
color comics sections are read faith- 
fully by upwards of 80% of the 
adults, 97% of the rising genera- 
tion, 6 to 17 years, in the 18,000,000 
families who buy them—50,000,- 
000 readers! Ask any MG office 
for comprehensive readership data. 


3. THE LARGEST ASSEMBLED 
audiences of the nation’s most pop- 
ular features. Not just one, but 
every Syndicate supplies these 
great ‘independently edited sec- 
tions. 


4. ANATIONAL SALES MEDIUM 
affording the most extensive and 
intensive coverage available in 
any medium. Any MG office will 
gladly supply you with a variety of 
standard coverage data—geo- 
graphic areas, states, counties, city- 
size groups, intensity studies—or 
special studies custom-built to fit 
your particular sales picture. 


5S. A HIGHLY FLEXIBLE and eco- 
nomical medium—allowing you to 
choose your most productive mar- 
kets, change copy, dealer listings, 
insertion dates. Details upon re- 
quest. 


6. MERCHANDISABILITY of 
Metro Group Comics is well known 
to many top-flight national adver- 
tisers. Skilled MG representatives 
collaborate in the vital business of 
dramatizing this great medium 
within advertisers’ sales organiza- 
tions and out around the country 
in distributive channels. Ask any 
MG office for details. 
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S. M.’s S. M.’s 
METRO “Metropolitan METRO METRO ““Metropolitan 
COMICS County GRAVURE COMICS County GRAVURE 
coveface Area” covékace | covegace Area’ covthaee 
28% | Akron 28% 1% | Denver 1% 
55 Albany, Schenectady, 106 Des Moines 106 
Troy 45 112 Detroit 112 
70 Allentown, Bethlehem, 21 Duluth, Superior 21 
Easton 66 ll Durham 9 
62 Altoona 61 7 El Paso 7 
12 Amarillo 11 
13 Asheville 11 3 
85 | Atlanta 85 st | Hie 29 
91 Atlantic City 87 14 Evansville il 
36 Anquete 36 43 Fall River, New Bedford 4l 
17 | Austin 3 > 38 
15 Fort Wayne 13 
4 Fort Worth 3 
95 | Baltimore 93 SS | Heme 6 
9 | Beaumont, Port Arthur 5 45 | Galveston | 15 
14 Binghamton 75 19 Grand Rapids 14 
2 Birmingham 2 15 Greensboro, N. C. 12 
77 tee 16 44 Hamilton, Middletown 43 
82 Bridgeport 62 
> ela Niagara Falls > 83 Harrisburg 80 
46 Cedar Rapids 44 ao hi New Britain . 
ouston 
20 Charleston, S. C. 20 14 Mustingins 13 
95 Indianapolis 93 
8 | Charleston, W. Va. 8 ; a ; ; 
95 Ticsieite 10 acksonville 8 
4 atbieees 4 50 Johnstown 50 
91 Cian 16 34 Kalamazoo 30 
79 = ee 79 2 Kansas City, Mo.; Kansas 
90 Cleveland 89 my, Sam. ’ 
28 Columbia 21 
33 Columbus, Ga. 33 4 Knoxville 4 
100 Columbus, Ohio 5 39 Lancaster 39 
26 Corpus Christi 12 62 Lansing 61 
35 Lincoln 13 
4 Little Rock 4 
71 Dallas 2 68 Los Angeles 60 
75 Davenport, Rock Island, 2 Louisville 2 
Moline 69 51 Macon 51 
18 Dayton 16 47 Madison 39 
31 Decatur 24 39 Manchester 38 


Family Coverage Datalin 


— 


3 
61 
55 

8 
29 
97 
45 
17 
33 

3 


Metropolitan Groupi 


BASIC 14 CITIES 


*BALTIMORE SUN 
*CLEVELAND PLAIN DEALER 
*DES MOINES REGISTER 
*MILWAUKEE JOURNAL 
*MINNEAPOLIS TRIBUNE 
*PHILADELPHIA INQUIRER 
*PITTSBURGH PRESS 

*ST. PAUL PIONEER PRESS 


New York + MUrray Hill 2-1574 


*BOSTON GLOBE 
*BOSTON HERALD 
*CHICAGO TRIBUNE 
CHICAGO SUN 
*DETROIT NEWS 
*DETROIT FREE PRESS 
*NEW YORK NEWS 


NEW YORK HERALD TRIBUNE 


Chicago 


#$T. LOUIS GLOBE-DEMOCRAT 
*$T. LOUIS POST-DISPATCH 


*WASHINGTON STAR 
WASHINGTON POST 


OPTIONAL CITIES 


*ATLANTA JOURNAL 


*BUFFALO COURIER-EXPRESS 


CHARLOTTE OBSERVER 
*CINCINNATI ENQUIRER 
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lin Sales Management's 
Metropolitan 
: Group Gravure 
e * 
S M's S M’s in brief... 
) METRO “Metropolitan METRO METRO “Metropolitan METRO 
RE ues we = = = =" EDITORIAL—People can’t resist 
GE CovERAGE ea COVERAGE COVERAGE ea COVERAGE pictures because pictures are next 
best to the real thing. Metro 
— F —— Group Gravure is built around this 
, 4% | Memphis 3% 35% | Savannah 34% inherent natural interest. 
8 Miami 8 49 Scranton, Wilkes-Barre 46 Moreover, MG gives you greater 
95 Milwaukee 94 91 Seattle 91 conth of reader interest because 
. ‘ each section is locally edited to 
115 Minneapolis, St. Paul 115 6 Shreveport 4 local and sectional interests. 
14 Mobile ll 38 Sioux City 36 Ask any office for a brochure dem- 
G Montgomery 9 40 South Bend 28 onstration. 
3 | Nashville 3 110 Spokane 23 READERSHIP—9 out of 10 men 
: . ders of the 26 great 
45 New Haven 36 22 Springfield, Ill. 17 ae’ aa wires a 
ates y newspapers comprising 
131 New Orleans 30 4 Springfield, Mo. 4 Metro Group Gravure turn to the 
84 New York 15 Springfield, Ohio 10 magazine picture section and give 
NE ea titan a5 113 Springfield it = —— average inside 
mB 4 ’ readership of anything in print. 
70 Norfolk, Portsmouth, Holyoke, Mass. 109 Ask any MG office for the data. 
Newport News 65 20 Stockton 3 COVERAGE—A total audience of 
1 Oklahoma City 1 60 Syracuse 59 ene te families—and thal 
: means fifty million men, women 
109 Omaha, Council Bluffs 8 109 Tacoma 21 and teen-agers! Better still, this 
20 Peasia 14 audience peaks up in the teeming 
Philadelphia 83 — = trade where 70% of all 
retail sales take place. 
Phoenix 5 ; F 
61 | Pittsburgh 61 8 | Tampa, St. Petersburg 8 Chicagor 92% in Baltimore; 830, 
’ oO , 
21 Portland, Maine 25 14 Terre Haute 10 -— pg on 83% in Cleveland: 
13 Toled 87% in Washington; 74% in New 
84 Portland, Ore. 2 S a eco 12 York; 77% in Pittsburgh, etc. But 
100 Providence 98 opeka 5 wait—78% of all families in the 14 
77 Trenton 710 top U. S. markets; 62% in the 92 
2 Tulsa 2 top markets; 58% of all families 
in the 1074 cities of 10,000 or 
44 Utica, Rome 38 more. Plus an additional 4,000,000 
Pueblo 3 8 Wees 5 — elsewhere in the nation! 
é ! ny MG office will gladly suppl 
. — Kenosha re 153 Washington 93 the data. sited 
eading 
8 Richmond - 71 Waterloo 69 FLEXIBILITY—You may pick and 
Po : Pt choose oe magazine picture sec- 
oanoke tions—from 10 to 23 publishing 
97 Rochester 7 cities—to fit your distribution pat- 
tern; you may stagger insertion 
2 ee 35 25 Wheeling 24 ae, "~~ copy, localize dealer 
7 acramento 1 fay Aims istings. Details upon request. 
; , 2 Wichita 2 
: mip Bay City 33 77 Wilmington 74 MERCHANDISING — Skilled MG 
t. Joseph 3 representatives collaborate in the 
P 12 Winston-Salem 11 vital business of dramatizing this 
25 Worcester 24 —_ medium within advertisers’ 
sales organizations and out around 
59 York 58 the country in distributive chan- 
127 St. Louis 127 21 Youngstown 21 nels. Ask any MG office for details. 
96 Salt Lake City _ These five strength factors of Metro- 
82 Sen Autenio = politan Group add up to the most 
; powerful and efficient advertising 
148 San Diego 36 medium in print 
71 San Francisco, Oakland 3 
2] San Jose 2 71% | 138 MARKET AREAS | 57% 
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COLUMBUS DISPATCH 
DALLAS NEWS 


HOUSTON CHRONICLE 
"INDIANAPOLIS STAR 

NEW ORLEANS TIMES-PICAYUNE 
OMAHA WORLD-HERALD 
"PROVIDENCE JOURNAL 


SAN ANTONIO EXPRESS 


*SPRINGFIELD UNION & REPUBLICAN 


*SYRACUSE POST-STANDARD 


METRO PACIFIC GROUP 


FRESNO BEE 

LONG BEACH PRESS-TELEGRAM 
*LOS ANGELES TIMES 
OAKLAND TRIBUNE 


PORTLAND OREGON JOURNAL 
SACRAMENTO BEE (Sat.) 

SALT LAKE TRIBUNE 

SAN DIEGO UNION 

SAN FRANCISCO CHRONICLE 
*SEATTLE TIMES 

SPOKANE SPOKESMAN-REVIEW 
TACOMA NEWS TRIBUNE 


ROCHESTER DEMOCRAT & CHRONICLE PHOENIX ARIZONA REPUBLIC *Gravure 


Detroit - TRinity 2-2090 San Francisco - GArfield 7946 


lowance for variable increases in either 
the price or the production of specific 
crops, or types of livestock, or in the 
possible shifting of a county's basic 
agricultural livelihood from the 1939 
basic crop to a new one in 1946. 
Because it is a gross estimate of 
farm income, the dollar total in this 
column will be found to exceed the 
Effective Buying Income in a number 
of counties which are predominantly 
agricultural. The met agricultural in- 
come (after deduction of current 
Operating expenses) has rather ex- 
treme variations from state to state. 


Sales Advertising Controls 


The column headed “% of U. S. A. 
Potential” is designed as an over-all 
index for use in setting sales quotas 
and advertising appropriations. 

It is a weighted index and includes 
Effective Buying Income, retail sales 
and population. 

The number of people, their buying 
habits, and the amount of money they 
have to spend are each important in 
setting sales quotas and allocating ad- 
vertising appropriations, but for the 
great majority of products no single 
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e WCMI Ashland, Ky. 
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WCMI... Represented by 
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SOURCE: U.S. DEPARTMENT OF AGRICULTURE 


feature is an accurate guide. Perhaps 
we were all created equal but we are 
not equal when we reach the buying 
stage; neither do we buy all of our 
merchandise in the same towns in 
which we live—and millions of us 
live on farms far away from towns. 

As a result of a great deal of study 
and experimentation, and after check- 
ing tentative conclusions with actual 
sales records of many S. M. subscrib- 
ers, the editors have perfected a new 
balanced “% of U. S. A. Potential” 
which assigns 5 points to “% of U. S. 
A. Effective Buying Income,” 3 points 
to “% of U.S. A. Retail Sales,” and 2 
points to “% of U. S. A. Population.” 

This “% of U. S. A. Potential” fig- 
ure can be used without change by 
national marketers in setting up sales 
quotas on a fair and equitable basis, 
in dividing up sales territories, in set- 
ting realizable goals for distributors, 
by advertising agencies, and by adver- 
tising departments in breaking down 
their appropriations and in deciding 
where to put added pressure. 

Those organizations that do not dis- 
tribute nationally but operate on a 
sectional basis can use the figures with 
a slight modification. Let’s suppose 
that such a manufacturer operates in 
a dozen states and the combined “% 
of U. S. A. Potential” of these 12 
states, as shown in the page headed 
“Summary of All Data by States and 
Sections,” is 25% of the national total. 
Since this is one-fourth of the U. S. A: 
potential, he should multiply the “% 
of U. S. A. potential” for each county 
in his section by four. 

Many alert sales organizations usé 
these potential figures in their sales 
training and promotional work with 
important distributors and dealers, but 
the editors suggest that all national 
figures be reduced to a local level. The 
distributor in Richmond, Va., cant se€ 
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“pack” door to 


Harvester’s holiday... 


When crops are in, the farmer and his wife take an 
earned vacation . . . catch sun, sand, surf, sea-air in the 
South . . . snow sports in Canada . .. do Washington, 
D.C., Acapulco, or Monterrey . . . visit farm friends in 
Virginia, Texas, California ... see the Yosemite, 
Crystal Gardens, the Mardi Gras... rest, relax, loaf, 
have fun, sight-see, shop, spend ... 

Traveling by plane, diesel-powered streamliner, ; 
luxury ship, or the family automobile, the top farmers 
get around, like to go places, do new things . . . visit 
one of the foreign or U.S. travel spots regularly 
described and pictured in SuccessFuL FARMING. 

A major travel market of fast growing significance, 
top farmers with the time, temperament, and legal 
tender are best covered by SuccessFUL FARMING .. . with 
more than 1,200,000 circulation concentrated in the 13 
agricultural heart states, N.Y. and Pa... with the largest 


yields, cash crops, investment in buildings and equipment, 


the greatest backlog of spendable surplus . . . best class 


market in the U. S. today! For more data, call any office, 


SUCCESSFUL FARMING, Des Moines, New York, Chicago, 
Detroit, Cleveland, Atlanta, San Francisco, Los Angeles. 


SUCCESSFUL FARMING 
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the counties in his territory as a per- 
centage of the national total, but it is 
very easy to reduce them to an under- 
standable figure. Let’s assume that this 
distributor has 5 counties in his terri- 
tory. The potentials for each of those 
counties will be found in the State Sec- 
tion. 

A typical set-up follows. The first 
column shows the “% of U. S. A. 
Potential” from this volume, and the 
second column is the figure which re- 
sults from using the total of the 5 
counties (.797) as the base, 100: 


for Page Security 


SPECIFY SWING-O-RING 
LOOSE-LEAF 


In a Swing-O-Ring binder the 
pages stay in until taken out. 
They are held securely by a large 
number of closely-spaced rings, 
twenty-three rings instead of three 
being used in an 814” Binder. 


For longer page life, more 
pages per inch, compact binding, 
ease of page replacement and low 
catalog cost, specify Swing-O-Ring, 
the modern binder. 
Swing-O-Ring binders are avail- 
able in any length and with rings 
up to one inch in diameter. 


loose-leaf 


SEND FOR SAMPLE 
SWING-O-RING 
BOUND NOTEBOOK 


Just write your name and address 
in the margin of this ad. 


ivision of The Fred Goat Co., Inc 
14 EAN STREET 
ROOKLYN 17, N. Y. 


Swing. CKing 


% of U.S.A. Localized 
Potential County % 
eR er : 5.77 
68.00 
ke oie ele ; 15.31 
Reg aie . 2.51 
rn ee 7 8.41 


100.00 


That distributor can’t visualize 
County B as producing .542% of the 
Nation’s total, but he can see it as 
having 68% of Ais territory’s volume. 

The last column, called “Quality of 
Market Index,” is a measure of the 
purchasing ability of each county and 
city as compared with the Nation. It 
is constructed by dividing the “% of 
U. S. A. Potential” by “% of U. S. A. 
Population.” The U. S. A. of course is 
the base, 100. This index is designed 
as a handy guide to sales and adver- 
tising managers who are considering 
intensive campaigns in a restricted list 
of above-average counties. Those 
counties and cities which have an in- 
dex figure markedly higher than that 
of the Nation (100) or higher than 
other counties and cities in the state 
or geographic area, are likely to be 
the ones where intensified promotional 
campiagns will bring the greatest re- 
turns. Note, however, that it is an 
index of quality but not of quantity. 

The ranking tables, starting on page 
64, give for the most essential ele- 
ments of retail sales and income, the 
standings in each classification for the 
200 largest counties and cities. 

Also, starting on page 134, readers 
will find a consolidated picture of the 
137 “Metropolitan County Areas,” as 
defined by the Bureau of the Census. 


Suggested Uses for This Survey: 


1. Advertising 

(a) Allocating by districts. 

(b) Checking media circulations 
against income and sales. 

(c) Servicing agency accounts. 

(d) Determining markets for in- 
tensive cultivation. 

(e) Selecting test cities. 

(f) Adjusting advertising quotas 
to sales results. 

(g) Selecting cities for special 
spot radio and newspaper 
campaigns. 


2. Market Planning 


(a) Determining market poten- 
tials. 

(b) Setting quotas for a new 
product or industry. 

(c) Checking relative merits of 
distributors. 

(d) Setting territorial quotas. 

(e) Furnishing spending power 
data to dealers. 

(f) Determining markets for 


= 


VALUE OF 


MANUFACTURERS’ SHIPMENT : 


BILLIONS 
F 
DOLLARS 


HH 2 8B HM 4 esr. 
SOURCE: U. S. COMMERCE DEPARTMENT 
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test of new products or 
plans. 
(g) Appointing 
tributors. 
(h) Measuring progress or retro- 
gression of specific areas. 
(i) Planning expansion pro- 
grams. 
(j) Synchronizing production to 
absorptive power of the 
market. 


exclusive  dis- 


3. Handling the Individual Salesman 


(a) Setting sales quotas. 

(b) Checking salesmen’s results 
against potentials. 

(c) Offsetting salesmen’s and 
distributors alibis and 
hard luck stories. 

(d) Revamping salesmen’s route 
lists. 

(e) Selling the salesmen on 
their territories. 


4. Other Uses 


(a) Attracting factories and dis- 
tributors’ branches. 

(b) Building bases for raising 
new Capital. 

(c) Planning expansion  pfo- 
grams. 

(d) Opening new  company- 
owned retail sales outlets. 

(e) Locating industrial sites. 

(f) Proving need for improved 
transportation service. 


Copyright 

The contents of this Survey of Buy- 
ing Power are fully protected by 
copyright. The exclusive estimates 
of Effective Buying Income, Retail 
Sales, and Sales-Advertising Controls 
must not be reproduced in printed 
form, in whole or in part, without 
written permission of Sales Manage- 
ment. Inc. 
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VITAL VOI 


18 the Seattle-Tacoma-Puget Sound Country, 
one voice speaks with an urgency that in- 
sists upon response. In terms of advertising, that 
response means sales for your product. 


This new FM and 
television antenna, 
planned for KOMO, 
will be the highest 
structure in the Seattle 
area, towering 627 
feet above sea level. 


1947 


Long the most influential in its area, the voice of 
KOMO will soon acquire an even larger volume 

. an even greater intensity with the installa- 
tion of a new 50,000-watt transmitter. This con- 
struction is now virtually complete and opera- 
tion is scheduled to start simultaneously with 


KOMO’s new RADIO CENTER. 


AFFILIATE 


KOMO’s voice is vital to you in selling the Puget 
Sound country because of the more-than-a-million 
people who comprise its effective merchandising 
market . . . with their almost double the national 
average per capita spendable income. For KOMO 
is the exclusive voice of NBC in this area. 


By any yardstick you choose, KOMO ._ . the 
vital voice of the Seattle-Tacoma-Puget Sound 
Country . . . is by all odds the best dollar for 
dollar advertising value. 


THE PUGET SOUND COUNTRY 


National Representatives: EDWARD PETRY & CO. Inc. + New York » Chicago - San Francisco * Los Angeles + Detroit + St, Louis * Atlanta * Boston 
I 
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Sample Analysis of State, County and City 


Important Things to Look For in Analyzing 

Any Market—Exemplified by the State of 

Oregon, Multnomah County, the City of 

Portland and the Portland Metropolitan 
County Area. 


This Survey of Buying Power is a precision tool—and 
like any other precision tool it cannot be used properly 
without a careful study of the instructions and some knowl- 
edge of the working parts. 

Every year we receive hundreds of inquiries as to the 
meaning of a heading, or the source of a column, or what 
is included under the Food Group, or how the “% of 
U. S. A. Potential” is derived—and 95% of these inquiries 
would not have been written had readers gone to the 
trouble of reading the preceding explanatory pages. 

So again we suggest, implore and command: 


Before Using These Figures, See Explanation 
Starting Page 19 


There is a vast array of figure information in the Survey, 
but no one volume can contain everything which certain 
subscribers may want. For those who want to know where 
we started from to get to where we are now, the editors 
suggest comparisons with the 1940 Census data, and the 
1941-1946 issues of the Survey of Buying Power. 

In the analyses which follow, the editors have chosen a 
state, a county, a metropolitan area, and a city which are 
truly representative—not too far above the national aver- 
age—and which consequently are good for test, compara- 
tive and control uses. 

Comparisons in the following analyses which are se- 
cured by additional computations (from data in this Swr- 
vey, Census data or data in previous Surveys) are italicized. 


Population 


Since 1940, the last official Census, there has been a 
gain of 6% in the population of the Nation, but Oregon 


gained 15%, Multnomah County 30% and Portland 33% 
Similar above-average gains have taken place in the num. 
ber of families. In Oregon, and throughout most of the 
Pacific Coast region, the number of persons per family is 
smaller than for the U. S. A. Currently the figures are 
U. S. A. 3.63; Oregon 3.06; Multnomah County 2.85, and 
Portland 2.76. 

Population figures show conclusively that both the Port- 
land area and the state are growing in number of mouths 
to feed and bodies to clothe at a rate far above average, 
This is a continuation of a trend which has been apparent 
for nearly three decades. . 

A rapidly growing market deserves special attention: 
Possible upward adjustments in quotas of distributors and 
salesmen, increased advertising and promotion pressure. 


Retail Sales 
As compared with the 1939 Census of Retail Sales, the 


Nation’s volume in 1946 showed an increase of 130%, 
Oregon 141%, Multnomah 168%, Portland City 168%. 
Here again we see evidence of growth—especially in the 
Portland area a higher rate of gain in people, and with 
those people as good spenders. 

Turning to the 1946 Survey of Spending Power and 
examining sales gains 1946 over 1945, we find a less favor- 
able comparison for the state as a whole because of the 
subsidence of the war boom. The nation gained 29%, 
Oregon 17%, Multnomah County, and the city of Port- 
land each 29%, and the Portland Metropolitan County 
area a whopping 39%. Portland had the foresight to 
plan ahead for reconstruction days and paid Robert Moses 
and his associates a cool $100,000 for a building and civic 
improvement plan. 

On a per family basis retail sales in the U. S. A. for 1946 
were $2,500. In Oregon the total was $2,595, and in 
the Portland Metropolitan County area $2,700. SM edi- 
tors do not believe that county sales, and especially city 
sales, should be developed on a per capita or per family 
basis because to do so would be to assume that all of the 
sales in a big city were consummated by residents of that 
city. Portland, we know, draws from a wide radius. 

Per family sales in the three store groups reveal the 
following differences: 


POPULATION 


RETAIL SALES—1946 


“The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1946 


yD ESTIMATES 
1/1/47 


COUNTIES } | | 
CITIES Fami- 
Total | lies 


GYD ESTIMATES 


GZD ESTIMATES 
| 

THREE STORE GROUPS | Gross 
(in thousands of dollars) Farm 
scat ae eae Gross Net Dollars 

(in w/ % | (in Dollars | % Dollars Dollars | % | % (in 

thou- | of | of | thou- (in of General Dollars (in (in of | of Per thou- 
sands) | State| USA | sands) | thousands)| State Food | Mdse. | Drug i thousands) | thousands)| State) USA | Family | sands) 
| | 


(in 
thousands) 


-_ _ | 
Multnomah County 462.3/36.76) .331) aaa 510,618/47.88 120,592) 141,082) 18,882 950,448; 841,903/55.52) .597 ’ 11,839 
City of Portland 405.0'32.21| .290| 147.4 490,437145.99 


113,502! 140,372! 18,4921 962,637{ 906,289] 802,787152.94| .569 


OREGON — Metropolitan County Areas 


Portland... 90] 635.8) 


---| 488) 216.3) 583,130 1,085,134 ’ 682} 4, 613 | 135 


| 


606) 140,783] 146,659] 21,408 


— 


— ; Sail 
1.105) 263,219) 185,927} 38,427] 1,338,845] 1,711,991| 1,516,474 10000|1.076 325,876) 1.050 | 117 


State Total 901; 410.9 1,066,485) 


'23829855 14792350| 3564479] 1330208331 160193130} 140985954| 


23525041].......| 100 


. ; 5 | 
U. S. Total.....139 - lee. (88,602.0 96 ,529,760| 
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Portland Metro. 


U.S. A. Oregon County Area 
 " eoreo $612 $641 $651 
General Merchandise 383 452 678 
a Sere . G2 92 99 


The quality of the market from a sales viewpoint may 
be scen at a glance by comparing population percentages 
with sales percentages: 


Population Sales 


Oregon % U. S A > ae 901 1.105 
Multnomah % U.S. A....... 3431 529 
Multnomah % state . ee: _ 36.76 47.88 
Portland % U. S. A. fe iisahiig teens 290 508 
Portland % state . 32.2 45.99 
Portland Metro. Co. Area % U.S. A. 455 605 


The buying pattern for Portland compares as follows 
with the Nation in % of total sales, 1946: 


Portland Metro. 
U.S.A. Portland County Area 
ere 24.7 23.2 24.3 
General Merchandise 15.3 28.6 25.3 
errr 3.7 3.4 3.7 


Of great significance is the extraordinary relative im- 
portance of the general merchandise stores in the Portland 
area, but one note of caution should be observed: Port- 
land is a distributing spot for the mail order department 
of one of the big Chicago houses. What their sales con- 
tribute to the total is an unknown factor. 

Portland is one of the great wholesale markets of the 
country, and an ideal location for warehousing, branch 
offices and assembly plants. See column, “Wholesale sales 
1946.” Portland’s wholesale sales gained 29% last year 
as compared with 27% for the Nation. 

To compare with other areas subscribers will find these 
tables helpful (consult index) : 


Summary of Data by States and Sections 
County Ranking Tables (8 of them) 

City Ranking Tables (9 of them) 

Summary of Data by Metropolitan Counties 
Media Coverage of Leading Counties 


Effective Buying Income 


Last year, as we all know, we spent a higher percentage 
of our incomes for retail sales than ever before. With a 
national increase of less than 6% in net income, we spent 
29% more in sales. Oregon showed an infinitesimal loss 
in net income with the closing down of emergency war 
plants and elimination of much of the overtime work 
which was necessary in war production. However, income 
gains roughly similar to the national figure were registered 
in the county, city, and in the Portland area. 

The importance of Multnomah County (and the same is 
true of the city and the area) is highlighted by the com- 
parison that now can be made between percentages of 
population, retail sales, and Effective Buying Income: 


Multnomah Multnomah 
as % of state as % of U.S.A. 
Population .............. 36.76 331 
ee 47.88 529 
Net I'ffective Buying Income 55.52 597 


The per family Effective Buying Income (net, after 
taxes) is as follows: 
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Nation 


BD. 5.2.6 vihside cindeedetane 3691 
OP rere 5203 
Ee Pe rere er 5446 
Metropolitan County Area.... 4450 


With a smaller number of persons per family, these 
figures mean that individuals in those families have more 
to spend on themselves. In the Nation the average family 
income of $3,652 is spread among 3.63 persons, but in 
Portland $5,446 is available for 2.76 persons. This is 
highly significant for many types of merchandise, particu- 
larly food and clothing. 

Oregon's income is well diversified as may be seen in 
the relationship of Gross Cash Farm Income and Net 
Effective Buying Income. See table on “Summary of All 
Data by States and Sections.” 


Sales Advertising Controls 


Now we come to two columns which seem to be the 
two most widely used in the entire Swrvey—the Sales- 
Advertising Controls. 

“% of U. S. A. Potential” measures the gwantity in a 
market. 

“Quality of Market Index,” as the name implies, meas- 
ures the quality. 

On both counts the sections we are putting under the 
microscope stand out as excellent for intensive cultivation. 
Portland can be tabbed for .495 of your sales volume 
(See preceding pages for a suggestion on how to trans- 
late such a figure into figures which are understandable to 
local distributors.), and for a still higher percentage of 
your advertising budget, since its newspapers and radio 
stations reach out well beyond the borders of the county. 
Perhaps the minimum would be the Metropolitan County 
Area percentage of .613. 

From the point of view of guality, Oregon’s 117 is well 
above the U. S. A. 100, while Multnomah is 158, Port- 
land 171, and the Portland Area 135. This means, taking 
the area for example, that regardless of its size, in ability 
to purchase it is 35% above the national average. For 
every $1.00 you sell nationally, the people in Portland's 
Metropolitan County Area should buy $1.35. 


For the first time... 


SALES MANAGEMENT includes in its 
Annual Survey of Buying Power a sec- 
tion on Canada. 

The editorial foreword to this section 
will be found on page 454. | 
Pictographs dealing with the Canadian 
market, and the province-by-province 


market data follow thereafter. 
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1946 RETAIL SALES SPURRED BY PRICE INCREASES 


300 300 


index Numbers, 1935-1939=100; 


both lines adjusted for seasonal variation 


250 250 


DOLLAR SALES VOLUME 


200 200 


ADJUSTED FOR PRICE CHANGES 


150 150 


100 
7 oe ae se ees CW Ge 7 FMAM SS AS ON DO 
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The high point in physical volume was reached in February, 1946, and there has been a steady 
decline since that month. 


Manufacturers’ Shipments Increase 121% over 1939 


The dollar value of manufacturers’ shipments increased from $56.8 billion in 1939 to $125.5 
billion in 1946. Percentagewise the increases were distributed as follows: 


DURABLE GOODS OYJUHOHIH YK; 


Automobiles and equipment a 
lron and steel products I ——m 
Stone, clay, glass products ee 107% 


Furniture and finished lumber ae 107% 
Lumber and timber basic products es 109” 


Nonferrous metals and products 
Machinery including electrical 


Transportation equipment, except autos 


NON-DURABLE GOODS YMA 


Leather and leather products oa oe 78% 
Tobacco manufactures aig. 85% 


Products of petroleum and coal 


Apparel 

Textile mill products 

Paper and allied products 
Chemicals and allied products 
Food and kindred products 
Printing and publishing 


Rubber products 
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RETAIL STORE SALES 
% Increase 1946 over 1939 


Sales of durables increased 82%, 
non-durables 148%. 


STORE EXPENDITURES 
PER FAMILY, 1946 


Per family retail store purchases were $2500. 
By store types they were: 


Motor vehicle dealers | 6% 


i ::: 
Fuel and ice dealers a 67% 


79% Household appliances i $37 


and radios 


Farm implements 
Filling stations Jewelry 


Family apparel 


Varjety stores 


Country general stores = 82% Motor parts and t $39 
accessories 

Farm implements es. 89% Hardware £ $44 

Building materials 119% Fuel and ice 4 $44 


General merchandise 


group Package liquor 


123% 


Drug stores 
c 


128% 


Men's clothing 


All retail stores 


129% 


Furniture and 
house furnishings 


Shoe stores 


138% 


Food group 140% Drug 


144% 


Family apparel stores 


BE sos 


Filling stations 


Household appliances 


and radios 


Men's clothing 
and furnishings 


Furniture and 
house furnishings 
Cc 


Hardware stores 


Auto parts and 


162% 


166% 


168% 


170% 


Building materials = $99 
BB s105 
Motor vehicle dealers = $139 
All others combined - $148 
Eating and 


Women’s apparel 


@CCOSSOVTIES 


190% drinking places a $313 
212% General merchandise ae $383 


$617 


Women's apparel 
and accessories 


Liquor package stores 


Feed and farm supplies 238% 


Jewelry 242% 


Eating and 
d: rinking places 


260% 
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HELP SWELL FARM INCOME OF 
WASHINGTON, IDAHO, OREGON 


to Yew Aigh Peak! 


LIFE Is JUST A BOWL OF CHERRIES, 
says the popular song. Certainly this 
fruit helps make existence worth while 
on the farms of Washington, Idaho and 
Oregon! 


In 1946, these 3 states produced 
123,720,000 pounds of Bings, Lamberts, 
“Montmorencies and other varieties of 
cherries. Ytelds of cherries are 53.57% 
greater per tree in this district than the 
national average. Of all the money paid 
to U. S. farmers for their cherries, 47.87% 
of the total goes to the orchardists of the 
~ Pacific Northwest; and that’s one reason 
why for three years running, the value of 
farm crops in Washington, Idaho and 
Oregon has topped a Billion Dollars an- OLDEST CONSECUTIVE 
nually. Farm income in these states in CONSUMER SURVEY 
5946 beat all records. For the first eleven In this favored market, advertisers have the 


advantage of detailed market data supplied by 


months of the year, with the December _ the Pacific Northwest Farm Trio. Information 
ie nes available includes results of the oldest consecu- 
take still to be counted, Pacific North- © tive consumer survey conducted by any adver- 


. . tising medium in America. The 24th edition of 
West income from crops and livestock this annual study will soon be available. Write 


totaled $1,015,847,000. for your copy. 


PACIFIC NORTHWEST FARM TRIO 


COMBINED CIRCULATION OVER 160,000 
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FARMS AND GROSS INCOME FROM FARMING, 1946 


NUMBER GROSS CASH NUMBER GROSS CASH 
OF FARMS FARM INCOME OF FARMS FARM INCOME 
(in thousands) (millions of dollars) (in thousands ) (millions of dollars) 
3.6 20,362 PRI. 47.6 380,635 
3.4 31,162 Nev. 173.0 . 383,722 
18.8 49,250 I§N.H. 225.9 419,583 
265 94,160 HB Ve. 61.1 423,728 
976 98,633 EW. Va. 68.7 465,796 
93 103,734 (Del. 238.5 490,285 y 
13.1 109,648 [i Wyo. 164.8 490,788 [eae 
29.7 131,447 FRBN.™. 69.5 508,652 
22.2 134,230 [i Conn. 799 527,802 KZa 
26.3 138,128 [i Uteh 175.3 579,202 WX 


42.2 140,467 
13.1 154,567 
37.0 179,321 
4I.2 . 195,156 
26.2 221,674 
147.7 259,925 


171.7 628,613 
287.4 712,604 
149.5 742,063 
175.9 772,834 
242.9 800,076 

1.7 816508 HS 


° 


= ZZ z Ai 
, <IO o oT 


37.7 265,777 220.6 821,983 

129.2 272,241 411 867,087 Fe 

4lL5 282,490 177.7 898,300 

223.4 293,133 188.9 983,731 

63.1 325,876 385.0 1,298,245 

198.7 329,446 ome Kime i,  — | 

263.5 333,528 208.9 1,680,643 (Es 


2344 367,721 138.9 1,992,074 


5,859.2 23,525,041 U.S.A. TOTAL 


Sources: Income estimates by Sales Management Research Department; 
number of farms, Bureau of the Census, 1945 


GROSS INCOME PER FARM, 1946 


Agricultural cash income plus government payments. Non-money income not included 


Cal. 


ee 


nce | 


| 
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“4 $5,000 —$6999 


$3,000 — $4999 
| | UNDER $3,000 QKERS 


So% 
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TURN of the controls and you’:e 
tuned out every distracting message 
on the air; your own choice of pro- 


gram comes through clear-cut and full. 


Better Homes & Gardens advertising works the same 


way—for the same reason. 


Editorial content (100% service articles for 
homemakers) screens out everybody except the 
folks whose biggest interest in life is better 


living in a better home. 


If your product goes into homes, this means that 
BH&G gives you a clear-cut, full response from 
3,000,000 families with high family incomes. 


These 3,000,000 buy for some 10,000,000 people at 
the rate of the highest standard of living in the world 


—that of suburban-type American living. Every 


year, they buy billions of dollars’ worth of mattresses, 
radios, lamp bulbs, cars, bacon, tomato juice, screens, 
safety pins, blankets — everything an active family 


wants. 


That’s the rich, concentrated market that Better 


Homes & Gardens’ 100° service screens for you. 


The same 100% service is ready to serve you by 


selling. 


How about starting in now? 


fresh facts on SERVICE THAT SELLS — 
Who knows——maybe these facts can show you the : 
way to a more efficient, more up-to-date media 

list. If your product sells in the home market— 

and which one doesn’t?—the BH&G repre- 
sentative has a lot of. pertinent data to show. 


Better Homes 


Turars nue 


LIKE OME 


and Gardens 


27474 
EE 


Lnthtds last Strace Mayle 


RETAIL SALES PER FAMILY, 1946 


PER FAMILY RETAIL SALES 


0 2,518 

258 2,546 

(452 2595 

608 205 Te 

3) 2,664 

1699 2,68! 

1776 2,732 

1838 2739 

os 2,746 

186 2791 

1901 2 

1907 28 

1929 2871 
2,000 2,905 
2,074 fae yaelicmm Nev. 

2,163 2,932 
2,187 3,041 
2,342 3,048 
2,398 393 

2458 3,344 
2463 3423 
2469 EPMO 
Neb. 3,498 
Me lowe 2,500 U.S.A 


Source: Estimates by Research Department of Sales Management 


WHAT FAMILIES SPENT FOR FOOD, 1946 


PER FAMILY FOOD 


IN DOLLARS 


LEGEND 


SSE eS I \ Et 
“| $600 — $699 “ 


UNDER $450 
| | ry 
PICTOGRAPH BY ce 
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How to build a 


Yo, 
Y s7piye THE RIGHT BAlAnce Wp 


DuPont 
(ellophane 


Shows what it Protects—at Low Cost 


Vy 


BETTER THINGS FOR BETTER LIVING 
- THROUGH CHEMISTRY 


MAY 10, 1947 


BALANCED PACKAGE 


Start with sales-building transparency 
chemically tailored protection to meet your 


.-. add 


product’s needs... . and finish with the economy 
so important in today’s competitive business. 
Then you have a balanced package. To get this 
balance, simply select one of the 56 kinds of 
Du Pont Cellophane. It displays what it protects 
—at lowest cost. 


The demand for Cellophane far exceeds the pres- 
ent supply. We are doing everything possible to 
hasten the time when we and the converters of 
Cellophane can again meet all requirements. E. I. 
du Pont de Nemours & Co. 
(Inc.), Cellophane Division, 
Wilmington 98, Delaware. 


REG. U.S. PaT. OFF. 


WHAT FAMILIES SPENT IN GENERAL MERCHANDISE STORES, 1946 


PER FAMILY GENERAL MERCHANDISE 


IN DOLLARS 


LEGEND . | esters anes 


"1 $325 -—$399 


a $250-$324 


| UNDER $250 Source: Estimates by Research Department of Sales Management 


DRUG STORE SALES PER FAMILY, 1946 


FAMILY DRUG SALES 


U.S. A. $383 


0 ED a 

Wb 95 

58 95 

59 9% 

6 a 

64 98 

65 98 

68 3° a 

70 9 

70 99 

75 — | 

7 a. 

77 105 

79 105 

a 105 

82 7 

82 CT 

83 4 
86 7 
86 2 
a 122 
92 (25 
93 (a 
2 eee 
93 92 USA 


PICTOGRAPH BY 
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Wouldn’t 
you ask the 
publisher 


How does your circulation 
cover the Industry’s 
purchasing power? 


Here are a few official facts that should 
be of help in checking ABC state- 
ments and evaluating advertising and 
selling techniques in the Baking In- 
dustry. 

During the war, the OPA counted a total of no less than 
32,759 individuals who declared themselves in the baking busi- 
ness for the purpose of securing ration certificates for sugar and 
shortening. These included the small-town housewife who bakes 
a few pies and cakes in her own kitchen for sale to her neigh- 
bors, the combination bakery-lunchroom, and the like. 


The last official census, 1939, counted 18,399 bakeries, after 
eliminating those doing less than $5,000 net sales per year. A 
special study by the Bureau of Labor Statistics of the Depart- 
ment of Labor made in 1945 and published in the fall of 1946 
showed a total of exactly 3,590 bread-cake-pie establishments 
employing 8 or more workers. 

Because of this concentration of effective buying power among 
a comparatively small number of operators, Bakers Weekly, as a 
special service, supplies its advertisers with the Selected Direc- 
tory of Bakeries, revised and republished each year. This is lim- 
ited to plants producing over $50,000 per year, for a count of 
4,468. 

For the same reason, through a highly selective subscription policy, 
BAKERS WEEKLY delivers over 13,000 net paid (December 31,1946, 
ABC statement, 13,219 net paid), for intensive coverage of the ap- 
proximately 10,000 bakeries which account for over 90 percent of the 
total annual production, such as the thriving independent retailer 
moving $25,000 to $100,000 per year across his counter; the 
million-dollar-a-year independent wholesaler; and the national 
wholesale combination doing up to $125,000,000 a year and 
important bakers’ supply houses. 


2. How Do You Attract and Hold Your Readers? 


(a) BAKERS WEEKLY is the only Baking Industry magazine that 
maintains a large full-time editorial staff composed of recog- 
nized specialists for every major phase of the Baking Industry. 

(b) Washington News— Bakers Weekly is the only bakers’ publi- 
cation maintaining its own Washington Bureau. 


BAKERS. 


1. “How does your circulation cover the 


Industry’s purchasing power?” ; 


2. “How do you attract and hold your readers?” ; 
3. “What is the true measure of your rates?” 


(c) Bakers Weekly is the only publication maintaining its own 
Laboratory and Experimental Bakery, a source of editorial mat- 
ter of highest interest to bakers. 


Our Laboratory and Experimental Bakery assists our adver- 
tisers also in making actual baking tests with their products. 
Such tests demonstrate not only the product's adaptability to 
this market, but reveal its most acceptable sales features from 
the baker’s viewpoint. 

(d) Field work by Engineering Staff— Editor engineers work in the 
field with bakers to promote greater production efficiency 
and report on practices that are proved to be sound. The 
staff is often called upon to work with manufacturers on 
development of equipment from blueprint to test run. 


The Market Service Department assists advertisers in securing 
brokers, distributors, or salesmen and in other ways made 
possible by close association with hundreds of successful 
sales programs in the Baking Industry. 

(f) Sales and merchandising help for the baker is provided edi- 
torially in the Sales Forum. This covers packaging and dis- 
tribution, point-of-sale merchandising, window display, sales 
training, and employee relations. 


3. What Is the True Measure of Your Rates? 


The important factor in setting Bakers Weekly rates is to allow for 
the most useful editorial service to its readers. The sound adver- 
tising rates, plus the largest advertising revenue and the highest 
subscription rate, provide the means for doing by far the most 
outstanding editorial job in the field. That’s how Bakers Weekly 
is able to deliver the highest degree of reader interest among the 
most concentrated audience of important bakers and their most 
important men, which is all you are interested in at any price. 


Send for this new study of the Baking Industry 

A new Bakers Weekly study supplies manufacturers with a com- 

plete analysis of the Baking Industry—how it is organized, how it 

buys, how it merchandises its products, and how to sell to bakers. 
This new free book can be helpful to manufacturers and their 

agencies interested in selling to large combination bakeries, 

wholesale bakers, and retail bakers. 


If you are interested 

in “The Baking Industry and 
How To Sell It’’ 

send for this free book 


WHERE UNCLE SAM BITES THE HARDEST 


1946 Fiscal Year Individual Income Tax Payments on a Per Capita Basis 


PER CAPITA INCOME TAX PAYMENTS 


25 eta Kan. 

32 Ms 90 

36 95 

43 TMD 99 

49 100 

5! 106 

53 109 

56 12 

56 116 

57 RYAN Ore. 

59 9 iis 

61 139 

6! 139 

63 140 

64 140 

69 142 

73 167 

75 177 

76 Eyam Cal. 

77 [Con 

60 (Ss 

81 ' 197 

83 MN 

Mont. ALLIES ELLE ALLE ES ALLA 
128 U.S.A 


Source Treasu ry Depart ment 


LIFE INSURANCE SALES PER FAMILY, 1946 


The total sales of ordinary life insurance were $15.09 billion, 
with a U.S. A. per family average of $391 


PER FAMILY LIFE INSURANCE SALES 


LEGEND Sf 


1 $350—$449 


U.S. A. $391 


$250—$349 


re UNDER $250 


HERS 
PICTOGRAPH BY g§ oo 


led MANAGEMENT Source: Life Insurance Sales Ikesearch Burea 
5-10-47 
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Facts and figures available on the 


2 billion dollar. 


variety store / 
market | 


Ser AND INDEPENDENT units aa 


FR Percncowme st Corioty Meme ten 


“The Variety Market’’—a splendid marketing tool for 
evaluating the booming 5¢ to $1.00 Variety Store Field. 


Here, in one convenient, fact-filled folder, is a truly valuable 
compilation of up-to-date statistics for manufacturers, suppliers 
and advertising agency executives interested in the 2 Billion 
Dollar Variety Store Market. Included is a list of all worthwhile 
variety syndicates in the U. S. and Canada, a total of 226 com- 
panies operating 4 or more stores (from F. W. Woolworth down 
to the smaller sectional 5 & |0c store operators), showing 1946 
sales for the 13 largest syndicates. 


There's a geographical breakdown of stores by sections and 
states, a directory listing of the buying headquarters and district 
offices of major syndicates, a summary of stores of major syndi- 
cates in cities of 100,000 and more population and a detailed 
circulation analysis of Syndicate Store Merchandiser. 


A large 17" x 22'' Marketing Map of the U. S. gives you the 
latest available state and sectional percentages of national Variety 
Retail Sales with complete data on retail unit distribution of both 
syndicate and independent Variety Stores throughout the country. 


== OBTAIN IT FROM: Headquarters for Variety Store Market Data: 


SYNDICATE STORE MERCHANDISER 


MERCHANDISER 79 Madison Ave., New York 16, N. Y. 


MAIL THIS COUPON OR SEND REQUEST ON YOUR COMPANY LETTERHEAD 
CALENDAR iSSue Please send me: 


[] A copy of your folder ''The Variety Market" 
[] A copy of your 17" x 22" Marketing Map 
[] A representative to discuss our product sales in this market. 


NAME 
CRD 
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Population in thousands 


County and State as of January 1, 1947 


Alameda, Calif. 


Albany, N. Y.. 199.3 
Allegheny, Pa.. pada sah aa eal 1,356.6 
Allen, Ind....... | 158.9 
Ras ccwaiganviees ae 201.7 
Atlantic, N. J....... } 113.4 
Baltimore, Md........ 1,254.9 
) naan ee 168.5 

en, N. J. 448.0 
oe s, Pa.. ; 223.7 
Berkshire, Mass............... 119.2 
Bexar, Texas. . 402.6 
el ai aaala waar 115.2 


Bristol, Mass... .. PEE Ra 347.4 
FR Be | 169.6 
Bucks, Pa. se ptahaas cdiehinwe “4 109.2 
Buncombe, N.C...... WEES ARS 114.5 
Buiter, Ohio... euteenwameiediaas 138.9 
Caddo, a ea id ee ee ide 177.8 
Calhoun, Mich....................... 112.9 
in i ckwnrnkeewninntas 198.7 
in nds eeanelbatinwas 269.6 
5 eee 184.3 
Chatham, Ga... . ait eee 164.2 
Chautauqua, N. Y............ Nasces 105.7 
ae as os Salk e Cae a cin 125.8 
RT EEE SAI AE et a 112.1 
Clark, Wash........... ELE SA 109.2 
NS” | Sr ee 235.6 
Cook, til. cae aginee aise sate al 4,225.7 
Cumberland, ** aeelanalael tac raat 160.1 
Cuyahoga, Ohi... RET LR RA, 1,274.6 
Po ii a gins ae cal 351.5 
Dallas, Texas. . 564.4 
ec cc SUG ee ckn een e hbarres 142.5 
Sct ccvubiawttudewtkin ved 171.0 
Davidson, Tenn... . Be ce 287.6 
i cicrrecevrsseessaanneaal 344.4 
es is de neheerseerncaacedt 375.0 
Douglas, Neb... einai : 275.1 
Du Page, Ill... . were euaa’ 116.8 
NT Wc bss shananeerdetednes 108.8 
| ree . 305.4 
ee OS eee 123.1 
El Pass, Tanne. ......-+-+-++020000++.) 167.7 
4 5 eae 5 sali aie pes 754.6 
Erie, Pa.. aeKeneti ans | 203.7 
Escambia, ‘Fla. zie 117.5 
Essex, Mass. 491.5 
Essex, N. J. 858.6 
Fairfield, Conn. 484.2 
RS Se tn cs angen as | 176.1 
Forsyth, N. C.. 140.5 
Franklin, Ohio ; ; 433.1 
Fresno, Calif... ... 219.5 


Fulton, Ga. . | 
Gaston, N.C..... . 

Genesee, Mich.. 
Greenville, S. C. << seal 
Guilford, N.C........ ven veel 
Hamilton, Ohio... : Sree | 
Hamilton, Tenn... 

Hampden, Mass. | 
Harris, Texas. ... 

Hartford, Conn.... 

Hennepin, Minn.. 


Bassesisteases 
CcCogannoulalonwnr 


Henrico, Va...... 

Hidalgo, Texas... .. Wake pee anes 107 
Hillsborough, Fla............ ete 231 
Hillsborough, N. H.. i | 137. 
Hinds, Miss...... , ee 145.0 
Honolulu, Oahu 358.9 
Hudson, N. J... 675.7 
Ingham, Mich. 150.3 
Jackson, Mo... 487.9 
Jefferson, Ala... 534.8 
Jefferson, Ky.... 473.9 
Jefferson, Texas 242.8 
Kalamazoo, Mich. 105.2 
Kanawha, W. Va. 241.6 
Kane, Ill... . 140.9 
Kent, Mich. 248.7 
Kern, Calif. 162.3 
King, Wash. 732.4 
Knox, Tenn. 222.1 
Lackawanna, Pa. 238.5 
Lake, Ill. 131.5 
Lake, Ind. 322.7 
Lancaster, Pa. 212.8 
Lehigh, Pa. 173.4 
Lorain, Ohio 120.1 
Los Angeles, Calif. ; 3,595.7 
Lucas, Ohio.... ; | 352.6 
Luzerne, Pa... . : 387.5 
Macomb, Mich. } 143.3 
Madison, til. 175.5 
Mahoning, Ohio 238.1 
Maricopa, Ariz. 253.9 
Marion, Ind... . 516.6 
McLennan, Texas 121.8 
Mecklenburg, N. C. ‘ 
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Rank in 
Group 


Middlesex, Mass... 
Middlesex, N. J... 

Milwaukee, Wis.......... 
Mobile, Ala........ ee 


Monroe, N. Y...........- 
Montgomery, Ala......... 
Montgomery, Md........ . 
Montgomery, Ohio......... ; 

ae ag Me eivccouieiwhakwaeaa® 
Morris, 


sidan cnanaeciehavesees 117.1 
Muskegon, RR = aes ek haeatea ais 108.6 
a acne ehsis nue iinn SA pe 419.9 
ES os einsaseseeeesens 207.8 
New Haven, Conn..........-...-.-.+.- 506.1 
How Lenten, Gam... ...2-0.c0ccesess 135.4 
New York (5 counties), N. Y............ | 7,454.6 
SN i ESS SE 151.0 
No alk ieee Re ent pe | 356.8 
nn cn addaxeresteaveevaaea 407.0 
Northampton, Pa...........-. bemesads 173.2 
Northumberland, Pa........-......... 113.8 
ee eee pina 156.3 
_ ERIE SR See Eee eSS 304.3 
ON Se re 305.3 
ins Sha nganeiewene sian 185.7 
Ee 7 264.5 
ES can ikasesstawenannnde | 164.1 
NE, Wn gcc peveacSeneventersune 119.9 
nota ae aen a’ cease tas 562.2 
Palm Beach, Fia.. 125.3 
TN oc carinkenenesckneres 312.3 
EES eee 158.5 
Philadelphia, Pa........------+--.+.. 2,051.5 
ierce, Wash..........-----0seeeeees 226.9 
ny heer ganneenen tamed ea 106.8 
Nn, nccroencesattenn sara 145.3 
Pittsylvania, aad Re en 109.0 
Plymouth, taxaewns dl 176.2 
had catnensnneiaenmnnns 125.4 
went deer et aneetesas 195.5 
Prince Gooress, Wd... ....-0%..0200.- 138.1 
eae 593.3 
ED  . osextced nencenns 225.3 
Ramsey, Minn Dama aay aie 334.2 
Rensselaer, N. Y 105.9 
oon gweckcentscseenhs 137.5 
cca paadaseenewseane 110.8 
ene engl RSE eee 132.8 
a concep ubeibacs sana’ 122.5 
Rock Island, ree ota cee ened cannot 124.2 
Saovamante, Gall... . cnc cecccccnss 229.5 
eS ere 144.4 
aia ankacab ba wanbenes 189.1 
coe catreerenekaesas 189.7 
OE EE TT tree 192.7 
es aii ccsatneedendduwas 1,198.6 
SEES SEES eee 266.0 
San Bernardino, Calif.................. 208.2 
SS eee | 560.6 
San Francisco, Calif............ pots 827.4 
Sangamon, Ill.......... Sess 121.5 
San Joaquin, Calif... .. . LE 160.9 
ON SS ee eee | 156.6 
Santa Clara, om, ie canon eer bae ces 218.7 
ee = ee aati dts ite veces 122.2 
Schuylkill, Pa......... 187.7 
Sedgwick, Kans........ | 215.3 
Shelby, Tenn......... 430.7 
Ss ” ee 117.7 
Spartanburg, S.C......... 144.9 
Spokane, Wash......... Rts Se 195.9 
CE as coceedeeesanenerece F 269.2 
So cctrcnrscaanctrenteal 845.3 
« % Seeoreee 195.7 
Summit, Ohio. ........ TEAS 8 
RENEE SS a8 314.0 
ee ena | 156.9 
, ree 145.4 
EE Cah on ctw rneus cavengs 126.2 
ESSE RRS SEA eT 231.2 
Union, N. J... BELPER SSS EPR 366.0 
Vanderburgh, “Rai ald 157.4 
Wake, N. C.. Ana ctiaiattmans 123.3 
Washington, Oe a 186.5 
Wayne, Wien... ........... 2,407.0 
Westchester, N. Y.. } 524.9 
Westmoreland, Pa.. 276.3 
ere is ca tvsa nites ue sen 122.8 
Ae rer errr 129.3 
Worcester, Mass.............. 497.3 
Wyandotte, Kans............ | 159.8 
Yakima, Wash............ | 106.7 
Ws ethno anne celeste’ +ic0cen 175.7 
Total of above Counties........... 74 ,921.5 

_* . |) 7 eae 53.660° 


Population Ranking of the 200 Largest Counties 


GYD Estimates — 1946 


Population in thousands 
as of January 1, 1947 


SALES MANAGENENT 


Rank in 
Group 


Cumberland 


Hilaborougi 
Hillsborough 


el ‘ 


Effective Buying Income in 1946, &® Estimates 


(Ranking of the 200 counties leading in population) 


COUNTY 


Contra Costa............. 


NET 
EFFECTIVE 


BUYING —_ 


EST. 
(In thousands) 


STATE 


NET 
EFFECTIVE 
BUYING INC. 


1946 
CLD sr 
(In thousands) 


New Jersey............... 
Pennsylvania............. 
Massachusetts............ 


 . =e 
Pennsylvania ........... 
Pennsylvania. ... . eri 
aoe 


IE i ae 
Pennsylvania ............ 
Washington.............. 

APIZONE. .....00.0.ceeeees 


NS wink Sessa reese 
NS ae 
Arkansas................. 


California Lvawaceseaceiens 
I 6: 6555.040ncakeses 
RES: 
SES 


I iineinéncenaenn 
New York 


South Carolina....... .... 


REPS 


eee eee ee ee 
Tee P Pee eee eee eee 
ate e eee eweee 


Smee e eee weer eases eres eeeeeeeees 


— 
- 
- < 


gussassegn 
S8e8a8238 


‘BADER INPLUENCE. 


74,265 questions were answered over the phone by the Spokane 43,379 questions were answered in person in the one vear at the 
newspaper library in 1946. Spokane newspaper library. 


More than 2,500 people paid attendance at a baseball game x? # o a The Spokesman-Review Service Department 
sponsored by The Spokesman-Review to select player for 2.000 pictures of babies were at- answered 21,752 queries by mail in 1946 
All-Star’ team to play against the Brooklyn nine. tracted by the Spokane Chron- Total questions answered, 139.396. 

icle’'s 1946 Baby Contest. 


8.000 children enjoyed themselves at the Spokane Chronicle's annual 18,069 dress patterns were sold by the Spokane Chronicle 
Tilakum-picnic in the summer of 1946 in the year 1946. 


SALES MANAGEMENT 


Spokane’s two great daily newspapers, The 
Spokesman-Review and Spokane Daily Chronicle 
are noted for their exceptional reader influence. Evi- 
dence of this influence is the responsiveness of the 
public to the Spokane dailies’ various services, their 
appeal for funds to finance worthy causes. Records 
for the year 1946 for some of these services and 
appeals are presented on these pages. 


s : ; 13,731 phone calls were answered _by The Spokesman- 
This extraordinary reader influence is of es- Review's Dorothy Dean and assistants in 1946. 


pecial significance right now because the field cov- 
ered by The Spokesman-Review and Chronicle— 
Spokane and Inland Empire—-is one of the nation’s 
outstanding markets. Here, post-war developments 
have brought substantial new payrolls to add to 
the wealth of farms, stock ranches, mines and for- 
ests; so that this district’s gross income has risen to 
over a Billion Dollars annually. 


MONEY RAISED 5.70 ep fio Ho emi 


During 1946 the Spokane Dailies sponsored 
various fund-raising drives and received generous 
public response. In addition to supporting efforts 
like the Community Chest, the Spokane Dailies 
joined hands in raising a fund of $118,000 for the 
survivors and relatives of the nine members of the 
Spokane Indians ball club who lost their lives in a 
bus accident in the Cascade mountains. In 1946, 
also, The Spokesman-Review assisted in raising 
$15,000 for “‘Bill,’’ a blind and crippled veteran, 
and received contributions totaling $8,017 to finance 
a delicate operation on a ‘‘blue baby.”’ 


12,378 visitors were attracted to the Home Economics 
Department in the one year. 


( ombined Daily Circulation Over 144,000 . . . 81.24% UNduplicated 


ENT MAY 10, 1947 


Effective Buying Income Per Family in 1946, &® Estimates 


(Ranking of the 200 counties leading in population) 


PER FAMILY PER FAMILY 
INCOME RANK INCOME 

COUNTY STATE 1946 IN COUNTY STATE 1946 

EST. | GROUP EST. 

(In thousands) (In thousands) 
i chcnin phoenewesue Rs os cal i wo'snciet 4,271 70 | ERE oo ci cawacandens 3,400 
Stare SS os bak wecnewecus 4,686 39 Mecklenburg.............. North Carolina............ 4,295 
NG cc ouwnweadiaeus Pennsylvania....... 5,286 13 a oly aaa New Jersey............. 4.959 
Sn ela anes dacadmalia ss eee 5,269 16 Mercer. Pennsylvania............. 3,100 
Virginia. ....... 3,308 161 RR RES Massachusetts............ 4,413 
New Jersey 4,509 48 Eas New Jersey............... 3,378 
Maryland...... 4,499 49 aa IN, soins 5d acne: wie 5,314 
Pennsylvania 3,047 178 ares branes naan I 3,669 
New Jersey..... 3,999 96  cdshenenackesen 3” ean 3,433 
Pennsylvania. . . 3,799 114 PL sicatecnekeesueeis Ns noite cawnead 4,749 
Massachusetts. . 3,434 149 Montgomery............... SRS 3,028 
, RRRERE 3,836 107 Montgomery............... ES loaves va anewn 3,090 
Georgia........ 3,081 175 Montgomery............... REA ESS 4,351 
Pennsylvania. . . 3,495 144 Montgomery............... | Pennsylvania............. 4,301 
Massachusetts. . 3,967 98 SE nctacetee ba Knead OS 3,588 
are 4,425 54 SSE: aii wack aicteaate as 5,203 
Pennsylvania............. 2,939 185 ee Serer 2,865 
North Carolina............ 3,749 119 EEA ar DE Seiasacankannen 3,394 
a ee aa 3,837 106 DN hbk 5 bnvnones ook se OS ee 5,174 
SEES 3,535 139 See ae 4,122 
icvenéavencas 3,688 122 SR Connecticut............... 5,363 
Pennsylvania............. 3,594 133 aa. Connecticut.............. 4,101 
New Jersey.............. 3,836 107 New York (5 counties)... .. SE enacts eennvacas 4,744 
South Carolina............ 2,623 193 Se ccna ven aes 4,465 
De aia dae 3,418 151 iG ap haondinn Dee Massachusetts ........... 3,485 
ESSE 4,512 47 Sn . ears 3,943 
Pennsylvania............. 3,449 147 Northampton.............. Pennsylvania............. 3,552 
PU eicchinesnnerahenas 3,593 134 Northumberland........... Pennsylvania............. 3,040 
“te ER Aare: Washington............... 2,417 198 | i. ae 3.244 
Contra Costa............ .. EG Hi bevexnerscons 1,898 200 Oakland RES ERS | 3,579 
es — eatneaaieenendan 4,832 28 EM cckninckanennace Oklahoma................ 4,244 
Cumberland.............. is Oe Me eco cats 4,882 22 ai aincsen vcs asscen i ndrnctnaans 4,213 
“Sere | Seer 5,397 7 errr rey 4,372 
ndiinbnnsxrenewseda Css elds wows weminerels 3,821 109 a SRE 3,367 
Dallas ere 3,852 104 EEE ree 4,374 
DN indds tdeced vam ae 4,622 43 de tenes egeenen ERS 4,338 
aN tee candw esd ieaa Pennsylvania............. 4,362 62 RES ss 3,053 
——_ SSEREESSRESAS RIT . SS eeren 3,924 103 SG, i ntigenawecn nities ee ee 5,899 
EE ERS ee Pennsylvania............. 3,655 127 Se EER I Ee ia 4,366 
ESS Se DE aSuaihawiaseneke 3,787 116 eee Pennsylvania............. 4,739 
eS ae eS RAE 5,278 15 laid eatennaee Sakae Pisces cccwiccsss 4,690 
I ees as aloe win caine ka ooeien 3,713 120 Rs te dcnnwenekawsnitor i Gal caries piss ras So 3,274 
ld el veined SS Semis nn aerct 5,018 19 oi pica aames eee ME daca baneteesaxts 3,346 
TEN ees aa pind on ire Riad aoa 3,808 113 eee eee ae 3,287 
€ast Baton Rouge... . EES ee 2,989 183 PR xcocccccenwetwngs Massachusetts............ 3,659 
EG seb cévedces , Sheers Ser 3,535 139 EE es: kd sid oer 'nid «Sis | 2,740 
Dehaachekeraaadvae tated | 4,188 78 Sire a ee ae 5,741 
Dit sctnteswéeseainesden Pennsylvania............. 3,617 131 Prince Georges............ CT EES ee 2,957 
NN Canc cannnwaise i a ns os Bae 2,775 188 SE Rhode Island............. 4,808 
LEER RES Massachusetts............ 4,003 95 SSE SSeS Sc aiiaplcn doe acolo’ 3,063 
DR eitismenseceasaeed New Jersey.............. 6,834 1 Go niien eave cetines ER cenawepesie'ad en 4,644 
| SRA Connecticut............... 5,336 10 | BRPSREREE PRS RS ae 4,223 
ER iiraceccewiaddnn te ec sccséecn xen 3,337 160 ae South Carolina............ 2,740 
SE hee ios Deka ns cae North Carolina............ 3,776 118 SSE BE avctesewaces 2,710 
ee | ae 4,218 75 ree Ss oie oda eipae ature 2,496 
RR A SS oiip tc oa aka a 3,784 117 coc sawsnnckesieas NE So bP rikecniaasalks 4,103 
tents eo eee 3,934 101 ee ee es oi ei week a hme 3,645 
APES North Carolina............ 2,507 196 OS ESOS I 6 Ge sivacann aches 4,065 
seer COE a 3,660 125 ER SEES 3,638 
ER ai denkivacenes South Carolina.......... 3,358 156 re ESSERE 3,304 
DM skighcnsccesnnness North Carolina........... 3,809 112 rrr aki eaah iat uinele 4,245 
Hamilton ares 4,849 26 EE, id cahawSoudanieea ae kin wines 3,581 
EN iat ibs ou ia aids SER 4,196 77 i NE cia eldsindnorscacuae 4,432 
ec ricnnoesevens Massachusetts............ 4,790 30 SRS Sa: on ioe Sad vsix vei 4,626 
Ns in dra ga a eee 4,050 91 San Bernardino............ “eee 3,347 
Ss bcbaravessa sade Connecticut............... 5,983 2 SS ee eee 3,928 
a vccivacens Minnesota................] 4,858 23 San Francisco.............. Diane ecrinsi serps 4,537 
I es oat one NSE 4,725 37 ows ccnananae ESSERE eee 3,647 
RSPR RNS ts IS aa 3,123 172 SE Perr NS od no ace medial 3,709 
Hilisborough............ A wake - COCO 3,153 171 SNS oaswesdsvea ces NN gs nie ckvnnknesi 2,661 
Hillsborough. ... New Hampshire......... 3,257 165 ee. eee isan ke cnkcnene? 4,365 
Se ticewakskesnndeonks ee 3,444 148 Schonectady............... OS eee 4,748 
ESSE Peake aedearenends 5,716 5 ES aunts serecemecind Pennsylvania............. 3,522 
BE divi neaee toca New Jersey.............. 3,816 110 NS aisiyccrvs-seectearaies RS iiaa tata tarcaens 4,766 
SEN. 6 pa ccsercvcsesens Michigan........-....... 4,487 50 Shelby AR on ne caaesbes 4,351 
I oo oy te ie EE IEEE 4,856 24 | Ree ai ea aac 2,071 
Jefferson......... Sean cnmeanacs 3,523 142 Spartanburg............... South Carolina............ 3,528 
| ERS Rare Nasa spunea inches nats 4,452 52 SS EER eS Washington............... 4,840 
efferson ea Sper 3,455 146 Ee = ee hica hain banests 4,246 
DN, coc cccncccsves's Michigan................ 3,980 97 eer Massachusetts............ 5,319 
EES: West Virginia............. 4,156 80 sae Aee EE cidattectads ode 4,779 
Seo iiuk Sic ree ee nas wees 4,075 88 EE cadlcadvaiaernuk AS 5,281 
 _ 2 eee WicnIgAR.... 2.2. eeceeees. 3,945 ce) . ese: MN anos ces cay 4,373 
EERSTE IA. GORI. oc cccecccseses 3,247 166 . Seah eae RTE rere 2,888 
Msst6csddsnaankes veces Washington............... 4,315 66 ask eeeesiwentenee NEE See ree 3,603 
RRR SS TOMMEEIIO. 0c cccceccccces 4,117 83 cee cud abecda mead EE ES 2,616 
‘Lackawanna............... Pennsylvania............ 4,029 93 REESE See ee ER: 4,273 
GG dnienodspameiene are 4,096 87 SE EPERESR R raet> New Jersey............... 4,101 
ae Me Rs . cnt bb ahenen hae 4,674 40 Vanderburgh............... eee 5,017 
EEA RRISS Pennsylvania............. 3,681 123 oa ae North Carolina............ 3,244 
SE scnseoucesescasesss Pennsylvania............ 3,845 105 Washington................ Pennsylvania............. 3,347 
Lorain... aR ee 3,816 110 A Sin taciesnakaeee neg Cnabkagerhemerd 4,597 
DID: ocicncceeesers Gs 12S ecmare el cmrand 4,024 94 Westchester............... Ss eae 5,581 
gee eo ae 4,589 45 Westmoreland............. Pennsylvania............. 3,792 
Luzerne. Pennsylvania............. 4,068 89 AE aS ER icdacacsienccaee 3,165 
ESE 5 Ast.” PD ce cccecrccecsend 2,599 195 OE Se. —shaaes 4,163 
oe ae ESR R PSE a: 3,015 181 I 63 oi cc nndah ethos Massachusetts............ 4,125 
Mahoning........... See 4,854 25 Wyandotte................ Te Ge tl 4,042 
Rieke i oatenicess SM eeacnakuneeunnes 3,194 169 MR gs icucigu ch celeste Washington............... 3,012 
Marion... Indiana... . cae irs 5,384 8 SR ee Pennsylvania............. 4,372 


SALES MANAGEMENT 


gr 
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Si tema” 


Valine 


Said 


ae ee? Roane wo AX ond ee ing 


* tfpoloyir % Henry Wada wanttr song phous 


Man, the old stone-turner, frequently makes some 
interesting observations. But, unless he happens to be going fishing, 
there never seems to be much to be done about them. 
Frankly, when it comes to making his life sublime, he’s pretty 
apt to look to a woman for suggestions. And get them. 


For women secm to have the special ability to 
seize upon whatever they see and transform it into something 
iclated to themselves or their families. Their endless 
guest for living material can go all the way from an old 
stone-pile to the magazines they select to read. 


We like to think that the extraordinary success 
of our magazine springs from a recognition 
of this omnipresent feminine characteristic. 


We believe that in the Journal women find more 
values for living. And, since women read to live 
~and bring their reading to living, many advertisers 
tell us they believe their messages in the 
Journal share this special living scrutiny. 


“Never Underestimate the Power 
of a Woman" may have started as a solo; 
today it is practically a chorus. 
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Bolivar... 
Boone 
Bristol. . 
Brookings 
Brown... 
Bucks. 


Bureau 
Burlington 


Butler 
Butte. 
Cameron. . 
Canyon. 
Calhoun 
Carroll. . 
Cass... 
Cedar. 


Chelan... 
Cherokee 
Chester. . 
Christian. . 


Clay 
Clinton 


Crawford 


Custer 
Dade 
Dane 
Darke 


Erie. 
Faribault 


Franklin 
Frederick 
Freeborn 
Fresno 
Glenn 


Grant 
Green 
Greene 
Grundy 
Hamilton 
Hardin 
Harris 
Hartford 
Henry 
Hidalgo 


Huron. 
Imperial 
Iroquois 
Jasper 
Jefferson 
Johnson 
Jones 
Johnston 
Kane. 
Kent 
Kern 
King. 
Kings. . 
Knox. . 
Kossuth 
Lancaster 
Lancaster 
La Salle 
Lee.. 
Lenawee 
Lincoln 
Linn... 
Livingston 
Logan 


Madera 
Manitowoc 
Marathon 
Maricopa 
Marion 
Marshall 
Martin 
McLean 
McHenry 
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Biue Earth. 


Fond du Lac 


Grand Forks 


Hillsborough 


Los Angeles 


Buena Vista... .. 


Butler....... 


Champaign. . Care 
Chautauqua 


Noe weiss 


Contra Costa........ 
Cook a 


Cumberland. . 


Gross Farm Dollars in 1946, & Estimates 


(Ranking of the 200 counties leading in population) 


STATE 


California Tapert Bee 
eda a's 


Mississippi. . . 
Sere iis 
Massachusetts............ 
South Dakota........ 
South Dakota 
Pennsylvania. ........... 
lowa 


Kansas... 
California 
Texas..... 
I sd, Ss sicx'acip tani shee 
lowa... 

lowa.. 

North Dakota 


| re 
Pennsylvania............. 
Illinois 
eres 
SP 
lowa... 
SP 
I 2 cis veeen es ; 


Wisconsin... Surat ER ; 
Re cd cee bears 


Nebraska... 
lowa —< 
New York........ 
Minnesota...... 
Wisconsin. 
lowa 
Maryland... . 
Minnesota , 
California.......... 
California. . 
North Dakota 
Wisconsin 
Wisconsin... . 
lowa. 

lowa 

lowa 


| lowa 


Texas 
Connecticut 
Illinois 
Texas 
Florida 


| Michigan 


California 
Illinois 
lowa.. 


| New York 


lowa 

lowa a ans 
North Carolina 
Illinois... . 
Delaware 

California 


| Washington 


California. . 
Illinois... .. 
lowa...... 
Nebraska 


| Pennsylvania. .... 


Illinois. .... 
Iilinois. . . 
Michigan. 


| Washington 


lowa 
Iilinois 
Illinois 
California . 
California 
Wisconsin 
Wisconsin 
Arizona 


GROSS — 


DOLLARS RANK 
r SM | 1946 IN 
44 EST. | GROUP 
(In thousands) 
35,505 40 
1,558 21 


GROSS FARM 
DOLLARS RANK 
COUNTY STATE Re IN 4 
4 - | GR 
(In thousands) ad 
a 
19,316 
Monterey 
SS =e GConmectiont........ccccee- 21,853 132 
New Madrid............... RSA 18,594 200 
Sc acu des keacedenkid I .ccancausencden 21,937 126 
oo a eee aed ae Ga cacwiaaswenio ,177 122 
ES ES PS TS * ER ee 22,758 112 
nich sodas dean nena hc ccevaeksweonees 21,596 136 
SEN cxcivacegnadbed PR iccvetsecews 18,925 190 
Dot cesbancnnhesees DE ce adnaies onkon 22,824 11 
I, cee had nnn einnaee EE occ ecsenbeus-ces 19,067 184 
Cita cs auadncsieeese ee 18,904 192 
oo ca naCacmhaias EE: 59,045 18 
Sas oer SO eee 26,228 69 
ics tenndaue weeny OE coats amikiorbom dca 18,795 196 
a eer 25,709 74 
eae SERS 18,975 189 
SSS SN os tn cccesiiedvemes 34,625 42 
Ne arcade nes aae aa el a 19,039 186 
SRR TS EE 21,576 137 
| See ae IA kaadadeoanns 23,269 104 
SERRE. papaya | North Carolina............ 25,134 80 
REESE ESS ae See 23,936 93 
Plymouth. | Massachusetts............ 24,563 83 
Pocahontas ; ,858 149 
, Sane 51,226 22 
. ae 18,736 199 
ats ‘ 129 
Pottawattamie 38,102 35 
NE cis onions ne 22.252 121 
Ee as 25,871 73 
a ici toe da Minnesota................ 23,372 101 
Tey North Dakota............. 26,267 67 
RRR rey Re 51,094 23 
IE ras chbcaas ewes North Carolina............ 26,233 68 
NE aid a sacs sie urged paar I dina ioroc:s bast cals 21,692 135 
| REL: Seen 21,942 125 
SEE Ss hiot a nieecedae } 46 ,522 25 
ee ee OO) me 24,375 88 
San Bernardino............ an x wake acesianad 63 ,037 15 
as haaltcalaiaegiatete California.............. 48,512 24 
ei aak cic wwii Bs aia uka os 28 ,233 60 
| A a RE aS E RR CS ae 8 20,207 162 
San Joaquin............... Gallfermia................ 107; 600 4 
San Luis Obispo........... Callfertia........c0.0.0.. 29,393 54 
J ee See 18,774 197 
Santa Barbara............. _ "eres 37,097 36 
Santa Clara............... SE a sh arenc es, 67,631 10 
Rais aR Re Wisconsin................ 18,815 195 
Scotts Bluff es 39,803 30 
Sedgwick | Kansas..........+.-.+.6. 26,174 71 
Sheboygan................ Wisconsin.........-...... 19,523 174 
a ease 6 ORE BER stil 25,603 75 
Snohomish. . ... Washington...............| 19,521 175 
RE cdigs aeinwanere OS TS 36 ,537 37 
ieee Galifernia................ 69,836 8 
| SORES. | Washington............. 26,583 64 
“RC EE 5 haciine< “eee 71,68 6 
| ER AE I i case weertraiecare } 21,904 129 
LR Rereite sae se cewee outed 22,584 118 
PRS on ci exawnnad coeds New York................ 45,013 27 
| SR eres: SS 26,207 7c 
Oe aaa Mississippi............. 19,982 165 
Sussex Se 64,520 14 
RR eis « California.......... ; 35,343 4 
ML Ls, cag nntausaotede SINR SARS 24,301 89 
J. SSeS “RSG | 144,504 3 
, RSIS Aarts aes ees 18,856 194 
RESET 28 ,399 59 
I eta dcgaec snl 23,323 102 
Ns PON ra cs pcan det 19,697 169 
NS a ast oe. 60,078 17 
Ee | 24,280 90 
Wisconsin. ............. 20,550 157 
_ | Sbeptekigad: North Carolina............ 19,539 173 
Walla Walla............... Washington............... 21,047 14 
Sis. scveleickiteen tues North Dakota............. 21,738 134 
| SCR: EE ig aed og 19,648 170 
MID. 5 . va-cosokecewects ery: 22,502 119 
ER oc-ciy's yxesieotekaice | ee 23,055 107 
_  eeeeeeasaeet ie | eRe | 24,542 84 
_ —_ ORE Oe are OS 66 ,042 12 
OE OIE: Washington............... 23,098 105 
cai whtnncakences EE saad j 20,712 151 
Ra cinvesecesvehe sen Washington............... 44,498 27 
ine tiie a9 Sepnciten Na gaiss hi nsdn croc 21,773 133 
Nn censcaenaced aa wc anbecoes .| 30,920 50 
, dawensnhivs unig Massachusetts............ | 28,830 56 
Pc ccwcwrckearteciaoe ic ine a .| 23,773 96 
NS oo dg Fi. ah hoes neces Washington............. : 71,435 7 
MN itcks cid aebseomiadare California................ 38,894 33 
aR Seay aet tite Pennsylvania............. 31,139 48 
III, es ba vccacncecocneoseticedynen 6,189,706 
, |.) | RES NER ilies. SR NEA te as 26.311 
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HERE’S YOUR 
1947 SURVEY OF 


THE VETERAN MARKET 


FOREIGN SERVICE 
offers you 
2,000,000 

Product Hungry 
Buyers! 


sai Wy 
FOREIGN SERVICE is delivered 
directly to two million homes every month 
(A. B. C.) to be read by: a mighty market 
that includes the 2,000,000 subscribing vet- 
erans PLUS their wives and familes. 
NOW, WE CAN SHOW YOU WHY this 
man’s magazine enjoys an ever-expanding 
readership. 


More than mere numbers, Dr. Daniel Starch gives you the facts 
about FOREIGN SERVICE readers: Who they are; What they do; 
and How they choose to do it. Brand usage, too—as well as sec- 
tional preferences, income and educational levels, hobbies, home and 
car ownership have been brought out in personal interviews con- 
ducted on a nation-wide scale. 


We’re ready with this up-to-the-minute information of value— 
actual and factual—to everyone who has a product to sell. Before 
advertising, Get the Facts about FOREIGN SERVICE. 


VETERANS OF FOREIGN WARS 


DAN B. JESSE, JR. & ASSOCIATES, INC. e ADVERTISING DIRECTORS e 10 E. 43RD ST., N. Y. 17, N. Y. 


Midwest Representatives: Raymond J. Ryan, 203 North Wabash Ave., Chicago, Illinois 
Pacific Coast: Ren Averill Company, 427 W. 5th Street, Los Angeles 13, Cal. 
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Retail Sales in 1946, & Estimates 


(Ranking of the 200 counties leading in population) 


—- 


| RETAIL SALES; RANK RETAIL SALEs om 
COUNTY STATE 1946 | IN COUNTY STATE | 1946 
EST. | GROUP EST. GRoup 
| ( ( In thousands) | | (In thousafids) Th 
Alameda | California. 925,307 | 12 Ne econ eséuievelee New Jersey. pitmuhantete 210,389 72 80, 
Albany New York a <a 195,488 80 eh Sid wwemealne ce | Pennsylvania.............. 72,608 175 ant 
hieat Pennsylvania............ 1,255,243 6 Middlesey*. ...............| Massachusetts.......... 635,125 17 . 
aan 150,873 NOMNOOD yw... ese cece eee | OW SNOB... sc ceneees po 
..| Pennsylvania............ -| i Aa Seer | anche 41 
DD cieciacnass New Jersey haste 335,253 | 45 Montgomery...............| Alabama 67,114 183 
Berks | Pennsylvania........... 170,064 91 Seer [PMI ova snervessees 57,412 191 
Berkshire _.. || Massachusetts. . 122,614 122 Montgom ery....... | Ohio. . ,458 52 
Bexar , | , Sapperreetes 260,330 56 Montgom ery.............. Pennsylvania. gape; 237,131 63 
Bibb = “eer aa 58 ,633 | 190 ra eas aie nd bux New Jersey.............. 118,244 126 
Blair ....-| Pennsylvania........ ,533 154 Multnom ah............. MS 5 eiccisina cu wa oe 510,618 22 
Bristol. . ....| Massachusetts........ a 252,507 59 SD. ccwsscesaes EA A | ,052 185 
Broome. . =) ) eee 114,257 131 Muskego | Michigan 67,455 182 
Bucks .| Pennsylvania............. 61,623 188 Nassau caneveiueebs OO a 340,252 39 
IL, 32.c veanenmauaniel North Carolina............ | 72,351 177 New Caste......... Delaware. 201 , 556 76 
Es vncth¥enewanio dee tonnes choneviabcns 85,543 164 New Haven : | Connecticut 450,623 30 
Caddo. REDS 140,507 | 108 New London... Connecticut. . 118,235 127 
I a 6 i-y Wis oeeicli ewes ee 250 165 New York (5 counties) . | New York. 5,635,355 1 
Cambria Pennsylvania......... 138 ,447 110 Niagara . . | New York - 112,035 133 
Sa New Jersey..... 218,948 66 Norfolk . . . .| Massachusetts : 271,711 54 
Charleston South Carolina 95,064 | 152 Norfolk .... | Virginia... ; 252,496 60 A 
0 ee Georgia. .| 86,563 163 Northampton... . | Pennsylvania........... 128,268 119 
Chautauqua................ New York 78 ,357 172 Northumberland ... fC ae | 69,046 179 ev 
TS cite des xadmenden «peal RECO EAT 96,774 151 Nueces ..| Texas bat 97 ,562 148 Al 
SG sia s-«cuaasekhseckuas Ohio.. 60 ,057 189 Oakland. ..| Michigan 215,136 69 : 
Clark. . Washington A 198 Oklahoma .| Oklahoma ae 230,141 65 1S 
Contra Costa NS 6 od oonantee 81,419 167 Oneida...... | New York 122,454 123 
Cook Ee pe ae ae | 3,925,336 | 2 Onondaga. New York 215,025 70 
Cumberland NS add ie as tare Eat eg 138,524 | 108 Orange... California................ ,064 97 
Cuyahoga .| Ohio | 1,145,250 7 Orange New York 105,563 140 
Dade. . Florida 177 40 Orleans Louisiana | 456 ,327 29 
iin cts Texas.. 463 ,480 28 Palm Beach Florida. 87,561 161 
Dane. ....| Wisconsin 130,751 117 Passaic. New Jersey 345,510 38 
I i dns anne annenaed Pennsylvania. 151, 100 Peoria. IIlinois 151,478 99 
Davidson Tennessee ie 200 , 254 78 Philadelphia. . . Pennsylvania . 1,600 ,357 5 
Delaware | Pennsylvania. .... 260,317 57 Pierce. ... Washington 192,448 83 
ts sshauivalsicancugtens | Colorado. . 430,537 32 Pima... . Arizona... 69,966 178 
Douglas | Nebraska } 241,326 62 Pinellas Florida 106 , 525 139 
SS A 2 | IMMinois. . . | 72,475 176 Pittsylvania Virginia. . 406 196 
Dutchess New York a 93,853 155 Plymouth Massachusetts 138,468 109 
Duval | Florida. . aa 194, 253 82 Polk... | Florida 66,510 184 
East Baton Rouge | Louisiana............ J 153 Polk. : lowa 176,000 88 
El Paso. . ““. —_iaae 93,079 | 156 Prince Georges. , Maryland 47 ,432 197 
Erie. New York........ 570,044 } 19 Providence . Rhode Island ,155 23 
ol SSE Pennsylvania. . .. 140,463 107 Pulaski... . Arkansas 114,522 130 
Escambia Florida . 46,454 199 Ramsey... Minnesota 390,455 36 T 
Essex | Massachusetts. . . 310,225 49 Rensselaer. . New York 73,852 174 ‘s 
Essex | New Jersey 940,316 N Richland. .. . South Carolina 80,317 169 
Fairfield Connecticut 50,485 31 Richmond Georgia . 55,146 193 a 
Fayette Pennsylvania. . . 111,770 134 Riverside... | California 99,624 146 
Forsyth North Carolina 78 ,632 171 Roanoke... Virginia . 97,487 149 
Franklin Giie....... 370,263 37 Rock Island. . | Illinois | 113,526 132 
Fresno California... . ,477 | 75 Sacramento California | 190,153 85 
Fulton. . .| Georgia. . 427 ,478 33 Saginaw Michigan 108, 137 
Gaston .| North Carolina 39, 200 St. Clair. | Mlinois. . . 111,611 135 
Genesee .| Michigan. . 206 , 144 74 St. Joseph Indiana. . 150,817 102 
Greenville | South Carolina 92, | 158 St. Louis Minnesota 181 ,537 86 
Guilford ..| North Carolina 116,513 129 St. Louis Missouri 725,524 14 
Hamilton | Ohio.. ,514 18 Salt Lake Utah 218,650 68 
Hamilton Tennessee. 134,508 113 San Bernardino. . California. 168 ,562 92 
Hampden | Massachusetts 297,517 50 San Diego : California. . 528,254 20 
Harris. . | Texas... 500,075 26 San Francisco California . 1,000,250 10 
Hartford | Connecticut 500 ,7 25 Sangamon Ilinois. . 100,114 145 
Hennepin ..| Minnesota 642,233 15 San Joaquin California. . 163,471 96 
Henrico | Virginia... 274,253 53 San Mateo. . California. . . 102,854 142 
Hidalgo. ..| Texas 49,061 | 195 Santa Clora | California. . 212,531 71 
Hillsborough | Florida. . 133 ,507 115 Schenectady | New York. 92,624 157 
Hillsborough New Hampshire 102,330 143 Schuylkill. . . | Pennsylvania 118,593 125 
Hinds Mississippi . 79,243 170 Sedawick Kansas. ... 218,752 67 J 
Honolulu Oahu... 321,394 46 Shelby Tennessee. .. 311,356 48 : 
Hudson New Jersey 511,143 21 Solano. California... . 49,991 194 
Ingham. Michigan 135,136 11 Spartanburg. . South Carolina 62,747 186 ‘ 
Jackson | Missouri. . , 234 34 Spokane Washington 180,353 87 
Jefferson Alabama. . 316,658 47 Stark Se leo <a shit 201 ,052 7 
Jefferson Kentucky 339 036 42 Suffolk Massachusetts 1,000,346 9 
Jefferson Texas 124,416 121 Suffolk New York. 150,555 103 
Kalamazoo Michigan. . 101,025 144 Summit Ohio....... 337 ,048 44 
Kanawha West Virginia 131,380 116 Tarrant Texas. . 250 433 61 
Kane IHinois 120,818 124 Travis. Texas...... 97,254 150 
Kent Michigan 232,511 64 Trumbull | Ohio....... 81,253 168 
Kern California 134,794 112 Tulare California. . . 86 ,907 162 
King Washington 635, 237 16 Tulsa. .... | Oklahoma 168,376 93 
Knox Tennessee .... 143,366 104 Union. | New Jersey. 280, 250 51 
Lackawanna Pennsylvania. . 190,668 84 Vanderburgh Indiana. . . 141,089 105 
ke | IMlinois 107,514 138 Wake..... North Carolina 57 , 226 192 
Lake Eada read aka 267,314 | 55 Washington. Pennsylvania 128,527 118 
Lancaster. Pennsylvania. . . 167,552 94 MN ccccucecocs Michigan... 2,035,367 4 
Lehigh | Pennsylvania 153,501 98 Westchester . New York. . »736 24 
Lorain. ..| Ohio..... 82,708 166 Westmoreland . Pennsylvania 170,543 90 
Los Angeles | California. 3,576,360 3 . apes ..| WMinois...... 74,474 173 
Lucas Ohio 338,526 43 Winnebago. . | Mlinois. .... 116,627 128 
Luzerne Pennsylvania. . 253 ,507 58 Worcester Massachusetts 405 ,523 35 
Macomb Michigan 61,970 187 Wyandotte ansas 92,055 159 
Madison Ilinois. . . 104 ,324 141 Yakima. ...... Washington 91,653 160 
Mahoning Ohio... 194,526 81 Rr: Pennsylvania. . 125,665 120 
Maricopa Arizona...... 170,582 89 ———————— 
Marion Indiana. .... 495 , 367 27 Total of above founties............. 61,433,216 
McLennan Texas 68.476 180 NE a hedcutetsxtckadeves 63.642 
Mecklenburg North Carolina 134,446 114 ae eal 
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80,135 AMERICAN 
BUILDER READERS 


- 1946 ABC 


( 


Covering the sale o 


f Building Material 


AMERICAN BUILDER 


covers and influences the flow of 


Building Material from the Manufacturer 
to the Finished Job 


pede 


American Builder readers are concentrated at every vital point of sale for building material, equip- 
ment, and appliances. In the American Builder, the manufacturer's sales story reaches all im- 
portant buying factors. The distributing army must be sold so that the product is stocked locally. 
Acceptance by the contractors and builders must be gained so that the product flows smoothly 


105 W. Adams St., Chicago 3, Ill. 
‘\ A; Please send my FREE copy of "Market Study No. 11." 


sentative cross-section of building condi- 
tions, made in November, 1946. See how 
many homes were started by professional 
builder readers of American Builder in 1946 
and how many were completed—together 
with the projection, based on builders’ 
plans, for more than 1,120,000 residential 
units to be built in 1947. 

The Report gives the number of single 
homes built in 1946 for sale, rent, or on con- 
tract, and estimates for 1947. It also covers 
apartment units and comments on commer- 
cial building potentials. It gives builders’ 
opinions on pre-fabrication. It reports on 
who writes the specifications for building 
products and equipment. 

Theconstruction equipment that builders 
plan to buy is a highlight of the survey. It 
covers trucks in use co evn te and fifteen 
other types of equipment required from 
radial saws to cement mixers. 

Market Study No. 11 is unquestionably 
the most comprehensive study to be made 
by private sources for many years. Write 
now for your copy. 


S-1 


POSITION. 


STATE 


AND 
BUILOING 
AGE 


A SIMMONS-BOARDMAN PUBLICATION 


NEW YORK 7, NEW YORK: 30 CHURCH STREET 


K 
IP / 
The December, 1946, ABC figures show 
— 80,135 subscribers—the largest circulation N 
and the greatest concentration of buying \ 
power obtainable in the building field. 
. 
mY) ty, {yd ¥agfyuns pol Wey doa 
Advertisers reach an influential audience at 
every strategic point in light construction. te the actual building job. 
All must agree to the worth of a product if it o— you can reach more than 45.000 
isto move to market at a profit. contractor and builder subscribers who 
specialize in light construction. Whether they 
Lo =e build for sale, for rent, or on contract, in 
— any area, in every area, in 2,714 counties of 
JOBBERS IN the 3,071, in the U. S., American Builder 
BUILDING MATERIAL Be readers dominate the market. ; 
- Back of the builders is their line of 
supply—more than 14,000 wholesale and 
retail outlets who supply more than 85% 
| = - of the volume. American Builder supports 
—_—- - - . . . . . . . 
' OS ———s their interests in the special Distribution 
St oe . . . 
Jf  “—~_ Section in each issue. 
—— , Such dershi t b d 
Thousands of carloads of building materials - Po pa "P oe ot — , 
are on the road to jobbers, whose executives American Builder editors work in the field 
and salesmen read American Builder. on the building site with active building 
men. Their first-hand information is trans- 
lated for the needs of the wholesale and 
retail trade. The editorial pattern is one 
cathe which many advertisers could follow in 
—~ A offering help to the building industry. 
DEALERS IN a So ——+ 
= BUILDING MATERIALS American Builder Readers Plan to Start More 
1 | than One Million Units in 1947 
>, Send for Market Study No. 11, a truly repre- 
; 4 Send for your copy Of... ne nnenneneee----- 
: cf MARKET STUDY No. 11 
J ww AMERICAN BUILDER 
American Builder reaches more than 14,000 4 “ 
retail lumber and building material dealers ' 
and distributors who handle more than 85% ‘ 
of the volume. ‘4 NAME 
COMPANY 
AWA STREET 
CONTRACTORS 
Ze AM f “ CAN 
Ameri in Builder reaches more than 45,000 
builders of light construction — the largest 
and strongest list of volume buyers reached 
by any magazine in the building field. 
- CHICAGO 3, ILLINOIS: 105 WEST ADAMS STREET * 
T MAY 10, 1947 


75 


COUNTY 


Almeda 
Albany 
Allegheny 
Allen 
Arlington 
Atlantic 
Baltimore 


Chautauqua 
Chester 
Clark 

Clark 

Contra Costa 
Cook 


Cumberland. . 


Cuyahoga 
Dade 
Dallas 
Dane 
Dauphin 
Davidson 
Delaware 
Denver 
Douglas 
Du Page 
Dutchess 
Duval 


East Baton Rouge 


El Paso 


Franklin 
Fresno 
Fulton 
Gaston 
Genesee 
Greenville 
Guilford 
Hamilton 
Hamilton 
Hampden 
Harris 
Hartford 
Hennepin 
Henrico 
Hidalgo 
Hillsborough _ 
Hillsborough 
Hinds 
Honolulu 
Hudson 
Ingham 
Jackson 
Jefferson 
Jefferson 
Jefferson 


Kalamazoo... .. 


Kanawha 
Kane 
Kent 
Kern 
King 
Knox 


Lackawanna.... 
e 


Food Sales in 1946, &@ Estimates 


(Ranking of the 200 counties leading in population) 


STATE 


SS ae ee 
New York. 
Pennsylvania. 
Indiana... 
Virginia 

New Jersey 
Maryland. ... 
Pennsylvania. . 
New Jersey... 
Pennsylvania. 
Massachusetts 


Pennsylvania. . . 
Massachusetts 
New York... 
Pennsylvania. . 
North Carolina 
Ohio 
Louisiana 
Michigan. 
Pennsylvania 
New Jersey 
South Carolina 
Georgia ; 
New York 
Pennsylvania. . 
Ohio 
Washington 
California 
Illinois 


Wisconsin 7 
Pennsylvania. . . 
Tennessee 
Pennsylvania. . 
Colorado. ...... 
Nebraska 
IHinois 

New York... 
Florida 


| Louisiana 


Pennsylvania “a 
Florida 


_.| Massachusetts 


New Jersey..... 
Connecticut....... 


| Pennsylvania... .. 


© 


North Carolina. . 
EC aac hows aes 
Ss Sciences 
North Carolina. . 
Michigan ae 
South Carolina... . 
North Carolina. . 
Aaa 
Tennessee. 


| Massachusetts 


Texas 
Connecticut 
Minnesota 


| Virginia. 


“ae 


Florida... .. 
New Hampshire 
Mississippi... .. 
Oahu. 


| New Jersey 


al Michigan 


| Missouri......... 


Alabama 


_.| Kentucky 


bk. (eee 


" North Carolina 


| Ohi 


Michigan... 
West Virginia 
Illinois 

Michigan 
California 
Washington 
Tennessee. 
Pennsylvania. ..... 
Illinois 
Indiana... ; 
Pennsylvania. . . 
Pennsylvania. . . 
Saks 
California. . 

0 culate. 


FOOD SALES | RANK 
est. | GROUP 
(In thousands) 

217,488 | 10 
49,758 | 79 
340,462 7 
29,074 | (129 
20,917 | 167 
42,685 86 
73 | 8 
32,024 | 118 
121,337 | 227 
46,712 82 
| 139 


COUNTY 


Northamp ' 


Pieres 


Pittsylvania............... 
phneth Saket d wasted 


ESS ae 
Prince Georges............ 
Providence. ......+.+--.+. 


ee eee 
EERE as 
ERS Sea = 


Ns cucaabwenhonss 
San Francieco.............. 
I wdadinwesese wes 
DR ccncatawerneeis 
rer 


Schenectady............... 
oe 
CRS SETS 


Cin kcndateen iss ces 


Terre eee eee eee ee ee 


New Jersey .............. 


Massachusetts............ 


| Virginia. 
Pennsylvania............. 
Pennsylvania. .......- ans 

| TOMAS.........0000+-s s 


| New York.........---.-. 
| California. ... 
| New York.... 
| Louisiana....... 


| Pennsylvania........... 
| Washington.............. 
a i 
Florida. . 


“| Virginia 


SS Lene, 


| Maryland........... 
| Rhode Island. . 
| Arkansas ee Sia 


a ate wien 
I in i wets hpieng: trea 
AEP 
ere 


See 
South Carolina........... 


Pennsylvania............ 
Michi 
Now Verk................ 


Washington............... 
Pennsylvania............. 


Washington.............. 
Ohio 


— 


FOOD SALES RANK 
ies | 
RO 
(In thousands) | uP} 
60,247 64 
18,862 175 
207 ,483 12 
57,648 67 
190,191 14 
348 99 
54,946 72 
94,752 | 38 
16,425 187 
17,325 181 
454 


2 
13,227 193 
,025 171 
116.524 31 
1,337 61 
125,146 25 
1,307 121 
1,715,262 1 
.253 117 
71,901 52 
61,852 59 
36 557 98 
19,773 174 
18.624 177 
026 66 
35,603 101 
38,652 94 
61,123 62 
40,673 91 
31.700 120 
82,803 44 
19.981 172 
106 257 32 
33,357 113 
390,248 5y 
53,487 74 
21,024 166 
21337 164 
10,750 197 
38,747 93 
16,525 186 
33,766 110 
18,650 176 
133,635 24 
22'625 159 
258 43 
24,253 152 
15,851 188 
0,502 198 
24'907 149 
20,856 169 
21,552 | 163 
40,351 | 92 
24,357 | «(151 
.753 131 
35,446 103 
47,454 81 
187,502 16 
284 89 
: 100 
142,556 22 
210,352 11 
20.558 170 
31,752 | «119 
35,245 105 
52,643 | 75 
26.856 | 142 
33,422 | 112 
46,335 83 
622 71 
13,319 192 
15,659 189 
42,651 87 
72,205 51 
188,750 15 
44,766 | 85 
98,035 | 37 
54.463 | 73 
21,257 165 
"396 123 
21,637 162 
32,355 116 
750 40 
29.071 130 
923 200 
36.764 95 
207 ¥ 
174,524 | 17 
52,417 | 76 
27,153 } 141 
| 132 
30 


SALES MANAGEMENT 


{Being an American 


William Randolph Flearst 


ON SEPTEMBER 28, 1932, AND REPRINTED IN THE HEARST NEWSPAPERS 


“T know of no finer title, and I want no 
higher position, than to be a citizen of the 
United States of America. 


“In the ancient days to be a Roman 
citizen meant to be the equal of princes and 
kings. 


“Today the most envied honor in the 
world is to be an American citizen. 


“And this is so, not merely because 
America is the greatest nation in the world, 
but because it is the freest nation in the 
world, and the happiest nation on account 
of its freedom. 


“We cannot understand how much free- 
dom means in this country until we come 
back from countries where freedom means 
nothing. 


“Here we have freedom of thought, free- 
dom of the press, freedom of speech. 


“Here we can think and say and do what 
we please as long as we do not interfere 


with the rights and liberties of our fellow 
citizens. 

“But the great honor and advantage of 
being an American citizen carries with it 
an obligation just as great, and that obli- 
gation is to preserve inviolate the’ rights 
and liberties and privileges which our fore- 
fathers won for us in blood and toil and 
travail, that we may hand this precious 
heritage of freedom and independence, of 
liberty and dignity, down to our children 
and our children’s children, undiminished 
and unimpaired.” 


The Hearst Newspapers have suited action 
to their words above. 


They were the first to sponsor ‘I Am An 
American” Day. They have played a major part 
in making this all-American expression of 
Americanism a year-in and year-out institution 
from coast to coast. ; 


MAY 10, 1947 


Charleston........ 
Chatham. 


Chautauqua........ 


General Merchandise Sales in 1946, & Estimates 


(Ranking of the 200 counties leading in population) 
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aa 
Pennsylvania............ 
New Jersey............ 

Pennsylvania. . TE Se 
Massachusetts........... 


Pennsylvania......... 

New Jersey ate wernck 
South Carctina. De alakealie lina ta 
fork ae 


New 


igs 
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Mecklenburg 
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stead db ign ew’ 


if 
: 


Pennsylvania............. 
ata kkacnn pics 
Massachusetts......... : 
New Jersey.............. 
Connecticut............... 
Pennsylvania......... oes 
North Carolina. . 
Ohio 
California. . Kanthiaws 
ak wanidkedeceaes 
North Carolina...... bees 
a Sore : 
| South Carolina........... 


Massachusetts..... 


Harris |. Seve ; 
SS Connecticut. patie 
Hennepin Minnesota....... : 
NB ein ciau'nde uid vadate Virgin'a 

SE tdi neeekhixknapics >= =e 
Hillsborough... .. RG tein bd adneden 
Hillsborough New Hampshire... 
Dh rickesk sown veeaats Mississippi. ....... 
SR i 08-5 dcenviancaduuds ahu. . 
Hudson...... New Jersey...... 
Ingham. ..... Michigan.......... 
MOR. .ceccccns NG heii il dha wy eae 
Jefferson...... Alabama. . 

Jefferson Kentucky. . 

Jefferson Texas... 
Kalamazoo... | Michigan error 
Kanawha..... West Virginia... . 
Kane...... tS eyee 
Kent ....| Michigan 

Kern ..| California 
King........... ..| Washington... 
Knox | Tennessee...... 
Lackawanna. ... ....| Pennsylvania. . . 
Lake... :] MMlinoie....... 
Lake | indiana......... 
Lancaster. . ; Pennsylvania. . . 
Lehigh Pennsylvania. . . 
Lorain....... (ee 

Los Angeles... | California....... 
Lucas > a 
Luzerne Pennsylvania. . . 
Macomb...... ..| Michigan........ 
Madison. ... .| Illinois. ...... 
Mahoning ; | Ohio 

Maricopa ..| Arizona..... ' 
Marion Indiana. ...... 
McLennan Texas 


North Carolina 


Re 


1946 IN 
' EST. | GROUP 
(In thousands) 
SE cnakbeiéehebees 182,515 11 
SEE 58 , 506 38 
Pennsylvania............. 300,517 6 
EE Se wie igin edits wes 30,648 


COUNTY STATE } 1946 
EST. 
| ‘In thousands) | 
Mercer Ee 25,245 
eas: Pennsylvania............ ¥ 
RESO ere Massachusetts............ 

ER RR 7,052 
ee New Jersey 19,650 
evans ceniniscwes | ee 858 
Montgomery... (See 13,225 


New Haven................ 
New London.. wR 
New York (5 counties)... .__ 


Northampton... ... 


eee ? 
BERR SAG « 


Prince Georges. . ; 
Providence. . ; 
as 


Connecticut....... 11,145 
=e 7 ,023 
a bie 6 Gos ora | 17,517 
Massachusetts.......... 599 
Virginia.......... gods cu 31,705 
Pennsylvania............. } 15,472 
Pennsylvania............ 


43,439 

ncn ah tives cwiat | 28,652 
Pennsylvania........... 420,372 
Washington... . aa wens 31,656 
Arizona Sahanwiesaais 8,367 
IRE 12,054 
| 8,804 
Massachusetts........ 11,550 
EEE 6,563 
| 1. 32,169 
Maryland........ eee | 1,259 
Rhode Island..... 77,654 
ES kecas< .| 23,354 
——— ; 118,012 
TERRE 7,427 

Soon ais Siawetitce 14,711 
SE ociewsves Se 11,246 
I aac angie S tpital = “8,464 
ED a vanke nia cned'ss 12,849 
 RRESESR ‘9 7,488 
California........ ,453 


| GEN’L. MDSE. | 
SALES 


neck serenses set SNS heb preva. ane5 4 254 
San Pramclec®..............| GRROPMM. .. 0.0... ceceeee 175,536 
aie nin bine wrare EG vcniinnscxs aaa bes 14,427 
San Joaquin............. California........ sale ‘ 5,544 
ll RR 6a iiieabesnqes 8,283 
eS ae 153 
Schenectady............. OS Sea 16,125 
Schuylkill. ...... Pennsylvania............ 8,964 
Sedgwick i 3a ae 35,035 
Ee TVemneeeee. .....<...+.. ' 85,325 
Solano. | California............ ; 5,759 
Spartanburg South Carolina.......... 16,843 
Spokane Washington.............. 37,852 
ie aians bo wa-oark nd oui “' +o geet 27,151 
ES | Massachusetts....... 288 ,227 
ae Saree | 10,144 
EE bu catevosieen cas aR Fe eee 62,556 
a ARES ASE Paap anaes 75,860 
SP Texas 11,503 
SES RSS AE ee ,642 
I c3 saaicvecacvinescs California............... | 9,426 
ais Oklahoma.......... 24,157 
 Saaeee New Jersey............. ’ 
Vanderburgh. PEAS OUR nice htckeaeinss 18,748 
Wake...... ad wee North Carolina............ 6,921 
Washington.......... Pennsylvania.............| 12,926 
atc gtwonacsaccaade REE ee 331,542 
Westchester... .. IRENE SE 444 
Westmoreland............. Pennsylvania........... 20,516 
ES eae aes aE eet 13,853 
SN, nay ct weld ae Ce 19,439 
i (ass Massachusetts............ 51,257 
ED, 2s 0a s-sieu-o bdo oe acces 11,905 
Vakima...................| Washington 14,850 
WR icin cedbivaneosceares Pennsylvania............. 15,168 
bag ee ee 10,856,979 
2 Re Ms ae 73. 


SALES MANAGEMENT 


DOES THE BEST JOB? 


ACCORDING TO RETAIL SALES PER CAPITA 


IN THE THIRD HIGHEST 12 STATES ! 4 _1N THE LOWEST 12 STATES 


Collier’s reaches 10.0% of population Collier’s reaches 6.8% of population 
LIFE reaches 19.9% of population LIFE reaches 15.87% of population 
Post reaches 11.0% of population Post reaches 7.6% of population 


AUDIENCE COVERAGE AUDIENCE COVERAGE 
Collier's LIFE Post Collier’s LIFE Post 
Pennsylvania... ... ..597,000.. . . 1,629,000... "950,000 I 5 cas ooexc ce 203,000.... 469,000.... 237,000 
Indiana.............361,000.... 572,000.... 314,000 North Carolina....... 200,000.... 481,000.... 196,000 


PE, cc wi kaeiwnnn 251,000.... 493,000.... 309,000 GN lis areatearciaas 169,000.... 383,000.... 187,000 
Wisconsin...........256,000.... 


480,000.... 259,000 Tennessee........... 156,000.... 359,000.... 169,000 


lowa...............242,000.... 340,000.... 206,000 Lovisiana...........127,000.... 299,000.... 145,000 


er 157,000.... 210,000.... 122,000 I 8 oi aisninieraccin 123,000.... 297,000.... 162,000 


ee 171,000.... 310,000.... 161,000 PI i. irssivcenes 142,000.... 321,000.... 142,000 


ee eet 527,000... .1,078,000.... 513,000 West Virginia... .....115,000.... 


261,000.... 149,000 


etd Sean eaae 57,000.... 


127,000.... 50,000 


South Carolina....... 100,000... . 


252,000.... 101,000 
North Dakota........ 43,000.... 80,000.... 51,000 ee 86,000.... 200,000.... 105,000 


South Dakota........ 48,000.... 88,000.... 53,000 | Mississippi.......... 96,000.... 219,000.... 103,000 


Arizona......... ... 64,000.... 115,000.... 70,000 New Mexico......... 43,000.... 87,000.... 50,000 


TOTALS 2,774,000 5,522,000 3,058,000 | TOTALS 1,560,000 3,628,000 1,746,000 


MILLIONS 
25 


22,550,000 


HERE ARE THE 
NATIONAL WEEKLY-MAGAZINE AUDIENCES 


' 


12,700,000 


10,900,000 


... Now more than 22’ million readers every week 
— the largest weekly-magazine audience in America 


Post | COLLIER'S LIFE 
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Drug Sales in 1946, & Estimates 


(Ranking of the 200 counties leading in population) 


COUNTY 


Alameda. 
Albany 
Allegheny 
Allen.... 
Arlington 
Atlantic 
Baltimore 
Beaver 
Bergen 
Berks 
Berkshire 
Bexar 
Bibb 

Blair 
Bristol 
Broome 
Bucks 
Buncombe 
Butler... 
Caddo 
Calhoun 
Cambria 
Camden 
Charleston 
Chatham. 
Chautauqua 
Chester 
Clark 
Clark 
Contra Costa 
Cook : 
Cumberland 


Davidson... . 
Delaware..... 
Denver 

Douglas 

Du Page..... 
Dutchess... .. 
Duval , 
East Baton Rouge. 
El Paso aale wad 
Erie 

Erie pes 
Escambia... 


Fresno k 
Fulton...... 
Gaston 
Genesec.... 
Greenville. . 
Guilford . 
Hamilton 
Hamilton 


Hillsborough 
Hillsborough 
Hinds... 
Honolulu. . 
Hudson 
Ingham. . 
Jackson 
Jefferson. . 
Jefferson 
Jefferson 
Kalamazoo. . 
Kanawha 
Kane 
Kent 
Kern 
King 
Knox 
Lackawanna 
ke 


Lake 
Lancaster. . 
Lehigh 
Lorain 

Los Angeles 
Lucas 
Luzerne 
Macomb 
Madison 
Mahoning 
Maricopa 
Marion 
McLennan 
Mecklenburg 


84 


DRUG SALES 
1946 


EST. 
(In thousands) 


California 


Pennsylvania 


ee 


Virginia 

New Jersey 
Maryland 
Pennsylvania 
New Jersey 
Pennsylvania 


"| Massachusetts 


eorgia 


Pennsylvania. vatess Bas | 
Massachusetts. . . 
New York...... j 


Pennsylvania 


North Carolina... 


Ohio 
Louisiana 
Michigan 
Pennsylvania 


New Jersey......... 


Pennsylvania obese 


Ohio 


Washington...............| 


ie Pennsylvania 


Tennessee... 
Pennsylvania 


| Louisiana. . 


Texas..... 

New York. 
Pennsylvania. . . 
Florida 
Massachusetts 


New Jersey....... 


Connecticut 


| Pennsylvania............. 
| North Carolina 
| Ohio... 


California. ... 
Georgia 


| North Carolina... 


Michigan 
Seuth Carolina. . 


North Carolina........ 


Ohio.. 
Tennessee 
Massachusetts 
Texas 
Connecticut 
Minnesota 
Virginia 


ear 


Florida 
New Hampshire 
Mississippi . 


California 


| Washingtor....... 


Tennessee 


| Pennsylvania. 
| Wlinois........ 


Indiana....... 
Pennsylvania. . . 
Pennsylvania 
Ohio 


| California... .... Senmueovs 


Ohio 


Pennsylvania. ppatch ead 
| Michigan 


Illinois. 

Ohio 

Arizona. . 
Ns scunewe 
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North Carolina. . 


30,156 
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48,056 
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4,215 
5,872 
44,075 
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DRUG SALES 
1946 


f] EST. 
(In thousands) 


Milwaukee . 
Mobile... . 


New Haven 
New London......... tea = 5 
New York (5 counties) 


Sacramento 
Saginaw 
St. Clair 


San Francisco... 
Sangamon 
SS Serre ; 


Schenectady 
Schuylkill 


Connecticut. i 
Connecticut... . 


Virginia 

Pennsylvania 

Pennsylvania 
exas 


SEE RO 
Iilinois p 

Pennsylvania 

Washington. ............. 


8832385 


Maryland 
Rhode Island 


s 
a 


New York 
South ae 


IMlinois 
California 


California 
South Carolina 
Washington 
Ohio 


Pennsylvania 
Illinois 


Massachusetts 
a 

| Washington 

| Pennsyivania 


2,340,526 
65.662 
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SALES MANAGEMENT 


60,000 people are a lot of people anywhere, any time. 
For example, the Polo Grounds bursts its seams when that many people 


try to get in. Now visualize the Polo Grounds jam-packed, not with 


ball fans but with the most important people in the © 


BUILDING business, so that you could take 


any seat — yes, any seat — and be surrounded 


by good customers and prospects. 


....That is what it means to have the FORUM guarantee 


60,000 circulation — which it now does. 


From airports to zoos, in every classifica- 
tion of Building, Forum readers have the 
last word —the greatest Building power 
ever assembled by a magazine. Year after 
year, Forum carries the largest advertis- 


ing revenue of any Building magazine. ” 


The Architectural FORUM Magazine of Building, 350 5th Ave., New York 1, N. Y. 
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Amarillo. . 
Atianta........ 
Atlantic City 


Baltimore 


Battle Creek......... 


Bethlehem 
Binghamton 
Birmingham. .... 


Bridgeport...... 
Brockton... . 
Buffalo 
Cambridge. . 
Camden 
Canton 

Cedar Rapids 
Charleston. 
Charleston 
Charlotte 


Chattanooga 
ee 
Chicago 


Cleveland 
Cleveland Heights... 


Columbia........... 


Columbus 
Columbus. . 


Corpus Christi...... 
Covington. . 

Dallas. . 

Davenport. . 

Dayton 

Dearborn 

Decatur 

Denver..... 

Des Moines 

Detroit 


Duluth 
Durham 

East Chicago 
East Orange 
East St. Louis 
EI Paso 
Elizabeth 
Elmira 
Erie... 
Evanston 


Evansville 
Fall River . 
Flint 

Fort Wayne 
Fort Worth 
Fresno 
Galveston 
Gary 
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Population Ranking of the 201 Largest Cities 


GYD Estimates — 1946 


Population 
1-1-47 
Esti- 
mate 
(in thousands) 


Pontiac 


| Population 
1-1-47 
~ Esti- 
y mate 
| (in thousands) | 


Harrisburg 
Hartford........ ‘ 
Hempstead Twnsp. 
I. ccteraivnds 
Re 
Huntington 
Indianapolis 

Jackson 


Jacksonville 

Jersey City 
Johnstown........... 
Kansas City......... 
Kansas City......... 
Knoxville 


Lawrence.... 
Lexington. . . 


Little Rock 

Long Beach......... 
Los Angeles 
Louisville. . saeael 
Soe ‘ 


Memphis... 
Miami. .. . 
Milwaukee 
Minneapolis 
Mobile 
Montgomery... . 
Mt. Vernon 


Muskegon 
Nashville... . 

New Bedford 

New Britain. . .. 
New Haven......... 


Niagara Falls....... 


| 
ee 
No. Hempstead Twnsp. 
Oak Park. . 
Oakland 

Ogden. . 

Oklahoma City 

Omaha 

Pasadena.... 
Passaic... . 

Paterson 


Pawtucket... 
Philadelphia 


Re 
Pittsburgh 


| Population 

1-1-47 Rank 
Esti-) j 
mate 

(in thousands) 


St. Petersburg 
Salt Lake City. ... 
San Antonio 


Sioux City......... 
Somerville.......... 
South Bend.. 


Washington... 


Waterbury...... 


Wilmington........ 
Winston-Salem 


Total of above Cities 


3 eee 
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Ale itahsy COVERAGE OF 
NINE 


MAJOR MARKETS 


Each of the nine HAIRE merchandising publications is a recognized 
authority in its specialized field . . . Each reaches and is read with keen 
interest by active buyers of the products it covers . . . Each delivers intensive 
coverage of the outlets controlling major volume in its specialized field. 


CORSET & UNDERWEAR REVIEW — The 
nationally recognized authority in the mer- 
chandising of corsets and allied products, 
for more than 34 years. It carries more 
advertising on these products than all com- 


peting publications combined. Member of 
ABC & ABP. 


FASHION ACCESSORIES — The only pub- 


lication devoted to the coordinated mer- 
chandising of gloves, blouses, jewelry, 
handkerchiefs, scarfs, neckwear, umbrellas 
and related accessories. Read by acces- 
sories buyers in leading stores from coast 
to coast. Member of ABC & ABP. 


INFANTS’ & CHILDREN’S REVIEW — It is 
the ONLY publication that delivers PAID 
circulation covering leading department 
stores and top-flight specialty shops all over 
the country. Carries MORE advertising than 
any publication serving this specialized field. 
Member of ABC & ABP 


LUGGAGE & LEATHER GOODS (Handbag 
Buyer) — Since 1898 the ONLY specialized 
publication serving buyers of luggage, 
handbags and personal leather goods in 
leading stores everywhere. It is the primary 
source of up-to-the-minute information in 


this highly competitive market. Member of 
ABC & ABP. 


NOTION & NOVELTY REVIEW — Since 
1866 — The ONLY specialized publication 
in the notion field. Serves the notion buyers 
in department and chain stores, and whole- 
sale houses, controlling 90% of national 
retail volume in the field. A MUST for buyer- 
wise notion advertisers. 


MERCHANDISING 


HOUSE FURNISHING REVIEW—The ONE 


specialized merchandising publication of 
housewares and appliances — and out- 
standing leader in the field since 1892. 
Carries more advertising than any other 
publication touching this field. Member ABC 
& ABP. 


HOME FURNISHINGS MERCHANDISING— 
Established 1901. Has won and holds the 
responsive interest of top buyers of home 
furnishings for the dining room, bedroom 
and living rooms in department stores, 
furniture stores and specialty shops. The 
ohly editorial servite that coordinates the 
merchandising in this highly specialized field 
to help buyers sell more, sell better. 
Member ABC & ABP. 


CROCKERY & GLASS JOURNAL — Since 
1874 — for 73 years the authoritative mer- 
chandising voice of the china, glass and 
giftware trade. Reaches buyers of these 
products in leading department and spe- 
cialty stores from coast tocoast.Carries more 
advertising on china and glass than any 
other publication touching this field. Member 
ABC & ABP. 


LINENS & DOMESTICS—The ONLY special- 
ized publication in the linens and domestics 
field. For over 21 years its recognized 
spokesman. MUST reading for buyers of 
these specialized products in leading stores 
throughout the country. The STRAIGHT LINE 
advertising medium for linens and domes- 
tics. Member ABC & ABP 


PUBLICATIONS 


more effective because they’re more sell-ective 


HAIRE PUBLISHING COMPANY, 1170 BROADWAY, NEW YORK 1, NEW YORK 
Boston e Pittsburgh « Chicago « Detroit « St. Louis « Los Angeles « Atlanta « London 


(Ranking of the 201 cities leading in population) 


Effective Buying Income in 1946, & Estimates 


NET NET | NET 
INCOME | Rank INCOME | Rank INCOME 
1946 | in 1946 in 1946 
City State Esti-| Group City State SM Esti-| Group City State Esti 
mate mate mate 
(in thousands) (in thousands) (in thousands 
Akron ... Ohio 430, 592 33 a Calif. 158,455 87 Port Arthur..........| Texas 72,602 
Alameda. Calif. 103,015 | 143 Grand Rapids........ Mich. 237,317 65 ES Maine 146,210 
Albany....... N.Y 194,044 71 Greensboro N.C. 92,432 | 159 EG aventsveds Ore. 802,787 
Alexandria er; 80,595 | 183 Hammond.......... Ind. 93,065 | 155 Portsmouth. ......... Va. 94,433 
Allentown...........| Pa. | 124,417 | 117 Harrisburg. ..... Pa. 124,889 | 116 
ee |. 84,267 | 178 re Conn 372,241 41 Providence.......... R. |. 365,422 
Amarillo. . Texas 73,510 | 187 Hempstead Twnsp....| N. Y. 419,123 36 gis orb be xan Colo. 55,865 
Atlanta. . Ga. 423 ,332 34 Monstle..065 sce... Oahu 404 , 358 39 | ERR ee Mass. 73,375 
Atlantic City N. J 97,374 151 Houston.............| Texas 642,974 24 ere Wis. 86,743 
Augusta..... Ga. 68,143 | 193 Huntington... .. W. Va 109,511 | 132 Reading. Pa. 130,442 
Indianapolis......... Ind. 788,770 18 Richmend........... Calif. 88,713 
Austin...... Texas 117,673 | 123 SN idtacccaound Miss. 107,084 | 136 Richmond.......... Va. 331,674 
Baltimore... Md. 1,253 , 588 9 i accovesens Va. 106,244 
Battle Creek....... Mich 78,599 | 185 Jacksonville... .. Fla. 286,798 53 Rochester........... N.Y 461,750 
Bayonne............| N.J. 71,147, | 190 Jersey City... N. J 330,456 48 Rockford il. 124,196 
Beaumont...........| Texas | 115,403 | 124 Johnstown... . Pa. 77,048 | 186 
Berkeley. Calif 166,907 82 Kansas City. .... Kans 179,290 76 Sacramento Calif. 200,901 
Bethlehem. . Pa. 79,745 | 184 Kansas City.........| Mo. 708 ,336 21 Saginaw. . Mich. 103, 069 
Binghamton N.Y 126,907 | 115 Knoxville............| Tenn 185,094 73 eee Mo. 103 ,998 
Birmirgham. . Ala 357,169 44 Lakewood...........| Ohio 115,008 | 125 St. Louis. .. Mo. 1,283 , 587 
Boston Mass | 1,119,808 11 Lancaster... . Pa. 89,438 | 167 St. Paul.... ooo) OR 436 , 329 
Lansing....... Mich 139,727 | 102 St. Petersburg. .....| Fla. 128,736 
Bridgeport Conn 284 ,833 54 Lawrence....... : Mass. 86,981 172 Salt Lake City... Utah 258 ,405 
Brockton. . Mass 64,371 197 | San Antonio.........| Texas 410,524 
Buftalo wee) 4 736,796 | 20 Lexington........... Ky. 92,588 | 158 San Diego...........| Calif. 596, 403 
Cambridge......... Mass. | 163,512 | 85 I iene cab jars Neb. 130,771 108 San Francisco........| Calif 1,366, 528 
Camden..... N. J. 158,413 88 Little Rock, ........ Ark. 141,102 99 
Canton...... Ohio | 174 ,338 78 Long Beach......... | Calif 393,742 40 rn Calif. 131,142 
Cedar Rapids. lowa | 114,065 | 127 Los Angeles.........| Calif. 2,839,651 3 Santa Monica........| Calif. 92,906 
Charleston. ... S. C. | 110,576 | 130 Louisville............| Ky. 554,631 27 Savannah........ .-| Ga. 147,517 
Charleston... .. W. Va. 108,265 | 135 | Mass. 127,910 | 113 Schenectady......... N. Y. 157,727 
Chariotte..... N.C. 148,508 | 96 IR aco Wee cee Mass 108,331 | 134 ere Pa. 138 , 333 
| | Per ree Ga. 87,303 | 171 sn vadanende Wash. 1,010,762 
Chattanooga . Tenn 180, 585 75 Eee Wis. 122,751 119 Shreveport......... La. 156 ,085 
Chester Pa, 90,138 | 164 Sioux City.......... lowa 170,895 
Chicago....... i. | 65,152,501 2 Malden............ Mass. 69,294 | 192 Somerville........... Mass. 114,907 
Cleere....... iH. | 65.278 | 195 Manchester. N. H. 80,980 | 182 South Bend......... Ind. 156,131 
Cincinnati.......... Ohio | 821,016 15 Medford........... Mass. 54,885 | 201 
Cleveland...........| Ohio | 1,470,695 6 PID a 5.5 srevwes Tenn. 482,129 28 0 ore Wash. 282,227 
Cleveland Heights... | Ohio 122,179 | 120 ee Fla. 300,533 | 50 Springfield........... it. 96,679 
Columbia.......... s. C. | 84,690 | 177 Milwaukee..........| Wis. 1,039,869 13 Springfield........... Mass. 237,466 
Columbus. . . Ga. 67,493 | 194 Minneapolis. ....... Minn. 807,691 16 Springfield.......... Mo. 97,563 
Columbus. Ohio 447 ,442 31 Mobile..............] Ala. 174,102 79 Springfield. ......... Ohio 102,248 
Montgomery.........| Ala. 111,709 | 128 Stamford. ........:. Conn 91,865 
Corpus Christi Texas | 119,873 | 122 Mt. Vernon.......... N.Y. 108,833 | 133 PI. gis ccinwsees N. Y. 296 ,320 
Covington. ... Ky. | 90,784 | 162 , ae Wash. 255,378 
Dallas. ... Texas 584, 284 26 Muskegon...........| Mich. 64,847 | 196 ME ade euucncs Fla. 162,669 
Davenport lowa 130,092 | 110 Nashville........... Tenn. 246 ,878 63 Terre Haute........ Ind. 103 , 255 
Daytor Otio 363,785 43 New Bedford........| Mass. 138,220 | 104 
Dearborn Mich 87,845 | 169 New Britain.........| Conn. 110,181 | 131 TR 56s vaeewdaas Ohio 421,639 
Decatur. . i. 70,468 | 191 New Haven..........| Conr. 297 ,698 51 | aE Kans. 139 , 982 
Denver Colo. 461,678 | 30 New Orleans. . ... La. 693,694 | 22 Trenton............. N. J 155,607 
Des Moines lowa 325,609 | 49 New York... N.Y 10,115,143 1 | ee N.Y. 98 ,830 
Detroit. Mich 2,465,998 | § _ RP ae N. J. 761 ,637 19 DS. cca uilatles oe Okla. 262,638 
eee Mass. 83,468 | 179 Upper Darby Pa. 83,116 
Duluth... Mirn | 133,811 106 Niagara Falls....... N.Y 105,099 139 | ERE OS eer N. Y. 140.443 
Durham... N.C 90, 268 163 ee Texas 86, 186 
East Chicago Ind. 63,162 | 198 A career Va. 272,143 57 Warren............ Ohio 55,208 
East Orarge N.J 155,710 | 92 No. Hempstead Twnsp.| N. Y 111,011 | 129 Washington..........| D.C 1,241,881 
East St. Louis . itl. 91,128 | 161 ae il. 98,393 | 149 
El Paso. . Texas 129,091 111 Oakland...... Calif. 668 , 285 23 Waterbury...........| Conn 171,355 
Elizabeth N. J 151,956 95 NG kccawann Utah 92,752 | 157 Waterloo........... lowa 82, 266 
Elmira N.Y 94,407 154 Oklahoma City.......| Okla. 352,862 45 Wheeling........... W. Va. 84,853 
Erie Pa. 153,070 94 Omaha... Neb. 406 ,303 38 DS cacars cect Kans, 282,305 
Evanston il. 102,255 | 144 Pasadena Calif. 174,450 77 Wilkes-Barre....... Pa. 107 ,033 
| SN acyedednaes N. J 100,114 | 147 Wilmington..........| Del. 184 , 967 
Evansville Ind. 194 , 967 70 Paterson. .. N. J 248,122 62 Winston-Salem...... N.C 119,889 
Fall River......... Mass 134,906 | 105 Worcester........... Mass. 263,519 
Flint Mich 213,579 | 66 Pawtucket.......... R. 1. 101,455 | 146 WI cia aeen eer N.Y. 189,699 
Fort Wayne Ind. 212,133 67 SRS cw stkcadaecks i. 164 , 543 84 Meh ctrneibiadanes Pa. 85,180 
Fort Worth........ Texas 348,748 | 46 Philadelphia......... Pa. 2,601,535 4 Youngstown......... Ohio 208 , 549 
EERE Pe Calif 90,108 | 165 aaa Ariz. 126,829 | 114 aie 
Galveston.......... Texas 87.357 | 170 Pittsburgh........... Pa. 1,058,192 12 Total of above Cities.......... 72,201,452 
Gary Ind. 165,620 83 Sr .| Mich 89,621 ‘' 166 i reer 51.212 ‘ 
” SALES MANAGEMENT 


get there. 


Just as important as knowing where 
you want to go is knowing how to 


So—after you’ve found your best mar- 
kets through this volume, give your 
magazine list a little test with the fig- 
ures below. Listed here you'll find 


its retail business. And you’ll see just 


how good a job each of the leading 
magazines does in these markets. 


This year again, ‘“This Week’’ Maga- 
zine’s coverage here is better than any 
3 of the other leading magazines. That’s 
what happens when you cover every 4th 


Q your 24 key markets... just 13% of | family in the land—and concentrate 
8 ° ° e ‘ 
; America’s counties that do 46% of all _— that coverage in the counties that count. 
3 
2 
Q - 
5 City & Retail Trading Retail Sales Effective Buying Magazine Coverage Thousands of Families 
3 cue (thousands) — | Income (thousands) Jr wy. | sep. | LiFe | COLLIERS} W.H.C. | LHJ. | McCALU’S| GH 
4 
8 Atlanta $ 754,445 $ 1,176,181 165.0 21.1 25.2 18.0 20.6 29.8 19.4 17.4 
7 
; Baltimore 1,191,818 1,655,329 
: Birmingham 504,645 798,206 143.4 10.5 16.8 15.6 17.6 16.7 12.7 11.2 
Boston 2,355,875 3,389,460 
Chicago 4,213,969 6,805,160 
Cincinneti 930,673 1,503,171 
Cleveland 1,665,956 2,781,725 
Dallas 794,130 1,040,204 
’ Des Moines 734,319 1,046,738 
‘ 
Detroit 2,448,997 3,541,337 
‘ 
} Indianapolis 859,753 1,284,604 
4 
Los Angeles 3,502,298 5,369,284 
l 
5 Memphis 536,989 943,712 
) 
Milwaukee 1,125,750 1,696,922 258.4 34.4 38.6 30.2 47.3 49.4 40.8 29.8 
; 
) Minneapolis 1,164,743 1,297,472 
4 
' New York 10,602,350 17,332,041 
; 
Philadelphia 3,153,490 4,420,117 677.1 | 135.9 | 113.7 66.6 | 103.2 | 172.7 77.9 74.6 
2 
Pittsburgh 1,748,257 2,519,934 336.2 56.8 59.0 34.0 59.0 69.3 46.0 41.4 
; 
, Portland 709,133 1,121,478 
; Rochester 497,831 838,383 1397 32.8 25.1 32.8 28.9 24.3 18.4 
| 
St. Louis 1,055,350 1,942,579 
; San Francisco 2,555,935 3,290,864 
D 
) Spokane 378,328 600,497 
1 
Washington 1,119,957 1,697,927 229.3 54.2 63.8 37.1 49.0 52.3 41.1 47.5 
, Total: 24 Markets, 
: 403 Counties $44,604,991 $68,093,325 [6,620.3 |1,680.8 | 1,715.1 | 1,138.9 |1,611.1  |1,954.1 | 1,377.0 |1,234.9 
5 
5 
| 
1 
| 
Y, il 2 eo t cm alli 

Over 8'2 Million Circulation . . Over 19 Million Readers 

T MAY 10, 1947 


Effective 


City 


Akron 
Alameda. . 
Albany 
Alexandria 
Allentown. . 
Altoona 
Amarillo. ... 
Atlanta 
Atlantic City 
Augusta 


Austin... 
Baltimore. .... 
Battie Creek. . 
Bayonne. 


Berkeley....... ‘ 
Bethiehem.......... 
Binghamton........ 
Birmingham. .. 
Boston 
Bridgeport........ 
Brockton. 
ey 
Cambridge... ... 
Camden... 
Canton......... 
Cedar Rapids 
Charleston 
Charleston 
Charlotte 


Chattanooga . 
Chester. . 


Cincinnati... 

Cleveland.......... 
Cleveland Heights... 
SR 
Columbus.......... 
Columbus.......... 


Corpus Christi...... 


Detroit 


Duluth 
Durham 


East St. Louis...... 
El Paseo. . 


Evaneville......... 
| ee 
Flint 


Fresno. . ° 
Galveston 


! 
PER CAPITA | 
INCOME 


mate 
| (in thousands) 


1,516 
1,146 
1,467 
1,119 
1,211 


z 


BeRsstuRee 
io) “Oo “~ nw w np 


City 


Gary... 
Glendale . , 
Grand Rapids....... 
Greensboro........ 

Hammond........... 


Hempstead Twnsp.. . 
ER 
Houston..... 
Huntington. ......... 
indianapolis. ....... 

MI, vc cnnccacea 
Jacksonville......... 
Jersey City.......... 
Johnstown........... 
Kansas City........ 

Kansas City........ 

Knoxville 


BI can céenuaieae 
Lawrence 


EER 
Long Beach.......... 
Los Angeles........ 

Louisville ........... 


Milwaukee. ....... ‘ 
Minneapolis. ........ 
Mobile. 


Muskegon 


ee 
No. Hempstead Twnsp. 
| ee . 
ae 


Philadelphia......... 
Phoenix 


2 
< 


State 


PER CAPITA | 


INCOME | Rank 
1946 | in 
Esti-- Group 
mate 
(in thousands) | 
1,209 | 112 
1,642 | 29 
1,360 | fp 
1,249 123 
1,196 | 139 
1,452 58 
| 2,02 | 2 
| 1,471. | 51 
| 1,510 | 45 
1,344 | 92 
| 1,247 125 
1,878 6 v 
1.177 149 
| 1,245 126 
1,049 181 
988 187 
1,281 | :117 
1 690 20 
1,303 108 
1,643 28 
1,234 129 
| 1,397 79 
| 1,011 186 
1,323 101 
1,369 | 86 
1,176 150 
1,633 31 
1,573 | 37 
1,479 48 
1,254 | 121 
1,031 | 183 
1,164 186 
1,534 42 
1,153 161 
1,012 185 
800 200 
1,433 67 
1,402 | 78 
1,652 | 25 
1,537 | 41 
1,161 | 157 
916 =| 195 
1.451 | 61 
1,054 «177 
1,411 75 
1,249 123 
1,469 53 
1,701 18 
1,234 129 
1,357 90 
1,719 | 16 
1,080 | 174 
1,229 132 
1,361 87 
1,331 99 
7,426 69 
1,667 24 
| 1,395 80 
| 1,411 75 
1,612 36 
1,775 13 
1.615 35 
1,798 11 
1,309 105 
1,375 85 
1,268 119 
1,174 151 


City 


Pittsburgh 
ee 


Portsmouth... ... 


Providence 
Pueblo... 
Quincy 
Racine 
Reading 
Richmond 
Richmond 
Roanoke... 
Rochester 
Rockford 


Sacramento . 
Saginaw 

St. Joseph 
St. Louis 

St. Paul 

St. Petersburg. .... 
Salt Lake City..... 
San Antonio......... 
San Diego.......... 
San Francisco 


San Jose.......... 
Savannah......... i 
Schenectady....... 


Shreveport......... 
Sioux City 
Somerville . 


Tampa 


Topeka 


Washington......... 


Waterbury........... 
Waterloo........... 
Wheeling............ 
Wichita... . 

Wilkes-Barre........ 
Wilmington.......... 
Winston-Salem. ..... 


92 


SALES MANAGEMENT 


PER CAPITA 
INCOME 
1946 
State Esti- 
mate 
(in thousands 
Pa. 1,450 
Mich. 1,195 
Texas 963 
Maine 1,741 
Ore. 1,982 
Va. 1,259 
R. 1. 1,403 
Colo. 876 
Mass. 899 
Wis. 1,196 
Pa. 1,134 
Calif. 947 
Va. 1,45! 
Va. 1,426 
N.Y. 1,393 
i. 1,335 
Calif. 1,674 
Mich. 1,085 
Mo. 1,195 
Mo. 1,493 
Minn. 1,332 
Fla. 1,354 
Utah 1,436 
Texas 1,173 | 
Calif. 1,644 | 
Calif. 1,652 
Calif. 1,561 | 
Calif. 1,373 
Ga. 1,135 | 
N.Y. 1,502 
Pa. 1,172 | 
Wash 1,838 
La. 1,214 
lowa 1,964 
Mass. 1,100 
Ind. 1,305 
Wash, 1,869 | 
mM. 1,105 | 
Mass. 1,461 | 
Mo. 1,478 
Ohio 1,124 
Conn. 1,413 
N.Y. 1,378 | 
Wash. 1,837 | 
Fla. im | 
Ind. 1.452 | 
Ohio 1,382 | 
Kans. 1,723 
N. J. 1,240 
N. Y. 1,300 
Okla. 1,479 
Pa. 1,187 
N. Y. 1,325 | 
Texas 1,181 
Ohio 920 
D.C. 1,277 
Conn. 1,617 
lowa 1,184 
W. Va. 1,295 
Kans. 1,711 
Pa. 1,189 
Del. 1,622 
N.C. 1,303 
Mass. 1,308 
N.Y. 1,286 
Pa. 1,420 
Ohio 1,192 


Buying Income Per Capita in 1946 & Estimates 


(Ranking of the 201 cities leading in population) 


“BROTHER CAN YOU 
$7000.000 fh DAY?” 


"BILLIONAIRE 
af) BIDDY’ 


Maybe you’re not interested in a market that 
produces cash income exceeding $7,000,000 
each day. Maybe you have nothing to sell 
poultry farm families (though they buy just 
about everything anybody else does—and 
often in far bigger quantities). If you are <6 
interested—and if you have something to sell FAY pappe 
to this market—Poultry Tribune can do {% a ee 
you a lot of good. Because it’s the busi- 

ness magazine—and buying guide—of Ger 

half a million high-income poultry ep besstut 


farm families. 


parm Tourn!) _; &/ 
ee é 


EE aM ae 


# et | 
i 
t 
rg 


You can’t afford to leave a ““Two Billion 

Dollar Hole” in your Farm Magazine 

Schedule. 1945 cash farm income from 

Poultry and Eggs was $2,577,000,000. af B U N = 
(Source U.S.D.A.) R 


500,000 Circulation 


Member: 


? AGRICULTURAL PUBLISHERS’ ASSOCIATION 


AUDIT BUREAU OF CIRCULATIONS 
WATT PUBLISHING CO., Mount Morris, Ill. 


Representatives — New York: Billingslea and Ficke. 
Chicago: Peck and Billingslea. 


Your FARM Magazine List Is Not Complete Without Poctecy TRIBUNE 


1947 


Effective Buying Income Per Family in 1946, & Estimates 


(Ranking of the 201 cities leading in population) 


City 


Albany 
Alexandria 
Allentown. . 
Altoona 
Amarillo 
Atlanta 
Atlantic City 
Augusta 


Austin... 
Baltimore 
Battle Creek 
Bayonne 
Beaumont 
Berkeley 
Bethiehem.. 
Binghamton 
Birmingham. . 
Boston. . 


Bridgeport 
Brockton. 
Buffalo 
Cambridge 
Camden 
Canton 

Cedar Rapids 
Charleston 
Charleston 
Charlotte 


Chattanooga 
Chester 

Chicago 

Cicero 

Cincinnati . 
Cleveland 
Cleveland Heights 
Columbia 
Columbus. . 
Columbus 


Corpus Christi 
Covington. . 
Dallas 
Davenport 
Dayton 
Dearborn 
Decatur 
Denver 

Des Moines 
Detroit 


Duluth 
Durham 

East Chicago 
East Orange 
East St. Louis 
El Paso 
Elizabeth 
Elmira 
ee 
Evanston 


Evansville... ... 
Fall River......... 


| PER FAMILY | 
INCOME | Rank 
1946 in 
State Esti-| Group 
| JM mate 
| (in thousands) | 


5,499 23 
Calif 3,528 189 
N.Y 4,839 | 78 
Va. 4,176 149 
Pa. 4,396 126 
Pa. | 3,938 163 
Texas 3,568 | 187 
Ga. 4,071 | 155 
N. J 4,943 | 61 
Ga 2,900 | 200 
Texas 3,049 198 
Md. 4,872 | 69 
Mich 4,319 138 
N. J 3,294 | 195 
Texas 4,049 156 
Calif. | 4,983 60 
Pa. 4,089 154 
N.Y 4,565 111 
Ala. 4,110 152 

| 


Mass 3 | 194 
N.Y 4,551 | 113 
Mass 5,241 40 
| N. J. | 4,592 | 108 
| Ohio 4,856 71 
lowa 5,380 32 
$. C. 3,826 | 172 
W. Va 5,333 35 
N.C 4,822 82 
Tenn 4,790 86 
Pa 4,926 | 62 
iM. 5,033 | 56 
| M. 3,587 186 
| Ohio 5,383 33 
| Ohio | 5,745 | 19 
| Ohio 7.145 | 1 
$.¢. 4,256 146 
| Ga. 3,688 182 
| Ohio 47552 112 
| 
| Texas 3,666 183 
| Ky. 4,386 | 128 
| Texas 4,268 | 142 
| towa 5.887 | 15 
| Ono 4,903 | 64 
Mich 3,887 169 
il. 3,632 185 
Colo. 3,787 174 
| lowa 6,041 12 


. 4,827 73 
Ind. 3,899 167 
[NJ 6.829 2 
| iil. 3.768 177 
Texas 3,710 180 
| N.J 5,048 51 
| N.Y | 4,768 89 
Pa. 3,935 164 
tl. | 5,138 43 
Ind. 5,312 | 37 
Mass. | 4,380 129 
| Mich, | 4,778 88 
Ind. 5,780 | 18 
Texas 4,669 | 99 
Calif. | 4,669 | 99 
Texas 3,733 179 


Houston....... 
Huntington.......... 
Indianapolis........ 
DG enlruncres 


Jacksonville....... 
Jersey City... 
Johnstown... : 
Kansas City........ 
Kansas City. .... , 
Knoxville... 


Lawrence.......... 


Lexington... 
Lincoin...... 
Little Rock... 
Long Beach 
Los Angeles. . . 
Louisville , 
MS acs0n<cwaees 


Malden........... 
Manchester.......... 
Medford. .... : 
Memphis........... 
Miami. . 
Milwaukee 
Mir.neapolis . 
Mobile 
Montgomery 
Mt. Vernon......... 
Muskegon 
Nashville... . 


Newton. .... 
Niagara Falls. . 


eee 


No. Hempstead Twnsp. 


NAS 
Pasadena............ 
EN: on dpueceeaue 
SR eee 


Pawtucket......... 
I rea a a plead 
Philadelphia......... 
Phoenix 


State 


PER FAMILY 
INCOME Rank 
1946 in 
Esti-| Group 

mate 

(in thousands) 
4,719 95 
5,046 53 
4,635 104 
4,814 83 
4,474 122 
4,958 58 
6,695 3 
5,332 36 
6,042 11 
4,576 110 
4,660 102 
6,191 9 
4,266 143 
4,103 153 
3,920 166 
4,013 159 
4,362 132 
5,201 42 
4,871 70 


3.782 175 
4,367 131 
4,374 130 
3,893 168 
4,490 121 
4,320 137 
5,038 55 
4,827 79 
3,517 191 
3,829 171 
5,223 41 
4,304 140 
3,552 188 
3,154 196 
4,885 66 
4,624 108 
5,808 17 
5,067 | 48 
4,205 148 
3,112 197 
5,415 30 
3,706 181 
4,803 84 
4,388 127 
5,827 16 
6,176 10 
4,338 134 


4,734 94 
4,783 87 
4,827 79 
4,847 74 
4,763 90 
5,041 54 
4,655 103 
5,491 24 
4,873 68 
6,218 7 
6,530 5 
4,611 107 
4,533 117 
4,739 93 
3.741 178 


DRIES a5 ¢scee euciene 


Racine 


Richmond.......... 


Rockford. ... 


Sacramento 
Saginaw 


St. Petersburg. .... : 
Salt Lake City..... 
San Antonio. ... 

San Diego... 

San Francisco 


San Jose. 
Sarta Monica. .... 
Savannah.......... 
Schenectady. ....... 
Seranten.......... 
Seattle oa 
Shreveport.......... 
a 
Somerville........... 
South Bend.......... 


Spokane............ 
Springfield........ 
Springfield... . 
Springfield.......... 
Springfield .. 
Stamford 
Syracuse. 


Terre Haute......... 


es aus sboes 
_ aaa rase 
EE aarhscndues 


Wilmington.......... 
Winston-Salem... ... 


State 


PER FAMILY 
INCOME Rank 
1946 in 
Esti-| Group 
mate! 
(in thousands) | 
ae Te 
5,415 | 30 
4,330 | 136 
3,524 | 199 
5.919 = 13 
5,446 | 27 
4,433 | 124 
5,084 46 
2,793 201 
3,366 193 
4,337 135 
3,989 161 
3,017 199 
5,103 45 
5,339 34 
4,897 65 
4,549 114 
4,973 57 
3,934 165 


4,126 150 
5,047 52 
4,126 150 
4,518 118 
4,537 116 
4,634 | 105 
3,777 =| 176 
3.998 | 160 
5.104 | 44 
4,508 | 119 
5,049 | 50 
4,265 | 144 
6,675 | 4 
4.225 | 147 
4,592 108 
5.545 | 20 
3,635 184 
5,301 38 
4,691 97 
3,830 170 
5,436 28 
4,842 7% 
5.244 39 
3,987 | 162 
4,470 | 123 
4,711 95 
5,511 | 22 


4,307 139 
4,666 101 
4,027 158 
3,451 192 
4,491 120 
6,209 8 
4,033 157 
4,538 115 
5,450 | 26 
4,955 59 
5,538 | 21 
4,854 72 
4,880 67 
4,803 84 
4,840 ~ | 7 
4,850 | 73 


SALES MANAGEMENT 


MA 


To improve selling and distribution methods 

in the 17,000 smaller cities and towns of the 
U.S.A....where 56% of the nation’s retail \iZ//im 
outlets are located . . . where more than half “ay 
the population does its buying . . . that is 

the purpose of The PATHFINDER Plan. 


W: SHARE the belief of farseeing manufacturers 
that, if the country is to absorb the tremendous 
production which looms ahead, we shall need more 
efficient selling and a far higher level of sales. 


We’ve done something about it 


In Stroudsburg-East Stroudsburg, Pennsylvania 
from May 5 to 10, there will be an opportunity to 
observe the PATHFINDER Plan in action. On a more 
fully developed scale than the PATHFINDER sales 
demonstrations held last year in Nampa, Idaho and 
Bridgeton, New Jersey, you will see the buying 
strength of another typical Main Street town. 
More than 100 manufacturers of brand-name 
merchandise are participating. New methods of dis- 
play will be exhibited; new selling techniques put to 
the test. Endorsement by national wholesale and 
retail merchants’ associations evidence nationwide 
interest. Manufacturers observing have been amazed 
at the extent of brand preference in these smaller 
communities. They have learned also that orders are 
larger, retailer cooperation is more sincere and re- 
turned goods are less than in cities of large popula- 
tion. They’ve learned ‘‘Where Profit Lies.” 


Y NEWS MAGAZINE THAT INFLUENCES MAIN | 


we Goods to More 


eat 
Vea: | ii 
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A news magazine that works 


PATHFINDER is the only family news magazine 
edited and published specifically for smaller cities 
and towns. The heads of more than a million 
PATHFINDER families are in large proportion influen- 
tial business men. In leading the way to a bigger and 
more profitable volume of business, PATHFINDER 
serves its own readers and the manufacturers who 
place their messages in its pages. In these smaller 
places, where more than half the population shops 
lies the staunchest bulwark of our national economy. 

Further information regarding the PATHFINDER 
Plan may be had by writing to PATHFINDER, Sales 
Development Department, Washington Square, 
Philadelphia 5, Pa. 


Retail Sales in 1946, &® Estimates 


(Ranking of the 201 cities leading in population) 


Battle Creek........ 
SD, Sc-cccdacens 
Beaumont.......... 
MNS ncawes aces 
Bethiehem........... 
Binghamton........ 
Birmingham. ........| 


Bridgeport.......... 
Greck@en............ 
| 
Cambridge........ 
Camden..... 


se 
Cedar Rapids....... | 


Charleston . 
Charleston.......... 
ee 


Cincinnati.......... 
Cleveland.......... 
Cleveland Heights. .. 
Columbus........... 
Columbus. ..... 


Corpus Christi....... 
Covington........... 


East Orange......... 
East St. Louis........ 
El Paso...... 

Elizabeth 


RETAIL 


955,601 


176 ,488 
63,714 
472,256 
98,764 
127,202 
125,316 
69,455 
87,486 
95,244 
125,516 


124 ,833 
79,831 
3,425,415 


RETAIL 
SALES—1946 
Esti- 
mate 
(in thousands) 


Huntington.......... 
Indianapolis......... 
eer 


Jacksonville. ....... 
Jersey City.......... 
Johnstown........... 
Kansas City........ 
Kansas City......... 
Knoxville............ 


Lexington........... 
the nnd ah eens 
Little Rock. ......... 
Long Beach.......... 
Los Angeles......... 
ae 


125,321 
200, 252 


RETAIL 
SALES—1946 | Rank 
- Esti- in 
mate) Group 

(in thousands 


St. Petersburg... .. ; 
Salt Lake City...... 
San Antonio......... 


46 ,523 
97,536 
490,437 
50,565 


300,251 
53,755 
83,693 
59,336 

115, 108 
46,518 


_ 
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49,115,791 
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SALES MANAGEMENT 


Look again! Actually that’s not two farmers you 

see. . . only one! Yet, if it’s farm income you’re 

looking for it’s easy to look at Iowa and see double 
because average income per farm in this rich 

state is more than double the national average.* Yes, 
Iowa farmers have money to spend and they need more 
things more urgently than ever before. Now is the 


are 


time to reach them and to sell them through the 

7 locally published farm paper that has earned their 

confidence, their respect, their loyalty—Wallaces’ 

, Farmer and Iowa Homestead. Wallaces’ is 

looked-for, listened-to, believed-in in more than 

4 90°, of all Iowa farm homes. Its saturation 

’ circulation throughout Iowa and neighboring 

9 counties enables you to reach these high 

~ income farm readers at low cost per thousand. 

4 Sell Iowa... world’s richest farm state...with 

- its state farm paper, Wallaces’ Farmer 

8 and Iowa Homestead. 

5 

6 *Average income per farm for Wallaces’ Farmer subscribers is even 

7 higher. According to special tabulation made by the Bureau of the 
Census for this paper, Wallaces’ Farmer subscriber income averages 

1 $7,016.00 as against the national average for all farms of $3,091.00. 

20 

30 

: WALL / 

~ ACES’ FARMER 

7 ie x x — x ~ WO 

e2 Wit iQOWA HOMESTEAD 

4 

78 DES MOINES, l|OWA 

87 

68 

15 

57 

70 

80 

38 


| looked for TWICE A MONTH IN 9 OUT OF 10 10WA FARM HOMES 
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Food Sales in 1946, & Estimates 


(Ranking of the 201 cities leading in population) 


FOOD SALES FOOD SALES FOOD SALES 
1946 
Esti- 
mate 
(in thousands) 
11,224 
25,544 
113,502 
14,135 


a 67,573 
Hempstead Twnsp....| N. 12,553 
Honolulu y 23,450 
Ms 17,618 
Huntington A i \o 31,049 
Indianapolis ’ 3 18,608 
Jackson le 56.852 
17,153 
82,254 
24,491 


32,527 
14,857 
Binghamton »% : ‘ \ 7 12,255 
Birmingham ‘ s 7 147,468 
Boston , 82,057 
14,651 
Bridgeport 34,619 
Brockton........... ’ 49,351 
106,716 
210,352 


Montgomery 
Mt. Vernon 


226,118 


29,112 
13,153 
15,257 
42,549 
22,457 
50,076 
12,053 
53,858 
42,436 
13,652 
45,238 


Rank 
In 

Group 
194 
95 
20 
170 
38 
181 
103 
142 
75 
133 
42 
146 
23 
101 
73 
160 
185 
13 
30 
163 
70 
49 
21 
9 
80 
139 
100 
107 
69 
19 
122 
125 
115 
96 
63 
144 
57 
186 
124 
132 
47 
62 
128 
145 
27 
126 
51 
138 
91 
172 
114 
189 
192 
8 
81 
177 
158 
58 
109 
48 
190 
45 
69 
173 
§3 


Total of above Cities 11,523 ,076 
% of U. S. A. 48.356 


SALES MANAGEMENT 


FROM COAST TO COAST... 


One Organization Provides Transportation Advertising Service In 


One or All of 179 Markets Which Include 621 U. S. Cities and Towns 


% Sole Representatives—local and national sales and 


servicing—for these Selected Markets 


@ National Representatives for these markets 


®@ Great Falls 


@ Bure 


© Eau Cloire 


Winono @ 
@ lo Crosse 
@ Ogden 


Freeport 
Swe Rocklord 


Yubo City g@ Morysville @ Salt Lake Cay 


tetee Jetterson City @ 
Emporic @ 
Cotteyville @ 


independence @ @ Joplin 


Musk = Smith @ 


4K OKtaHoma city 
@ McAlester 
® Chickasho 


Amarillo @ 


Normen @ 


SHERMAN 
DENISON 2h grains 


Shreveport @® @ Monroe 


FORT WORTH 
¥ waco 


Houston me BATON ROUGE y> 
New Orleans § Kenner 


Harchon&® = @ Al, 
\ ~~ 


@ Alexandria 


GALVESTON 3 


LET TRANSPORTATION 
ADVERTISING 
HEADQUARTERS 
SERVE YOU 


In each of the offices listed below, a capable staff of Transitad 
representatives are ready to help and serve you. Whatever your 
problem—a single question or a complete plan to harness this 
powerful, mass circulation medium—Transitad representatives are 
ready to help. These offices, headquarters for local, regional or national Transitadvertising, are 
located near you to serve you. Call or write at any time. 


CHICAGO 11, ILLINOIS 


NEW YORK 17, NEW YORK 
400 N. Michigan Ave. « Superior 7227 


366 Madison Ave. *« Murray Hill 2-7387 


AKRON 8, OHIO 
Ohio Edison Bldg. 


ATLANTA 3, GEORGIA 
Glenn Building 


BIRMINGHAM 3, ALABAMA 
Comer Building 


Hemlock 6131 
Cypress 2686 


Birmingham 7-1259 


BOSTON 16, MASSACHUSETTS 
Park Square Building 


BUFFALO 3, NEW YORK 
Rand Building 


Liberty 3180 


Madison 2865 


GNCINNATI 2, OHIO 


Union Trust Bidg., 40 E. Fourth St. Main 4021 
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DALLAS 1, TEXAS 
Dallas National Bank Bidg. 


DES MOINES 9, IOWA 
Bankers Trust Bidg. 


HOUSTON 2, TEXAS 
First National Bank Bidg. 


LOUISVILLE 2, KENTUCKY 
Louisville Trust Co. Bidg. 


MEMPHIS 3, TENNESSEE 
First National Bank Bidg. 


Riverside 6803 
Des Moines 3-6415 
Charter 4-3753 
Jackson 0025 
Memphis 5-5011 


PHILADELPHIA 9, PENNSYLVANIA 
Fidelity Philadelphia Trust Bidg. Kingsley 5-2380 


PITTSBURGH 22, PENNSYLVANIA 


Investment Building 


RICHMOND 19, VIRGINIA 
State Planters Bank Bidg. 


ROCHESTER 4, NEW YORK 
34 State St. Bidg. 
SPRINGFIELD, ILL. 

610 East Ash St. 

SYRACUSE 2, NEW YORK 
State Tower Building Syracuse 5-1723 
WASHINGTON 5, DISTRICT OF COLUMBIA 
Colorado Building National 2804 


YOUNGSTOWN 3, OHIO 
25-31 East Boardman 


Atlantic 7466 
Richmond 3-7992 
” Main 3395 


Springfield 2-5531 


Youngstown 4-5131 


NATIONAL TRANSITADS 


General Merchandise Sales in 1946, @ Estimates 


(Ranking of the 201 cities leading in population) 


——s 


| 
GEN’L MDSE. GEN’L MDSE. GEN’: MDS=. 
1946 1946 1946 
Esti- Esti- 
mate mate 

(in thousands) (in thousands) 


60,538 
1,235 


145,119 
24,631 
4,329 
16,136 
19,858 


Cedar Rapids 
Charleston........... 
Charleston........... 
Charlotte 


Montgomery 
Mt. Vernon 


18,149 


18,748 


10,053,814 
67.966 


——— 


SALES MANAGEMENT 


Authoritative Surveys 


Trends 


) 
9 

. DELL’S 

15th Annual Survey 
1 

of Beauty 

1 

- @ No other survey of beauty prod- 
1 ucts presents such a complete, over- 
~ all picture of buying trends... 
6 covering 10 years! 

7 

4 ® Break-down shows use of indi- 
, vidual brands by age group, in- 
7 come, city size, place of purchase, 
: and price of purchase. 

: @ For the first time, a special serv- 
19 ice is available, at nominal cost, to 
~ cross-tabulate individual brand 
89 trends by any of 15 significant fac- 
. tors...to give you the most com- 
49 prehensive picture of buying habits 
. of beauty products obtainable. 
154 Write for details. 

167 

. @ FREE! Send for facts about the 
60 products that specifically interest 
h you, on company letterhead. 

35 

113 

14 

178 

3 

186 

156 

148 

179 

10 

121 

139 

117 

52 

modern screen 
134 

50 ° 
E Publishers of DELL MODERN GROUP screen romances 
58 

modern romances 
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Drug Sales in 1946, &® Estimates 


(Ranking of the 201 cities leading in population) 


DRUG SALES DRUG SALES DRUG SALES 
1946 
Esti- 
mate 
(in thousands) 


10,044 


SALES MANAGEMENT 


YES—TO 1/3 OF THE 10 MILLION FAMILIES 
WHO LIVE OUTSIDE METROPOLITAN 
DISTRICTS. 


S 


bane —MILLIONS OF CIRCULATION TO MORE THAN 3 MILLION FAMILIES 


FILTERS EVERYWHERE. gS IN TRUE SMALL TOWNS. KO 
NB 


YOU GET 117 T0 167% IN PLACES GRIT GIVES YOU AN . 

OVER 1,000 POPULATION— ADDITIONAL 12% 

BUT ONLY 58% IN : COVERAGE IN THOSE S 
TRUE SMALL TOWNS UNDER NA RUE SMALL ram/ 
1,000 POPULATION. 


@ BUT | USE 13 OF THE BIGGEST RIGHT —OVER 100% COVERAGE. EXCEPT 


6 = /W OTHER WORDS, I'M SHORT ON COVERAGE 
TO MORE THAN 3 MILLION FAMILIES AND 
GRIT CAN INCREASE THAT 
COVERAGE BY 20%. 


There is a market of more than three million families in True Small Towns 
beyond the influence of Metropolitan Market Districts and this market 
is not adequately covered by the multi-million-circulation urban publications. 


Grit has the greatest concentration of True Small Town circulation of any 
national publication. 


It takes Grit to supplement your coverage in 
True Small Towns. Ask the Grit representative to show 


you "S. T.—Small Town or Suburban Town.” soanas Town Of 
SUBURBAN TOWN— 


HAVE YOU READ IT? 


You Wore Than Ever 
SMALL TOWN AMERICA’S 
GREATEST FAMILY WEEKLY 


C . . GRIT PUBLISHING CO., WILLIAMSPORT 3, PA. 
with more than 600,000 circulation 
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Wholesale Sales in 1946, & Estimates 


(Ranking of the 201 cities leading in population) 


. 


WHOLESALE | WHOLESALE WHOLESALE 
SALES—1946 | Rank SALES—1946 | Rank SALES—1946 | Rank 
City State Esti-| in City State Esti-| in City State Esti-| in 
mate! Group mate| Group mate| Group 
(in thousands) (in thousands) (in thousands) 
IDE cscs eacvnsat Ohio 236,661 | 56 Glendale............ Calif. 39,729 | 161 Port Arthur.......... Texas 11,791 | 187 
Alameda........ ..| Calif. 6,360 | 193 Grand Rapids........ Mich, 237,129 | 55 Portland............ Maine 152,018 | 82 
ees: N. Y. 219,870 58 Greensboro.......... N.C. 153,268 81 PE stessnevae Ore. 962,637 23 
i | 83,504 | 116 = | Hammond........... . | 22,664 | 177 | Portsmouth.......... 12,556 
Se ceseeeeees--| Comm, | 343,336 | 44 +=|.| Providence.......... 
Amarillo.............| Texas | 78,597 | 120 Hempstead Twrsp....| N. Y. 8,923 | 191 NE iste seicas Colo. 34,952 | 166 
Atfanta..............| Ga. | 1,192,348 | 17 Honolulu............ Oahu 205,933 | 63 WE onc scecccsnes Mass. 25,825 | 173 
Atlantic City...... | N. J. | 46,500 | 153 ESS e Texas 1,118,468 20 Eee Wis. 30,587 | 169 
Augusta ...|Ga =| = 78,125 | 121. = |S Huntington..........| W.Va. | 95,091 | 108 | Reading............. 
cececeeee-| Texas | | 63,333 | 143 || Jackson............. iss. 108,411 aco ewes 
eer O- he Jacksonville......... 357,063 rere | 3 
Bayonne............| N.J. 57,539 | 140 Jersey City.......... N. J. 429,516 | 37 Rockford............ Ml. 56,111 | 141 GUAN 
Beaumont.......... Texas 69,789 | 125 Johnstown........... Pa. 48,527 | 150 het 
ee Calif. 24,698 | 176 Kansas City......... Kans. 127,608 89 Sacramento.......... Calif. 188,992 68 = 
Bethlehem.......... Pa. 50,286 | 148 Kansas City......... Mo. 1,690,302 | 12 Saginaw............. Mich, 105,391 | 100 ae 
Binghamton......... N. Y. 68,336 | 126 Knoxville............ Tern. 158,660 | 77 St. Joseph........... Mo. 8,999 | 190 on 
Birmingham....... Ala. 565,830 30 Lakewood........... Ohio 2,371 195 eee Mo. 2,595,771 8 LOUI 
Boston..............| Mass. | 3,645,419 5 Lancaster........... Pa. 60,050 | 137 3 ee Minn, 454,197 36 a 
eer Mich. 89,801 | 111 St. Petersburg....... Fla. 17,106 | 181 
Bridgeport.......... | Conn. 157,614 79 Lawrence............ Mass. 35,793 | 164 Salt Lake City....... Utah 379,103 39 sti 
Brockton............| Mass. | 28,285 | 171 San Antonio......... Texas 300,544 | 49 lit 
Buffalo..............| N.Y. 882,422 | 27 Lexington........... Ky. 123,848 | 90 San Diego........... Calif. 154,639 | 80 ne 
Cambridge... .... ..| Mass. 135,409 | 85 eS eee Neb. 81,264 | 117 San Francisco........| Calif. 3,851,942 4 ley 
Camden............ | N, J. 68,017 | 128 Little Rock......... Ark. 209,163 | 59 
a Ohio 103,245 | 102 Long Beach..........| Calif. 98,793 | 107 ae Calif. 60,137 | 136 Th 
Cedar Rapids....... | lowa 88,730 | 113 Los Angeles......... Calif. 3,594,219 7 Santa Monica........ a. £ «sberon : 
Charleston...........| $.¢. 85,683 | 115 Louisville............ Ky 544,376 | 31 Savannah........... Ga. 173,407 | 72 stral 
Charleston...........| W. Va. 165,734 73 Bcc tiveccnaeed Mass. 30,363 | 170 Schenectady......... N. Y. 47,546 | 151 read 
Charlotte...... N. C. 500 , 388 34 RR 2 Mass. 31,102 | 168 | Scranton............ of 7 
Chattanooga.........| Tenn. 163,478 74 Madison............ Wis. 76,417 | 122 Shreveport.......... La. 197,142 67 that 
Chester......... Pa. 19,745 | 178 Sioux City........... lowa 349,912 43 mar 
Ras cwdovawuee i. 9,160,972 2 Se Mass. 13,537 | 184 Somerville........... Mass. 40,548 | 159 evel 
Cicero...... cacsl a 17,234 | 180 Manchester.......... N. H. 51,127 | 147 South Bend.......... Ind. 118,724 | 94 E 
Cincinnati...... ..| Ohio 1,649,219 13 Ee Mass. 1,109 | 198 alar 
Cleveland...........| Ohio 2,412,825 4 Memphis............ Tenn. 1,019,935 22 Spokane...........- Wash. 257,000 34 
Cleveland Heights... .| Ohio 994 | 199 | eae Fla. 207,747 | 60 Springfield........... Ml. 59,706 | 139 33 
Columbia........... S.C. 127,736 87 Milwaukee.......... Wis. 936,124 26 Springfield........... Mass. 175,205 | 71 re-€ 
Columbus...........| Ga. 44,843 | 154 Minneapolis. ........ Minn, 1,448,257 | 15 Springfield........... Mo. 67,839 | 129 old 
Columbus... .. | Ohio 404,937 | 38 Mobile..............| Ala. 136,544 | 84 Springfield...........| Ohio 27,494 | 172 | 
Montgomery......... Ala. 176,811 70 Stamford............ Conn. 54,021 | 142 
Corpus Christi.......| Texas 112,643 97 Mt. Vernon......... N. Y. 51,204 | 146 Se N. Y. 335,751 46 hu 
Covington...........| Ky. 2,371 | 195 | SEE Wash 203,056 | 68 Up 
Dallas..............| Texas | 1,161,323 19 Muskegon.......... | Mich. 32,275 | 167 Aree Fla. 207,148 | 62 in : 
Davenport........... | lowa | 114,237 | 95 Nashville.......... .| Tenn, 299,639 | 51 Terre Haute......... Ind 76,200 | 123 ms 
Dayton.............. | Ohio 300,341 50 New Bedford........| Mass. 44,295 | 155 h 
Dearborn... ....| Mica, | 35,347 | 165 New Britain......... Conn. 19,605 | 179 ES Ohio 327,160 | 48 a 
0 nee | il. 52,963 | 144 New Haven......... Conn. | 352,219 42 Topeka..............] Kans. 63,492 | 132 Th 
Denver ..| Colo. | 726,248 | 28 New Orleans....... La 1,276,426 | 16 a N. J 89,011 | 112 , 
Des Moines... | lowa 331,952 | 47 New York........ | N.Y 26,529,273 1 | N.Y 47,546 | 151 It 
Detroit eres | ae ae! ll: eee lin 
Duluth | Lecneceae ae. Ft See See Be Mi deesccccenewes les 
Durham... | NC 101,490 | 104 Ree Texas 80,751 | 119 or 
East Chicago | ind. =|) 25,035 | 175 Norfolk.............| Va. | 296,694 | 53 ar Ohio 12,734 | 185 pe 
East Orange ..| NS 9,726 | 188 No.HempsteadTwnsp., N.Y. | Salata “ Washington..........| D.C. 1,182,643 | 18 al 
East St. Louis im =| 49,381 | 149 Oak Park.......... mM | 6,399 | 192 | in 
El Paso ..| Texas | 119,119 | 93 Oakland.............| Calif. 340,860 | 45 Waterbury...........| Conn. 62,650 | 134 
Elizabeth |) Nd 60,305 | 135 | RSA Utah 94,454 | 109 Waterloo............ lowa 42,702 | 157 
Elmira | N.Y. | 38,636 | 162 Oklahoma City....... Okla. 525,640 | 32 Wheeling............ W. Va. 100,700 | 106 h 
Erie... | Pa. 68,272 | 127 Omaha.............. Neb. 954,153 | 25 Wichita............ Kans. 204,152 | §7 r 
Evanston MN 14,735 | 183 Pasadena _.| Calif. 43,177 | 156 Wilkes-Barre........ Pa. 112,694 | 9% tb 
Passaic............ N. J. 65,697 | 131 Wilmington.......... Del. 466,851 | 35 h 
Evansville ee | Ind. 131,241 | 86 Paterson........... N. J. 101,617 | 103 Winston-Salem. .....| N.C. 111,662 | 98 
Fall River.......... | Mass. 72,670 | 124 Worcester........... Mass. 162,267 | 76 \ 
Flint................| Mich, 207,556 | 61 Pawtucket........... R. |. 25,137 | 174 Yonkers............. N. Y. 65,748 | 130 e 
Fort Wayne......... | Ind 121,324 | 92 Peoria.............. iM. 187,416 | 69 = Pa. 60,050 | 137 
Fort Worth..........| Texas 362,353 40 Philadelphia......... Pa. 3,986,472 3 Youngstown......... Ohio 162,350 | 75 
Fresno | Calif 157,857 | 78 Phoenix............. Ariz. 127,723 | 88 
Galveston........ | Texas | 81,235 | 118 Pittsburgh........... Pa. 2,045,071 10 Total of above Cities.......... 105, 538,325 
a | Ind, ' 37,131 | 163 | RRS Mich. 52,236 | 145 re 79.340 | 
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ven LEPROSY fails to mar 


a Great Devotion 


The true life story of love that has survived family 
objections, war, separation—and LEPROSY 


GUAM 1913. A young Swiss girl, defying 
her father’s orders, plunges into a trop- 
ical stream and swims a half mile to the 
arms of an American marine sergeant. 


LOUISIANA 1946. The marine sergeant, 
now an older yet erect army major, 
stands quietly in the doorway of the 
little cottage he has moved into—to be 
near his Swiss wife in the adjoining 
leper colony. 


This tender and enduring story went 
straight to the hearts of millions of 
readers of the December 8, 1946 issue 
of The American Weekly—touched 
that natural, powerful interest in ro- 
mance that lies within every man and 
every woman. 

Even more, in a nation with an 
alarmingly growing divorce rate, the 
33-year saga of this devoted couple 
re-established the faith of young and 
old in lasting love. 

Romance is only one of the 12 basic 
human interests that move Americans. 
Upon these interests, so deep-seated 
in all of us, one of the most successful 
magazine editorial policies in America 
has been built. 


The 12 interests —and editorial success 


It is a policy that cuts across all class 
lines. It appeals to everyone, regard- 
less of income, regardless of education 
or social standards. It is the editorial 
policy of The American Weekly . . . 
and it has attracted the greatest read- 
ing audience in the world. 

People everywhere are caught and 
held by the vital, real-life stories in 
this magazine. Here, in word and pic- 
ture, are fascinating true stories of 
human endeavor and heartache . . . 
love, «: nflict, tragedy . . . research, 
explora‘ion, art and history—the en- 


tire range of man’s emotions and 
achievements. 

Such foresighted articles in The 
American Weekly have often vitally 
touched the lives of the American 
people. Sister Kenny, for example, 
says that millions of families would 
never have known of her treatment 
for infantile paralysis if it had not been 
for The American Weekly’s pioneering 
articles on the subject. 


Weekly habit in 9,052,251 homes 


It is no wonder, then, that The Amer- 
ican Weekly reaches one out of every 
four American families every week. This 
great magazine provides effective cov- 
erage in more communities of every 
size than any other publication and 
carries the advertiser's message at a 
lower cost per thousand than any other 
leading weekly publication. 


. az Cock-a-Doodle-Do 
Cf The April 13, 1947 issue of The 


American Weekly contains the 
largest advertising volume for any one 
issue in its 51-year publishing history. 
Seventeen Color Page advertisements 
and columns of black and white fea- 
ture a range of merchandise from baby 
carriages to dog food. 


Typical articles in 
The American Weekly 
designed to satisfy the 
I2 BASIC 


HUMAN INTERESTS 


TRAGEDY: Heartbreak House . April 20, 1947 
CULTURE: Pagan Idols Beneath 

i... ee eee April 13, 1947 
HEALTH: Hope For Victims of 

a April 20, 1947 
ROMANCE: Romantic Tangles of 

WONG: + + 3 0 4 6 + « April 20, 1947 
SCIENCE: Destiny of Man « April 27, 1947 


ACHIEVEMENT: Unmarried Million- 
aires—The Howard Hughes Story April 6, 1947 


MYSTERY: The Harry K. Thaw Story April 20,1947 


SELF-IMPROVEMENT: 
Office Boys .... « + + « April 13,1947 


HEROISM: Dog’s Best Friend . 


SECURITY: The Brains of Young 
eS a ea ee ee « April 27, 1947 


- April 20, 1947 


ee: s «6 & e-e Sa « April 20, 1947 


FAITH: “My Faith" by Alfred L. 
Kroeber, Ph.D. . . .  « « « April 6, 1947 


THE AMERICAN 


Greatest 
Circulation 
in the World 


\VEEKLY 


“The Nation’s Reading Habit’”’—A Hearst Publication 
MAIN OFFICE: 63 VESEY STREET, NEW YORK 7, N. Y. 


SM presents herewith a list of the 1,037 counties which 
in 1945 had retail sales of $10,000,000 or more, together 
with the number of paid copies of leading magazines and 
daily and Sunday newspapers which enter each county. A 
percentage figure shows the degree of family coverage for 
each medium. 


These 1,037 counties accounted in 1945 for 88.71% of 
the country’s retail sales. 


The tally of the number of magazines and newspapers 
was made for SM by the Research Department of the 
Bureau of Advertising of the American Newspaper Pub- 
lishers Association. The figures were compiled from the 
Audit Bureau of Circulations statements for each publica- 
tion. The Bureau of Advertising has this information, 
plus many other market factors on I. B. M. punch cards 
as part of its service to advertisers and agencies. 


The magazine.count is the total of subscription and 
single copy sales made in each county by the following 
17 magazines: 


Life Cosmopolitan 
The Saturday Evening Post McCall’s 
Collier's Newsweek 
Time Look 

Ladies’ Home Journal Vogue 

True Story Liberty 
Good Housekeeping American 
Better Homes & Gardens Redbook 


Woman’s Home Companion 


The newspaper count, for both dailies and Sundays, is 
for the number entering the county, regardless of the point 
of origin. The count for Essex County, New Jersey, as an 
example, would include the newspapers published in and 
circulated within that county, plus the influx of newspapers 
from New York and from other New Jersey counties. In- 
cluded in the newspaper total are the figures for all daily 
and Sunday newspapers with membership in the Audit 
Bureau of Circulations, and which have circulation in the 
1,037 counties. In the case of both newspapers and maga- 
zines the count used was for the first half of 1946. 


The number of radio homes should be included in such 
a survey of media coverage, and it was SM’s intention to 
reprint the estimates released last year by the Broadcast 
Measurement Bureau. This organization made two esti- 
mates as of January 1, 1946—the number of homes in 
each county and the number of homes with radios. 


An unsolvable difficulty arose because SM elected to use 
its own estimates of the number of families, in order to 
have figures consistent with those used in other sections of 
the Survey. Because SM’s estimate covered the number of 
families a full year later than the BMB estimate, and 
because different techniques were used in the estimating, 
there are many counties where the two estimates show 
considerable variation. In prosperous counties (and they 
are the 1,037 picked by SM) radio coverage is well nigh 
complete. Let's say, for example, that the BMB count 
shows 50,000 families in a given county and 48,642 with 
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County Markets 


radios. But the SM estimate of the number of homes js 
only 48,017, which would mean more radio homes than 
total homes, a manifest impossibility. Because such a 
situation arose in more than 10% of the counties, your 
editors were forced to drop the idea of showing radio 
homes coverage. The decision is in no sense a reflection 
on the BMB figures. It is hoped that the difficulty may be 
reconciled before the 1948 Survey goes to press. 


This section is designed to serve as a measure of living 
standards for each county. By comparing the number of 
families in the county with the total media strength, and 
with the strength of each of the types of media, subscribers 
can get a picture of the kind of people in the county. It 
doesn’t answer the question as to which magazine or news- 
paper to use, but it does give a general clue which can be 
run down by a media research man. 


Many suggestions on how to combine this media infor- 
mation with the estimates of retail sales and Effective Buy- 
ing Income are to be found in the reprint of the three-part 
article “How to Increase Sales Through Better Media Se- 
lection,” by Arthur Hurd, Director of Media Research, the 
J. Walter Thompson Company. Included in the reprint is 
a four-color county outline map of the United States which 
spots the best sales territories. Address the nearest SM 
office and enclose 25 cents in stamps or coins. 


Newspapers Newspapers 


Magazines ilies Sundays 
No. of ae a 
Fami- | Comb. Comb. | Comb. 
COUNTY lies Circ. % Circ. % Circ. % 
ALABAMA | 
I So 102 50 | 49 51 | 50 49 | 48 
peer 198 159 | 80 188 | 95 230 | 116 
ree. 96 60 | 63 63 | 66 30| 31 
Covingten..........0.ccecece: 94 37 | 39 38 | 40 35 | 37 
ON iodo apt dewo sets 110 26 | 24 41| 37 17| 15 
are 172 80 | 47 71| 41 80| 47 
re se, 73 32 44 39 53 38 | 52 
IN cacti, sec onan canes’ 228 162} 71 190 | 83 194| 85 
in cunakchdacnwasieae 126 84 67 77; @ 92 73 
EA 1,431 | 1,047) 73] 1,413] 99 959 | 67 
RS is ce cniiand cutie’ 124 65 | 52 73 | 59 37 | 30 
NN cr Se 205 97 | 47 116 | 57 123 | 60 
Montgomery................. 446 355 | 80 329 | 74 289 
SN Goings cpacenannan ewes 128 70; 55 129 | 101 124 | 97 
EST". 149 75 | 50 110 | 74 60 | 40 
WMIUNOR. 6.6 occecccoscasce 198 119 | 60 121| 61 121! 61 
I ee ue 148 40 | 27 88 59 4 36 
ARIZONA 
I ons ioc oke eS ecasaees 117 143 | 122 90 | 77 84 72 
eae Sep e 58 57 98 18 | 31 20 | # 
Oe ie oe ae 79 83 | 105 42 | 53 4, 18 
I os os ise venvernds 722 812 | 112 598 | 83 417, 58 
OR tee. 78 57 | 73 20 | 26 20, 26 
ERE MAREE OEE, 299 433 | 145 263 | 88 235 | 79 
EELS. 134 68 | 51 37 | 28 2% «2? 
MIT nc eccrwnraddnssieiaatl 92 90 | 98 80 | 87 a1 | 4% 
WE ke ivctaseesanaae 118 95 81 82 | 69 53 | 45 
| | 
ARKANSAS | 
I gic vacccacnreccas 125 52| 42 80 | 64 31 2 
Crittenden.................. 129 19 | 15 30/ 21 2 16 


(All figures in thousands) 
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CORRECTION IN SURVEY OF BUYING POWER 


“Media coverage of leading county markets 


Decimal trouble developed in the new Survey 
of buying power feature, "Media coverage of 
leading county markets" on pages 114 to 130 
of the May 10, 1947 issue, As you will see 
from the footnote at the bottom of page 114, 
all figures were supposed to be in thousands, 
but a decimal point became lost, strayed or 
stolen, and as a consequence the totals for 
number of families ~- magazines — daily news~ 
papers ~- Sundey newspapers — appear in 
hundreds rather than thousands. 


Full figures for Baldwin county, Alabama, for 
example, would be: 


Number of families 10, 200 
Magazine 5,000 
Daily newspapers 5, 100 
Sunday newspapers 4,900 


In other words, for all figures except per~ 
centages, add OO instead of O00 


f BF tevuceerr nd Oe part 
Ne see }, /4 7) 


The Chicago Daily News is Chicago’s HOME 
newspaper. As a family publication it is en- 
joyed by all members of the family who are 
old enough to read. The reader-friends of the 
Daily News number more than a million by a 
very conservative estimate. And they are the 
most IMPORTANT million buyers in this 
Midwest metropolis and its suburbs. 


Moreover, these spending folks can be di- 
rectly reached—yes, intimately reached—by 
a single home newspaper. It’s the Chicago 
Daily News with SELECTED mass circulation. 
What this character of circulation means to 
SALES-MINDED men is made clear and em- 
phatiec by the family income figures on the 


left. If you don’t get in these important 


homes with what you have to say, you can 
hardly expect to get in with what you have 
to sell. 


CHICAGO DAILY NEWS 


For 71 Years Chicago’s HOME Newspaper 
JOHN S. KNIGHT, Publisher 


DAILY NEWS PLAZA: 400 West Madison Street, CHICAGO 
LOS ANGELES OFFICE: 606 South Hill Street DETROIT OFFICE: 407 Free Press Building 
NEW YORK OFFICE: 9 Rockefeller Plaza SAN FRANCISCO OFFICE: Hobart Building 
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(All figures in thousands) (, 00-2 ) 
Newspapers 5 
Magazines a > Sundays Magazines ta 
No. of No. of ae 
Fami- ; Comb. Comb. Fami- | Comb. Comb. Comb. | 
COUNTY lies | Circ. | % | Circ. | % | Cire. | % COUNTY lies | Cire. | % | Circ. | % | Circ. | % 
ARKANSAS—(Cont.) DELAWARE 
a. 130 118} 91 152 | 117 156 | 120 | a OR 5 103 69 | 67 71 | 69 68 | 66 
a a 258 132} 51 144] 56 159 | 62 SERED 556 754 | 136 782 | 141 688 | 124 
NN se 117 97 | 83 99 | 85 99 | 85 
CALIFORNIA SESS ER 133 116 | 87 148 | 111 169 | 127 
Pes 2,510 | 3,027 | 121} 2,564 | 102] 2,201] 88 EA 73 76 | 104 64 | 74 64| 88 
| TEA 168 175 | 104 152} 90 96 | 57 | SS 177 229 | 129 195 | 110 171 | 97 
Contra Costa................. 714 689 | 96 884 | 124 611 | 86 eR ee a 1,103 | 1,478 | 134] 1,571 | 142] 1,675 | 152 
lA IE 644 618 | 96 431 | 67 535 | 83 | EERE CE ES 842 895 | 106 | 1,087/ 129}  754| 90 
Humboldt................... 178 182 | 102 143 | 80 144) 81 EE EE: 315 331 | 105 318 | 101 260 | 83 
RRP 138 143 | 104 156 | 113 154 | 112 Hillsborough. ............... 681 613 | 90 783 | 115] 572| 8% 
CRRA: 477 539 | 113 407 | 85 325 | 68 eR 97 7 | 79 64 | 66 65 | 67 
RIEL. 117 101 | 86 89 | 76 73 | 62 © GR RE ERAS 80 99 | 124 110 | 138 122 | 153 
ae 57 90 | 158 28 | 49 32| 56 ERAS, 113 145 | 128 85 | 75 87| 77 
I 12,119 | 14,950 | 123 | 12,886 | 106 | 11,289 | 93 aes 91 72| 79 93 | 102 97 | 107 
~~ eI 86 51 | 59 45 | 52 35| 41 RARE SREP ODER 112 58 | 62 76; 68 79| 71 
SERRE QRRAIRRS: 246 289 | 117 253 | 103 191 | 78 SCRE: 294 328 | 112 272| 93] 250| 8 
Mendocino................... 97 81 | 84 4| 35 50 | 52 Palm Beach.................. 422 378 | 90 335| 79] 398) 9% 
| EET 179 126 | 70 113 | 63 87 | 49 a 529 500 | 95 504; 95] 407) 7 
eR: 315 351 | 111 350 | 111 253 | 80 | EGTRRA = 357 252 | 71 206 | 80} 283| 79 
RR 121 143 | 118 108 | 89 79| 65 | PS 73 62| 85 81 | 111 91 | 125 
EERE ES 55 56 | 102 56 | 102 25| 45 RINE 69 108 | 157 114} 165] 129 | 187 
| RIE RE, 533 697 | 131 595 | 112 457 | 86 | ean 80 42| 53 63 | 79 41| 61 
| ERT BAT 91 101 | 111 67 | 74 54 | 59 ERS: 219 218 | 100 286 | 131 223 | 102 
| RR RARIRD RE A A 431 568 | 132 409 | 95] 411] 95 
Sacramento.................. 746 787 | 105 699 | 94 496 | 66 GEORGIA 
San Bernardino.............. 677 733 | 108 583 | 86 636 | 94 | ETRE 339 301 | 89 333 | 98] 374 | 110 
EE 1,962 | 2,260 | 115] 1,855 | 95] 1,707] 87 OS OEE: 467} 406| 87 476 | 102] 406) 8 
San Francisco................ 3,012 | 3,641 | 121] 3,546 | 118] 2,555] 85 UIE 89 80 | 90 80 | 90 94 | 106 
San Joaquin.................. 542 476| 88 385 | 71 266 | 49 i 137 81| 59 129] 94 137 | 100 
San Luis Obispo............. 153 238 | 156 119 | 78 120| 78 | BER 241 132} 55 261 | 108} 273 | 113 
San Mateo.................-. 492 585 | 119 540 | 110 350} 71 Dougherty................0.. 116 95| 82 74 | 64 95 | 82 
Santa Barbara................ 276 406 | 147 297 | 108 350 | 127 RRR: 181 109 | 60 139] 77] 151) 8 
a 711 831 | 117 685 | 96 607 | 85 Nh tains cckendsisucitdaatarel 1,432 | 1,461 | 102] 1,459 | 102] 1,543 | 108 
I 179 197 | 110 196 | 109 206 | 115 TEES: 178 97| 54 118 | 66 73| 4 
NGA bs bidcchveaviceceues 105 103 | 98 75 | 71 35 | 33 WE ic necttiavabauer! 95 48 61 50 | 53 §2| 55 
i ge ee a 128 125 | 98 79 | 62 62} 48 I icctndianeanaokouts 82 76 | 93 79 | 96 45) 5 
CE ES, 458 | 120 Muscogee...................) 313 365 | 117 263 | 84] 331 | 106 
CRE EEE SA 280 | 93 Richmond................... 306 283 | 92 299 | 98] 360 | 118 
EE RE 135 | 52 “RRR SRRER CS 7? 41| 53 91 | 118 47 | 61 
Cie mimannmans ada’ 21| 45 TI is icxeusidnnsasdenton 102 48 | 47 87 | 85 46 | 4% 
RS RSE, 177| 49 i cxsccesvinacteoccama ae 64 | 50 110 | 86 75 | 59 
Lar oh ae 17| 49 | EERE ate ee: 7 63 | 82 77 | 100 97 | 126 
RTS. 224) 79 I onvis cicecadecccsaac 81 32| 40 39 | 48 40 | 49 
RS, 43| 42 
CRD ee 43 | 64 IDAHO 
See aera cial 158 IE IIE: 
IIT IES: 87 ERs 
| Re 1,219} 1,925 | 158] 1,280/ 105] 1,376| 113 |  NezPerce................... 
ROR: 221 318 | 144 243 | 110 283 | 128 | hoshone.................... 
SCS: 111 63 | 57 122 | 110 132/119 | TwinFalls................... 
ERG: 116 100 | 86 77 | 66 85 
Las Animas.................. 86 41| 48 93 | 108 43 
| Re, 49 41 | 84 56 | 114 26 
aE I TS: 92 113 | 123 86 | 93 “2 i See 
EERE Tee. 75 82 | 109 101 | 135 “tt 2 |) eee 
Lae aaROReaEN a: 249 282 | 113 208 | 84 235| 94 | Champaign................... 
ss ets. 177 128 | 72 133 | 75 98| 55 | Christian.................... 
| TEETER 8: 117 111 | 95 136 | 116 3 | 71 
 SSRREFEee 12,017 | 12,857 | 107 | 20,409 | 170 17,719 | 147 
EEE 103 135 | 131 149 | 145 108 | 105 


eee eee eee eee eee eee 
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Ai ocally-edited ... thoroughly 
read in over 1,275,000 homes 


» HERE IS saturation 
coverage in six important metro- 
politan markets and 41% coverage 

in 347 able-to-buy counties, For a 
thorough selling job in these markets 
right out of the heart of America, buy 
the Locally-Edited Gravure Magazines. 


HESE 347 TYPICAL AMERICAN COUNTIES 
PE vdcbrccesadcuwneue 10,010,369 


DEE déde0s00s snes Seaman 2,274,725 
We Mics ccecncaes $4,307,138,000.00 


Effective buying income. .$8,487,372,000.00 
Sources: Bureau of Census figures 1940, 
ration book and city directory figures and 
oss Sales Management ‘‘Survey of Buying 
ower,”’ 


ATLANTA JOURNAL © COLUMBUS DISPATCH © NEW ORLEANS TIMES-PICAYUNE-STATES 


LOCALLY-EDITED 


INTERESTED? Contact Bran- 


vd ham Co Jann & Kelley 
ING O'Mara & Ormsbee, Sawyer- 
4 ? Ferguson-Walker Co., or 
GRAVURE MAGAZINES Z\, Se iseity 
; if \ Corp Louisville 2, Ky 


“LOUISVILLE COURIER-JOURNAL © HOUSTON CHRONICLE © THE NASHVILLE TENNESSEAN 


Media Coverage of Leading County Markets—Cont. ; 
dt, (All figures in thousands) odd 00 . ah of 00 % | 


Newspapers | Newspapers q nen Newspapers 
Magazines Dailies Sundays agazines Dailies Sundays 


Comb. : Comb. i- | Comb. Comb. | ‘Comb. 
COUNTY Circ. % irc. % Circ. D COUNTY i Circ. 1, Circ. % Circ. 


ILLINOIS—(Cont.) | 


51 91 
318 301 
62 91 
61 
49 


See 


Zass8 


NE oS tow dings Se icorsinsi-aonevere 
Vermilion... . 


Winnebago......... 


INDIANA 


69 
116 
100 
88 
84 
1,751 | 126} 1,220 | 
336 | 112 145 | 
103 | 76 139 
65 83 29 | 
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PORTRAIT OF A... 


BLOODLESS 


REVOLUTION 


These bare, crisp, statistical symbols tell the story of what hap- 
pened to your consumer market in 10 short years . . . revolu- 
tionary changes that are national, complete, inevitable, and 
permanent. 


EVERYTHING HAS CHANGED BUT THEIR READING HABITS 


Yet, bear in mind, these are economic changes only. Personali- 
ties, and reading habits remain the same, including those of 
wage earner families now accounting for almost 6 out of 10 of 
all families in the middle and top income groups. Does it make 
sense to you that 90% of the nation’s magazine advertising is 
still concentrated in media expressly edited for the white collar 
minority? Doesn’t it strike you that the favorite magazine(*) of 
the market majority now takes on even greater importance in 
all up-to-the-minute advertising plans? 


For complete report on this 10-year shift in income distribution, 
write for “Marketing Memo Jan. 10th, 1947,” TRUE STORY, 


New York, Chicago, Boston, and San Francisco. 


yy *TRUE STORY for nearly 3 decades the favorite 


magazine of wage earners, and today reaching more wage earner 
families than any magazine in Americc. 


COUNTY 


KENTUCKY—(Cont. 
Perry 


Magazines 


Comb. 
Circ. 


33 
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(All figures in thousands) 


Markets—Cont. 


Newspapers 


Dailies 
Comb. | 


106 
44 


Cir. | % 


Newspapers 
Sundays 


COUNTY 


MICHIGAN—(Cont.) 
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Magazines 


Pike. . as 39 
Warren 
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Jefferson 
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ere's no magic in mere numbers! 


A whole string of sunfish can’t compare with a 
single good-size catch. The same is true if you’re 
advertising a product for the home. You waste 
your time (and money) casting your line at the 
still-a-courting and the long-ago-wed—at 
young stenographers and romantic elderly ladies 
—no matter how numerous. 

After all, the big buyer of foods and furnish- 
ings, drugs, kitchen equipment and building 
materials is the homemaker. And 2,500,000-plus 
adult, purse-ample homemakers are the reason 
more and more manufacturers of household 
goods are finding their best market—at lowest 
cost—among the readers of The American 
Home Magazine. 

American Home not only hand-picks your 
audience. It brings you these folks at the most 


Yaw 


me 
FOR 2,500,000 HOMEMAKERS .ece 


10, 1947 


effective, sales-producing time—when they’re 
thinking about home, planning new home im- 
provements, looking for ways to make their home 
life more comfortable, exciting, enjoyable. 

From cover to cover—in the editorial col- 
umns as well as the advertising— American Home 
talks about nothing else but home. That’s why 
homemakers buy it. That’s why they read and 
re-read it, clip its coupons, follow its recipes, 
During just six weeks recently, 30,000 American 
Home-lovers sent in $1.50 each for a file box for 
American Home recipes—impressive evidence 
of the kind of interest and response this home- 
making handbook develops! 

Maybe you’ve gotten the idea from all this 
that American Home has a special reader magic. 
It has. You can prove it for yourself. 


“AMERICAN 


i) HOY J 
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(All figures in thousands) 00 00 t 
Lal ner 


Dailies Sundays Magazines 


Comb. Comb. 
COUNTY Circ. Circ. | % COUNTY 


MISSISSIPPI—(Cont.) NEW JERSEY—(Cont.) 
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NEW JERSEY 
Atlantic 


* Included in New York (Manhattan). tIncludes Bronx. 
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| The shadow of a man still stands 


i . aA. lay AY Pa 

52 p@aheiatnaie a’ 

14 

14 

07 ; 

62 The shadow of aman stillstands behind — cost of thorough reading of Redbook 

> every woman who buys in the 1,800,000 advertising by both men and women in IT eye _— 

> Redbook homes from Connecticut to black and white pages, two color pages hud iat 6 eanink kt Denis 

’ California. And the majority of these | and four color pages is from 8% to tell re ore hekasen young, hoe 
: Ala spending Re couples in blac 

140 young, open-handed purchasing agents 50% lower than that of any publication and white pages at a cost 4 i for 

101 fa h milli doll i 

- are under 35 years of age. in its class. sour aan dal nl know 

. But the man is more than a shadow, That’s why so much smart advertising they're reading 

- ; dbook ABA» your message! 

accordir ise- | money is going i OO a 

- ing to cone of op a : : . ing into Redbook every Z_* 

166 ments reporte aniel Starch. The month of the year. 

: ees ‘ REDBOOK 

173 us. Y 

56 y 


Pa 


Send for the Redbook State-by-State analysis of family buying power. 
Write or phone Redbook, 444 Madison Avenue, New York 22, New York 


- HIT EM WHERE F yy Ar a B a f YY Bs [ S f 
THEY LIVE. E> 1 PEE FE PIS A 
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(All figures in thousands) 


COUNTY 


NORTH CAROLINA—(Cont.) 
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Media Coverage of Leading County Markets—Cont. 


(All figures in thousands) 


COUNTY 


Newspapers 
Sundays 


Comb. 
Circ. 


OREGON—(Cont.) 
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PUAN NR. 2.0 ccccccccceces: 
DEF sec cecccoccccecsces 


307 | 107 
5,932 | 108 
548 | 125 
127 | 70 
51 67 

53 | 64 
130 | 73 
72 | 66 
492 | 104 
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SOUTH CAROLINA—(Cont.) 
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= jana. ee 2 S28 S929 38 eee eee 


—and all newsstand sales at that! 


National magazine sales falling off? Not here! THRILLING FICTION GROUP— 
100% voluntary newsstand circulation—not only is holding its own, but actu- 
ally showing a modest increase.* All this in the face of an 18% circulation 
decline for the only other large pulp group in the field! + All of which 
proves that editorial material is what counts with America’s Norm C.'s (Normal 
Consumers). THRILLING FICTION GROUP has constantly stepped up the quality of 
editorial content—with an eye to keeping and adding the kind of readers 
national advertisers respect and value. x And just as the right editorial angle 
pays off in building sound circulation, so advertising in THRILLING FICTION GROUP 
pays off in growing reader acceptance for advertised brands. For one thing, 
you get a bonus of 35% in circulation based on our guarantee of 1,800,000 
—and you can still buy this mighty 2,400,000* market at the lowest cost-per- 


page-per-thousand of any magazine in the mass men’s field! 


THRILLING FICTION GROUP 


10 East 40th Street, New York 16, N. Y., VA 6-4424 


* According to the latest ABC report (Dec. 31, 1946) 2,437,679 
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Media Coverage of Leading County Markets—Cont. 


(All Figures in thousands) (. 


‘< 


(o] 


Magazines 


TEXAS— Cont.) 


Midland 
Nacogdoches 
Navarro 
Nolan. 
Nueces 
Potter 

Rusk 

San Patricio 
Smith 
Tarrant 
Taylor 

Tom Green 
Travis 
Victoria 
Webb 
Wharton 
Wichita 
Wilbarger 
Williamson 


VERMONT 
Bennington 
Caledonia. 
‘Chittenden. . 
Franklin. . 
Orleans... 
Rutland... 
Washington. 
Windham... . 
Windsor 


VIRGINIA 


Alleghany 
Arlington. . 
Augusta. . 
Campbell 
Dinwiddie 
Elizabeth City 
Frederick 
Halifax 
Henrico 
Henry 
Montgomery 
Nansemond 
Norfolk. . 
Pittsylvania 
Roanoke 
Rockbridge 
Rockingham 


Spotsylvania......... 


Tazewell 
Warwick ree 
Washington... 


Kittitas 
Lewis 


Newspapers 
Dailies 


Circ. 


Comb. | 


Newspapers 
Sundays 


Comb. | 


COUNTY 


V 
Newspai 
Dailies 


Comb. 
Circ. 


Circ. 


News; apers 
Sundays 


“Comb 


WASHINGTON—(Cont.) 


Yakima. . 


WEST VIRGINIA 
Berkeley........ 
Cabell...... 
Fayette. 
Greenbrier 
Hancock 
Harrison : 
Kanawha...... 
Logan.... 
McDowell . 
Marion. . 
Mercer... 


Monongalia............ 


WISCONSIN 
Ashland. ... 
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SALES MANAGEMENT 


ee 


in the Post— to 


Summary of Data by Metropolitan Counties 


The Bureau of the Census has defined 137 “Metropolitan Coun 


ty Areas” made up of large cities and the counties they 


dominate. The J. Walter Thompson Company has modified the original Census delineation by adding 15 counties and 
one new area, Greensboro, N. C. SM uses the Thompson arrangement. Cross references are given for 23 cities which 
belong in multiple areas. Tabular figures are totals for the counties mentioned in parentheses following city names, 


. Akron (Portage and Summit Counties, Ohio). . 
. Albany-Schenectady-Troy (Albany, Rensselaer 


and Schenectady Cos., N. Y.)....../..... 
Allent Easton (Lehigh and 
Northampton Cos., Pa.; Warren Co., N. J.). 


Rothiah 


. Altoona (Blair Co., Pa.) . . 
. Amarillo (Potter Co., Texas) 
. Asheville (Buncombe Co., N. C.) 


Ashland, Ky. (See schedule 55) 


. Atlanta (DeKalb and Fulton Cos., Ga.) 

. Atlantic City (Atlantic Co., N. J.) 

. Augusta (Richmond Co., Ga.) 

. Austin (Travis Co., Texas) . 

. Baltimore (Baltimore City, Anne Arundel and 


Baltimore Cos., Md.).... 
Bay City, Mich. (see schedule 100) 


. Beaumont-Port Arthur (Jefferson Co., Texas) 


Bethlehem, Pa. (see schedule 3) 


. Binghamton (Broome Co., N. Y.) 
. Birmingham (Jefferson Co., Ala.) 
. Boston (Essex, Middlesex, Norfolk, Plymouth 


and Suffolk Cos., Mass.) 


. Bridgeport (Fairfield Co., Conn.) , 
. Buffalo-Niagara Falls (Erie and Niagara Cos. 


08, V.).... 


. Canton (Stark Co., Ohio) 

. Cedar Rapids (Linn Co., lowa) : 

. Charleston (S. C.) (Charleston Co., S. C.) 

. Charleston (W. Va.) (Kanawha Co., W. Va.) 
. Charlotte (Mecklenburg Co., N. C.) 

. Chattanooga (Hamilton Co., Tenn.; Walker 


Co., Ga.) 


. Chicago (Cook, Du Page and Lake Cos., Iil.; 


Lake Co., Ind.) 


. Cincinnati (Hamilton Co., Ohio; Dearborn Co., 


ind.; Campbell and Kenton Cos., Ky.) . . 


. Clevzland (Lake and Cuyahoga Cos., Ohio). . 
. Columbia (Richland Co., S. C.) 
. Columbus (Ga.) (Muscogee Co., Ga.; Russell 


Co., Ala.) 


. Columbus (Ohio) (Franklin Co., Ohio) 
. Corpus Christi (Nueces Co., Texas). 


Council Bluffs, lowa (see schedule 84) 


. Dallas (Dallas Co., Texas) ne 
. Davenport-Rock Island-Moline (Scott Co., 


lowa; Rock Island Co., tll.). 


. Dayton (Montgomery Co., Ohio) 
. Decatur (Macon Co., Ill.) 
. Denver (Arapahoe, Denver and Jefferson Cos., 


Mich.) 


. Duluth-Superior (St. Louis Co., Minn.; 


Douglas Co., Wis.) . . 


. Durham (Durham Co., N. C.) 


Easton, Pa. (see schedule 3) 


. El Paso (El Paso, Texas) 
. Erie (Erie Co., Pa.) 
. Evansville (Vanderburgh Co., Ind.; 


Henderson Co., Ky.) 


. Fall River-New Bedford (Bristol Co., Mass.). 
. Flint (Genesee Co., Mich.) 

. Fort Wayne (Allen Co., Ind.) . 

. Fort Worth (Tarrant Co., Texas) 

. Fresno (Fresno Co., Calif) 

. Galveston (Galveston Co., Texas) 

. Grand Rapids (Kent Co., Mich.) - 
. Hamilton-Middletown (Butler Co., Ohio) 


Greensbo 0 (Gullford Co., _ ) aa 


EFFECTIVE BUYING INCOME— | SALES— 
POPULATION RETAIL SALES—1946 1946 ADVERTIs- 
GD ESTIMATES GYD ING 
1-1-47 ESTIMATES ESTIMATES CONTROLS 
THREE STORE GROUPS % | Qual 
Total © | Families} Dollars | % (in thousands of dollars) Gross Net % Per | of ity 
(in of (in (in of Dollars Dollars of | fam- ]|U.S.A. of 
thou- | U.S.A.) thou- | thousands)! U.S.A.) (in (in |U.S.A._ ily Po- Mar- 
sands) sands) | Food General | Drug thousands) | thousands) | ten- ket 
se. | tial = Index 
432.3) .310| 119.2 364, 549) 377) 105,769) 64,575 be 668,641, 593,209} .420| 4.977] .386 194 
| | } | | j 
427.4, .306| 125.5 361 ,964| -376| 100,867) 82,058; 11,011] 698,857 575,984, .410| 4,590} 379! 124 
| 
397.9, .285) 107.3] 323,499) .335| 84,286) 37,859 8,760} 446,115 390,365, .278/ 3,638] .295 104 
130.5) .094) 34.9] 94,533) .098) 29,950} 15,537 2,962} 139,708, 121,965) .087| 3,495] .992 98 
75.9} .054 22.3} 71,044) .073 14,353 7,711) 4,065}  85,760| 77,613) .055| 3,480] .o60 11 
114.5; .082) 29.8 72,351) .075 17,175 12,025| 3,383 120,660) 111,722) .079) 3,749} .078 95 
593.2! .425| 167.3] 456,712) .473 90, 843! 150,235, 21,269) 727,462 669,265) .475| 4,000} 464, 109 
113.4) .081 34.4) 164,062) .170) 42,685) 21,531! 5,872] 174,268 155,099) .110' 4,509] .122 151 
110.8} .079) 30.6 55,146 .057/ 10,502| 11,246 1,922] 90,133 82,922) 059 2.710]. 062 78 
156.9) .112) 44.6) 97,254) .101 21,257; 11, 503 5,450] 142,314) 128,794) .091, 2,888] 098 a8 
| 
1,344.0} .963) 349.4] 1,130,582) 1.171 298,807) 250,747| 44,925] 1,724,828) 1,538,546 1.091 4.403] 1.990 113 
242.8| .174| a 124,416, .129 27,184) 18, 457/ 5.358] 255,802 231,500 .164) 3,455] .155' 89 
169.6, .121| 46.8) 114,257) .118 32,583, 20,875] 3,952} 250,651 207,093, .147| 4,425} .133° 110 
534.8| .383| 143.1] 316,658) .328; 61,437; 45,764 7,422] 542,125 504,176) .358) 3,523] .354) 92 
2.855.7| 2.045 762.4] 2,355,875) 2.441 600,135, 414,283 96,112] 3,864,183, 3,389,460) 2.403) 4,446] 2.343 115 
484.2| -347| 129.6} 450,485, .467/ 118,253) 45,252 15,255] 790.341 691,548) .491| 5,336) .455 131 
905.6) .648| 242.3] 682,079| .707; 194,864; 135,632, 22,383] 1,245,982| 1,025,889! .727| 4,234] .705, 108 
269.2} .193| 74.3] 201,052) .208 72.205, 27,151 6,153] 355,624 315,505! .224) 4,246) .213| 110 
91.6} .066) 27.8] 81,232) .084 15,205} 16,351) 4,322] 147,116) 136,377) .097 4,906} .087) 132 
184.3} .132} 52.4 95,064; .098 28,206! 17,253 4,653} 146,517| 137,433] .097 2,623) .104 79 
241.6 173| 59.4) 131,380) . 136 29,504 19,557 4,511] 265,418 246,839) .175 4,156] .163| 94 
175.3) .126) 44.3] 134,446) .139 aa 24, 372| 5,672) 205,468 190,263) .135| 4,295) .134) 106 
| | 
231.3 166) 61.0) 141,982) .147, 30,009) 18,061| 5,347] 259,651 239,603 .170| 3,928] .162 9% 
| 
| | | 
4,796.7| 3.435| 1,351.2] 4,372,639| 4.529) 835,952, 1,211,161) 172,616] 7,504,020) 6,455,791) 4.579 4,778] 4.334, 126 
| 
885.4) .634) 266.5) 730,795, .756) 234,229, 98,626) 23,881) 1,349,538 1,205,041| 855, 4,522) .781 122 
1,332.6! -955| 378.6] 1,184,494) 1.227, 357,737) 240,380) 50,387] 2,268,290 2,012,396/ 1.427 san] 1.273} 133 
137.5) .098! 36.8 80,317) .083 ses 14,711 3,647} 107,493 100,828 .072 2,740] .081 83 
159.8) 115 42.1 71,132} .073 15,606| 9,940! 2,011] 110,916, 102,177; .073 2,427] .081| 70 
433.1| .310} 123.1] 370,263) .383 105,346| 56,754! 15,152] 585,250 519,226) .368 4,218] .361, 116 
156.3) .112) 43.1 97,562) .101 18,624) 11,552! 3,335] 154,508 139,830 .099 3,244) .102, 9 
564.4, .404 165.7] 463,480 .480 79,602) 108,613 19,581} 705,325) 638,319) .453 3,852) .451 112 
210.9, .151, 62.8) 191,109) 193 39,405 31,743 5,397] 311,944 276,932, .196 4,409} .187, 124 
349.3) 250, 99.4) 276,458, .286, 86,454) 46,008) 11,052) 487,536 432,535, .307 4,351) .289 116 
87.1; .062) 25.6 77,221; .080 15,902} 15,060! 2,482} 106,324, 90,892) .065 3,550) .069, 111 
| | 
450.1; .323} 144.3] 464,937) .482 67,199) 110,977) 22, 9191 592,336, 510,913, .362 3,541] .390 121 
195.5, .140) 59.3] 176,000 .182| ae 32,169) 8,034) 367,232) 340,424) .241, 5,741] .203 145 
| 
2,854.6) 2.045) 760.5] 2,312,473| 2.395| 496.114) 358,919| 94,011] 3,836,245, 3,340,846 2.370, 4,393] 2.312 113 
237.4; .170| 67.5] 218,094) .226 57,989) 24.124) 7,276] 284.861, 254,482, .180 3,770) .191 112 
90.9} .065) 23.7] 68,633) .071 12,553 10,375) 2,803] 106,713/ 98,816 .070 4,169} .069 106 
167.7, .120/ 46.2) 93,079} .096 17,533, 19, 151| 3,952} 180,468) 163.324 .116 3.535) .111 9% 
203.7| .146| 56.1) 140,463) .146 36,702) 18,778) 3,427] 232,448, 202,927 .144 3,617) .145 % 
191.5] .136) 54.5) 154,329] .160) 32,480] 19,703] 8,003} 263,301 241,574) .170 4,433] .160 117 
347.4) .249| 95.8] 252,507) .262) 71,536 26,455) 9,154) 432,853| 380,045 .270 3,967) .263 106 
262.2) .188| 70.2) 206,144, .213| 50,633) 22,637) 9,504] 295,057, 256,954 .182, 3,660) .192 102 
158.9) .114) 45.2] 150,873) .156) 29,074 30,648 6,270] 260,043, 238,194 .169| 5,269) .154 135 
314.0| 225) 92.2] 250,433! .259) 54,463 75,860 12,054 445,526, 403,201) .286 4,373) .266 118 
219.5) .157) 64.4) 205,477) .213} 48,533) 24,355) 6,626] 285,346, 243,685 .173 3,784) .182 116 
103.1/ .074) 30.3 74,450} .077; 18,051 8,450 2,807} 115,502} 104,529, .074| 3,450} .075 101 
248.7; .178| 70.7} 232,511) .241 52,356) 37,254 11,054] 320,255) 278,898 .198 3,945} .207 116 
138.9! .099 38.3 85,543, .089, 28,355, 10.004 2,968] 165,650) 146,962 .104 3,837] .098 % 
188.4 .135' = 46.3] 116,513! .121! = 23,852’ 17,204 4,951] 190,449 176,356 .125 3,809 126% 
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How to Approach the 


The Boston Market 
City and Retail Trading Area 
Population 2,890,204 
152 cities and towns = 


$2,000,000,000 Boston Market 


First—remember that the “Boston” Market 
really is 152 cities and towns within a 30-mile ra- 
dius of Boston City Hall. 

Second—this 30-mile area contains 2,890,204 
people. Only 770,816 of them live in the Corpo- 
rate City of Boston, but all 2,890,204 consider 
themselves “Bostonians,” because Boston is the 
center of their social and economic life. 

Third — Boston newspapers cover this market. 
The average family in the 30-mile area reads 1.8 
Boston newspapers daily. (In the 15-mile heart of 


this market, 500,733 families buy an average of 
2.2 Boston newspapers every day). 

And don’t forget that The Boston Globe is the 
only Boston newspaper in this unique, integrated 
market with the same columnists. editorials, fea- 
tures, comics and household pages all day — 
morning and evening. Result: minimum duplica- 
tion... maximum coverage ... maximum read- 
ership . . . maximum response to advertising! 
It’s Boston’s best-read newspaper. 


The Boston Globe 


MORNING °* 


EVENING °* 


SUNDAY 


National Representatives: J. B. Woodward, Inc., New York, San Francisco, Los Angeles Osborn, Scolaro, Meeker & Co., Chicago, Detroit 
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62. Harrisburg (Dauphin Co., Pa.)... 


70. Madison (Dane Co., Wis.) 


Summary of Data by Metropolitan Counties 


. Hartford-New Britain (Hartford and 
Middlesex Cos., Conn.)................0.5- 
Holyoke, Mass. (see schedule 118) 

Houston (Harris Co., Texas)................ 
Huntington-Ashland (Boyd Co., Ky.; Cabell 
Co,, W. Va.; Lawrence Co., Ohio)........... 
Indianapolis (Marion Co., Ind.).............. 
. Jackson (Hinds Co., Miss.)................. 
. Jacksonville (Duval Co., Fla.).............. 
. Johnstown (Cambria Co., Pa.).............. 
. Kalamazoo (Kalamazoo Co., Mich.).......... 
- Kansas City (Mo.)-Kansas City (Kan.) (Clay 
and Jackson Cos., Mo.; Johnson and 
Wyandotte Cos., Kan.)....... ; 
Kenosha, Wis. (see schedule 93) 
. Knoxville ‘Knox Co., Tenn.)......... 
. Lancaster (Lancaster Co., Pa.)..... 

. Lansing ‘Ingham Co., Mich.).... > 
. Lincoln (Lancaster Co., Nebr.)............. 
. Little Rock (Pulaski Co., Ark.)...... roe ee 
. Los Angeles (Los Angeles and Orange Cos., 
SRE RE SA RE ee ee Ree 
. Louisville (Jefferson Co., Ky.; Clark and 
Floyd Cos., Ind.)............. 
. Macon (Bibb Co., Ga.) 


. Manchester (Hillsborough Co., N. H.)....... 

Memphis (Shelby Co., Tenn.).............. 

. Miami (Dade Co., Fla.)........ 

Middletown, Ohio (see schedule 50) 

. Milwaukee (Milwaukee and Waukesha Cos., 

. Minneapolis-St. Paul (Anoka, Dakota, Hen- 

nepin, Ramsey and Washington Cos., Minn.). 

. Mobile ‘Mobile Co., Ala.)........ 

Moline, til. (see schedule 32) 

. Montgomery (Montgomery Co., Ala.)...... 

Nashville (Davidson Co., Tenn.)............. 

. New Haven-Waterbury (New HavenCo.,Conn. 

New Bedford, Mass. (see schedule 43) 

New Britain, Conn. (see schedule 53) 

. New Orleans (Jefferson, Orleans and St. 

Bernard Parishes, La.)........... ........- 

Newport News Va. (see schdule 82) 

. New York-N. E. New Jersey................ 

(a) (Bronx, Kings, Nassau, New York,Queens, 
Richmond, Rockland, and Westchester 
Cos., N. Y.) aes San # 

(b) Bergen, Essex, Hudson, Middlesex, Mon- 
mouth, Morris, Passaic, Union Cos., N. J.) 

Niagara Falls, N. Y. (see schedule 17) 

. Norfolk-Port ith-Newport News (Hampton, 

Newport News, Norfolk, Portsmouth, and South 

Norfolk cities; Elizabeth City, Norfolk,Princess 

Anne and Warwick Cos., Va.) 

Oakland, Calif. (see schedule 106) 

. Oklahoma City (Oklahoma Co., Okla.) 

. Omaha-Council Bluffs (Douglas Co., Nebr.; 

Pottawattamie Co., lowa) f 

. Peoria (Peoria and Tazewell Cos., Ill.) 

. Philadelphia (Bucks, Delaware, Montgomery, 

and Philadelphia Cos., Pa.; Burlington, Camden 

and Gloucester Cos., N. J. 

. Phoenix (Maricopa Co., Ariz. ' 

. Pittsburgh (Allegheny, Beaver, Fayette, Wash- 

ington and Westmoreland Cos., Pa.) 

Port Arthur, Texas (see schedule 12 

Portland (Me.) (Cumberland Co., Me. 

Portland (Ore.) (Clackamas and Multnomah 

Cos., Ore., Clark Co., Wash. 

Portsmouth, Va. (see schedule 82 

Providence (Bristol, Kent, Newport and 

Providence Cos., R. 1.)... 


POPULATION 
ESTIMATES 


me 


Total % | Families 


(in of 
thou- | U.S.A. 


RETAIL SALES—1946 
ESTIMATES 


yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


(in of 
thousands) | U.S.A. 
General 

Mdse. 


sands) 

se 
171.0) .123 
555.7) .398 
699.9) .501 
196.0) .140 
516.6) .370 
145.0 -104) 
305.4) .219) 
198.7; .142 
105.2) .075 
725.9) .519 
222.1 159 
212.8) .152 
150.3) .108 
103.7; .074 
225.3) .161 

3,759.8) 2.693 
558.3 


883.0) .632 
1,013.5) .725 
251.4) .180 
156.9) .112 
287.6) .206 
506.1; .362 
| 
643.5) .461 


Lael 2.301 
| | 
| 
| | 
| | 

601.7; .431 
| | 
305.3) .219 
| 
337.5) .242 
218.1) .157) 
| | 

3,260.0) 2.335 

253.9, .182 
| 

2,164.0) 1.551 

160.1) .115 
635.8 .455 
743.5 .532 


| 
Gross Net % 
Dollars Dollars of 


(in 
thousands) | thousands) 


1,376,908 


1,022, 27 


23,482 


82,478 


78 , 251 


354 , 635 


40,557 


33,524 


235,326) 205,439) .146 


970,229} 848,951| 602 
890,509 805,911| .572 
| 


194,572) 179,384) 126 
920,116] 843,747} .598 
140,375] 133,637, .095 
358,117] 320,665) | .227 
190,624] 166,415| 118 
140,752} 122,576| .087 


| 


1,135,288} 1,012,428) .717 
| 
250,257, 230,987) .164 


41,539 
30,675) 


487,641 
22,780 


361,097 


| 
41,668 17,814 


140,783, 146,659 


82,930) 


247,524) 216,088) .153 
220,522) 192,044) .136 
137,850} 133,301) .095 
214, 468) 202,756) .144 


5,920.513| 5,056,118] 3.586 


725,064) 669,692) .474 
113,514; 104,433) .074 
200,750} 181,651) .129 
142,660} 127,681) .090 
595,851; 549,970) .390 
470,364) 421,446) .299 


| 
1,377,465) 1,246,415) .884 


1,490,123) 1,326,209) .941 
265,118) 246,560) .175 


145,208} 135,043) .096 
337,535} 311,545) .221 
830,425) 726,622) .515 


796,677, 730,553) .518 


18 ,739 ,033)15,714, 754)11.145 


14,069 ,956| 11,559,276) 8.199 


4,669,077) 4,155,478) 2,946) 
} 


| } 
| 
| 


605,191) 557,855 


426,236, 393,011| 
| 


| 
| 


515,308) 495,443) .352| 
294 , 887) 252,121 


4,291,534) 3,773,326| 2.676 
252,295) 230,598] .164 


2,931,646 2,546, 627| 1.806 
| 
250,118 222,605! .158) 


1,085,134) 962,559) .682 


| 


1,016,198} 901,141| .639 
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SALES MANAGEMENT 


5,000 Watts Day and Night 


for Thrifty Sales 


WTAR gives you the cash-busy 


NORFOLK market at minimum 
cost per sale 


WHAT? ... . . Norfolk market!—the great indus- 
trial port area, where 1947 is out ahead of all 
forecasts. 


HOW BIG? ... . 189,010 radio families in 59 
counties, regularly reached by WTAR; 117,770 
families in the Metropolitan area alone. 


Every business index 
says they have more to spend now than ever 
before. 


DISTRIBUTION? Compact, as easy to sup- 
ply as one urban unit; thriftily and quickly supplied 
by rail, water, air. 


PROFITABLE? Yes! WTAR gives you one- 
cost, low-cost control of the Norfolk market... 
more listening customers than all other stations 
combined (Hooper: Dec. '46 - Jan. '47). Listening 
to outside stations practically nil. 


WTAR-NORFOLK is your partner for thrifty sell- 
ing... Let us tell you more about it. 


i 


x & + 


Operator of WTAR-FM on 93.1 frequency; 33,000 watts power 


Edward Petry & Co. 


National Representatives: 


NBC AFFILIATE 


NORFOLK, VIRGINIA 


WIT) 
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. Reading (Berks Co., Pa.) 
. Richmond (Richmond City, Chesterfield and 


. Tulsa (Tulsa Co., Okla.) . . 
. Utica-Rome (Herkimer and Oneida Cos., N. Y.) 
. Waco (McLennan Co., Texas) . 
. Washington (District of Columbia; Montgom- 


U. S. TOTAL 


Summary of Data by Metropolitan Counties 


- Pueblo (Pueblo Co., Colo. Deas 


. Racine-Kenosha (Kenosha and Racine Cos., 


Wis.) 


Henrico Cos., Va.) 


Ri ke (Ri ke City and R ke Co., Va.) 


. Rochester (Monroe Co., N. Y.)...... 
. Rockford (Winnebago Co., Ill.) .. 


Rock Island, Ill. (see schedule 32) 
Rome, N. Y. (see schedule 128) 


. Sacramento (Sacramento Co., Calif.)......... 
. Saginaw-Bay City (Bay and Saginaw Cos., 


Mich.) . . 


. St. Joseph (Buchanan Co., Mo.) FAT RRR 
. St. Louis (St. Louis City; St. Charles and 


St. Louis Cos., Mo.; Madison and St. Clair 
Cos., lil.) 

St. Paul, Minn. (see schedule 75) 

St. Petersburg, Fla. (see schedule 122) 


. Salt Lake City (Sait Lake Co., Utah) 
. San Antonio (Bexar Co., Texas) 

. San Diego (San Diego Co., Calif.)........... 
. San Francisco-Oakland(Alameda, Contra Costa, 


Marin, San Francisco, San Mateo and Solano 
Cos., Calif.) 


. San Jose (Santa Clara Co., Calif.).... 
. Savannah (Chatham Co., Ga.).............. 


Schenectady, N. Y. (see schedule 2) 


. Scranton-Wilkes-Barre (Lackawanna and 


Luzerne Cos., Pa.) 


. Seattle (King Co., Wash.) . ; 
. Shreveport (Caddo Parish, La.). . 
. Sioux City (Woodbury Co., 
. South Bend (St. Joseph Co., Ind.) .. 

. Spokane (Spokane Co., Wash.).. 

. Springfield (1l.) (Sangamon Co., Ill.) 

. Springfield (Mo.) (Greene Co., Mo.)......... 
. Springfield (Ohio) (Clark Co., Ohio)........ 
. Sprirgfield-Holyoke (Mass.) (Hampden and 


lowa) 


Hampshire Cos., Mass ) 


. Stockton (San Joaquin, Calif.) .. . 


Superior (see schedule 38) 


. Syracuse (Onondaga Co., N. Y.) 
. Tacoma (Pierce Co., Wash.) 
. Tampa-St. Petersburg (Hillsborough and 


Pinellas Cos., Fla.) . . 


. Terre Haute (Vigo Co., Ind.) 
. Toledo (Lucas Co., Ohio) cas 
. Topeka (Shawnee Co., Kan.)............... 
. Trenton (Mercer Co., N. J.).. 


Troy, N. Y. (see schedule 2) 


ery and Prince Georges Cos., Md,; Alexandria 
City and Arlington and Fairfax Cos., Va.)..... 
Waterbury, Conn. (see schedule 79) 


. Waterloo (Black Hawk Co., lowa) - 
. Wheeling (Brooke, Marshall and Ohio Cos. 


W. Va.; Belmont Co., Ohio) . 


. Wichita (Sedgwick Co., Kan.) 


Wilkes-Barre, Pa. (see schedule 109) 


. Wilmington (New Castle Co,, Del,; Salem 


Co., N. J.) 


. Winston-Salem (Forsyth Co., N, C.) ¥ 

. Worcester (Worcester Co., Mass,). .. 

. York (York Co., Pa.) 

. Youngstown (Mahoning and Trumbull Cos. ep 


Ohio; Mercer Co., Pa.) 


coe 


POPULATION 
ELD ESTIMATES 
1-1-47 
| 
Total | % | Families} Dollars | 
(in of | (in (in | 
thou- | U.S.A.) thou- | thousands)| 
sands) | sande) | 
84.8} 061, 24.91 57,617 
| 
162.6) .117| 43.5] 125,299 
223.7| .160} 61.7) 170,064 
330.2| .236] 85.7] 280,174 
122,5| .088| 30.9] 97,487 
400.0} .286| 113.8] 340,119 
129.3} 083) 38.0] 116,627| 
| | | 
229.5 -164) n 190, 153| 
| 
222.8; .159) 59.1 168. 787| 
100.2} .072 a4 55.213) 
1,590.3| 1.138) 443.4] 955,837 
266.0) .190| 71.2) 218,650) 
402.6| .288| 114.5] 260,330 
260.6 “402 196.2] 528.254 
| 
2,154.7] 1.543) 735.6] 2,204,693) 
218.7, .157; 71.1) 212,531! 
164.2) .118| 46.7] 86,563) 
| 
| | 
| | | 
626.0] .449) 149.2 444,175) 
732.4| .525| 266.6) 635,237) 
177.8 .127, 50.6] = 140,507) 
91.1) .065| 25.9} 99,226) 
189.7) .136) 52.3] 150,817) 
195.9} .140| 66.1] 180,353) 
121.5| .087/ 35.7] 100,114 
89.2 -064| 27.0) 66, 232| 
112.1) .080| 31.9] 60,057) 
407.7) .292) 109.1] 357.771| 
160.9 .115| 54.2) 163,471) 
264.5| .189| 75.3] 215,025 
226.9] -162| 76.4) 192,448) 
377.1} .270| 112.2) 240,032 
97.4, .070} 30.6] 87,515; 
352.6| .253| 103.5) 338,526) 
95.4) .068| 29.9]  104,528| 
195.4, .140| 49.4] 210,389) 
231.2} .166, 67.9] 168,376) 
240.0| .172} 68.3] 158,353) 
121.8) .087/ 34.7] 68,476 
| | 
1,490.3) 1.067) 416.4] 1,148,902! 
| 
| 
ws .064, 26.0) 76,226, 
217.3) .186) 58.0} 137,395 
215.3} .154| 67.5] -218,752| 
| 
251.6] .180/ 68.1) 239,436 
10.5 .101| 35.5) 78,632 
497.3) .386] 133.1] 405,523) 
175.7| .126| 48.4] 125,665) 
40.1} 351, 124.2) 348,387 
75,932. 854. oath 571.4 2,218,912 


RETAIL SALES—1946 


% | 


of | 
U.S.A. | 


| 


060! 


.130| 
- 176) 


.197 


174 
-057 


2.284) 
.220 
.090 


-370 
-169 


. 223 
-199 


. 248 
-091 
-351 
- 108 
218 


-175 
- 164 
-071 
1.190 
-079 


143 


; | 38, 602.096 ,529, 760! . 


ESTIMATES 


THREE STORE GROUPS 


EFFECTIVE BUYING INCOME— 
1946 


SM ESTIMATES 


-044 


1.173 


(in thousands of dollars) Gross Net 
es pithale Dollars Dollars 
| (in (in 
Food General Drug | thousands) | thousands) 
Mdse. 
13,513} 10,514 1,355] 71,857 61,979) 
| 
36,979 12,382 5,264] 178,433) 161 po 
46,712} 18,402 4,540) 268,508| 234,407| 
62, 586| 50,857, 12,755] 410,147, 377.745 
20,856, 12,849 4,205] 137,652) 126,777 
94,752, 66,858 12,204) 655.254 540, 454| 
28,516) 19,439 3,788] 185,226 158.183) 
| | 
| | 
| 
40.351, 30,453 8.255] 355,125 303,277 
37,914) 20,478 8,063] 240,177, 209,291) 
13,077/ 11,635 4,658] 122,989 108,840) 
| 
243,722, 219,244 43,181] 2,066,747, 1,816,525) 
| 
42,284, 43,460 8,850} 355,720, 329.396 
55,812} 39,951 9,026] 485,372 439,262! 
142,556} 95,254 23,250} 902.407 Wea 
516,540, 384,698 73,831] 3,324,178 2,838,848| 
52,643, 27,153 7,515] 363,433, 310,372) 
26,047, 12,550 2,902] 173.5C7 159,626) 
130,697, 62,627 © 12,277] 699,912, 604,673| 
143,522) 128,657 19,031] 1,285,375 1, 150,411| 
24,475, 17,416 7,422] 195,055 178,865 
20,464) 21,265 4,963] 185,503 171,596) 
35,446, 22,471 4,951] 242,116 222,020) 
42,651, 37,852 7,453] 357,438 319,907| 
20,558, 14,427 4,060] 152,446 130,189) 
13,257, 10,761 4,073] 136,307 120,626 
24,156 8,744 2,465] 128,563 114,623) 
94,741, 48,150 13,515] 554,156. 485,451| 
31,752) 15,544 3,935] 235.367, 201,003! 
61,123, 39,254 7,713] 395,228 329,122 
53,487, 31,656 6,275] 400,386 358, 8; 
46,995, 33,392 14,088] 403.846 362, 262| 
21,908] 18,500 3,361] 133,617, 122,527| 
98,2591 62,750 14,125] 535,337, 474,944] 
20,752) 16,032 3,805] 161,985 148,702 
60,247; 25,245 4,851] 275,256 244,978) 
32,355, 24,157 9,007} 315,382 290, 151| 
48,713, 21,556 4,251] 350,498, 293, 212| 
16,750} 11,603 2,853] 130,356. 117,972 
286,414, 204,795 — 2,086,299 1,653,972 
16,775) 12,155 2,776] 109,564, 101,566 
40,279, 19,934 4,872) 207,034 189,289 
46,338) 35,035 9,462] 350,468 321,730 
70,412) 23,132 7,801] 364,225 263,997 
15,274, 12,618 3,102] 144,771 134,058 
117,602} 51,257 pm 625,379, 549.083 
28,152, 15,168 2,875) 242,372) 211,591 
109,416 48,733. 10,097] 572,840, 506,816 
64. 454 15,574,333|11,004,822 2,379, “ 107752230 93,936,350 
23,829,855 14,792,350! 3,564,479 160193130 140985,954 


SALES— 
ADVERTISs. 
in NG 
CONT ROLS 
% ual- 
Per | of a 
fam- [U.S.A of 
ily | Po- | Mar- 
ten- ket 
tial = Index 
2,489) 052 85 
3,712] .120 103 
3,799 168, 105 
4,408 269 «114 
4,103] .093: 106 
4,749 355; 124 
4,163] .111 119 
4,065} .199' 121 
3,541] .158 99 
3,455] .070; 97 
4,097} 1.170 103 
4,626] .223) 117 
3,836] .294; 102 
3,928] .518 129 
3,856] 2.000! 130 
4,365] .207| 132 
3,418] .107) 91 
4,053] .443 99 
4,315] .710, 135 
3,535] .133) 105 
6,625] .105 162 
4,245] .152) 112 
4,840} .198 141 
3,647] .095 109 
4,468] .076 119 
3,593] .075 94 
4,450} .342, 117 
3,709} .145 126 
4,372] .222 118 
4,696 219; 135 
3,229] .257 95 
4,004] .085 121 
4,589] .324 128 
4,973] .093 144 
4,959) .181 128 
4,273] .189, 114 
4,293] .138) 109 
3,400} .031 93 
3,972] 1.157) 168 
3,906] .073 114 
3,264) .141 90 
4,766) .213) 138 
' 
3,877) .204 113 
3,776] .092 9 
4,125} .332, 110 
4,372} .139 110 
4,081} .358 102 
4,355/63.514 117 
3,652). 100 


SALES MANAGEMENT 


‘COLORED AMERICA “ 
CAN HELP YOU MAKE 


MAY 


Sales Quotas sf 


There are numerous islands of Negro populations in many important 
metropolitan areas. For example, 24 urban areas have concentrations of 
Negro populations of from 50,000 to 458,000. Of these, 11 report 100,000 or 
more; the remainder from 50,000 to 86,000. 

Direct recognition of these consumers through your sales message in the 
Negro newspaper which best serve and penetrate their communities alerts 
sales and jobber organizations to the fact that management expects 
production in direct proportion to entire territorial populations. 

“The Negro market is a big one, as meeting the needs of thirteen million 
people would be. 

“The problem in evaluating the Negro market resolves itself into two 
simple elements: First, there is the need to realize their earning power. 
Second, to understand that just as soon as good merchandise is made 
available to them, and that they know their trade is desired, they will 
respond quickly and regularly. Once obtained, the patronage of the Negro 
public will stick, if it is encouraged to do so, with the same fidelity with 
which this public has been loyal to its country.””* 

*From an address by James A. Jackson, special representative 
of the Standard Oil Company, of New Jersey, before the American 
Marketing Association. 

Here’s a brand new highway to sales quotas with exceptional competitive 
advantages. API can help you develop wider consumer acceptance in this 
market. 

Half of the country’s Negro population is concentrated in urban 
areas. 43% of this population, located in America’s primary markets 
is served by, API Newspapers .. . inquiries invited. 


ASSOCIATED PUBLISHERS, INC. 


Publishers’ Representatives 
$62 Fifth Avenue, New York 19, N. Y. 
BRyant 9-0931 


139 Cadillac Square, Detroit 26, Michigan 
Cadillac 0919 


0, 1947 


THESE BRANDS ARE 
ADVERTISED IN AP} 
NEWSPAPERS 


Phillip Morris Cigarettes « Cuticura 
Breyer’s Ice Cream «= La Palina Cigars 
Esso Products « Marvel Cigarettes 
Schenley Whiskies « McCormick's Tea 
El Producto Cigars = La Boheme Wine 
Corby’s Whiskey « Penetro = Vaseline 
Bond Bread « Creomulsion » Hilex 
Kellogg's Corn Flakes « Octogan Soap 
Hearth Club Baking Powder « Lysol 
Tip Top Bread » Amoco Gasoline g Oil 
Lydia Pinkham » Conoco Gasoline g Oil 
Morton Salt « Johnson & Johnson 
Doan’s Pills » Swamproot » Calotabs 
Old Gold Cigarettes « Calvert Whiskey 
Seagram's Whiskies » Carstairs Whiskey 
Vick Chemical Company « St. Joseph's 
Aspirin = Sioans Liniment = Doans’ Pills 


SECTIONS 
AND 
STATES 


NEW ENGLAND 
Connecticut 
Maine... 
Massachusetts 
New Hampshire 
Rhode Island 
Vermont 


MIDDLE ATLANTIC 
New Jersey... 
New York 
Pennsylvania 


Summary of All Data by States 


and Sections 


Illinois 
Indiana 
Michigan 
Ohio 
Wisconsin 


lowa 

Kansas 
Minnesota 
Missouri. ... 
Nebraska 
North Dakota 
South Dakota 


SOUTH ATLANTIC 
Delaware..... 


Florida....... 
Georgia 
Maryland. . 
North Carolina 
South Carolina 
Virginia. 

West Virginia 


Alabama. . 
Kentucky 

Mississippi 
Tennessee 


Arkansas 
‘Couisiana 
Oklahoma 
Texas 


MOUNTAIN 
Arizona 
Colorado 
idaho 
Montana 
Nevada 
New Mexico 
Utah 
Wyoming 


PACIFIC 
California 
Oregon 
Washington 


TOTAL U.S. A. 
HAWAII 
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EAST NORTH aa. 


WEST NORTH CENTRAL 


District of Columbia. . 


EAST SOUTH CENTRAL 


WEST SOUTH CENTRAL 


Oye wwo-— 


12,984. 


1,885. 6 


20,670.6 


3,091.5 
2 ‘ 


674.5 
265.3 


4,591.0 


9,191.8 
1,257.5 
2,183.9 


12, 633. 2 


. 139,621. 8 
519.5 


———} 


9.300 


2.360 
1.351 


14.805 


2.214 


8, 2.002 
| 1.641 
| 2.242 


8.099 


849 


483) 
-190 


3.288 
6.583 

‘901 
11564 
9, 048 


{ 


2,303.3} 6,576,657, 6.813 1,325,064 1,445,107, 240,213]11,222,554)11 062,928 
1,048.6] 2,793,175) 2.894) 611,672; 386,925) 110,491) 2,158,591) 4,229,943 
1,588.5} 4,434,043) 4.593|1,022,877) ,250 180,922) 5,377,214) 7,208,658) 
2,039.6} 5,468,425) 5.6641,594,932| 824,258, 195,750] 6,704,378} 9,611,115) 
838.3] 2,434, 932| 2. 522) 566,548| 291,358 78,351) 1,877,201] 3,604,095) 
.3/21, 707, 222 22. 486 | 5, 121, ,093 3,550, 898 805,727; 


1.762} 381,041) 


3.261, -206 | 
27,339,938]35,716,739) 31,414, 536|22.283 4. 018) 4,380, 330|2 


680.8} 1,701,297) | 236, 175 67,473] 1,834,727] 2,653,101) 2,459,425 
541.2] 1,415,215) 1.466) 320,427) 168,524) 50,473) 1,375,400] 2,052, 1,884, 103) 
715.8] 2,285,325) 2.368) 491,343) 361,796) 75,357) 2,941,935] 2,703,160 2,405,812 
1,075.3 2,150,755) 2.228) 460,235) 450,363) 112,537] 5,042,275) 3,904,563, 3,455,383 
357.2] 888,737) .921| 200,548, 104,571 37,429) 1,384,421] 1,401,638, 1,355,384 
138.8] 325,024) .337| 65,180} 33,567, 11,378] |439,150] ‘615, 720, 580,624 
157.2] 370,730) +384) 77,712) 29 646) 11,778] 301,565) 600, 695) 567, 056 
3,666 3 9,137, 083 9, 466) 1, 996, 486|1, 384, 642) 366 ,425]13,319,473]13,931, a" , 707 , 787) 
82.8} 284,181; .294 80,576) 24,622 8,833] 542,302 426,491. 300,651 
276.5} 967,162) 1.002) 226,118; 196,477, 54,406] 1,182,643] 1,631,907) 1,241,881 
737.0} 1,528,629, 1.584) 325,890; 184,920, 70,356] 1,236,450) 2,477,896| 2,220,195 
887.2] 1,427,058) 1.478) 335,247; 270,318) 52,053] 2,066,819] 2,502,925) 2,302,691 
582.9} 1,600,727) 1.658 1, 206| 291,450, 55,395) 2,194,486) 2,628,071, 2,344,239 
883.6] 1,569,256; 1.626) 320,876) 226,123) 56,394) 2,348,139] 2,653,102) 2,456,772 
512.5} 870,659) .902| 220,345) 154,088) 33,417 11,560} 1,351,580) 1,267,782 
799.3} 1 oo 765| 1.526) 350,960) 196,479) 65,376) 1,742,194] 2,803,276) 2,581,817 
482. 7} 863,345) 694) 195,343 45, 726 _ 27,697 676,861} 1,476,725) 1,373,354 
5, 214, 5 10, 583, 782 10. 964 | (2. 496, 5611, 690, 208 424,027 12,801,454 


769.3 
721.7 
595.4 
800.1 


2,886.5 


1,326. 410| 
695, 755) 
1,305,174) 


4,444,609) 


187.8] 406,280 
356.9} 975,072 
150.5} 370,731 
148.3] 451,986 
55.7} 162,512 
151.1} 291,506) 
170.7] 421,515 


 4,201.6/11 


1,117,270 


660,205 


| 


8,785,805 
1,066 ,485 
1,750,690 


1, 602, 980 12, 2.021 2, 2,749, 639 1,797,880 


38, 602 0/96, 529, 760 


111.7 


416.312 


_ 


1,157| 251,500 30,851] 1,286,356 
1.374) 315,863, 160,811) 50,425] 1,169,401 
.721| 170,466! 90,451; 27,448] 714,171 
1.352| 285,780) 246,227 54,393 1,973,830 
4.604 1,023,609, 632,509 163,117 5,143,758 


-684) 155,425 
354, 266,227 
193| 245,671) 155,776 
-577|1,037,835| 688,431 


808/1,705,158'1,121,084| 


85,927 
190,950 


705 , 980 
2,078,804 
Heit 

984,244 


| ae 


17,951 973 16,089, 382| 
| 


2,052,398 | 
1,952,282) 
1,251,463 
2,427,837) 


7,683,980) 


1,201 ,404 


yg 


, 877,194 
8: 557, 663) 


630,737 


675,790 
282,330 


.421, 91,408} 46,510 17,500) 248,775 
1.010 210,575; 160,802 45,414] 923,964 
384, 90,214) 46,520 11,570) 249,685 
.468, 100,274, 50,520 14,570) 287,306 
-168 594 14,774 6,537] 67,962 
.302/ 65,278 33,668 12,276] 156,092 
.437| 82,425 68,441. 15,471] 565,662 
-205 47,515, 18,647) 350 90,864 
3.395, 722, 283| 439, 882 131,688 


| 


9.102/2,050,228 1,320,500 
1.105} 263,219) 185,927) 
1.814) 436,192; 291,453) 


38,42 
55,395 


~ 


‘338,845 


23, 829, 855 14, 792,350 3,564,479 
\es++++| 150,873) 75,852' 26,366 


226,289 


1,711,991 


718,694 


1,908,730 


6.717/4,111| 1,308,011 
2.751/3,699|  772,8 
4.453|3,952) 579,202 
6.049/4,181; 821,983 
898 , 300 


2.313/3.890 


1.7453,613) 1,680,643 


1.336)3,481) 867 , 087 
1.706/3,361; . 983,731 
2.451/3, 213) 800,076 
.961|3.794| 816,508 
i 183} 508,652 
-402/3,607) 465,796 


9. oa} = 6,122,493 


—_ | 


nae 


-213/3,631, 103,734 
-881/4,491).. i 
1.575|/3,012) 423,728 
1.633/2,595| 419,583 
1.663/4,022) 195,156 
1.743|2,779 712,604 
-899 2,474) 259 ,925 
1.831/3,230) 383,722 

-974|3,034) 98 ,633 


11 anak 086| 2,597,085 


| 


2,240,893 
7,144,924 


1,132,924 
1,927,953 
1,727,018 
5,934,685) 


9,022, 163]11,738,718|10,722, se0 


2,590, 310 4, 745,41 483 4, 280, 472) 


301 ,098}10, 738 ,611}13,515 zealtt,see,aa0 


1,516,474 


2 593,344] 3,203,744| 2,867,351) 


394, 820/14 ,670,800)18 431 ,530/15,926, 314) 11. .297' 3,7 791) 2, 845, 752 


133,020,533|160,193, 130|140 985, 954 


604 ,344 


1.354|2,481| 293,133 
1.279|2,500| 490.285 
5452.01 333,528 
1.590|2.801| 367.721 

| §.068/2,475| 1,484,667 


-804) 2, 159, 329,446 
1.367/2, 750, 272,241 

| 1. 225|2,852; 490,788 
4. 209 2, 938) 1,298,245 


7. 605 2, 784) 2, 390, 720 


-409/3 ,070 


154 , 567 
-844/3,334 380,635 

| .367/3,435, 282,490 
| .372|3,532) 265,777 
| .131/3,323) 31,162 
| .285|2,663| 131,447 
| .444/3,666) 138,128 
| Tails. 342} 109,648 


8.187/3,771| 1,992,074 
| 1.076|3,691) 325,876 
2.034/3,928! 527,802 


3.036/3,296| 1,493,854] 3 


POPULATION RETAIL SALES —1946 EFFECTIVE — INCOME 
{Wholesale ADVER. 
ESTIMATE GYD : Sales CID TISING 
1-1-47 ESTIMATES * 1946 ESTIMATES CONTROLS 
THREE STORE GROUPS GYD 
(in thousands of dollars) | *Gross ‘ 

Total ESTI- Gross | _Net | Farm of | Quality 
in / Families Dollars | % | ' MATES Dollars — ‘ % ion Dollars JU.S.A. of 
thous- of (in (in | of General (in in } Fam- (in Poten- Market 
ands U.S.A.) th ds) th U.S.A.; Food ‘Mase. Drug jth ds)} th d | thousands) |U. 8. A. ily thousands)} tia! — Index 
— = = ! = . —_ —_ —_ = _ es a _ = - | | . | - —— _ - = 

| | =. 
1,865.5) 1.336 5C3.9] 1,685,277| 1.746, 450,243, 195,548 62,755] 1,233,256} 2,950,393) 2,581,594, 1.831/5, 1231 134,230] 1.707 128 
823.4, .590 225.9] 568,792; .589 177,985 60,502, 15,720) 409,873] 911,065 810,848 .575/3, 589' 140,467] .582 99 
4,321.1 3.095| 1,161.3] 3,604,165) 3.734) 941,508 567,825 140,764] 4,977, _ 5,706,670 5,010,466) 3.554'4,315, 179,321} 3.516 114 
466.9, .334 134.3} 330,102! .342 90,500 24,623) 11,506] 1 515) 394,261) 0/2936) 49,250} .310 93 
784.7| .562 216.5) 634,812) .658; 170,465, 85,476 26.450) 677, ‘15 1,051,228 932,439 8661/4, 307 20,362] .640 114 
325.2| .233 88.5} 269,160' .279| 75,612) 25,125 7,352 135,916} 335,392 310,238) -220/3,,506| 94,160] .240 103 
8,586.8 6,150 2,330.4] 7,092,308 7.348|1,906,313| 959,099 264,547] 7, 568, 861 i, 395,263 10, 039, 836 7. 1214, 308) 617,790] 6.995 14 
4,347.7 3.114 1,175.9} 4,025,193 4.170)1,228, 356) 457,375, 115,682) 2,626,109} 6,007,025) 5,346,252) 3.79 \4, 547; 221,674] 3.770 121 
12,995.0' 9.307, 3,651.4]10,000,242|/10.360/3,005,220/1,553,515, 315,750}29, m1 355]21 ,077,687\17,262,625,12.244/4,728|  742,063]11.091 119 
9,594.2) 6.872) 2,507.0) 7,122,115, 7.378|1,875,137|1,205,263, 240,946) 8,226,312]/11,513,455 10, 051, 246) 7.129/4, 009) 628 613] 7.152 - 104 
26,936.9 19.293 7,334.3]21,147,550/21.908/6,108,713|3,216,153) 672,378]40, 563, 776 38, 598, 167/32, 660, 123 23. 165 4, 453, $,592.3501/22.013 114 ” 


742) 102 
369) 105 
944) 102 
425, 91 
937; 104 
388; 96 
401; 94 
206; 99 
-237) 111 
880! 126 
622; 90 
759) 71 
649) 103 
914; 69 
025) 67 
845, 78 
026) 76 
957, 81 


i 8522 "23,525,041 
vee 


*Does not include non-money income. 


—_ 


—— CO 


11.0 


467| 66 
452, 72 
967 | 59 
649 74 
535, 68 


472| 7 
286, 81 
529) 86 
176 80 


428, 88 
895, 105 
376, 97 
396} 113 
.140| 118 
318) 75 
450; 93 


SALES MANAGE) 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 


© 
@ 50,000 TO 100,000 
s 


100,000 OR OVER 


ee 


FRANKLIN 


™ ‘ 
§ OXFORD 
zi ROY N. Hes Lewiston 
- GRAFTON | s 
DOISON ORANGE CARROLL ‘3 GOGGIN | SAG. 
Dewan 
tn e PouMi fie 
‘2 a y 
RUTLAND KWINDSOR 
- 
: SULLI 
VAN ( MERRIMACK 
z 
2 
2 | WINDHAM » 
z . “ 
= See 
= (cuesnine “4 


\pENOBSCOT 


Cities shown are those having 


retail sales of $20,000,000 


o”* 
AROOSTOOK’ 
2 or more in 1942. 
¥ ' 
' 


Counties shaded are those having 


retail sales of $50,000,000 


or more in 1942. 


WASHINGTON 


NEW ENGLAND STATES 


Maine - New Hampshire - Vermont 


(See also Massachusetts, Rhode Island, Connecticut) 


SCALE OF MILES 


005) CHARTMAKERS - Now Tor 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES 
1/1/47 
Fami- 
Toial lies 
(in %1i % (in Dollars 


(in 
thousands) 


RETAIL SALES—1946 


GYD ESTIMATES 


1 EFFECTIVE BUYING INCOME—1946 


SALES yD ESTIMATES 


THREE STORE GROUPS 1946 Gross 


(in thousands of dollars) Farm 
: i Gross Net Dollars 
Estimate Dollars Dollars | % | % (in 
Dollars (in (in of of Per thou- 
Drug (in thousands) | thousands) | State} USA | Family | sands) 
thousands) 


SALES- 

ADVER- 

TISING 
CONTROLS 


58,463 
6 39,766 
0 11,734 
2 46,078 
6 138,524 
7 97,536 
9 10,830 
6 20,653 
7 54,000 
4 17.860 
9 19,327 
8 18,868 
7 11,303 
3 10,869 
1 22,924 


4.03) .024 


WGN 9654600 96,813 86,164/10.63) .061; 4,308) 5,594 
716 23 ,849 57,752 51,399) 6.34) .037)  4,849)........ 
Eee 28 , 253 25,145} 3.10) .018} 4,191)........ 

a Se 63,244 56,287) 6.94) .040| 3,093 25 

WM ciiaxceed 250,118) 222,605/27.45) .158) 4,882) 10, 

2,963] 152,018] 165,258)  146,210/18.03) .104) 5,919)........ 
St vesecees 16,114 14,341| 1.77} .010) 2,927) 4,207 
WOitcsceees 32,398 28,834) 3.56) .021) 3,353) 3,761 

eae 80,831 71,940) 8.87) .051 
486) 8,770 24,321 21,646) 2.67) .015 
432 8,451 24,082 21,433) 2.64) .015 
een 29,225 26,010) 3.21) .018 
205 11,345 14,404 12,820) 1.58) .009 
RESIS: 14,483 12,890) 1.59) .009 
Eee 34,845 31,012| 3.82| .022) 


Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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MAINS PRING to Maine Selling 


To you who study markets, Maine above Portland is more than 
Vacationland. It’s a busy industrial-agricultural territory. Woods 
Products and Potatoes double the state’s resort business of 115 
million dollars. Canning, fish packing, footwear, machinery, and 
tools are a few additional important industries. It's a rich and thriv 


ing market. That's why schedules in the NEWS pay off so well. 


BANGOR DAILY NEWS 


Maine's Largest Daily Newspaper 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
GYD 1/1/47 SM J ESTIMATES SM J ESTIMATES 


CRM weit | 
COUNTIES THREE STORE GROUPS j 
CITIES (in thousands of dollars) 


Dollars 


(in 
thousands) 


=e pons 
-t BEG hg. 


67,233 
40,056 
8,573 
11,979 


~ 


3 
1 
3 
9 


o= 
N 


22,779 


Total Above Cities... -4/31.14) . ° -54) . 7,008| 261,743] 403,124 


State Total.......... .590 .589 15,7201 409, 8731 911,065 f 140,4671 .582 | 99 


M AlN E— Metropolitan County Areas 


89} 160.1|.....| .115| 45.6 | 138,524] ,668| 17,814] ; | .158] 4, 882| | .145 | 128 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 


the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


A NEW SECTION . . . on our neighbor to the North has been included in the Survey 
of Buying Power for the first time this year. See page 454 for the Canadian Section. 


— 


SALES MANAGEMENT 


SERVING 
ALL- MAINE 


Supplementing the high-average per capita income of Maine's year-round agri- 
cultural, industrial, commercial and professional workers is the rich recreation business. 

A million vacation visitors leave close to $125,000,000 in Maine annually between 
April and November—spendable dollars that find their way into 20 separate buying 
transactions before they become frozen. 

MeBS has no equal in Maine—serving all-Maine with top-rated programming— 
rewarded with highest listenership for advertisers at lower cost. 


"This is the Maine Broadcasting System" 
WCSH—Portland WRDO—Augusta WLBZ—Bangor 


Weed & Company — Representatives — Bertha Bannan 


Affiliated Stations 
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Now Available 


... for executives who are 


interested in how J. Walter 


Thompson uses the Survey 
of Buying Power to evaluate 
markets and media. 


(25¢ a copy.) 


We have retained a limited supply 
of these popular reprints for Survey 
of Buying Power users who wish to 
know how J. Walter Thompson em- 
ploys the Survey to help evaluate 
markets and media. 

Each of these 16-page reprints incor- 
porates a series of three SALES 


Sales MANAGEMENT 


How to 
increase 5 
Through Better 
Media Selection 


BY ARTHUR HURD 


Director of Medio Research, 
J. Welter Thompson Co 


a 17” by 22” four-color marketing 
map of the U. S. Copies may be ob- 
tained by writing SALES MAN- 
AGEMENT and enclosing 25 cents 


for each reprint ordered. 


386 Fourth Ave., New York 16, N. Y. 


MANAGEMENT articles by Arthur 
Hurd, J. Walter Thompson’s Direc- 
tor of Media Research, and includes 


NEW HAMPSHIRE 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 wane EFFECTIVE BUYING INCOME—1946 
6yD were yD ESTIMATES SALES CyD ESTIMATES 
COUNTIES | | | THREE STORE GROUPS 1946 
CITIES Fami- | (in thousands of dollars) 
Total | lies Pe vets Net . Dollars 
(in | % | § (in Dollars | % | % Dollars | % | % 
thou- | of of | thou- (in | of of | General (in of | of Per 
sands) | State USA - thousands) | —_ USA| Food | Mdse. thousands)| State) USA | Family 
| 
Belknap 22.2! 4.75) .016| 6.8 17,263) 5.23} .018| 4,835) 1,165 17,886) 4.54) .012; 2,630 
Laconia 15.0} 3.21] .O11] 4.5 12,323] 3.73} .013} 3,021] 1,038 12,169] 3.09] .009) 2,704]... 
Carroll 12.7; 2.72) .009) 3.8 9,751) 2.95 010 2,985) 262 10,824) 2.75) .008) 2,848 
Cheshire . 34.3) 7.35) .024| 10.1 21,294) 6.45) .022) 5,767, 1,490 27,720) 7.03) .020| 2,745 
Keene.... 15.0) 3.21) O11) 4.3 14,908) 4.52 ‘o15) 2,901) 1,427 15,123) 3.84) .O011 Ere 
Coos 35.7| 7.65) .026) 9.3 22,779| 6.90! -024) 6,495) 1,237 26,229) 6.65) .019} 2,820 
Berlin ; 21.0 4.50) -015) 5.2 11,376 ‘a 012} 3 379) 867 13,460) 3.41) .009} 2,588)........ 
Grafton 37.9) 8.12) .027) 11.1 32,350) 9.80) .033) 7 701) 1,626 36,653) 9.30) .026) 3,302 
Lebanon. . 8.0) 1.71) .006| 2.3 7,960) 2.41 -008| 1 600) 505 7,952) 2.02] .006} 3,457).......-. 
Hillsborough : 137.8/29.51| .099) 39.2 102,330|31.00) .106) 29,850, 8,875 127,681|32.38) .090) 3,257 
Manchester 80.0/17.13| .057) 22.8 66, 620/20.18| .069) 18 208 | 6,306 80,980/20.54) .057) 3.552)........ 
Nashua... 32.8) 7.03) .024) 8.7 26,451; 8.01) .028 9,373} 2,159 28,556) 7.24) .020} 3,282)........ 
Merrimack 50.7/10.86| .036) 14.9 35,641/10.80) .037} 9,322) 4,080 46,033|11.67| .033) 3,089 
Concord... ‘a 28.0! 6.00! .0201 8.2 24,421! 7.401 .0251 6,935! 3,417 27,6051 7.00! .020! 3,3661........ ! 
*Withheld to avoid disclosure. Before using these figures, see explanation 
152 SALES MANAGE? 


THE NEW HAMPSHIRE 
SUNDAY NEWS 


MANCHESTER, NEW HAMPSHIRE 


A new newspaper ... in a profitable 
old market—setting phenomenal rec- 
ords! Low in cost, Quick in Results. 


Completely edited in a clear, concise 


metropolitan style... for New Hamp- 
shire readers: 


It is New Hampshire’s only Sunday 
newspaper .. . with over 19,000 net 
paid, already! 


Nationally represented by 


S\' ALL, BREWER and KENT, INC. «¢ Boston * New York ¢ Chicago 


RELAX! TAKE A BREATHER! You Have Now Absorbed 153 Pages Of Statistics 
And Are Entirely Deserving Of A Rest! 


LET’S TALK BASEBALL! 


The Portsmouth Herald baseball team, one of the many promotional activities accounting for the 
popularity of our modern, civic-minded newspaper, is now embarked on what we hope will be its 
third successful season. 


Should you be one of the thousands who visit our seacoast resort area each summer (doubling our 
trading area population) drop down to the park and see our Sunset League in action. It is the old- 
est after-supper league in the country. Games are played nightly from May 4 to October 1. 


Portsmouth Supports Baseball As It Supports Marketing Activities, Crowds Consisting Of 
One Fourth Of The Population Are Not Uncommon! SEND YOUR BUSINESS “SCOUTS” 
TO PORTSMOUTH VIA ADVERTISEMENTS IN The Portsmouth Herald! YOU’LL END UP ON 
THE LONG END OF THE SCORE! 


The Portsmouth Herald 


Portsmouth New Hampshire 


National Representatives: The Julius Mathews Special Agency—Boston, New York, Detroit, Chicago, Syracuse, Philadelphia 


N EW HAMPSHIRE — (Continued) ive estimates by SALES: MANAGEMENT 
POPULATION - RETAIL SALES—1946 WHOLs- EFFECTIVE BUYING INCOME—1946 SALES. 

ware GyD ESTIMATES SALES SM ESTIMATES CONTROLS 

COUNTIES = 6 em a i THREE STORE GROUPS 3 1946 Gross % Qua 
CITIES Fami- (in thousands of dollars) Farm | of | ity 


General 
Mdse. 


Food 


Claremont......... 


11,143) 2.83) .008) 2,422)........ 


Total Above Cities. ... 


238,757/60.57) .169) 3,137)........ 


etnaneua Pa ‘ 394,261)..... 


.e.»| -099| 39.2]  102,330].....| .106] 29,850] 8,875] 2,990].......... 127,681|.....| . SE. 


VERMON T — Counties and Cities 


all 


ee 14.8) 4.55) .011) 4.0 10,153) 3.77; .011) 3,144 159 11,155 10,318) 3.33) .007 
Bennington.......... 19.5) 5.99) .014) 5.6 15,959) 5.93) .016) 4,980 920 

Bennington........ 10.0) 3.08) .007| 2.9 9,635) 3.58) .010) 2,640 772 
Caledonia........... 21.9) 6.73) .016) 6.2 18,615) 6.91) .019) 4,596) 1,056 

St. Johnsbury...... 9.3) 2.86) .007| 2.7 11,475) 4.26) .012) 2,592 920 
Chittenden.......... 50.2/15.44) .036) 13.5 53.825/20.00) .056) 17,013) 8,854 

Burlington........ 31.0) 9.53) .022) 8.5 43 ,604/16.20) .045) 12,856) 8,693 

benaathadeeens . ‘ A ° 2,409) . 


St. Albans.... 
Grand Isle. . 


peastuaneeuns ° ° ° ° ° ° 45,173|14.56) . 
Rutland.......... 18.5) 5.69} .013) 5.1 24,321) 9.03) .025) 5,293) 3,953 23 ,505 21,742) 7.01) .015 
Washington.......... 37.5|11.53 .027| 10.0 32,844/12.20) .034; 8,797) 2,738 49,507 45,794\14.76) .033 
hebectesaans 2. ‘ ‘ , ° o 14,626 13,529) 4.36) .010 
rere . . d 2. ‘ . A , { 10,784 9,975| 3.221 .007 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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INDEXES: Ann index to all data by states and sections appears on page 4, the 
alphabetical index of states on page 480, and advertisers’ index on page 478. 
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SALES MANAGEMENT 


»-- FOR YOUR 


ADVERTISING DOLLAR 
IN THE 


VERMONT MARKET 


Survey of Buying Power figures 
emphasize the exceptional sales 
potential of the Vermont family. 


1946 RETAIL SALES: 


The typical Vermont family spent 
38 per cent more on food products | vyERWONT 
than the average American family || Average 

in 1946 and seven per cent more | Per Family 
than the average for all of pros- “a anewe 
perous New England. Retail sales U.S. AVERAGE 
per family in Vermont stand out 

almost as well, at 22 per cent 
above the national figure and five 


per cent above the New England 
average. 


National 
Average 
VERMONT New England u.s, |] Per Family 
family family family 
average average average 


Food $854 $801 $617 
Sales (38% above U S.) 


Here are the figures: 


These figures mean more sales—profitable sales 

—_ yon $2,889 $2,500 —for each advertising dollar you spend in selling 

wh cnavieias the Vermont market with the effective statewide 
ee L coverage of the Vermont Allied Dailies. 


VERMONT ALLIED DAILIES 


Rutland Herald St. Johnsbury Caledonia-Record Barre Times 
Brat!icboro Reformer 
MAY 10, 1947 


(All de 


i Free Press 
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NEW ENGLAND STATES 


Sal Wanagimtnit 


BERKSHIRE FRANKLIN ‘| worcester MIDDLESEX 
foe uass. ( ya. 


, ed / i 


WINDHAM 


cee NEW LCNDON 
nd 


SCALE OF MILES 


KENT . | 
. . 


¥ WASHINGTON 
Meriden Onorwich INEWPORT 1 


Cities shown are those having Counties shaded are those having 


—_— retail sales of $20,000,000 


10 20 30 or more in 1942. 


Massachusetts 


"1 Rhode Island - Connecticut 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 
100,000 OR OVER 


@@o 


retail sales of $50,000,000 


or more in 1942. 


Peeporee ty CHARTMAEESS New Tor 


VE RMON T— (Continued ) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


Per 
State} USA| Family | sands) | tial | In- 


EFFECTIVE BUYING INCOME—1946 SALES- 
ADVER- 
TISING 

6D ESTIMATES 


CONTROLS 


3.71} .008) 3,287]........ 010 | 111 
9.81) .022; 3,106) 8,474) .024 
42.24) .093 4,209 embeiei’ 105 | 131 


7,352I 135.916] 


POPULATION RETAIL SALES—1946 
ESTIMATES 
1/1/47 CyD ESTIMATES 
COUNTIES THREE STORE GROUPS 
CITIES Fami- (in thousands of dollars) 
Total lies ial ma = 
(in %1 % (in Dollars %\i\% 
thou- | of thou- (in of of General 
thousands) State| USA| Food | Mdse. 
: ’ 7 23,210 e 2,510 
Brattleboro........ 12.2) 3.75) .009} 3.5 13,105) 4,87) .014 3,072 1,977 
Windsor... - 35.7|10.98| .025) 9.8 27,335|10.15| .028 7,693 1,113 
Total Above Cities... 111.0)34.13) .080) 31.2 137, 196/50.97) .142} 35,141) 19,745 
State Total. ... ; 325.2!.....1 .233) 88.5 269,160).....| .279| 75,612| 25,125 
Barnstable ...) 37.¢) .86) .027] 11.6) 50,674] 1.41) .052] 15,143) 3,628 
Barnstable 7 7.7] .18] .006 2.3 16,016} .44) .017 4,330 1,630 
Berkshire 119.2) 2.76) .085| 32.9 122,614) 3.40) .127| 27,235) 18,425 
Pittsfield 53.6] 1.24) .038} 14.4 60,337) 1.68] .063| 12,174| 12,254 
North Adams 22.3} .52! .016 6.2 24,894, .69) .026 4,916 4,585 


87] .031| 3,761 037} +137 
-19} .007} 4,052 010} +167 
112,977) 2.25) .080) 3,434 095; 112 
99} .035| 3,427 044; 116 
44) .016] 3,590 019} 119 


Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been 
answered in the introduction beginning on page 19. So before you write, wire or call 
the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


—— 


SALES MANAGEMENT 


/ 
‘ 


PRIMARY BOSTON 
MORE Effective Buying MARKET 


Income 1 1946 Over 90% of ALL SEVEN 


Boston daily newspapers 

sold in New England are 

$5, 676,943,000 purchased by residents of 
Up nearly a billion dollars over 1942—a war year— when tls sheded eres — the 


. Pri Boston Market 
wages skyrocketed and payrolls headed straight for wemary Cowen Mere 
the stratosphere. 


MORE Retail Sales, 1946 
$3,619,706,000 


Up more than a billion dollars over 1942—reflecting a 
sales potential matched by few other markets in America. 


MORE Population, 1946 , 
4,491,600 MORE Average Family 


Population of the primary Boston Market is exceeded i 

only by New York, Chicago and Philadelphia among ncome, $3, 508.00 

major markets of the U. S. Diversification of industry in the primary Boston 
Market insures stabilized labor-management relations 
and family prosperity far above the average. 


pai" PRESIDENT IN 
. wereacc: SLAP AT BEV Help Yourself With 


Hay 5 Bs Bf 
fas basics & 


This Reader Preference 


The Boston Post has the largest daily circulation among all 
seven Boston newspapers in 22 of the 27 counties comprising 
the Primary Boston Market. It is FIRST in the Boston City 
Zone ... FIRST in the suburbs of -Boston . . . FIRST in 
the retail trading area . . . and this leadership has been main- 
tained, day after day, ever since the establishment of the Audit 
Bureau of Circulations in 1914. 


The Boston Post 


Represented by KELLY-SMITH CO. Coast to Coast 


Boston Philadelphia New York Chicago Detroit 
Atlanta Los Angeles San Francisco 


BS RAEI 
: RR AMS 


All figures—Sales Management Survey of Buying Power 


MAY 10, 1947 


273 diversified manu- 
facturing firms make 
possible an annual 
payroll exceeding 


$75,000,000 


FALL RIVER HERALD NEWS 


FALL RIVER, MASSACHUSETTS 


Represented Nationally by KELLY-SMITH COMPANY 


NEW YORK PHILADELPHIA CHICAGO DETROIT BOSTON ATLANTA LOS ANGELES SAN FRANCISCO 
AA -EeT . 2 _s — 2 “sm” ols mark original, exclv- 
MASSAC H U SE TT S aie - ( Continued) = edivata’te SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 bd 
ESTIMATES TISING 
GYD 1/1/47 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | ~ > memieias o - a ‘ | | a 

COUNTIES THREE STORE GROUPS| 1946 Gross | % 
CITIES Fami- (in thousands of dollars) Farm ity 
Total | lies Gross | Net Dollars | USA | of 
(in | % | % | (in Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General | Dollars (in | (in | of | of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)/ State| USA | Food Mdse. Drug (in thousands) | thousands)! State| USA | Family | sands) | tia! In 
| thousands) hana 
a 347.4 8.04| .249| 95.8] 252,507] 7.01| .262| 71,536| 26,455] 9,154)... 432,853} 380,045| 7.58| .270| 3,967] 22,606) .263 | 106 
Fall River....... 115.1} 2.66} .082| 30.8 95,252) 2.64] .099) 23,152) 10,727) 2,752 72,670} 153,651) 134,906) 2.69] .096) 4,380)........ 094 | 115 
New Bedford... 110.7] 2.56] .079) 31.5 96,806) 2.69) .100) 24,484) 11,656] 3,735] 44,205] 157,426] 138,220] 2.76| .098] 4,388]........ 095 | 120 
Taunton 38.3 89] .027| 10.3 33,170} .92) .034) 6,087) 2,116 732 7,865) 39,875 35,010 ‘70! .025) 3,399 yams 028 | 104 
Attleboro 23.5 -54) 017; 6.6 17,856 .50| .018} 3,568) 1,391 341 1,683 24 487) 21,500) .43) .015| 3,258 16 | 94 
Dukes. .... ; 5.1) .12) .004) 1.6 7,590, .21) .008} 2,615, 413 _ ae 6, 678) 5,863) .12) .004) 3,664) 536] 005 | 125 
Essex............... | 491.5/11.37] .352| 135. 310,225) 8.61) .321| 93,254) 37,305) 13,352).......... 619,246) 542,966/10.84) .385| 4,003) 12,24 359 102 
Lyon... ... | 105.1] 2.43] .075} 30.8 72,28 2.01} .075| 22,096] 11,344] 3,3 i 123,384] 108,331] 2.16] .077} 3,517|........ 076 | 101 
Lawrence 86.0] 1.991 .062| 23. 62,358! 1.731 .065| 15,473! 8,199! 2,821 35,7931 99,067 86,981! 1.73| .062| 3,7821........ 63 | 102. 


Before using these figures, see explanation page 19. 
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. and the Eagle-Tribune is the only 
newspaper devoted exclusively to the 
Greater Lawrence market . . . America's 
Capital of the Woolen Worsted Textile 
Industry. 


The Eagle-Tribune is proud of the concentrated market it serves, proud of its 
buying power ($89,734,000 in 1944, $90,480,000 in 1945, and just look at the 
Sales Management estimates for 1946 . . $99,067,000!) The Daily Eagle and 
Evening Tribune can bring your story into 95 out of every 100 Greater 
Lawrence homes. ABC circulation over 35,000. ABC population 128,619. 


tre EAGLE-TRIBUNE 


LAWRENCE, MASS. Represented Nationally by Ward-Griffith Co. 


WORTH 
CONWAY 


2 MLS80RO 


MASS, 


PROVIDE NCE 


J. 


i \ 5 MV/M 


a 
PORTLAND @ ¢ 


10 
ORCHARD 


piooerors & 


NS 50 000 WATTS 


On 680 Kilocycles 


New England's most powerful radio station and BEST 

radio buy delivers over 100 millivolts to Boston, 
on plus an effective signal from Portland, Maine 
4% to Newport, Rhode Island. Over 3,500,000 


listeners await your message. 


WLAW 


% STUDIOS: BOSTON, LAWRENCE, LOWELL, MASS. 


BASIC STATION: | 
American Broadcasting Company 


@uavernnr® 


National Representatives: WEED & COMPANY 


will 


10, 


@ SEARSVILLE 


SUJIVMSE Kt @ 
HVIDEMNIE @ 
tFiKe 


HADLED @ 
AMPTON©® 


SESTHUPTON® SMITH Coby ba 


OK NNTV is rN MOUNT HOLYOKE 


COLLECE 
@SOUTH HADLEY 


OCHICOPEF. 
WESTFIELD@ 


= 


SPRINGFIELD 
Qsprine ELD 


@sVL THB ICK 


LONGMEADOW 


= 
erniDe® == 
7 5 


@ LEVERETT 


WHYN LISTENING AREA 


@ CUSHMAN 


= 
= 


Ge 


Vion. 
("a= 


@ GRANBY 
OSOUTH HADLEY FAL 


*C HICOPEE FAL is 


— MS INTERNATIONAL COLLEGE 
Foes LONG MEADUS 


@ NORTH AMHERST 


OS 7TH AMHERST 


Lae 


Aor S ORCHARD 


Suayppry 


evicut Population (1940) 408,568 
Families 109,100 
Total Retail Sales $321,845,000 

Total Effective Buying 
——— Income $517,928,000 
Income per family $4,750 
Retail Sales per family $2,950 
ean Food Sales per family $851 
= Gen. Mdse. Sales per family $475 
oe rRist Buumnietne Drug Sales per family $127 

NORTH =——2e 


This compact easy-to-reach mav- 
ket—rich in sales opportunities 
—backed by sound industries, 
education and agriculture is your 
best bet in western Massachusetts. 
Future sales can be gauged by 
1946 performances. 


Ye 


‘uy 
™~\ 


“WHYN 


HOLYOKE, MASS. 


SERVING OVER 400,000 PEOPLE IN 
THE RICH PIONEER VALLEY AREA 


With studios in Holyoke, Northampton and South Hadley Falls 


MASSACHUSETTS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

SM } ESTIMATES xD TISING 
1/1/47 ESTIMATES SALES ESTIMATES CONTROLS 
: ees ae 
COUNTIES | | | THREE STORE GROUPS 1946 Gross %  \Qual- 
CITIES Fami- | (in thousands of dollars) Farm of | ity 
Total lies | | Md Gross Net Dollars | USA | of 
(in | %| % | (in Dollars % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in f | o | General | Dollars (in (in of | of | Per | thou- | ten- | ket 

sands) | State! USA | sands)| thousands) State USA Mdse. Drug (in thousands) | thousands) State} USA| Family | sands) | tial | In- 

{ thousands) dex 

Haverhill. . 46.2) 1.07) .033) 13.1 30,095; .84| .031 8,957 4,409 961 16,813 59,716 52,431) 1.05| .037 ee .034 | 103 
Salem... 42.1) .98} -030) 11.3 34,336) .95) .036 9,081 6,781) 1,650 24,040) 49,019 40,039} .80) .028 cf -031 | 103 
Beverly 28.0) est .020 7.7 15,819) .44) .016 4,668 1,376 788 5,035 28,741 25,235) .50) .018 | ee .018 | 90 
Gloucester 24.3) /56) .017 6.9 14,276) .40) .015 4,383 1,278 591 3,301 27 ,055 23,754, .47| .017 ce eee -016 | 94 
Peabody . . 22.8) 53] .016 5.7 11,166; .31] .012 3,633 449) 739 15 462 20,781 18,246} .36) .013 ey .013 | 81 
Newburyport 14.2} .33| 010) 4.0] 11,791) 33] .012} 3,358) 1,348] 234 4,563} 19,719} 17,313} .35| .012| 4,328]........ 012 | 120 
Franklin. .... 48.9! 1. 13! .035! 13.9] 46,796! 1.30! .049! 10,962 4,910; 1,379}...... 46,748 41,045! .82! .029 2,953) 11,5611 .036 | 103 


Before using these figures, see explanation page 19. 


New York—247 Park Ave.; 


Have You Obtained Your Copy of The— 


HAVERHILL MASS. GAZETTE 


Consumer Survey of Brand Preferences 


It will tell what you want to know about the plans 
of the people in this city of over 50,000 to buy such 
post-war products as Automobiles—Electrical Appli- 
ances—Radios—Home Improvements, etc. 


WARD-GRIFFITH CO.—National Representatives 
Boston—Statler Bldg.; 


BRAND PREFERENCES 


shown in our Consumer 
Study include the following: 
Gasolines — Motor Oils 
Tires — Food Products 
Soaps and Cleansers 
Razors — Razor Blades 
Toiletries — Cigars — Ciga- 
rettes — Tobacco — and 
other important miscellane- 
ous items. 


Chicago—Wrigley Bldg.; Detroit—General Motors Blda. 


SALES MANAGEMENT 


\T 


HOLYOKE 


...IS ONE OF New England’s 
standout markets in terms of real 
buying power with a net Effective 
Buying Income of $4790 per family 
in its city zone—24% above the na- 


tional average. 


The Holyoke City Zone consisting of 
Holyoke, Chicopee, and The Hadley’s is 
a thriving industrial center of 109,136 
people, active in producing world-needed 


merchandise. 


Sales Management’s own figures on this 
city zone tell the concise Holyoke story 
— food sales, $25,715,000. General 
Merchandise, $13,690,000. Drug Sales, 
$3,645,000. 


The Holyoke City Zone 


Sales Management’s figures offer a guide to what 
1947-48 promise in this growing market. 


1946 1945 1944 


Effective 
Buying $149,208,000 $167,190,000 $164,353,000 
Income 


Gross 
Income $5,197 $5,209 $5,110 
Per Family 


Net 
Income $4,790 $4,578 $4,491 
Per Family 


Retail 
Sales $85,399,000 $63,160,000 $59,452,000 


Compare Holyoke’s Net Per Family Income of $4790 
with the Massachusetts average of $4315 and the 
National figure of $3651. 


HOLYOKE TRANSCRIPT-TELEGRAM 


Over 25,000 Evenings Except Sundays—Holyoke, Massachusetts 


MASSACH USETTS— (Continued) 


The “SM” symbols mark original, 


sive estimates by SALES MANAGEMENT. 


exclu- 


| THREE STORE GROUPS 1946 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 SALES- 


ESTIMATES TISING 
GyD 1/1/47 CD ESTIMATES SALES GYD ESTIMATES CONTROLS 


- = — 


COUNTIES | | | fq Gross | % 
CITIES Fami- | | (in thousands of dollars) Farm of 

Total | lies , Gross Net | | ' Dollars |} USA 

(in % % (in Dollars | % % | | | Estimate Dollars | Dollars % % (in Po- 

thou- | of | of | thou- (in | of | of | General | Dollars (in | (in of | of | Per | thou- | ten- 

sands) | State| USA | sands)| thousands)| State) USA| Food | Mdse. | Drug = . thousands) | thousands)| State} USA | Family | sands) tial 

Greenfield......... 17.5} .41| .013 5.0) 25,981) .72| .027 5,433 4,215 800 8,145 20,754 18,222} .36) .013 2 ery .017 
Hampden........... 334.5) 7.74) .240| 89.5 297,517] 8.25| .308| 80,225) 42,653) 11,336]...... . 490,346 428,694) 8.56) .305 4,790) 9, .293 
Springfield......... 162.5) 3.76) .116) 44.8 183,148] 5.08] .190| 43,242) 34,506 7,123 175,205 270 ,462 237 ,466) 4.74) .168 eee . 164 
Holyoke........... 57.0} 1.32) .041) 15.7 47,526} 1.32) .049) 14,153 5,254 1,927 34,340 88,314 77,540) 1.55) °.055 co eee -050 
Chicopee.......... 44.7) 1.03} .032) 11.0 16,841} .47| .017 6,682 590 382 4,385) 49 ,016 45,110} .90) .032 - er .027 
Westfield.......... 20.0} .46) .014 5.6 16,437) .46) .017 4,726 702 282 2,384 20 ,784 17,394) .35) .012 5 FOUR .014 
West Springfield. ... 19.6) .45| .014 3 11,504) .32) .012 2,691 od 140 1,644 20 ,851 18,307} .37) .013 Ser -013 
Hampshire.......... 73.2} 1.69} .052) 19.6 60,254) 1.67) .062) 14,516) 5,497) 2,179]......... 63,810 56,757) 1.13) .040| 2,894) 14,036} .049 
Northampton...... 25.0} .58) .018 6.9 28,071} .78| .029 5,937 3,585 936 7,495 27,170 23,855} .48) .017 eee .021 
Middlesex........... | 985.9/22.82| .706| 256.3] 635,125)17.62| .658) 207,483) 58,602} 27,467]........ 1,290,226) 1,130,988|22.57| .802) 4,413) 30,981] .740 
Cambridge. ....... 113.2} 2:62) .081) 31.2 98,764) 2.74) .102) 26,094) 14,579 3,890 135 ,409 186, 232 163,512) 3.26) .116 Re axdens -105 
Somerville......... 104.5] 2.42) .075) 27.2 56,370) 1.56) .058| 21,433 4,574 2,441 40,548 128,094 114,907} 2.29} .082 > oe | .074 
eae 102.0} 2.36) .073) 26.5 83,955} 2.33) .087| 27,399) 12,279 2,453 30,363 145 ,683 127,910) 2.55) .091 <n -086 
OURS cd Sicesas-c 77.3) 1.79) .055 19.6} 47,703) 1.32] .049| 16,940 1,286 2,839 2,524 95 ,066 83,468) 1.67] .059 ere (055 
Medford.......... 68.6} 1.59) .0419| 17.4 30,355} .84) .032) 11,186 909 1,518 1,109 62,511 54,885) 1.10) .039 Ree 039 
ee 60.1) 1.39] .043) 16.1 46,734) 1.30] .049| 14,753 5,444 2,103 13 ,537, 78 ,922 69,294) 1.38] .049 - er -048 
Everett........... 48.0} 1.11) .034) 12.1 19,272} .53} .020 6,992 1,702 1,297 24,308] 44,284 38,881) .78) .027 i ee -026 
Waltham.......... 43.6} 1.01) .031) 11.0 44,318) 1.23) .046) 10,560 8,849 1,566 9 , 662 61,995 54,432) 1.09) .039 ee .040 
Arlington.......... 43.0] .96| .031] 11.2] 19,764] .55| .020/ 7,460} 1,013) 1,203]......... 42,039] 38,130] .76| .027| 3,404]....... .026 
Watertown........ 38.0} .88) .027 9.4 26,506) .74| .028 9,936 728 689 25 ,825 37,764 33,157} .66) .023 ar -025 
Belmont...........] 29.0} .67} .021] 7.6) 11,561] .32]..012| 5,899 $08 1.978.....<.2.: 25,537; 23,153] .46| .016] 3,046]........ .016 
Melrose........... 28.0) .65) .020 7.5 12,052} .33) .012 4,818 598 sae 27,147 24,445} .49) .017 = Seer .016 
Framingham.....,. 26.3} .61| .019| 4.8] 22,644) .63] .023| 6,055) 2,118 946 7,788] 22,556) 18,584] .36| .013| 3,872)........ .017 
Wakefield. ........ 18.5} .43| .013 6.6 12,052} .33) .012 2,643 779 269) 841 24,537 22,153) .44) .016 2 eee .014 
ae ae 21.0) .49) .015 4.9 17,120}; .48) .018 5,107 1,911 783 586 20 ,375 17,889) .36] .013 Sf 015 
Mar'borough....... 16.0] .37| .012| 4.4] 123990} .36] .013| 3,881 281 477 2,447] 18,654, 16,378] .33| .012| 3,722)........ .012 
ee 17.5} .41] .013] 4.6) 11,218] .31] .012) 2,996 395 Sees 17,005] 15,540} .31| .011] 3,378]........ .012 
Nantucket........... 2.8} .06) .002 9 4,815} .13) .005) 1,539 304 cal teeeraal 3,305 2,902) .06) .002) 3,224 277) + .003 
Norfol\, ; 356.8! 8 26! .256! 92.71 271.711! 7. .282' 71.901! 18,599! 13,7051... 363.767! 323,047! 6.45! .2291 3,485; 9,973 .250 


“Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 
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In 1946 the Boston Herald-Traveler was sec- 
ond in general advertising among the daily 
newspapers of the United States. In Boston, this 
same newspaper continued its leadership in 
total paid advertising which it, has now held 
for 20 consecutive years. 


A0,174 


PEOPLE 
huy Hore 
More witen 


This emphatic acceptance by advertisers is 
conclusive proof that to reach MORE people 
who buy MORE merchandise in this wealthy, 
concentrated market, the Herald-Traveler is the 
best buy for your advertising dollar. 


Significant is the fact that the present circu- 
lation of 405,174 is the largest in the history of 
the Herald-Traveler. 


Represented Nationally by Ay Vubinwesh D, Kosten 


GEO. A. McDEVITT CO. 
New York Chicago depend On the 


Cleveland Philadelphi Detroit HERALD-TRAVELER 


' CET: - (4, 4 The “SM” symbols mark original, exclu- 
MASSACHUSETTS — (Continued) sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES- 

ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES GD ESTIMATES CONTROLS 

————— | =—a <y = " aaa amet abe a | 

a eit] ee gon | 3 tet 

‘ - assassin — yD Gross Net "| Dollars} USA | of 
Doliars | % (in Po- | Mar- 

i thou- 

1 052} 3,366]........ 064 | 108 
1 063] 5,930)........ 056 | 137 


sere eeee 


eecvese F FOUL .df] UZ) 0 6400 |= OD, 214] iw 2) U0), 080) lCia1L,oUS))0 (GC USD (ty eIOCOC BOUEsi‘a““SOCW_C OO e 


Plymouth.........| 18.3} .31| 010) 3.9) 12,611] .35| .013] 3,771 


Middleborough... . 9.3] .22) .007} 2.7 8,311] .23| .009} 2,092 
Sbcscitsncsves 845.3/19.56| .605| 226.2) 1,000,346/27.76|1.036| 188,750 24 
Boston......... : 766.4|17.74| .549| 205.1] 955,401/26.51| .990| 170,524 22 


SESSSBASLRSESS 


-050! 11,752 
Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 


reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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SALES MANAGEMENT 


Coftrol Ceiter. 


Sales Oporztucg Boston 


Just as America and the world relied on production to bring 


World War II to a successful conclusion, so must America and 
the world rely on SALES to bring about a stable peace-time 
economy and prosperity. 

Today, in old and new markets alike, new competitive and 


merchandising functions require the use of the most efficient 


A FEW VITAL STATISTICS THAT WENT INTO THE 
BUILDING OF THIS SALES CONTROL! 


® 65,000 Blocks walked on foot @ 61 City Sales Divisions mapped 


® 112 Suburban towns covered by 
cor and on foot —located on maps 


@ 6 Suburban Sales Areas mapped 
in color 


® 255 Shopping centers and streets 
located on maps 


@ 26,556 Retail Outlets 
routed and classified 


worcerrrrrrrr 


AA HEARST NEWSPAPER - 


MA 1947 


10, 


Kal 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE .- 


sales tools and fullest cultivation of individual market oppor- 
tunities. For the great Boston Market, the tools are here 
provided by the Boston Record-American-Advertiser. 

This Boston Sales Operating Control is a complete sales 
organization minus personnel only. It supplies: a specialized 
working arrangement—shopping center and shopping street 
map visualization—a working market analysis—tied-in, routed 
breakdown of all retail outlets in 18 product classifications—a 
sales and salesman’s working control—a factual evaluation of 
the Boston Market. 


“Beton 


Record-American 
and SUNDAY ADVERTISER 


OFFICES IN PRINCIPAL CITIES 


Here Are 


Where Sales Are Far Above 
The National Average 


A metropolis of over 200,000, with 300,000 more in the 


trading area, Worcester is the hub of a $405,523,000t 
retail sales market and growing by leaps and bounds. 


Food purchases are 53%%* and drug sales 


‘> 


9.7%* above the U. S. average. 


Per capita figures indicate retail sales of $985*, far 


above the average for the nation. 


Gains in department store sales, bank debits, 
and an average industrial wage of 


$48.68 were the highest of any major city in New England. 


Worcester families are prosperous, ready and anxious 
to buy. An overwhelming majority stay tuned to 
WTAG, the Voice of Central New England. 


*Sales Management 
+Sales Management Survey of Buying Power 1947 


PAUL H. 


RAYMER CO. National 


WAG 


AFFILIATED WITH THE WORCESTER TELEGRAM-GAZETTE 


~— dh 


Sales 


LOS 


580 KC 
5000 Watts 


Representatives 


WORCESTER 
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The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 a EFFECTIVE BUYING INCOME—1946 _— 
ESTIMATES TISING 
1/1/47 CyD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | | THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES | Fami-| | (in thousands of dollars) Farm of ity 
Total lies ers Site. Gross Net Dollars | USA | of 
(in %1% (in Dollars | % % mate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in | ol of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State) USA | sands) thousands) State} USA} Food | Mdse. | Drug (in thousands)| thousands)| State| USA| Family | sands) | tial In- 
thousands) dex 
Leeminster 23.5) .54| .017 6.3 17,116, .47| .018 4,937] 1,246 751 1,938 27 ,057 23,756} .47| .017 eee -017 | 100 
Gardner... 20.4) .47| .015 5.6 26,092} .72| .027 4,479 2,560 978 3,11 25 ,373 22,277; .44| .016 ices avees -019 | 127 
Southbridge 17.6} .41] .013 4.6 10,789; .30) .011 4,467 1,247 560) 1,224 22, 263 19,547; .39) .014 er -013 | 100 
Milford 15.8} .37| .011 4.0) 16,756) .46) .017 3,167; 1,034 632 982 18,730 16,445) .33) .012 Gi Beiccccense .013 | 118 
Webster 13.6, .31) .010 3.6 7,767] .22) .008 3,058) 1,167 549 1,670 15,909 13,968} .28) .010 Ps sencces -009 | 90 
Clinton 12.7 -29) .009 3.4 15,624) .43) .016 3,420) 955 i iiiensaeaiel 17,687 15,529) .31) .011 ae .012 | 133 
Athol 11.8) -27| .008 3.2 16,033 44) .017 2,709) 1,021 6 1,81 18,110 15,901) .32) .011 4,969)........ .012 | 150 
—— — — -| —_ —— ar 
Total Above Cities.... |3,432.8|79.44/2.459) 920.5] 3,138,912|87.09|3.252| 766,177) 550,720 120,609} 4,014,470 4,623,853) 4,065,283/81.13/2.884)  4,416)........ 2.909 | 118 
State Total. . -eee» (4,321.1 .13.09511161.3] 3,604,165)..... 3.734| 941,508) 567,825 140, 7641 4,977, 3501 5,706,670| 5,010.456)..... 3.5541 4,315) 179,321 3.516 | 114] 
MASSACHUSETTS— Metropolitan County Areas 
Boston... ace 2,885.7]..... 2.045| 762.4) 2,355,875)... _ 600,135| 414,283] 96,112).......... 3,859,183] 3,389,460|..... 2.403] 4,446)........ 2.343 | 115 
Fall}River- | 
New Bedford 43} 347.4)..... -249) 95. 252, 507 -262| 71,536) 26,455) 9,154).......... 432,853)  380,045)..... 270, + 3,967]........ 263 106 
Springfield } j { 
Holyoke 118] 407.7 -292| 109.1 ok ee -370|} 94,741; 48,150) 13,515).......... 554,156) 485,451)..... 345} 4,450)....... 342 | _ 
Worcester 136! 497.31.....| -356| 133.1 405,523).....' .4201 117,602| 51,257! 13,4531.......... 625,379 549,083!..... a. ee -392 | 110 
RHODE !ISLAN D— Counties and Cities 
Bristol.......... 26.4| 3.36] .019| 6.8) 13,732] 2.16] .014) 4,298] 860 Rte 20,421] 18,226) 1.95) .013) 2,680) 1,298) .014) 74 
Kent 76.0) 9.69] .054) 20.4 39,354) 6.20) .041 11,418) 1,685 - eee 57,935 52,857) 5.67) .037) 2,591 2,21 .042| 78 
Warwick. . 19.5) 2.48] .014 5.4 13,516} 2.13) .014 3,830) 209 413 344 20 ,483 17,829) 1.91) .013 Jee -014 | 100 
West Warwick 36.0) 4.59) .026 9.1 16,911} 2.66) .018 4,433| 1,313 _. See 29 ,334 27,149) 2.91) .019 Re caecaen .020! 77 
Newport..... 47.8) 6.09) .034) 13.6 40,931) 6.45) .042 12, 581| Reet Rec kccesect 49,213 43,539] 4.67) .031) 3,202} 3,651) .035 | 103 
Newport wee | 35.0! 4.46' .025 9.9 31,343] 4.941 .032 9,623; 2,650 1,302 13,0781 36,757 32,830} 3.52] .023 SS -026 | 104 
Before using these figures, see explanation page 19. 
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Metropolis of Central New England 
Where Retail Sales Total 


$405,523,000 


Worcester, metropolis of the $405,523,000 Central 
New England market, is a giant for purchasing power 
and a top flight area for sales of your product. 
Sales Management’s 1947 Survey of Buying Power 
tells the story in convincing fashion. Retail sales 

in the city alone, in 1946, were $196,144,000, 
with per family buying power $4,880. One buy 
—the Worcester Telegram-Gazette — with 

daily circulation in excess of 140,000 and 
more than 95,000 on Sunday, completely 
blankets this market. The Telegram-Gazette 
saturates Worcester’s ABC retail trading 

zone with 111% coverage. 


the TELEGRAM -GAZETTE 


WORCESTER, MASSACHUSETTS 
GEORGE F BooTH Publéishes- 


“MOLONEY, REGAN & SCHMITT, INC., NATIONAL REPRESENTATIVES 


ey OWNERS of RADIO STATION WTAG ‘a 


on spree 


- 


And Now, Gentlemen, let's look at 
RHODE ISLAND qq, 


THE WJAR LIST 
... and the STENING AREA 


(All Rhode Island plus adjacent counties 
4 ; in Massachusetts and Connecticut.) 
WJIAR MARKET L ¢ Effective Buying Income (net) $2,011,518,000 


Retail Sales 


o 8b 6 ote ee 1,395,661,000 


388,117,000 


1,798,000 


3,91] 


™ @ Your advertising mes- 
“mang } sage over WJAR will 
bru, \_< convert these dollars 

; : into volume sales. 


National Representatives: 


WEED & COMPANY 


WwW J A R BASIC NBC NETWORK | 
| Providence, Rhode Island mn -y say Francisco “"Tealioees 


C , YE ICI AND TCantin The “SM” symbols mark original, exclu- 
RH ODE |! SLAN D— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 po 

ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
Bt — om —— Tee © —— 
COUNTIES THREE STORE GROUPS 1946 Gross % \Quale 
CITIES Fami- (in thousands of dollars) Farm of | ity 

Total lies eal s | Gross Net Dollars | USA | of 
(in %\|% (in Dollars | % | % mate Dollars Dollars | % | % (in Po- | Mare 

thou- | of | of | thou- (in of | of General Dollars (in (in | of | of Per thou- | ten- it~ 

sands) | State) USA | sands) thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State) USA | Family | sands) | tial | In- 

| thousands) | dex 

Providence......... 593.3/75.61| .425) 163. 508, 155/80.05) .527| 133,635) 77,654) 21,805).......... 888,629} 786,519\84.35) .558| 4,808) 9,576) .522 | 123 
Providence........ | 260.5/33.20) .186] 71.8] 300,251/47.30) .311| 67,573) 63,250) 12,752] 521,050] 420,256) 365,422/39.19) .259) 5,084)........ .260 | 140 
Pawtucket......... 77.5) 9.88] .056) 22. 85 ,502/13.47) .088} 19,324 7,927 3,703 25,187 115 ,654 101,,455)10.88) .072 ar .074 | 132 
Cranston. . sod 50.01 6.37! .036\ 13.4 22,239) 3.50) .023 7,495 302 1,2 3,493) 56,153 49,808! 5.341 .035 a .032 | 89 


Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been answered 
in the introduction beginning on page 19. So before you write, wire or call the editors, 
re-read this section. Chances are that we will refer you to these pages anyway. A\n Index to 
all data by states and sections appears on page 4, the alphabetical index of states on page 


480, and advertisers’ index on page 478. The complete Table of Contents is on page 3. 
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NOT ONLY IN THE NUMBER OF CONSUMERS 
BUT ALSO, | 
BY A MARGIN OF NEARLY $50,000,000, 
IN TOTAL RETAIL SALES ! 


And — Everybody In New England’s Second Largest Market Reads 


THE PROVIDENCE JOURNAL-BULLETIN 


New England’s Leading NEWSpapers! 


REPRESENTATIVES: Ward-Griffith Company, Inc. * New York +» Chicago «+ Boston + Detroit +* Ajlanta »« San Francisco 
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CAPSULE ANALYSIS 


Nyule Lilie 


AND NEARBY, GOOD-LISTENING-AREA MASS. COMMUNITIES 


POPULATION, 1,000,000: NET INCOME, $1,000,000,000 
FAMILY INCOME "coun $4,808.00 (nitionat Aveeace) 


® The closest ABC station is 38 miles distant, with 250-watt 
power. WFCI is a one-station buy for this rich area. 


® Your dollars buy 10% to 20% more time on WFCI. Consult 
your SRDS for Rhode Island's best buy. 


© ew as epes an «oo Seam 


5000 WATTS _-. 4 
DAY & NIGHT { *) SK 


The “AMERICAN” Voice in Southern New England 


1 WALLACE A. WALKER, Gen. Mgr. 

| D PROVIDENCE, RHODE ISLAND «+ * The Biltmore 

\ | PAWTUCKET, RHODE ISLAND + «+ 450 Main Street 
Representatives: THE KATZ AGENCY 


Here’s the Rhode Island 
picture, with WFCI smack- 
dab in the center of its 
rich industrial area. 


_— i . The “SM” symbols mark original, exclu- 
RHO ’ |ODE E 1 S L A NI D. — (Continued) ae ; sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 = 
ESTIMATES TISING 

r 1/1/47 SM ESTIMATES SALES CyD ESTIMATES — 
COUNTIES : THREE STORE GROUPS 1946 | | | Gross % | qual 
CITIES Fami- (in thousands of dollars) Farm | of | ity 

Total | lies oh wet eas Gross Net Dollars | USA 
(in Zo | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % | (in Po- ‘Mare 
thou- | of | of | thou- (in of | of General Dollars (in (in of of | _Per thou- | ten- | ket 
sands) | State/ USA | sands)| thousands)| State| USA} Food | Mdse. | Drug (in thousands) thousands) State| USA | Family | sands) | tial | In- 
thousands) | | dex 
Woonsocket... .. 54.0) 6.88] .039} 14.9] 43,513] 6.85] .045| 14,057] 5,513] 2,306] 42,842] 71,550] 63,465 6.81 045} 4,259)........ 044 | 113 
East Providence... 32.3) 4.12) .023 8.6 20,014) 3.15) .021 7,266 349 964 48 , 680 39 , 706 35,219) 3.78) .025 ee 023 | 100 
Central Falls... . 25.8} 3.29) .018 6.9 11,342) 1.79) .012 5,003 256 764 6,526 25,124 22,624) 2.43) .016 re ee 015 83 
Washington.......... 41.2) 5.25) .030) 12.1 32,640) 5.14) .034) 8,533) 2,546) 1,265).......... 35,030 31,298| 3.36] .022) 2,587) 3,621] .027| 90 
Westerly . we 14.0) 1.78} .010) 3.8 16,365) 2.58) .017 3,955 2,255 739 931 16,351 14,503) 1.56} .010) 3,817]........ 012 | 120 
Total Above Cities... 604.6|77.05) .433) 165.8] 560,996)/88.37| .581) 142,559) 84,024) 24 796} 662,081] 831,368) 730,304|78.33) .517) 4,405)........ 520 | 120 
State sneer 784.7 -562! 216. s| 634,812 -658! 170,465! 85,476! 26, 450| 677,915! 1,051,228; 932,439)... | .661 4,307| 20,362{ .64° 4 
RHOD : IS LA N D— ‘Metropolitan County Areas ak 
Providence --se..1 | 743.5].....| .632| 204.4] 602, 172| | .624| 161,932] 82,930| 25,185] .. .| 1,016,198} 901,141|>... | .639|.. 4,404)....... | 613} 116 


Before using these figures, see explanation page 19. 
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The WOONSOCKET CALL provides 99.3% coverage of Woonsocket 
RHODE ISLAND’S BIG FOOD and DRUG MARKET 


Woonsocket Statistics:° Average Sales Per Family® 

Retail Galest .cccocccescocecese $48, 518, O00. meotad elites % Above 
Food Sales: ...... cocccecccccee 14, O67, O00. Island socket Average 
Genl. Mdse. Sales: .....ecseese 5, 513, 000. FOOD $787. $943, 19.8% 
Drug Sales: ..... oescessecences, Se aay Cee DRUGS $122, $154. 26.2% 


(*S.M. Survey of Buying Power—May 10, 1947) 


Boost your sales’ through VV, 
the ONLY medium that gives Wo ONSOCKET 


99.3% coverage of this market! Covering 
R tatives: Rhode 
Write for our mew Woonsocket fact pening Island’s 
folder, with street map and grocery, drug, Gilman, Nicoll .& Ruthman PLUS 
and beverage routings. MARKET 


CONNECTICUT | Sea - 7 Bobet at 


POPULATION RETAIL SALES —1946 ae EFFECTIVE BUYING INCOME—1946 “S 
ESTIMATES TISING 
6y> 1/1/47 GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 
aa aa = | 7 oa : : | ; ol 
COUNTIES | THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) | Farm of ity 
Total | lies | = aa pea ete Gross Net | Dollars |} USA | of 
(in %\ % | (in Dollas | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in | of | of | General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA | sands)|thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State] USA| Family | sands) tial In- 
—_ me ae | | thousands) | dex 
—_—_— — — —- - -— ee Ve pee eee oe | —--—- — —-- se — — -- — —}— me 
Fairfield... . 484 .2|25.96) -347| 129.6) 450,485/26.73) .467| 118,253, 45,252) 15,255)......... 790,341;  691,548/26.79) .491| 5,336 12,235} -455 | 131 
Bridgeport......... 175.0) 9.38) -125} 48.2 176,488/10.47! .183) 45,521) 29,251 9,048 157 ,614 325 ,524 284 ,833/11.03) .202 ee -181 | 145 
Stamford......... 65.0) 3.48) .047) 16.9 77 , 623; 4.60) -081; 18,722 5,952! 1,945 54,021 104 ,989 91,865) 3.56) .065 Ss ee -066 | 140 
Norwalk........ 49.5! 2.651 -035| 13.7 62,011) 3.68! .064! 11,198! 3,275] 979 13 ,869 65,339 57,172) 2.211 .041 te eee .047 | 134 


Before using these figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 134. This 


is a consolidation of all the metropolitan figures listed at the ends of states. 


STAMFORD, CONN. 1946 RETAIL SALES 
$77,623,000* 


*A gain of almost $20,000,000 over 1945 


A Rich Market — A Growing Market — A Permanent Market 


An A.B.C. city and retail trading zone of 112,167 people served by the— 


STAMFORD ADVOCATE 


Over 19,000 A.B.C. Circulation 


Basic CBS 


5000 Watts — 1360 Ke, 


l 


Effective 
Harttord 4, Connecticut [CONNECTICUT'S PIONEER BROADCASTER 


January 1, 1946 


Al 
Ec 
spveeens sé 
tbsenesbnnessnesensseneese:: te 
7:00 A. M. to 6:00 P. mM. 
One Hour ...... 
Half Hour 


Quorter ST coesecresectonmscceumereen 
Five Minutes 


Announcements: 
EVENING RATE (Evening rate Gpply on Sunday between 1:00 P. M. and 11:00 P. Mm.) 

6:00 P. mM. to 11:00 Pp. mM, 
One Minute ET or 125 i itinittintaae $ 35.00 $ 33.25 $ 31.50 $ 29.75 $ 2 
20 Sec. ET or OO WORE cccsscrsessesssete,.ccn, 25.00 23.75 22.50 
DAYTIME RATE: 
7:00 A. M to 6:00 P. mM. 


- M, (Sunday 8:00 A. 
one Minute ET or 125 words ] 
1 


= aa $ 
20 Sec. ET Or 385 words 


moe eeorosesooscoocccescces 


11:00 P. Mm, to 7:00 


A. M, 
One Minute ET or 13 


Yy Yip, nai Wf 


: 97% of the families in 
ee cou wre ve ae or more radios. 
IN NUMBERS: There oe : xh ~<a euleniss easier Son oi 
; 1,026,800 in 
Hartford County; 1, 


Area. 


IN VALUE: On WDRC, you completely and = 
try’s best areas for 
ically cover one of the coun 
 . ial | niform rate for 
ee isi WDRC has one low u 
mi me ble the nation’s per capita advertising. 
Hartford with almost dou 


Gg 


IN RETAIL SALES: Hartford County rang up 
$500,722,000 . . . + WODRC’s Primary Area i eadiaiin aad oc 
$949, 927,000 in 1946. 


CONNECT IN CONNECTICUT 


Represented 


| 7 SINCE 1939 by Roymer § 
E 1922 > WORC-FM 
NECTICUT'S PIONEER BROADCASTER + WDRE SINC ce ueNt 
CON 


Cb C ta 


elp that iS help 


with budgets and sales potentials for 1947—1948 


More and more basic 
American industries are now using The 
Econometric Institute’s forecasts to help 
set up budgets... and nail down sales po- 
tentials for 1947. Read on and see why! 


i MOST BUSINESS MEN, 1947 is one of the biggest 
economic question marks in American history. Yet 
The Econometric Institute’s client have already solved 
their problems through accurate business forecasts. 
They know what’s coming—and what to do about it. 

Sales directors, controllers and other officers in 
many of America’s most successful firms are now 
aware of sales volume to come. They have precise 
forecasts of comparative wage rates; working capital 
requirements; purchasing power figures 6 months to 
a year ahead, and reliable guides to commodity prices. 


Note these 1940-1946 price forecasts 
by The Econometric Institute 


In August 1940 and subsequently the Institute has 
forecast rising prices despite controls and has pointed 
out weaknesses in these controls. 

In November 1945 when Government officials and 
many economic forecasters were expecting price weak- 
ness, The Econometric Institute advised clients to 
prepare for inflationary price advances. Econometric 
measurement showed that about 90% of the wage 
increase must be passed on as a price increase. 

On February 7, 1946 The Econometric Institute 
sent this advice to its clients: 


“Tf there is to be effective price control during the 
next 2 or 3 years, it must include as a basic factor 
effective wage and salary control. Since the Adminis- 
tration is not thinking in these terms and since OPA 
ceilings will have to be revised upward to encourage 
production of plants having high unit labor costs, THE 
INSTITUTE RELUCTANTLY ADVISES CLIENTS TO PRE- 
PARE FOR SUBSTANTIAL INFLATION. This means that 
<lients should take the following steps: 


(a) Keep strict control over labor costs and install 
labor-saving devices. Wage rates will rise at least 30% 
in 3 years. The low-cost business has nothing to fear. 


(b) Insofar as possible, accept at current prices only 
orders for which you have material in stock or on 


MAY 10, 1947 


order at current prices. 


(c) Complete as soon 
as possible contem- 
plated relocations. 


(d) Maintain or better 
your normal position 
in the low-cost distrib- 
uting area for your 
product. 


(e) Keep on hand or 
get on hand a substan- 
tial inventory of semi- 
finished goods. 


Dr. Charles F. Roos 
Director and Founder of the 
Econometric Institute 


(f) Complete such bond and preferred stock financing 
as will be required to operate your business at higher 
price and wage levels. 

(g) Complete long-term leases (10 to 20 years) on 
commercial and industrial property.” 


Other forecasting records are equally impressive. 


Now see for yourself 


Before you spend another penny for business and fi- 
nancial forecasting, let us send you our free booklet 
entitled ‘‘Business Econometrics’’! See for yourself how 
accurately The Econometric Institute predicts trends— 
how it has helped subscriber after subscriber—Amer- 
ica’s most successful corporations to set up budgets, 
plan capital expenditures, and know prices and sales 
potentials in advance—how it can help you solve your 
own problems in your own business. 


Use the coupon below—fill it out and mail it—NOW— 
while you think of it! 


Dr. CHARLES F. Roos 

The Econometric Institute, Inc. S 
500 Fifth Avenue, New York 18, N. Y.~ 
Dear Sir: 


Without obligation please rush my copy of your ‘“‘Busi- 
ness Econometrics’’ booklet. 


Name 


Company 


Address 


GREENWICH TIME | 
COVERS 
GREENWICH, CONNECTICUT 


The Market That Tops Every Market 


in Connecticut in Per Capita Buying Power 


Greenwich has only 1.94% of the Population of Connecticut 


But it has 2.89% of the Effective Buying Power of the State 


PER CAPITA BUYING rower... P2010 


STATE OF CONNECTICUT NET PER CAPITA BUYING POWER .................. $1,384 


(Source:—1947 Sales Management Survey of Buying Power) 


Note:—This is Net Per Capita Buying Power—after taxes have been deducted. Despite the heavy taxes on 
the exceptional wealth of Greenwich, it is still far in the lead in Net Per Capita Buying Power. 


ONLY ONE DAILY PAPER GIVES YOU COMPLETE COVERAGE 
OF THIS TOP QUALITY MARKET 


GREENWICH TIME 


AN A. B.C. NEWSPAPER 
Often Called “The Best Surburban Daily Newspaper in America” 
Nationally Represented by SMALL, BREWER and KENT., INC., New York, Chicago, Boston 


‘ ssa "Seer a The “SM” symbols mark original, exclu- 
C 0 N N E C T | C U T me (Continued) sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES —1946 — EFFECTIVE BUYING INCOME—1946 = 

S - 

ESTIMATES TISING 
SM 1/1/47 GYD ESTIMATES SALES SM) ESTIMATES CONTROLS 
' | | oz ~~ ig ——se  . | “ | ! : 
COUNTIES ; | | | THREE STORE GROUPS| 1948 | | | | Qrees % = 

IT | Fami- | | (in thousands of dollars) 

— Total lies mm Gross | _ Net Dollars | USA | of 
(in % | % in | Dollars | % | % | | Estimate | Dollars | Dollars | % | % | | (in Po- i- 

thou- | of | of | thou- (in | of of | |General | Dollars (in in of of | Per | thou- ten- ine 

sands) | State| USA | sands)| thousands)| State| USA| Food Mdse. Drug (in thousands)| thousands)| State| USA | Family | sands) | tial bs 

me we — thousands) | a 
ee ss we ee ee ee ee See ee ee! ee Sas = eccee —|——— 
Greenwich......... | 37.1] 1.99] .027| 10.2 56, 104| 3.33| .058| 9,504) 1,287] 1,334)........, 85,230|  74,576| 2.89| .053 7,311)... -049 | 181 
Danbury .... ; 30.5! 1.64) .022 8.4 49,697) 2.95] .052! 9,112) 4,625) 1,151 12,772 35,687 31,226) 1.21) .022 >: ere 031 | 141 
Hartford. .... .. | 494.7/26.52) .354) 132.4 500,722|29.71| .519| 123,508| 77,574) 19,492)......... 905, 337 792,170 30.68) -562) 5,983) 39,584 -508 | 7 
Hartford. ... a 183.5 9.84 -131| 55.6 255,751/15.18| .265| 60,522) 62,073 9,750 343 ,335 425,418 372,241)14.42| .264, 6,695)........ 8 es 
New Britain. . , 75.0} 4.02) .054) 18.9 77,213] 4.58) .080} 14,414 6,380 2,095 19 ,605 125,847 110,181) 4.27, .078 S| = 075 = 
Bristol 40.0! 2.15) .029! 10.4 27, 937| 1.66! .029 7,083 1,943 662 ie 510 64,970! 56.891! 2.20 .040! 5,461! ae -035 ' 121 
; Before using these figures, see explanation page 19. 
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OF THIS MARKET 


Middletown is the sales-center for a 
market of 65,000 prosperous people 

. buyers whose demand and con- 
sumption of all types of consumer 
goods are soaring! With present 
sales hitting new highs, the 39 Census 
total of $24,779,000 is now merely an 
index of the market’s “sales-floor” 

. a guide to merchandise oppor- 
tunity. 


Sell this Stable Market Safe- 
guarded from income fluctuations by 
a healthy balance of employment in 
skilled manufacturing, service occupa- 
tions, well-to-do farming and educa- 
tional pursuits, this community sup- 


ADD THE PRESS TO YOUR LIST 
AND YOU ADD 85.6% 


COVERAGE 


Total Deposits (17 banks) 
of which Savings 
Accounts are: 

Total Electric Meters 
Total Telephones 

Total Automobiles 
Registered (1946) 


ports 17 banks, and has cushioned it- 
self against economic shock by scores 
of millions in savings accounts, 


Add the PRESS . . . the daily paper 
which is read more than any combi- 
nation of “outside” papers, is trusted 
by over 13,000 regular, loyal sub- 
scribers ... is the No. 1 sales-medium 
in the Southern Connecticut valley. 


New York 
e Chicago 


THE MIDDLETOWN PRESS 


Middletown, Connecticut 


Boston e 


Ask for proof. It’s available! Syracuse 


PERTINENT 
MARKET FACTS 


1947 
$83,540,080* 


65,095,636* 
22,057* 
19,062* 


19,373* 


*All figures greater than last year! 


Get the full story 
From our National Representatives 


THE JULIUS MATHEWS 
SPECIAL AGENCY 


Philadelphia 


+ Detroit 


CONNECTICUT— (Continued) _ 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu- 


POPULATION RETAIL SALES—1946 bt a EFFECTIVE BUYING INCOME—1946 SALES- 

ADVER- 

ESTIMATES TISING 
YD 1/1/47 YD ESTIMATES SALES CyD ESTIMATES CONTROLS 
pectinases | = ea aoe Ie Eek SER ae) ees, 
COUNTIES | | ; | THREE STORE GROUPS| 1948 | Gross | % |Qual- 
CITIES Fami- | (in thousands of dollars) Farm of | ity 
Total | =| | ties =e sarc siiaina Gross | Net Dollars | USA | of 
(in % | % | (in Dollars | % | 2 | Estimate | Dollars | Dollars | % % (in Po- | Mar- 

thou- | of | of | thew (in | of | | General Dollars (in (in of Per thou- | ten- | ket 

sands) | State| USA | sands) ein 8 USA Food | Mdse. | Drug (in | thousands)| thousands)| State! USA Family | sands) | tial | In- 

} thousands) dex 

Manchester........ 33.0 1.77| ‘ a6) 8.8 27 a 1.62) _ 5,935 1,962) SE: 49 ,404| 43,261) 1.67) .030 2 eee -027 | 112 
Litchfield... . 93.7| 5.02) .067| 25.8 63,72 3.78| -066) 21,807) 5,210) 2. oe SEREE 93, 252) 81,595) 3.16) .053 3,163) 16,423] .062 | 93 
Torrington . 29.5) 1.58 .021| waa payee 1.35) -024) 7,063 3,599) 7209 9,993 31,116) 27,226) 1.05} .019 Se | -020 | 95 
Middlesex.......... 61.0) 3.27| .044; 16.8 43,996) 2.61; .045| 13,078 4,905 1,602). . ieee 64,892, 56,781; 2.20| .040| 3,380) 9,423] .042)| 95 
Middletown . 27 5| 1.47} -020 7.2 24,471 1.45) -025 5,745 4,238) 873 11,969 31,847) 27,865! 1.08] .020 fe 022 | 110 
New Haven... 506.1)27. 13) .362) 135.5 450,623/26.74! .467) 125,146) 47,513) 19,751] ..... 839,425, 726,622)23.15) .515) 5,363) 21,353] .470 | 130 
New Haven Paw 175.0) 9.38) .125) 48.2 185 ,472/11.01 192| 37,248) 24,256 9,355 352,219 340, 226| 297 ,698)11.53| .211 GL TPE a s0«< -188 | 150 
Waterbury........ 106.0) 5.68 076) 27.6 101,633) 6.03) .105) 29,112) 14,524) 5,145 62,650 195,834) 171,355) 6.64) .122 ERS -108 | 142 
ee 41,2) 2.21 -030) 11.7 53,558) 3.18] .055) 17,416 3,365 883 11,153 58 ,097| 50,835) 1.97) .036 Gs astcaes -040 | 133 
0 eee 22.5) 1.21) .016 5.8 21,379) 1.27) .022 5,362 8i9| 22) 3,722) 23 , 684) 20,723; .80| .015 cere -017 | 106 
Naugatuck....... 17.0; .91| .012 4.6 15,438; .92) .016 3,850 549 diab eared 20, 937} 18,320) .71) .013 co re -014 117 
Wallingford 15.5} .83) .011 4.3 15,204) .90 -016) 4,320 522 ies <exanes 17,002) 14,877| .58) .011 3,460)........ .013 | 118 
Derby 12.5! .67! .009! 3.2 14,148 .84 .015 2,249 1,197) 3261 3,697 13 ,952! 12,208} .47) .009| 3,815!........ -O11 | 122 

Before using these figures, see explanation page 19. 
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| SECOND IN 
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/ PER FAMILY INCOME | 

! ! 

F Waterbury. with over 103,000 population, rates second { 

among Connecticut cities in per family income, third in 

N food, merchandise and drug sales. Bank deposits have i 

%» reached an all time high of $90,124,418 (Jan., 1947). Here ' 

Z ? is a prospercus market .... an ideal test city for your 

7 advertising campaign. 
“ 1 


MANAGEMENT 


iF IT’S GOLD YOU WANT... 


Use a "pan" in Alaska! 


IF IT’S SALES YOU WANT... 


Use WIIC in Southern New England! 


By every measurement, station WTIC, Hartford, 
dominates the prosperous 
Southern New England Market. 


DIRECT ROUTE TO SALES IN Socchern Yeu England 


The Travelers Broadcasting Service Corporation Affiliated with NBC 
and New England Regional Network 
Represente d by WEED & COMPANY + New York Boston, Chicago, Detroit, Atlanta, San Francisco and Hollywood 


MAY 10, 1947 


There’s more to busy New Haven than plain 
figures can tell you...more than 175,000 busy 
people who earned $340,226,000 during 1946 
and spent $185,472,000 on retail goods. 

You probably never knew—that New Haven 
is the largest rail, motor and water trans- 
portation center in Southern New England... 
that New Haven—as the industrial gateway 
to New England—is the third largest freight 
terminal in the United States...that New 
Haven, home of Yale University (spending 


There are some things the Survey of Buying Power’ 
doesn’t tell you about NEW HAVEN... 


$15,000,000 annually) is the second leading 
all-around city in the state of Connecticut. 

WELI has twice the daytime audience 
(according to the latest Pulse of New Haven 
survey) and five times the signal strength of 
the New York stations best-heard in New 
Haven. Conclusion? To sell New Haven—buy 


New Haven’s WELI! 


WEI| New Haven + ABC + 960 Ke. 
Represented by Headley-Reed 


CONNECTICUT — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 Her EFFECTIVE BUYING INCOME—1946 -— 
ESTIMATES TISING 

1/1/47 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES THREE STORE GROUPS| 1946 Gross % \Qual- 
CITIES Fami-| (in thousands of dollars) Farm ity 


Dollars % 
thou- of of | thou- (in of | of General 
sands) | State} USA | sands)| thousands); State} USA| Food | Mdse. 


o7, 
Dollars | (in (in of | Per | thou- 
Drug (in thousands) | thousands)| State| USA} Family | sands) 


Laas sscarhdatadl 7 ‘ 4 -122| 31,307) 11,145 ee 157,894 E 
Norwich........... 32.6) 1.75) .023 9. 35,454) 2.10) .037 9,068 4,024 772) 32,810} 50,611 44,285) 1.72) .031 ft eee .031 | 135 
New London....... 34.6) 1.85) .025 9.8) 48,631) 2.88) .050) 10,665 6,521 1,381 21,517 59,082 51,697) 2.00) .037 Sf .038 | 152 

_ een 33.4) 1.79) .024 9. 15,276; .91) .016 5,035 i saa 23,988 20,990; .81) .015 2,209 9, 017; 71 
Windham........... 57.0| 3.05; .041) 15 42,198) 2.50) .044) 12,109 Ss i ae 61,708 53,994) 2.09) .038 3,417) 11, 041 | 100 
Willimantic........ 13.2 71| .009 3.7 16,353) .97| .017 3,852 1,242 355! 8,885 20,044 17,539; .68) .012 ee 013 | 144 
Total Above Cities.... |1,215.7|65.17| .871 333.9 1,364,611/80.97/1.414|) 312,961) 181,604 48,406) 1,120,341] 2,144,840) 1,876,875/72.70|1.331 | 1.264 | 145 
State Total.......... 1, 865.5)..... 1.336 503.91 1,685,277!..... 1.746! 450,243! 195,548 62,7551 1,233,256! 2,950,393! 2,581,594)..... 1.831 5,123| 134, 1.707 | 128 

CONNECTICUT — Metropolitan County Areas 
er 16] 484.2).....| .347| 129. 450,485|.....| .467| 118,253) 45,252) 15, Poe ae 790,341 691,548|..... .491 6,336|........] .455 | 131 


hneoed 555.7).....| .398 ; see] -564) 136,586 


Lenenas 506.11.....| .362 ° -623).....1 .467| 125,146 


47,513 


denied 970,229 ne a ,690)........ 


ee 830,425 . -515} 5, 363!........ 


Before using these figures, see explanation page 19. 


We recommend that you turn to page 152 for all the details on 
our new COUNTY OUTLINE RETAIL SALES MAP of the U. S., based 
on 1947 Survey of Buying Power Figures. Five colors, measuring 27” by 
41”. Price $3.50; $2.50 for orders of more than one copy. SALES MAn- 
AGEMENT, 386 Fourth Ave., New York 16. 
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The proadcast! 


Did You Notice... 


HARTFORD COUNTY, CONN. 
2nd County in U. S. A. in Income Per Family 


(Among 3072 Counties, Hartford Is Second) 


Last year Hartford County was 4th 
Hartford city is 3rd among all cities of U.S.A. in income per family 
Last year Hartford city was | Ith 


To Cover This Rich County—Use The Hartford Courant 


The Hartford Courant is the only newspaper 
giving equal coverage to ALL parts of Hartford County. 


Che Hartford Contant 


America's Oldest Newspaper In Continuous Publication—Founded 1764 


Member American Newspaper Advertising Network 


REPRESENTED NATIONALLY BY GILMAN, NICOLL and RUTHMAN 


MAY 10, 1947 


THE 


New York 


now definitely 


thousand). This six mile stretch of valley is 
one integrated industrial, 
ping community; covered from end to end by 
the Binghamton Press with an average of 80% 
family coverage. 


BINGHAMTON PRESS 


One of 21 Gannett Newspapers 
Represented by J. P. McKinney & Son— 


Chicago 


residential and shop- 


Note this table prepared by Sales Management, 
giving combined facts on the area shown in 
this map. It shows metropolitan Binghamton is 
in 4th place among Up-state 
N. Y. markets in population (Syracuse is 3rd ‘ 
with 215 thousand and the 5th market has 132 


Now 4th in N. Y. State with 182, _ 


METROPOLITAN BINGHAMTON 


As established by U. S$. Department of Commerce 


po a 


4] 


San Francisco 


eS: 
Fas A, SS. os 


poeihe 


a BINGHAMTON 


fr 
Ane 
ie ey 


CITIES 


Binghamton... . 
Endicott 
Johnson City 


Combined 


“Bal. Metro. Area’’. 


NEW YORK—(Ad.) 


POPULATION 


SM) ESTIMATES 
1/1/47 


Fami- 
Total | lies 
(in ( | (in 
thou- of | of | thou- 
sands) | State! USA | sands) 
| 
97.5) .75| .070) 27.8 
30.5 23) .022) 8 
5 17 


.016) 


6.0 
31.5) 23) .022| 8.7 
182.0) 1.38| 1.30| 50.9 


RETAIL SALES—1948 


OLD « ESTIMATES 


thousands) State! ite Food od 
28| = 


117,210) 1 1.17) 2a} 


THREE STORE GROUPS 
(in thousands of dollars) 
Dollars % eens as 
(in | of |* of | | General 


.078|  18,601| 18,153 


75,02 
15,784| .16) .016) 5,287 | 1,922 
9,272) .09) .010) ry 033} N. A. 


17,126| .17| .017| 6,048) 1,782 


33, — 21 1867 


EFFECTIVE BUYING INCOME—1946 


yD ESTIMATES 


Gross Net 
Dollars Dollars % 
in | (in of | of Per 
Ithousands) thousands) State USA | Family 
| 
150,534| 126,907) .73) .090 4,565 
47,800 40 958} 2 .029 4,876) 
31,015 26,306) 15 019) 4,384) 


46,646| 39,650, .23|, .022| 4,410) 1 


275,995 233,821) 1.35] .160, 4,583 


| 


COUNTIES 
CITIES 


Albany 
Cohoes 
Watervliet 
Allegany 
Wellsville 


Bronx 
1New York City. 
Broome. ... 


Endicott. . . 
Johnson City... 
Cattaraugus. . 
Olean. ... 
Salamanca.... 


Auburn 


Dunkirk 


NEW YORK 


EERE BESS 


Binghamton....... 


ea ots a 
Chautauqua.......... 
Jamestown........ 


Middle Atlantic States 


POPULATION 


GYD ESTIMATES 
1/1/47 


| Fami- 
Total lies 
(in %\1% (in 
thou- | of | of | thou- 
sands) Ty 


17 13| 012} 4.7 
| .27| .025| 10.4 
7.0} .05| .005| 2.1 


Y sSonnned ine 1.013} 378.7 


105.7) .81| .076| 31.0 
42.6| .33] .031| 13.4 
21.01 .16| .015| 5.8 


RETAIL SALES—1946 


GYD ESTIMATES 


| 

| 

| 
Dollars t 24 23 


thousands) Slate USA Food Mdse. 


° 114,257) 1.14) .118} 32,583) 20,875 

75,028) .75) .078; 18,601) 18,153 

15,784) .16) .016) 5,287) 1,922 
7 


9,272} .09| .010) 4,033 


44,138) .44) .046) 12,258) 5,154 
32,242} .32) .033) 9,169) 4,990 
78,357; .78| .081| 22,163) 10,384 
38,755) .39) .040) 10,557) 7,214 
9,922} .10] .010} 5,540! 2,150 


THREE STORE GROUPS 
| (in thousands of dollars) 
a ; Gross | Net | 
Dollars Dollars 2 | % 
(in | o | General | (in (in of 

| thousands) thousands) | state USA | Family 


EFFECTIVE BUYING INCOME—1946 


GyD ESTIMATES 


Per 


195,488} 1.95) .203) 49,758) 58,506) 
127,207) 1.27) .132) 36,554) 54,803) 
9,590) .10) .010); 4,368 800) 
7,312} .07| .008) 4,003 10 
21,357) .21|) .022) 5,952) 1,852 
8,053; .08) .008} 2,253) 1,120 


22,880 18,739) .11) .013 
47,485 38,890} .23) .027) 3,739 
11,017 9,023; .05) .006; 4,297).... 


614,825) 6.15) .637) 313,894) 42,125 


51,010) .51) .053) 12,811) 8,799 
25,327) .25) .026) 6,122) 7,185 
7,570} .08) .008) 2,267 926 


1.12 
15 


330,337} 274,166| 1.58; .195, 4, 686 
232,508 194044 
31,609} 25,888 


a 4,244) 


1,960,883) 1,616,823) 9.37/1.147) 4,111, 
250,651; 207,093) 1.20) .147) 4,425 
150,534) 126,907) .73) .090) 4,565 
47,800 40,958) .24) .02' 4,876 
31,015 26,306) .15) .019) 4,384 
97,676 76,739) .44) .054) 4,336 
35,306 ‘ 
15,346 12,568} .07) .009) 4,655 


97 778 77,727| .45| .055) 4,627 
62,368 51,079} .30) .036) 4,774 
170,772; 139,862) .81| .099) 4,512 
74,524 63,026) .37| .045) 4,703 
28 , 680 23,489| .14) .017| 4,050 


180 


1The City of New York includes the counties: 
Bronx, Kings, New York, Queens and Richmond. 


*Withheld to avoid disclosure. 
Before using these figures, see explanation page 


SALES MANAGEMENT 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


The “SM” symbols “mark original, 
sive _estimates by SALES MANAGEMENT. 


138} 4,839)... 


Top 
New 
Yor k 
city 


Here is the 
text of our 
last year’s ad 
in this annual 


study. 
Bold prediction? 


Albany’s Quality 
of Market Index 
this year—135— 
highest of all large 


cities in New York | 
| 


State! 


Business will be good in 
the Nation’s 2nd Capital 


A’s Far back into the pre-war years as Sales 
Management’s Effective Buying Income Index 
runs, Albany’s figure has consistently been com- 
fortably over 100. 


A tpany’s chief industry is government . . . the 
second largest capital in the U.S., being exceeded 
only by Washington, D.C. Government payrolls 
are sure and stable — especially those of a state, 
uninflated by exigencies of war, undeflated 
by strikes or industrial difficulties. 


So you can be sure of your market in Albany. 


Ann you can be sure of your advertising 
medium in the Albany Knickerbocker News. An 
intensive localized circulation of high penetra- 
tion . . . 79% family coverage which is 60% 


higher than that of the other daily paper. 


I x avpition to being the ‘State Capital, Albany 
is one of the largest inland ocean shipping points 
in America, has the world’s largest grain eleva- 
tor, is a large distributing center for petroleum, 
grocery, drug, hardware and other lines. It is 
a very large rail center through which prac- 
tically all merchandise must flow between New 
England and the West. 


T ue true Albany market is the so-called Albany 
A.B.C., City Zone. By concentrating its circula- 
tion very highly within this City Zone the 
Knickerbocker News not only affords you high 
selling impact but genuine cost economy through 
the elimination of thinly scattered waste circu- 
lation. Its advertising leadership is clear. 


During 1946 Albany, more consistently than any other 
U.S. city in the Federal Reserve Bank reports, ranked ist, 


2nd or 3rd each month in department store sales increases. 


This is Albany money and Albany business from Albany 
families. The Albany Knickerbocker News concentrates its 
dominant evening home circulation in this rich market with 


87% family coverage; 44% more circulation than that of 


the competing morning daily. It doesn’t scatter its power 
thinly and ineffectually over outlying areas. 


Albany is now being used by several of the most astute 
national sales organizations for test campaigns because of 
its solid buying power; its stability during war and post- 
war ; the very economical one-paper coverage available with- 
out waste of outside circulation; and because of the at- 
tractive retail grocery, drug and household situations. Let 
us help you. 


THE ALBANY KNICKERBOCKER NEWS 


One of 21 Gannett Newspapers 


Represented by J. P. McKinney & Son 
MAY 10, 1947 


New York, Chicago, San Francisco 


New York - 
P Pa , 
(See also New Jersey, Pennsylvania) Ex. LAWRENCE. |FRAMKLIN CLINTON ited day: een ee having 
NE w Y OR . retail sales of $20,000,000 
md in 1942 mal 
n : 
or more | wt 
HAMILTON > 6 
atertown Counties shaded are those having Eft. 
WARREN retail sales of $50,000,000 
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ructon —_|SARATOGA a 
a 
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Sven YATES CAYUGA | OORT MEMANGO con te 
Tome. CITY POPULATIONS It 
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NEW YORK — (Continued) sive estimates hy SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 +1 EFFECTIVE BUYING INCOME—1946 = 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES CLD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) | j Farm | of | ity 
General ( er C 
sands) | State) USA | sands)j thousands)| State) USA| Food | Mdse. | Drug m (in , thousands) | thousands)| State) USA | Family | sands) | tial 
ousands C 
sececeeeeees | 88.1] .68] .063) 25.8] 61,033] .61| .063] 16,916) 8,612) 1,965].......... c 
| saa] a] Sse) a] “elea) opel 2h) teSel Siar] as Se cond aii 
Metiuamaeed J ‘ d x -1l1} .011 187 8,923) ‘ A OES: 
istcccesesscas 46.6) .36). 11.7 29,155; .29) .030) 7,836) 3,600) 1,237].......... 65,744 53,663) .31| . 4,587 ‘ 
Plattsburgh........ 20.0; .15| .014 5.4 18,455| .19| .019 4,322 3,227 1,087 12,033 30,256 26,047; .14| . 5 Seer. 


Before using these figures, see explanation page 19. 


COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 


reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 


——, 


SALES MANAGEMENT 


Note these comparisons 


from Sales Management' s surveys 
(000 omitted) 


1939 1943 1945 1946 

Retail Sales $26,890 $41,113 $49,351 $51,254 

Wholesale Sales $19,459 $24,910 $30,310 «$38,636 © 

EF. Buying Income $30,516 $56,162 $66,040 $94,407 CORNING | L 
ZONE 


ELM! Fyne York 


No other Up-state New York city, of 50,000- 
100,000 population, equals Elmira in Quality of 
Market Index . . . only 3 of over 100,000 population 
do. Chemung County was one of only 6 in the 
State to increase in population during the war. 
It is continuing to grow throughout the post-war 
months. 


The Elmira newspapers afford better than 80% One of the strongest newspaper situations in 
family coverage both daily and Sunday in the city the U. S., built on the foundation of good news- 
zone—plus approximately 40% coverage in the paper service —the foundation of all Gannett 
surrounding area of 151,460 added population. newspapers. 


THE ELMIRA STAR-GAZETTE & ADVERTISER - THE SUNDAY TELEGRAM 
Gannett Newspapers 

Represented by J. P. McKinney & Son e New York Chicago ° San Francisco 

NEW YOR K — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 101 EFFECTIVE BUYING INCOME—1946 
S 
ESTIMATES 
1/1/47 SM | ESTIMATES BYP ESTIMATES 


COUNTIES ’ THREE STORE GROUPS 1946 


(in thousands of dollars) CD 
: Estimate 
of 


General Dollars 


(in 
thousands) 


Poughkeepsie 
ee 


a Before using these figures, see explanation page 19. 


= 
SOUTHERN NEW YORK'S BEST BUY! 


Owned and Operated by 
ELMIRA 
STAR-GAZETTE INC. 
s 
National Representatives 


NBC in ELMIRA, N_ Y. “ea ae 
TOP Station in a TOP Market! 


San Francisco 
MAY 10, 1947 


ss Courier sie EXPRESS [= 


BET ise RE FOGRS FUER CHATS 


House GOP Unites on Labor Issue : 
Mayor Tells Workers They Must Wait for Raises (ro. each Buffalo S 


COP Is Set to Jump On ‘Stand Taken Police Diesower & cm mo te Single Bill 


Truman’sS pending Plan in Face me ies 
thru the: 


$ oor teceroadecsy Hie 


Legon 
Ses 


® to: Fine Lewd 


fxs 


» Strike j 


BUFFALO’S ONLY MORNING 
and SUNDAY NEWSPAPER 


National Representatives 


Osborn, Scolaro, Meeker & Co. 


Hill Anke Fauat 
Rights for Womens 


no eae ek sce 9 


N EW YOR K aid ( Continued) The “SM” symbols mark original, exclu- 


eo p sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 es) EFFECTIVE BUYING INCOME—1946 pre 
ESTIMATES TISING 
GYD 1/1/47 yD ESTIMAIES SALES 67D ESTIMATES CONTROLS 
+ meas ST oe a ela col ieee te ] —— | " ea — 
COUNTIES THREE STORE GROUPS 1946 Gross % | Qual- 
CITIES Fami- (in thousands of dollars) 6Y, | Farm of ity 
Total lies i hae eR Pte Gross Net Dollars | USA of 
(in %\1% \ (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- Mar- 
thou- | of of | thou- (in of of General Dollars (in (in ti) of Per thou- ten- ket 
sands) | State} USA | sands)| thousands)| State| USA| Food Mdse. | Drug (in thousands)| thousands)| State| USA | Family | sands) tial In- 
thousands) dex 
SM ve wicsceunevee 754.6) 5.81) .540 201.9| 570,044) 5.70) .591) 162,611) 118,115) 18,601).......... 1,025,754) 845,522) 4.90) .599) 4,188) 23,811) .585 | 109 
ee 605.0) 4.66) .433| 161.9 472,256) 4.72) .489) 129,508) 114,028) 16,065 882,422 877 ,528 736,796) 4.27) .523 2. .495 | 114 
Lackawanna....... 27.0} .21) .019 6.0 9,552) .10| .010 2,520 580 1,575 5,379 34,740 28,452) .16) .020 es 017 | 89 
Kenmore......... 20.0; .15) .014 5.6 14,229) .14| .015 4,760 622 600 841 32,200 27,096) .16) .019 4,830)...... | .017 | 121 
Tonawanda...... 14.4) .11| .010 “ 8,476) .08| .009 3,006 1,044 280) 5,048 22 ,022 18,398} .11] . 2 eee .O11 | 110 


4,228 


2Saranac Lake 


Essex ; 27.6} .21| .020 “ 21,955) . -023; 6,930) 1,076)  #$725).......... 32,133 
(See Franklin Co.) 


Franklin............ 1.0} 29,013) .29) .030) 8,063) 3,287; $799).......... 
Malone.... 10.0} .08) .007| 2.7 10,046 10; .010} 2,537 1,673 300 5,774 15,536 12,724} .07| .009| 4,713 
2Saranac Lake..... 7.5) .06) .005| 2.4 8,210} .08) .009| 1,828 837 287 4,997 12,512 10,247) .06 007) 4,270 
Fulton....... 43.9) .34) .031) 13.7 42,999) .43) .045) 10,331 4,497 ee 74,750 60,677, .35) .043) 4,429 
Gloversville 24.0) .18) .017 8 22,866; .23| .024) 6,349| 3,720 600 21,682 43,215 35,393} .21 025! 4,538 
Johnstown........ 11.0} .08) .008) 3.5 8,381} .08| .009) 2,622 e 212 oan 17,398 14,249} .08) .010; 4,071 
Genesee. . 39.5) .30) .029) 10.9 29,767) .30) .031 6,816 3,884) Re cs avacus 62,361 50,169) .29) . 4,603 
Batavia 19.0 15) 014) 5.4 19,180} .19| .020) 4,407) 3,511 525 6,947 30,965 25,360) .15) .018) 4,696 
Greene 


Hamilton 


Herkimer... .. e 54.3 .42| .039| 15.5 35,899) .36) .037) 10,061) 4,721 RE 86,359 70,728; .41| .050) 4,563 

Little Falls.’...... 12.4) .10| .009 3.5 8,537) .09| .009 2,338 1,001 250 5,000] 17,781 14,744; .09) .010 4,213 

Herkimer 10.6} .08' .008! 2.9]  10,501' .11' .O11' 2,041' 3,152 acinar 18,323 14,464' .08' .010' 4,988'........ 125 
2Saranac Lake is in Essex and Franklin Counties. Before using these figures, see explanation page 19. 


An index to advertisers appears on page 478. 
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SALES MANAGEMENT 


{ 


‘tienes 


you can evaluate 


any market 


at a glance 


with our new, five color 


1947 COUNTY OUTLINE RETAIL SALES MAP 


Sales, advertising and research executives can 
quickly spot the level of retail sales for any 
county in the U. S. with this popular five-color 
map. 

This year’s County Outline Sales Map measures 
27 by 41 inches and is ideal for either desk or 
wall use. Each county appears in one of five 
colors according to its 1946 retail sales volume 


as shown by SALES MANAGEMENT'S 1947 
Survey of Buying Power. And 322 leading cities 
in the U. S. are clearly marked with an index 
to their population level. 

Price—$3.50 each; $2.50 each for orders of more 
than one copy. All maps will be mailed post- 
paid in a heavy mailing tube. 


lJ MANAGEMENT 


386 FOURTH AVE., NEW YORK 16, N. Y. 


COVERAGE 


In The 


BUFFALO CITY ZONE 


Here Are the City Zone Figures 


Buffalo City Z Populati 
N- Y. State 195 Peonatien Exammete 667,944 
175,775 


Number of City Zone Families 
168,562 


N. Y. State Estimate, 3.8 Persons Per Family 
And It All Figures to 95.9% Coverage 


NEWS Net Paid City Zone Circulation — 
Audit Bureau of Circulations, Sept. 30, 1946 


BUFFALO EVENING NEWS 


EDWARD H. BUTLER, Editor and Publisher 
“Western New York’s Great Newspaper” 


KELLY-SMITH CO., National Representatives @ New York @ Chicago @ Philadelphia @ Detroit @ Boston @ Atlanta @ San Francisco @ Los Angeles 


Ly ’ 
Te) aR 
Gi 


ea 


AMERICA’S NO. 1 NEWSPAPER: 


SELLING THE NO. 1 BUFLOPOLE MARKET FOR 40 YEARS 


For forty years it has taken only one newspaper to sell the $350,000,000 BUFLOPOLE 


EVERYBODY'S BUILDING 


*Published in Polish 


National Representatives: SMALL, BREWER & KENT—New York—Boston—Chicago 


MARKET .. . America’s No. 1 Newspaper, EVERYBODY’S DAILY ... going directly 
into the homes of a quarter million hard-working, able-to-buy Americans of Polish descent. 
EVERYBODY’S DAILY is the only newspaper carrying all the news of all the activities 
of these active, buying Polish Americans in their own language, one which they understand 
and know best. In its forty years it has become the greatest single influence in the daily 


ae and buying habits of the people “who control the cash reserves of the Banks of 
uffalo.” 


”“ EVERYBODY'S DAILY 


BUFLOPOLE, N. Y. 


The 
sive 


“SM” symbols mark original, exclu. 
estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1946 ween EFFECTIVE BUYING INCOME—1946 > 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars } USA | of 
(in Q% % (in Dollars | %| % Estmace | Dollars Dollars | % | % (in Po- | Mar- 
thou- of of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State) USA | sands) thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)/ State} USA| Family | sands) | tial | In- 
thousands) dex 
oeaeabiendacs J 21 J 14,639 1,549]..........] 125,781 P ; 
Watertown........ 38.0 11.2 35,487) .35) .037| 8,092) 8,396 1,074 23 , 607 67 , 658 54,869} .32) .039) 4,899)........ -036 | 133 
Spceeauaaneeval " 2 3 J 574,612 ; 41,143]..........] 3,685,624 55/2. . 


Pibetccsacens 11.5) .09) .008} 3.5 11,625; .12) .012) 2,537) 1,270 400) 2,307 19,580 16,036} .09) .011; 4,582]........ -O11 | 138 
a errr 400.0) 3.08) .286) 113.8] 340,119) 3.40) .352) 94,752) 66,858) 12,204).......... 655,254 540,454) 3.13) .383) 4,749) 20,648] .355 | 124 
Rochester......... 331.5) 2.55) .237) 94.3] 304,250) 3.04) .315) 82,254) 66,207) 11,055] 297,115] 550,537| 461,750) 2.67) .328} 4,897]........ -306 | 129 
Montgomery 52.8] *.41) .038) 15.0 40,154) .40) .042) 12,385) 4,437) 1,412].......... 79,324 63,156] .37) .045) 4,210) 9,347] .043 | 113 
Amsterdam........ 34.2! .26) .0241 9.5 27,504| .28) .028} 8,503} 4,093} 1,049 11,931 50,900 41,687} .24) .030; 4,388]........ -028 | 117 


1The City of New York includes the counties: Bronx, Kings, New York, Queens and Richmond. 


Before using these figures, see 


explanation page 19. 


INDUSTRIAL EQUIPMENT NEWS 


= a 


Member 


requirements. 


Product advertising spotted where and when product in- 
formation is being looked for gets extremely high and pro- 
ductive readership at an extremely low space cost . . . $95 


to $102 an issue. 


461 Eighth Avenue 


FACTS 


Industrial Equipment News is industry’s original and most 
complete product news and information reporting service. 
Therefore its regular monthly receipt has been requested by 
more than 50,000 active engineering, production and plant 
operating men in the larger plants in all industries . . . 
most of whom indicate habitual use of its product informa- 
tion content to look for their current plant and product 


DETAILS? ASK FOR “THE IEN PLAN” 


INDUSTRIAL EQUIPMENT NEWS 
Thomas Publishing Co. 


New York I, N. Y. 


— 


SALES MANAGEMENT 


fi 


Here, in one compact package, is the most factual, 
practical, workable, sales operating tool ever compiled 
for successful sales planning in the world’s largest, 
most complex market. 


904 shopping centers and shopping streets in New 
York City are located ... 145,715 retail outlets are 
listed in this new Journal-American Sales Control 
Manual for New York. Fieldmen devoted 8,500 work- 
ing hours, walked more than 300,000 blocks within 
the city and five suburban counties. 402 suburban 
communities are included. Over 350 sales and adver- 


PPPOE PPP PPO? 


tising executives contributed information and advice 
in developing this sales planner’s guide. 


In this city of a hundred cities, where the very mag- 
nitude of the market defies comprehension, this new 
Control Manual eliminates all guess work from your 
sales planning ... lays the world’s greatest concen- 
tration of consuming power before you in a specific 
yet flexible form that assures top sales operation. 


Learn how the Sales Control Manual can do a job 
for you. A Hearst Advertising Service man stands 
ready to show you a copy. 


A HEARST NEWSPAPER 


NATIONALLY REPRESENTED BY HEARST ADVERTISING SERVICE 


there has been 


only one advertising leader 


in New York 


since 1919... 


Che New York Times 


“all the news that’s fit to print” 


NEW YO RK— (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 bo 
ESTIMATES ’ TISING 
1/1/47 CyD ESTIMATES yD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS| 1946 Gross % \Qual- 


CITIES Fami-| (in thousands of dollars) Farm | of | ity 
Total lies Gross Net Dollars | USA | of 
(in %\%\ (In Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of |thou-| (in | of | of General Dollars | (in (in | of | of | Por | thou- | ten- | ket 
sands) | State} USA | sands)j thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)/ State| USA| Family | sands) | tial | In- 


besesoccococes +9} 3.23) . - 340,252 


116,524) 23,118) 11,752].......... 581,510 5,174 


Ws scecbe -0| 2.19) .204 275,135 -285} 92,687) 18,354 511,750) 419,123 297} + 5,332]........ ° 
Glen Cove......... 14.5) .11) .010) 3.5 11,731] .12) .012) 3,697 731 537 943 21,390 17,699} .10) .012) 5,057)........ 012 | 120 
pesceves 11.0} .08) .008) 2.9 7,007} .07| .007) 4,591 402 eeskeceoeat 16,400 13,613} .08| .010} 4,694]........] .009 | 113 


Township....... 83.4) .64) .060) 23.0 28,003} .28| .029) 6,774) 3,216) 1,362].......... 135,545} 111,011) .64) .079) 4,827]........ -060 | 100 
New York (Manhattan) }1,827.5)14.06/1.309) 594.0] 2,807,008/28.07|2.908| 471,336) 664,347) 85,794].......... 4,397,965) 3,601,933/20.87|2.555} 6,064)........ 2.412 184 
1New York | 
(5 counties) City. [7 ,454.6/57.3715.33912089.61 5,635 ,355156.35(5.838/1715,262! 957,023! 176,367|26,529, 273|12,306, 226/10, 115, 143|58.60|7.175|  4,7441........ 6.407 | 120 
1The City of New York includes the counties: Bronx, Kings, New York, Queens and Richmond. Before using these figures, see explanation page 19. 


190 SALES MANAGEMENT 


You’re missing 
the IMPORTANT 
PART of 


Ten billion dollars in 1946 retail sales is the Survey of 
Buying Power estimate for the New York Market, big- 
gest in America. You're not reaching the important 
part of it if your sales promotion is missing Herald 
Tribune families. 


They're the better-living, harder-playing, freer-spend- 
ing families who inevitably influence others in modes 
of dress and living. For corroboration look at 1946 
advertising records 


The Herald Tribune is fashion-first in America, with 
more department store fashion advertising, more Man- 
hattan specialty store advertising, more important 
fashion manufacturer-retailer cooperative advertising 
than any other newspaper in New York. Likewise the 
Herald Tribune is first on the home front with more 
garden advertising than any other newspaper—a 
record which has stood for eighteen years. All in all, 
1946was the Herald Tribune's greatest advertising year 
with 22,289,837 lines of Total Advertising—record 
volume, record share of the 8-paper New York total. 


NEW «. YOR 


Herald ary 


European Edition Published Daily and Sunday in Paris 
MAY 10, 1947 
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We've dug up 


useful 
market 
facts 
for you 


Based on the Survey of Buying Power and 
other sources, we are producing a series of 
sheets containing market facts for New York 
City and Suburbs, detailed by Boroughs, 
Suburban Counties and Total Market. 


The four handy, file-size sheets containing 
this information are yours for the asking. 
Write, wire or phone PEnnsylvania 6-4000 
for ‘‘Buying Power Fact Sheets.”’ 


NEW YORK STATE—(Ady,) 


The “SM” symbols mark original, exciu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 SALES 
eserigeas EST ESTIMATES oie 
wi STIMATES CD IMA 
| Gross | % | 
Fami- THREE STORE GROUPS | Farm | of 
HERKIMER Total lies (in thousands of dollars) Gross Net Dollars | USA. | of 
(in | % | % | (in | Dollars | % | G Dollars | Dollars | % | % Per (in Po- |Mar- 
thou- | of | of | thou-} (in | of | of General (in (in | of | of | family | thou- | ten- | (e 
sands) | State} USA.| sands| thousands) State} USA.| Food | Mdse. | Drug jthousands)/ thousands)| State) USA. sands) | tial | dex 
County cecceceeeeee-f 54.3] .42] .039) 15. 35,899} .36) .037} 10,061) 4,721 “7 86,359 70,72 41 .050 4,563} 12, 044) 113 
City Zone* 7 27.2} .22) .022| 7.7) 24,881) .23) .023| 5,312] 3,014 572 54,735 <7 .23} .021| 4,988] 6,1 024) 125 


* Special Sales Management Study Complete April 1, 1947 


*Sales Repeat in a 27,200 Market .... 


WHERE INCOME IS UP 23% 


That’s the HERKIMER CITY ZONE—a . compact 
four-community trade center in New York’s farm and 
industry rich Mohawk Valley—where skilled workers 
make more, spend more and save more, due to ex- 
panding plants and payrolls. 


coverage. 


Look at 1946 in this sturdy, steadily growing market, 
served by one home newspaper— 


© Gy) index 125-a 29-point rise 


@ Family income $4,988 — | 
36.6% above U. S. | 


medium. 


against $2,738 for state, $2,500 for U. S. | 


} 


Despite a $11,611,000 sales increase, 


The Herkimer Telegram, only daily publishe 
this market, serves its 7,700 families with a concen- 
trated 85% home-delivered circulation. There’s no waste 
A 38% lineage gain in 1946, compared to 
20.44% for upstate NYSPA newspapers, recognizes the 
effective selling force of this time-tested county seat 


Read This Sales Growth Record* 


P Herkimer City Zone 1946 1945 1944 1943 

@ Retail sales up 8744% — Retail Sales 24,881,000 13,270,000 12,566,000 11,700,000 | 
buying power 23% higher Food Sales 5,312,000 3,787,000 3,691,000 3,563,000 | 
General Sales 3,014,000 2,538,000 2,388,000 1,951,000 | 
HERKIMER CITY ZONE repre- a — . 572,000 325,000 322,000 285,000 | 
ective Buying Power 
sents 70% of sales and 64% of pur- (Gross) eins 54,735,000 44,497,000 35,468,000 31,360,000 | 
chasing power in Herkimer County— Per Family 4,988 4,683 4,926 4,224 | 
and half the county’s $12,500,000 farm SM Market Index 125 96 109 109 

income. Sales per family $3,231, Retail Sales (County) 35,899,000 25,226,000 23,888,000 22,223,000 


* All Market Data From SM Special Study April 1, 1947. 


d in 


the Herkimer market uses only 45% 
of its buying income, compared to 
47% for the state, 60% for U. S.— 
leaving an untapped reserve against 
recession, or for additional sales. 


THE HERKIMER TELEGRAM 
Herkimer, N. Y. 


National Representatives—Julius Mathews Special Agency 


NEW YORK-— (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 — 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % \Qual- 
CITIES Tend yg (in thousands of dollars) CD e net = s. ity 
0 es ross e jars 
we | | |e ee | | & | Tamm] | | Gaes | ames | Dames | | ah | mw | we | te |e 
ou- ou 
sands) | State] USA | sands)j thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands); State} USA| Family | sands) | tial | In- 
ninnaiewtuae A ‘ A cf |) es 220,228 é ° ° 
Niagara Falls...... 85.5) .66| .061) 22.2 64,851) .65| .067| 18,856) 12,275) 2,365 yn 130,536] 105,099) .61|) .075) 4,734)........ .070 | 115 
Lockport.......... 27.0} .21| .019) 7.6 20,068} .20) .021 5,412} 3,450) 1,035 5,099 41,200 34,286; .20) .024) 4,511]........ .022 | 116 
North Tonawanda. . 23.4 18} .017) 5.9 14,232} .14) .015} 5,202 505 250] 6,131 31,550 26,382} .15) .019) 4,472)........ .017 | 100 
Pidesesncetecs 185.7) 1.43) .133) 652.8] 122,454) 1.23) .127| 38,652) 16,835) 3,352].......... 264,139) 222,484) 1.29) .158} 4,213) 22,824] .144 | 108 
SESE 106.0} .82) .076|; 30.1 77,513} .78| .080| 21,523) 10,475) 2,125 —— 164,851 140,443} .81) .100) 4,666)........ -089 | 117 
ae 45.0) .35| .032| 12.0 18,950} .19) .020 7,850 4,580 742 6,692 60,040 50,078) .29| .036 Pixs keces -030 94 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


€ace=—, | 


ily 


Effective Buying Income and Ratio of Income per Capita for Utica, N. Y. vs U. S. Average.* 


Total Effective Buying 1939 1942 1943 1944 1945 1946 
Income (in Millions) $68.6 $87.4 $148.7 $128.7 $130.5 $164.8 


Ratio per Capita 
to Average U. S. 


— 


122% 108% 104% 103% 131% 


* Source: Sales Management Surveys of Buying Power. 


No great war boom in Utica—but a real peace-boom. , . 


now going on. 


If you don’t believe business is good in Utica let us tell you 
about new industries that have come here since the war . . . 
taking advantage of fine community conditions, stability of 


our people, long-time absence of sharp swings or trends. 


The City-ideal for testing in 1947-8; Utica has Retailing- Independent merchants rather 


had no great post-war adjustment problem in labor 
or industry or retailing. Utica’s Index of Buying 
Power, though now better in relation to the U. S. 
average, than in previous years back to the last 
U. S. Census, reflects a solid stable improvement 
only briefly interrupted by the war. Wide diversity 
of industry in Utica and surrounding towns now 
insures against violent swings in employment. 


Agriculture- Milk is the leading income 
producer among all farm crops. Herkimer and 
Oneida Counties, which Utica newspapers cover 
heavily, and Madison, Otsego, Montgomery Coun- 
ties which they tap, are in the very center of New 
York State’s famous milk shed which alone pro- 
duced $40,426,184 income last year. Dairymen’s 
League members in the Utica area alone will want 
to spend more than $6 million for improvements 
when they can. 


UTICA OBSERVER-DISPATCH 


(Evening and Sunday) 


than chains control retailing of both groceries and 
drugs. This permits free play and reflection of the 
merits of the product and the advertising . . . 
without peculiar and varying influences so often 
confronted in cities where chain stores predomi- 
nate. 


Media-— Utica newspapers offer unusual facilities 


for testing. Ask about our unique copy testing plan. 
They permit heavy concentration among urban 
industrial families through the evening paper and 
effective testing of the rich agricultural and small- 
town area with the morning paper—either in com- 
bination or separately. 


Coverage- The evening paper gives 91% cov- 


erage in the City Zone (112,903 population). The 
addition of the morning paper affords a circula- 
tion—family coverage ratio of well over 60% in 
the entire trading area (309,240 population). 


UTICA PRESS 


(Morning) 


Two of 21 Gannett Newspapers 


Represented nationally by J. P. McKinney & Son 


MAY 10, 1947 


- New York, Chicago and San Francisco 
195 


na! A RICH MARKET 


IN PRODUCTIVE CENTRAL NEW YORK 


There is $296,320,000 in effective 
buying income in Syracuse alone. 
This, plus the high income from the 
rich farmlands of Central New 


York, presents 


TOP BUYING POWER 


MEMBER BASIC NETWORK 
eames BROADCASTING 


YSTEM 


N EW YO RK— (Continued) _ 


This ts a CONCENTRATED, EASY- 
TO-REACH, READY TO BUY MARKET 


IT’S EASY TO SELL WITH WFBL 


Others are selling Central New York 


with WFBL— You Can“foo!l 
FREE and PETERS’ Exclusive National Representatives 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 
0 ie 
ESTIMATES 

y 1/1/47 &D ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES | THREE STORE GROUPS 1946 | Gross % |Qual- 
CITIES Fami- (in thousands of dollars) } Farm of | ity 

Total lies Gross Net } Dollars | USA | of 

(in %\|% (in Dollars % % Estimate | Dollars Dollars % 1% | (in Po- | Mar- 

thou- | of | of | thou- (in of | General Dollars (in (in of Per | thou- ten- | ket 

sands) | State} USA | sands)| thousands)| State usa Food | Mdse. Drug (in thousands) | thousands) oe USA | Family | sands) tial In- 

thousands) dex 

Onondaga 264.5) 2.04) .189 7.3 215,025) 2.15) .223| 61,123) 39, 254| NE 395,228} 329,122) 1.91) .233) 4,372) 19,067] .222 | 118 
Syracuse. . . 215.0) 1.66) .154) 61.2 187 ,533| 1.88 ao 52,127) 38, 515| 6,742 335,751 355,177 296,320) 1.72) .210 | ee .194 | 126 
Ontario... 54.4) .42| .039) 15.5 36,355; .36) . 38) 9,934, 3,555) i ckoxacens 81,933 65,293} .38) .046) 4,212) 16,247] .042 | 108 
Geneva... 20.5; .16) .015 5.8 15,936 - 16| -017; 4,563 2,316 500) 6,679 28,545 23,378) .14|) .017 re .017 | 113 
Canandaigua....... 9.0) .07 006 2.5 10, 287 .10} .011 2,480; 1 ,001| 187 1,300 13,875 11,364} .07) .008 ne -009 | 150 
SSS 119.91 .92| .086! 35.2] 105,563) 1.06) .109| 31 700) > et ie 199,046 153,969) .89| 109) 4,374 26, 228| 104 | 121 


Before using these figures, see explanation page 19. 


*F 


Horé 


2 


ederal Reserve Bank 


a monthly, 
unadjusted 
New York City 


Newark, N. J. 
Buffalo 


ee «<Seekewer 
Bridgeport, Conn. 
Syracuse 


THE POST-STANDARD 


KELLY-SMITH CO.— Representatives 


Annual Average 


1945 1946 
168 218 
153 199 
204 263 
185 240 
162 215 
225 _ ee 


4 He _ DEPARTMENT STORE SALES* 


19235—1939 = 100 


1946 
Jan. Nov. Dec. Jan. 
164 294 381 195. 
139 28 1 355 160 
179 343 431 202 
168 301 412 195 
145 280 404 180 
190 400 527 244 


} 


1947 | 


196 


SALES MANAGEMENT 


Syracuse, N. Y.... hub of the great Empire 
State . . . is known throughout the entire world 
for the many products produced in this constantly yn 
humming, thriving market. These “daily use” se introduce a new sae 
products are leaders in their respective fields, Bi bie ve 

‘ ‘ Pa ee of your present product 

recognized for their valu- ieee you'll find that Syra- 
able contributions to home, 


cuse, as an exceptional 
office and industry. consumer market, offers 


: ~ you tremendous sales 
Syracuse industry payrolls today ee ae ho ey opportunities. 

exceed their wartime peak by 
producing such famous, nation- 
ally known brand name prod- 


ucts as: typewriters, air condi- 
tioning equipment, electrical 
apparatus, automobile gears 
and parts, farm implements, 
chinaware, leather goods, can- 
ning machinery, frozen foods 
and equipment, paper products, 
and many others. This is what 
makes Syracuse a great market 
for test . . . for sales expansion 
... for profit. 


HERALD JOURNAL (Daily) 
Syracuse, o Y National Representatives . . . Motoney, Regan & Schmitt, Inc. 


HERALD AMERICAN Sunday 


MAY 10, 1947 


* 


EDUCATORS 
RESEARCH ENGINEERS 
ELECTRICAL ENGINEERS 
MECHANICAL ENGINEERS 
SKILLED MECHANICS 
ALERT RETAILERS 


Schenectady 


e CITY ZONE POPULATION ........ 
¢ OUTSIDE TRADING ZONE 


(18% URBAN ) 


» » « AN IDEAL TEST MARKET !* 


115,656 
32,044 


For concentrated mass family coverage (80°%} in the 
Sales Producing City Zone—In the EVENING 
meer the— 


NEW YOR K— (Continued) 


The “SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


exclu- 


POPULATION 


CyD ESTIMATES 
1/1/47 


COUNTIES 
CITIES 


RETAIL SALES—1946 


GD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


CD ESTIMATES 


SALES- 

na 

TISING 
CONTROLS 


Dollars 


(in 
thousands) 


THREE STORE GROUPS| 1946 
(in thousands of dollars) 
% imate 
of General Dollars 
Mase. (in 


Net 
Dollars 


(in 
thousands) 


eee eeeee 


ee ee eneeee 


ee teens 


tenner 


Cee ee eneee 


eeeeeee 


seer 


38, 190 
24,246 

9,334 
14,769 
39,613 
15,723 
10,672 
34,106 
15 ,467 


15,182 


see 


6,065 
-010} 3,543 
-015} 4,365 
-041) 10,628 
-016} 4,719 
-011; 2,820 
-035) 8,361 


23 


23 
2 
bw 
w 
~ 
o 
oo 


&8 
= 
iJ 


937 15,194] 
325 4,117 
ES 
BEET. cccccccee 
537 6, 654 
212 6, 641 
Gets ctecccows 


eee eeeeS PP ee eee 


— 


sete eeeeee 


23,542 


10, 457 


see eeeeeee 


weeeeeee 


eeeeeeee 


sere eeeleweeeene 


4,410| 12,228 


1The City of New York includes the counties: Bronx, Kings, New York, — and Richmond. 


Before using these figures, see explanation 


page 19, 


FOR THE BENEFIT OF ALL we've tried to give you the information needed to understand 


the figures in the Survey of Buying Power. So if you are confused or in doubt as to the 


sources of our figures, please run through the introduction beginning on page 19, again. 


SALES MANAGEMENT 


A Big Market 


; POPULATION . . . . . . . .122,100 
with NUMBER OF FAMILIES . . . . 35,000 


49 8%, : RETAILSALES . . . . .  .$77,195,000.00 
a /O FOOD _ .$27,672,000.00 


Home Coverage — rezTwesuune 
by ONE Medium 


INCOME (GROSS) . . . .$180,328,000.00 


THE RECORD 
NEWSPAPERS 


* THE TROY RECORD - 
* THE TIMES RECORD - 


"Circulation: 42,393 (ABC Sept. 30, 1946) 
96 % in the 200,000 consumer-buyer Troy 
Market. 75% in the City Zone (99.8 % cov- 


erage). You need invest only 14c per line to 


TROY.N. Y. 


do a complete advertising job. 


NEW YORK— (Continued) Se estimate by SALES: MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SAL 


ES- 
- ae 

ESTIMATES 

1/1/47 GYD ESTIMATES SALES CD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 
CITIES Fami- (in thousands of dollars) 
lies A Gross Net 
(in Dollars m1 % Esumate | Dollars Dollars | % 
thou- (in of Dollars 
sands)} thousands)| State .| Drug i 


(in (in ti) 
(in thousands) | thousands)| State 
thousands) 


Schuyler 8} .08] . : " 06) . ’ 112 16,425 

d 27,051 
128,697 
4,857] 29,885 
6,093] 27,573 


887 7,215 
Before using these figures, see explanation page 19. 


ESS AS TT LS Lh A a a cc ee SS ny 
Still the QUALITY MARKET among U.S. Top Markets 


As ESTIMATED B y pesttostey ane and prey es a TRS 
ince , U.S. Census reports have shown it as a 

Sales Management market. Like a self-contained metropolis of high class neigh- 
1947 Survey: borhoods, Westchester is a compact residential county of top 
fee integrated communities with common civic, political and welfare | 
¢ interests. It doesn’t depend on transients or outside trade,-yet } 
local stores sales exceed so-called trade center cities in per 
capita and per family sales. Westchester bank deposits have 
increased 134° over '39 without benefit of war industry booms 
or migratory populations. Comparison with corporate cities of 
400,000 and over, still shows Westchester at or near the top. 


WESTCHESTER ranks in the Nation 


among all corporate cities of 400,000 and over, 
(for comparative study) :- : 


48% in Population; 


th Ui 

ie As SUBSTANTIATED b 

A y 

DE: fay My | 5 PURPORTED: by MEDIA RECORDS, Inc. 
R die: b. per family _ teig these Cold Facts: Total all morning, evening and Sunday 


papers in each market. 1946 ) 


fo in READY CASH ee See Next Pose! 
- 


Retail Sales 
per family 


ank deposits in Westchester 
(exclusive of deposits in N. Y 

City banks) average over 

<7 $4350 per family, exceeding 


Westchester is completely covered by the stra- 
tegically published Westchester Group home- 
delivered dailies. Westchester retailers use the 
Westchester Group EXCLUSIVELY. You, too, 


Total , i any other residential county can reach this quality market through a single 
Food Sales and most industrial trading Westchester Group order alone. 
= encenters. 
an ™ INTREN @ ‘Yonkers, Herald Statesman 
@ Mt. Ver . Daily Argus 
Food Sales pth = CHED @ sew Rochelie, Standard Star 
per capita y > WEALTH > eeeneds nang tere 
p e leael dy) J Westchester’s assessed valua- @ Tarrytows, Daily News 
puying 'RCOm 1\ , tion is over $1,596,949,000; 


IWESTCHESTER COUNTY PUBLISHERS. Inc 


4 77 y @ Port Chester, Daily Item : 
4 @ Peekskill, Evening Star (affiliated) 
@ White Plains, Reporter Dispatch 


highest residential county 
valuation in the U.S... . only 
17 entire states exceed it. 


( Total e A 
, Food Sales é 
per tamily : ; 
os A“ 
aS = : 


wis Retail —_ Dept. of Commerce monthly retail 
ala per capita reports continue to show Westches- 
ter with greater gains. 


YONKERS (1), N.Y 


SON oe 
SMITH CO 


ee esse ences -pnientliiiaal te 

NEW YORK — (Continued) sive estimates by SALES: MANAGEMENT 

POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

ESTIMATES TISING 
CyD 1/1/47 CyD ESTIMATES SALES GYD ESTIMATES CONTROLS 

| | 

COUNTIES THREE STORE GROUPS| 1946 | | Gross | ©; Qual- 
CITIES Fami- (in thousands of doilars) Farm of ity 

Total lies Gross | Net | Dollars} USA of 
(in | % | % | (in Dollars | % | % | timate | Dollars | Dollars | % | % | | (in Po- = Mar- 

thou- | of | of | thou- (in | of | of | General Dollars (jin | (in of | of | Per | thou- | ten- ket 

sands) | State) USA | sands)| thousands)| State). USA| Food | Mdse. | Drug (in thousands) | thousands)| State| USA | Family | sands) | tial In- 

| et ae thousands) | | dex 

Ulster 74.4, .57| .053) 22.6 54,639, .55) .057| 18,380) 6,887 1,649} santana ‘a 100,735) 58) 071) 4,457) 15,753] .053 119 
Kingston 30.7| .24| .022 9.3 30, 663 | 31) -032| 9,410) 5,602 925 29 ,063 54,458 44,601) .26) -032) > eee 030 | 136 
Warren 25.2) .19| .018) 7.6 29,835 .30/ .031; 9,310) 5,916) 1,162)......... 41,205 31,213) .18) .022) 4,107} 2,125] .023 | 128 
Glen Falls 19.5} .15| .014 5.7 24,102; .24| .024 6,972 5,557 862 9,917 32, 160 24,529) .14) . > eee 018 | 129 
Washington 38.5; .30) .028; 10.9 20,490} .20} .021) 7,000) 896 _ eee 51,375, 42,076) 24) -030) 3,860) 13,446) .027 | 96 
Wayne 48.6) .37| .035) 15.3 31,431) -31) .033) 7,199) 2,913 i cauneowe 76,979) 63,046 -37| .045 4,121) 23, 039 «111 
Newark 10.0} .08| .007 3.1 12,948; .13) .013) 1,970 1,882 150 5,851 a 13,286) -08) -009 4,286) 010 | 143 

| | | | | | 
Westchester 524.9, 4.04) .376) 140.5] 506,736 5.06) -525) 174,524) 40,444, 17,650)......... 957, 507| 784,198) 4.54) .556) 5,581 5,691} .511 | 136 
Yonkers 147.5) 1.14) .106; 39.5 104,793) 1.05) .109| 42,436 7,582 3,275 65,748 230,518) 189,699) 1.10) .135 4,803). . 121 | 114 
Mt. Vernon 75.0) .58) .054; 20.1 69 ,930 70| .072| 23,275 5,126 2,154 51,204 130, 675] 108,833| .63| .077 §,415)........§ O71 | 131 
New Rochelle 59.2) .46) .043) 14.9 63,494; .63) .066) 16,906; 8,589 1,802 21,848 93,511) 77,491) 45 -055| 5,201| ; .056 | 130 
White Plains 45.5; .35) .033) 12.2 73.325) .73| .076| 21,219) 10,139 2,311 11,064 80,408) 65,854) .38| .047 ee 053 | 161 
Port Chester 25.0; .19| .018 6.3 24,627) .25) .026; 8,579 2,221 940 8, 668) 36,540) 29,926). .17| .021 = eee 022 | 122 
Peekskill 18.5) .14) 013) 5.3 19,003} .19} .020} 5,865} 1,871 470 3,696] 38,154 33,058) -19| 023) 6,237)...... 1.020 | 154 
Ossining 17.0; .13) .012 4.7 12,111; .12) .013 4,255 1,006 483 4,308 29 , 505] 24,889) -14) -018 = Saeey 015 | 125 
Scarsdale 13.4) .10| .010 2.8 7,804; .08) .008 3,493 475 a 24 , 480) 20,049) -12) .014) 7,160)....... O11 | 110 
Mamaroneck 14.0, .11| .010 3.6 9,932; .10| .010 3,436 559 378 3,416 25,400) 21,165) .12) .015 5.879] -012 | 120 
Rye 11.0, .08| .008 2.7 8,665) .09) .009 2,933 223 261 a 20, 800) 17,578) .10) .012| 6,510)... ...  .010 | 125 
Bronxville 8.5} .07| .006| 2.2] 10,236) .10| .011) 4,428 377 _ SES 15,670| 13,015 .08| .009|  5,916|........] 009. 150 
Tarrytown 7.6; .06| .006) 2. 7,652) .08) .008; 2,890 712 378 4,410 14, 650) 12,360} -07| .009) 5,886) 008 | 138 
Larchmont 7.5) .06) .005 1.9 8,715) .09) .009| 4,270 182 417 ees 11,400) 9,518) -06 007; 5,009) 007 16 
Mt. Kisco 6.0} .05| .004 1.5 9,273} .09| .010} 2,875 293 157 1,134 9,500) 7,781; .05! -006) > eer 007 | 175 
Wyoming 27.4, .21| .020) 8.0} 16,207) .16| .017, 4,294 822 400 41,259,  33,791|  .20| .024| 4,224) 13,275) .021 | 105 
Yates 14.0) .11) .010) 4.4 8,509; .09) .009 2,494) 896 ee 21,928 17,959) .10) .013) 4,082) 6,194] .011 | 110 
| | | 
Total Above Cities 11141.9 85. 74'7.980/3119.9} 8,759, 369/87. 60/9.079)2637,043/1500,062) 284, 612129, 184, 852 18, 258, 128| 15,054 ,024|87.20/10676, oom cade .| 9.658 | 121 
State Total 12995.0 9.307 3651410, 000,242 10360'3005, 22011553, 515| 315, 750129,711, 356121 077,687 17,262, 625 .. 112244) 4,728) 742, 063(11 .092 119 
Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


MARKET FOR MARKET ... If We're Not 


..We're™~ Darn Close! 


Retail Sales are an index to market prosperity. Retail Advertising linage 
indicates the volume of Retail Sales . . it also indicates dealer support. 
Best U. S. markets of interest to national advertisers are spotlighted by 
MEDIA RECORDS standard measurement of Retail linage (each 
market’s morning, evening and Sunday papers combined) for 1946: 


{Retail ond Dept. Sta 
7 


ER GROUP BL. 291,867 


Fae 3,487,842 . WASHINGTON 283,783 

>, 22, 3. CHICAGO 2,508,525 . MIAMI 239,391 

m=” 4 WASHINGTON 2,343,645 .NYC_ Brooklyn - Bronx 238,536 
5. SAN ANTONIO 1,886,803 


. CHICAGO 198.543 


Liquor Steres 


WASHINGTON "876,843 -ST L 


. WASHINGTON 
. NEW ORLEANS 
. SIOUX CITY 


3 343,975 
4 CHICAGO 297,069 
5 232,096 . WESTCHESTER GROUP 


Supp Heating and Plumbing _ 

. WESTCHESTER GRO 1. 
. DETROIT 855,924 2. NYC _ Brooklyn Bronx 343,048 
. CLEVELAND 773,115 3. HEMPSTEAD TOWN 271,217 
. TOLEDO 507,737 4 DETROIT 235,609 
. HEMPSTEAD TOWN 503 542 5. ROCKFORD 228,872 
fnaancict i Supplies 
1 NYC .- Brooklyn- Bronx 4,099,496 483,466 
3. BOSTON 1,411,719 341.409 
4. WASHINGTON 1,316,141 4. MIAMI 297,654 


5. CHICAGO 1,286,603 5. N.Y C - Brooklyn - Bronx 253,088 

Real Estate ee us| Reteth tess Dept Stores) 

1. WASHINGTON 1,644,796 adifey | NYC - Brooklyn - Bronx 42,942,218 

& 2. NYC - Brooklyn - Bronx 1,283,288 mus— 2. WASHINGTON 31,221,380 

. 3. RICHMOND 352,375 3. BOSTON 29,296,981 

4. CHICAGO 314,839 4. CHICAGO 28,206,514 
| rt 1. NYC. Brooklyn-Bronx 692, 

ena 2. BOSTON 89'970,944 

Coury 3. CHICAGO 86,820,835 

ae 4. WASHINGTON 75,156,235 

5. PHILADELPHIA 60,959, 166 

6. DETROIT 56,912,917 

7. BALTIMORE 55,942,826 

8. INDIANAPOLIS 47,831,467 


9. WESTCHESTER GROUP 47,681,802 


WESTCHESTER COUNTY PUBLISHERS 


A sees 


LARKIN PLAZA 
YONKERS (1), N.Y 
Ossining, Citizen-Register 


Yonkers, Herald Statesman 


Mt. Vernon, Daily Argus Mamaroneck, Daily Times 
New Rochelle, Standard Star Tarrytown, Daily News 
Port Chester, Daily Item Peekskill, Evening Star (affiliated) 


White Plains, N. Y., Reporter Dispatch 


DETROIT BOSTON 
ANGELE SAN FRANCISCO 


NEW YORK CHICAGO 
PHILADELPHIA ATLANTA 


National Representatives KELLY-SMITH COMPANY 


basi 
* € out. 
Ciné Buffalo’; Oldesy . 


YORK—Metropolitan County Areas | aes sive estimates ty SALES: MANAGEMENT, 


*Leo J. (“Fitz”) Fitzpatrickand 
1.R. (ike) Lounsberry, | 


’ . ef ; ie 
“RAND BUILDING. BUFFALO 3.N. ¥, Ss 
Ps National Representatives: Free & Peters, Inc. . si tig ate ge oe 


—— — 
tes ee Reg 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 > 

ESTIMATES TISING 
1/1/47 yD ESTIMATES SALES yD ESTIMATES CONTROLS 

METROPOLITAN | | +=) ~~) ~«4| i ee ites ty ere ene < ee ae ee eee a 
THREE STORE GROUPS 1946 Gross % |\Qual- 

COUNTY AREAS Fani-| (in thousands of dollars) Farm of ity 
Total lies ee eee Gross Net Dollars | USA | of 

(in | % | % | (in | Dollars | % | % mate | Dollars | Dollars | % | % (in Po- | Mar 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA | Family | sands) | tial | In- 

thousands) dex 

Albany-Schenectady- 

Witinnkeckdaes 2] 427.4)..... -306| 125.5]  361,964)..... -376| 100,867; 82,058) 11,011].......... 698,857} 575,984)..... -410| §=4,590)........ .379 | 124 
Binghamton....... 13] 169.6)..... -121| 46.8 114, 257)..... -118| 32,583) 20,875) 3,952).......... 250,651 207 ,083)..... ee -133 | 110 
Buftalo- 

Niagara Falls....17] 905.6)..... -648| 242.3] 682,079)..... -707| 194,864| 135,632) 22,383].......... 1,245,982) 1,025,889).....| .727| 4,234)........ -705 | 108 
New York....... 81(a) le, 464.6 .. +. -|6,063/2361.1] 6,526,438)... .. 6.761/2021 ,813|1022,273| 207,252).......... 14,069, 956/11,559,276)...../8.199) 4,896)........ 7.341 | 121 
Rochester......... 97] 400.0)..... -286/ 113.8] 340,119)..... .352| 94,752) 66,858) 12,204].......... 655, 254 540,454|.....| .383) 4,749)........ ~355 | 124 
Syracuse......... 120] 264.5)..... -189) 75.3] 215,025)..... -223| 61,123) 39,254) 7,713].......... 395 228} 329,122)..... . 222 | 118 
Utica-Rome... 1281 240.0)..... -172| 68.3] 168,353)..... -164| 48,713) 21,556; 4,2511.......... 350,498}  293,212|..... . Pere . 188 | 108 


Before using these figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 134. This 
is a consolidation of all the metropolitan figures listed at the ends of states. 


ABC in ELMIRA 


Retail Food Drug Effective 
tion Families Sales Sales Sales Buying Income 


Elmira 65,000 19,800 $51,254,000 $12,654,000 $1,825,000 $1 10,851,000 
Chemung Co. 88,100 25,800 $61,033,000 $16,916,000 $1,965,000 $140,548,000 


THE WALKER COMPANY NATIONAL REPRESENTATIVE 


SALES MANAGEMENT 


0-Vonth Circulation 


(6 months ended March 31, 1947) 


heel 


) 


932 


WEEEDAY 


ALB OE 


ab a 


The New Hork Cimes 


“*ALL THE NEWS THAT’S FIT TO PRINT’’ 


es te liga fe 


NNA. 


JEFFER- 


SON 
INDIANA 


Pennsylvania, New Jersey Sales Managemtrt MIDDLE AT LANTIC. 


(See also New York) 


TIOGA 


LYCOMING 


SCALE OF MILES 


0 50 


Cities shown are those having 
reta.! sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


= 
BRALEURD SUSQUE- 
HANNA 


SULLIVAN 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 


Oo 
oe 
@ 100,000 OR OVER 


STATES 


Hackensack 


Montclair oO 
Bloomfieid Oo 


Orange C) 
E. Orange@ 


Irvington@® tart 


Ye 
West New York 


Union City@ 


Hoboken 


Jer. M 
City 


Bayonne 


Elizabeth @ 


DETAIL OF 
NEW JERSEY 
CITIES 
D 9 
Brunswick 


Prepared ty CHABIMALERS - Mow tor | 


NEW JERSEY _ 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 b 4 

ESTIMAT ING 
var a yD ESTIMATES SALES 6yD ESTIMATES CONTROLS 

r | ] 

COUNTIES | | THREE STORE GROUPS 1946 | | | Gross % Qual- 
CITIES Fami- | (in thousands of dollars) Farm of ity 

Total lies : oe Gross Net | Dollars} USA of 
(in | % | % | (in | Dollars | % | % l Estimate | Dollars | Dollars | % | % | (in Po- Mar- 

thou- | of of | thou- (in of of General | Dollars (in fin of of | Per | thou- ten- ket 

sands) | State| USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands)| State USA| Family | sands) | tial  In- 

| thousands) dex 

Atlantic. . . 113.4) 2.61) .081) 34.4 164,062) 4.07) .170 42,685 en “Gaee......... 174,268; 155,099) 2.90) .110) 4,509) 7,691) .122 | 151 
Atlantic City...... 63.0) 1.45) .045) 19.7 121 ,439| 3.02) .126| 26,850 19,924| 4,603 46,500} 109 ,409 97,374) 1.82) .069 ae .081 | 180 
RS os ceaes 448.0/10.31| .321|119.9 335,253) 8.33) .347 121,337 18,751} 12,248].......... 538,728} 479,468) 8.97) .340| 3,999 10,436] 338 | 105 
Garfield 31.5} .72) .023) 8.0 14,435; .36) .015 5,439 244 259 4,130 26,329 23,433) .44) .017 Se 018 | 7 
Teaneck 30.5; .70) .022) 7.9 16,190} .40) .017 9,243) 445) 533 204 34,415 30,629) .57| .022 See .020 | 91 
Hackensack. 30.0} .69| .021) 8.0 71,870) 1.79] .074| 21,260) 11,979 249 32,007 41,586 37,012) .69) .026 SS ee .039 | 186 
Englewood aes 21.2} .49) .015) 5.6 29,096) .72) .030 7.507! 1,922) 907 4,971 37,355 33,246) .62) .024 0 eer .024 | 160 
Rutherford 16.3) .37 -012) 4.5 16,482 41 017 5,106) 803} 648 625 24,476 21,784) .41) .015 a 015 | 125 
Ridgewood . . 15.5) .36} -O11) 4.2 17,000 42| 018 5, 627] 789 965 650 28,708 25,550) .48| .018 eee! O17 | 155 
Burlington 92.9 2.14) -067| 24.8 70,834) 1.76) .073| 22,402; 3,890) 1,547 86,051 76,585) 1.43) .054; 3,088) 20,742} .062 93 
Burlington 11.5} .26) .008) 2.9 11,594| -29| .012 2,993 931)  iieia acne 11,109 9,887) .19) .007 3,409)....... | 009 | 113 
Camden 269.6; 6.20) 193) 72.2 218,948) 5.44) .227| 65,477) 24,516) 7,233 ee: 311,226} 276,991) 5.18) .196| 3,836] 3,519} .205 106 
Camden 132.5] 3.05) .095| 34.5 127,202) 3.16) .132} 33,007 21,318) 3,716 68,017; 177 ,992 158,413) 2.96) .112 te 115 | 121 
Collingswood 15.0) -35| O11) 4.4 14,713 Sd .015 4,408) 645) 569) 9,943] 18 ,427 16,400} .31) .012 | eee 013 | 118 
Cape May 35.4) .81) .025) 11.5 45,539) 1.13) .047) 15,198) 3,525) Re 48,443 43,114) .81| .031| 3,749} 1,991] .035 | 140 
Wildwood. . 11.9 25 | .008) 3.5 13,213) .33) .014 4,516| 1,790 232 2,932 9,504 8,789| .17| .006 topes .009 | 113 
Ocean City ae .14| .004) 2.0 12,264); .30) .013 4,600) 1,169 ae 8,143 7,467; .14) .005 3) -007 | 175 
Cumberland 79.1) 1.82) .057) 23.2 75,299 ‘ia -078| 20,324) 8,987/ ae 80,677 71,803) 1.34) .051) 3,095) 19,626] .060 105 
Bridgeton 20.4) .47| 015) 6.0 26,104) .65) -027; 6,995 3,506) 454 13,015 21,211 18,878) .35) .013 0 eee .018 | 120 
Millville 16.5} .38) 013) 4.7 14,064) .35 015 4,738 1,388} 232 2,460) 15,970 14,213} .27) .010 I .012 | 100 
Vineland 8.0 -18| .006, 2.2 26,537 -66) .027| 6,234 3,981) 667 7,074 8,412 7,487; .14| .005 fe: .012 | 200 
Essex 858.6/19.75| .615/229.8 940, 316)23.36| -974| 282,448) 175,552) 30,828)........ 1,784,472| 1,570,379|29.38|1.114| 6,834) 3,479] .973 | 158 
Newark 443.0/10.19| .317/118.6 612,367) 15.21| -634| 141,387 158, 543| 17,535] 1,026,347 855 ,722 761 ,637/14.25| .540 terre .524 | 165 
East Orange 7 72.5) 1.67| .052) 22.8 67 ,860) 1.69} -070| 18,573 7,958; 3,005 9,726 174,955 155,710} 2.91) .110 Ge osenend .086 | 165 
Irvington.......... 55.6 1.28) 040) 15.8 49,324! 1.23) .051 16,442 1,970; 1,931 16,788 118,251 105,243) 1,97) .075 <r 061 | 153 
Montclair 42.5! .98! .030! 11.0 51,633! 1.28! .053 19,317! 1,193| 2,213 2,524 105 ,870 94,224’ 1:76) .067| 8,5661........ 055 183° 

Before using these figures, see explanation page 19. 
¢ 

204 SALES MANAGEMENT 


Solid Spender 


THAT’S MRS. NEWARK — ESSEX COUNTY 


Address: Northern New Jersey 


HER STORY IN MILLIONS OF BOLLARS 


NEWARK ESSEX COUNTY | 


JANUARY SAVINGS RETAIL BUYING 
PAYROLLS DEPOSITS SALES INCOME 


{million $) fend of Jan.) lyear) fyear) 


In Savings In Comm. 
Banks Banks 


(947 50.4 (80.9 231.8 Siac” = “Shares 
1946 42.1 167.6 217.6 $940 $1,764 


1945 51.9 (49.8 (80.7 725 1,725 ff 
1944 50.1 133.1 1464 651 1,700 
1943 48.8 (23.6 (21.4 621 1,665 
1942 38.1 «(122.4 (104 570 1,400 § 
i941 26.9 130.2 112.5 536 965 ff 
i940 §©6.:20.8 «133.8 105.9 433 719 

(935 NA. 121.6 104.2 309 648 | | 
1929 NA. 95.0 110.0 460 925 


| Sources: Newark Chamber of Commerce and Sales Management. 


Le 


ALWAYS AT Vlewark Views 
Evening and Sunday 


MAY 10, 1947 


The RARITAN BAY AREA 


A lively thriving upsurge in mar- 


ket opportunities. Established in- 
dustry is expanding. New industry 
moving in. A market structure of 
firm stability now and for the 


future. 


To completely cover this market 
of assured purchasing power — 
you must use the Perth Amboy 
Evening News. 


RETAIL SALES IN 


1946 OVER ABC CIRCULATION 23,413 
$100,000,000.00 


ESSENTIAL! For Coverage in this Market. 


Perth Amboy Chening News 


PERTH AMBOY NEW JERSEY 


NATIONALLY REPRESENTED BY KELLY-SMITH CO. 


itil as The “SM” symbols mark original, exclu. 
NEW = JER S EY — (Continued) — sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 bn 
ESTIMATES TISING 
GYD 1 sled GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES : THREE STORE GROUPS 1946 Gross % Qual 
CITIES Fami- (in thousands of dollars) Ay Farm of | ity 
Total lies & Gross Net Dollars | USA | of 
(in %\|%)\ (in Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mare 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 
sands) | State} USA | sands)| thousands) State| USA| Food | Mdse. | Drug (in thousands)| thousands)/ State| USA| Family | sands) | tial | In- 
fe thousands) dex 
Ledeadaae 10,108 82,400 73,336] 1.37) .052) 6,774/........ 043 | 126 
eeumeusacdee 7 70,033 62,329) 1.17 péeewean 
cveeees | 28.0) .64) .020) 6.9] 14,612] .36) .015) 6,027) #820) ## 416}.......... 55,707 49,579) .93 — 


eeeeeeee 


eeeeeeee 


eee eeeee 


see eeeeeeee 


eeeeeeee 


seeeeeee 


RBRRSEES SRESRERE 


sewers FOO) Seme) -VOO) 2066 F a, UhO) «OR! eVet) 2U,09UD 80886, 8 80—960R = BUC OVAL ORG FSS UUM eUMEUL VOU le eee eeee 


li tt Ct its Cite «tt tte is Bits dh ee, ts, Et 


eee wwene FP Eat) Fee) CPU) Te SIM, OUU) UeeO) 26EO) OUST) EU OTM) (FG OUET ww eee eee 


ee ied ed eed ee ee Lk ee ed ee ee | en Pe) n.d ee eh) ee ee eee 


Middlesex........... 43) . ° 
Perth Amboy...... 48.0) 1.10) .034) 12.1 60,775) 1.51) . 52,134 44,189 39,328] .74) .028) 3,250)........ .040 | 118 
New Brunswick seen 41.6) .96) .030) 11.1 65,909) 1.64) . 35,270 42,917 38,196) .72| .027| 3,441]........ .040 | 133 
pueeees , ° ‘ 4. 12 ‘ A 803 22,807 38! . eceneees 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


ing | 


—— 


SALES MANAGEMENT says, “Cities 
and counties with a Quality of Market 
Index markedly higher than that of the 
Nation (100) or other counties in the 
state or the geographical area, are likely 
to be the ones where intensified promo- 
tional campaigns will bring the greatest 
results.” 


The New Brunswick trading area comes 
up with a Quality of Market Index of 
136, thirty-six per cent above the National 


36% Greater Sales Potential 


in the 


NEW BRUNSWICK MARKET 


average and 12 per cent higher than the 
New Jersey average of 121. 


This means a 36 per cent greater sales 
potential for every dollar you spend in 
selling the New Brunswick market... a 
36 per cent greater opportunity for your 
advertising message in the New Bruns- 
wick Daily Home News and Sunday 
Times. (Member ABC, Average Net Paid 
Circulation February, 1947: Daily Home 
News 25,364 and Sunday Times 22,695.) 


Population 


THE NEW BRUNSWICK TRADING AREA 


Eo a ed $200,262,000 
Effective Buying Income (Net)... . . $192,646,400 


(All data from SALES MANAGEMENT'S 1947 Survey of 
Buying Power.) 


72,636 


New Brunswick 
New Jersey 


THE DAILY HOME News 
The Sunday Times 


MEW | 
BRUNSWICK \36 
' 


WN. J. AVERAGE 121 
! 
U.S. AVERAGE 


SALES 


POTENTIAL 
BASED ON 


QUALITY OF 
MARKET INDEX 


(1947 SURVEY OF 
BUYING POWER) 


Branch Office: 
512 Fifth Avenue, 
New York, N. Y. 


SOMERSET a 
MIDDLESEX } 
NEW JERSEY 


MERCER MONMOUTH 


f= 


BUY WAAT! ..... 


.- WHEN 
YOU BUY 
METROPOLITAN NEW YORK 


* 


— beeause—WAAT 


delivers more listeners per 


dollar in North Jersey and 


including all the 50,000 watt stations... 


*Copr. 1946, Sales Manage- 
ment Survey of Buying 
Power; further reproduc- 
tion not licensed. 


Sales Management, Inc. 


MAY 10, 


1947 


Cash in on these increases 
in the WAAT Area..... 


1946 TOTAL RETAIL SALES.............. 8,231,635,000* 

1945 TOTAL RETAIL SALES.............. 6,836,835,000* 

BD TI icccdncessnecdnscctcnseienencnee 1,394,800,000* 
| * * 

1946 GROSS INCOME........................ 16,789,824,000* 

1945 GROSS INCOME........................ 16,042,111,000* 

Re I iiiissiinssicseasinsictissaileiaitiietilensie teed 747,713,000* 


1946 EFFECTIVE BUYING INCOME..14,090,561,000* 
1945 EFFECTIVE BUYING INCOME..13,303,069,000* 


1946 INCREASE .........0000...occcccccecceeceeceeeee 787,492,000* 


New Jersey's 1% Station 


NEWARK-NEW JERSEY 


New York City than any other station . . > 


Population | Retail Sales Circulation 


enmeosth - Ocean | 222,465 |$247,942,000*| 19,970 


The growth of the Monmouth-Ocean County, New Jersey, 
market is astonishing. 


For instance, the national average increase in 1946 retail 
sales over the prior year (as indicated in this issue of Sales 
Management) is 29.5% and the average increase for the State 
of New Jersey is 35.3%. But retail sales in Monmouth and Ocean 
Counties, for the same period, show on increase of 39.5%, which 
is well over state and national increases. 


; These figures show that the area bianketed by the Asbury 
ears wy : - Park Press is one of the nation’s top markets. 


* “Sales Management—1947 Survey of Buying Power” 


ASBURY PARK PRESS 


See Gir AO) Pt, Pleasan : “68TH YEAR OF LEADERSHIP’ 
g Evening and Surday, Asbury Park, N. J. 
Market Survey and Dealer Lists Mailed on Request 


Bro ue 72 EO Sh ie ark 5 q é Telephone Asbury Park 2-3000 


_| RADIO STATION WJLK-FM 


| “The Radio Voice of the Asbury Park Press” 


ON THE AIR IN 1947 


: “SM” igi iU- 
NEW JERSE Y — (Continued) sive estimates by SALES: MANAGEMENT, 
POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 —— 
yD “we SM ESTIMATES SALES C7D ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross %. \Qual- 
CITIES | | Fami- | (in thousands of dollars) Farm of | ity 

Total | | lies . Gross Net Dollars | USA | of 
(in %\1|%\ (in Dollars | % % | Estimate Dollars Dollars %\1% (in Po- | Mar- 

thou- | of | of | thou- (in | of | of | General Dollars (in (in of | of Per thou- ten- | ket 

sands) | State| USA | sands)| thousands)| State/ USA| Food | Mdse. Drug (in thousands) | thousands)| State) USA| Family | sands) | tial | In- 

| | thousands) dex 

Monmouth 184.1| 4.23| .132| 54.1 196, 194) 4.87| .203| 54,946) 19, 650| eee 208,696) 185,740) 3.47) .132) 3,433) 18,912) .153 | 116 
Long Branch.. 25.1] -58) .018) 6.9 20,816 -52} .022 7,038) 1,644) 658 11,829 23 , 699 21,092} .39) .015 Sree .018 | 100 
Asbury Park 18.0) .41 013) 5.3 46,586] 1.16) 048) 8,548) 12,236) 1,380 14,442 22,920 20,399} .38) .014) 3,849)........ 024 | 185 
Red Bank 14.0} .32) .010) 3.8 29,969) .74 .031| 7,578) 3,123 889 4,665] ~ 16,236) 14,450) .27| .010} 3,803)....... .016 | 160 
Freehold. . .. 7.2) .17} .005) 2.0 13,394) .33) .014) 3,436) 621) RRR: 9,799 8,721} .16} .006) 4,361/........ 008 | 160 
Morris 131.7) 3.03) .094) 36.3 118, 244) 2.94| -122 35,315) 0 | 6BO0E .:.:::... 146,325) 130,229) 2.44) .092) 3,588) 11,371] .101 | 107 
Morristown 16.0) -37| .O11) 4.4 38,159; .95) .040 8,299) 7,104) 815 11,447 32,890 29,272; .55) .021 ee 025 | 227 
Dover 15.0) 34) .011) 4.0 19,854) .49| .021] 6,262) 2,411) 500 8,426 16,056 14, 290) -27| .010) 3,573) Saeed 013 | 118 
Ocean 38.1) 88) .027) 11.9 51,748) 1.28) .054) 14,450) 2,630) 1,556/.......... 56 , 608 50,381) al 036) a 6,575} .040 148 

| | 

Passaic n.d 7.18 iad 86.1 345,510| 8.58] .358| 106,257) 43,439} 8,609).......... 570,715 507,936) 9.50) .360} 5,899) 4,595] .332 | 148 
Paterson 138.0) 3.17} .099| 38.0 188,453) 4.68) .195) 54,358 32,248] 4,815 101,617 277 ,553 248,122) 4.64) .176 ey - 166 169 
Passaic... , 62.0) 1.43 044) 16.1 90,152) 2.24) .093) 25,376) 10,414 2,591 65,697 112,488 100,114) 1.87| .071 are .072 | 164 
Clifton... .. ‘ 58.0| 1.33| 042) 15.1 39.987} .99) .041 11,444) 603 352 9,114 51,918) 46,207) -86) .033 3 ,060)........ .037 | 88 
a ee 43.8) 1.01) .031) 12.5 37,880} .94) .039 9,075) 1,917) My akasudes 39,119) 34,816) .65) .025) 2,785 11 031 | 100 
Salem. .. ss 9.6) .22} .007) 2.8 11,538} .29] .012} 2,965 858) 380 3,225 10,805 9,616} .18} .007| 3,434]........ 008 | 114 
Somerset... ee 70.2) 1.61) .050) 18.3 61,445| 1.53) .064) 17,692) 3,671| 1,241).......... 78,617; 69,969] 1.31] .050) 3,823) 8,244] .054 | 108 
Somerville 10.7) .25) .008) 2.9 18,417} .46) .019 4,655 2,447 584 13 ,040 3,98 12,431} .23) .009 ee 012 | 150 
Sussex 33.2] .76| .0241 9.5 33,304; .83| .035' 7,315; 2,538 ee 36,754 32,711| .61| .023} 3,443 age 027 | 113 


Before using these figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 134. This 
is a consolidation of all the metropolitan figures listed at the ends of states. 


—, 


SALES MANAGEMENT 


Passaic Ranks High 
Among Hi-Spot Cities 


Passaic, New Jersey, has consistently ranked 
among the best markets in the United States. 


Sales Management's “Hi-Spot Preferred Cities” lists monthly the 
exceptional sales-producing markets of the nation. Since its incep- 
tion in May, 1940, Passaic has consistently held a favorable 
position among cities in the country’s best business areas—the 
Middle Atlantic and New England States. It has been among the 


first 10 cities 45 out of 83 times, as shown by the following 
summary: 


May, |940, to March, 1947, inclusive 


PASSAIC was in FIRST PLACE 8 Times 
" " * foe Cl” 1 
THIRD - 

FOURTH ” 

FIFTH 1“ 

SIXTH 24 

SEVENTH ” 

EIGHTH ” 

NINTH - 

TENTH ni 


HN oO 


4 
3 
1 
2 
1 
4 
7 


The Herald-News, the only daily newspaper in the Passaic ABC 
City Zone, offers maximum coverage in this market. 


THE HERALD-NEWS 


Sales Management Survey of Buying 
45,201 —Net paid ABC 9/30/46. By a 


" : Passaic ABC City Zone—1946 
far the largest circulation of any news- Retail Sales .............$159,144,000 


paper published in Passaic or Bergen Food Sales .............. .$51,019,000 
Counties. Estimated Population 192,000 
Effective Buying Income. . .$213,295,000 


The Julius Mathews Special Agency 


il | 
NEW JERSEY’S £ > LARGEST MARKET 


¢ HILLSIDE 

The AKENIING ROSELLE, PARK 
| CRANFORD, ROSELLE 

Buy-Target GARWOOD LIZAB ETH 


MOUNTAINSIDE 


Ul 


WESTFIELD po 
cit) 
of Eas LINDEN 
astern rs 
° ag CLARK 30 
U Cc : 
nion County, RAHWAY sh 
New Jersey | 
reg 
da 
‘ ( . . ne 
Each year produces new evi- important employment and pay- The one medium to register a 
* wi 
dence of the Elizabeth Market oj] figures and you will appre- _ bullseye on the buy-target of the 
. ; an oe -— — re ne ciate why the net Effective Buy- area is the Elizabeth Daily Jour. 
it is Sth in Retail Sales with a : , i I 
F ing Income is $324,840,000 for nal—the only daily newspaper 
retail sales volume of $207,520,- . , ie 
000 annually and every evidence the market. published in the market area. 
of continued growth. *Statistic Sources—Sales Management Current Estimates = 
Elizabeth Chamber of Commerce N 
New industries are constantly at- = 
tracted to the Elizabeth area be- 
cause of the market’s stabilized 
characteristics. 194 new indus- 
tries have located here since : 
1941, making a total of 694 in- 
dustries employing over 94,000 
persons. Add to this, scores of 
retail establishments with equally A 
— N 
_ . The “SM” symbols mark original, 4 
N E W J E R S E Y — (Continued) : - sive estimates by SALES MANAGEMENT. t 
. Tae | hz aaa ‘ - SALES- 
POPULATION RETAIL SALES—1946 WHOLE EFFECTIVE BUYING INCOME—1946 iver , 
T 
ESTIMATES olanus 
CLD v7 ELD estimates SALES xD ESTIMATES ms Ks 
a i; es ei, 7 — } =a _ , ~~ - | | t 
| jual- 
| | | THREE STORE GROUPS| 1946 | } | Gross | % 0 
COUNTIES = | "(in thousands of dollars) | ) | | | Farm | of iy 
Total lies m Gross | Net : a | Dollars | US - 
en ‘ c (in Dollars | % | % | Esumate | Dollars Dollars | %\|% | | _(in Po- | "ket 
thou- | of of | thou- (in | of of | | General | Dollars (in | (in | of of Per | thou- ten- = 
sands) | State USA | sands) thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands) | State USA! Family | sands) | tial = 
| thousands) | | i, |= 
Re eRe yer pe BRT BREE pens g | om | 106 
Union.. ..... | 366.0) 8.42| .262| 95.2 | 280,250] 6.96] .290| 88,750) 28,500} 8,130).......... 438,688) 390,415) 7.30) .276 pe 6,606 we i 
Elizabeth 116.0| 2.67] .083| 30.1 | 107,765] 2.68} .112) 29,550, 14,980 2,560] 60,305] 170,737) 151,956] 2.84) .108] 5,048) ........ = 
Plainfield. . 45.0| 1.03| .032| 12.0] — 57,261| 1.42| .059| 18,954] 9,500] 1,476] 23,543] 56,852 50,598] .95| .036| 4,217|........ oe | tt 
Union. 33.2| .76| .024| 8.6]  13,261| .33| .014| 4,963] 896) 456) 5,111] 22,651] 20,160) 38) 014) 2,344)........ 016) @ 
Linden 32.5| .75| .023| 8.0] 14,046] .34| .015| 4,479 815) 162] 25,965] 24,200| 21,539] 40) 015] 2,693)........ pod B 
Rabway...........] 22.0) 51] 016 5.9] 13,503] .33| .o14] 4,278] 606) 324) 5,035) 21,973] 19,557] .37| .014) 3,315]........ ms 
euanen 20.5| .47| .015 5.2] 13,881) .34| .014| 4,773] 1,018] 516 . 21,275| 18,935] .35| .013| 3, 641|........ - = 
Summit 18.5] .43| .013| 4.8] 15,299] .38| .016 5,221; 651/476 765] 22,176] 19,367} .36| 014) 4,035|........ =e 
Warren. . .. 51.3| 1.18) .037| 14.6 |  41,730| 1.04) .043) 12,247} 1,534) * Jo... 63,261) 47,482) 08] .094) 3,252) 11,874) 007 | 1 
Phillipsburg.......] 19.5} .45| .014) 5.2] 13,087} .33| .014) 4,004) * | 83] 4,742) 15,363| 13,673! .26| .010| 2, 629)........ o12| 
| | ae a a Se eS ee eee eee 
MSS r : — ae aes ers; OT OCH. are! | i 31 
Total Above Cities... |2,846.8|65.48|2.099)762.7 | 3,020,849|75.05|3.132) 678,111 427, 234 88,831] 2,471,528] 4,226,603 3,763,003|70.40|2.668| 4,934)........ anal bee 
nana, ah so Sma es zi i Mee el 
State Total 4,347.7)...../3.19411175.91 4,025,193)... .|4.17011228,356 457,378 115,6821 2,626,109! 6,007,025| 5,346,252\...../3.792| 4,547| 221,674] 3.770 | 121_ 


“Withheld to avoid ‘disclosure Before using these figures, see explanation page 19. 
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Plainfield 


72,530 (1939 Census) 
or over $0,000 (1946 Estimate) 


Population 


... one of America’s outstanding examples that city 
population and markets have outgrown old corporate All territory shown is 
city borders . . . within the 4 mile radius of this map ee of Plainketd 
there live between 72,530 people (1939 Census) and oo 
80,000 (conservative 1946 estimate)—not 45,000 as 


shown in the table on opposite page. 


south 


\\ praintield 
\\ 


In all the area north of Plainfield there is no other market- 
More than 80% of the families in the entire area newspaper situation like this . .. it proves conclusively that 


regularly read the Plainfield Courier News—the only Plainfield is an independent self-sustaining market—not at all 

daily published there—and no outside standard size suburban to New York. Out of 72 to 80 thousand people 
: there are but 4,000 commuters. 

newspaper is read by as many as 10% of the house- 


wives (according to independent survey). 


PLAINF IELD COURIER-NEWS Represented nationally by J. P. McKinney & Son 


One of 21 Gannett Newspapers New York, Chicago, San Francisco 


The most convenient and reliable test market in the East. 


N EW J c ik S EY — Metropolitan County Areas _ . The “SM” symbols mark original, exciu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


AD 

ESTIMATES 

yD 1/1/47 6YD ESTIMATES yD ESTIMATES CONTROLS 

METROPOLITAN | ] l fn eS Ea age 1 ate | San 

| THREE STORE GROUPS Qual- 

COUNTY AREAS ami | } (in thousands of dollars) i 
%1% ( Mar- 
f Per ket 


oe a Gross 
on oe Bae, | | 
i (in | oO of 
| State| USA | Family In- 
dex 


thou- (in | of | of General (jn | ( 
sands) seen State| USA| Food Mdse. ( aoe aa sands) 


| 


of | of 
— USA | 
| 


| | | 
eee SE | 


| 110; 4,509 d 151 


Atlantic City -4|.....| .081| 34.4] 164,062)... 
Northeastern | 


New Jersey... 81-B 3,212.3! |2.301|861.8 | 2,936,470... ./3.041| 919,756] 354,635) 88,226 4,669,077| 4,155,478| 


| 


- 170) 42,685) 21,531 174,268! 155, 099 


iia 4,822 
-140| 49.4 210,389|.....| .218! 60,247) 25,245! 4,851 eee 275,256,  244,978|... 174) 4,959 


Before using these figures, see explanation page 19. 


CA. Paterson is nn BIG Market 


é '@BIG because Paterson is first in per capita @BIG because the effective buying income 
( 9 sales in New Jersey . . . and a leader in the for 1946 per family in Paterson was $6,530. 
x 


nation. 


@ BIG because Paterson is 69% above average @BIG because the total sales in Paterson dur- 
r. a for all markets in U.S.A. ing 1946 were $188,453,000. 
SOL gt?” 
ot pf In The Paterson Area Nearly Everyone Reads 


Paterson Zbening News 


NORTHERN JERSEYS GREATER PAPER 
LARGEST CIRCULATION — MOST ADVERTISING 


National Representatives 
STORY, BROOKS & FINLEY, INC. 
NEW YORK CHICAGO PHILA. ROSTON CLEVELAND LOS ANGELES ATLANTA 


IN THE PITTSBURGH MARKET 
Py; pe" 


AUDIENCE i "We have 
just received a city by city 
Hooper average rating and share 
of audience for the first nine 
Philco Radio Time Bing Crosby 
programs. We were very pleased 


PRODUCTS "You can be sure 
that the Philco dealers in this 
territory did an exceptional job 
» « « The consumer demand 
during the holiday season for 
Philco radios in every Philco 


to note that your station had ; dealer's store was at an all- 
a 29.3 rating, and 66.7 share of audience for time high . . . The marvelous report you re- 
that period of time." ceived on your Hooper rating proves that 


WCAE really got into their homes." 


From a letter to WCAE from H. Pierson From a letter to WCAE from J. A. Mibm, 
Mapes, Vice-Pres. Hutchins Advertising Sales Manager C. R. Rogers Company, 
Company, Inc. wholesale Philco distributors in Pittsburgh 


INVESTIGATE THE SALES 
POTENTIALS OF WCAE TODAY! 


Represented by The KATZ AGENCY 


5000 WATTS + 1250 KC + AMERICAN BROADCASTING COMPANY 


P E N N S Y L V A N | A The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 a1 EFFECTIVE BUYING INCOME—1946 — 

ESTIMATES TISING 
1/1/47 JM ESTIMATES SALES CID ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % \Qual- 
CITIES Fami- (in thousands of dollars) 6yD Farm of ity 

Total lies Gross Net Dollars | USA 

(in % % (in Dollars %\|% Estimate | Dollars Dollars %\|% (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State) USA | sands)| thousands)| State} USA| Food Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) | tial | In- 

thousands) dex 

eee 37.1; .39| .027) 9.9 17,493) .25) .018) 4,144 870 i ekannkeia 22,979 20,061; .20| .014) 2,026) 11,476) .018| 67 
Allegheny. .......... ]1,356.6/14.14) .972| 352.7] 1,255,243/17.62|1.300| 340,462) 300,517) 48,056].......... 2,150,267) 1,864,483/18.54/1.322} 5,286) 10,975] 1.245 | 128 
Pittsburgh......... 730.0) 7.61) .523) 195.4 765 ,352|10.75| .793) 183,417) 233,511) 29,167] 2,045,071] 1,213,334) 1,058,192|10.53) .750 SS 717 | 137 
McKeesport. ...... 59.0; .61) .042) 15.4 68,694; .97| .071) 20,741 8,275 2,218 24,945 63 , 664 55,579) .55) .039 a 049 | 117 
Wilkinsburg. ...... 30.0} .31) .021) 8.8 26,417| .37| .027| 7,874) 1,559) 1,500 2,906 41,714 36,416] .36) .026} 4,138)........ 025 | 119 
Duquesne......... 21.0) .22) .015 4.9 11,036} .15| .011 4,210 611 345 548 23 , 644 20,641) .21| .015 ee .014 | 93 
Braddock.......... 19.3) .20) .014 4.7 28,030! .39| .029 6,543 3,001 797 16,635 20,848 18,200} .18) .013 | ere .018 | 129 


____ Before using these figures, see explanation page 19. 


, In value of products, the b ion that 
Sell with bhongad “oncogene ote 
. ) 
the Nation's 


the nation! 
This is the highly-productive, coal-and- 
steel area that KDKA covers with 50,000 
watts of successful sales power. Offering 
th basic NBC programs, and popular local 
programs keyed to local preferences, 


KDKA reaches a vast audience through- 
Pittsburgh's out 116 counties in daylight, 194 counties 


WESTINGHOUSE at night (BMB). Represented by NBC 


Market Station Spot Sales. 


SALES MANAGEMENT ' 


The Pittsburgh Press 


concentrates your advertising 
ne- where buying income is concentrated 
tw- Where sales are made 


Authorities sometimes include up to 22 counties in the Pittsburgh district. 


but: _., 80% of Retail Sales 
79% of Food Sales 


85% of Merchandise Sales 

83% of Drug Sales 

80% of Total Buying Power 

in this large, rich area are concen- 
trated in eight counties, all or part 


of which make up the ABC Retail 
Trade Area. 


City & Retail Trading Area 
City Zone 


“ew © 


a ze > (176,475 175,288 
134,287 


114,821 


The 


Pittsburgh Retail Trade Area has an estimated Pittsburgh Post - 
effective buying income of 234 billion dollars 
. over 25% of the buying potential of all 
Pennsylvania. This is how Pittsburgh news- 
paper circulation covers this golden market: J-5> 


Sun - 


Press Gazette Telegraph 


ABC STATEMENTS, SEPT. 1946 


e y IN PITTSBURGH—Tead exclusively by twice as many 
é itts ur ress Metropolitan Pittsburgh families as any other 
daily paper. 
IN CITY CIRCULATION—69 % of Metropolitan Pitts- 
Represented by National burgh families read The Press. 
Advertising Department, IN CLASSIFIED ADVERTISING—50.3 % more classified j 
Scripps- Howard News- ' ads than the other two dailies combined. | 
papers, 230 Park Avenue, oum IN RETAIL ADVERTISING—43.6% of all retail dis- 
ed Lange * City. gh play in spite of heavy rationing. 
CCRGO, STNCCRNGE, LO IN GENERAL ADVERTISING—46.9% of all general 
troit, Fort Worth, Philadel- : : ; ~§-- ¢ 
ghia. Sen Feancioes, oy, — 28.3% and 24.8% in the 
IN TOTAL ADVERTISING—19,001,871 lines in 1946 
(excluding This Week Magazine), 
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dohnstowners eat REAL broaktacte, 


= 


Mill workers and miners need REAL breakfasts 
that "stick to the ribs" to fortify them for a heavy 
day's work. In Johnstown, Pa., these two classes 
of workers make up the majority of the area's em- 
ployed. This is an excellent place for you to ad- 
vertise food products to get top results. If you 
have food to sell, Johnstown, Pa. is your market. 


Western Pennsylvantas Second Metropolitan Marker 


PE N N S Y L V A N | A — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES TISING 
67D 1/1/47 YD ESTIMATES CVD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) . 
i a ’ et 
% / Dollars y % Dollars 
of (in of General ( (in 
State thousands)! State Mdse. ( thousands) 


14,575) . d 598 ; 16,912 

10,976) . d 416 15,814 
13,517 
Carnegie 2. . P g y é . 15,483 13,517 
Homestead j A ‘ 19,190 16,753 
Tarentum 5 ‘ d 5: , ; : 12,031 10,503 
Turtle Creek 12,359 10,789 
55,102 
8,106 


has ‘ 144,487 
Aliquippa . Kenna y F ; 5. ‘ d 6 24,409 
Ambridge... . 26 i 18,216 
Beaver Falls 18,771 16,387 
Ellwood City 

(See Lawrence Co.) 


24,108 21,046 
268,508; 234,407 
149,418} 130,442 
33) . 139,708) 121,965 
70,496) . ‘ 21,136 96,526 84, 267 


29,774) .42| . 7,256 41,905} 36,583 
61,623) .87| . 17,914 98,301 85,817 
9,743] .14] . 2,285 7,760 6,774 
56,984) .80| . 14,280 75,240) 65,684 
; 37,784] .53| . 8,240 27,779 24,251 
ene 46. 138,447] 1.94) . 33,614 190,624) 166,415 
Johnstown......... .O| .sil . 19.2 84,322) 1.18] . 16,852 : 48,527 88 , 257 77,048 
*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19 


SALES MANAGEMENT 


TO SAVE SALES MANAGERS ---+ where 2,244,000 people 


YEARS OF WORK AND PLANNING spend 3-billion dollars a year 


The many sales and advertising executives who — ; ? ee : , 
cooperated in the development of this new . And in painting this portrait, we're willing to admit that it was about ninety 
Pittsburgh Marke 4 » Patte . r ‘ , . 
Seeenye: Seaton apnea wet sen percent perspiration. But then, it 1s obvious that to develop a market operating 
that 3t represents the most efficient aid to sales ei ; : y 
planning ever produced by anewspaper They pattern where 3 billion dollars in retail sales are involved requires tremendous 
— tit enables elie . A a ‘ ; : 
rotor Latte angus dnmeulnetese sag work in the field . . . virtually the coverage of every block in the territory ... 

to the fullest all existing market opportunities. : 
on foot. 

. , Out of this field work, though, has come the most practical, the most com- 
This Modern Market Operating td > P imac 
plete, the most usable aid ever made available to sales and advertising execu- 
tives who would cultivate the rich Pittsburgh market. We, or a Hearst 
Advertising Service man, would like to sit at your desk and show you Pittsburgh 
ey a ... the 3-Billion Dollar market. 


Pattern Supplies Basic Data 
and Map Visualization 


41,156 Retail Outlets classified 


coe 


Mops for 30 city sales divisions 


pittssurcH QUIN -Telegraph 


151 Shopping Centers and Streets mapped 


eoereerrrer 


Mops for 6 Suburban Sales Areas (in color) 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE 
Offices in Principal Cities 
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Compare that figure with retail sales in worth special attention! Its only daily Ch est e v 


any 72,500 city . . . note the effective "@wspaper, the Chester Times, provides % 
. ‘ a the ONLY complete coverage, with a Pe 
: baying ee = family of $4926 0% dominating 5 to 1 lead over any other ( J wm CS 
greatest in Pennsylvania) . . . here's evening newspaper in home-delivered 


definite proof that Chester is a market circulation. 


ALFRED G. HILL, Publisher * C. L. EANES, General Manager * DON McKAY, Local Advertising Manager 
Represented Nationally by STORY, BROOKS & FINLEY 


DE : The “SM” symbols mark original, exely. 
P EN NSYL VANI A— (Continued )- Sie estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

ESTIMATES yD Si TISING 
SM 1/1/47 ESTIMATES SALES sJ8 ESTIMATES CONTROLS 
COUNTIES | | THREE STORE GROUPS 1946 Gross %  |Qual 
CITIES Fami- (in thousands of dollars) Farm of ity 

Total | | ties thgteet ae ee Gross Net Dollars | USA | of 
(in % | % | (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | Seas USA | sands)} thousands)| State) USA| Food Mdse. | Drug (in thousands) | thousands)| State) USA | Family | sands) | tial | In- 

thousands) | dex 
— | | | | J ——_ | —_—_ — —— ; —— —|—— 

Cameron 6.6 .07| 005) 1.9 4,667; .07) .005) 1,495 ° © Ra awanwes 6,275 5,478} .05| .004) 2,883) 236] .005 | 100 
Carbon 53.1) .55 038) 13.1 27,782; .39| .029| 10,014) 3,118 BE ce ncaces 40,411 35,279, .35| .025] 2,693) 2,376] .029| 76 
Centre 48.1) .50) .035) 12.8 34,714) .49) .036) 9,212) 2,364) 1,367].......... 43,453) 37,934) .38) .027| 2,964) 8,806] .031/ 89 
State College. . . 7.0) .07) .005 2.1 10,370} .15) .011 2,552 ” 586]..... . 9,381 8,190} .08) .006 3,900) sigh sida -007 | 140 
Chester , 125.8} 1.31) .090) 32.7 96,774) 1.36) .100) 24,246) 4,833) 4,056)......... 129,185; 112,778) 1.12) .080) 3,449) 34,545) .088 | 98 
Coatesville... . 15.2) .16) .O011 4.1 18,135} .25) .019 4,436 1,195 886 12,122 16,103 14,058; .14| .010 3,429) a ieeea .013 | 118 
Phoenixville. .... 13.8) .14| .010 3.3 9,429; .13) .010 2,832 702 571 701 12,368 10,797; .11) .008 3,272|........] .009 | 90 
West Chester...... 14.0) .15) .010 4.0 22,897; .32) .024 5,603 2,144 931 2,817 15,511 13,541} .13) .010 2 ae -014 | 140 
Clarion as , 024 Me uaeeaie 25,939} 22,645 79 
Clearfield........... 82.4) .86|) .059) 20.8 44,211; .62) .046) 14,098} 5,599) 1,232)......... 67,744 59,140} .59| .042) 2,843) 5,183] .047)| 80 
Du Bois... re 12.8 -13) .009 3.5 14,423; .20) .015 4,618 3,014 451 a 12,013 10,487) .10) .007 eS case 010 | 111 
Clearfield ae 12.0} .13) .009 3.2 11,558} .16) .012 2,978 1,637 451 3,913 9,654 8,428) .08 — 2,634) eee .008 | 89 
Clinton ee 35.3) .37| .025) 9.5 20,591 -021| 5,967 ° 7 cp eeas tare 25,939 22,645) .23) .016) 2,384) 2,562) .019 | 76 
Lock Haven....... 14.0} .14| .010 3.8 13 ,673 19| .014 3,354 2,481 616 3,161 11,995 10,472} .10) .007 2,756! tae oon -010 | 100 
Columbia.......... 47.2| .49| .034) 12.6 27,550) .39) .029| 7,547) 4,482 ia 47,497 41,465) .41) .029) 3,291) 7,628] .030)| 8 
Berwick P = 15.0} -16} .O11 4.0 9,088} .13) .009 2,637 2,195 315 1,020} 13 ,844 12,086; .12) .009 ) See -009 | 82 
Bloomsburg 10.5) .11) .008 3.1 11,490) .16) .012 2,832) 1,832) 601 3,595 10,602 9,256) .09| .007 i pees -009 | 113 
Crawford 73.9) -77| .063| 21. 50,434, .71| .052 12,494] 5,060) 1,663].......... 67,325 58,775} .58) .042) 2,709) 13,596 047 | 89 
Meadville. . 21.6) -22) .015 6.5 26,800; .38) .028 5,007 4,079 1,157 on 24,036 20,983} .21) .015) 3,228) Saeckeets 019 | 127 
Titusville 10.5! .11! .008 3.3 9,934 ul -010 3,002 766 285 1,377 11,603 10,129! .10) .007) E 3,069 008 | 100 


Before using these figures, see explanation page 19. 


*Withheld to avoid disclosure. 


with 23,430,951 riders, and bus routes 
embracing the Tri-State area of Penn- 
sylvania, West Virginia, and Ohio—and 
Jamestown, New York. This can be 
bought as a package or split into groups 
covering strategic points to suit your 
advertising campaign. 


PITTSBURGH 


McKEESPORT For further information on data and rates write, phone 


a — R. RUSSELL ROOP CO. 


GROuP 
STREET CAR AND BUS ADVERTISING 
3512 FIFTH AVENUE + PITTSBURGH 13, PENNA. 


MONESSEN GROUP JOHNSTOWN Telephone, SChenley 6221 


SALES MANAGEMENT 


— : 
THE PER CAPITA RETAIL SALES FOR 1946 IN 


HARRISBURG, PA. 


$ BASED ON 
SURVEY 


THIS IS THE HIGHEST PER CAPITA OF ANY OF THE ELEVEN 
LARGEST MARKETS IN THE STATE! 


ee ee lial 


WITH A DAILY NET PAID CIRCULATION IN EXCESS OF 80,000. 
COVER THIS RICH MARKET EFFECTIVELY \ 


n- 
ex 
00 
76 
89 
4) 
98 
18 
30 
40 
9 
0 


ey = : ° “oy al, exclu- 
PENNSYLVANIA— (Continued) Ihe estimate, by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 GYD ESTIMATES yD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES i (in thousands of dollars) 

i ds RRS AESE: Gross 

Dollars TN y E Dollars 
(in of General (in 

sands) | State| USA | sands)} thousands) Mdse. (in thousands) 


ae 
— 


oe i 


47,309) . . 3,222 63,208 
17,057). : 2,468 15,902 
23,482 235, 326 
19,847 * 142,484 
17,155 375,084 
8,647 104,414 
5,118 95 , 207 
: 13 ,607 
831 13 ,307 
26,549 
° 232,448 
115, "953 , . : 175,338] 153,070 


111,770] 1.57) . ; 160,917| 140,481 
43,775| .62| . . 9, 25,048} 22,375 
' 16,293} .23| . ’ 15,744 
Forest. . 4) .05| . : 2,115} .03| . : 2,838 
Franklin. .9| .66| . ’ 40,309} .57| . ; 47,572 
Chambersburg . P d ; 18,694) . j J 15,051 
Waynesboro 2) 212). . 9,497|  .13] . . 9,724 
4,326 
22,836 


Huntingdon 0} .35] . ; 29) . ‘ 23,257 
Huntingdon .6} 09] . ° 14). 7,522 


A ‘ J ‘ ‘ 4 47,357 
— : ; : t : ‘ 8 ‘ 11,792 

erson. . - P d c y ‘ ‘ ° 35,065 
11,544) . RF , ee ‘ 13 ,079 11,418 


*Withheld to avoid disclosure. Before using these figures, see er page 19. 
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THE LINEAGE STORY .. of 1946 
* 
i in Scranton 
JANUARY |, 1946 TO DECEMBER 31, 1946 
SCRANTON, PA. 
(from MEDIA RECORDS, INC.) 
TIMES TRIBUNE 
RETAIL DISPLAY —_—s|_ 6106456 | 5038707, SCRANTON TIMES 
GENERAL DISPLAY __ 1560072, — 609723, GAIN FOR 'A6 
AUTOMOTIVE DISPLAY e 294233, _ 164503 
FINANCIAL DISPLAY 96638 | 88736 ALMOST 
CLASSIFIED _ 805278 | 744807 4 & : 
LEGAL 122646 88920 co P 
TIMES 5 ¥ 
TOTAL 8985323 6735396 - 
THE = 
: 8 
The Scranton Times SECOND jizz ||° 
3 @ wu 
FIRST IN NEWS—FIRST IN CIRCULATION—FIRST IN ADVERTISING PAPER ss |\z 
The George A. McDevitt Company, National Representatives lind - 
New York - Chicago - Philadelphia - Detroit - Cleveland 
ls 
PE NN SY! YLVANIA— (Continued) sive estimates by SALES: MANAGEMENT, : 
POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- ' 
SALE ADVER- Le 
wee GYD ESTIMATES CyD ESTIMATES CONTROLS , 
COUNTIES ~ THREE STORE GROUPS , 7 : |Qt uu 
CITIES Fami- (in snnantenteabnanated Farm of | ity ) 
Total _ | lies ey eee ere Gross Net : Dollars 
of | of of | of General i of | o 
sands) | State) USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA | Family | sands) | tial | In- a 
ae, ks Gs Ke ea ak thousands) | dex 4 
Juniata....... 13.5 14) .010 3.5) 6,127; .09) .006 1,787 169 7,833 6,838; .07| .005) 1,954) 5, .006 | 60 = 
Lackawanna........ 238.5; 2.49) .171| 58.7] 190,668) 2.68) .198) 57,074) 22,914 5, 272,376; 236,514) 2.35) .168| 4,029) 5,164] .178 104 
Scranton. . 118.0) 1.23) .084| 30.7 130,157) 1.83) .135| 35,752) 20,632 3,452 158 ,457 138,333) 1.38) .098 5 rey 106 | 126 
Carbondale 18.3) .19| .013 4.5 15,092) .21| .016 4,327 1,026 541 20 ,092 17,540} .17) .012 5 ee 013 | 100 
Lancaster........... 212.8) F: .152 8. 167,552! 2.35) .174| 34,354) 18,202) 4, 247,524; 216,088) 2.15) .153) 3,681) 65, .159 | 105 
Lancaster seeeeeee | _ 72.5 76| .052| 20.6 83 ,522| 1.17| .087| 15,257! 16,136 3,085) 102 ,449 89,438} .89| .063 4,342|...... 068 | 131 


Before using these figures, see explanation page 19. 


THE 100% MARKET Plus 


In Lehigh County—the heart of the ALLENTOWN MARKET 
SS ee res eee” $153,501,000 or 2.15% of Penna. 
Population 173,400 or 1.81% of State 
EL ei ere ere $178,422,000—Per Family $3,845 
A stable market, well balanced with highly diversified light and 
heavy industry plus more than 10 million farm dollars, gives this a 
MARKET INDEX RATING of 110. 


ee ee | 


Ask About Our Coverage 


ALLENTOWN, PENNA. 
National Representatives: Story, Brooks & Finley 


SALES MANAGEMENT 


tion § Gg 


A 


Salo 
Wanagomint 
Preferred List 


High-Spot City 


tion—30,727. 


Regularly 


A PREFERRED CITY 


. - » among Sales Management’s High Spot Cities. 


Altoona, Pennsylvania 
1946 Retail Sales — $70,496,000 


The Altoona Mirror is the heart of Altoona—the 
only newspaper read every day in more than 97% 
of the homes in this thriving community. Circula- 


Elltoona 
WM2trror. 


The only evening newspaper 
in Altoona, Pennsylvania 


BUSINESS DIRECT 


PENNSYLVANIA — (Continued) — 


Dollars 


in 
thousands) 
68,105 


48,441 
12,622 


POPULATION 
4 ESTIMATES 
‘ 1/1/47 
a —_—_—_— 
COUNTIES | | 
CITIES | Fami- 
Total lies 
(in %\ % (in 
thou- | of of | thou- 
sands) State} USA | sands) 
| 
{ 
os 
ciinenkicaun 98.8) 1.03) .071|} 25.7 
New Castle........ 52.7) .55| .038) 14.1 
Ellwood City...... 14.3} .15) .010 3.6] 
BEIOR. cc cccavcces 69.1) .72| .049| 18. 
NS 6 cea 30.0) .31) .021| 8.3 
eecrdecdatnes 173.4) 1.81) .124) 46.4 
Allentown......... 102.7} 1.07) .073|) 28.3 
1Bethlehem (See 
Northampton Co.) 
Ere 387.5] 4.04) .278) 90. 
Wilkes-Barre....... 90.0) .94| 064) 21. 
eae 40.0 ~42) -029) 9.4 
Kingston.......... 26.0) .27| .019| 6.7 


51,362 
29,761 
153,501 
115,032 


253,507 
96,064 
38,971 


17,343) 


| 


| 


RETAIL SALES—1946 


GYD ESTIMATES 


| 


| .018 


The “SM” symbols mark original, exclu- 


s ss ___Sive estimates by SALES MANAGEMENT. 
WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALES GYD ESTIMATES CONTROLS 
—= ane Sees 1946 > an 2% Qual- 
(in thousands of dollars) arm ity 
a a ae eae 6yD Gross Net Dollars | USA | of 
| Estimate | Dollars Dollars | % % (in Po- | Mar- 
General Dollars (in (in of of Per thou- ten- | ket 
Food Mdse. | Drug (in thousands) | thousands)| State} USA | Family | sands) tial In- 
thousands) dex 
17,744; 9,263) 2,2641.......... 97,153) 84,815, .84) .060) 3,300) 6,626] .066 | 93 
11,983} 8,003) 1,863 23 ,352 54,501] 47,579) .47| .084) 3,374]........ -040 | 105 
3,318 1,234 315 — 12,623 11,020) .11) .008 Beinedwaned -010 | 100 
11,132] 5,200) 1,367].......... 69,511 60,683) .60) .043) 3,280) 10,681) .047 | 96 
5,566 4,898 1,082 13 ,575 32,834 28,664) .28) .020 3,453]..... a -023 | 110 
35,482} 20,853 po eee 204,378; 178,422) 1.78) .127| 3,845) 10, -136 | 110 
25,663) 20,492 3,126 88,017 142,517 124,417) 1.24) .088 So eee -094 | 129 
73,623} 39,713) 7,205].......... 427,536} 368,159) 3.66] .261; 4,068 6,706) -265 | 95 
22,457) 25,351 3,232 112,694 122,604 107 ,033| 1.06) .076 ee -081 | 127 
10,136 7,587 1,607 33,511 39,929 34,858) .35| .025 Belvcwesnes -030 | 103 
4,509 . 451 11,192 31,270 28,315! .28) .020 ere -019 | 100 


*Withheld to avoid disclosure. 


1Bethlehem is in Lehigh and Northampton Counties. 


Before using these figures, see explanation page 19. 


FACTS and figures will 
prove that W A R M 
will deliver the greatest 
listening audience .. . at 
the lowest cost ... in the 
fast growing industrial 
market of Scranton, 
Pennsylvania. The Hol- 
lingbery representative 
will supply them. 


Affiliated with A BC 
The American Broadcasting Company 


Represented Nationally by 
GEORGE P. HOLLINGBERY CO. 


New York, Chicago, Atlanta, 


Los Angeles, 


San Francisco 


YOU CAN'T COVER PENNSYLVANIA'S NO. 3 MARKET 
. .. WITHOUT THE BETHLEHEM GLOBE -TIMES 


The following darn good reasons tell why 
Allentown department stores ran 1,836,870 
lines of advertising in the Bethlehem Globe- 
Times last year. 

First, these two cities form one market—a 
market that can’t be covered by ads in one 
newspaper. Next, the Globe-Times offers the 
largest evening coverage in this rich market 
... with an ABC circulation of 22,857 that ae- 
sures 100% coverage of Bethlehem. And 
Bethlehem buying power is up! 

Factory employment and payrolls were all 
higher in *46 than in °45. Bank debits in °46 
increased by 3%.* And most important of all, 


y ALLENTOWN § BETHLEHEM retail sales were estimated to be over 50 mil- 
‘4 : lion dollars or 36% higher than in °45. 

All of these reasons make ¢ents to local 

merchants, and they make the Globe-Times a 

“must” on your schedule if you want to sell 


Pennsylvania’s third largest market. 
* The Bureau of Business Research, Penn. State College. 


Largest evening circulation in the Bethlehem-Allentown market 


THE BETHLEHEM GLOBE-TIMES 


P E N N SY LV A N | A —— (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


Represented Nationally by De Lisser, Inc. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 
ESTIMATES 
JM Bars SYD estimates 692 estimates 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


Gross 

Dollars % 
(in ( of 

thousands) Food | Mdse. i thousands) | thousands)| State 


(in of | of General 


14,901) . A 21,276 18,574 
16,415) .23) . 3,840 ° 14,622 
67,134) .94) . 17,405 111,083 
48 ,653 
42,765) .60),. 
23,375) . ‘ 6,028 
72,608) 1.02) . 18, 862 
31,971) . ‘ 6,709 
11,066) .16) . 2,868 
27,250) .38| . 7,170 
20,127) . ; 
25,340) . e 6,393 
12,322 


237,131) 3. 
47,432) . A 10,743 


6,016 
5,445 


1,993 
36,557 


19,773 
4,983 
4,193 18 ,671 
2,832 . 2,932) 15,292 


*Withheld to avoid disclosure. 1Bethlehem is in Lehigh and Northampton Counties. Before using these figures, see explanation page 19. 
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PHILADELPHIA PREFERS 
THE INQUIRER 


BUYING POWER reaches full flower when teamed 
with SELLING POWER. In Philadelphia the key to SELLING 
POWER is The Inquirer—with women as-well as men. 


Last year 120 women’s specialty shops advertised 

in The Inquirer, 85 of them either exclusively 

or on first schedules. Philadelphia merchants say 

The Inquirer sells more merchandise, in all price ranges, 
than any other newspaper. 


Follow their lead for your share of the buying power 
in America’s third largest market. 


APR 


ANI A (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION 
ESTIMATES 

1/1/47 

COUNTIES 

ITI Fami- 
Total lies 
(in % | % | (in 
thou- | of | of | thou- 
sands) | State) USA | sands) 


eee eee neeee 


_ 22.0 
_ nee 12.8 
Bs wccketeeeces 38.3 
op 15.3 


Canonsburg........ 
Charleroi.......... 


28883823: 


23 
= 
a 


2§ 3: 


g 


TISING 


ee 


RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 
yD ESTIMATES SALES YD ESTIMATES 
THREE STORE GROUPS| 1946 Gross 
(in thousands of dollars) Farm 
Gross Net Dollars 
Dollars | % | % Estimate | Dollars | Dollars | % | % (in 
(in of | of General Dollars (in (in of | of | Per 
thousands)| State} USA| Food | Mdse. | Drug (in )| State] USA | Family | sands) 
8,951) .13| .009| 2,540 234 Sr 13,307 11,617) .12|) .008) 2,074) 7, 
1,600, 357/22.47|1.658| 390,248) 420,372} 56,526].......... 2,965,447) 2,601,535/25.88|1.845| 4,739) 2,709 
1,600 ,357|22.47/1.658) 390,248) 420,372) 56,526) 3,986,472} 2,965,447| 2,601,535/25.88) 1.845 rf eee 
3,698) .05) .004) 1,252 ° Eee re 4,836 4,222) .04| .003) 2,010 
11,039) .15) .011 FF eh |) | 6 2! 
118,593) 1.66) .123} 33,422) 8,964) 3,696].......... 
32,845) .46) .034) 5,591 5,235) 1,322) 20,446] 20,272) 25,554) .25) .018) 3,901)........ 
15,092} .21| .016) 3,269 1,377} 856) 9,955) 17,141) 14,964) .15) .011) 3,560)........ 
9,238} .13) .010| 2,929 779| #286) $4,512) 12,141) 10,599) .11; .008) 3,025)........ 
9,252) .13) .010| 2,698 702; = 2861  #+#+§+€®-©9,649) ##12,177) 10,631) .11) .008) 3,127)........ 
6,359) .09) .007) 1,592 le 
43,147; .61) .045) 10,184) 4,677) 841].......... 


18,416 


seeeeeee 


Total Above Cities... }5.477.3)57.08|3.923)1463.4) 5,182,367|72.34 5.336|1280, 078 1084, 768 180, 308] 7,816,686] 7,432,082| 6,604,193/64.70|4.612| 4,445|........ 4.691 | 119 
State Total.......... lo,504.21.....|6.872/2507.01 7,122,115|.....7.37611875,137/1205,2631 240, 9461 8,226,312111,513,458110,051,246|.....\7.129| 4,006 628,613t 7.152 | 104 
PENNSYLVANIA — Metropolitan County Areas 

Easton........... 3 397.9 .285| 107.3] 323,499 446,115| 390,365)... .278| 3,638)... «296 | 104 
Alona... 4] 130.5). .094| 34.9) 94,533 139,708] 121,965)... 087} 3,495)........ 092 | 98 
RR AE 41} 203.7)... .146| 56.1] 140,463 232,448} 202,927]... 144] 3,617)........ 145 | 99 
Harrisburg 62] 171.0 .123| 47.1] 151,226 235,326) 205,439)... 146] 4,362|........ 145 | 118 
Johnstown......... 59} 198.7)... 142] 46.3] 138,447 190,624] 166,415)... 118] 3,594)........ 130 | 9 
Lancaster......... 63] 212.8) 152} 58.7] 167,552 247,524] 216,088)... 163, 3,681]........ 159 | 105 
Philadelphia... 86 |3,260.0|.....|2.335| 868.2) 2.496,214 4,291,534] 3,773,326|.....|2.676| 4,346)........ 2.581 | 111 
Pittsburgh......... 88 |2,164.0|.....|1.551| 651.3] 1,764,003 2,931,646] 2,546,627|.....|1.806] 4,619|........ 1.761 | 114 
Reading........... 94] 223,7 .160| 61.7] 170,064 268,508} 234,407)... .166| 3,799)........ 168 | 105 
Scranton- 

Wilkes-Barre, ..109} 628.0).....| 440) 149.2] 444,175 699,912] 604,673).....| .429] 4,053)........ 413 | 99 
3. 137 175.7/.....' .126' 48.4! 125,665 242,372' 211, 591!..... 150! 4,372!........ .139 | 110 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


Here's a SPOT 
for more SALES 


\ 


The NBC Station 


in Altoona, Pennsylvania 


$121,965,000° 


TOONA MARK 


*Effective Buying Income in Blair County, 
Pennsylvania, from SALES. MANAGE- 
MENT'S 1947 Survey of Buying Power. 
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SALES MANAGEMENT 


in ute. sn oe a > en ee Ae ee ee Jee 


.- than Counting Noses !” 
a1 
“There Are Better Ways “Sales of Liquor and Wine 
Than Counting Noses!” in Pennsylvania” (Monthly) 


NY FE MAN 


GROCERY “ 
PRODUCTS > =" 
SALES 


\\ 


“Pittsburgh's Wholesale “Drug Sales “Grocery Products Sales “Appliance Sales “Sales of Liquor and Wine 
Dry Goods Sales” in the Pittsburgh Market” in the Pittsburgh Market” in the Pittsburgh Market” in Pennsylvania” 


there are ne “Oys han counting noses for 


MEASURING THE PITTSBURGH MARKET 


“Trading areas are measured in terms of commodities’—points out 


Walter P. Burn in Printers’ Ink—"so they are likely to be different 
for any two types of business.” : 


That is why—in a number of folders—we have outlined 
the Pittsburgh trading areas for each of a variety of 
_, commodities. 
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Government and trade authorities—whose figures 


were used—prove that the Pittsburgh market 
is unlike others. And their analysis defines the 
limits of the market by commodity—instead of 
arbitrarily creating one trading zone. 


Only the Post-Gazette—the Pittsburgh 
4 paper with the largest daily circulation— 


oa- - on oe oo = 


entirely covers this unusual market, where two th ay 
Way. %, - 
thirds of the 3,000,000 population live outside the A.B.C, *an**” 


e, 
eli y 


a: => = 


City. And we have—or will gladly get—the information 
you need about it. So ask the Post-Gazette first! 


MARKET RESEARCH DEPARTMENT 


Pittsburgh Post-Gazette 


One of Americas Great Newspapers 
REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC. 


MAY 10, 1947 
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Waukegan 
LAKE 
CARROLL] OGLE ps 
wale vanston 
WHITESIDE | ee 
| Pe Ne 
‘ock Isiand UA SALLE 


Sele Managimtnt 


EAST NORTH CENTRAL STATES 


Ohio - Indiana - Illinois 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 
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CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,00 TO 100,000 
@ 100,000 OR OVER 


Ean 
‘ 


East North Central States 


OHIO 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MA 


NAGEMENT. 


POPULATION 
ESTIMATES 


RETAIL SALES—1946 


GYD ESTIMATES 


WHOLE- 
SALE 


EFFECTIVE BUYING INCOME—1946 


CyD ESTIMATES 


COUNTIES 


SALES- 

ADVER- 

TISING 
CONTROLS 


THREE STORE GROUPS 1946 Gross % |Qual- 

CITIES Fami- (in thousands of dollars) Farm of ity 
(in % | % | (in Dollars | % | % Estimate 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State} USA | sande)| thousands)| State} USA| Food | Mdse. | Drug . (in ds) thousands)| thousands)/ State) USA| Family | sands) | tial b— 

thousan ex 


11,902 


iteenvesesegs ° 29) . iakecemenes 28, 164 29) .018 . 
peekeerreeces -5) 1. . . 45,658) .83) .047) 15,961) 3,647) 1,087].......... 75,963 67,393} .79| .048} 2,969) 6,883] .050| 82 
Martins Ferry..... 16.0} .22) .O11; 4.4 10,079} .18) .010) 3,423 ° 302 3,403 14,056 12,470} .15) .009) 2,834)........ .010 | 91 
Pe cncecivces 14.0) .19) .010) 3.7 10,224; .19) .O11) 3,243) 1,040 362 4,487 13,891 12,324) .14) .009} 3,331]........ .010 | 100 
pebdeeckentues 8,343) .15) .008} 2,042 248 er 13,497 11,974] .14) .008} 2,138) 8,065} .009 | 69 
hanénees snsaean 85,543) 1.56) .089) 28,355) 10,004) 2,968]..........] 165,650) 146,962) 1.72] .104) 3,837] 10,339} .098 | 99 
peekeue ome 44,522) .82) .046) 14,253) 5,951) 1,675) 16,086 55,454 49,198] .58} .035) 4,316]........] .037 | 128 
ere 32,353) .59) .033) 10,352) 3,885) 1,165 20,318 79,520 70,549} .83] .050} 4,328]........] .043 | 102 
peceeeecreeces 6,703) .12) .007) 1,718 403 SEE 10,899 9,669} .11| .007} 2,198} 4,124) .008 | 73 
hinewesnade ° ‘ 14,962) .27| .015) 3,579 909 __, Sea 26,798 23,775| .28| .017| 3,128) 11,612) .017, % 
PN ie idenne ws 8.7; .12) .006! 2.6 9,464; .17| .010! 2,090 676 543 2,638! 11,214 9,836] .21] .007| 3,783]........ .008 1133 


*Withheld to avoid disclosure. 
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CINCINNATI TIMES-STAR //| 
Ss 10TH | ANNUAL 


PAY ROLL §|| POLLE= 


SE TRIE SE 
Ce Me 
Saeed 


. - - ADAY-TO-DAY ESTIMATE OF PURCHASING POWER 


IN CINCINNATI-THE NATION’S T MOST STABLE BIG MARKET 
ohhh 


— 


=“ 


g-Star Payroll 


— copy of the 1947 Time . i <a to 


oO 
Poll is waiting for 


eduled to appear 
ctiveness- 


mean increa 
following: 


(NW CINCINNATI (7S) THE 


MEMBER OF THE AMERICAN CHICAGO ed Lemans NEW YORK 17, N. Y. WEST COAST SEPOREISTATIVE HULBERT TAFT, 
333 North Michigan Ave. 60 East 42nd Street John E. Lutz, Chicago 11 President and Editor-in-Chief 
NEWSPAPER ADVERTISING NETWORK Fred D. Burns, Mgr, Albert H. Parker, Mgr. 435 North Michigan Ave. 
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A DAMN «ooo BUY IN CLEVELAND 


ww 
%, IF YOU CONSIDER 
ALL THESE FACTORS: 
RATE 
RATING 
COVERAGE 


s 
& 
. 
s 
. 
B 
oO 


*pardon the expression...if must be our enthusiasm 


“RETAILERS' CHOICE IN CLEVELAND” 
Represented by Paul H. Raymer Co. 
BASIC MUTUAL IN CLEVELAND 


, 7 , e iit ” 5nd  enele- 
OH!O— (Continued) Te ree tales unkantet 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 


SALE 
ESTIMATES 
GYD 1/1/47 GYD ESTIMATES SALES CD ESTIMATES 


: — —_ cares 


‘ion 
| THREE STORE GROUPS 1946 | | 
CITIES ym (in thousands of dollars) 

ies 


bacon a 7 ikea Net 
% (in Dollars 1 % Esumate Dollars | % 
of thou- i i of 


- 
(in of | of | General | Dollars (in (in 

sands) | State sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands) | State 
thousands) 
112.1] 1.56] .080) . 60,057) 1.10) . 24,156 2,465 128,563) 114,623 
Springfield........ 91.0) 1.27| .06 . 55,446) 1.01) . 19,753 27 2,435 115, 250 102,248 
Clermont 32.3) .45| . : 15,637) .28) . 4,657 435 24,800 22,002 
Clinton 26.6) .37| . ; 16,409) . P 3,603 302 26 , 529 23,536 
Wilmington 7.5) .10) .008 2.! 9,079) . -009 1,693 5 205 9,378 8,320 
Columbiana 94,5) 1.32) . : 67,300) 1. d 18,592 108,123 95,925 


| 
East Liverpool... . 26.8 37] ‘ .6 27,971) .51] . 7,434) 4,416) 34,105 30,257 
16,614) . ; 4,288) 2,266) : 14,181 12,581 


COUNTIES 


Salem 14.0 


Coshocton 30.2) . é 8 18,181) . é 4,672 sal 30,990 27,494 
Coshocton......... 13.5) .19) . - 14,299) .26) . 3,692 2,061! 16,044 14,234 
Crawford 35.0) . 025) ¥ 25,536) . ‘ 5,825; 2,050) 45,988 40,800 
I cs stivbaus 10.5) . .008 3.3 10,513} .19) . 2,318 1,057 ° 14,899 13,105 
Cuyahoga.......... 1,274.6/17. P 1,145, 250/20. . 346,508) 237,506) 49,027 2,205,068) 1,956,306 
Cleveland. 900.0)12.53) . 56. 955,326) 17. -990) 275,154) 214,025} 36,251 1,665,337) 1,470,695 
Jakewood......... é 21. 48,528; .89) . 14,544 4,329] 2,958 115,008 
Cleveland Heights. . 4. 89) . ; 36,387) . -0% 17,739 822 3,127 122,179 
East Cleveland. ... 2. .58) .0% oa 22,715) .42) .0% 5,392 341 1,413 : 84,860 
Shaker Heights 32.5) . .02: i 11,647) . d 4,684 ° 881 55,474 
EE Ser eee , ‘ d . 22,787) . p 5,044 1,336 749 32,287 
Greenvilie 7 ‘ d F 11,080) . 7 2,354 1,119 399 9,047 
15,685) . d 3,759) 1,407 350 23,536 
10,622) . : 2,678 1,190 266) ¢ 12,415 


Delaware a ‘ d : P F 3,387 831 ° 
Delaware " . ‘ ‘ B 2,246 


22,140) . 
302 11,031) . .008 
, ° 8,467 1,425 55,667) . -039 
Sandusky.......... 30.0; .42) .03 : 4 p 6,377 1,183 37,760) . .027 
Fairfield " . d s ‘ A 7,482 40,616) . -029 

Lancaster ; 22. 31. a f : ‘ 5,333 20,971! . 015 


*Withheld to avoid disclosure. Before using these figures, see explanation pay 
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* 
TOLEDO 


e AKRON 


1947 SALES 


FROM JAN. 15, 1947, MODERN INDUSTRY 


ee @ THE PICTURE HAS CHANGED! 


HERE IS THE FERTILE OHIO 
_ MARKET, BEST REACHED BY 
@ CINCINNATE ADVERTISING IN THE COLUM- 
BUS DISPATCH 


No longer can you confine your major sales efforts to the 
WARING GANA OF 7 TO 33% traditional industrial centers. In Ohio the area pictured in 
CETER THAN HAMICNA, ANERASE red is the "best improved" area in the state, according to a 
WITHIN 7% OF NATIONAL AVERAGE special study of department store sales made by the Depart- 
ment of Commerce. Historically, department store sales and 
total sales have followed similar patterns. The Columbus 
ates and Central Ohio area has enjoyed a sales rise of from 7%, 

to 33% better than the national average. This is truly a 

fertile market. 


BELOW NATIONAL AVERAGE 


TOTAL NET PAID CIRCULATION 


AVERAGE FOR JANUARY, 1947 


151,144. 
195,129. 


THE COLUMBUS 


IISPATCH 


Represented Nationally by O'MARA & ORMSBEE, Incorporated 


NEW YORK CHICAGO DETROIT LOS ANGELES SAN FRANCISCO 
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A BILLION-g@DOLLAR MARKET! 


ETAIL sales in the 58 of 
Ohio's 88 counties covered 
by The Ohio Select List are 
well over one billion dollars. 
These 49 alert, home-town 


dailies give you coverage not 


offered by any other medium. 
Ohio is the nation's fourth 
largest market. Cover it all— 
order a schedule in The Ohio 


OHIO SELECT LIST NEWSPAPERS — Solact Lis 
JOHN W. CULLEN CO. 


CHICAGO © PUBLISHERS’ REPRESENTATIVE Y ee ONE ORDER! ONE CHECK! 
CLEVELAND ee eo . CINCIN tat : 


OH I O — (Continued) tie. estimater ty SALES: MARAGEMEWT 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
1/1/47 CyD ESTIMATES GD ESTIMATES CONTROLS 


COUNTIES THREE STORE ome 
CITIES (in thousands of dollars) 


General 
Food | Mdse. 


va 
133) 
217) 


664 
398 


° ° 925 ,416 
31,624) . ° ,152 1,194 , 43 ,508 


27,284) .50) . 712 42,510 
21,991) .40) . 676 


18,471 


18,133 
14,444 
42,511 
32,613) . , ° é 
° ° é a 18,917) . é J P -019 
Rellefontaine...... ’ ‘ d x 11,815! . .012 2, , 2 - 7 , ‘ -009 


*Withheld to avoid disclosure. 1Fostoria is in Hancock and Seneca Counties. Before using these figures, see explanation page 19. 
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SOLO cyycy 
READS THe 


LM CR. 


CNcpyayy 
tah 


“All I know is that the Space Buyer wants 
one for every account executive's office” 


MAY 10, 


Population: 


eS ee re ee 769,137 
Retail Trading Zone (A.B.C.)...........000005: 386,566 
City and Retail Trading Zones 1,155,703 


Trend of business: Up, according to official Chamber of 
Commerce indices. Steady, balanced advances, character- 
istic of a sound, progressive market — characteristic of 
solid Cincinnati. 


Year 1945 Year 1946 

Bank Clearings $6,305,149,014 $7,161,137,224 
Bank Debits $7,842,363,032 $8,528,695,339 
New Incorporations 191 596 
Shares Traded Stock Exchange 318,135 356,499 
Building Permits—Total Value $9,446,891 $22,949,725 
Real Estate Transfers 22,034 29,941 


AND THE PAPER THAT’S IN SOLID 
e+ THE CINCINNATI ENQUIRER 


Coverage: The Enquirer has turned Cincinnati into a morn- 
ing paper town, with steady circulation gains for the past 
10 years while both afternoon competitors have shown 
a loss. 


1946 
(Sept. 30) * 
160,980 
237,282 
163,741 155,188 
169,929 158,420 


*Source: A.B.C. Publishers’ Statements 


1936 
(Sep?. 30)* % Change 
+47.1% 
+25.9% 
—5.2% 
—6.8% 


Daily Enquirer 
Sunday Enquirer 
Paper A 

Paper B 


188,538 


Milline Rate: The Enquirer’s milline rate is the lowest in 
Cincinnati. 


MILLINE RATES* 
Daily Enquirer 
Sunday Enquirer 
Paper A 
Paper B 
*Based on 400 lines, 13 times 


News Content: Crisp, condensed reporting puts more news 
into each line of The Enquirer. And there are more lines 
of news. 


1947 


NEWS LINAGE* 
(Year 1946) 
Daily Enquirer 
Sunday Enquirer 
Total Enquirer 


10,347,745 
4,600,304 
14,948,049 
9,012,546 
10,301,964 


*Source: Media Records 


Reader Edited: The Enquirer is read more thoroughly 
by more members of the family (estimated at 2.75 to 3) 
because it gives them more of what interests them. No 
guesswork here. B. H. Grant Research, Inc. conducts con- 
tinuous readership studies that check and guide the edi- 
torial pattern. 


Features: Outstanding national and regional columnists, 
33 top comics, plus the country’s best read features...solid 
Cincinnati expects these in The Enquirer. And gets them 
all, every day, in The Enquirer’s distinguished, easy-to- 
read format. 


General Display Advertising: The Enquirer continues to 
lead in general display linage. 
No. Lines 
(Year, 1946) * % 


2,772,725 40.3% 
1,598,944 23.2% 
2,515,365 36.5% 
100.0% 
*Source: Media Records 
Total Advertising: The Enquirer is out in front—and 
staying there. 
No. Lines 
(Year, 1946)* % 
17,504,437 41.1% 
11,466,895 27.0% 
13,592,617 31.9% 
100.0% 


*Source: Media Records 
Solid Cincinnati reads 


The CINCINNATI ENQUIRER 


Represented by Moloney, Regan and Schmitt, Inc. 


New Product? New Campaign ? 


CANTON, OHIO 
HAS EVERYTHING YOU WANT IN A 


TEST CITY 


MODERATE SIZE. 134,363 population in the city zone, 310,799 
in the compact trading area. Distribution problems are 
minimized. 

INDUSTRIAL DIVERSIFICATION. Over 200 different industries 


stabilize Canton’s payrolls. Everything from steel and roller 
bearings to household sweepers and cleaning compounds. 


AGRICULTURAL IMPORTANCE. Canton is trading center for 
one of Ohio's richest farming areas, for Stark County is first in 
Ohio in rural population, in electrified farms and in farm build- 
ing material purchases. 


DESIRABILITY AS A MARKET. Retail sales in Canton for 1946 
reached $125,316,000. Trading area family expenditures ex- 
ceeded $160,000,000.00. 


Complete Coverage with One Medium 


The Canton Repository covers 100% of Canton homes, 74% of 
Stark County families. In Canton, it’s 99% carrier-delivered; in 
all Stark County, 89%. 


For 132 years, The Repository 
has been read, its advertise- 
ments acted upon, in Canton. 


A Gwwk-Tloore NEWSPAPER 


REPRESENTED NATIONALLY by 


STORY, BROOKS & FINLEY 


NEW YORK ¢ PHILADELPHIA © BOSTON 
CHICAGO © ATLANTA ® LOS ANGELES 
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, — the nation's 3rd largest iron and steel 


producing center and one of Ohio's major markets, is 42 miles from 
Akron, 50 from Canton and 75 from Cleveland. Each of these 4 separate 
and distinct Metropolitan Markets is completely dominated by its own 
newspaper. 


For more than three-quarters of a century, Youngstown's merchants 
have successfully depended upon the selling power of the daily and 
Sunday Vindicator, Youngstown's only newspaper. 


Take a tip from the local merchant! The Vindicator, daily and Sunday, 
provides the time tested and proven way of selling the Youngstown 


Market. 


82,000 daily 118,000 Sunday 


Houngstown Vindicator 


and The Youngstown Telegram 


KELLY-SMITH CO. 
NATIONAL REPRESENTATIVES 


NEW YORK ATLANTA PHILDELPHIA DETROIT BOSTON CHICAGO SAN FRANCISCO LOS ANGELES 
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ment and War Ration Book No. 4, July 31, 1945. 
> ae 


1946 RETAIL LINAGE 


JOURNAL (M) HERALD(E) NEWS (E) 
4,069,101 = 9,530,127 = 9,515,379 


Linage figures from Media Records. Circulation and 
coverage figures Sept. 30, 1946 Publishers’ State- 


FIRST in CIRCULATION (over 97,000) . . . 
FIRST in COVERAGE (53%, Dayton city 
and trade area). 


The Herald was FIRST in OHIO, 
EIGHTH in the NATION, among eve- 
ning papers, in total retail advertising 
in 1946. The Journal (M) retail adver- 
tising has increased 188% since 1940. 


Your advertising should be in The 
Journal-Herald. Don’t overlook it! 


The Dayton Journal-Herald 


Nationally Represented by the Geo. A. McDevitt Co. 


New York ° Philadelphia © Chicago ° Cleveland ° Detroit 
$ amy i id eg oe ee rh Fe 
. ee eee o ‘sii —s» 

° “SM” igi xclu- 
OH | O — (Continued) tive estimates by SALES: MANAGEMENT, 
POPULATION RETAIL SALES—1946 a +1 EFFECTIVE BUYING INCOME—1946 bn 

ESTIMATES yD GYD TISING 
1/1/47 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 

Total lies Net Dollars | USA | of 
(in %1% | (in Dollars | % | % Esumate | Dollars Dollars | % | % (in Po- | Mar- 

thou- | of | of |thou-} (in | of | of General Dollars (in (in| of | of | Per | thou- | ten- | ket 

sands) | State| USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands) / State} USA| Family | sands) | tial | In- 

thousands) dex 

i ccennenueeece 120.1) 1.67) .086) 33.1 82,708) 1.51) .086) 23,275) 9,723) 2,451].......... 142,353)  126,294| 1.48] .090] 3,816) 13,977] .088 | 102 
Ee 51.0) .71| .037| 13.3 37,255) .68) .039) 11,157) 5,071 1,159 11,255 62,290 55,263] .65) .030]  4,155]........ -039 | 105 
Pininipiondees 31.0) .43) .022 9.1 27,670} .53| .029 7,206 4,063 881 10,375 38 ,587 34,234) .40) .024 fk eee .025 | 114 
ee 352.6) 4.91) .253) 103.5] 338,626) 6.19) .351) 98,259) 62,750) 14,125)......... 535,337; 474,944) 5.57) .337| 4,589 324 | 128 
TN sca dneeaves 305.0) 4.25) .218) 89.5 310,174| 5.67) .321| 83,507] 61,228) 14,026] 327,160] 475,254 421,639) 4.94) .299 i 289 | 133 
ee 20.9} .29| .015) 56.9) 13,009} .24) .013) 3,591 614 _ See 21,550 19,119} .22) .014) 3,241 .014 | 93 
Mahoning........... 238.1) 3.32) .171) 58.6 194,526 3.56) .201| 60,658) 32,751 | 320,617; 284,447) 3.34) .202) 4,854 .196 | 115 
2Youngstown....... 175.0) 2.44) .125) 43.0 173,532) 3.17) .180) 45,238) 31,057 4,861 162,350) 235 ,068 208,549) 2.45) .148 Rea 153 | 122 
RE ee 45.9) .64) .033) 13.5 31,793; .58) .033) 7,915) 6,071) 1,002).......... 51,194 45,419) .53) .032| 3,364 -033 | 100 
Marion 35.0) .49| .025) 10.3 28,550) .52| .030 6,822 . 942 7,571 39,770 35,509} .42) .025| 3,447|........ .027 | 108 
vs davtneeses 34.9} .49| .025) 9.9 24,439) .47| .025) 5,332 660 SE ee 40,067 35,547) .42) .025) 3,591 .025 | 100 
RS Sie a see 5.2) .07| .004 1.6 9,742) .18) .010 1,838 310 tas kauanes 6,210 5,577| .07| .004) 3,486)........ -006 | 150 
ide oie e iia 20.2| .28| .014 5.7 10,899; .20) .011 2,822 1,305 eee 19,842 17,604; .21| .012) 3,088 .012 | 86 
EAE 23.9) .33| .017) 6.4 15,035} .27| .016 2,894 940 ae 22,999 20,404; .24) .015) 3,188 .015 | 88 
Es 54.7| .76) .039) 16.0) 37,773; .69) .039} 9,500) 4,435) 1,256)......... 61,183 54,281; .64) .039) 3,393 039 | 100 
cS teed 20.0} .28) .014 6.3 16,168} .30) .017 3,723 3,068 628) 8,285 21,892 19,422) .23) .014 i ae .015 | 107 
eG vicewdaare 11.5) .16| .008 3.4 10,996; .20) .O11 2,654 1,150 471 wails 13,280 11,782) .14| .008 er 009 | 113 
ES ae 15.4) .22) .O11 4.3 4,702; .08| .005| 1,441 388 8,446 7,493; .08) .005) 1,743 006 | 55 
Montgomery......... 349.3) 4.86) .250| 99.4) 276,458) 5.05) .286) 86,454) 46,008) 11,052)......... 487,536) 432,535) 5.07) .307) 4,351 .289 | 116 
nine yanmick 252.5) 3.52] .181) 74.2 247,505) 4.53) .256| 67,127) 45,536) 9,358 300 ,341 410,044 363,785) 4.27) .258] 4,903)........ 242 | 134 
I i oo vende 11.1) .15) .008) 3.3 5,269} .10) .005) 1,321 497 OAR 8,436 7,484) .09) .005| 2,268 006 | 75 
RE 15.1) .21| .011| 4.6 5,823} .11| .006) 1,501 233 _ Ree 10,464 9,284) .11| .007; 2,018 008 | 73 
Muskingum......... 69.2) .96| .050) 20.3 53,754; .98) .056) 13,550) 6,135) 4,053].......... 78,148 69,332) .81) .049) 3,415 051 | 102 
Zanesville......... 40.2} .56) .029) 12.2 45,251; .83) .047) 10,522 6,024 3,173 26, 143) 54,025 47,930) .56| .034 ek eee .037 | 128 
Cn vcueciaen es 10.6) .15) .008) 3.0 4,292; .08) .004 1,057 264 8) SRP 7,846 6,961) .08) .005) 2,320 005 | 63 
| EES See. 25.1; .35| .018) 7.1 16,240; .30| .017; 4,516 419 ae 26,239 23,279| .27| .017; 3,279 017 | #4 
Paulding... .. 13.6) .19! .010' 4.0 7,306! .13) .008 1,850 248 eee 12,680 11,250! .13| .008} 2,813 } 008 | 80 
*Withheld to avoid disclosure. 2Youngstown is in Mahoning and Trumbull Counties. Before using these figures, see explanation page 19. 
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his is \oled0 4, 
...and here are some REASONS WHY 


More than $100,000,000 of in- 
dustrial, commercial and public 
construction —and excluding resi- 
dential construction—has been 
recently completed in Toledo, or 

is now under way, or planned for 
early completion. Listing these proj- 
ects in a recent folder, The Toledo 
Chamber of Commerce points out 
some of the ‘“‘Reasons Why” for this 
great investment in Toledo...in brief, 
they are — 


CONFIDENCE that business leaders have 
in Toledo and in the future of America. 


TOLEDO’S LOCATION in the heart of 
one of the richest agricultural, industrial 
and commercial markets in the 


entire nation. 


TOLEDO’S HIGH PERCENT- 
AGE OF SKILLED WORKERS. 


NEARNESS TO BASIC RAW 
MATERIALS and semi-processed 
goods. 


CONFIDENCE of Toledoans 
that their home town will con- 
tinue to grow rapidly. 


PROGRESSIVE ATTITUDE OF 
MANAGEMENT, with every 
evidence of increased construc- 
tive relations among manage- 
ment, labor and the public. 


...and this is the TOLEDO BLADE is Shae “ths eciehaiin: anit 


Any judgment The Blade passes on Toledo's present situa- a er a ang ey a 
: r ‘ ° F in this ,000,000" folder, copy of whic’ 
— and future prospects is guided by its long Perspective. The Biede will be gled to send 7 euanett. 
e Blade has observed Toledo throughout its whole life 

.-. and feels that now a newly awakened spirit of confidence 
and cooperation justifies the great investments 

now being made in the city’s future . . . Here j OLED O BLADE 
in the city and throughout the whole rich 

trading area is a truly great and growing mar- 


9, 
ket, fully covered by one great and growing newspaper, One of America’s Great Newspapers 
he Toledo Blad REPRESENTED BY MOLONEY, REGAN AND SCHMITT, INC. 
the Loledo ade, MEMBER CF AMERICAN NEWSPAPER ADVERTISING NETWORK 


MAY 10, 1947 


As 


tite 


make friends for you 


Fine programming, dependable news service — plus 
Public Service! That explains WHIO’s rank as the local 
station preferred by Dayton and Miami Valley listen- 


ers. Carefully planned Public Service Activities keep 


NEWS: UP, 


INS, 


G. P. Hollingbery Company, 
Harry E. Cummings, Southeastern Representative 


WHIO in close touch with the homes and schools of 
this prosperous area. The peacetime payrolls of this 
friendly market are hitting new records — with more 
plant expansions under way. Your message via WHIO 


profits by confidence built on community service. 
PA and CBS’ Best Shows 


Representatives 


5000 WATTS BASIC CBS 
DAYTON, OHIO 
O H | O — (Continued) sive estimate, by SALES: MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 
ESTIMATES TISING 
1/1/47 CyD ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES | THREE STORE GROUPS 1946 % |Qual- 
CITIES Fami-| (in thousands of dollars) of | ity 
lies A Net USA | of 
To 1 Te (in Dollars | % | % Estimate Dollars | % Po- §Mar- 
of hou- (in of | of General Dollars (in of ten- | ket 
sands) | State| USA | sands) thousands)| State| USA| Food | Mdse. (in thousands) | State tial In- 
} thousands) | dex 
EN eae 35| .018) 7.1] 12,961| .24| .013/ 4,203) 792, 302]... 21,544 015 | 83 
ere 37| .019 7.7 12,249; .22) .013) 3,159) 1,057) 290).......... 17,760 .014 74 
EE 18| .009 3.2 4,533; .08) .005| 1,525) #248) 6O}.......... 6,942 -006 | 67 
0 SP ee 72| .037| 14.2 27,501; .50) .028} 7,734) 2,019| 676).......... 38,660 .029 | 78 
it 14| . 7 2 9,669} .18} .010) 2,822) 800)  423].......... 9, 185 .008 | 114 
ere ee 13) .007; 2 10,875 oe it Pe | a Sn 9 ,056 008 | 114 
Preble .32| .017 7. 13,359 24) .014, 3,207) 388) 229).......... 20,432 015 | 88 
Putnam..... -29) .015 5. 12,382 23; .013; 2,438; #397; 241%.......... 20,974 
a -03) .053) 21. 60,500) 1.11) .063) 13,643) 8,715) 1,727].......... 84,419 
Mansfield........ -58} .030) 12.3 47 ,876 88) .050 32,261 49,781 
ES Rene 73| .038) 14. 29,502 54| .031| 7,374) 3,007' 1,000).......... | 41,076 
Chillicothe........ 35 ons} if 23 ,968 44) .025 11,484 22,423 
Sandusky........... 64| .033| 13 29,008] .53| 030) 6,858] 3,005} 773).......... 39,955 
Fremont......... 25} .013 5.4 18,495 34} .019 6,156 16,620 
aaa 21| .062) 22.0 50,095) .92) .052) 12,839) 9,027) 1.449].......... 73,326 
Portsmouth -69| .035) 13.7 42,053) .77| .044 29 , 559) 47,512 
ee -71| .037) 14.6 34,494; .63) .036) 8,419) 4,402) 954).......... 48 ,743 
aa -26| .013 5.6) 17,180) .31) .018 5,978] 18,639 
1Fostoria.......... -22| .011 4 14,046) .26) .015 13 , 167 15 ,867 
Re eee 37 019) 7.6 15,179} .28) .016; 4,059) 1,871; #$398].......... 21,654 
EE eee 7) .009| 3.6 11.430} .21| .012 15,856) 11,176 
ERR EEE 75) .193) 74.3 201,052) 3.68) .208) 72,205; 27,151) 6,153}.......... 315,505) 3. 
Canton 81} .093) 35.9 125,316} 2.29) .130 103 , 245 174,338) 2. 
Massillon......... 45) .023 8.8 26,958} .49| .028 9,611 34,234 
PRC 43\ .022 8.7 23,040} .42! .024 8,642 30,726 


*Withheld to avoid disclosure. 
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1Fostoria is in Hancock and Seneca Counties. 


Before using 


these figures, see 


SALES MANAGEMENT 


explanation page 19. 


ineinnati Post 


THE NEWSPAPER FOR ACTIVE cinCINNATIANS 
Robert K. Chandler, National Advertising Manager 


CINCINNATI 2, OHIO 


Represented by the National Advertising Department of Scripps-Howard Newspapers. 


Ypres) ft 


if 


ul 


a 
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PROGRAMS.... 


FoR £7 ZZ YEARS 


AKRON, OHIO 


BASIC COLUMBIA NETWORK - 5000 WATTS 
ALLEN T. SIMMONS - OWNER-OPERATOR 
Represented Nationally by George P. Hollingberry Co. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
1/1/47 yD ESTIMATES SALES CyD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 % |Qual- 

CITIES (in thousands of dollars) of | ity 

; ae Gross Net USA | of 

Dollars % Estimate Dollars Dollars % A Po- | Mar- 
(in of Dollars (in (in of ten- | ket 

thousands) | State} . | Drug (in thousands) | thousands)| State i tial | In- 

| thousands) 


Summit .8| 5.30| .273| 105.0] 337,048) 6.16) . 11,850] 625.065} 554,579 
Akron : .203| 78.% 280,256) 5.12) . 10,044 : 487,253) 430,592 
Barberton : ‘ - 02: ; 20,074; .37) . : 7 592 42,157 38,304 
Cuyahoga Falls : . 6 15,300} .28) . 7 628 39,211 35,577 

Trumbull... . J ‘ : 81,253) 1.48) . 2,125 153,503; 136,186 
2Youngstown (See 

Mahoning Co.) 
Warren 
Niles 

Tuscarawas 
New Philadelphia 
Dover 

Union 


48 ,323 
10,742 
44,657 
13,117 
11,695 
12,925 


@-wpwososd 


Van Wert 

Van Wert 
Vinton. . 
Warren 
Washington 

Marietta. 
Wayne 

Wooster 
Williams 
Wood 

Bowling Green 
Wyandot ‘ 17.5) 


15,939 
11,574 

2,689 
16,276 
22,847) 
17,615] 
36,001 
18,772 
18,012 
27,718 
10,236 
12,551 


— 


= 


_s 
awewn ff 2 or ON OO @ 


2 2 ee oe 


a z | A | 
Total Above Cities 4,482.7) 9} 4,327,953|79.14/4.484/1172,832| 744,789 enn 6,186,154] 7,012,795 


7 wR, | 
State Total . 17, 182.0) 5.664/1594,932| 824,258 195, 750] 6,704 ,378{ 9,611,115| 8,526,848)... 4.1811 821,983] 5.75! 


*Withheld to avoid disclosure, 2Youngstown is in Mahoning and Trumbull Counties. Before using these figures, see explanation page 19. 
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Already a great Department Store, The M. O’Neil Co. has added several 
thousand feet of new floor space. A new huge building devoted to parking 
decks to accommodate 600 cars is also under construction, 
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Main St. view of the expanded Yeager Co. A building program that has 
added 60,000 square feet of selling space to be devoted to several new 
departments and the expansion of present ones. 


: il | 
if t sdhi Ik (ie rele 


The new High St. entrance of the A. Polsky Co. 
Store has added 85,000 square feet of new selling space and now hos 


_ 


es 


This great department, 


5 full floors each covering an entire city block. 


MAY 10, 1947 


‘enemas 


REASONS WHY 


kron 


IS AN 
OUTSTANDING 
MARKET 


O’Neil’s, Polsky’s, Yeager’s, three 
great Department Stores and all 
three located in Akron. 


Each were huge in their operation, 
but management, ever looking for- 
ward, saw fit to increase the sell- 
ing space of each of these great 
stores. 


The expansion programs are 
now nearing completion signifying 
the faith of three great stores in 
the future of Akron and proving 
that good stores never stand still 


This progress is a sure sign 
that Akron is truly a rich, free- 
spending market, one. worth de- 
veloping and worthy of your best 
selling efforts. 


AKRON 
BEACON 


JOURNAL 


John S. Knight, Publisher 
Represented by 


Story, Brooks & Finley 


Coneentrate 
and 


Dominate ... 


Represented Nationally by: 
Sawyer-Ferguson-Walker Co. 


NEW YORE 
DETROIT 
LOS ANGELES 


Direct sales messages, addressed to the 
greatest possible number of persons, with 
dominance and continuity . . . is the short. 
est road to lower cost per sale. 


SAN FRANCISOO 


Things 


BUYING POWER 


Will Buy... 


of this great city. 


$4.771---Daily 
123.947---Sunday 


208.718 


Current expendable income of Daytonians ... 
plus the tremendously large bank deposits ... 
spell out the greatest era of sales in the history 


Impressions may be had each 
week through a schedule 
placed in both daily and Sunday 
Issues of THE DAYTON NEWS, 


The Dayton News Can Do The Job Alone! 


THE DAYTON DAILY NEWS 


OHI 


METROPOLITAN 
COUNTY AREAS 


Akron. aia 
Canton. . ae 
Cincinnati....... 
Cleveland.........26 
Columbus. ........29 
| 33 
Hamilton- 
Middletown 50 
Springfield........117 
Re 124 


Youngstown. .....138 ‘ x 


oO — Metropolitan County Areas 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


| oF oO 


( of | of 
thousands)| State| USA| Food | Mdse. 


—_ 


RETAIL SALES—1946 


yD ESTIMATES 


0 0 


WHOLE- EFFECTIVE BUYING INCOME—1946 


SALES GYD ESTIMATES 
° 7 ; 


| THREE STORE GROUPS 1946 
(in thousands of dollars) 


SALES- 

ADVER- 

TISING 
CONTROLS 


aivicws -377| 105,769) 64,575 
heaea -028; 72,205) 27,151 
...| «756| 234,229) 98,626 

.|1.227| 357,737) 240,380 
....| 383) 105,346) 56,754 
2 -286) 86,454) 46,008 
| 


.....| 089} 28,355] 10,004 
062} 24,156) 8,744 
.351| 98,259) 62,750 
.360| 109,416] 48,733 


Gross Net 
Estimate | Dollars Dollars 
Dollars (in (in 
Drug (in thousands) | thousands) 
thousands) 
—— Lac acenert 668,641, 593,209 
5 355,624, 315,505 
LE 1,349,536) 1,205,041 
Ree 2,268,290) 2,012,396 
| Se 585,250} 519,226 
Pe isecvers 487,536} 432,535 
IE winbinsnase 165,650! 146,962 
EE ovexeeace 128,563} 114,623 
ae 535,337| 474,944 
WEE, cs nccsees 572,840| 506,816 


using these figures, see explanation page 19. 


CAPSULE INFORMATION 


A complete summary of Metropolitan Areas will be found on page 134. This 


is a consolidation of all the metropolitan figures listed at the ends of states. 


—, 


SALES MANAGEMENT 


in this area... 


reaches 70.1% between 6 AM and Noon 


In this area there are 2,735,051 reaches 70.8% between Noon and 6 PM 
radio homes. Of these homes, reaches 79.2% between 6 PM and Midnight 
ONE STATION in four weeks... reaches 81.2% between 6 AM and 6 PM 


reaches 86.1% between 6 AM and Midnight 


and that ONE STATION is... . WLW 


- THE NATION'S MOST MERCHANDISE-ABLE STATION 


Nielsen Padio Index February-March, 1946 


CROSLEY BROADCASTING CORPORATION 
239 


The News-Sentinel covers a great Hoosier market 


“lhe Market 


In this issue of Sales Man- 
agement it is shown that 
total retail sales in the 
Fort Wayne A. B. C. area 
in 1946 amounted to 
$266,665,000. Food 
Sales—$53,173,000. 
General Merchandise — 
$59,096,000. Drug Store Sales— 
$9,945,000. A great Indiana market not 
to be ignored by national advertisers. 


The 
; Fort Wayne Area 
(ABC) 
$ COUNTY FAMILIES 
$  Hamtingto 3.600 
> un nm 
3 DeKalb 7,300 
2 Noble 6,600 
3 = Steuben 3,900 
3 Adams 5,400 
> Wells 5 7400 
$ Whitley 5,100 
$ LaGrange 3,900 
3 Total ~ 91,400 


4 
4 


4 


Pre 


“She Coverage 


Coverage of the market is 
offered by a single news- 
-  paper—FortWayne’sonly 
$ evening newspaper 
tablished in 1833. Lo- 
cally owned, edited and 
} published for the 91,400 

families living in the Fort 
Wayne Area. Circulation now in excess 
of 73,000—covers 17,815 more homes 
than morning paper. 


—es- 


* 


The News-Sentinel is delivered to 97.8% of all homes in Fort Wayne six evenings every week. 


Che News-Sentinel 


stprle 


& UBLFMAAG 


FORT WAYNE, INDIANA 


REPRESENTATIVES: ALLEN-KLAPP CO. « NEW YORK—CHICAGO—DETROIT 
‘ 


INDIAN 


COUNTIES 
CITIES 


Glackferd...........- 


i  occabede 


The “SM” symbols 
sive estimates by SA 


mark original, exclu- 
LES MANAGEMENT. 


POPULATION RETAIL SALES—1946 a 
ESTIMATES 
1/1/47 GYD ESTIMATES SALES 
| THREE STORE GROUPS 1946 
Fami- (in thousands of dollars) 
Total lies os d 
(in % ® | (in Dollars | % | % timate 
thou- | of | of | thou- (in of | of General Dollars 
sands) | State} USA | sands)| thousands) State} USA| Food | Mdse. ( 


158.9 114 
125.0) 3.47) .090 
32.3) .90) .023 
16.0) .44) .O11 
10.7} .30) .008 

009 


5.3) .15) .004 
14.4; .40) .010 
33.6} .93) .024 
23.3} .65| .017 


24.0) .66) . 
81.6) 2.26) .058 
55.0! 1.53! .039 


EFFECTIVE BUYING INCOME—1946 SALES- 
ADVER- 

TISING 
ESTIMATES CONTROLS 
Gross % |Qual- 

Farm of ity 

Gross Net Dollars | USA | of 
Dollars Dollars | % | % (in Po- | Mar- 
(in (in of of Per thou- ter- | ket 

' thousands)| thousands)/ State| USA} Family | sands) | tial | In- 


12,847) . 1,302 
150,873) 5.40) .156) 29,074) 30,648 
144,434) 5.17) .150) 28,951) 30,600 

21,826) .78) .023) 5,243) 2,893 

18,992} .68) .020) 3,901 ba 

8,881) .32) .009) 1,729 246 
9,929) .36) .010} 2,310) 1,577 


15,612) . 
11,297) .40) . 


2,034) 1,808 
1,355) .05) .001 567 , 
9,230) .33) .010) 1,757 362 
29,954) 1.07) .031) 5,464) 5,627 
25,932) .93) .027) 4,551) 5,627 
14,118 


12,931 


12,554) . 
18,489) .66) . 


4,109) 1,360 
68,652) 2.46) .071| 16,208) 7,062 
62,438! 2.241 .065) 13,742! 7,056 


1,953 


14,543 13,336) .34) . 

260,043) 238,194) 6.14) .169} 5,269 
231,334) 212,133) 5.47) .150) 5,780). 
25,308 23,208) .60) .016) 2,443 
17 ,468 16,018} .41) .011) 3,204). 
10,674 9,788; .25) .007; 3,263 
15,599 14,304) .37| .010) 3,866 


19,458 17,843) .46) . 
10,592 9,713) .25) .007 
3,214 3,030) .08) .002 
11,699 10,728) .28) .008 
39,892 36,581) .94) .026 
31,290 28,693} .74) .020 


20,352 


17,397 
11,436) .29 
30,108) .78) . 
21,802 


73,888! 1.90! . 


17,574 

tas 138 | 153 
8,808] .020| 87 
seal 014 | 127 
12,228] .008 | 100 
4,264] .010 | 111 


240 


*Withheld to avoid disclosure, 


Before using these figures, see 


SALES MA 


explanation page 19. 
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0 eunme } 


Valparaiso 
Piymouth 


Columbia City 


Rochester 


Huntington 
Decatur 


Portland 
Frankfort 


Elwood 
Alexandria winchester 


Union city 
New Castle 


Rushvill 
Shelbyville wer 


Martinsville 
Spencer 


Linton Bloomington 
Bloomfield 


Bicknell 
Washington 


Bitte 

« 

‘\ 

_ZJ 

time 
Vircennes 


dasper 


Here are your 26 profitable 


INDIANA MARKETS 


The families living in the Indiana cities shown on this Indiana 
map shop and buy through advertising in their daily newspaper 
and that paper is a member of the 


INDIANA LEAGUE OF HOME DAILIES 


Indiana industry is truly decentralized—almost every medium 
and small-size city has one or more war-time plants that will 


quickly convert to peace-time production—agricultural income 
will continue at an all-time high. 


Cultivate these markets now for your product — a ten-inch 
advertisement once a week for a year in every one of these 
papers costs only $7,898.80. 


Alexandria Times-Tribune 
Bicknell News Linton Citizen 
Bloomfield World Martinsville Reporter 
Bloomington World-Telephone Mt. Vernon Democrat 
Columbia City Post & New Castle Courier Times 
Commercial Mail Plymouth Pilot News 
Decatur Democrat Portland Commercial- 
Elwood Call-Leader Review & Sun 
Frankfort Times Rochester News-Sentinel 
Greensburg News Rushville Republican & 
Jasper Herald Telegram 


Huntington Herald-Press Shelbyville Democrat & 
Republican 

Spencer World 

Union City Times-Gazette 

Valparaiso Vidette- 
Messenger 

Vincennes Sun-Commerclal 

Washington Democrat 

Winchester News & 
Journal-Herald 


INDIANA LEAGUE OF HOME DAILIES 


NATIONAL ADVERTISING REPRESENTATIVE——=§ CH EERER & CO. 


35 E. Wacker Drive, “aaa 1 


441 Lexington Avenue, New York 17 
Phone: State 79 


Murray Hill 2-2423 


INDIAN A — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 be 4 EFFECTIVE BUYING INCOME—1946 ADVER- 

YD war CyD ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES | THREE STORE GROUPS 1946 Gross % |\Qual- 

CITIES | Fami- (in thousands of dollars) Farm of ity 

Total | lies oats Gross Net Dollars} USA | of 

(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in | Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 

sands) | State| USA | sands)} thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands)/ State| USA| Family | sands) | tial | In- 

thousands) dex 

Dubois... 21.8} .60) .016| 5.6 12,079; .43) .013) 2,172 362 ere 14,614 13,401; .35) .010) 2,393) 5,616) .012| 75 

Elkhart. . 77.9| 2.16| .056| 2a 68,077) 2.44) .071| 13,737} 7,421) 2,570).......... 88,903 81,524) 2.10) .058) 3,576) 12,412] .062 | 111 

Elkhart 37.0| 1.03] .027| 10.8 38,709) 1.38) .040) 8,342) 4,774) 1,554 17,195 45 ,487 41,712) 1.08) .030) 3,862)........ -032 | 119 

Goshen 13.5} .37| .010) 4.1 15,598} .56) .016) 2,794 * 392 3,238 19,753 18,114) .47| .013} 4,418]........ -013 | 130 

Fayette... . : 23.7; .66|) .017) 6.7 14,188) .51) .015) 3,555) 1,649 ere 19,458 17,843) .46) .013) 2,663) 5,032] .014 | 82 

Connersville 16.5} .46) .012) 4.8 13,629} .49) .014) 3,292) 1,649 595 7,775 17,051 15,636) .40) .011) 3,258)........ -012 | 100 

Floyd... . 45.0) 1.25] .032) 13.2 22,958; .82) .024) 5,727) 3,356 eres 32,813 30,090} .77| .021) 2,280) 2,294] .024) 75 

New Albany 35.0) .97 .025| 10.6 21,701) .78) .022) 5,589) 3,356 . 10,733 27,776 25,471; .66) .018) 2,403)........ -021 | 84 

| Fountain... . 16.8| -47| .012) 5.1 12,359) .44) .013) 3,113 521 WIR 65 s500085 | 16.087 14,752} .38) .010) 2,893) 7,824) .011 | 92 

| Franklin... 13.6} .38| .010| 3.7 6,256; .22) .006) 1,480 130 WE accaxcsss 8,368 7,673) .20) .005) 2,074) 8,549} .006| 60 

| Fulton... . 14.5 40) 010) 4.4 10,515) .38) .011; 2,020 897 PM esencdesn 15,122 13,867) .36) .010) 3,152) 8,917] .010 | 100 

| 

| Gibson... 29.4) .81 .021| 8.4 15,179) .54) .016) 3,431) 1,418 eee 21,398 19,622} .51| .014) 2,336] 7,791) .016 | 76 

Grant... . 58.1) 1.61) .042) 17.6 45,594) 1.63) .047) 9,767) 5,844) 1,917].......... 64,570 59,211) 1.53) .042) 3,364 eee -043 | 102 

Marion. 30.0} .83) .021) 9.4 35,525] 1.27) .037| 6,834) 5,613) 1,394 10,835 42,339 38,825) 1.00) .027; 4,130)........ -029 | 138 

, Greene... 27.7| .77| .020) 8.1 16,352) .59) .017) 4,413) 1,259 sal paebenewes 22,139 20,302} .52| .014) 2,506) 5,941) .016 | 80 

7 Hamilton 24.7; .69) .018) 7.7 16,869} .60) .017) 3,459) 1,201 Ee 22,119 20,283) .52) .014; 2,634 13,050] -016 | 89 

) Hancock 17.9) .50! 013| “4 11,898) .43) .012) 2,601 723 Mb ecasasexs 17,305 15,869) .41) .011) 2,834) 9,112) .012) 92 

Harrison. 15.8 4 O11; 4.2 5,656} .20| .006) 1,176 376 ee 9,304 8,621) .22) .006) 2,055 a -007 | 64 

’ Hendricks ee 20.2| .56| .014) 6.1 11,311} .40) .012) 2,324 275 a ee eee 14,848 13,616) .35) .010) 2,232] 11,189] .011 | 79 

7 Henry... * 44.3) 1.23] .032|) 13.0 28,711) 1.03) .030) 5,727) 2,300 Peer 40,603 37,233) .96| .026) 2,864) 10,854] .028| 88 

‘ New Ca; 20.5) .57| .015) 6.0 19,983} .71| .021; 4,607) 1,982 784 4,194 24,912 22,844) .59) .016) 3,807]........ 017 | 113 

8 Howard, 53.8) 1.49) .039) 15.8 43,471) 1.56) .045) 9,670) 6,871) 1,641].......... 55,105 50,531) 1.30) .036) 3,198) 9,252) .039 | 100 

Kokomo 41.2] 1.14] .029| 12.1] 39,128] 1.40] .041| 8,010] 6,813] 1,380} 28,489] 46,574] 42,708] 1.10] .030| 3,530]........ .033 | 114 

2 Huntington 29.1) .81| .021| 8.6] 23,432] .84] .024) 4,925) 2,242 eR ecnbans 32,651} 29,941) .77| .021| 3,482} 10,302] .022 | 105 

; Huntingto 14.5} .40| .010} 4.3] 16,674] .60) .017| 3,528) 2,011 610 6,781} 20,433} 18,737] .48] .013) 4,357]........ .013 | 130 

2 Jackson. 28.9) .80) .021) 8.2 16,813} .60| .017) 3,569) 1,533 Grciessass 22,383 20,525) .53) .015) 2,503) 6,763) .017/| 81 

8 Seymour _1 10.71 .30| .008] 3.31 11,618] .421 .o121 2,4491 1,258 319 3,607] 12,888] 11,818] .30| .008] 3,581!........ .009 | 113 

9. ‘Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Add ? and ? in pen ral —the answer is bound to be WIBC, “The Friendly 


Voice of The Indianapolis News.” 


So to make the most of your tremendous sales 


: ) 
| l] ( | d | d d f] ( V0 l| | | potential in this compact, 33-county market place 


of Central Indiana, make regular use of WIBC. 

W | B k Ask your John Blair Man about the wide selection 

Me of available programs . . . programs written, pro- 
duced and played by “Live Talent— Alive to Your 


No doubt about it. In Indianapolis, first among all | Commercial Objective.” 


major cities in per capita buying power... andin JOHN BLAIR & COMPANY +» NATIONAL REPRESENTATIVES 


Central Indiana, where annual spendable income 


easily exceeds one and one-half billions . . . selec- 1070 KC 
tion of your most profitable radio buy is as simple 
0 ‘ 5000 WATTS 
as “2 and 2. 
BASIC MUTUAL 


For when you add up all those plus-values that 


pay top returns— intensive coverage, loyal listener- 


ship, alert programming and powerful promotion T he INDIANAPOLIS NEWS Station 


INDIAN A— (Continued) Tne estimate: by SALES: MANAGEMENT, 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 bo 4 


ESTIMATES TISING 
CYD 1/1/47 6YD ESTIMATES CD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES Fami- (in thousands of dollars) 
lies Gross Net 
(in | Dollars Dollars 
i General 


n (in 
Mdse. in ) thousands) 


thou- (in 
sands)| thousands) 


10, 068 
16,213 
10,711 
11,297 
5,753 


810 
1,345 


i= 
RSSesels 


Michigan City 
Ne sinc 'cca card ; : a , F 
Lawrence........... 4) 1.01) . } -67| . 24,763 
16,642 
95,791 
57,162 
14,546 
843,747 
89,747) 100,344 788 ,770 
3,652) 1,548 24,465 
927 275 5,133 
4,261; 2,879 26,840 
3,140 2,792 18 ,382 16,856 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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uns! 


EFFECTIVE BUYING POWER. 


mat 


® Indianapolis offers you: 

1. The richest major city (per capita) in the East North 
Central States, with... 
(a) $788,770,000 net effective buying income in 1946 

. - more than $1900 per capita.* 

(b) $475,163,000 estimated retail sales in 1946.* 

2. A primary market of 20 counties (ABC Retail Trad- 
ing Zone) ... plus 

3. A secondary market of 13 addi- 


.N 
(ind THE NEWS BLANKETS INDIANAPOLIS 


together with Indiana’s Rich 33 Central Counties 


market by ONE and ONLY ONE evening news- 
paper, The Indianapolis News...now with the largest 
circulation of any daily paper in the history of Indiana. 
The Indianapolis market is prominent in any national 
program ... the market’s favorite, and most productive, 
newspaper is The Indianapolis News. 


*Sales Management's Survey of Buying Power, 1947 Edition. 


tional counties, making 

4, A33-county CENTRAL INDIANA 
MarKeET of 415,400 families 
with $1,704,621,000 net effec- 
tive buying income, closely tied 
to Indianapolis (its political, 


: ; Population............ 
cultural and shopping center) Retail Sales........... 
by a highly developed network Food Sales.:.......... 


of highways, railway lines, bus General Merchandise 


and airline facilities. 


on 


. Perfectly balanced family cov- 


INDIANAPOLIS MARKET SUMMARY Reported by Sales Management 


Drug Sales............ 
Net Income........... 


(Marion County) (20 Counties) (33 Counties) 
er re 516.6 1,028.5 1,482.8 
scenes 495,367 859,780 1,197,331 
aaa 99,506 177,945 254,969 
ene 101,522 136,875 174,084 
seneee 28,305 40,865 54,538 
wham 843,747 1,284,604 1,704,621 


All Figures in Thousands 


ABC City Zone ABC Retail Trading Zone Central Indiana Market 


erage throughout the 33-county 


THE INDIANAPOLIS 


FIRST 


FIRST IN DAILY ADVERTISING 


Owning and Operating Radio Station WIBC 


THE GREAT HOOSIER DAILY ALONE DOES THE NEWSPAPER JOB 


DAN A. CARROLL, 110 E. 42nd St., New York 17 © The JOHN E. LUTZ CO., 435 N. Michigan Ave., Chicago 11 ¢ JOS. F, BREEZE, Bus. Mgr., Indianapolis 6 


MAY i090, 1947 
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BuYING PowER UP AGAIN 


IN “TEST TOWN, U.S.A.” 


Year in and year out, buying power remains high in the South 
Bend, Indiana market. “Test Town, U.S. A.” stays consistently 
among the leading markets in Net Effective Buying Income. High 
Retail Sales prove that buying power is spending power in South 
Bend. This one-newspaper market is covered to saturation by The 
South Bend Tribune. Want all the facts? Write today for free copy 
of market data book entitled “Test Town, U.S. A.” ‘ 


4 
> 
*The South Bend Market Last Year This Year v i [ 


tne ie Soull Send 


Retail Sales 284,106,000 383,944,000 


? 
* Figures from Sales Management’s current “Survey of Buying Power” ( [I Ly un 4 


TRL ce ee tages ee ge ete 


STORY, BROOKS & FINLEY, : NATIONAL REPRESENTATIVES 
, The “SM” symbols mark original, excle. 
INDIAN A— (Continued) sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1946 me EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 GYD ESTIMATES 6yD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES rng (in thousands of dollars) 
es 
(in Dollars | % 
thou- (in of General 
sands)| thousands)| State Food | Mdse. 


2,633 
. 


. 
vey 
. 


heySBeRERSER FRESE 
ps BB 


Beees BEBB 


82883 
BRASS BAR 


ws Nw 
— 


228882 8885! 


8e9338 é 


2SBesnseese2eee 2 


2,029 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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MA 


960 KILOCYCLES 


o ga IWS Bilt 


SOUTH BEND 


MAY 10, 1947 


A new day dawns in Terre Haute, Indiana, the trading center of the 
Wabash Valley ..: Good government, farsighted planning by indus- 
trious and. public spirited citizens has brought about a new basic 
prosperity that has gained nation-wide attention. 


ome ‘Terre Haute Tribune-Star 


Over 200 Million Dollars Circulation: Daily Over 57,000. Sunday Over 40,000 
: 8S. M. DATA. + Representatives—Small, Brewer & Kent, Inc. 


| N D | A N A = (Continued) % The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


” 
POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 SALES- 


AL! ADVER- 
ESTIMATES TISING 
SM 1/1/47 SM ESTIMATES CLD ESTIMATES 


CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES 


(in thousands of dollars) 


General Dollars n in of | of Per 
Mdse. Family 


2,201 
3,563 
2,332 
2,002 
4,225 
4,579 
2,699 


Sxnszesess 


Switzerland. . 
Tippecanoe.......... 
Lafayette.......... 


a) 


sieawie ‘ ; P - ° e 130 . ‘ é 2,840 . 
Vanderburgh 4) 4,37) . ; .05) . 18,748 79) . 5,017 .146 | 129 
Evansville .0} 3.47) . ; .85| . 18,748 .03| . 5,312 .129 | 143 
Vermillion........... R e P ‘ P 853 a . 2,676 012 | 92 
18,500 -16) . 4,004 085 | 121 
17,228 .66| . 4,470 O71 | 139 
° -70| . 3,329 .020 | 100 
11,573 ; .38] . 4,473 .010 | 


~—s 
Ww 


2,111 
1,879 
1,697 
3,577 
3,810 
2,373 
2,929 
2,944 


BBB YBS: 


Whitley 16.7) .46) . ° 41) .012 15,012 


w 
) 


fotal Above Cities.... |1,842.4/51. ° J 1,943 ,034|69.56/2.013) 401,425 78,206) 1,779,683} 2,812,439) 2,579,007/66. 4,747 


State Total.......... 3,603.8 1048.6] 2,793,175 2.894| 611,672 110,491 2,158,591 4,229,943! 3,878,858 2.751| 3,699 2.760 | 107 
“Withheld to avoid disclosure. 
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Seven Years Make 


A Big Difference in. . .g¢¢—“wno, Too! 


From a city of 103,700* in 1940, Evansville has now passed the 125,000** 
mark in 1947—and is still growing. 


More important is the fact that Evansville is the buying center for nearly a 
half-million Tri-state customers who have almost 400 million dollars to 
spend. A growing market is a going market! 


THE EVANSVILLE COURIER = *U.S. Census including area recent- 
a : ; 


asttt ly annexed. 
Retail Sales, $135,388,000°* ie Press [= **Sales Management’s Survey of 
Wholesale Sales, $131,241,000** : 5 The Evansville | Buying Power. 


POPULATION 125,000 


POPULATION 103,700 


tal 
Y) 
eS 
~ 


3 


THE EVANSVILLE COURIER Tab Gane Goavier ond Press HE EVANSVILLE PRESS 


SALES MANAGEMENT 


no wo wo — are Se 


soo = 


or 


Sstrtn 


POPULATION 125,000 


ROUND I1GO- 


As a kid game — it's FUN, but NO way to 
choose a station when you want to cover 
the lucrative* Indianapolis buying area! 
e 


*And it is a lucrative market! Retail sales last year in Indianapolis 
alone were estimated at more than $475 million — which ain’t 
hay in anyone’s language. 


INDIANAPOLIS —A No. 1 MARKET 


WIRE—A No.1 STATION 
BASIC NBC - 5000 WATTS 
Affiliated with THE INDIANAPOLIS STAR 


MAY 10, 1947 


WGN has more facts about Chicago 


radio programs than any other station. The 
combined information of the Nielsen Radio | 
Index, Supplementary and Regular Hooper 
reports and the Broadcast Measurement 
Bureau enable WGN to offer a superior 
and continuing service to present and 
potential advertisers. 
Results, measured in terms of accepted 
research, are convincing many advertisers 
that the correct answer to middle- 
western radio is WGN. 


| ND1AN A— Metropolitan County Areas 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 bo 
TISING 
wee GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 

METROPOLITAN | | | | ad 
THREE STORE GROUPS 1946 Gross %  \Qual- 
COUNTY AREAS Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in %\1% (in Dollars | %| % Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA | sands)j thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State] USA| Family | sands) | tial | In- 
thousands) oo 
Evaneville......... 5 W.&..... -136] 54.5) 154,329)..... -160} 32,480) 19,703) 8,003].......... 263,301; 241,574)..... . a? eee -160 | 117 
Fort Wayne........ 45} 158.9)..... -114) 45.2 150,873)..... -156; 29,074) 30,648; 6,270].......... 260,043; 238,194)... j _ i. ee 154 | 135 
indianapolis. ...... 56] 616.6)..... 2370) 156.7] 495,367)..... -513) 99,506) 101,522) 28,305].......... 920,116) 843,747)....: -698} 5,384)........ 527 | 142 
South Bend....... 113} 189.7)..... -136| 52.3 150,817)..... -156) 35,446) 22,471 ee 242,116; 222,020)..... A eee .152 | 112 
Terre Haute...... 123 a -070! 30.6 87,515|.....1 .0911 21,908! 18,500! 3,361].......... 133.617|  122,527|..... -087! 4,004!........ _ 085 121 

1L LIN O1S— Counties and Cities 

Pi iccccntnenecs 63.2| .79| .045) 19.2 42,457; .65) .044| 9,642) 7,552) 1,505}.......... 72,433 61,920] .65| .044| 3,225) 17,726] .044| % 
Ee 45.0) .56) .032| 13.7 38,548} .59) .040 7,951 7,533 1,465 30,082 54,759 46,811) .49| .033 - . eer .035 | 109 
Gc ctencsows 20.5) .26) .015) 6.2 12,825) .20) .013) 2,525 831 eee 20,837 17,813} .19} .013| 2,873; 2,101) .013| 87 
Ri cakacntmnaen 14.8} .18) .011) 4.8 11.275} .17| .012 2,206 831 © Disncncewes 17,303 14,792) .16) .010 Devices 011 | 100 
is ie eceeeeuted 13.3) .17| .010) 4.0 7,236} .11) .007| 1,632 429 ao 12,545 10,724) .11) .008) 2,681 5,576} .008| 80 
ER 17.1] .21] .012) 5.0 11,508} .17| .012) 2,757 499 GREEN 19,565] 16,725] .18| .012} 3,345] 8,801) 012 | 100 
Belvidere.......... 10.0} .12| .007| 3.0 9,720} .15| .010| 2,537 499 . 1,351} 11,520 9,848} .10) .007| 3,283]....... 008 | 114 
Pe aveasiekenexs 6.6} .08) .005) 2.0 3,008} .05) .003 739 ° ees 5,218 4,461} .05| .003) 2,231) 5,836} .003 60 
a 34.6} .43) .025) 10.2 20,501; .31| .021; 4,136 790 ee 39,200 33,510| .35| .024) 3,285) 29,086} .023 92 
Cathewn..........0.. 6.8} .08| .005| 1.7 2,702| .04) .003 463 ° ok EERE 4,040 3,454] .04| .002} 2,032] 3,693] .003 | 6 
Di cckectvannes 17.6} .22| .013) 5.4 12,292) .18| .013) 2,669 416  . SS. 20,213 17,279] .18| .012} 3,200} 12,036] .012 92 
dvaskinvekustiaa 14,3} ,18} .010) 4.2 10,476} .16) .011| 2,581 956 NS 19,011 16,252.17} .012| 3,870} 8,322) .011 110 
Champaign. ....... 72.9} .91| .052| 21.4 65,664) 1.00] .068} 13,852} 11,176) 3,053].......... 94,645] 80,908 .85| .057| 3,781] 33,445, .059 | 118 
Champaign....... 26 0} .32| .019] 8.2 44.328] .67| .046] 6,883) 8,155] 2,263] 33,677] 40,887] 34,953] .37] .025| 4,263)....... 030 | 158 
Urbana........... 16.0} .20} .011) 5.0 11,322} .17} .012} 4,311) 2,720 655 4,563] 22,726] 19,427] .21| .014] 3,885)....... 013 | 118 
EE 36.5) .45| .026) 10.7 23,713) .36) .025) 5,536) 1,884 SS: 36,762 31,426) .33] .022} 2,937) 22,626 .024| 92 
Taylorville........ 10.5] .13] .008] 3.2 12.031] .18]} .012} 2,382) 1,371 355 1,887] 12,581] 10,552) .11| .007| 3,298)....... 009 | 113 
Se 16.2} .20) .012) 4.9 8,529) .13) .009) 1,665 194 Se sienaness 14,547 12,435} .13) .009) 2,538} 6,824 010 | 83 
Sa 15.9' .20' .011' 4.6 9,212' .14' .010° 1,687 471 Sr avbiavdes 14,406 12,316' .13' .009' 2,677! 4,619 0101 9 


*Withheld to avoid disclosure. 
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Before using these figures, see 


SALES MANAGEMENT 


explanation page 19. 
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Mail by the bushel... 
almost by the ton! 


; 

' 

¥ 

¥ 
* 


Way back in 1841, John S. Wright, Prairie 
Farmer's first editor, suggested the farmers 
might want to use the paper as a way to 
exchange ideas with each other. Now it's grown 
to where our annual mail totals 1,250,000 
letters. They write to the Farm Mechanics 
department for information; they write to the 
home-making department and for the patterns 
pictured in Prairie Farmer; they write to our 
staff pastor, Dr. Holland; to the Protective 
Union service department; they contribute to 
Christmas Neighbors Club. Our folks are 
lively, vital, interested in everything. We 
welcome their letters—always want to work 
with them. And they know it. — B.D.B. 


“No grass grows 
on a busy road.” 


Ab isin 
President, 
Prairie Farmer and WLS 


ALWAYS MEAN BUSINESS 
IN ‘LINCOLN LAND’’ 


Where Prairie Farmer-WLS 
Influence is Concentrated 
Among 14,000,000 People 


Response like this keeps Prairie Farmer-WLS always informed 
on the wishes of the people of “Lincoln Land,” their interests 


and their problems. These same folks respond to our advertisers, 


visit dealers for advertised merchandise in this big rural-urban 
market. Prairie Farmer-WLS are the media they are in the habit 


. of responding to, the media they believe in; and it is this belief 

1 

L. and confidence that develops worthwhile advertising results for 

= the users of Prairie Farmer-WLS. 

114 

60 

a 

60 

a2 

110 . 

113 - - - USED AS 

° A TEAM THEY 
PENETRATE DEEPER 


@ —_ = 


 . GARY 
PRINCIPAL RETAIL CITY 
— —” GARY and Amusement Center for 
Be. LARGEST CITY, LAKE AND PORTER COUNTIES 
GARY Next to Milwaukee, in INDIANA 


WITHIN A 100-MILE 


FIRST CITY in the = RADIUS of CHICAGO 
SECOND COUNTY 


in INDIANA 


Net effective Income 1946 Estimate SALES MANAGEMENT Population Est. 
5250s oe cs sess ae $392, 188,000 322,700 
PE EEE so dou cdeudecaess 26,784,000 30,300 


$418,972,000 353,000 


The Gary Trading Area is the heart of this pras.- 
perous, concentrated, and easily accessible market, 


THE GARY POST-TRIBUNE 


GARY'S ONLY NEWSPAPER 
Home delivered daily to more than 95% of the families in the city zone. More than 80% 
average for the entire Gary trading area. 
More than twice the combined circulations of all five Chicago dailies in this area. 


No other medium even approaches the influence and penetration of THE GARY POST- 
TRIBUNE in this market. 


THE GARY POST-TRIBUNE 


has one of the most productive PULLINE* rates in America. 


*PULLINE measures RESULTS when you advertise in THE GARY POST-TRIBUNE 


National Advertising Representatives: 
BURKE, KUIPERS & MAHONEY @ New York, Chicago, Atlanta, Dallas, Oklahoma City, Los Angeles, San Francisco 


For best results ADVERTISE ADEQUATELY in newspapers 


—_—_—_ 


- —— “P ai. 
LL!NO1IS— (Continued) sive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1946 ae EFFECTIVE BUYING INCOME—1946 -_— 
TISING 
CxD “wee CD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 | | Gross J | Qual- 
CITIES Fami- (in thousands of dollars) yD Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in | %| % | (in | Dollars | %| % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in o of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)/ State) USA} Food | Mdse. | Drug (in thousands)| thousands) | State] USA | Family | sands) | tial | In- 
thousands) heal 
REE 20.1) .25) .014) 5.4 8,456) .13) .009) 1,743 277 Se owscense 15,266 13,050) .14 .009| 2,417| 8,593} .010| 71 
1Centralia 
(See Marion Co.). 
DG veésiéwesbsene ‘ 38.6) .48| .028) 11.7 30,425) .46) .032| 5,316) 3,380 a, ee 47,610 40,700} .43| .029} 3,479) 15,219} .030 | 107 
Mattoon.,........ 20.0) .25) .014) 6.1 20,051); .30) .021) 3,165) 2,784 470 12,224 22,378 19,333} .20) .014; 3,169)...... .016 | 114 
i batecticbhbacnnen 4. 225.7|52.65/3. -7| 3,925,336|59,68|4.066| 718,473/1151,293) 158,546)... 6,775,419) 5,806,534/61.32/4.119| 4,832) 28,441] 3.884 | 128 
Chicago........... 3 ,600.0/44.86)2. 8] 3,425, 415)52.08/3.549) 590, 622/1086,423) 139,514] 9,160,972] 6,012,353] 5,152,501/54.41/3.655|  5,033)........ 3.408 | 132 
Evanston.......... 70.0 94,337] 1.43] .098} 21,090] 18,149] 3,498] 14,735) 119,617] 102,255] 1.08] .073| 5,138|....... .076 | 152 
AG TOR icciccans 69.0 83,267) 1.27) .086) 19,848) 13,315) 3,076 6,399] 115,099 98,393) 1.04) .070| 4,847)........ O71 | 145 
en 68.0 39,984) .61| .041) 8,715) 3,227] 1,993] 17,234] 76,361] 65,278] .69| .046) 3,587|........ .045 | 92 
a ee 50.0 27,332; .42| .028) 6,580) 1,661 1,491 1,020 77,891 66,586) .70) .047) 4,825)........ .039 | 108 
Elgin (See Kane Co.) 
Maywood......... 28.5 15,608} .24) .016) 4,630 446 726) 4,130 42,667 36,474) .39) .026] 4,799)........ .022 | 105 
Chicago Heights....] 25.0 19,935] .30| .021] 4,368} 4,510, 647] = 9,280) 29,796] 25,471] .27| .018| 3, 919)........ 019 | 106 
Pcs cacdense 21.3 11,638} .18) .012) 3,192 999 488 1,912 19,664 16,810} .18) .012} 2,949)........ 013 | 87 
Wilmette.......... 19.9 14,766] .22| .015| 4,521 405} 1,056].......... 31,636] 27,044) .29| .019} 5,754]........ 017 | 121 
Blue Island........ 20.0 16,122} .25) .017| 4,597) 1,552 462 8, 132 21,670 18,525} .20) .013) 3,563)........ 015 107 
Forest Park........ 15.3 14.466) .22) .015| 6,242 243 488 8,413 24,885 2f,273| .22] .015} 5,065)........ O14 | 127 
La Grange......... 13.3 16.550} .25) .017; 4,390) 1,620) 1,148 2,511 16,614 14,203} .15| .010) 4,177]........ 012 | 120 
Park Ridge........ 15.0 10,067} .15| .010} 2,386 338 — ae 14,857} 12,701] .13] .009| 3,342|........ 010 | 91 
Winnetka......... 13.0 11,910} .18] .012} 3,518 500 ES 23,736}  20,073| .21| .014) 6,691]........ 013 | 14 
Des Plaines........ 13.0 10,749} .16] .011) 2,418 ° 422 3,811 9.542 8,157| .09| .006| 2,472|........ .008 | 89 
River Forest....... 10.2 11,767| .18} .012| 2,048 ° SE 17,741] 15,166] .16| .011) 6,319]........ oul | 157 
Crawford............ 19.2 11,072) .17) .011) 2,294 610 eer 20,330 17,379] .18| .012} 2,996) 5,638) .012 86 
Cumberland......... 9.7 2,964) .05) .003 893 ° _ Seen 5,100 4,360} .05| .003| 1,557) 4,962) .004 57 
ee 35.0 30,483) .46) .031) 6,220) 2,632 ., ER 46,963)  40,147| .42| .028| 3,898| 25,976) 028 jon 
Ps kb danesan 11.1 14,748} .22| .015| 3,132) 2,230 367 7,865) 13,770 11,771} .12| .008) 3,462)........ 010 | 125 
Rc sccccters ‘ 16.4 12,030; .18) .012| 4,867! 1,067 ae 19,506 16,675) .18] .012| 3,474! 12,109| | .012 | 100. 
*Withheld to avoid disclosure. Centralia is in Clinton and Marion Counties. Before using these figures, see explanation page 19. 
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He % 


and 20,000 


T TOOK fancy footwork to keep 

Richard from being flattened be- 
fore the inrush of a capacity audi- 
ence of 20,000 ice fans who 
swarmed into Chicago Stadium Feb. 
14 to view the Chicago TIMES 
Ninth Annual All-Star Ice Show. 
The picture shows only part of The 
TIMES readers who, weeks in ad- 
vance, bought tickets at a $3.60 
top to see local rink talent featured 
with the Chicago Black Hawks and 


*eowed? 


The same eager, responsive reader- 
ship can help build your Chicago 
sales to Standing Room Only pro- 
portions. The Chicago TIMES takes 
your ad home to more Chicago fam- 
ilies than any other evening news- 
paper —and at one of the nation’s 
lowest milline rates for the evening 


field! 


To Sell Them In Chicago Tell Them In 
THE TIMES 


CHIcaco’s URE NEWSPAPER 


é er a a 
TIMES readers 
jammed the Stadium! 


top professional ice stars in The 
TIMES benefit for hospitalized war 


veterans. 


SOLD OUT— 
at a $3.60 top! 


families read and react. 
—more profitable to you! 

In this rich, prosperous market there’s $86,045,000 in annual spendable income.* 
McLean County is one of the top 620 in the U. S. containing 80% of your sales 


potential. 


Read THE PANTAGRAPH 


The Pantagraph’s McLean County coverage is 90% .. 


. nine out of every ten 


Your advertising message is more convincing to the reader 


Annual per capita retail sales for Bloomington, trading center of McLean 
County, are $1354.50—$663.14 higher than the U. S. average.Annual per capita food 
sales are $277.17—$106.50 higher than U. S. average.* 

Here is a wealthy “50% better-than-average” market in which 9 out of every 10 
families read The Pantagraph. 


* Copr. 1947. Sales Management Survey of Buying Power; further reproduction not licensed. 


Over Century of Ce momnuntly Serwtce 


THE PANTAGRAPH 


N tics 


NOIS 


REPRESENTED 


ATIONALLY BY GILMAN, NICOL’ & 


WEEE PE 


ILLINOIS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 wees EFFECTIVE BUYING INCOME—1946 an 4 

ESTIMAT ING 
1/1/47 - GYD ESTIMATES SALES SM ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Tata | a | | oat | ’ ont 

thou- of of thou- = of of General of a Per ow ten- | ket 

sands) | State} USA | sands)j thousands)| State} USA} Food | Mdse. State} USA| Family | sands) | tial } 

i <sebekeada 15.5) .19) .011 4.6 10,432; .16) .011 2,393 568 -15| .010 011 | 100 
a ee 116.8) 1.46) .084) 30.4 72,475) 1.10) .075| 20,899) 2,854 1.19] .080 079 | 94 
Elmburat.......... 17.0) .21| .012 4.5 13 ,556 21} .014 3,827 720 -23) .015 014 | 117 
Downers Grove 10.0} .12| .007 2.6 10,229 16] .011 2,647 720 -11| .007 -008 | 114 
ER 23.1; .29) .016) 7. 15 590) .24) .016) 3,121 1,108 -21) .014 .015 | 4 
Paris... 10.8} .13) .008) 3.5 12.496 19] .013 2,360 ° 11} .008 -010 | 125 
Edwards............ 8.2} .10| .006) 2. 3,545) .05| .004 629 ° -05| .003 004) 67 
Effingham........... 18.6) .23) .013) 5.1 15,053) .23| .016) 2,294 637 21) .014 014 | 108 
eee 24.0} .30) .017) 6.8) 17,421 26) .018; 3,077 526 .25| .016| 3,404) 8,447] .017 | 100 
ERS SE eee 13.8} .17| .010) 4.1 10,912) .17) .011 2,106 540 .15| .010} 3,468) 15.823] .010 | 100 
Se 46.6) .58) .033) 13.7) 24,817; .38) .026) 7,069) 1,413 38} .026| 2,649) 2,954) .027| 82 
i eteuadehatrd 42.8} .53) .031| 13. 24,541 37| .025, 6,845) 1,732 .36| .024) 2,609] 16,437] .026 |, 94 
cacccnuad 13.0) .16) .009 | 12,685 19} .013 2,614 1,330 -16} .011 5 O11 | 122 
secccicweond 9.4) .12) .007} 2.6 3,473) .05) .004 618 138 .05| .004) 1,963] 4,286) .005) 71 
Greene.. 18.3) .23|) .013) 5.4 8,398} .13) .009) 2,481 388 -14] .009) 2,452) 13, .010 | 77 
Se 18.8} .23) .013) 5. 11,028; .17| .011 2,625 596 -16} .011 2,974) 12,671) .011 85 
ee 12.7; .16) .009) 3. 3.298} .05) .003 596 222 .05| .003} 1,334) 3,651) .004 44 
IN veeseantaon 24.0) .30| .017) 7.8 11,202} .17) .012) 2,713 415 19] 013} 2,366) 17,206) .014 82 
Se 7.9} .10} .006 2.1 1,802 03) .002 596 ° -03} .002} 1,285 9 .003 | 50 
Henderson.......... 7.8) .10) .005) 2. 2,426; .04| .003 596 ° Ea 4,193 3,584) .04] .003| 1,558) 9,363} .003 60 
Re 39.2} .49) .028) 11. 30,905} .47| .032) 6,275) 3,020 _ ee 45,726 39,089} .41] .028} 3,399] 26,975) .029 104 
Kewanee.......... 20.0) .25) .014 5.9 16,026 24) .017 3.430 2,715 435 5,647 24,780 21,474 23] .015| 3,640)........ .015 | 107 
Iroquois............ 29.2) .36) .021) 8. 18,162) .27| .019) 3,915 859 SPR 29,388 25,123] .27| .018] 3,027) 32,478) .019 90 
ee 36.1} .45) .026) 10. 22,870} .35) .024) 4,676) 1,371 ER: 35,490 30,339] .32] .022} 2,946) 5,857) .023 88 
Murphysboro. ..... 12.0; .15) .009 3. 9.851 15} .010 1,886 ° 17° 5,545 11,837 10,264; .11| .007 | ee 008 | 89 
Re 11,2) .14) .008! §=63..3) 4,228; .06! .004 794 152 _ Se 7,185 6.1421 .06! .004) 1,861) 6.4711 .005 63 


*Withheld to avoid disclosure. 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 
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POPULATION 


(City) 
PEORIA .... 119,700 
Rockford... . 93,000 
Springfield... 87,500 


Figures are from Sales 

Management's 1947 
Survey of Baying 
Power unless other- 
wise indicated. 


Metropolitan POPULATION 


(County Areas) 


PEORIA ......... 218,100 
Davenport, R. |., Moline . 210,900 
Reckiord. ....... . 129,300 


CIRCULATION 


(Standard Rate & Data) 


PEORIA... . . 93,095 


(Journal and Star) 


Springfield ... 75,800 


(Journal and Register) 


Rockford ... . 66,328 


(Star-Register-Gazette) 


RETAIL SALES 


(County Figures) 


PEORIA . $151,478,000 


(Peoria) 


- - $120,818 ,000 


(Elgin-Aurora) 


Winnebago $116,627,000 


(Rockford) 


National Representatives -WARD-GRIFFIT H 


JOURNAL - STAR 


BUYING INCOME 


Effective (Net) County 


PEORIA . $209,568,000 


(Peoria) 
St. Clair . $183,396,000 


(E. St. Louis) 


Kane . . $163,001,000 


(Elgin-Aurora) 


Courtesy Copy of Consumer 
Analysis Survey Available to 
Advertisers and Agencies. 
Roy A. Pratt 

Nat'l. Adv. Mgr. 


<a 
=e 


CO. Inc., — Offices in Principal Cities 


ILLINOIS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 be 1 EFFECTIVE BUYING INCOME—1946 — 
rman OLD essinares saLes OLD esrimnres CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) Farm | of ity 
Total lies Net Dollars |} USA 
(in %\ % \ (in Dollars | % | % Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General (in of of Per thou- | ten- | ket 
sands) | State) USA | sands)j thousands); State) USA| Food | Mdse. | Drug thousands)| State} USA| Family | sands) | tial } 
Rn cncavivece 33.7} .42) .024) 9. 21,722) .33) .023) 3,419) 2,660 493) 29,020) .31| .021) 2,931 -022 | 92 
} Mt. Vernon........ 18.0) .22) .013) 65.5 18,903} .29| .020} 2,933 ® se 12,536] .13) .009] 2,279)........ -013 | 100 
a 13.0) .16) .009) 3.8 6,320} .09) .007| 1,544 291 19 8,841) .09) .006) 2,327 -007 | 78 
Jo Daviess. ......... 20.1) .25) .014) 5 11,101} .17| .012} 2,404 277 241 14,429} .15) .010) 2,446 -011| 79 
| ET 8.3} .10} .006) 2.3 2,949) .04) .003 452 180 e 4,350} .05) .003; 1,891 -004 | 67 
a aeuasenaaaas 140.9) 1.76) .101) 40. 120,818) 1.84) .125| 32,573) 20,795) 4,844 163,001) 1.72) .116) 4,075 -116 | 115 
| eae 42.0) .52) .030) 12.7 40,087; .61] .042) 9,909) 9,204 1,680 55,391] .58] .039) 4,361)........ -038 | 127 
NG i iccnsinelcas 53.7| .67| .038) 15.3 51,890) .79) .054) 15,353) 10,533) 2,422 74,351) .79) .053) 4,860)........ -050 | 132 
Kankakee........... 68.3} .85) .049) 19.4 46,306) .70) .048)| 8,492) 7,162) 1,433 56,197; .59) .039} 2,897) 18,049] .044/ 90 
Kankakee 29.0) .36) .021 8.6 35,584) .54) .037| 5,823) 6,747 1,215 27,479] .29) .019] 3,195)........ -025 | 119 
eee 10.5} .13) .007) 2.9) 4,606} .07| .005) 1,235 069 126 6,273) .07| .004; 2,163) 11,422) .005| 71 
RARE 52.5) .66) .038) 15.9 42,747| .65) .044) 8,227) 6,012) 1,307 59,772) .63) .042| 3,759) 20,244) .042 | 111 
Galesburg......... 33.0} .41) .024) 10.4 34,276} .52) .036) 5,977] 5,888 1,204 38,263} .40) .027} 3,679]........ -029 | 121 
Rees 131.5] 1.64) .094) 35. 107,514) 1.63) .111) 29,352) 9,506) 3,7 144,192) 1.52) .102) 4,096) 10,757] .103 | 110 
Waukegan......... 42.0) .52| .030) 11.6 44,025) .67| .046] 10,120) 6,482) 1,482 45,735) .48) .032} 3,943)........ -036 | 120 
Highland Park. .... 17.0} .21) .012) 4.2 15,753) .24) .016) 4,954 1,103 835 27,288] .29) .019] 6,497]........ -017 | 142 
LaSalle............. 102.8) 1.28) .074) 28.4 77,386) 1.18} .080) 16,697) 7,993) 2,132 111,215) 1.18) .079) 3,916) 36,504] .078 | 105 
eee 19.0} .24) .014) 5.4 18,235} .28] .019) 3,882) 2,563 75 18,548) .20|) .013} 3,435)........ -015 | 107 
Streator........... 18.0} .22) .013} 65.1 17,290} .26) .018} 3,717) 2,507 470 16,393] .17) .012) $,214)........ -014 | 108 
eee 14.1 18} .010) 3.6 15,794) .24) .016) 2,503 1,856 13,563 Mi O10, 4 3,708)........ -012 | 120 
Lawrence............ 19.4) .24) .014) 5.6 11,188) .17| .011) 2,537 928 aaa 21,002 17,954) .19) .013] 3,206) 4,203] .013 | 93 
RRP 34.4) .43| .025) 9.8 22,332}; .34) .023) 4,930) 2,618 _ ERR 38,859 33,219) .35| .024) 3,390) 21,305] .024) 96 
RSS 14.3} .18) .010) 4.4 15,808} .24) .016) 3,308) 2,549 378 6,998 17,951 15,346) .16) .O11] 3,488)........ -012 | 120 
Livingston... 2.5... 36.2) .45| .026) 10.3 22,812) .35) .024) 4,742) 1,829 PERE 35,796 30,600) .32) .022} 2,971) 33,352) .023| 88 
Nee 10.2) .13| .007) 3.1 10,011} .15) .010 1,820 1,039 25: 5,953 12,639 10,805) .11| .008} 3,485)........ -008 | 114 
«Se 27.1) .34| .019) 7.9 18,133} .27| .019} 3,320) 1,621 ey: 29,129 24,901) .26) .018} 3,152) 19,516] .019 | 100 
ON eh a 8 12.5! .16! .009| 3.8 12,830! .20) .013} 2,172 1,593 309 3,480) 13,051 11,157! .12) .008i 2,9361........ -010 | 111 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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Peoria 


City Population 


119,700 


of 11 rich counties 


FREE & PETERS, INC. 
Exclusive National Representatives 


$151,478 


1946 Retail! Sales 
Peoria County 
,000* 


*SALES MANAGEMENT Survey of Buying Power 


Only WMBD Covers 
The Entire Peoriarea 


Only WMBD Has 20 
Years Experience Pro- 


gramming for this market 


**Hooper Station Listening Index, Fall-Winter 46-47 


1946 Buying Income 
Peoria County 
$209,568 ,000* 


WMBD Has More Lis- 


teners in Peoria than all 
other stations combined++ 


rae» roe BD 


1 


470 KILOCYCLES — 5000 WATTS 
PEORIA, ILLINOIS 


COLUMBIA BROADCASTING SYSTEM 


ie we 


1946 B.M.B. STATION AUDIENCE REPORT 


COUNTY Radio | DAYTIME NIGHTTIME 
cITy Families Families Percent Families Percent 
WOODFORD........ 5130 2480 48 1490 99 { 
FULTON............ 12370 7980 64 5710 46 
(CANTON).......... (4030) (2860) (70) (2730) (67) 
ES a as ee MN eis ca, 
(KEWANEE). ........ (4520) (550) (12) ............ 
NE a ai iarkod 14890 2460 16 1560 ‘10 
ai ee ee eaten 
McDONOUGH ...... ee we, A ee kk 
MARSHALL......... 3300 1600 48 710 93 
MASON............ 4070 2660 65 - 1220 30 
Ran 42100 34440 81 35210 83 
| a SRR ae (30090) (24950) (83) (26660) (88) 
eo 2320 1380 59 830 35 
oT ee 17070 14650 85 14010 989 
a 60800 


STATION TOTAL............ 


Pet te 


ILLINOIS — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES. 
TIMATE 
we GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % /Qual- 
CITIES Fami- (in thousands of dollars) Farm | of | ity 
Total lies CLD Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % mate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State} USA | sands)j thousands) State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
McDonough. ........ 27.4| .34| .020} 8.6) 18,336] .28| .019| 3,562) 2,591 Eee 28,305, 24,197) .26| .017| 2,814] 16, 018 | 90 
Macomb.......... 9.8| .12) .007| 3.2) 11,638] .18] .012) 1,886] 2,272 286 4,665] 13,558} 11,590) .12| .008} 3,622)........ .009 | 192 
McHenry............ 38.9} .49] .028) 10. 33,709} .51) .035| 7,235) 2,009 ere 53,818} 46,007) .49| .033| 4,300) 19,089} .033 | 118 
McLean............. 68.3) .85|) .049| 20. 60,225} .91| .062} 14,350) 7,351) 2,022).......... 100,655, 86,045) .91| .061) 4,302) 42,433] .059 | 120 
Bloomington....... 34.0} .42| .024) 10.3] 46,053) .70) .048} 9,424) 7,086] 1,584] 21,491] 50,533] 43,198] .46] .031| 4,194)........ .035 | 146 
aaa ee 87.1] 1.09] .062| 25.6) 77,221] 1.17| .080| 15,902) 15,060) 2,482) ........ 106,324) 90,892) -.96) .065| 3,550) 18,101} .069 | 111 
Decatur........... 63.8] .80| .046] 19.4] 71,442] 1.09) .074) 14,364] 14,950) 2,431] 52,963] 82,433] 70,468] .75| .050| 3,632|........ 056 | 122 
Macoupin........... 41.5} .52| .030| 12. 21,984) .33) .023} 6,396 734 eens, 33,593] 28,717) .30) .020} 2,279] 16,749] .023| 77 
Madison........... ,| 175-5] 2.19] .126) 49.9) 104,324) 1.69) 108) 25,001) 7,702) 2,625).......... 175,965) 150,425] 1.59) .107| 3,015) 15,688] .111 | 988 
SEE ae ere 35.0} .44] .025] 10.3] 36,906) .56) .038] 8,062) 4,128 929] 11,778] 41,462) 35,444] .37| .025] 3,441/........ .029 | 116 
Granite City....... $2.5} .41] .023]} 8.9] 18,220) .28) .019| 4,411) 1,565 504 4,194] 29,047] 24,831) .26| .018} 2,790)........ .019 | 83 
Edwardsville....... 9.0] .11] .006| 2.6 9,895) .15| .010) . 1,985 707 390] 11,778] 12,073) - 10,321 .11| .007| 3,970]........ .008 | 133 
Marion.............. 41.5} .52| .030| 12.2) 43,052) .65| .045) 7,797| 3,505) 1,284).......... 62,487, 63,417) .57| .038| 4,378} 5,961} .039 | 130 
1Centralia........ 16.5} .21| .012} 4.8] 23,872) .36| .025) 4.003] 2,812 860] 14,825] 24,170] 20,662} .22] .015| 4,305)........ .017 | 142 
ic cave ae 8.1] .10} .006| 2.5) 11,406) .17] .012) 2,217 610 309] 14,927] 11,402 9,747) .10} .607| 3,899 .008 | 133 
Marshall............ 11.5) .14) .008) 3.4 7,294) .11) .008} 1,676 485, SARS 12,450} 10,643) .11) .008) 3,130 .008 | 100 
ER. <5 0000 eccsece 14.0} .17| .010) 4.3 9,037} .14) .009} 1,930 388 Seer 14,677; 12,547) .13] .009) 2,918 009 | 90 
Massac. . 12.7| .16] .009) 3. 5,695} .10) .006) 1,246 346 - Sees 8,622 7,371} .08} .005| 1,992 006 | 67 
Menard............. 9.0] .11| .006) 2. 5,245} .08) .005) 1,114 180 WE cs sotees 9,270 7,925 .08) .006} 3,048 -006 | 100 
Mercer.............. 16.5} .21) .012) 4. 8,151} .12| .008) 1,621 346 ee 15,371} 13,140} .14] .009) 2,738 009 | 75 
eee 12.1) .15| .009) 3.4 7,236) .11) .007} 1,323 139 WE aiicacssn) 12,945] 11,066) .12) .008| 3,255 .008 | 89 
Montgomery......... 29.3} .37| .021| 8. 20,182) .31) .021) 4,279 984 ee 35,337} 30,208} .32| .021| 3,394 .021 | 100 
ae 33.6] .42| .024] 9.8] 26,662) .41/ .028) 4,489] 3,990 RARER 39,024] 33,360) .35| .024) 3,404 025 | 104 
Jacksonville....... 21.5) .27| .015| 6.6) 22,754) .35] .024) 3,441] 3,893 * 8,986] 21,697} 18,547) .20] .013| 2,810 017 | 118 
Moultrie. ........... 11.8} 15} .008} 3. 5,478} .08) .006) 1,301 208 | eres 9,058 7,743) .08} .005| 2,212 .006 | 75 
Ne a 28.7) .36) .020| 8.7] 18,162) .28] .019| 4,356 665 eee 30,743} 26,281) .28] .019) 3,021 019 | 95 
IR disiceedacnat 158.5) 1.97) .114) 48. 151,478] 2.30) .157| 33,357) 28,652} 6,215).......... 245,109} 209,568) 2.21| .149] 4,366 .144 | 126 
Nk os awed 119.7] 1.49] .086] 36.3] 137,215] 2.00] .142) 28,835] 28,352| 4,925] 187,416] 192,448] 164,543] 1.74] .117| 4,533 118 | 137 
DR kt Sec actuateid 20.7| .26) .015) 5.9) 11,856) .18| .012) 2,889 499 REE 20,425, 17,460] .18| .012} 2,959 .013 | 87 
| ES 12.8] .16} .009) 3.6 6,887} .10| .007| 1,731 249 |) eae 11,461 9,798) .10| .007| 2,722 007 | 78 
ad ieee 21.4) .27| .015) 6.5) 11,086) .17] .011) 2,658 651 «APR 19,023} 16,262) .17| .012) 2,502 012 | 80 
Rc deccssascbasi 5.8} .07| .004) 1.6 1,831} .03] .002 518 * gt Ree 3,086 2,638} .03| .002} 1,649 002 | 50 
Pulaski............. 12.9} .16] .009} 3.5) 3,763| .07| .004 937 263 eee 6,431 5,498} .06| .004) 1,571 005 | 56 
Putnam,............ 4.6) .06} .003} 1.3 1,729} .03] .002 507 ° sf ee 2,850 2,436) .03| .002| 1,874 002 | 67 
Randolph............ 30.3} .38) .022]} 8.6) 13,542) .21| .014) 3,452 790 EE 23,428} 20,028} .21| .014) 2,329 016 | 73 
Richland............ 16.4) .20) .012) 5. 10,984) .17| .011) 1,831 623 RS 17,291} 14,781) .16| .010| 2,956 O11 | 2 
a 9.6] .12| .0071 3.0 9,7791 .15! .010! 1,599 623 * 3,977 9,682 8,277! .09! .006| 2,759 007 | 100 


*Withheld to avoid disclosure, 
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1Centralia is in Clinton and Marion Counties. 


Before using these figures, see explanation p+¢ 19. 


SALES MANAGEMENT 


SS ea COU ell 


QUAD-CITY POPULATION 


“U. S. Bureau of Census; Nov. 1, 1943 
Population of Metropoliten Counties 


200,000 


| 
201,244* 


180,000 
170,000 


160,000 


154491 


Hf: : 


130,000 
140,000 


wf 


Pa 669 


1920 


1930 


‘GROWING ° 


Nearly forty percent increase in population in 23 years... 
now the largest market in Illinois and lowa, outside of Chicago 


. .. offers real sales potential for your product! 


Nearly 60° of Quad-Cities' population LIVE on the Illinois 
side and READ the Argus-Dispatch newspapers . . . the only 
daily newspapers a in the Moline-Rock Island zone. 


-INE DAILY DISPATCH (as) 


ROCK ISLAND Ta ana "MOLINE DISPATCH 


National Representatives - - The Allen Klapp Company 


ILLINOIS— (Continued) sive estimates by SALES: MANAGEMENT. 
POPULATION RETAIL SALES—1946 tt EFFECTIVE BUYING INCOME—1946 pre 
waren SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm | of | ity 

Total lies a a Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of | General | Dollars (in (in of | of Per thou- ten-. | ket 

sands) | State] USA | sands)| thousands)| State| USA} Food | Mdse. | Drug (in | thousands) | thousands) ) State) USA| Family | sands) | tial | In- 

thousands) dex 

Rock Island......... 124.2) 1.55) .089) 36.5) 113,526) 1.73) .118 21,,552| WA 606 GE....<..-. 156,726; 133,045) 1.41) .094) 3,645) 9,602) .100 | 112 
Rock Island....... 52.5) .66) .038) 15.9 44,630) .68) .046) 8,522) 5,452 42,281 66, 675 57,074; .60) .040) 3,590)........ -041 | 108 
oe 40.5) .50) .029) 11.9 50,931} .77| .053 7,948| 11,176 19 ,069 60,323 51,636} .55) .037) 4,339)........ -040 | 138 
East Moline....... 13.8} .17) .010) 3.8 9,451) .14) .010) 2,681 305 2,651 16,340 13,987} .15) .010) 3,681)........ -010 | 100 
| en 189.1) 2.36) .135) 55.5) 111,611) 1.70) .116) 28,753) 11,503) 4,076).......... 215,335) 183,396) 1.94) .130) 3,304 12, 608} -127| 94 
East St. Louis... .. 85.0) 1.06] .061) 24.2 64,615) .98) .067| 16,052) 7,518 49,381 106,582 91,128} .96) .065) 3,766)........ -065 | 107 
Belleville.......... 35.0} .44) .025) 10.6 29,045) .44) .030) 6,179) 3,825 7,521 36,232 30,973} .33] .022) 2,922)........ -025 | 100 
Se 31.6) .38) .023) 9.0 20,342; .31) .021) 4,114) 1,399)  608].......... 32,463 27,751; .29) .020) 3,083) 3,724] .021 | 91 
Harrisburg........ 11.6) .14) .008) 3.4 12,684) .19| .013) 2,448) 1,178 5,558 11,508 9,838; .10) .007; 2,894)........ 009 | 113 
Sangamon........... | 121.5] 1.51] .087] 35.7] 100,114| 1.52} .104| 20,558] 14,427] 4,060).......... 152,446) 130,189) 1.38) .092) 3,647) 28,233] .095 | 109 
Springfield......... 87.5) 1.09} .063) 26.6 90,221) 1.37) .093) 17,544) 14,356 59,706} 113,075 96,679) 1.02) .069) 3,635)........ -075 | 119 
Schuyler........... 9.4) .12) .007) 2.7 4,373) .07| .005) 1,202 a epee 7,385 6,313} .07) .004) 2,338) 6,772) .005| 71 
_ Sa a 6.7; .08) .005) 2.0 3,269} .05) .003 882 ee eee 5,854 5,004) .05) .004; 2,502) 6,462) .004/| 80 
ee 22.8) .28) .016) 6.9 10,156) .15] .010) 2,283 ere 17,115} 14,631) .15) .010) 2,120) 16,072] .011) 69 
| ES 8.0) .10) .006) 2.4 4,519) .07| .005) 1,059 ae eer 8,045 6,877; .07| .005| 2,865) 9,196) .005 | 83 
Stephenson.......... 42.3) .53} .030) 12.4) 34,915) .53) .036) 7,179) 4,669) 940).......... 53,347, 45,604) .48) .032| 3,678) 16,811} .033 | 110 
Freeport.......... 25.7) .32) .018) 7.6 29.001; .44) .030) 6,220) 4,544 13.295 33 ,440 28.586) .30) .020) 3,761|........ -023 | 128 
ene 59.6) .74) .043) 16.9 31,210) .47| .032} 8,580) 2,023) 940].......... 49,778 42,553) .45) .030) 2,518) 17,612] .033 | 77 
ey 0 20.8] .26) .015} 6.1] 16,143] .25] .017| 4,334] 1,787 5,864) 22,309] 19,071) .20] .014) 3,126]........ .015 | 100 
OM.........000005. 19.2} .24) .014) 6.1 9,372) .14| .010| 1,974 | Cen 14,182) 12,124) .13| .008| 2,377) 6,305] .010| 71 
Vermilion. .......... 81.4/ 1.01) .058) 24.7 59,066) .90) .061) 14,376) 8,767; 3,465).......... 111,534 95,346| 1.01) .068} 3,860) 24,280] .064 | 110 
Danville........... 40.0) .50) .029) 13.0 43,435) .67) .045) 9,544) 8,161 27 ,049 56,645 48,423) .51) .034) 3,725)........ -036 | 124 
13.5) .17| .010) 4, 9,037) -.14) .009} 2,029 oe reer 13,581 11,610) .12) .008) 2,903) 2,006) .009| 90 
ER 20.3) .25] .015) 6.2 16,215) .25| .017} 3,022) 1,136) 424].......... 24,182) 20,672) .22) .015) 3,334) 16,018] .016 | 107 
Monmouth........ 9.8} .12} 007) 3.1] 12,304] .19| .013| 2,404) 1,081 7,814] 13,993} 11,962.15] .008] 3,859]........ .009 | 129 
Washinicton 14.0) .17] .010) 4.1 6,524) .10) .007) 1,081 319]  082].......... 9,908 8,468) .08) .006) 2,065) 8,104) .007) 70 
Kae 18.8! .23! .013| 56.4 9,096! .141 .009} 1,301 ee, ee 13,652; - 11,670} .12| .008| 2,161! 6,304 .0091 69 


*Withtield to avoid disclosure. 


1947 


MAY 10, 


Before using these figures, see 


explanation page 19. 
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SAYS 
“Here's The 1946 Sales Record" 


Illinois Business Review reports 1946 retail 
sales of Independent Stores in selected IIli- 
nois Cities. ; 
In percentage gain of 1946 sales over 1945, 
Rockford leads by a good margin. For 
example... 


Rockford 


Decatur 


ee 
| 
| 


4 
Moline-Rock Island 
Bloomington 


Invest your advertising dollars where there 
are eager buying dollars. 


@ According to Illinois State Sales Tax returns Winnebago 
County retail sales during 1946 totaled, $122,882,230.50, 


At the Top 


In Ulin 


BEST TEST 
CITY IN THE 
MID-WEST 


MORNING STAR 


LLINOIS— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 ast EFFECTIVE BUYING INCOME—1946 bo 
VER- 
ESTIMATES ‘ TISING 
1/1/47 yD ESTIMATES SALES yD ESTIMATES CONTROLS | 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in %\1% (in Dollars %i% Estimate | Dollars Dollars %1% (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State) USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
EE 19.9} .25) .014) 6.8 9,822) .15) .010) 1,963 291 A 14,040 12,002) .13) .009} 2,069) 6,668) .010;| 71 
Whiteside........... 42.1} .52| .030) 12. 31,442) .48) .032 6,815 1,565 RE ee 48,623 41,566) .44) .029) 3,464) 20,712] .030 | 100 
Sterling 12.3) .15| .009 3.6 16,724; .25) .017 3,419 1,164 562 3,760] 14,818 12,667; .13| .009 ee -O11 | 122 
a 122.8) 1.53) .088) 33.9 74,474) 1.13) .077| 27,153) 13,853) 2,714).......... 125,523} 107,304) 1.13) .076| 3,165) 21,773] .079 | 90 
Joliet. .... 50.0) .62) .036) 13.8 54,212 83} .056; 17,603) 13,546 2,265 26,029 69,424 59,348) .63) .042 Sr ov wnene .045 | 125 
Williamson. . 45.5) .57| .033) 13.4 24,236; .37| .025) 5,900) 2,923 ae 41,379 35,373) .37| .025| 2,640 a .027 | 82 
Winnebago. . 129.3) 1.61} .093) 38.0 116,627| 1.77) .121| 28,516) 19,439) 3,788].......... 185,226 158,183) 1.67) .112) 4,163) 12,088] .111 | 119 
Rockford. . 93.0) 1.16] .067| 27.3 105,067} 1.60} .109} 24,491) 19,248 3, 655) 56,111 145,258 124,196) 1.31) .088 4,549]........] .090 | 134 
NS oc xcanisen 18.0) .22| .013 5.0) 12,161; .18) .013 2,382 222 chan cesad 20,425 17,460; .18) .012 3,492| 17,914] .013 | 100 
**Rock Island, Moline 
and E. Moline 
combined 106.8} 1.33) .077| 31.6 105,012) 1.59) .109) 19,151) 16,935 2,885 64,001 143 ,338 122,697} 1.30) .087 eT .091 118 
Total Above Vities.... |5,547.5/69.12/3.973)|1,589.9] 5,368,998/81 .64/5.562/ 1020, 583/ 1377, 399 209, 473}10, 198,055 8,638,946) 7,398,105|78.12|5.247; 4,653)........ 5.087 128 
State Total.......... 8,025.7)... ..|5.748|2303.3] 6,576,657|..... 6.813/1325 ,064/1445, 107 240,213111,222, 554111 ,062,928 9,469,866'.....16.717| 4,11111308,011 6.552 | 14 
|1LL1NOtS— Metropolitan County Areas _ 
Chicago........... 24 4,796.7)... 3.435|1351.2) 4,372,639)... .|4.529| 835,952|1211.161| 172,616].......... 7,504,020| 6,455,791|.....|4.579| 4,778|........ 4.334 | 126 
Davenport-Rock 
Island-Moline....32 | 210.9)..... .151|} 62.8 191,109 .198| 39,405) 31,743 2 eer 311,944 276,932)..... -196} 4,409)........ .187 | 124 
Decatur. ... | 87.1 -062| 25.6 77,221 | .080| 15,902) 15,060 i eee 106,324 90,892|)..... .065 a 069 | 111 
Peoria. . ..85] 218.1 .157; 64.9 182,688 .189| 41,937) 30,675 6,155 294,887) 252,121|..... .179 eee 177 | 113 
Rockford.......... 98} 129.3)..... -093; 38.0 116,627)..... -121| 28,516) 19,439 rer 185,226 188, 183)..... . 2 > eee 111 | 119 
Springfield 115] 121.5 -087| 35.7 100,114|.....| .104| 20,558! 14,427 Rs 152,446 130,189|..... A. SO.....-.- 095 109 


**Not included in total. 
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Before using these figures, see explanation page 29. 


SALES MANAGEMENT 


the Chicago market is an 


The road to greater sales 


in Chicago is defined: 


A detailed study of 54 Sales Divisions within the city 
market for the planning of thorough and economical 
selling operations 


Suburban Sales Areas towns, railroads, bus lines 
and roads mapped, the road miles from each com- 
munity to the center of Chicago 


A total picture of retail outlets by classification and 
towns, covering each Sales Division and Sales Area 


Population, families, type of community and sig- 
nificant characteristics 


A total of 224 Sales Maps, including trading and 
jobbing areas, sales divisions, suburban areas, trans- 
ortation, etc 


opping Centers and Streets located on Sales Division 


Carefully worked out flexible base for accurately 
figuring costs, quotas, sales operations, competition, 
distr/bution, time elements and sales potentials 


‘ HEARST NEWSPAPER - 
MAY 10, 1947 


ececerrerrrre 


| 


4, 


rage, 


Ht DO0k , 


Armed with usable field material, assembled, charted, mapped and clas- 
sified in the Chicago Herald-American’s tested operating control, you 
can marshal] your sales force for a planned attack on the rich 40-mile 
Chicago market area or any single neighborhood objective. 


Tested, proved through nearly twenty years of actual use by sales ex- 
ecutives and broadened by the practical experience of sales organizations, 
the sixth new edition of the Chicago Herald-American Sales Operating 
Control offers a workable plan and guide to economical distribution and 
profitable sales 


The Chicago Herald-American gives factual information for sales operat- 
ing in America’s number two market. 


lla 


REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE - 


hyp 2cazo HERALD- AMERICAN 


OFFICES IN PRINCIPAL CITIES 


Gives You Complete Information on 


MADISON wisconsin MARKET 


NO OTHER SURVEY LIKE IT! BASED ON INCOME 


TAX RETURNS, 


not estimates, for 8 principal classifications of retail business. 
outlet and classification by classification. 


RETAIL SALES: 


IT REFLECTS ACTUAL SALES, 
Outlet by 


Here you have the Actual Sales Record of 138 


grocery stores, 49 drug stores, 10 department stores, 19 women’s wear shops, 
16 men’s wear stores, 13 jewelry stores, 11 shoe stores and 6 furniture stores. 


BUYING POWER: ‘tis survey also gives you complete current data 


on City Zone Population, University of Wisconsin Student Enrollment, Juvenile 
Population, Industrial Payrolls, Bank Savings, etc. 


A NEW, FULLY RELIABLE MARKET SURVEY 


M IDINON 
RETAIL SALES 
IRENDS 


FOR YOUR COPY... 
Write our Research Department to- 
day and get the facts on this im- 
portant market of approximately 
100,000 prosperous people. 


THE CAPITAL TIMES —THE WISCONSIN STATE JOURNAL 


JANN & KELLEY, 


MADISON 1, WISCONSIN 


INC.—NATIONAL REPRESENTATIVES 


W | S ie Oo N S | N ' The “SM” symbols mark original, exclu. 
a sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 — 
G 
CVD war GYD ESTIMATES SALES xD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross % | Qual- 
CITIES Fami- (in thousands of dollars) Farm of | ity 
Total lies ne Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 
sands) | State} USA | sands)} thousands)! State) USA| Food Mdse. | Drug (in thousands)| thousands)| State} USA} Family | sands) | tial | In- 
thousands) | dex 
Adams. . 6.7| .22) .005| 1.8 2,351 09) -002 624| . © Min eaneans 3,531 3,195) .10) .002) 1,775) 3,071 003 | 60 
Ashiand... 19.7) .63) .014) 5.1 15,308) .63) .016) 3,797) 2,009 caceniancan 19,890 17,998} .55| .013| 3,529) 2,786} .014 | 100 
Ashland 11.5) .37| .008) 3.1 11,598} .47) .012} 2,770) 1,948 ° 9,203 13 ,252 11,991) .37| .009} 3,868)........ 010 | 125 
Barron... . 30.7} .99) .022) 8.0 20,732) .85) .022) 2,913) 1,753 NRA 27,468 24,855, .76| .018| 3,107) 17,525) .020/ 91 
Bayfield... . 12.6} .40) .009) 3.5 6,273 -007; 1,612 122 a ar 8,811 7,973} .24) .006} 2,278} 4,133] .007| 78 
Brown 95.0) 3.05) .068) 24 77,253 060} 15,853} 10,255) 2,535].......... 108, 542 98,215| 3.01) .070} 3,976) 16,943} .073 | 107 
Green Bay.... 55.0) 1.76) .039) 14 59,024) 2 -061} 12,602) 9,783) 2,201 101,779 74,363 67,288) 2.06) .048} 4,577]........ 050 | 128 
PD ksrcretesares 14.0) .45) .010) 3.6 6,826) .28) .007; 1,222 219 _ eee 9,908 8,965| .27| .006] 2,490} 11,074) .007| 70 
TT. sevensdas 8.9) .28) .006) 2.5 4,050] .17| .004 Ae __ RSE 5,229 4,732| .15| .003| 1,893) 4,727] .004| 67 
ree 15.6) .50) .011) 3.8 9,375 38) -010} 1,469 ° ae 13,387 12,113] .37| .009) 3,188) 13,346} .010/ 9 
Chippewa............ 37.3} 1.20) .027) 9.5 24,159} .99| .025) 4,486 791 Res 31,361 28,377} .87| .020) 2,987) 15,230) .023| 8 
Chippewa Falls 11.5} .37| .008) 3.3 11,159] .46) .012) 2,132 706 252) 2,225 13,410 11,849} .36) .008) 3,370)....... 009 | 113 
SNE encevebssescas 29.8) .96) .021) 7.6 16,172) .66) .017) 2,795 389 Me ckebaceds 23,420 21,192} .65) .015| 2,788 20,196) .017| 8 
SI sebcdss neni 33.4) 1.07) .024) 9.5 23,621; .97| .024) 4,824) 1,583 ee 29,197 26,419) .81/ 019) 2,781) 18,404) .022 | 92 
Crawford...... 15.4) .49) .011) 3.9 7,562} .31) .008} 1,495 365 eee 9,805 8,872} .27| .006| 2,275] 10,070} .008 | 73 
Dane.. ..... 142.5) 4.58) .102) 39.3] 130,751) 5.37) .135) 28,127) 17,926) 5,903].......... 200,750} 181,651| 5.57| .129| 4,622) 40,633) .125 | 123 
Madison 80.0) 2.56] .057) 23.5 98,447) 4.04) .102) 20,836) 16,439) 5,312 76,417] 135,657) 122,751) 3.76) .087| 5,223)........ .085 | 149 
Dodge 46.2) 1.48) .033) 12.4 29,781) 1.22) .031) 6,254) 1,400 SU detecenes 41,528 37,577| 1.15| .027} 3,030] 30,163} .029 | 8% 
1 Watertown 
(See Jefferson Co.) 
Beaver Dam....... 11.3} .36} .008) 3.3 10,097) .42) .010} 2,276) 1,218 420) 7,895 12,859 11,636} .36) .008} 3,526)........ 009 | 113 
DNaiobedieciccan 22.9) .74) .016) 6.9 12,618} .52) .013) 2,172 548 MP viviccess 16,472 14,905] .46| .011| 2,526] 9,339) .013 | 81 
BENS occnevosse 44.7| 1.44) .032) 12.7 36,557) 1.50) .038} 10,535) 3,153) 1,454].......... 64,337 58,216] 1.78} .041) 4,584) 3,984) .038 119 
Superior.......... 40.0] 1.28} .029} 11.4] 33,146] 1.36] .034) 9,852) 3,153] 1,435] 46,338] 59,250) 53,613] 1.64] .038| 4,703|........ 35 | 121 
_ 24.3) .78| .017| 6.3 13,552) .56) .014) 2,145 743 PRES 18,719 16,938] .052| .012) 2,689) 14,739) .014 | 82 
Eau Claire 54.2) 1.74) .039) 14.9 39,553) 1.62) .041) 8,322) 3,762) 1,403].......... 50,473 45,671| 1.40 .032| 3,065] 8,174) .036 | 9% 
Eau Claire....... 44.5] 1.42] .032] 12.6 35,1201 1.44] .036| 6,774 ° 1,319 36,181 41,987 38,873] 1.191 .0281 3,085]........ 6 i197 
*Withheld to avoid disclosure. 1Watertown is in Dodge and Jefferson Counties, Before using these figures, see explanation nage 19. 
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SALES MANAGEMENT 
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=e ee a ee 
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Pee 


“Ue CITY 


$59,024,000 


Retail sales in 1946 (4th highest for 
Wisconsin cities). 


$101,779,000 


Wholesale sales in 1946 (2nd high- 
est for Wisconsin cities). 


$4,577 


Effective buying income per family, 
22% higher than the nat’l average.* 


efficiency. 


Power. 


Nae ae wae ER 


TOTAL CIRCULATION, 33,200 
(CITY ZONE 18,165) 


Merchandising 
National Advertising Dept. 
WJPG, Green Bay’s first FM station. 


ao 


THE GREEN BAY PRESS-GAZETTE 


Covers this rich and rapidly expanding market with amazing 


¢t* 


services available; address inquiries to 
‘Owners and operators of 


“These figures from Sales Managements 1947 “Survey 


of Buying 


WISCONSIN — (Continued) 


The “SM” symbols 


mark eriginal, exclu- 


sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 
Total 
(in 
thou- 
sands) 


EST 
1/1 


POPULATION 
IMATES 


/47 


RETAIL SALES—1946 


CxD ESTIMATES 


WHOLE- 
SALE 


SALES 


EFFECTIVE BUYING INCOME—1946 SALES- 
ADVER- 
TISING 

ESTIMATES CONTROLS 


Fond du Lac......... 59.5 


Fond du Lac....... 30.0 
ick as ae 8.5 
RR 38.4 
RF 22.1 

Monroe ......... 6.7 


Green Lake.......... 13.4 
ii oe Cele sda 17.8 
les oe 8.5 
eS 13.7 
Jefferson............ 41.3 


Juneau 
Kenosha 
Kenosha 
Kewaunee 
La Crosse 
La Cros 
Lafayette 


Langlade 
Antigo 
Lincoln. 
Manitowo 
Manitoy 
Marathon 


Wausau 
aie 


os tacnes 29.0 


Fami- 
lies 
(in 

thou- 

sands) 


THREE STORE GROUPS 
(in thousands of dollars) 


Dollars %1% 
(in of | of General 
thousands)| State) USA| Food | Mdse. 


Drug 


1946 


Estimate 
Dollars 


(in 
thousands) 


Gross Net 
Dollars | Dollars % % 


(in in 
thousands) | thousands)| State} USA | Family 


1,459 
47,667) 1.96) .049) 10,779) 4,444 
29,710) 1.22) .031) 6,592) 3,908 
4,900; .20) .005) 1,144 158 


467 
1,057; 


715 
1,055 
875 


1,802 1,631 
63,685 57,626) 1.77, .041) . 3,410 
34,167 30,916} .95) .022) 3,595). 
6,336 5,733) .18) .004) 2,867 
31,982 28,939) .89) .020) 2,730 
24,465 22,137; .68) .016) 3,514 
8,142 7,272] .22] .005) 3,636). 


14,070 12,731} .39) .009) 3,350 
12,714 11,504) .35) .008) 2,348 

6,688 6,052) .19) .004) 2,751 
11,130 10,071) .31| .007| 2,877 
44,644 40,397) 1.24) .029} 3,453 
15,044 


26,710 


34,871 31,553! .97! .022! 3,944 


13,613) . : 


21, -049 | 107 
imeeadior 025 | 125 
26,3271 .045 | 88 


pecceees -025 | 119 


*Withheld to avoid disclosure. 


MAY 


10, 1947 


1Watertown is in Dodge and Jefferson Counties. 


Before using these figures, see 


explanation page 19. 
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Se -wisconsws 22d INDUSTRIAL MARKET: | 
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wt 


+ ” Sat 
WISCONSIN — (Continued) tne estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 sane 
ESTIMATE: 
1/1/47 7 GID ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross %  |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies EXD Gross . Net Dollars | USA | of 
(in % | % \ (in Dollars | % | % mate } Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA | sands)| thousands)| State| USA| Food | Mdse. | Drug (in thousands)| thousands); State) USA} Family | sands) | tial | In- 
thousands) dex 
Marinette. ......... 32.9) 1.06) .024) 8.6 22,021; .90) .023) 6,136) 5,053 ee 28,721 25,989) .80) .018| 3,022) 7,741] .021/ 88 
Marinette......... 15.0) .48] .011) 4.0 13,765} .57| .014) 2,653) 4,804 180 6,026) 13,677 12,376}. .38) .009} 3.094/....... 011 | 100 
Marquette........... 8.0) .26) .006) 2.3 4,163) .17| .004) 1,079)........ SAR 5,974 5,406) .17| .004) 2,350 4.258) -004 | 67 
Mitwaukee.......... 812.0/26.08| .681) 224.0] 796,508|/32.71| .824) 190,191) 124,367) 27,255).......... 1,315,427) 1,190,279|36.50) .844; 5,314) 9,727] .785 | 135 
Milwaukee........ 629.6/20.22) .451| 179.1] 716,467)29.43) .742] 162,528) 121,539) 23,069] 936,124] 1,150,254/ 1,039,869/31.89) .738) 5,806)........ -681 | 151 
Weat Allis......... 39.7] 1.28] .028) 10.3 26,425] 1.09) .027; 8,101) 1,765) 1,199 11,073 49,738 45,482) 1.39) .032) 4,415]........ -030 | 107 
Wauwatosa. . 31.0) 1.00) .022) 8.3 13,892) .57| .014) 5,591 97 995 4,742 41,569 38,090} 1.17) .027) 4,591]........ 022 | 100 
er 29.4) .94) .021) 7.6 16,512) .78| .017|) 3,381) 1,059 ae 21,825 19,749} .60) .014) 2,599) 15,196] .016| 76 
DA ddasstacseca 22.3) .72| .016) 6.5) 10,550; .43) .011) 2,718 134 i ieiesaaks 13,573 12,282) .38) .008) 2,233) 11,634] .011 | 69 
Oneida........ 17.6) .56| .013) 4.8 16,909) .69) .018) 4,265) 1,863 ESE 21,380 19,346} .59) .014) 4,030) 2,044) .015 | 115 
Rhinelander. ..... 9.5} .31) .007| 2.5 11,386} .47| .012} 2,600) 1,644 324 5,390 11,509 10,509} .32| .007} 4,204)........ 008 | 114 
Outagamie......... 70.2} 2.26] .050) 18.3 56,136) 2.31) .058) 12,742} 7,427) 1,535}.......... 73,903 66,872) 2.05) .047| 3,654) 18,975) .051 | 102 
Appleton. . . 31.0} .99] .022) 8.6 35,290) 1.45) .037} 7,580) 7,122) 1,139 23 ,074 37,459 33,895) 1.04) .024) 3,941)........ .027 | 123 
Ozaukee........... 19.0} .61| .014) 4.9 13,694) .56) .014) 2,783 207 ERS 18,306 16,564) .51|) .012) 3,380) 13,312] .013 | 93 
SR ciiad acnaenedets 6.7} .22) .005) 1. 4,447| .18) .005 aden’ kiana 6,316 5,715) .18| .004) 3,362) 3,688) .005 | 100 
RY ARTS 19.3} .62| .014) 6.3 12,561} .52) .013) 2,367 402 See 16,804 15,205) .47| .011| 2,869) 13,438] .012| 8 
SE shi a nlne vai 22.9| .74| .016) 5.9 13,312| .55! .014) 1,638 183 Se 18,419 16,667; .51| .012| 2,825) 15,070], .013| 81 


Before using these figures, see explanation page 19. 
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WISCONSIN BUYERS 


pre . LIVE OUTSIDE 
MILWAUKEE COUNTY 


REACH THEM THROUGH THE 
NEWSPAPERS THEY READ... 


The WISCONSIN 
HOMETOWN DAILIES 


SALES MANAGEMENT 
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ee Movriing Neue 


that reaches Si of the buying power 


The Milwaukee Journal is read regularly in 97% of all 
homes in the metropolitan area (ABC City Zone) based on 
233,531 occupied dwelling units as of January 1, 1947. 


The Milwaukee Journal is carrier delivered to four times as 
many homes in the City Zone as any other newspaper. 


The Milwaukee Journal is read in more than eight times as 
many homes in the City Zone as any magazine, and in more 
than any dozen magazines combined. 


The Milwaukee Journal goes into more than three times as 
many City Zone homes as the best rated radio program, and 
twenty times as many as the average radio program. 


In Milwaukee you get top buying power for your advertis- 
ing dollars—the economy of complete one-paper coverage 
in a big volume market where average retail sales per family 
are 40% greater than the United States average. 


The Wee 
MILWAUKEE 


Be Je) Je Gale) Me —Milwaukee coun- 


ty had 233,531 occupied dwelling 
units on January 1, 1947. This in- 
dicates a population of 854,723, 
based on the average of 3.66 persons 
per unit reported by the 1940 cen- 
sus. We believe the average per- 
sons per unit today is as high, or 
higher, than in 1940 because of the 
housing shortage. A spot check by 
the Bureau of the Census in July, 
1946, showed 7% of all occupied 
dwelling units contained doubled up 


families. 


7) ante) 8e-e — Because of the 


great diversity of industry in Méil- 
waukee, production worker employ- 
ment here dropped only 12% from 
1944, 
1946, as compared to reconversion 
decreases of 20 to 60% in most 


December, to December, 


comparable cities. Factory produc- 
tion worker pay rolls in Milwaukee 
county in December, 1946, averaged 
$7,563,000 weekly, 
three times the average in 1939. 


ae Ni Gey ate —Department of 


Commerce reports on retail sales 
gains show an increase of 172% 
for Milwaukee county in 1946 over 
1939, as compared to 130% for 
the United States. The Federal Re- 
serve Bank reports an increase of 
182% in Milwaukee department 
store sales, as compared to 135% 
for all United States department 
stores. This report shows Milwau- 
kee leading all cities as large, or 
larger, in gains since 1939, Sales 
Management “High Spot Cities’’ in- 
dex also showed Milwaukee in first 
or second place among these cities in 
every month of 1946. Bank debits, 
another accurate indicator of retail 
trends, were up 173% in Milwau- 
kee in 1946 over 1939, as compared 
to the national gain of 141.6%, ac- 
cording to the Federal Reserve 


which was 


Board. Any and every accepted in- 
dex shows that Milwaukee retail ex- 
pansion since 1939 has far exceeded 
the national average. 


NO. 1 PUBLIC SERVANT FOR 102 YEARS 


Now the 3rd generation of the family that has — for 64 years — guided the destiny 


of one of the country's outstanding medium size city newspapers — guarantees to 
deliver your story to a responsive — wealthy family of 71,000 souls. (ABC net paid 


18,710 


Down through the years the Janesville Gazette has earned the respect, friendship 
and confidence of your prospective customers in 36 cities and towns in 4 Southern 


Wisconsin Counties. 


You take the ball from here, Joe. 
We've done the field work for you. 


1946 Per Capita 


Food Sales 
$26,785,000 


Retail Sales 
$108,430,000 


Drug Sales 
$2,989,500 


THE JANESVILLE DAILY GAZETTE 


JANESVILLE, WISCONSIN 
George W. Gressman, Advertising Director 


Ww TT M4 The “SM” symbols mark original, exclu- 
Wi ONS1IN— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 wees EFFECTIVE BUYING INCOME—1946 po 

VER- 

ESTIMATES TISING 
JM 1/1/47 CyD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 

: Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | %| % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

of of ou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State} USA | sands) thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)/ State} USA| Family | sands) | tial | In- 

thousands dex 

inc cancunde 31.6] 1.01] .023) 7.6 20,109) .82) .021; 5,214) 1,948 Msc acende 28 ,265 25,576) .78| .018) 3,365) 9,659] .020| 87 
Stevens Point...... 17.0} .54| .012) 4.2 15,521; .64| .016) 3,940 ° 648 12,573 15,841 14,334] .44) .010; 3,413)]........ -012 | 100 
i baccuisneressa 14.7| .47| .011) 3.8 9,715) .40) .010) 1,521 219 ES 12,476 11,289} .35) .008) 2,971) 5,023} .009 | 82 
Racine - 96.2) 3.09) .069) 25,8 75,919) 3.12) .079) 22,637) 7,512) 3,142]......... 107, 087; 96,899) 2.97) .069) 3,756) 13,095) .072 | 104 
cs cncadeaea 72.5) 2.33] .052| 20.0 59,336) 2.44) .062) 17,618 6,928) 2,806 30,587 95,863 86,743) 2.66) .062} 4,337)........ -060 | 115 
Richland............ 19.3} .62| .014) 5.0 9,361; .38| .010) 2,289 889 BARRE 13,542 12,254) .38} .009) 2,451) 13,517) .010/ 71 
SRR 87.9] 2.82) .063) 25.0 69,178) 2.84) .072) 19,127) 7,000) 2,458].......... 96,837 87,624) 2.69) .062} 3,505) 21,692] .065 | 103 
Piicedevaseces 34.5) 1.11] .625} 10.1 28,252) 1.16) .029} 8,062) 3,202 1,247 5,645 39,840 36,525) 1.12) .026) 3,616)........ 2027 | 108 
Janesville.......... 25.0} .80) .018 7.1 25,759) 1.06) .027 6,514 3,519 935 47,419 27,127 24,071; .74| .017 Fo ee -020 | 111 
Sar RUE SE se 14.6] .47| .010) 3.7] - 8,752) .36) .008) 1,937 390 RR 11,275 10,202) .31) .007| 2,757) 7,136] .008| 80 
ER civeceeeny 22.4) .72| .016) 5.8 14,289) .59) .015) 2,614 317 i cscescaed 19,817 17,932) .55) .013) 3,092) 15,858] .014/| 8 
Sauk. 34.8] 1.12) .025) 9.6 23,267; .95) .024) 4,824; 1,461 RR 30,834 27,900, .86| .020| 2,906 18,815] .022/| 88 


*Withheld to avoid disclosure. 


Befere using these figures, see 


explanation page 19. 
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Wisconsin Network 


Mutual Broadcasting System 


17 YEARS OF “‘KNOW HOW” 


9 COUNTY COVERAGE 


URBAN and FARM 


Population* 
Families* 

Radio Homes* 
Total Retail Stores* 
Total Retail Sales** 
Total Food Stores* 
Total Food Sales** 
Total Drug Stores* 


Total Drug Sales** 
*1940 Census 
**1947 Sales Management 


WCLO 


Janesville, Wis. 


Primary Secondary Total 
(Sales Expressed in Thousands) 
201,129 109,522 310,651 
57,181 30,568 87,749 
53,928 28,800 82,728 

3,492 1,252 4,744 
$192,847 $69,438 $262,274 
774 252 1,026 
$48,152 $17,335 $65,487 
100 3 138 
$5,849 $2,106 $7,955 


New York... Chicngo.. 


SALES MANAGEMENT 


Represented by RAMBEAU 


. Los Angeles 


a I 


ALL BUSINESS IS LOCAL 


WISCONSIN HAS °9,090 6. BLT! PER RAMILY 


DATA FOLDER SHOWS 
WHY WISCONSIN IS 
FIRST IN STABILITY 


One of a series of new data 
folders developed by the Mil- 
waukee Sentinel shows why 
Wisconsin ranks first as a 
stable ) market among the top 


12 states. Have you seen it? - 


If yc u'd like a copy, write 
the M iweukeo Sentinel or any 
Moloney, Regan & Schmitt 


10, 1947 


*EFFECTIVE BUYING INCOME 


Wisconsin families have $241 more to spend than the average U. S. family, according 
to Sales Management 1947 Buying Power Survey. Effective Buying Income per family 
in this great dairy state is $3,8970—an increase over last year nearly five times the 
average increase for the United States. 


You'll find Wisconsin is an excellent market for your products today, whether it's 
Apples or Zippers (or anything in between), for Wisconsin families have better in- 
comes. You'll find excellent sales opportunities for your products in Wisconsin every 
day, because this is the No. | stable market among America's leading states. 


Yes, Wisconsin has $3,890 Effective Buying Income per family... 


pit... ONLY ONE Bie MORNING NEWSPAPER 


There's an unusual newspaper situation in Wisconsin. 
sales have increased 2/4 of a billion dollars over last year, there are 38 evening newspa- 
pers, but only one BIG morning newspaper, the 109-year old Milwaukee Sentinel. 


In this great state where retail 


This is the newspaper that influences the lives and buying habits of 158,266* families 
daily, and 272,664* families Sunday—a powerful influence to help you make a name for 
your products in Wisconsin. 


*Publisher’s Statement 9/20/46 


MILWAUKEE SENTINEL 


The Newspaper Wisconsin Gren Up With 
MOLONEY, REGAN.& SCHMITT, INC., National Representatives 


Milwaukee 


1—Appleton is the largest market in Wisconsin except- 
ing Madison, Milwaukee and Racine. 


..+ 69,629 Populat 
.. 80,148 — 
. 766,075 6 


2—Appleton, world's largest paper making center. 


3—The large, wealthy Appleton market is blanketed 
(98% coverage) by the Post-Crescent. 


4—For merchandising or advertising help write Wilmer 
Krueger of the Post-Crescent or any office of the 
Ward-Griffith Co. (Get one of our market folders). 


THE POST-CRESCENT 


APPLETON, WISC. 


WISCONSIN — (Continued) 


COUNTIES 
CITIES 


POPULATION 


ESTIMATES 


1/1/47 


RETAIL SALES—1946 


CyD ESTIMATES 


Waupaca.......... ‘ 


Wisconsin Rapids... 
Marshfield......... 


THREE STORE GROUPS 
(in thousands of dollars) 


General 
Food | Mdse. | Drug 


a bead . . . . 
BESYRERSxX BB 


Total Above Cities... . 


2,991 ° 827 
2,561; 1,692 372 


ion, City Zone 
6é “ce 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1946 


xD ESTIMATES 


82 8838! 


o 
4 
a 


238552388 


372,883) 241,476) 56.444 


566,548! 291,358! 73,351 


State Total ........ 
WISCON 
Madison ........ 70} 142.5).. 102 
Milwaukee ...... 74] 883.0)..... 632 
,  ) a 117 


264 


*Withheld to aveid disclosure. 


Before using these figures, see explanation pave 19. 


SALES MANAGEMENT 


upenor 
DOUGLAS 


BAYFIELD 


ONTONAGON 


“= GOGEBIC 
IRON . 
a, 
ASHLAND VILAS 


SAWYER 


PRICE 


ONEIDA 


TAYLOR 
CHIPPEWA 


LINCOLN 


LANGLADE 


>EAST NORTH CENTRAL STATES 


Wisconsin - Michigan 
(See also Ohio, Indiana, Illinois) 


of 


MARQUETTE ALGER 


IRON 
DICKIN- 
SON 


OR' 
u ence 


DELTA 


FOREST ME. 
OMINE 


panine Tap 


Coconto 


MACKINAC 


MME 


HARL 


~P 


CHE- 


BOYGAN 


VOIX 
ANTRIM | OTSEGOMy'RENC 


PRESQUE T° 


MONT- | ALPENA 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 


PEPI 
BUFFALO] = 


Eau Claire 


r Ais 


CLARK 


SHAWANO 


WAUPAC, 
OUTA- 


OOR, 


EWAU. 
NEE 


Green Ba of 


MANI- 


Oo 
KAL- 
GRAND KA | FOR 
ENZIE| Sony. (Kas 


1SS- 
STEE EXFORQ ayKee 


CRAW- 


ROS- 
OMMO! 


RD (OSCODA ALCONA 


. 
GEMAW 10SCO 


eo NREMPEALEAU 


‘xCROSSE 
la CrossqO 


JACKSON 


PORTAGE 
wooD 


GAMIE |* 


MONROE 


WAUSHARA | WINNE- 


MA 


CALU-|T 
MET 


LAKE 


BacvO 


SHE- 
FOND DU LAC|BoyYGAN 


(eso LAKE becouse Win 


GLAD- | ARENAC 


BA 


HURON 


retail sales of $50,000,000 


or more in 1942. 


| sae | MID. bans 
ECOSTA ay VI 
BELLA | | AnD 


ee OCEANA 


regen 
Muskeg 
JONIA [CLINTON cuia- 


OTTAWA &:, nd Rapids ASSER 


EATON | LIVING: 
mm ROCK ~ [a E ALLEGAN | BaRRY| Lansing 
a % 


TONPontiac@ 
Royal 
To: jand Fj 
CITY POPULATIONS Relamanaee 
(1940 CENSUS) 


a ~| TUSCOLA 


SANILAC 


DODGE MONTCALM 


Sagi 
GRATIOT, NAW 


Syosica” 


Hamtramck 


nan ear 


Sony yoscP |BRANCH HILLS" LEWANEE | MONRO 
UNDER 50,000 GR saat EE Nt HSE 2 
50,000 TO 100,000 


100,000 OR OVER 


SCALE OF MILES 
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‘ 
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The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


MICHIGAN 


POPULATION 


ESTIMATES 
1/1/47 


RETAIL SALES—1946 


yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


WHOLE- 
SALE 


SALES 


EFFECTIVE BUYING INCOME—1946 


GYD ESTIMATES 


1946 | 


Gross 


SALES- 


TISING 
CONTROLS 


COUNTIES 
CITIES 


ZR 


Dollars 


(in 
thousands) 


Estimate 
Dollars 
Drug i 


Dollars % 
of 


State 


Per 


(in 
thousands) Family 


(in 
thousands) 


R88 


15,114 
3,1 


i=) 
= 
ae 


28288 333 


18 ,387 .013 
Before using these figures, see 


10,083 


*Withii: 
MAY 


'd to avoid disclosure. 
10, 1947 


explanation page 19. 
265 
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show up so 


Why do these three Michigan cities 
well in SM’s estimates? 


BATTLE CREEK 


One reason is that Battle Creek is the 
Cereal Food Center of the World. But 
Battle Creek also has a new Class 5 in- 
dustrial airport .. . it’s the site of the 
Percy Jones Hospital, the Army’s huge 
rehabilitation center ... and it boasts 
more than a hundred diversified indus- 
tries. Check Battle Creek’s buying wer 
and sell it with THE BATTLE CREEK 
ENQUIRER AND NEWS. 


Kederated Publications , Inc. 


THE ENQUIRER AND NEWS 
Battle Creek 


The Allen-Klapp Co. 
National Representatives 


LANSING 


One reason is that Lansing is the State 
Capital of Michigan. But Lansing also 
has 110 major industries with a $90,000,- 
000 payroll... and $15,000,000 of ad- 
ditional buying power from Michigan 
State College. It’s the meeting of Gov- 
ernment, Industry and Education which 
makes Lansing an imvuortant market. 
To sell Lansin use THE LANSING 
STATE JOURNAL, 


THE STATE JOURNAL 
Lansing 


The Allen-Klapp Co. 
National Representatives 


GRAND RAPIDS 


One reason is that Grand Rapids is the 
Furniture Center of America. But Grand 
Rapids is also an important new metal- 
working center . .. it has a host of 
‘liversified industries - « and it’s the 
shopping and conventibn center of West- 
ern Michigan. To sell Grand Rapids— 
the largest Michigan market outside 
Detroit— use THE GRAND RAPIDS 
HERALD, 


THE HERALD 
Grand Rapids 


Reynolds-Fitzgerald, Ine. 
National Representatives 


UL 


—— 


LICH I GA N —_ (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 bt 1 EFFECTIVE BUYING INCOME—1946 SALES- 

yD ESTIMATES CyD CyD TISING 
1/1/47 ESTIMATES SALES ESTIMATES CONTROLS 

] 

COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami-| (in thousands of dollars) Farm of | ity 

Total lies Saiaiee Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % imate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State} USA | sands)| thousands)| State) USA| Food Mdse. | Drug (in thousands) | thousands) State) USA | Family | sands) tial | In- 

thousands) | dex 

ee ree 8.3 14| .006; 2.3 5,554) .12| .006 1,808) 637 ies céekens 9,377 8, 166) -13} .006) 3,550) 2,401) .606 | 100 
Re ae 27.9} .48) .020) 7.9 12,495; .28| .013 2,878! 835 Eg aleca ary 21,014 18,300; .29) .013} 2,316) 11, .014 | 70 
Crawford............ 2.7; .05) .002 a 3,230} .07| .003 1,013 “ WEEE écaccoae 2,528 2,202; .04) .002) 3,146 218} .002 | 100 
SS ebadtknameat 31.2; .54) .022) 8.4 21,703; .49| .022 5,400 3,933) ee 40,466 35,240) .56) .025) 4,195 .024 | 109 
Escanaba 15.2) .26) .O11 4.2 15,060} .34) .016 3,730 3,652 Re 19,917 17,603) .28) .013 4,191 .014 | 127 
Dickinson........... 27.0} .47| .019) 7.0 16,022) .36) .017| 4,364) 3,506 Be ccceeaws 27,799 24,209; .39| .017; 3,458 .017 89 
Iron Mountain..... 12.5) .22] .009 3.4 11,269} .25) .012 2,395 2,953 ° 10,210 15,088 13,527} .22) .010} 3,979 .010 | 111 
| Ee Cae 34.3) .59) .025) 10.4 17,522) .40) .018 5,112 970) BU x <onaipae 32,855 28,612} .46) .020) 2,751 020 80 
| ES a 13.4; .23| .010) 3.8 14,797; .33) .015) 3,466 m I a carci be 14,984 13,049; .21) .009} 3,434 011 | 110 
Petoskey.......... 7.0} .12| .005 od 11,865] .27| .012} 2,326) 1,513] 328 5,366 7,984 7,211] 11] .005| 3,606 .007 | 140 
RE Se 262.2) 4.52) .188| 70.2) 206,144) 4.65) .213) 50,633) 22,637) 9,504]......... 295,057; 256,954) 4.09) .182) 3,660 .192 | 102 
seins kaw kee 178.0} 3.07) .127| 47.7 173 ,235 91; .179| 40,751 eee 8,289 207 ,556 245 , 250 213,579) 3.40) .152 ie sane vas .155 | 122 
Gladwin 8.0) .14) .006) 2.1 3,928; .09) .004 1,105 230| 5,488 4,779; .08| .003} 2,276 -004 | 67 
Gegeble.......... 27.2; .47| .019) 7.1 20,569; .46) .021 5,849 2,598) ~ ea eae 34,454 30,005; .48) .021 4,226 021 | 111 
lronwood......... 14.0} .24) .010 3.6 13,296; .30) .014 3,327 2,201 370) 10,465 17,751 15,459} .25) .011 Ps aeaanne -012 120 
Grand Traverse. .... 25.5) .44| .018) 7.3 20,031; .45) .021 4,341 3,453) ee | 26,949 22,565) .36) .016) 3,091 .018 | 100 
Traverse City...... 17.3) .30) .012 5.1 18,725} .42) .019 3,915 ea . 7,623 18 , 237 16,528) .26) .012 DE ana ones 014 | 117 
ees eacikcanh 30.8 53| .022) 8.7] 19,527; .44) .020) 4,410 1,429) ae eee 33,213 28,924) .46) .021 3,325 .021 | 9 
Nand ae nd dan 8.0 14) .006 2.3] 9,139 21) .009 1,877 1,075) ° aeedeuus 9,540 8,437) .13) .006 . eee .007 | 117 
Hillsdale........... 28.9 -021 8.7 13,652} .31) .014 3,350 1,471| ee 25, 21,968; .35) .016 2,525) 11,164] .016 76 

| 

Houghton........... 38.0) .65) .027| 10.2 27,715; .63) .029) 10,040) 2,901) a 49,714 43,294, .69| .031 4,245} 3,191} .030 111 
EES ee 29.6) .51| .021 7.5 17,087; .39) .018) 3,443 1,273} Eee 30,317 26,402} .42| .019) 3,520) 21,081} .019 E90 
Ingham. . 150.3) 2.59) .108) 42.8 135,136) 3.05) .140| 28,357; 20,157; 5,904)........ 220,522} 192,044) 3.06) .136) 4,487] 10,322} .132 122 
cs cnascdead 100.0) 1.72) .072} 29.4 115,037) 2.59} .119} 22,254 19,858) 5,012 89,801 160,446 139,727} 2.22} .099 Rein kaesaee -100 | 10? 

b 34.6 -025) 10.5 18,106; .41) .019) 4,721 1,294 ee 29,931 26,066; .41) .018) 2,482) 12,23 020; 80 
SN? o%a0nd% tases 7.7| .13) .006) 2.2 4,833) .11| .005 1,462 198 ee 8,264 7,197; .11| .005) 3,271 1,694] .005 83 
16.9| .29| .012; 4.6 10,994, .25) .011 3,903 1,033) __, Se 18,404 16,027; .26) .011 3,484; 1,19 011 | $2 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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_—-- is up above the million mark, with no seasonal or 
model-change layoffs anticipated throughout the year. 


_—--- is steadily climbing, with capacity production indicated 
for this year. But even that cannot approach new-car 


demand for years to come. 


~—-- of workers averages over 55 million dollars weekly— 
4th highest per capita buying income among the major 


markets of the nation. 


_+--in Detroit banks and investments in War Bonds pur- 
chased by Detroiters since 1941 totals well over four 


billion dollars. 
412,605 Weekday Total Circulation 
$17,022 Sunday -Total Circulation 


The DETROIT NEWS is banner medium of the market— 
with the largest trading area circulation of all Detroit papers, 
and greatest ABC-recognized home-delivered circulation in 
America . . . your assurance of having your product story 
thoroughly digested by Detroit's largest newspaper audience 
—in their homes, at their leisure! 


OF RADIO STATIONS WWJ AND WENA 


OWNER AND OPERATOR 
The JOHN E LUTZ COMPANY, Tribune Tower, Chicaao |! 


2AN A. CARROLL, 110 E. 42nd St., New York, 17 


MAY 10, 1947 


YOU MAY BE ABLE 
TO LIFT 1836 POUNDS — 
BUT—YOU CANT “RAISE” 


WESTERN MICHIGAN 
WITHOUT WKZO-WJEF! 


Everybody knows about the veritable wall of fad- a two-station inside combination can do—WKZO 
ing that keeps outside stations from “raising” at Kalamazoo, and WJEF at Grand Rapids! The 
much of an audience in Grand Rapids, Kalamazoo following Hooper report figures (Spring, 1946) 
and Greater Western Michigan. But look at what are the latest available as this book goes to press: 


SHARE OF AUDIENCE—Grand Rapids, Kalamazoo 
SETS IN USE] WJEF-WKZO/ OTHER CBS} ALL ABC | ALL MBS | ALL NBC | ALL OTHERS| HOMES CALLED 


ees 8617.5 34.0 11.2 22.5 6.2 24.0 2.1 6,481 


yah oy 37.4 11.7 13.8 6.4 27.3 3.4 9,798 


"ir ace 8629.6 37.3 6.7 11.0 6.7 36.9 1.4 18,161 


If you are trying to cover Western Michigan with radio—or with any other medium—you 
deserve to know the real facts about the situation here. Our studies of this market are cer- 
tain to be helpful. Call us—or Avery-Knodel, Inc. 


*Thomas Topham did it in Derby, England, in 1741. 


Both Owned 


Avery-Knodel, Inc. and Operated 


Exclusive AND ApVs by Fetzer 


ALAMA a Nw GRAND FR Broadcasting Co. 
National 1GA FIRST \ +x (CBS) 
Representatives ——~ weSTERN mich AWD KENT coun 


MI . HI GA N — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 a 


ESTIMATES TISING 
1/1/47 GYD ESTIMATES SM ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 
CITIES a (in thousands of dollars) 


Dollars % ; Estimate 

(in of General Dollars 
thousands)| State Mdse. (in 
thousands) 


Fe. 
@ 


1,043 


Kalamazoo. . 
Kalkaska.. 


i 


ee ; 
Grand Rapids...... 


cece eer pee ee..s 
SS2Bent SRESESES 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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_ 


_ suf 


Specific Information for : -eamong the 2575 4000 segwle 


Specific Product Use 


) ET? 
Field crews walked 15,000 city in the ; 
blocks—covered 59 cities and towns 


on foot or by car to assemble the 
operating material in the Detroit 
Times Control 


x executive basic sales information and material for market evaluation in relation- 
27,027 retail outlets in 18 classifi- 


Through this Sales Operating Control, the Detroit Times brings to the sales 


a arranged by sales divisions ship to his own product. The sales executive will find here a practical sales tool 
and areas 


Mase ak 40 cue vals Wvenlane-de —retail dealer analysis, new working maps of jobbing and retail trading areas, 


which 368 amagpin centers and city sales division maps... maps of transportation, proposed major changes . . 
streets are located—descriptive and 


transportation detail maps descriptive sales outline, etc. This Sales Operating Control provides the sales 


Air-view sales maps (in color) of manager with a working guide through which he can smartly plan 
the retail trading area and jobbing 


territory his own market operation. 


New sales visualization of suburban 
sales areas 


Suburban cities and their retailers 


omens babe Hotront Times 


A HEARST NEWSPAPER . REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE + OFFICES IN PRINCIPAL CITIES 
MAY 10, 1947 
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SOLID AREA—City and Retail Trading Zone 


(2h 


46,433 


38,581 


City and Retail Trading Zone 


POPULATION 
176,484 


ESTIMATED FAMILIES 


CIRCULATION 


City and Retail Trading Zone 


Coveraq? 


IN THE CITY and RETAIL 


TRADING ZONE 


The Pontiac retail trading zone includes 
the most of Oakland County where an- 
nual retail sales exceed $215,136,000 
—food sales $58,026,000—drug sales 
$8,503,000, ainong the top 4 counties 
in Michigan. The Press, only daily news- 
paper, gives adequate and highly ex- 
clusive coverage in this top income 
market for 7 out of 10 Press homes 


take no other daily newspaper. 


ABC Total Net Paid, 41,178 


PONTIAC Daily PRESS 


PONTIAC e MICHIGAN 
7 out of 10 Press Homes Take No Other Daily Newspaper —__| 


MI CHIGAN— (Continued) 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 


1/1/47 


COUNTIES 

CITIES 
Total 
(in %\% 
thou- | of of 
sands) | State| USA 


ESTIMATES 


RETAIL SALES—1946 


r SM | ESTIMATES 


xD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


Mount Clemens... . 


babe anes eas 


CH is 
Marquette........... 43.7| .75 
Marquette........ 16.7| .29 
Ishpeming... 9.7} .17 
ae 7 


Menominee......... 
Midland 


Newaygo........ 31) 
Oakland............. 304.3) 5.24) 
Pontiac. ... 75.0) 1.29 
Ferndale........ 30.5) .53 
Royal Oak......... 32.0) .55 
Birmingham....... 13.5} .23 


18 


Roscommon 3.2! 06) . 
Saginaw............. pap 2.49) ; 
a 95.0) 1.64) . 


11,258 


30,578} .69) .032) 10,063} 2,974 RA 52,233 
14,499} .33) .015) 4,053) 1,982 465) 12,543 20,022 
8,841} .20) .009) 2,189 730 oe ceecetae 14,212 
11,888) .27) .012) 3,396) 1,127 ee 19,893 
8,887; .20) .009) 1,900 866 _.. eee 15,030 
9,048) .20) .009) 2,717 792 eee 14,975 
15,999) .36) .017) 4,721) 1,210 26,411 
13,056} .29|) .014) 3,281 . ” 3,646} 13 ,399 
3,195) .07| .003 518 ° aa URRY e 5,350 
32,697; .74| .084) 8,681) 3,412 a 62,556 


19,985 


116,537 
74,463 
13,072 

325,075 

103 , 652 
28,019 
42,479 
19,212 
11,132 

8,660 


8,393 
10,562 


105,391 


118,353 


45,488} .72| .032 
17,437| .28| .012 
12,377| .20) .009 
17,324) .28} .012 
13,089.21) .009 
13,041} .21| .009 
23,000|  .37| .016) 
11,927} .19} .008| 
4,659} .07| .003 
54,478} .87| .039 


64,847) 1.05) .046 
11,384) .18) .008 
283,096) 4.51) .201 
89,621) 1.43) .064 
24,401) .39) .017 
36,993) .59) .026 
17,377| .28) .012 

9,694; .15) .007 


-073 


3,934) 


THREE STORE GROUPS 
(in thousands of dollars) Farm 
Gross Net Dollars 
Dollars | % | % ) imate | Dollars Dollars | % | % (in 
(in of | of General | Dollars (in (in of | of Per thou- 
thousands)| State) USA| Food | Mdse. Drug (in thousands) | thousands); State) USA} Family | sands) 
| thousands) 
34,770| .78| .036, 8,934 4,090) SUE avcxeoaas 58,410 50,867, .81) .036) 3,064) 18,752 
17,763} .40) .018 3,903 3,432 349 7,546 20 ,025 17,504 .28| 013 3,126 ia 
13,205} .30) .014) 3,396 709 ree 22,320 19,438; .31) .014, 3,135) 7,806 
4,203) .09) .004 1,243 ° WE oncccwnaee 7,023 6,116; .10| .004) 3,598 551 
4,799} .11) .005 1,808 177 SEY 8,843 7,701; .12| .005| 4,053 998 
61,970) 1.40) .064) 17,881 3,060; 2,202).......... 111,020 96,683) 1.54) .069 2,599) 14,210 
19,618} .44) .020 4,836 2,108 824 9,165 21,548 18,765) .30) .013 2 ee 


6,393 


*Withheld to avoid “disclosure. 
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SALES- 
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CONTROLS 


-032 | 103 
013 | 108 
-009 | 129 
-012 | 92 
-009 82 
.010 | 63 
-018 | 78 
.010 | 91 
-003 60 
-039 


Agency: Walker & Downing 


One of the latest, most successful new 
product introductions, in which Booth 
Michigan Newspapers have partici- 
pated, is that of “SING,” the 
popular new Hood Chemical Company 
household cleaner. 


“SING” is advertised in all eight 
Booth Papers and is a king-sized suc- 
cess in all eight markets. New pack- 
ages, new and larger Hood Chemical 
plants, and new sales records have fol- 
lowed each other in quick succession. 


Products new and old get a real lift 
out of a Booth schedule. Booth 


GRAND RAPIDS PRESS - 


FLINT JOURNAL - 


Sts 
wt pil SCHED 


Papers fit today’s rapidly developing 
buyer’s market likea glove, and the 
diversity and economic stability of 
Booth Markets add further worth- 
while advantages. 


For specific data on Booth Markets, 
call or write: 
The John E. Lutz Co., 435 N. Michigan 
Ave.. Chicago, Il 


Dan A. Carroll, iO East 42nd Street, 
New York City, 17 


NEWSPAPERS 


KALAMAZOO GAZETTE - SAGINAW NEWS 


JACKSON CITIZEN PATRIOT - MUSKEGON CHRONICLE - BAY CITY TIMES - ANN ARBOR NEWS 


» 1947 


Here are your 25 profitable 


Every city on this Michigan map represents 
an important market that you are missing 
if your advertising plans do not include the 
newspapers o 


THE MICHIGAN LEAGUE of 
HOME DAILIES. 


Each of these communities and the trading 
area that surrounds it is dominated by 
thorough coverage of a home town daily 
newspaper—an effective coverage that you 
cannot get in any other medium. 


Here they are, 25 of them, and each one a 
field that you can cultivate for your own 
product at small cost. 


Albion Recorder 

Big Rapids Pioneer 
Cadillac News 
Cheboygan Tribune 
Coldwater Reporter 
Dowagiac News 
Grand Haven Tribune 


Greenville News 

Holland Sentinel 

lonia Sentinel-Standard 
Manistee News-Advocate 
Marshall Chronicle 

Midland News 

Mount Pleasant Times—News 


Escanaba Press e 


Iron Mountain News 
Houghton Mining Gazette 


SCHEERER & C 


35 E. Wacker Drive, Chicago | 
Phone: State 7942 


MICHIGAN MARKETS 


“LOWER PENINSULA GROUP" 


“UPPER PENINSULA GROUP" 


Niles 


Petoskey News 

Sturgis Journal 

Three Rivers Commercial 
Traverse City Record Eagle 
Ypsilanti Press 


Marquette Mining Journal | 
Sault Ste. Marie News 


MICHIGAN LEAGUE OF HOME DAILIES 


NATIONAL ADVERTISING REPRESENTATIVE 


Oo. 


Star 


/ 
MANIST 


441 Lexington Avenue, New York |7 
Phone: Murray Hill 2-2423 


Bic 


CADILLAC 
a 


RAPIDS 
MIDLAND 


Mount PLEASANT 
GREENVILLE 


GRAND 


HOLLAND 


| 
LLL DOWAG AC 
THREE Rivers 


NILES 


HAVEN 
IONIA 


MARSHALL 

ALBION 
COLDWATER 
2 ‘ 
STURGIS 


1C HI GAN — (Continued) 


The “sy” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

ESTIMATES SM yD TISING 
1/1/47 ESTIMATES SALES ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 | | | Gross %  \Qual- 
CITIES Fami- (in thousands of dollars) Farm of | ity 

Total lies ies Gross Net | Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Esiunate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- ten- | ket 

sands) | State| USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State|/ USA| Family | sands) | tial | In- 

thousands) | dex 

NS cones sbeesas 85.4) 1.47| .061) 23.6 56,828) 1.28) .059) 14,899) 8,587 102,498 89,262) 1.42) .063 3,782| 12,453] .061 | 100 
Port Huron.. 39.0) .67| .028) 11.1 39,420) .89| .041 9,671 7,742 53 ,354 46,464) .74| .033 4,186) diva -034 | 121 
St. Joseph. . 30.1) .52| .022) 9.5 22,401) .51) .023) 5,607) 2,598 37,065 32,279) .51) .023} 3,398) 7,339} .022 | 105 
See 27.4) -47| .020| 7.6 14,843} .33| .015| 3,466 762 27,615 24,049) .38) .017; 3,164) 20,207] .017 | 85 
Schoolcraft. . 7.9) .14) .006 2.0 6,024; .14) .006 1,762 657 10,415 9,070; .14) .006) 4,535 748 006 | 100 
Shiawassee 40.1} .69| .029) 11.4 27,621) .62) .029) 6,943) 3,933 46 ,359 40,372) .64| .029) 3,541) 11,538} .029 | 100 
} Owosso... 16.0} .28) .O11; 4.6 17,855} .40) .018 4,179} 3,683 17 ,968 15,906} .25) .O11 ee .013 | 118 
Tuscola... 35.0} .60) .025) 9.6 19,939) .45) .021) 4,410 866 33,921 29,541; .44) .021| 3,077) 18,856} .022 | 8 
Van Buren... 33.1| .57| .024) 10.4 22,791; .51| .024) 6,321) 1,012 40,172 34,984) .56) .025) 3,364) 11,517] .025 | 104 
Washtenaw. . 98.1) 1.69} .070| 29.8 90,622) 2.04) .094) 21,557| 8,224 145,344) 126,575) 2.02) .090| 4,247) 14,178] .087 | 124 
Anon Arbor.. . 35.0) .60) .025) 11.4 55,508) 1.25) .058|) 11,653 6,735 75 ,250 65,532) 1.04) .046 ee -045 | 180 
Ypsilanti. . 16.0) .28) .011 4.8 15,782} .36) .016 4,248 793 16,299 14,194) .23) .010 2 ee 012 | 109 
Wayne.............. ]2,407.0/41.47/1.724) 644.2] 2,035,367/45.90/2.108) 420,207) 331,542 3,400,150) 2,961,067|47.17/2.100) 4,597) 10,478} 2.027 | 118 
Detroit....... 1,815.0/31.27|1.300) 485.8] 1,750,250|39.47|1.813) 350,163) 288,345 2,840,567| 2,465,998)39.28)1.749 Cee 1.679 | 129 
Dearborn 89.1) 1.54) .064) 22.6 76,388) 1.72) .079| 11,882 9,755 100,871 87,845) 1.40) .062 ele vsendns 068 | 106 
Highland Park 53.5) .92) .038) 15.2 60,276) 1.35) .062) 13,091) 13,688 92,901 80,904) 1.29) .057 So ee 055 | 145 
Hamtramek.... 49.9) .86) .036) 11.4 41,656) .94) .044 9,107 3,652 59,477 51,796) .83) .037 0 ee .039 | 109 
Wyandotte. . 44.5) .77| .032| 10.9 28,471; .64) .029 7,184 1,346 41,624 36,249} .58) .026 RS: .028 | 88 
Lincoln Park. 19.3} .33) .014 4.7 9,276} .21) .010} 4,767 835 21,088 18,365) .29) .013 3 ee .012 | 86 
River Rouge... 22.4) .39] .016 5.6 18,219} .42) .019 3,189 939 20,895 18,197} .29) .013 cf er 018 | 112 
Grosse Pointe...... 7.8) .13) .006 1.9 9,185} .21) .010) 3,869 ° 16,005 13,938} .22) .010 Piosstuses .009 | 150 
ee 16.2) .28) .012) 4.6 12,208} .28) .013) 2,809) 1,805 20,113 17,516] .28| .013| 3,808} 2,339} .013 | 108 
Cadillac....... 10.5 18} .008 3.0 10,193 23) .011 2,303 1,805 13,169 11,520) .18) .008 Py eleesecees 009 | 113 
Total Above Cities.... |3,481.8|60.00/2.493) 949.4] 3,435, 184|77.47|3.559| 733,882) 531,441 enieees 4,929,076] 5,095,108) 4,432,173|70.60/3.144) 4,668)....... 3.139 | 122 
i ae 5,803.4'..... 4.157'1588.51 4,434,043'..... 4.593'1022,877' 603,250 180,921 5,377,214 7,208,658' 6,277,758'..... 4.453' 3,952' 579,202 4.436 | 107 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT Magazine 


& $3365 buys a 50% showing of Poster Advertising space in each of 
the 39 markets . . . comprising 82 towns in 14 Michigan counties 


where Walker & Co. operations are located. 


a 138 poster panels . . . delivering a daily average of 14% million 
Net Advertising Circulation according to formulae of Traffic Audit 
Bureau, Inc. . . . are yours for 30 days—at an average cost of 8le¢ 


per panel per day. 


You can reach and sell the millions in those 14 of Michigan’s 83 
counties . . . which accounted for 70.2% of the $4,.434,034,.000 
retail sales made in the entire state in 1946* ... with forceful, 


effective and economical Poster Advertising. 


*Based on Figures Copr. 1947, Sales Management Survey of Buying Power; further reproduction not licensed 


CUTDOOR ADVERTISING 


WALKER & CO. 


SINCE 1885 


102 LA GRAVE AVE., S. E. 
GRAND RAPIDS 2 


2711N. SAGINAW ST. 
FLINT 5 


88 CUSTER AVENUE - DETROIT 2 
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Orders now accepted | _——_——____ 
ee ye ZA 
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New 1947 
COUNTY OUTLINE 


RETAIL SALES MAP 


Keyed in Five Colors 


Graphically projecting retail sales by counties based on 


SALES MANAGEMENT'S 1947 Survey of Buying Power 


Sales, advertising and research execu- its 1946 retail sales volume as shown by 
tives can quickly spot the level of retail SALES MANAGEMENT?’S 1947 Survey 
sales for any county in the U. S. with of Buying Power. And 322 leading cities 
this popular five-color map. in the U. S. are clearly marked with an 
This year’s County Outline Sales Map dex to their population level. 

measures 27 by 41 inches and is ideal for Price—$3.50 each; $2.50 each for orders 
either desk or wall use. Each county ap- of more than one copy. All maps will be 


pears in one of five colors according to mailed postpaid in a heavy mailing tube. 


Sales MANA GE MENT 386 Fourth Avenue, New York 16, N. Y. 


M ICHIGAI N— - Metropolitan County Areas sve estimates. by SALES: M ie at 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
GD 1/1/47 GYD ESTIMATES &D ESTIMATES 


METROPOLITAN | | l | 
THREE STORE GROUPS | Gross 
COUNTY AREAS | Fami- (in thousands of dollars) | Farm 
Total lies : | Dollars 
(in | % | % | (in Dollars | % | % | | Estimate — | Dollars | % | | (in 
thou- | of | of | thou- (in of | | General | Dollars |} (in | of | of | Per thou- 
sands) | State) USA jennds) thewsande)| state USA Food | Mdse. | Drug ha (in P ) thousands) theusands)| State) USA | Family | sands) 
thousands 


Detroit 854. 2. 045 760.5] 2,312,473)... os 496,114) 358,919, 94,011}......... 
Flint 188} 70.2) 206,144).....| .213| 50,633| 22,637) 9, sa ——h 

Grand Rapids .7\.....| .178| 70.7] 232,511|.....| .241) 82,386) 37,254] 11,054)... 320,255) 

Kalamazoo .2).....| .075) 30.8] 101,025]... .105| 21,650] 13,507) 5,051)... 140,752 122,576 
Lansing | .108) 42.8] 135,136 -140| 28,357] 20,187) §,904)..........] 220,822) 192,044). 
Saginaw-Bay City 100 8 159 59.1]  168,757|.....| .174| 37,914 20,478) 8,063)... 240,177| 200,291)... 


Before using these figures, see explanation page 19. 
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THE PURCHASING AGENT 


for a 


TWO BILLION DOLLAR 
GROCERY MARKET 


25,000 retail grocers seems a small number in relation to the 10,000,000 consumers in the New York Metro- 
politan Area,* but these 25,000 retailers are the buyers of the two billion dollars worth of grocer products 
that it takes to feed New York, the world's greatest m arket. 


Each grocer does the buying for an average of 400 consumers so you must sell him before you can sell this 
huge consumer market, and the way to do that is to use his favorite newspapers—Grocer-Graphic. 
Cooperative Audit of Food Distribution Survey shows that Grocer-Graphic's 12,000 circulation dominates 
the New York retailer grocer trade. 


SIX MONTHS CUMULATIVE SURVEY OF INDEPENDENT GROCERS 
NEW YORK CITY AND SUBURBAN AREAS 
ANALYSIS BY SIZE OF STORE 


STORES $50,000 AND OVER ANNUALLY 
Comparative Coverage of 337 Regular Readers of Trade Papers 


GROCER-GRAPHIC 245 72.7%, 
PROGRESSIVE GROCER 97 28.7%, 
NATIONAL GROCERS BULLETIN 70 20.7%, 
VOLUNTARY & COOPERATIVE GROUPS MAG. T 03.2%, 


SUPER MARKET MERCHANDISING 


STORES UNDER $50,000 ANNUALLY 
Comparative Coverage of 150! Regular Readers of Trade Papers 


16 


GROCER-GRAPHIC 1022 68.0%, 
PROGRESSIVE GROCER 270 17.9%, 
NATIONAL GROCERS BULLETIN 149 09.9%, 
VOLUNTARY & COOPERATIVE GROUPS MAG. 19 01.2% 
SUPER MARKET MERCHANDISING 13 00.9%, 


These better independents plus corporate chains reached by Grocer-Graphic do 90 per cent of this two 
billion grocery volume. 


Use the paper that leading jobbers and manufacturers use to sell the New York Market. 


*New York Metropolitan Area includes 5 boroughs of New York, Long Island, Westchester, Orange, Rockland and. Putnam counties in 


New York State; all of New Jersey north of Trenton. 


GROCER-GRAPHIC 


The Newspaper of the New York Food Market 
386 Fourth Ave., New York 16, N. Y. 
MID WEST PACIFIC COAST 


jE CAI 333 North Michigan Ave. 15 East De La Guerra St. NB Dg 
Chicago 1, Ill. Santa Barbara, Cal. 


PUBLICATION 


Parison KOStAU 


od 


Sales Managemtrit 
WEST NORTH CENTRAL STATES 


BENNETI 


oO 
= 
SCALE OF MILES my 


‘\, Minnesota - North Dakota - South Dakota 


(See also lowa, Nebraska, Kansas and Missouri) 


SESS | N N. TAKE OF "T=" oe 
an williys | noocmcning 
ae BELTRAMI 
GRAND \ POLK | PENN'GTON| LARE a 
FORKS | % — : 
; 1ASCA a 
TRAILL ' , 
| mead 2 CASS / 
Ki00€R | STUTSMAN : 
aannes |cass jf cuar [eegacr | § a 
CARLTON one i 
ra J OTTER TAL 3 ris Cities shown are those having 
ya om — nce .E EL PINE 1 retail sales of $20,000,000 
a ane 7 Va D0us- ea S a or more in 1942. 
gia MCPHERSON| BROWN PIARSHALL 4 + STEV-| POPE STEARNS bit 2 ean 
S Gay ins ney) Counties shaded are those having 
wat. | EOMUNDS py |S Nw ine [ANo- |S 0 ‘ 
= con. oe wee Tomcntaine’ |E1St Paul retail sales of $50,000,000 
buTtE Fhe Gace SPINK es LAC \ cup. | S> |XER RIS ° 
MEADE | BACK LA TON | pO Pe Mee z or more in 1942. 
SULLY HANO MAMUnl 2 LYELLOW M. TT KOTA J, 
or Fade ns m ar A473 |ivon t= met ls act wa 
mAnnon | stamuey CLONES | = i ce os be ati al POPULATIONS 
PENNINGTON JONE fF penau SAN: IMINER] LAKE ig MURRAY orton] wat.) BLUE ro] + a he > city 
S| UyMAN\ FALO BORN : a wooo PpNwan EARTH ~ “—— (1940 CENSUS) 
Custen acneen eruut]. NOBLES] JACK- |MARTIN| FARI- FS MOWER TON 5 
WaSWNG] wasna | MELLETTE Timp | 5 [son ton | $3 coon oon] alc wun Falts | SON wel Ince 8 UNDER 50,000 
wAsHA- TRIPP 3 O-* : 


50,000 TO 100,000 
100,000 OR OVER 


West North Central States 


COUNTIES 
CITIES 


Aitkin 
Anoka. 
Becker 
Beltrami 
Bemidji 
Benton 
tSt Cloud 


Big Stone 
Blue Earth 
Mankato 
Brown 
New Ulm 
Carlton 
Carver 


Cass 
Chippewa 
Montevideo. 
Chisago 
Clay... 
Moorhead 


MINNESOTA 


(See Stearns Co.) 


The “SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION 


CyD ESTIMATES 
1/1/47 


Fami- 
Total | | lies 
(in | % % (in 
thou- | of of | thou- 


sands) | State| USa | sands) 


12.9) .49| .009 

23.9} .90| 017} 6.4 
21.3) .80| .015) 5.4 
24.5| .92| .018} 6.4 
12.8} 48} .009) 4 
14.5} .65] .010} 3.3 


8.7) -006) 2.2 
30.3) 1.14) .022) 8.4 
17.5) .66) .012 5.0 
24.8) .93) .018) 6.5 

9.5] .36| .007 2.6 
21.2) .80) .015) 5.6 
16.0; .60) .011; 3.9 


14.9, .56, .011, 3.9 
15.0; .56) .011 3.8 
6.5} .24) .005 1.8 
11.3) .43) .008 
25.4) .96| .018 
12.0; .45) .009 3.3 


RETAIL SALES—1946 


GYD ESTIMATES 


WHOLE- 
SALE 


SALES 


EFFECTIVE BUYING INCOME—1946 


SMS ESTIMATES 


SALES- 

ADVER- 

TISING 
CONTROLS 


| THREE STORE GROUPS| 1946 Gross | % | Qual- 
(in thousands of dollars) a Farm of | ity 
siiicianapibliiansondanencil Gross Net Dollars | USA | of 
Dollars | % | 9% Estimate | Dollars Dollars | % / | (in Po- | Mar- 
(in of of General Dollars (in (in of | of Per | thou- ten- | ket 
thousands)| State} US Food | Mdse. | Drug (in thousands) | thousands) | State| USA| Family | sands) | tial | In- 
thousands) dex 
7,258} .32| .008! 1,291) 355 133 6,320 5,625, .23| .004 1,607) 5,881) .006| 67 
9,552) .42) 010| 2,789) 524 eee 9,670 8,606; .36) .006 1,345| 5,403 .009 | 53 
12,040 53 012; 2,595) 1,943 a 11,340 10,093; -42| .007 1,869 9,229 -010 | 67 
16,865} .74) .017 4,038 1,496 SRE 15,216 13,542) .56) .010 2,116 4,761 -014 | 78 
13,403} .59) .014 2,817 - ° 7,796) 8,753 7,900; .33) .006 Sf a -009 | 100 
8,425} .37| .009 1,971) Se 8,784 7,818) .32) .006 2,369| 6,446] .008 | 80 
| 


8,300} .36| .009| 1,554 524 
36,246] 1.59} .038} 6,397) 5,321 
28,654| 1.25} .030/ 4,857| 5,290 
19,937, .87| .021| 3,608} 1,527 
10,539} .46| .011/ 2,137) 1,280 
14,265, .62| .015| 2,442 694 
10,302) .45| .011 1,707 123 


7,744) 


| 34) .008} 2,276] 278 
13,764) .60| .014) 2,540) 1,604 
9,690] .42| .010| 1,804) 1,604 
6,715| .29| .007| 1,685 170 
17,685, .77| .018| 4,108} 478 
11,929] .52| 012} 3,053) * 


9,608 


8,371 7,450) .31| .005) 3,386 
33,660 29,957| 1.25) .021) 3,566 
22,722 20,222} .84) .014) 4,044 
20,113 17,901) .74) .013) 2,754 

8,711 7,863) .33) .006) 3,024). 
13,196 11,744; .49) .008) 2,097 
10,505 9,349) .39| .007| 2,397 


6,577 5,854) .24) .004) 1,501 
12,000 10,680) .44) .008) 2,811 
7,268 6,469) .27| .005) 3,594). 
6,918 6,157; .26) .004) 1,986 
18,330 16,314) .68) .012) 2,510) 
9,732 8,71) .36| .006} 2,658) 


.006 | 100 
.026 | 118 
018 | 150 
016 | 89 
.008 | 114 
.012 | 80 
009 | 82 


.007 | 64 
.010 | 91 
.007 | 140 
.006 | 75 
015 | 83 
008 | 89 


276 


*Withheld fo avoid disclosure. 


7St. Cloud is in Benton, 


Sherburne and Stearns Counties. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


SPARK ! Some have it... 


There’s an intangible something called ‘‘spark.”’. . . Some people have it, some don’t. Some radio 
Stations have it, some don’t . . . KSTP has it . . . One way it evidences itself is in Planalyzed 
Promotion, the exclusive KSTP merchandising service. Most major advertisers and agencies know 


%> 


and keep coming back for more . . . Of course it’s a “plus,” adding to KSTP’s effective cover- 
age of the Twin Cities Market. Would you like KSTP to start “sparking” for you? It’s easy . . . Just 
ask us or our national representatives about availabilities for your next campaign. 


50,000 WATTS—CLEAR CHANNEL 
KEY STATION FOR THE NORTHWEST NETWORK 
EXCLUSIVE NBC AFFILIATE FOR THE TWIN CITIES 
Represented Nationally by Edward Petry & Co., Inc. 
MAY 10, 1947 


5000 WATTS 
1130 KC 


Avery-Knodel, Inc. 


MINNEAPOLIS ™ ST. PAUL 
MELVIN DRAKE, Vice 


National Representatives 


President & Station Manager 


e. ee =e : — oe a 
CHARLES T. STUART, PRESIDENT AND EXECUTIVE DIRECTOR 
"EXECUTIVE OFFICES—STUART BUILDING—LINCOLN, NEBR. 5 


M | N N E S O TA— ( Continued) _ The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 SALES- 


ADVER- 
ESTIMATES TISING 
6yD 1/1/47 SM) ESTIMATES SALES CD ESTIMATES CONTROLS 
| 
COUNTIES | 7 THREE STORE GROUPS 1946 | 
CITIES Fami- (in thousands of dollars) SM | 
Total | | lies att Lesh Gross Net 
(in | % | % | (in | potters | % | Estimate | Dollars | Dollars | 
thou- | of of | thou- (in of | General Dollars (in (in of 
sands) | State) USA | sands)| thousands)! State Mdse. (in thousands) | thousands) | State) 
thousands) 


Clearwater . or d ‘ -19] . 3,432) .14 

Cook. ... R ‘ d ¢ J ¢ 1,331 

Cottonwood " P , ¢ P d Pig eta 9,001 

Crow Wing.... ' J d A p p 18,158 
Brainerd 5. : : ° 5, ‘ ‘ : 49 10,451 

Dakota hes , 

So. St. Paul... 


Faribault 
Fillmore 
Freeborn 
Albert Lea. . 
Goodhue . 
Red Wing 


Grant.... 
Hennepin. . 
Minneapolis 
Houston 
Hubbard 
Isanti.... 


9,599) 
17,175) 


132,254) 26,973 
131,536 907,518 
7,784 


B88588 


8 883228 


Itasca. 
Jackson 
Kanabec 
Kandiyohi 
Willmar 
Kittson 


oO 
= 
So 


238: 
_ —_ 
~o © 


8382888 


Koochiching 

Lac qui Parle 
Lake 

Lake of the Woods 
Le Sueur 


Lincoin 
Lyon 
McLeod 
Mahnomen 
Marshall 


Martin 4) 88). . 464! 25) .020) | 60) .010 

Fairmont 9. ‘i .006 2.! ,06 .53) . ,068) { 317 | 25) .2 -004| 
Meeker 4) .65) . ° 164) .49) . \ -38| -007| 
Mille Lacs " " dehasiaie nicl | .006) 
Morrison 0} .90) . . 56) . Serer 4: | 44) .008) 
Mower 3) 1,48) . ; 28) . ; ee | | 1.08] .018) 

Austin. 26. d 7 ; Jf -94| . ,07 : y - | ¢ -75| .013) cae ae 
Murray 9 49. ’ .33! .008! : 887) ' .29! .005! 18, 067 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


278 SALES MANAGEMENT 


Any way you look at 
it...one of America’s 


great coverage buys... 


oo 4 ‘t.. than 


Gate Sunde, wien - a 
Bani 


40% or more 


coverage "eh 
WH 20% to 40% | al 4 
» coverage | {| 4 


f 10% to 20% | 
cover age 


Minneapolis Star « « « Minneapolis Tribune 


EVENING JOHN COWLES « President MORNING & SUNDAY 
MAY 10, 1947 


MINNESOTA— (Continued) 


The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 we EFFECTIVE BUYING INCOME—1946 pny 
wee CD ESTIMATES SALES GD ESTIMATES CONTHoLS 
COUNTIES THREE STORE GROUPS 1946 Gross %  \Qual- 
CITIES Fami- (in thousands of dollars) ’ Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of of General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State] USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in , thousands) | thousands)| State) USA| Family | sands) tial > 
6x 
SP 17.1) 64) .012) 4.4 7,855) .34) .008) 2,095 447 Me cchaweds 7,351 6,542) .27| .005) 1,487) 11,9 -007 | 58 
Nobles,...... re 21.0} .78) .015| 5.3 17,532|  .77| .018| 2,748) 2,437 RES 16,278 14,487; .60) .010) 2,733) 21,937] .013 | 97 
Worthington... .. 8.0} .30) .006) 2.2 11,790} .52| .012 1,735 ° 267 ” 5,486 6,758 6,180) .26| .004 2,809)........ x007 | 117 
i, 11.5) .43) .008) 2.7 7,424, .32| .008) 1,346 355 SSS 6,567 5,845) .24) .004) 2,165) 8,946] .006 | 75 
Olmsted 43.7) 1.65) .031) 11.7 40,572) 1.78) .042| 6,503) 6,565) 2,025).......... 42,125 37,491) 1.56) .027) 3,204) 13,632] .032 | 103 
Rochester 34.0) 1.28) .024; 9.4 35,815) 1.57) .037| 5,344 6,535 2,005 9,084 39 ,056 34,760) 1.45] .025} 3,698)........ -028 | 117 
Otter Tail. . 45.8) 1.72) .033 1.13) .027; 5,273) 3,377 Ry naaeans 25,815 22,975} .95| .016) 1,981 25,709} -023 | 70 
Fergus Falls 12.0) .45| .008 57) .014 2,470} 2,822 385 11,840 7,887 7,019 29) .005 Sf -008 | 100 
Pennington... . ; 11.8) .44| .008 46} .011 2,123} 2,714 See: 10,083 8,974 37} .006) 2,991) 4,707} .008 | 100 
Thief River Falls 7.2) .27| .006 43) .010 1,762; 2,714 ° 11,164 6,216 5,642 23] .004 2,970) .:..... -006 | 120 
Pine... 17.4) .65) .012 41; .010) 1,804 401 ee 8,196 7,294) .30) .005) 1,586) 8,229] .008 | 67 
Pipestone. 12.8) .48) .009 -53) .013) 1,443 663 RES 11,402 10,148; .42| .007| 3,075) 10,566] .009 | 100 
Polk. ... 31.8) 1.20) .023 1.01} .024 5,121 1,280 ER a 21,980 19,562) .81) .014) 2,508) 21,904) .019 | 83 
Pope... 11.6} .44| .008 .28| .007; 1,443 308 178}. . 6,062 5,395; .22) .004 1,927; 8,81 -006 | 75 
Ramsey 334.2|12.58| .239 17.09} .404) 84,258) 118,012; 12,654)......... 495,655 441,133 18.34) .313) 4,644) 4,816] .325 | 136 
' St. Paul 327.5|12.33) .235 16.70) .395) 82,057) 117,488) 12,456) 454,197 490,257}  436,329/18.14| .309  RRSeS -320 | 186 
Red Lake...... 6.3) .24) .005 15| .004 541 ° 1 Re 3,247 2,890} .12|) .002) 1,927; 3,631] .003 | 60 
Redwood 20.4; .77| .015 65) .015) 2,470) 1,527 Re 16,340 14,543) .6C) .010) 2,968) 22,252] .012/ 80 
Renville 21.9} .82) .016 66; .016; 2,401 1,465 RR 14,258 12,690; .53) .009) 2,394) 23,372] .012 | 75 
ee , 31.9) 1.20) .023 91; .021 3,261 2,190 _ ER 11,237) 15,341 64; .011 1,784) 12,577] .016 70 
” Faribault... 14.0} .53) .010 .57| .014 1,499 2,066 445 11,764 8,567 7,625 32) .005 ) er .009 | 90 
OSS Se s- 8.8} .33) .006 .32} ,008; 1,318) 1,296 ca eS 6,907 6,147; .26) .004) 2,794; 12,284] .006 | 100 
Roseau....... 12.8) .48| .009 .30| .007; 1,249 602 A Rene 6, 196| 5,514) .23) .004 1,779; 9, -006 | 67 
St. Louis... 192.7) 7.25) .138 7.94) .188) 47,454) 20,971 CM scsi we 220,024) 196,266) 8.16) .139, 3,581) 11,403] .153 | 111 
Duluth 110.0) 4.14} .079 4.77| .113| 27,752} 14,550 4,125 204 , 222 150 ,350 133,811) 5.56) .095 4,275). -097 | 123 
Hibbing 18.0} .68) .013 87| .020 4,953 2,807 o ; 6,316 22,755 20, 252 84) .014 4,219 .016 | 123 
Virginia 13.0} .49} .009 75| .018 4,135 2,374 603 12374] 16,493 14,679 61} .010 3,967 ; .012 | 133 
Scott 14.4) 54) .010 40} .009; 1,457 108 RES 8,464 7,533, .31) .005) 2,152 me .007 | 70 
Sherburne. 8.3) .31| .006 21; .005; 1,013 ° P Picaxcnadas 3,557 3.166; .13) .002 1,439; 4,370] .004 | 67 
tSt. Cloud 
(See Stearns Co.) | 
Sibley 13.7} .52| .010 .36| .009 1,082 46 ines 8,660 7,707; .32) .005 .007 | 70 
Stearns. . 62.0) 2.33) .044 1.84) .044) 8,673) 7,187) 1,230)........ 43,722 38,913) 1.62) .028 -036 | 82 
tSt. Cloud 27.7) 1.04] .020 1.20) .028 6,259 6,138 756 13 ,422] 21,711 19 ,433 81) .014 019 | 95 
Steele 19.6) .74| .014 .69| .016; 2,650 972 430}... ae 14,010 12,469) .52| .009 .012 | 86 
Owatonna 10.2) .38) .007 .48| .011 1,901 ° 341 4,619 7,835 7,083 29) .005 .007 | 100 
Stevens 10.0} .38| .007 .34) .008 1,180 771 178 7,124 6,340) .26| .004| .006 | 86 
Swift 13.4) .50) .010 .43) .010 1,832 833 222]... 9,742 8,670; .36) .006 -009 | 90 
Todd.... 22.2| .84| .016 .50| .012) 2,567) 1,003 eS 11,619 10,341 43| .007 -010 | 63 
Traverse 7.2| .27| .005 .22| .005 819 355 a miele de 4,536 4,037; .17| .003 -004 | 80 
Wabasha 15.4) .58) .011 .45| .011 1,901 524 ERS 10,732 9,552} .40) .007 -009 | 82 
Wadena 11.6} .44) .008 .38| .009) 1,318 663 RR RER 8,320 7,405} .31) .005 .007 | 88 
Waseca 13.4) .50| .010 .42| .010 1,526 324 Sd chdncteuels 10,278 9,147; .38) .007 .009 | 90 
Washington 26.0) .98| .019 .73| .017| 4,135 802 eee 15,608 13,891} .58| .010 014 | 74 
Watonwan 12.6) .48| .009 .44| .010; 2,068 494 ERS 10,495 9,341; .39) .007 .008 | 89 
Wilkin 9.3} .35) .007 .25| .006 1,526 e ae 5,485 4,882) .20) .003 .005 | 71 
Winona... . 38.8) 1.46) .028 1.32} .031 7,577; 4,642 NE iy eee 28,928 25,746) 1.07) .018 .024 | 86 
Winona. . 26.0; .98) .019 1.08) .026 6,259 4,596 ° 11,534 21,959 19,543) .81) .014 .019 100 
Wright... : 24.9) .94) .018 .64) .015; 2,595 478 = Sais ce 17,454 15,534) .65) .011 .014 78 
Yellow Medicine 15.3) .58) .011 .44| .010) + =1,637 416 i 11,557 10,286; .43) .007 009 | 82 
Total Above Cities... [1,294.4/48.72| .927| 374.7] 1,463,075|64.02/1.516) 319,866) 306,643) 52,661] 2,308,011] 1,845,915) 1,644,514/68.36/1.166| 4,389 1.223 | 132 
State Totals... '2,656.9)..... 1.903| 715.8] 2,285,325)... . .|2.367| 491,343) 361,796) 75,357] 2,941,935] 2,703,160) 2,405,812)... .|1.706| 3,361) 983,731 1.944 | 102 
M!INNESOTA— Metropolitan County Areas - 
Duluth-Superior....38 | 237,4|).....| .170) 67.5] 218,084).....| .226) 57,989) 24,124) 7,276].......... 284,861; 254,482)... -180| 3,770).. 191 | 112 
Minneapolis- } 
St. Paul 75 |1,013.5) | .725| 291.7] 1,083,407|.....|1.121| 242,619) 252,255) 41,.094].......... 1,490,123) 1,326,209 .941 4,546 .. .950 j 13 


*Withheld to avoid disclosure. 


+St. Cloud is in Benton, Sherburne and Stearns Counties. 


Before using these figures, see 


explanation page 19. 


A NEW SECTION .. . on our neighbor to the North has been included in the Survey 
of Buying Power for the first time this year. See page 454 for the Canadian Section. 


SALES MA 


NAGEMENT 


c— 


im ?. Bl 


ao = + 


in tn tea tn 


How A Consumer Analysis/ 
of the St. Paul Market... /” 


“The St, Paul Dispatch-Pioneer Press 1947 Consumer 
Analysis" provides a miscroscopic study of the St. Pau) 
Market. It is a detailed, analytical survey indicating 
brand preference and shopping habits of housewives, 
plus merchandise availability in grocery and drug stores 
in the St. Paul City Zone. 


This scientifc analysis, supplying significant and inform- 
ative data on food products, soaps, drugs, beverages, ap- 
pliances, automobiles, home equipment and general con- 
sumer habits, will give manufacturers and distributors a 
clear picture of their position in the St. Paul market. . . 
as well as acting as a comparative basis for future studies 
and as a comparison with similar surveys conducted by 
newspapers in other key cities. 


“The St. Paul Dispatch-Pioneer Press 1947 Consumer 
Analysis" will be ready for release early in June. The 
mailing list for Advertisers and Agencies is being prepared 
now. To get your copy use your letterhead and write 
Ridder-Johns, Incorporated, 342 Madison Ave, New York; 
Wrigley Building, Chicago; Penobscot Building, Detroit; 
or National Advertising Department, St. Paul Dispatch- ol ‘| 
Pioneer Press, St. Paul |, Minn. oi) eee 


St.Paul. DISPATCH-PIONEER PRESS 


S oO U T 4 D A K @) T A The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
' 

POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

we Ns 
yD wee 6yD ESTIMATES SALES GYD ESTIMATES CONTROLS 

] 
COUNTIES | | THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total rt 6 wt eee Se SNES Gross Net Dollars | USA 

(in | % | % | (in | Dollars | % | % | | {imate | Dollars | Dollars | % | % (in | Po- | Mar- 

thou- | of | of | thou- (in of | of | | General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State] USA | sands)| thousands); State) USA| Food | Mdse. | Drug (in thousands) | thousands) State} USA| Family | sands) | tial In- 

| thousands) dex 

EO ee AeA Ae od, Se ae RO ee ee eee rears! Fae eee Lemar! Seams A A A eae 

ene 2,904 2,741; .48) .002) 2,108) 3, 002 | 67 
Beadle........ 24,731 23,346) 4.12) .016} 4,323) 8, 015 | 107 
eee 15,998 15,102) 2.66) O11 ee 011 | 122 
ee 1,650 1,558} .27| .001) 2,597) 3, 001 | 50 
Bon Homme......... 8,455 7,982) 1.41] .006} 3,193) 5,807) .006 | 86 
Brookings 16,534 15,608) 2.75) .011) 4,218 -011 | 110 
ire 41,973 39,623) 6.99) .028) 4,215 -026 | 104 
Aberdeen 26, 232 24,763) 4.36) .018) 3,696 -018 | 106 
Brule. . 5,647 5,331) .94) .004) 3,554 -004 | 100 
Buffalo 1,382 1,305) .23) .001; 3,263 -001 | 100 
Butte. 10,833 10,226) 1.80) .007; 4,870 -007 | 140 
Campbell 3,315 3,185) .56) .002} 2,896 -002 | 67 
Charles Mix 6,269 5,918) 1.04) .004) 2,192 -005 | 63 
5,679 5,361; .95) .004) 2,553 -004 | 67 

Clay 8,294 7,830) 1.38) .006) 3,132 -006 | 100 
Codington. . 26,928 25,420) 4.48) .018) 5,912 .017 | 142 
Watertown 16,684 15,749) 2.78) .@11 4,922 012 | 150 
Corson 1 3,279 3,095) .55) .002) 2,211 -002 | 50 
Custer 4) , 4% J . paar ; 5,176 4,885; .86| .003) 2,874 -004 | 100 
Davison. , fe 16.3) 2.75 012) 4.6 16,040) 4.33) .017| 2,612) 1,695 504). . sees 20,921 19,469) 3.43) .014) 4,232 015 | 125 
Mitchell. 13.0) 2.19) .009) 3.9 14,852) 4.01) .015) 2,220 1,695 . 7,023 16,448 15,527) 2.74] .011 3,981 -012 | 133 
Day , bail 11.8) 1.99 .008| 9 6,769| 1.83) .007, 1,345 205 224)... 10,019 9,453) 1.67; .007; 3,261 -007 | 88 
Deuei rede baaeee 7.8 1.31| .006} 1.9 2,652| .72) .003) 496 ° a 4,458 4,208) .74) .003) 2,215 -004 | 67 
Dewey 1 5.2! .88! 004! 1.31 = 1,793! 48! 002) 744i... ° 3,225) 3,044.54! .092| 2,342 .002 | 50 
**Less than 5 families. *Withheld to avoid disclosure. 
tArmstrong and Stanley Counties combined, Before using these figures, see explanation page 19. 
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original, excly- 


sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Douglas 
Edmunds 
Fall River 
Faulk... 


Grant 
Gregory 
Haakon 
Hamlin 
Hand 


Hanson 
Harding 
Hughes 
Hutchinson 
Hyde 


Jackson 
Jerauld 
Jones 
Kingsbury 
Lake 


Lawrence 
Lincoin 
Lyman 
McCook 
MePherson... 


Marshall 
Meade 
Mellette 
Miner 
Minnehaha 


Sioux Falls 


Moody 
Pennington 
Rapid City 
Perkins. . 
Potter 
Roberts 


Sanborn 
Shannon 
Spink 
{Stanley 
Sully 


Todd 
Tripp 
Turner 
Union 
Walworth 


Washabaugh 
Washington 
Yankton 
Yankton 
Ziebach 


Total Above Cities 


State Total 


*Withheld to avoid disclosure. 


TISING 


DAKOTA— (Continued) vee ectinatc by SALES: 
POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 
EST 
6D “we ELD esti ESTIMATES SALES GYD ESTIMATES 
| | THREE STORE GROUPS| 1946 
Fami- (in thousands of dollars) YD 
Total lies : a. Gross Net 
(in | % | % | (in | Dollars | % ( Estimate | Dollars | Dollars | % | % 
thou- | of | of |thou-| (in | of | of General Dotlars (in (in of | of | Per 
sands) | State) USA | sands)| thousands)| State| USA| Food Mdse. | Drug (in thousands) | thousands)| State} USA | Family 
thousands) 
5.6, .94| 004, 1.5) 2,122) .57| .002 327 i 3. 3,836 3,621} .64) .003| 2,414 
7.5| 1.26) 005, 1.7] 2,488] .67| .003 627 . | RE. 4,147 3,915] .69) .003, 2,303 
10.6| 1.79, .008) 3.1 4,496] 1.21) .005, 1,202 335 i cisncd, 7,619 7,192| 1.27} .005, 2,320 
5.3| .89} .004) 1.4 2,071| .56 .002 496 . See 3,472 3,278, .58 .002| 2,341 
| } } | 
9.3| 1.57) 007) 2.4 4,698, 1.27) .005) 1,071) 238) 1341.0... 7,469 7,051| 1.24) .005, 2,938 
8.3, 1.40 006, 2.1 3,549, .96) .004) 758 Se. ee 6,944, 6,555] 1.16) .005) 3,121) 
3.1) 52) 002). 2,046) .55} 002) 431) * | 28h. 3,311 3,126] .55) .002) 3,473 
6.9| 1.16) .005| 1. 2,842) .77| .003 810 A GR cacene’ 4,779, 4,511.80} .003) 2,654 
5.7; 96) .004) 1.5 3,056) .82 -_ 653) ae SAREE 5,433| 5,129) .90 “7 3,419 
| | | } | 
4.5, .76 003) 1.2 1,301 35 001) 287| 2.4 See 3,965 3,743| .66 .003, 3,119 
2.8, .47| 002) 7 821/22) 001) 235) hal — 1,982 1,871) 33) .001| 2,673) 
6.0) 1.01) .004) 1.8 6,163} 1.66) .006) 1,384 07 a SR 7.790 7,354 1.30) .005) 4,086) 
12.0) 2.02) .009 2 4,749 1.29) “005| 718) * | 18M, 7,937| 7,521) 1.33) .005) 2,594) 
2.9) 49) .002| .8 1,743) .47, 002, 313 5 TE 2,443 2,306] .41) .002} 2,883) 
| 
1.5] .25) .001| = .4 1,124) 0 .001 170 . ‘ 1,718 1,594] .28) .001| 3,985 
4.5, .76) .003| 1. 2,273 .61| .002 327 ‘ | came 4,307, 4,066} .72) .003} 3,128 
2.2} .37| 002) .6 1,238} .33| .001 170 m i CORRS 2,025 1,912} .34) .001, 3,187 
10.2) 1.72| 007} 2. 5,128} 1.38} .005) 914 i 8,712 8,224| 1.45) .006, 3,163 
10.8) = 008) 2.7 7.040) 2.03| 008} 1,437| 345) _—« 12,033} 11,359] 2.00) .008} 4,207 
} | | } 
11.3) 1.90) .008| 3. 15,623] 4.21) .016| 3,500) 736 594]. . 15.270, 14,415) 2.54) .010| 4,505 
12.1) 2.04) .008} 3.2 5,178| 1.40} .005, 1,201 ae | 8.358} 7,890] 1.39} .006) 2,466 
4.3) 72) .003) 1.1 1,882} .51) 002} 405, * =F 3,397, 3,207] .87| .002, 2,915 
8.4) 1.41) 006) 2.1 3,448| .93| .004 666 * | Se 5,454) 5,149.91) .004) 2,452 
7.3| 1 23} 005) 1. 2, 238 .60| .002} 313 . _ ee 3,804 3,591) .63) .003) 2,244) 
| | 
7.8| 1.31} .006| 1.8 4,550! 1 23) .005 784 162 | 6,933] 6,545, 1.16] .005| 3, 636 
9.0| 1.52} 006, 2 4,559] 1.23) .005} 1,410 335 eee 8,712 8,224) 1.45, .006| 3, 163 
3.0) 51) 002) 770} .21| .001 1 . “| Renee 1,918 1,811) .32) .001) 2,587) 
6.1| 1.03} .004| 1. 2,337, .63| .002} 457) * CR 4,104 3,874) .68) .003, 2,583) 
60.8|10.24) .044| 16. 60,800|16.40) .063| 12,346, 8,893, 1,844]... 90,669]  85,591|15.09| .061| 5, 125| 
48.0] 8.09] .034) 13.7 54 ,497|14..70) 056} 11,268) * 1,707} 96,429] 81,220 76, 67213. 52| .054| 5,596). 
| | | | | | | 
8.2| 1.38 .006) 2.1 4,206] 1.13} .004 653| 27, 102)... 7,190| 6, 787| 1.20, .005) 3,232 
26.4) 4.45) .019) 7.7] 23,908) 6.45) .025) 5,420 1,673, 1,008).......... 36,133} 34,109! 6.02) .024) 4,430 
22.0] 3.71] .016| 6.5] — 21,761| 5.87} .023| 4,637 * | 907 9,407] 26,114) 24,652| 4.35] .018| 3,793 
5.6] .94) 004) 1.5] 3,107} .84) 003) 7ea) + | oh 5.593,  5,280| .93) .004| 
4.2| .71| 003} 1.1 2,564) .69| .003} 575, = * | eeiauel 4,393, 4,147) .73| .003 
14.1) 2.38] .010| 3.4 6,567 1.77) .007, 1,241 205) 146)... 8,058 7,607) 1.34) .005 
} } | 
4.7| .79| .003} 1.3 2,046) 55) 002, «431, * 3,590) 3,389) .60| .002 
3.3) .56 .002| 669] .18| .001/ 392). io ae 1,693, 1,598) .28) .001 
10.8} 1.82) 008 3 5,961| 1.61) 006 1,646) = 507) 146)... 8,551 8,072) 1.42) .006 
1.7, 28} 001| 707; .19) 001) = 144) ae Siercere 1,157; 1,082) .19} .001 
2.3} .39) .002| a a ad Ce 1,404 1,325} .23) .001 
4.2| .71| .003| 1 909] .25| 001) 198) 32+ | Ot Pn, 3,100  2,982| .53) .002| 
8.8| 1.48) 006) 2.3 5,772| 1.56) .006, 588 270) 112).......... 9,269| 8,750) 1.54) .006 
11.8| 1.99) .008} 3.2} 4,951, 1.33) .005) 1,149) = * _ eee: 9,783} 9,235| 1.63} .007) 
10.0) 1.68) .007| 2.6 4,926 1.33} .005) 1,006 . cesacas 9,655, 9,114) 1.61) .006) 
6.4) 1.08) .005| 1 4,269, 1.15} 004 980 . — seguens 8,197) 7,738) 1.36 me 
15| .25) 001, 44 177, .05 . 932| 880) .16| .001, 
1.0] .17} 001) = .2 152} .04) 7. ome 621] 586, .10).....| 
15.9) 2.68 .011| 4.3 8,765) 2.36 .009, 1,763| 1,630 325)... 19,727,  18,790| 3.31) .013 
8.0) 1.35) .006 2.4 8,096) 2.18) .008 1,633) 1,630 ’ 7,164 9,355) 8,831) 1.56] .006) 
2.3} .39 002) 6 480} .13) 222 “| * 1,436 1,356) 24) .001 
138.7/23.37, .099| 39.9] 146,857/39.61| .152) 29,305 8,657| 3,129] 159.9 192, 2.081 181, 2831. 7 .129| 
2 a) SS 2 Se Ee Sea er eo 
593.6).....| .425| 157.21 370.730 384] 77.712| 29.6461 11.7781 301.5661 600,695! 567.056|...| .402! 


‘Ta 


Armstrong and Stanley Counties combined. 


Before using these figures, see explanation page 19- 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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SALES MANAGEMENT 


A MAIL COUNT 


that counts 
WNAX AUDIENCE MAIL 1946 ...517,926 


This half-million mail response came from a five state area, in- 
cluding Iowa, Minnesota, Nebraska, North Dakota and South Dakota. 
78.26 per cent of all WNAX audience mail last year was addressed to 
a commercial program. 


WNAX COMMERCIAL MAIL1946.405 034 


* But there’s more to the story. 9 out of every 10 pieces of this 
commercial mail contained money or orders for items advertised on 


WNAX, 


That’s certainly proof that WNAX 


rings the cash register for its advertisers. 


If you want more proof, just get in touch 


with the nearest Katz man. 


SIOUX CITY - YANKTON AfFFitiATeD WITH THE AMERICAN BROADCASTING CO. 
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Burleigh 
Bismarck 
Cass 
Fargo 
Cavalier 


Dickey 
Divide 
Dunn 
Eddy. 
Emmons 


Foster 

Golden Valley 

Grand Forks 
Jrand Forks 

Grant 

Griggs 


Hettinger 
Kidder 
Le Moure 
Logan 
McHenry 


Mcintosh 
McKenzie 
MeLean 


Devil's Lake 
Ransom 
Renville 
Richland 


284 


COUNTIES 
CITIES 


oY ys) 49 says 


: elit Hay 


WI 


FOR ALL ITS 25 YEARS, 
ww DAY, FARGO, N. D. 


HAS BEEN THE LEADING STATION 
IN THE RED RIVER VALLEY! 


NBC - 


970 KC - 


5000 WATTS 


FREE & PETERS, weG.. 8 NATIONAL REPRESENTATIVES 


NORTH DAKOTA 


The “SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


*Withheld to “avoid “disclosure. 


POPULATION 
ESTIMATES 
1/1/47 
| Fami-} 
Total lies 
(fin | % 1 % | Gn 
thou- | of of | thou- 
sands) | State USA | sands) 
4.1| .72| .003} 1 
14.7| 2.59} .010| 3. 
10.2} 1.80} .007) 2.4 
1.7; .30| .001) = .4 
11.0) 1.94 - 2.8 
3.2} .56) .002) 
6.5| 1.15) .005| 1. 
23.6| 4.17) 017| 6. 
18.0] 3.18} .013] 5. 
54.2] 9.56) .039| 14. 
37.0| 6.53| .027| 10.6 
11.9] 2.10) .009| 2. 
8.2| 1.45} .006| 2. 
5.7| 1.01] .004) 1. 
6.8) 1.20] .005| 1. 
4.5) .79| .003} 1.1 
9.4| 1.66] 007) 1.8 
4.7; .83) .003} 1.1 
3.0| .53| 002) .8 
36.3| 6.41) .026, 9. 
26.0] 4.59] .019| 7.2 
6.5| 1.15| .005| 1. 
4.8) .85| .003| 1. 
6.8, 1.20) .005| 1. 
5.7| 1.01) .004) 1.3 
8.9| 1.57) 006) 2.1 
6.4) 1.13} .005| 1. 
12.2] 2.15| .009| 3. 
7.7| 1.36) .006 1.7 
6.6| 1.16] .005| 1.7] 
13.9| 2.45) .010| 3.4 
8.1) 1.43) .006} 1.7 
17.7) ee 013) 4.1 
| 

9.0) 1.59) .006, 2.4 
7.6) 1.34) 005, 1.7 
3.2! 56 002} 7 
12.9) 3 .009| 3.0 
7.1) 1.25] 005) 1.9 
8.3) 1.46 | 2, 
5.4, .95! .004) 1. 
17.2} 3.04) .012| 4.1 
9.4 1.66, .007} 2.1 
7.2| 1.27| .005| 1. 


RETAIL SALES—1946 


6yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of sone 
% | % 
of of General 
State} USA| Food Mdse. 
ee ee eee —— |} 
.62| .002 457 156| 
2.96] .010} 2,125 1,300 
-07| .004) 1,097 ° 
, ee 137}. ; 
1.58) .005 1,085 11 
| 
-68} .002 514 156) 
.73| .002 731 111 
.87| .020| 3,495) 3,000) 
5.62) .019 3,210 3,000 
16.00) .054) 7,633) 7,854 
13.60) .046 6,127 ° 
53} .005) 1,062 445 
1.28} .004) 1,279 433 
-77| .003|- 685 311 
.49| .002 537 “ae 
.95| .003 617 ° 
.86| .003 857 ° 
-96| .003 822 ° 
-55| .002 617 - ] 
9.50) .032) 5,084) 3,222 
8.30} .028} 4,082 ° 
-49) .002 ae 
-70| .002 457 ° 
-90| .003 822 178 
.57| .002 308 ° 
1.01) .003 777 ° 
.52} .002 183 ° 
1.34) .005} 1,359 233 
-73| .002 eee 
-65| .002 754 67 
1.41} .005} 1,199 ° 
-86| .003) 263 ° 
2.78; .009; 2,102 756 
1.18) .004 
1.06) .004 
. oe ie, 3 ae 
2.04) .007 
004 
s .012; 2,284) 1,823 
2.90) .010 1,793 1,823 
1.44) .005) 1,176 289 
.63| .002 662 * 
3.43) .012) 2,022) 1,234) 
1.23) .004 880) 178) 
.75| .003 514) | 


EFFECTIVE BUYING INCOME—1946 


Gross 
Dollars 


(in 
thousands) 


@D is ESTIMATES 


SALES- 

ADVER- 
TISING 
CONTROLS 


Gross 

Farm 

Net Dollars 

Dollars | % | % (in 

(in of | of Per thou- 

thousands)| State| USA | Family | sands) 
996; .17| .001; 2,490 
8,997; 1.55) .006) 3,213 
3,666) .63) .003) 4,073 
4,483) .77| .003) 2,637 
31,676 5.46) .022) 5,028 

26,505) 4.56) .019 = ae 
77,851|13.41) .055| 5,369 

57,455) 9.90) .041 ee 
8,414) 1.45) .006) 3,116 
7,864) 1.36) .006) 3,932 
4,674) .81) .003) 3,116 
3,264) .56) .002) 2,176 
5,903) 1.02) .004) 5,366 
7,842) 1.35) .006| 4,357 
5,999) 1.03) .004) 5,454 
3,508} .60) .002) 4,385 
51,928) 8.94) .037| 5,466 

42,911) 7.39) .030) 5,960)........ 
3,518) .61| .003) 2,345 
4,599) .79| .003| 3,833 
5,606) .97| .004) 3,737 
3,455) .60) .002) 2,658 
5,871) 1.01) .004) 2,796 
2,925) .50) .002} 2,089 
8,012) 1.38) .006) 2,671 
4,144) .71| .003) 2,438 
3,603) .62) .003) 2,119 

8,637; 1.49) .006) 2, 

5,172; .89) .004) 3,042 
16,426] 2.83) .012) 4,006 


-005) 2,981 
-005} 3,871 
-001) 2,104 
-009} 4,161 
-005} 4,220 
18,408) 3.17) .013) 5,259 
9,457) 1.63) .007| 4,978 
9,230) 1.59) .007) 4,615 
3,858) .66) .003) 2,572 
19,616) 3.38) .014) 4,784 
7,069) 1.22) .005) 3,366 
4,515) .78! .003! . 2,656 


$2328 


= = 


23888 88282 BRS8Re 22888 FER: 


—-— -. - « 


Before using these figures, see 


SALES MANAGEMENT 


explanation page 19. 


_QU Moming Lonq- 
Qh afternoon L . 


-All DAY LONG!- 


MOST-LISTENED-TO 
STATION in DES MOINES: 


FAI g 
f 


WHhtii FFOOCLEW Come 


Chu S. Gh le y be fa (3 behtiud 7 


ASK A KATZ MAN HOW WE PROMOTE 
THE DAYLIGHTS OUT OF THIS STATION! 


* See C. E. Hooper Station Listening Index, City Zone, 
Dec. 1946 — Jan. 1947. 


7 Cowles Statiou 
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NORTH DAKOTA— (Continued) sive estimates by SALES: MANAGEMENT 
POPULATION RETAIL SALES—1946 —— EFFECTIVE BUYING INCOME—1946 pees. 
TISI 
we GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % \Quale 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars |} USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State} USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) | tial In- 
thousands) dex 
Sheridan... 5.2| -92) .004) 1.2 1,532) .47| .002 240) ° ak were 2,877 2,713} .47| .002} 2,261) 4,979} .002| 50 
Sioux 3.2) .56) .002 .7 1,050} .32) .001 263 © Fe avcedenaadeden 1,809 1,706} .29) .001;) 2,437, 1, -001 | 50 
Slope 2.4 .42| .002 6 284) .09).... EERE. SERRE. SRR 1,225 1,155} .20) .001) 1,925) 1, -001 | 50 
Stark 13.6} 2.40) .010) 3.1 7,584) 2.33) .008} 1,679} 1,300 REE 15,464 14,583| 2.51) .010| 4,704! 13,587) 009 | 90 
Steele 4.2) .74) .003) 1. 1,705) .52) .002 445 ° SES 3,506 3,306) .57| .002) 3,306) 7,731) .002| 67 
Stutsman 21.6) 3.81) .015) 5.3 11,376) 3.50) .012) 2,307 700 ee 27,590 26,017) 4.48) .018} 4,909) 13,9 016 | 107 
Jamestown 10.0} 1.76) .007 2.6 10,363) 3.19) .010 1,999 700 295) 6,246 13 ,385 12,622) 2.17) .009 Ce sSsidees -009 | 129 
Towner. ... 5.9} 1.04) .004) 1. 3,310) 1.02| .003 685 233 See: 6,709 6,327] 1.09) .005) 4,218} 9,227] .004 | 100 
Traill..... 11.2) 1.98) .008) 2.6 6,410) 1.97) .007) 1,108 ° ee 12,508 11,795) 2.03) .008| 4,537) 17,616} .008 | 100 
Walsh. . 17.6} 3.11) .013) 4. 10,042) 3.09) .010) 1,736) 1,145 RE 18,869 17,794) 3.07; .013} 4,449) 21,738) .012 92 
| | 
Ward 31.2) 5.51) .022) 8.1 23,184) 7.13) .024) 4,855) 3,978) 1,226].......... 47,189) 44,499) 7.66) .032| 5,494) 14,373] .028 | 127 
Minot 20.0) 3.53) .014 5.6 19,355) 5.95) .020 3,632 ° 1,112 24,997 31,343 29,614) 5.10) .021 Serre .019 | 136 
Wells 9.9) 1.75) .007| 2.4 4,805) 1.48) .005 994 233 Galt ae 8,519 8,033) 1.38} .006} 3,347) 12,334) .006 | 86 
Williams. . 13.6) 2.40) .010) 3. 9,906) 3.05) .010) 1,919) 1,645 Uy asenanee 18,532 17,476) 3.01) .012) 4,854) 13,411) .011 | 110 
Total Above Cities 118.1|20.84| .085) 32.9 128, 586)39.56) .133} 20,843} 5,523) 4,669] 187,888] 189,357) 178,564/30.75) .127| 5,427 120 | 141 
State Total. . 566.7 -406' 138.8 325,024). 337! 65,180 33,567! 11,378! 439, 150! 615,720 580,624 -412' 4,183! 508,652' .388 | 96 
IOWA 
me | | | 
Adair 11.7 .49| .008) 3.4 6,233| .37| .006) 1,475 262) a 9,258 8,582) .35 006) 2,524) 12,662] .006 | 75 
Adams verre 8.5) .36) .006) 2.5 4,159) .24) .004 890 a Ss rackacee 6,165 5,715) .23) .004) 2,286) 7,590 004 | 67 
Allamakee...... 15.0} .63) .011) 4.0 9,133) .54) .009) 1,634 774| errs 10,667 9,888; .40 007) 2,472) 11,263} .008 | 73 
Appanoose...... 20.8} .88| .015) 6.1 11,066) .65) .012 3,415) 1,636) Pre 16,535 15,447) .63 O11 2,532} 6,191 012 | 80 
Centerville... . 9.8) .41| .007 3.0 8,649) .51| .009 2,325 . | eer 8,700 8,065) .33 006) oO ee -007 | 100 
Audubon 10.3} .43) .007) 2. 6,271; .37| .006) 1,555 264| _ Fee 8,436 7,820) .32) .006) 2,896) 12,137] .006 | 86 
| 
I bec aid gieiaie 20.5) .86) .015) 5.8 13,203) .78| .014) 3,495 950 SR, ccawsenes 16,487 15,283} .62| .011| 2,635, 24,414] .013| 87 
Black Hawk......... 88.8) 3.74) .064) 26. 76,226) 4.48) .079} 16,775) 12,155 2 Exiemwnieed 109,564; 101,566) 4.13) .072) 3,906) 19,517] .073 | 114 
Waterloo nes 69.5) 2.92] .050) 20.4 63,078) 3.71| .065) 13,153) 11,752 2,353 42,702 88,744 82,266) 3.34) .058 2 eee .058 | 116 
Cedar Falls........ 12.0| .50) .009 3.6 9,237) .54) .010 2,406 ° eased 12,116 11,232} .46) .008 ft ee -008 | 100 
Boone 29.8] 1.25) .021) 8. 17,668) 1.04) .018) 4,332) 1,900 _ _ eee 23,912 22,312} .91) .016} 2,625) 21,173] .018 | 88 
SS ee 15.0} .63) .011 4.6 12,796} .75| .013 3,136 1,830 435 ‘19 14,328 13,282) .54) .010 i eer -011 | 100 
sn chevaneaee 16.3} .69) .012) 4. 12,376) .73| .013) 2,086) 1,091 ae 14,642 13,573) .55) .010/ 3,016) 12,627] .011 | 92 
Buchanan........... 19.3} .81| .014) 5. 10,048} .69) .011) 2,179 581 SU ckaenans 12,006 11,130) .45) .008} 2,024) 15,238} .010) 71 
Buena Vista......... 18.0} .76| .013) 5. 14,971} .88) .016) 3,242) 1,214 ae 16,487 15,283) .62) .011| 3,057; 22,129] .013 | 100 
Storm Lake........ 6.0) .25) .004) 1.7 8,713) .51} .009} 1,767) 1,091 ee 7,666 7,106} .29) .005) 4,180)........ -006 | 150 
i sealipers Sam a 15.4) .65) .011) 4.4 8,955; .53) .009) 2,007 141 ae 11,478 10,640} .43) .008} 2,418) 19,027] .009 | 8 
ere 15.5} .65) .011;) 4.3 10,748; .63) .011) 2,352 493 ae Sadana wad 13,912 12,896; .52) .009} 2,999) 21,406) .010) 91 
EE cuh> wnnceudecn 21.5) .91| .015) 5. 15,696) .92) .016) 3,070) 1,672 EE <i iwtaninke 19,651 18,216) .74) .013) 3,253) 20,578) .014/ 93 
I  cccidanewk 5.8} .24) .004) 1.6 8,382) .49} .009} 1,315) 1,249 187 5,902) 6,195 5,743] .23) .004) 3,589]........ 006 | 150 
Cass..... 17.6| .74| .013) 56.2 14,221; .84) .015) 3,016) 1,408 Re 16,609 15,397} .63) .011) 2,961) 17,850] .013 | 100 
Atlantic 6.1} .26) .004) 1.9 9,158} .54) .009) 1,967) 1,249 295 3,046 7,493 6,946) .28] 005) 3,656)........ 006 | 150 
EER Sree eee 14.7) .62 10,328; .61) .011) 2,126 317 __ ~Beaee 12,665 11,740) .48| .008) 2,730) 21,931} .010| 91 
Cerro Gordo 42.1| 1.77 39,407) 2.32) .041) 7,501) 6,254) 1,422).......... 56,216 52,112] 2.12) .037| 4,492) 18,153} .037 | 123 
Mason City —s 30.0) 1.26 33,148) 1.95) .034 6,220 6,203 1,244 39,107 43 338 40,174) 1.63) .029 er -029 | 138 
Cherokee............ 17.9| .75 11,677; .69) .012) 2,684) 1,355 12,675 11,750} .48] .008} 2,448] 20,695) .010| 77 
Cherokee.......... 7.8| .33 8,268} .49) .009) 2,033 ° 295 2,358) 6,459 5,988) .24) .004) 2,603)........ -006 | 100 
Chickasaw. 13.4) .56 7,962) .47| .008) 1,794 546 ee 10,616 9,841) .40) .007| 2,660) 11,461] .008 | 80 
Clarke 8.7| .37 4,490) .26) .005) 1,209 739 Waszectunel 6,216 5,762} .23| .004] 2,216) 7,112) .005| 83 
Eee 17.3) .73 15,785; .93) .016) 2,551) 1,795 ee 18,231 16,900} .69| .012| 3,596] 22,164] .013 | 108 
Spencer 8.3) .35 12,160} .71) .012) 1,914 ° 528) 6,246) 9,319 8,639] .35) .006) 3,456)........ 008 | 133 
Clayton. . 21.7, .91 10,786} .63) .011| 2,365 176 _ Gee 18,870 17,492) .71| .012| 2,915) 17,500} .012| 980 
Clinton. . 45.2) 1.90] . 31,965; 1.88) .033) 8,571) 5,384) 1,072].......... 59,804 55,438| 2.25) .039} 4,331) 25,288] .036 113 
Clinton 31.5) 1.33 24,498) 1.44) .025 6,870 5,226 948 9,114 43 ,956 40,747| 1.66) .029 Bes on asden 027 | 117 
Crawford 18.1) .76 10,685) .63) .011) 2,538) 1,056 aa 14,307 13,263) .54) .009| 2,822) 22,677 10 | 7 
Dallas 22.1; .93 14,933} .88) .016) 4,212) 1,795 eee 21,628 20,049} .82| .014) 3,084) 18,468] .015| % 
| 
Davis 9.5) 40) . 3,968, .23| .004, 1,010 229 err 6,814 6,317} .26| .004) 2,256) 7,940) .005| 7! 
Decatur 11.9) .50) . 5,864) .34) .006) 1,834 581 SL ti acvocos 8,730 8,093) .33| .006| 2,312) 7,112) .007| 78 
Delaware... 15.8} .66) . 8,853) .52| .009} 1,834 387 Se. 11,499 10,660} .43} .008] 2,538) 16,171) .009| 8 
Des Moines......... 42.3) 1.78| . 28,988) 1.70) .030) 8,106) 5,860) 1,523].......... 51,723 47,947| 1.95| .034| 3,746] 16,451) .032 | 107 
Burlington 35.0) 1.47 26,317) 1.55) .027 7,388 5,860 1,460 27,215 42,364 39,271) 1.60] .028 i error .027 | 108 
Dickinson. . . 10.2} .43 8,179} .48) .008) 1,993 229 ERS - 9,754 9,042) .37) .006| 3,229] 12,627] .007 | 100 
Dubuque 58.9| 2.48 48,445) 2.85 .050| 9, 760| 10,552) ee 81,634 75,675| 3.08) .054) 4,820) 20,089} .050 | 119 
Dubuque.......... 48.0| 2.02 40,522) 2.38) .042 8,552) 10,153 915 48 , 629 68, 257| 63 ,274| 2.57| .045 ee .042 124 
Emmet 11.71 .49! . 10,125| .60| .010! 2,325 . | i See 12,066. 11,185! :45| .008/ 3,608) 12,673 009 | 113. 


*Withheld to avoid disclosure. 


286 


Before using these figures, see 


SALES MANAGEMENT 


explanation page 19. 
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9° because. ee Ce 


1. LARGEST 
PRIMARY COVERAGE 


WHO is the only 1-A Clear Channel station 
in Iowa. With 50,000 watts, this gives you 
larger daytime and/or nighttime primary 
coverage than any other station in Iowa. 


Daytime listening area includes nearly all of 
Iowa, southern Minnesota, northern Missouri 
and western Illinois. Complete BMB Audi- 
ence Report or 1946 lowa Audience Report 
available either through representatives or 
station direct. 


2 GREATEST 
SECONDARY COVERAGE 


WHO’s sky-wave signal goes on and on, bring- 
ing in mail during winter months from 30 to 
44 states regularly—from more than 50% of 
all counties in the U. S. A. 


3. BEST PROGRAM SERVICE 
WHO is basic NBC—has 22 of the 30 most 


popular network and local shows in the State. 
Big-time staff of producers, announcers, writ- 
ers. Tops in News—52.5% to 61.0% of lowa 
radio families usually listen to principal 
WHO news broadcasts vs. 7.8% to 13.4% for 
Station B. Tops in Farm Programs—-53.9% 
of Iowa families naming any favorite station 
for Farm Programs prefer WHO, vs. 13.8% 
for Station B. 


4, GREATEST POPULARITY 


WHO gets more of the Iowa listening audi- 
ence, for more hours, than all other radio sta- 
tions combined. “Listened-to-most” during 
daytime by 49.5% of Iowa radio families, and 
at night by 57.4%, aceording to 1946 Iowa 
Radio Audience Survey. (“Listened-to-most” 
stations have approximately six hours of lis- 
tener’s attention for every hour given to any 
“heard-regularly” station, in Lowa.) 


VIP SE 


SGU AEE ELE EE IE, 


Ey PLB 


5, GREATEST DEALER INFLUENCE 


Radio is considered the best state-wide adver- 
tising medium in Iowa to help sell goods 


—by 68.3% of Iowa grocers 


vs. 20.5% for newspapers 
— by 87.4% of Iowa druggists 


vs. 7.8% for newspapers 


Among those who prefer radio, WHO is con- 
sidered most effective radio station in state 


—by 71.2% of Iowa grocers vs. 9.7% for Station B 
—by 65.1% of Iowa druggists vs. 1.5% for Station B 


(According to polls conducted by Iowa Retail Grocers and 
Meat Dealers Association and Iowa Pharmaceutical Assn.) 


6. HIGHEST RATINGS 


WHO has the highest Hooperatings and 
Share of Audience in Des Moines during the 
great majority of daytime and nighttime peri: 
ods. In the “outside zone” (11 Iowa cities 
from 32 to 146 airline miles from Des Moines) 


WHO?’s Shares of Audience, Spring, 1946, are: 


8:00 a.m. to 12 Noon, Mon. thru Fri............ 46.7% 

12 Noon to 6:00 p.m., Mon. thru Fri.......... 51.5% 

6:00 p.m. to 10:00 p.m., Sun. thru Sat........ 64.0% 
* * * * 


You need WHO for adequate coverage of 
lowa regardless of what network (except 
NBC) or local programs you may be using. 
WHO is one of the “lowest cost per listener” 
buys in the country, dominating one of the 
most important sales territories. Ask us or 
Free & Peters for availabilities. 


+ for lowa PLUS * 
50,000 Watts 


B. J. Palmer, President ® J. O. Maland, Manager 
FREE & PETERS, INC., National Representatives 


Des Moines .. 


Sales Managemtrit 
WEST NORTH CENTRAL STATES 


lowa 
¢See also Minnesota, North Dakota, South Dakota, Kansas, Missouri, Nebraska) 


; WINNE: 
Bago. | WORTH HOWARD | Siiek 


Cities shown are those having 
retail sales of $20,000,000 


‘or more in 1942. 


uMe’DT FRANK. —"% | ELA Jousuour) 
" Se mauve O* Counties shaded are those having 
aun retail sales of $50,000,000 


Cedar Rapids @ or more in 1942. 


CARROLL 
¥—~ Tsnever|avow-ourame] oautas mo oo CITY POPULATIONS 
HARRISON BON i (1940 CENSUS) 


TIAWATTAMIE] cace UNDER 50,000 


Oo 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


1OWA— (Continued) sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 


ESTIMATES v 
GYD 1/1/47 yD ESTIMATES SALES TSM | ESTIMATES CONTROLS 


COUNTIES | THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) Farm 
lies snes ee ce Gross Net Dollars 
, | % | (in | Dollars | % | % Estimate | Dollars | Dollars (in 
thou- | of | of | thou- (in | of Dollars (in (in Per thou- 
sands) | State) USA |sands) thousands) | State Food % Drug (in és) thousands) | thousands) Family | sands) 
thousands 


o 


has 27.0) 1.14) .019) 7. | 1.00] . 3,628 22,333) .91| . 16,626] 
Oelwein... .. ate ‘ .34| .006 Ss e F 1,820 i > 8,855) . -006) ; 
Floyd... 6} .82| .014) 5. | 72). 2,844 14,043} .57| . | 16,731 
Charles City... .2| .43} .007] : .50) . 2,100 7,275] .30] . 
Franklin........... -1) .59] .010 . .57| . 1,993 9,579 r | 18,981 


.009 


1,608 7,586) .31| . 14,737] 
‘010 
009) 


1,967 10,481) . ° 19,855 
1,369 eae eee 9,709 P 20,392 
2,392 9,775) . é 15, 133 
2,937) 13,930) . ° 22,724 
2,060 7,567 : 


8238 


i=} 
= 
w 


EET MY 


Webster City... .. 


Hancock. . 
Hardin 


1,608 9,607 
3,761 17,324 
Harrison 2,166 13,178 
Henry caeas . 1,940 | 12,537 
Howard... vite A ; J , é , 1,581 8,140 
Humboldt. aeeea ; i 008) J d . 1,581 8,563 
oe...<. a 1) .38] . : 38) . 1,486) 8,375 


fowO.......ccccceeee | 10.2] 04]. | 60) . 2,007 12,022 

Jackson 17.7} .74| .013| 5. 66) . 2,777 14,184 

Jasper...... 28.6) 1.20) .020) . 319). d 3,787 26,733 
Newton........... | 15.0] .63| 011) 4. | .62| . 2,538 14,541]. 

Jefferson... .. | 14.0} .89} .o10) 4. .52| . 2,179] 1,173) 11,064! 145 

Johnson............. | 38.1] 1.60] .027) 11. 26,521| 1.56) . 6,312| opens 1.43 
lowa City... 22.11 .93! . 23,926] 1.41| .025| 5,422 | 4, ’ 24,888, 23,363 


“Withheld to avoid disclosure. 
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a 


.95| .017 ORR | 119. 
Before using these figures, see explanation page 19. 
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Nise | 
Your | 


Sales | 


in the greater 


SIOUX CITY 


lowa market 


S/OUX CITY 
IOWA 


a 


NEBR. 


USING THI 


- —_— a ‘ai 
% ~ e 
Gle Sioux Citu Sournal 
u- 
yr. T r SIOUX CITY'S NEWSPAPERS 
= | Ty - 
JOURNAL-TRIBUNE 
Steux CITY. 1OWA 
Ss 
l- 
C iationally B JANN & KELLEY, INC rt ee, en 
. Nationally By / ° ATLANTA SAN FRANCISCO LOS ANGELES 
x 
) 
7 a 
) ° The “SM” symbols mark original, exclu- 
‘ 10 W A— (Continued) sive estimates by SALES MANAGEMENT. 
, POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 
0 ESTIMATES TISING 
; 1/1/47 BYP estimates SALES BY) estimates CONTROLS 
3 —_— : 
5 COUNTIES | THREE STORE GROUPS| 1946 Gross | % |Qual- 
. CITIES Fami- (in thousands of dollars) Ferm | of | ity 
Total lies cae ad Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

0 thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
3 sands) | State} USA | sands)] thousands)| State} USA; Food | Mdse Drug (in thousands) | thousands)| State} USA| Family | sands) | tial In- 
9 2 thousands) dex 
9 Jones 18.2} .77| .013} 5.2] 10,367) .61| .011| 2,007 546 295)... 12,269} 11,373] .46) .008] 2,187) 21,173] .010| 77 
8 Keokuk 15.7| .66) .011| 4.9 9,692} .57) .010) 2,219 405 ae 12,563} 11,646] .47| .008] 2,377) 17,057] .009/ 82 
8 Kossuth 24.1) 1.01] .017/ 5.9] 15,582) .92) .016) 3,083 739 575)... 18,961 17,577|  .71| .012| 2,978} 31,911] .014| 82 
” Lee. 42.2| 1.78} .030| 12.8] 24,256) 1.43] .025| 6,511) 4,100) 1,150).......... 43,419] 40,249] 1.64] .029] 3,144) 11,986] .028| 93 

Keokuk. ..... 18.0] .76| .013| 5.6 8,993] .53) 009} 2,418] 1,496 435 4,755) 19,174) 17,774| .72| .013] 3,174]........ 012 | 92 
“ Madison 15.3} .64| .011| 4.6] 12,949] .76|] .013] 3,561; 2,604 668 2,702] 16,295 15,106] .61) .011} 3,284]........ .012 | 109 
5 inn. oom .85| . A 81,232| 4.77| .084| 15,205 16,351) 4,322].......... 147,116] 136,377] 5.55) . . 
i Cedar Rapids. 70.0] 2.94) .050| 21.2] 69,455] 4.08] .072] 12,627] 13,556] 4,025] 88,730] 123,047) 114,065] 4.64] .081] 5,980]........ .072 | 144 
a0 ee 10.2) .43| .007} 3.0 6,131) .36|) .006) 1,475 229 ee 8,061 7,473| .30| .005| 2,491) 11,228] .006 | 86 
: are 11.5] .48] .008) 3.4 7,263} .43| .008| 2,166) 1,408 WOE. cscunvec 10,099 9,362) .38| .007| 2,754) 8,942) .008 | 100 
i PRs 13.4| .56! .010! 3.3 6,665| .39| .007| 1,409 669 ee 9,501! 8,807! .36! .006| 2,669! 17,3491 .007!| 70 


Before using these figures, see explanation page 19. 


1 O W A— (Continued) Te ectmate Sates Wa enae cat 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 br S. 

DVER.- 

ESTIMATES TISING 
1/1/47 GD ESTIMATES GD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


General 
Mdse. 


#232 
@ 


616 
3,519 
* 


= 


333| 
« 


= 
~ 


1,056 
6,352 
* 


Se 
58 
= 
ao 
“a 
82 
Ww 


o 
o 
4 


s 
S 


= 


SRSepes BEERrBs 
RS88S & 


o 
= 


17,159 


o 
= 
an 


13,483 

6,169 
21,802 
12,262 


Suey 
82383 


Plymouth 
Pocahontas 
Polk... 


i 


167,514) 9. ° 32,148 


36,226) 2.13) . 5,684 
29,306 
11,333 
3,752 
10,456 


77,683 
72,053 


: ‘ 1,554 
27,131) 1. ‘ 1,476 19,949 


7,517 
13,152 


4,548] 349,912] 184,432 
7,483 
17.035 


Total Above Cities... . -2/40.97) . a 915,381/53.80) . 39,280} 1,228,753] 1,474,328 


State Total 2,378.1 680.8! 1,701,297 1.762 67,4731 1,834, 7271 2,653,101 


1 OW A— Metropolitan County Areas 


Cedar Rapids 91.6 066 A 084 147,116 
Council Bluffs 

(See Schedule 84) 
Davenport-Rock 

Island-Moline....32] 210.9 A P : 4,409 .187 | 
195.5 ‘ ls F 2 5,741 .203 
91.1 d y . a 6,625 105 | 
88.8 e . ° z .073 | 


“Withheld to avoid disciosure. Before using these figures, see explanation p2g¢ 19. 
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“All Right, Bertram, I'll Give You Back Your 1OWA Territory” 


No need for you to pine for the lush sales of 

urban Iowa—when the Des Moines Sunda 

Register packages that market so easily! as THE DES MOIN ES 
indeed, this one newspaper gives you 76% cov- 

erage of Iowa’s urban buyers—a statewide mar- 

ket ranking among America’s first 20 cities. You 

get it all at the low milline rate of $1.68—a unique 


opportunity offered by a unique newspaper! 


PACKAGES A STATEWIDE URBAN MARKET 


ABC Circulation September 30, 1946: 
RANKING AMONG AMERICA’S TOP 20 CITIES 


Daily 362,682—Svnday 475,461 


Basic Member American Newspaper Advertising Network 


...- WOW HAS NEARLY TWICE AS MUCH AUDIENCE... 


Based on new BMB figures WOW has nearly twice as much audi- 
ence in the 228 counties it serves as the second station in that 
area. Write, wire or phone the nearest Blair office, or Johnny Gillin. 


WOW Omaha....590 kc.5000 watts....an NBC affiliate 


NEBRASKA 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
1/1/47 


RETAIL SALES—1946 


yD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


GYD ESTIMATES 


COUNTIES 
CITIES 


8238 


oO 
= 
o 


82288 8 


THREE STORE GROUPS 
(in thousands of dollars) 


General 
Drug 


= 


64 
43).. 
85). . 
1,268 
2,206 


co] 
= 
La) 


283 


i8 


—_ = ot 


Het 


828 
28 


23s 
a 


steeee saeesi 
8388 88885 3: 


o 
= 
w 


SesexueRe £3883 
33 


Half-a-Billion Dollar Market 


IN THIS 8-COUNTY TRADING AREA 


Yeu Cn Gl wr 


Low Rates 
Concentrated Coverage 
Promotion cooperation 


2027 Dodge St., 


KBON 


OMAHA, NEBRASKA 


' 
4 


-4---° 


MONTGOMESY ' 


Se 


National Representatives WEED & COMPANY 


Paul R. Fry, Vice President 


SALES 


MANAGEMENT 


5“<“¢€ | -* 


5000 WATTS | YZ 
1290 KC 


BASIC ABC W. J. NEWENS, Station Manager 
EDWARD PETRY & CO., INC. National Representatives 


250 watts |mlZ . 
1240 KC 


BASIC ABC HARRY PECK, Station Manager 


= 8383: 2822/87 


Sess 


onal 


EDWARD PETRY & CO., INC. National Representatives 


CHARLES T. STUART, President and Executive Director 
e Executive Offices, Stuart Bidg., Lincoln, Nebr. @ 


NEBRASKA— (Continued) BS eee tee 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 


, ESTIMATES 
1/1/47 _&D ESTIMATES SALES CyD ESTIMATES 


| ; a an | | | ey 
COUNTIES |r THREE STORE GROUPS| 1946 Gross 
CITIES | Fami- | | | (in thousands of dollars) t Farm 
| lies | ; ; : Gross | Net | Dollars 
(in | ie | (in Dollars % % Estimate | Dollars | Dollars | % | 2 (in 
thou- | | ° | thou- | 0 loonie eral | Dollars (in (in Per thou- 
sands) ‘slat USA jeande) thoueands)| State ty Food | Mdse. | Drug . (in “ thousands) thousands) ‘State USA Family | sands) 
| fr thousand s) 
Dawson 16.4 1.30 012] 4.6] 14,856! 1. 67, 15} 2, 877| 1,286 645 sd | 48,281] 1. 235 .013 
Deel ; .3| .26| .002|} 8 2,681) .30| .003 362/ ae ne , 895) 2,799} .21) .002 
Dixon .2| .73| . 2.4] 4,221) .47| . 916] 103138]... ,636| 7,304) a 005 
Dodge -8| 2.05) . 7.6 19,949| 2.24 ‘ 1,821 713}... ios ,518| —-25,643) 1.89) .018 
Prem -6) 1.24) . 4.7 15,125) 1.70) .016 ‘ * 509 997 18,066) 17 ,470) 1.29) .012 
Douglas 275.1\21.85) . 80.7 241 ,326)27.15 . 250 56, 635| 35,855, 11,056)... 439,919) pened rompers -302 
Omat 252.0/20.01) .180) 74.0 eae sien ° 244| 55, ~_ 35,623) 10,954 954, 152 420,168) 406,303|29.98 — 


Ee SsSeasc8 


2,527\ . eal 


Dundy 1 wos + | . 3,399| 3,287 .24| .002| 

Fillmore x: 4,618] .52| .005| 1,215] | Be gsi. 8,206 7,935} .58| .006 

Franklin 4) 51). 1. 3,207, .36| .003} 980) * | ae 7,412} 7, 167) - .005 . 

Frontier 1 2,450| .28| .003) 490 ~—s-_125 ed esas 4.751; 4,594 .34| .003 .003 
2 


Furnas 5,401| .61| .006! 1,375 68 aS 9,469, 9,157 a 006! 


Withheld to parr Glechecure. , Before using these figures, see explanation page 19. 
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Sale Managemint 
WEST NORTH CENTRAL STATES 


(See also Minnesota, North Dakota, South Dakota, Kansas, Misse::i, 
lowa ) 


Sv0UA 


NIEBRIAS 


eux wuTte 


CHERRY 


CHEYENNE 


CUSILR 


Cities shown are those 
retail sales of $20,000,000 
or more in 1942. 


having 


Counties shaded are those having 
retail. sales of $50,000,000 


or more in 1942. 


Nebraska . 


HAYES 


Ree 


RL OWILLOW 


}HARLAN 


= 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


Prepored by CHABIMAKERS New Tow 


NEBRASKA— (Continued) | 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


yD ESTIMATES 
1/1/47 


Kearney... 


Keith..... 


COUNTIES 

CITIES Fami- 

Total lies 

(in % % (in 

thou- | oO thou- 

sands) | State} USA | sands) 

Ee 27.8) 2.21) .020) 8.2 
BONN, i ocanceees 13.0} 1.03) .009 3.9 
Ree 3.8} .30) .003) 1.0 
eee 2.9} .23) .002 7 
Reais 2.8) .22) .002 7 
| A 1.1) .09) .001 3 
Bc ciucccmbans 5.4; .43) .004) 1.4 
TAREE ee wee 30.3) 2.41) .022) 8.9 
Grand Island...... 25.0) 1.99) .018 7.6 
Hamilton............ 8.5) .67| .006) 2.4 
cw capkécawes 5.8} .46) .004) 1.6 
RRR are ee 2.5) -20| .002 6 
Hitchcock . . 5.4) .43) .004) 1.5) 
Rakion Aemiekad 13.7, 1.09) .010) 3.5) 


1.2) .10) .001 a 
7.2! -57| .005) 1.9 
en 13.3) 1.06) .010) 3.9 
er ey 7.3} .658) .005) 2.1 
6.1} .48) .004) 1.8 


Bod sits 2) .49) . 
Keya Paha.......... 2.4| -19} .002 ¢ 
 eskicicnies 3.7; .29) 003} 1.0 
as 14.3) 1.13} .010| 3.8 
eas hieioes 103.7| 8.24) .074| 31.5 
taka ieee 95.5! 7.591 .068! 29.9 


RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

ESTIMATES SALES ESTIMATES CONTROLS 

THREE STORE GROUPS 1946 Gross % |Qual- 

(in thousands of dollars) Farm of ity 

Gross Net Dollars | USA | of 

Dollars | % | % Estimate | Dollars | Dollars | % | % i Po- | Mar- 

(in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

thousands)| State) USA| Food | Mdse. Drug (in thousands)| thousands)| State| USA| Family | sands) | tial | In- 

thousands) dex 
17,319} 1.95) .018} 4,412) 1,991 ET 27,926 27,004) 1.99) .019} 3,293 

12,469; 1.41} .013 2,856 1,889 781 6,627 15,148 14,648} 1.08) .010 ee 
1,822) .21| .002 586 ° a 3,924 3,795) .28) .003) 3,795 
1,706 19| .002 384 ° w PD ssaewnys 2,337 2,260} .17| .002) 3,229 
1,116} .13] .001 ee ae ree 2,594 2,508) .19) .002) 3,583 
1,270} .14) .001 805)........ © DF okenens 961 929} .07| .001) 3,097 
2,552; .29) .003 512 ° ae 4,751 4,594) .34) .003) 3,281 
24,311) 2.74) .025 5,062 6,941 Sas 32,566 31,491) 2.32) .022) 3,538 
22,412) 2.52) .023 ° 4,631 804 32,215 30,028 29,037) 2.14) .021 | ee 

3,836; .43) .004 1,151 341 See 6,663 6,443) .48) .005) 2,685 .005 | 83 

2,681; .30) .003 714 193 _ ERA 3,522 3,406) .25) .002 2,129 .003 | 75 

411} .06)..... SAR Aes. Se 1,453 1,405) .10) .001 2,342 001 | 50 

2.951, .33| .003 629 68 De sccmeaze 4,438 4,292} .32| .003) 2,861 003 | 75 

7,774 87; .008 1,598 524 _ ERERSER INS 10,520 10,173 75| .007; 2,907 008 | 80 

1,835; .21) .002 117 ° Fe a daaamed 899 846 06| .001 4,130 001 | 100 

2,976) .33) .003 831 ° EE 5,008 4,843 36} .003 2,549 .003 | 60 

9,314) 1.05) .010| 2,227 ° _ Ieee 15,517 15,005) 1.11) .011) 3,847 011 | 110 

3,490} .39) .004 735 262 a 6,026 5,827) .43) .004 2,775 004 | 80 

2,617; .29| .003| 1,066 193 ee 4,941 4,778| .35| .003| 2,654 .003 | 7% 


7,736 ° 

590; .07) .001 181 ° 
2,874) .32| .003 586 a 
6,453} .73| .007; 1,620 68 
93,044 10.47) -096; 20,153) 19,653 
88 ,852'10.00! .092| 19,015! 19,653 


81,264 


9,313 
137,850 
135 , 234 


1,557; .11| .001) 3,114 
3,567; .26) .003) 3,567 
9,006) .66) .006) 2,370 
133,301) 9.83) .095) 4,232 
130,771! 9.65! .093! 4,374 


Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


KFAB 


COLUMBIA BROADCASTING SYSTEM 


Lane Re a S . 
oN ie : 
i oe 
3 th * 
ae , = 
3 5 
ues de 
eth ae . 
ey Cia, Aone 
ice “See | 4 


OMAHA: 


NEBRASKA->- 


HARRY BURKE Represented By 
Genera | Manager FREE & PETERS, Inc. 


NEBRAS 


K A — (Continued) 


The “SM” symbols mark original, e:cly 


sive estimates by SALES MANAGEM: 


COUNTIES 
CITIES 


CN ike hae onan 
North Platte....... 


Mi icsssvadenaris: 


Scottsbluff ; 
Seward... 


Sheridan........... 
Sherman........... 
A annsaanivens 
Sa ‘ 
Thayer....... 


19.5) 1 -014) 4.8 12,290 
9.0 -006} 2.5 9,788 
7.3 -005} 2.1 3,105 
11.5 -008; 3.3 11,058 
8.0 006) 2.3 9,609 
16.2) 1 -012) 4.4 11,623 
3.2 -002 8 2,040 
13.3) 1.06) .009) 4.2 7,633 
11.7; .93) .008) 3.1 3,053 
17.2) 1.37) .012) 4.9 9,044 
35.4) 2.81) .025) 9.2 31,905 
15.0) 1.19) .011| 4.0 19,628 
12.1) .96) .009) 3.4 6,260 
8.9} .71) .006) 2.4 8,069 
6.0) .48) .004) 1.5 2,527 
3.1) .25) .002 8 641 
5.9} .47) .004) 1.5 2,040 
10.8) .86) .008) 3.1 6,145 


ay 
. 


YF&BBesB BeESRBEEB BHEBR 


now 


04 


e888 8222823 
a _— 
no = co w 


i) 
t 
i) 


ge288 3! 


2,760| 1,388 ee 
2,249 . 419 4,384 
671 103 ce 
2,270 . 419 a 
1,737| 1,627 340 5,709 
2,675| 1,570 600]. 
288) . . 
1,918 319| et 
629]........ 45]. . 
2,249 478 oo. td 
5,648} 3,619! 1,257).......... 
3,559| 3,152 a 10,373 
1,716 398 181 
1,588 546 "RR 
693 148 114 
181 | . 
586 . | 91). 
1,577 262| 2721. . 


13,351 


16,151) 1.19 
8,768) .65 
4,984) .37 
14,485) 1.07 
10,832} .80 
15,276) 1.13 
3,092 
11,417 
6,173 
14,854) 1 
41,512) 3 
18,832) 1 
10,540 
8,659 
4,292 
1,643 
3,579 
8,768 


& S@8seBe BBRsseE B 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 br 
VER. 
ESTIMATES TISIN: 
BY 1/47 CLD estimates SALES GYD estimates CONTROLS 
THREE STORE GROUPS| 1946 | Gross |} % |Guat 
Fami- (in thousands of dollars) Uy Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in %\|% (in Dollars %\% mate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- [| ten- | ket 
sands) | State) USA | sands)| thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands)| State| USA| Family | sands) | tial | in- 
thousands) | dex 
26.7) 2.12) .019) 7.4 21,090) 2.37) .022; 4,390) 2,412 er 25,489 24,648) 1.82) .017| 3,331) 17,531] .019 10 
16.9) 1.34) .012 4.8 17,627] 1.98) .018 3,602 2,412 so 10,704 17,964 17,437) 1.29) .012 See -014 | 117 
1.4); .11) .001 4 718} .08) .001 SEE i eee 1,409 1,363) .10) .001 3,408; 1,573] .001 | 100 
1 -12| .001 4 359} .04)..... i, OPES ih SESE 805 778| .06) .001 1,945 911} .001 | 100 
1.0} .08) .001 3 192} .02)..... fh Pee Sea! See 693 670} .05)..... 2,233 . ee 
23.9) 1.90) .017; 6.8 17,960) 2.02) .019} 3,495) 2,629 §32 22,169 21,437| 1.58} .015) 3,153) 9,221) .017 | 
3,815 


9,176] .012 | 86 
ape -007 | 117 
6,366] .004 80 
9,134] .010 | 125 
soreees -008 | 133 
16,132] .012 | 100 
3,189} .002 | 100 
11,76C] .008 | 89 
8,679} .005 | 63 
1. -010 | 83 
39,803} .029 | 116 
eee -015 | 136 
10,32€] .007 | 78 
9,297] .007 | 117 
4,621} .003 | 75 


6) . 372} 04)... et Bg, Wee 738 714] .05| .001} 1,785} 900) 

i ecdassveesunad 13.1| 1.04] .009) 3.8] 9,198] 1.04| .010] 1,982) 933/340}. 14,265] 13,794| 1.02] 010] 3,630) 15,492 

Total Above Cities....} 496.0 30.39 .355| 146.4) 472,242 53..14| 469) 99,543| 74/438] 20,605] 1,148,297] 727,063 703,069|51.87| .498| 4,802)... 

seal ancient ee SS eee es ee = aS SS eee eee ee 

State Totals. ........ 11,259.1!.....| .902| 367.2] 988,737|.....| .921! 200,548! 104,571| 37,4201 1,384,421] 1,401,638| 1,355, 384) .961| 3,794) 816,508 
NEBR ASK A— Metropolitan County Areas - 

Lincoln............ 65) 103.7)... 074) 31.5) 93,044).....| .096) 20,183) 19,653] 4,002).......... 137,850, 133,301)... 095} 4,232}. 091 | 128 

Omaha- | | | | 
Council Bluffs....84| 337.5)... .242| 98.4 vane oa | .288} 67,850 41,539] 13,247].......... 515,308) 495,443)... .352| 5,035). 311 | 129 
KANSAS — Counties and Cities 


Great Bend. . 


14,334 


15,294 


icttertmacess 18.7) 1.03) .013) 5.8 14,876) 1.05) .015 1,358) BE teseexens 18,653 17,123] .91| .012) 2,962) 7,724) .013 | 100 
Fort Scott......... 11.2} .61) .008) 3.6 13,119) .93) .014) 2,853) 1,290) 473 5,022 14,187 13,024) .69) .009) 3,618)........ 010 125 
Ms s2c46seerees 14.2) .78) .010, 4.3 11,475} .81| .012) 2,348) 1,765) ee 15,647 14,364] .76} .010| 3,340) 15,015] .011 | 110 
eee 32.6) 1.79) .023) 9.6 25,309) 1.79) .026) 6,116 2,131) __ aEPereer 31,849 29,237| 1.55) .021; 3,046 wa 023 100 
El Dorado......... 12.41 .68) .009| 3.6 14,2481 1.01) .015! 3,130! 1,928) 127 4,589 13,601 12,486| .66) .009! 3,468!....... O11 | 122 


296 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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OMAHA 


WORLD-HERALD 


CONSUMER 
ANALYSIS 


OF THE 


GREATER OMAHA MARKET Get Your 
THIRD ANNUAL REPORT 


Reservation 


1947 in Early 


REVEALS BUYING HABITS AND BRAND PREFERENCES OF 82,826 
METROPOLITAN OMAHA FAMILIES 


Includes Food, Drugs, Cosmetics, Tires, Gas, Oil, 
Alcoholic Beverages, Tobacco, Small Electrical 


Appliances, Paint, Pens, Anti-Freeze, etc. 


Yes, agam for the 3rd year, an accurate up-to- ing and selling job in the great Nebraska-South- 
the-minute picture of 82,826 metropolitan Omaha western Iowa market. Write for your copy to- 
families’ shopping and buying habits—a survey day. Simply use your letterhead and address your 
that tells all—what they are buying, and where. request to our National Advertising Department. 


The Omaha World-Herald Consumer Analysis 


offers real information on buying habits, brand 


preferences, and dealer distribution. It affords an 
opportunity for valuable comparison with 1945 


and *46. This comparison will show important 


trends and changes in both consumer and retail 


4 
BEVRASE 


store distribution of hundreds of branded products. ra 


The answer to those all-important questions, WORLD-HERALD 
and many more, are in the new edition of the Lhe Hines Gi. 
One ede Hewspapers 
Omaha World-Herald Consumer Analysis which G queens ud evenasees: OF gansd stanied. coun 


National Representatives, O'Mara & Ormsbee, Ine 


was designed to help you do a better advertis- New York, Chicago, Detroit, Los Angeles, Sen Francisco 


Net Paid Circulation Average March, 1947—Daily, 225,497; Sunday, 232,147 
MAY 10, 1947 297 


KANSAS — (Continued) 


COUNTIES 
CITIES 


RETAIL SALES—1946 


JM ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


General 
Food | Mdse. | Drug 


Arkansas City... .. 
RE 


Dodge City........ 
Psiictdsnsanes 
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*Withheld to avoid disclosure. 


The “SM” symbols mark original, ele. 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1946 


ELD estimates 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


iow ¢ 


Over 90% of the farm men and women 
in this five-state area turn first to WIBW 
for helpful information and sound, 
dependable guidance concerning every 
phase of farming operations.* 


On its first broadcast almost a quarter-century 
ago, WIBW was dedicated to the service of Amer- 
ican agriculture. We have never lost sight of this 
goal. Each passing year has brought additional 
services that would help our listeners increase 

yields, save work, make farm- 
ing more profitable, and farm 
life more attractive. 


The 


latest addition to 


WIBW’s ever increasing serv- 
ice program is “The Flying 
Rooster”, our own airplane 
and wire recording equipment for on-the-spot cov- 
erage of important agricultural activities of inter- 


est or benefit to our listeners . . 


. how recognized 


as the “First Families of Agriculture”. 


Because we’ve never given him 
a bum steer, the man of the 
house has absolute confidence 
in the brands we recommend. 
He asks for and buys them by 
name. 

*Kansas Radio Audience, 1946. 


Through carefully planned pro- 
grams and close cooperation 
with farm organization and 4-H 
Club leaders, WIBW is build- 
ing a second generation of those 
who buy because they “heard it 
on WIBW”. 


WIBW, Topeka 


REPRESENTED BY CAPPER PUBLICATIONS, INC. 


General Manager 


BES Ee 
Because our years of homemaking suggestions 
have helped the women of .these “First Fam- 
ilies’ make their homes more attractive and 
their housework easier, they are quick to act 
upon our buying suggestions. Just ask any mer- 
chant how much faster WIBW-advertised prod- 


ucts move. 


THE FIRST FAMILIES OF 
AGRICULTURE LIVE HERE 


Here is our 14 m.v. 
line. It encloses the 
accumulated buying 
power from years 
of bumper crops— 
plus that of 1946, 
the largest ever har- 
vested and sold at 
such high prices. 
Here too are the 
homes where WIBW 
is the ‘‘most- 
listened-to” station.* 


COLUMBIA’S OUTLET FOR KANSAS 


KCKN, Kansas City 
NEW YORK, CHICAGO, KANSAS CITY, SAN FRANCISCO 


K ANS AS— (Continued) a’ tne etaate"y SALES WARACE Gt 


POPULATION RETAIL SALES—1946 Hs EFFECTIVE BUYING INCOME—1946 SALES. 
ADVER. 
ESTIMATES TISI 
1/1/47 yD ESTIMATES GYD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


Drug 


co... 
| Sex 


. 
oO 
= 


88 


= 
— 


883: 


. 
oo 
a1 
on 
. 


—_ = = 2 a ee 


— 
- 


S888S8 83° "83 
88888 $2233! 
28 se8ee 4se 


Soe 
88 
= 
ny 
£83 
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—_ 
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288888 8888s 888222 
= 
ss 
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o 
= 
= 


oO 
= 
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8288 3: 


. 
= 
eo 


885258 


— 
o 
oe 


g2883 3: 


3,123 2,867 


6,761 
6,262 
8,111 
1,419 
2,514 


-004 
004 
-009 
-030 
-028 
-002 
-228 
-200 
-006 
-105 
-098 
-002 
005 
-004 
006 
-001 
-002 


oO 
= 
— 


e888 8283: 


Wallace. . 


Washington 
Wichita. .. 
Wilson...... 
Woodson... 
Wyandotte....... 


Kansas City...... . ’ : ° : f . ‘ 27,518} 11,746 127,608] 195,305) © 179,290 


Total Above Cities. ° 788 ,592)55.72) . 201 , 350 20,749 736,344] 1,086,478) 997,387 


—|—--- 
State Total........ ]1,821.9)... '1.305/841.2 | 1,415,215 , | 168,524 0.473 eee 2,052,400) 1,884,103)... 


| 


baie 


K ANS AS— Metropolitan County Areas 


Kansas City | 
(See schedule 61) 

Topeka. . 125 95.4| -068) 29.9 104, 528 -108} 20,752 16, 032| 161,985} 148,702 -105} 4,973).... 
Wichita. oe ISB — ..+-| 184) 67.5 218, 752| | .227| 46,335) 35, 035) y 350,468} 321,730 228 
| | 
| 


| 
| 


1 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


300 SALES MANAGEMENT 


LET US BRING 
YOUR WICHITA 
DATA FILE 
UP-TO-DATE 


TOP RANKING 
KANSAS 
MARKETS 


TOP FIVE 
MARKETS 
COMBINED 


OF STATE 
POPULATION 


PERCENT 
FAMILIES 


a 
° 
x 


There are just 5 worthwhile SOURCE: 

markets in Kansas — these cen- S.M. 1947 SURVEY 
ter around the cities of Wichita, OF BUYING POWER 
Kansas City, Topeka, Hutchin- 
son and Salina. i. 

Wichita (Sedgwick County) ee 
is by far the greatest of these 
markets and the Wichita Eagle 
gives the greatest coverage in KANSAS CITY (WYANDOTTE) 
this No. 1 Kansas market; in TOPEKA (SHAWNEE) 
city zone (Home Delivered) 1 
circulation the Morning AND 
Evening Eagle each reaches ae. HUTCHINSON (RENO) 
5,748 more families than SALINA (SALINE) 
their competition. 


HERE IS THE COVERAGE RECORD 


Sedgwick Co. % of 
Rate Newspaper Circulation Coverage 
Both 


for Wichita Eagle Morning 47,713 70.5% 


18¢ Wichita Eagle Evening 45,404 67.1% 
a line 


- - Competitive Evening 43,228 64.0% 


Circulations: A.B.C. Audit 3/31/46 Population: 67,500 families $.M. 5/10/47 


WICHITA EAGLE 


Morning Evening Sunday 
WICHITA @ KANSAS 


Represented by O'MARA & ORMSBEE,. 
* “4 


10, 


(See also Minnesota, North Dakota, South Dakota, lowa, Nebraska) 


Sales Managem 
WEST NORTH CENTRAL STATES 


Kansas - Missouri 


= K A 


SHERMAN THOMAS 


Cloud 


RePusuG & 


. ‘ 

.| PUTNAM (sc’y. SCOT- \ 
. ey LAND |CLARK') 
sutt Taoair = 
] VAN KNOKT ews 1 
ee 


or more in 1942. 


parent —— ‘AUDRAIN 
WALLACE] LuGaN TAWA SALINE 7 HOW. 
GOvE TREGO | euus [russeu| “OM ARD MONT4 LINCOLN 
Me 
ry SALINE st 
- GREE. | < 3 LA! SON « 
ur 3 SCOTT | LANE | NESS — 6 LYON FRANK-| MIAMI MONt- * 
z +———\McPHER-|  * | LN EAU /core} SAGE] Sl FRANKLIN . 
RICE Son | MARION | chase ——j sates ENTON MOR. 2s JEFFER: 
TON” | FINNEY Oceman “NEE eo an GANS MILLER same ¥ sang 
~ DER. 13 
s = = RENO HARVEY NON ST. CLAIR en For | = z mt 
= v STAFFORO Hutchinspa_—__| BUTLER | GREEN- | wooo. | ALLEN | BOUR. hicn. | CAMDEN TS TT PHELPS oF ive. 
- FORO Owards————— rh woop | SON Bon BYERNON ORY SKI = 81. \ PERRY™ 
ANTON! GRANT! HAS. cy PRATT Per age 2 CEDAR ¥ a es RA'C ° 
KELL KINGMAN |<. -@! Wichita WILSON! weo- ro LACLEDE MAOI- CAPE“ 
Evorton MEADE | : ELK SHO [Fon BEARTONT Soe TEXAS REY. SON GIRAR- 
Sew LARK }———+ BARBER SUMNER | COWLEY { weB- WRIGHT NOLDS DEAU 
AR COMAN. HARPER GREENE | ST SHAN- 4 
reveng 48 | ~- a LMONT- | LA. [CHeRO-S JASPER — NON WAYNE. |ING 
- Taugua POMERY|BETTE | KEE 1 tANce | @ Springfield SCOT )o 
see _— CARTER DARD Miss.j 
ae : NEWTON 
Cities shown are those having BARRY soweus} OREGON] mipicy ~ 3 
P Mc. NEW 
retail sales of $20,000,000 Ghat L nado! 
CITY POPULATIONS | PEM. 
; . 1° 
or more in 1942. (1940 CENSUS) / a aa 
Cate e 
. . © UNDER 50,000 
Counties shaded are those having ’ 
@ 50,000 TO 100,000 SCALE OF MILES 
retail sales of $50,000,000 @ 100,000 OR OVER a = =. 
oO ‘ 


MISSOURI 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES 
1/1/47 
COUNTIES 
CITIES Fami- 
Total lies 
(in | % | % | (in | Dollars 
thou- | of | of | thou- (in 
sands) | State} USA | sands)} thousands) 
i sncceeanenedas 18.3) .49| .013) 5.7 12,940 
Kirksville......... 11.3} .30) .008) 3.8 11,690 
Ms caknecthane 10.7} .29) .008} 3.3 " 
Ee 10.7| .29) .008) 3. 
SL, ocianeiminnies 22.9) .62) .016) 7.2 
RE eee 10.1] .27| .007) 3.3 
| ee 20.0} .54) .014) 5.5 
TERRE ees 11.3) .30) .008) 3.4 
| RR ere 16.4) .44) .012) 5.2 
Ss wreeeenaes 9.2} .25) .007} 2.7 
0 ee 9.9} .27) .007) 2. 
RT 35.4) .95) .025) 11.1 28,397 
Cape Girardeau...... 
Cape Girardeau.... 


RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 
SALE ADVER- 
yD TISING 
GYD ESTIMATES SALES ESTIMATES CONTROLS 
THREE STORE GROUPS| 1946 Gross % \Qual- 
(in thousands of dollars) Farm of | ity 
Gross Net Dollars | USA | of 
% | % Estimate | Dollars | Dollars | % | % (in | Po- | Mare 
of | of General Dollars (in (in of | of | Per | thou- | ten- | ket 
State} USA| Food | Mdse. | Drug (in thousands) | thousands)| State| USA| Family | sands) | tial | In- 
thousands) dex 
-60) .013) 2,466) 2,093 
54] .012} 2,063 ° 


4,843 
3,867 


15) .077 
103,998) 3.01) .074 
15,087) .44) .011 


2323: 


302 


*Withheld to avoid disclosure, 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


— 


of 81.0% i KXOK's morning audience, 19.2% 


: in the afternoor and 38.4% erica eveni ng 


a 
VOW 


KILOCYCLES 


5000 WATTS...FULL TIME 
OWNED AND OPERATED BY 
THE ST. LOUIS STAR-TIMES 
BASIC STATION ABC NETWORK 


call a JOHN BLAIR representative. 


BEN LUDY, General Manager 
KCKN, Kansas City — WIBW, Topeka 
ELLIS ATTEBERRY, Manager — 
KCKN, Kansas City 


M | S S '@) U Ri— (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 
ESTIMATES — TISING 
CD 1/1/47 CD ESTIMATES 6D ESTIMATES 
COUNTIES THREE STORE GROUPS % 
CITIES Fami- . | (im thousands of dollars) Farm | of | ity 
Total lies Gross Net Dollars | USA 
(in | % | % | (in | Dollars | % | % mate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- thou- (in of General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State| USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State] USA} Family | sands) | tial In- 
thousands) dex 
ne as eal 18.2) .49| .013 5.7 9,049) .42) .009 1,715 589 _ er 11,749 10,397; .30| .007| 1,824) 10,809] .009 | 69 
ee 9.6) .26) .007) 3.0 3,313) .15) .003 594 301 207; 4,557 4,033} .12| .003} 1,344) 3,980] .004/| 657 
ee 14.4) .39) .010) 4.2 6,392) .30} .007| 1,267 340 Sar 7,558 6,689} .19) 005) 1,593) 10,229] .007| 70 
Christian............ 11.2} .30) .008) 3.2 3,141) .15) .003 392 222 EEA 4,181 3,700} .11) .003} 1,156) 5,465) .004/| 50 ! 
us os tae sicher 9.1) .25) .007) 3.0 3,782| .18) .004 695 131 92 4,700 4,159) .12) .003) 1,386) 5,079} .004| 657 
Ds causkeneuyeks 35.2) .95| .025) 11.0 24,693) 1.15) .026) 3,711) 1,308) 1,252 30,610 27,089} .78) .019| 2,463) 12,478] .022| 88 
No. Kansas City... 3.5} .09) .003 1.1 10,127) .47| .011 1,054 ° ° ° 4,934 4,366 13} .003 i ate comical .005 | 167 
Clinten........ 11.8) .32) .008) 3.7 7,549) .35) .008) 1,368 654 207 9,603 8,498} .25) .006) 2,297) 9,424) .007/| 88 
Ree 36.5) .98| .026) 10.1 25,756] 1.20) .027| 4,462) 3,519) 1,252).......... 26,083 23,082) .67) .016) 2,285) 6,537] .021 | 81 
Jefferson City...... 24.6) .66) .018 7.0 24,037) 1.12) .025 4,249 ag . 6,590 23 ,580 20,867 60) .015 tC ae .019 | 106 
i. ccouweeeeces 16.5) .44) .012) 4.8 9,049) .42) .009) 1,536 759 414 11,576 10,244) .30) .007| 2,134) 8,305) .009 | 75 
Ee 9.3) .25| .007) 2.5 4,407| .20| .005 594 157 ee 4,801 4,249} .12) .003} 1,700) 2,941] .004/| 6&7 
dca uirnalna gies 9.2} .25| .007) 2 2,876) .13| .003 516 275 138 4,059 3,592) .10) .003) 1,330) 5,384] .004| 67 
Dallas 9.7| .26| .007| 2.6 2,344) .11| .002 280 248 92 2,960 2,620; .08) .002} 1,008) 3,542] .003 | 43 / 
I is Pun conne 10.5) .28) .008} 3.3 4,063) .19] .004 886 301 195 5,107 4,520} .13| .003) 1,370) 8,040) .004/| 50 
De Kalb. 8.2) .22) .006) 2.5 3,141} .15) .003 650 183 = 4,700 4,159) .12) .003) 1,664) 7,338] .004/ 67 
ESE 9.9) .27| .007| 2.7 4,814) .22) .005 650 471 ERR 6,826 6,041) .18) .004) 2,237) 3,582) .005)| 71 
Re 12.2; .33) .009) 3.0 3,016) .14] .003 392 131 ° 3,682 3,258} .09) .002} 1,086) 4,468} .004 | 44 
Dunklin 40.9) 1.10) .029} 10.1 19,161} .89| .020) 3,217) 2,087 793 26,693 23,622; .68| .017| 2,339) 16,773) .020| 69 
Franklin... 32.1; .87| .023) 8.8 17,816} .83| .018) 2,634 903 448) 22,024 19,490} .57| .014) 2,215) 11,826) .017 | 74 
Gasconade.......... 11.5) .31) .008) 3.3 5,439} .25) .006) 1,054 432 ere 6,694 5,924) .17) .004) 1,795) 3,522] .005| 63 
ere 11.1} .30) .008) 3.4 5,189) .24) .005) 1,076 405 a 6,124 5,420} .16) .004; 1,594) 7,877] .005| 63 
Greene...... 89.2) 2.41) .064) 27.0 66,232) 3.08| .069} 13,257) 10,761) 4,073 .... 136,307) 120,626) 3.49) .086) 4,468) 10,595} .076 | 118 
Springfield. 66.0) 1.78] .047| 20.8 60,117) 2.79) .062) 12,253) 10,550) 3,915 67 ,839 110, 246 97,563) 2.82) .069 Oise ccccns .062 | 132 
Grundy . ee 13.0) .35) .009) 4.2 7,845; .36) .008} 1,390) 1,243 ae a 9,837 8,705} .25) .006) 2,073} 5,547] .007 | 78 
Harrison. . 14.4 39) .010| 4.4 7,330} .34) .008 1,177 680 322]... . 8,789 7,778) .23) .006 1,768} 9,424) .007 | 70 
a 18.5} .50) .013) 5.8 10,846) .60) .011) 1.838 654 506). . 14,771 13,072} .38) .009) 2,254) 11,022} .010| 77 
i ee 5.0} .13| .004) 1.4 1,078} .05| .001 280 ° 23].. 2,462 2,179} .06) .002) 1,556) 2,778} .002 | 50 
Se 9.8} .26) .007) 3.0 4,767| .22| .005 852 65 Re iseateal 5,554 4,915} .14) .003) 1,638) 7,867) .004/| 57 
eee 10.7; .29| .008 3.3 5,079; .24) .005 1,110 248 402]. 5,941 5,258 15] .004 1,593) 6,656] .005 | 63 
Howell ere 18.5) .60) .013) 5.1 9,049) .42| .009 874 929 379 11,058 9,786} .28| .007 
Seer 8.2) .22) .006 2.1 2,876) .13) .003 ° Np 3,571 3,160) .09) .002 
PN cr covcdeeces 487.9|13.16| .349| 158.6] 408,234)18.98| .423 148,263) 34,110).......... 870,326) 770,204/22.29) .546 
Cansas City....... a. US See 
Jasper.............. | 84.9] 2.29) .061) 26.7] 61,842) 2.88) .064) 10,605) 9,588) 2,355) ........ 
IJoplin............ ] 46.8] 1.26] .034) 15.2] 43,166) 2.01) .045} 5,885) 7,770) 1,482] 59,681] 61,636) 54,546) 1.58] .039) 3,589)........ 
Se . . é z ‘ P 1,491 ee . 
Lawrence............ 21.9) .59} .016) 6.5 8,736; .41) .009) 1,581 536 se. 11,078 9,804) .28| .007| 1,508) 6,921) .009 56 
Dh dsaccaekns 10.0' .27' .007' 3.4 4,392' .20! .005 908 131 nee 5,534 4,897' .14' .003! 1,440! 5,974! 004) 57 
*Withheld to avoid disclosure. lJoplin is in Jasper and Newton Counties. Before using these figures, see explanation page 19. 


- SALES MANAGEMENT 


What one man’s station has done 


to justify greater responsibilities 
in tomorrow’s broadcasting 


NOW—7th OLDEST CBS arriiate. | 


When the Columbia Broadcasting 


r electro 
xe 
i oxcelle 
romises unex =~" 
Phead as the ear can reac 


System was established in 1927, KMBC 
was among the original stations formu- 
lating the new network. Almost twenty 
years of continuous service as a basic 
affiliate! 


BRUSH CREEK FOLLIES a 


QUALIFIED EXECUTIVE OFFICERS 


It was Variety that wrote “all or 
S» 

from top execs , elie 
comfortably at h aio Ci = 
485 Madison.’ P onal : 

Koerper (r) an a . 

ol we a staff abundant 1m 


Down through the years KMBC has 
been a great proving grounds for 
some of radio’s brightest stars to- 
day. Its well known barn dance 
is now in the 10th successful sea- 
son of Saturday night stands. 


EXCLUSIVE MARKETCASTS 


KMBC SERVICE FARMS 


+ g 

With the Heart of America — 
rural, KMBC never has been oH 
hearted about a Progra hil 
Under the expert direction r) oa 
Evans, KMBC Service Farms - - 
as a Vital developmental nee 
rural listeners: 


For the eighth consecutive year, 
KMBC (with Bob Riley as full- 
time marketcaster). holds exclusive 
rights to broadcasting official mar- 
ket reports direct from the world’s 
largest livestock building. 


BEST IN SPORTS COVERAGE 


able direction © 


Under the litan nev 


formerly 

KMBC’s news 
and U .P. wire 
newsmen are 


services, makes headlines: 
Journalism graduates: 


“Sporting News’ says it’s so! Sam 
Molen was named in 1946 the 
middlewest’s top sports commen- 
tator. No matter the competition, 
you'll find KMBC’s “Voice of 
Authority in Sports” giving it the 
old one-two! 


waTioN’s TOP 


asi 
separate P 
Four s¢P received 


n 1946. or the 
tim 939, : 
the Variety ree 
cent for pnowms e 
a radio station 


SINCE 1928 THE BASIC CBS STA 


xe 
i vance’ 
right alons with ooo’ 
J ulation. wal 
— ;, KN BCEM o— 
Ag 44, it was the 
e 


perate on 


first in 
new hi 


OF KANSAS CITY 


Free & Peters, Inc. 


TION FOR wi se 
ND KANS 


MI S SOUR | — (Continued) 


The “SM” symbols mark original, 


sive estimates by SALES MANAGEM€ NT. 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1346 oes 
cH- 
wee BY, estimates SALES CyD ESTIMATES CONTRSLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA | sands)| thousands)! State} USA| Food | Mdse. Drug (in thousands) | thousands) State} USA| Family | sands) | tial In- 
thousands) dex 
Lincoin 12.8) .35) .009) 4.2} 6,283) 29) .007/ 762} 249] 18]... 7,446] 6,889] .19| 005] 1,589] 7,389] 006 | 67 
__ _ NSERE WE Rep roees 19.0} .51) .014) 6.0 11,349, .57) .012) 1,962) 1,086 See 14,404 12,747; .37| .009) 2,125) 8,844) .011 79 
Livingston........... 14.9} .40) .011) 4.5) 10,284; .48) .011 1,614, 1,714 Via 11,882 10,515) .30) .007; 2,337| 7,480} .009 92 
McDonald........... 13.8} .37) 010) 3.8 4,970) .23) .005 560 340 ere 5,300 4,690} .14)..003} 1,234) 3,298] .005 | 50 
EEE eee 17.5} .47| .013) 5.5) 11,423) .53) .012| 1,906 863 Se 13,702 12,126} .35) .009} 2,205) 9,048] .011 95 
ae 9.0} .24) .006) 2.4 3,766) .18) .004 650 . i dvebwseas 4,802 4,250) .12| .003) 1,771) 2,697] .004) 67 
See 6.2} .17) .004) 1.6 922} .04) .001 78 ° ME wiseaaened 2,197 1,944) .06) .001) 1,215) 2,433] .002 50 
ee 29.0) .78) .021 8.8 21,770) 1.01) .023} 4,462) 2,459 eee 27,303 24,162) .70| .017} 2,746) 7,552) .020| 95 
Hannibal........ 21.6) .58) .015 6.7 17,801; .87| .018 3,699 ae 735 8,043 21,464 18,995) .55) .013 2 MES -015 | 100 
DR ctiniknasecds 7.3} .20) .005) 2.2 2,938) .14) .003 504 209 ne. 3,550 3,142; .09) .002} 1,428) 4,733] .003 60 
rs 12.8} .35) .009) 3.5 5,439) .25) .006 886 406 ih SOAs 7,233 6,401 19} .005) 1,829) 4,488] .006 | 67 
Mississippi......... 24.1; .65) .017; 6.3 8,814) .41) .009) 2,119 759 a eariacelet 11,851 10,488) .30) .007; 1,665) 10,707] .010 59 
Moriteau........... 10.4) .28) .007) 3.2 5,111} .24) .005 605) 131 a 6,490 5,743) .17) .004) 1,795) 4,499] .005| 71 
Monroe............. 11.2) .30) .008) 3.6 5,845) .27| .006) 1,244 406 secure 6,938 6,140; .18) .004) 1,706) 8,244] .005 63 
Montgomery......... 11.1; .30) .008} 3.5 4,673) .22) .005 942 353 Wi iiscceees 6,307 5,581 16) .004; 1,595) 5,557] .005 63 
Morgan............ 9.6} .26) .007) 2.7 4,392} .20) .005 594 157 ewe 5,799 5,132) .15) .004) 1,901 3,450 005 | 71 
New Madrid......... 39.7| 1.07) .029) 9.5 12,378} .58) .013) 2,208) 1,674 ASE 15,513 13,728} .40) .010) 1,445) 18,594] .015 | 52 
MD vicenceacace 28.5) .77| .020) 8.1 10,330; .48) .011) 2,018 471 eee 11,190 9,903) .29) .007; 1,223) 7,043 011 | 55 
Joplin (1) (See 
Jasper Co.) 
Nodaway........... 21.6) .58) .015) 6.6 13,425) .62| .014) 2,063) 1,517 ER 15,951 14,116) .41) .010) 2,139) 17,465] .012| 80 
Oregon 10.4) .28) .007) 2.6 3,329) .15) .003 482 131 eeeciscens 4,445 3,934) .11) .003) 1,513) 3,430 004 | 57 
Se See 10.9) .29) .008) 2.6 2,532) .12) .003 426 65 _ REESE 3,489 3,088} .09) .002) 1,188) 4,071] .004/| 50 
ae 9.1); .25) .007) 2.3 1,268) .06) .001 56 209 ay See 2,838 2,511; .07) .002; 1,092) 2,890} .003| 43 
ee 44.1) 1.19] .032| 11.2 17,691} .82) .018) 3,083) 1,269 SR 21,495 19,022) .55) .013) 1,698) 21,576) .018 | 56 
| SREP 13.5} .36) .010) 3:4 6,251; .29) .006 706 - =a 7,375 6,527; .19] .005) 1,920) 5,872] .006| 60 
SE Sey 33.8) .91) .024) 10.3 20,223) .94) .021| 3,733) 2,577 Ul chevenuss 25,808 22,839; .66) .016) 2,217| 9,486] .019 | 79 
ra 23.7} .64| .017 7.7 18,317} .85) .019 3,139 . a 10,146 18,270 16,168 47| .011 oo er 015 | 88 
i a cesidceanats 21.7; .58) .016} 6.4 8,986) .42/) .009} 1,614 602 ae 12,451 11,019) .32) .008) 1,722) 5,679 -010 | 63 
ir dueusnacns acts 16.1) .43) .012) 5.5 8,752) .41) .009) 1,872 680 eee 10,274 9,092) .26) .006) 1,653) 8,844] .008 67 
eee 12.6) .34) .009) 3.8 5,501; .26) .006 964 65 eee 6,724 5,950) .17| .004) 1,566) 9,445) .006 | 67 
Wiksdoveredtiasnre 14.9) .40) .011) 4.4 6,126) .28) .006 886 353 ae 7,518 6,653) .19) .005) 1,512) 7,297] .007| 64 
PEs kccckcoen nes 12.8} .35) .009) 3.5 3,970) .18) .004 504 52 _ Beer a 5,605 4,960} .14) .004) 1,417) 3,206) .005| 56 
AEE Le 9.7} .26| .007| 2.8 2,969; 14) .003 617 209 _ sae 3,703 3,277; .09) .002} 1,170) 4,824 wel 43 
Miinssuececetesn« 8.4) .23) .006) 2.5) 2,235; .10) .002 460 26 _ aa 3,113 2,755) .08) .002) 1,102) 4,987 -003 | 50 
Randolph............ 23.1) .62| .017) 7.6 14,097) .66) .015) 2,948) 2,054 SR 19,013 16,826) .49) .012) 2,214) 5,211 -014 | 82 
P Moberly pihdnaitiaaei ele 14.7; .40) .011 4.8 11,503} .53) .012} 2,377 1,962 448 6,310 15,747 13,935} .40) .010/ 2,903]........ 011 100 
See 15.5) .42) .011) 4.7 6,533) .30| .007; 1,536 602 EE 8,006 7,085} .21) .005) 1,507) 10,717 -007 | 64 
A ctacecccack 6.9} .19) .005) 1.6 1,453) .07| .002 112 ° * Diaianend 1,852 1,639) .05) .001) 1,024) 1,476) .002 | 40 
Ripley... . 10.3) .28) .007) 2.6 3,094) .14) .003 617 ° see 3,916 3,465) .10) .002) 1,333) 2,941 oss | 43 
St. Charles.......... 27.1; .73) .019) 7.5 14,378| .67| .015| 2,466 994 BE Ksivcenss 20,132 17,816) .52) .013) 2,375) 8,875) pond 79 
er 10.5) .28) .008) 3.2 3,110) .14) .003 516 131 ee 3,876 3,430} .10) .002) 1,072) 5,465) .004 | 50 
St. Francois......... 32.8} .88) .023} 8.7; 19,583; .91) .020) 4,080 876 EE: 23,835 21,093) .61) .015) 2,424) 5,618 ors | 78 
St. Louis(2)...... 1,198.6)32.32) .858) 330.5) 725,524/33.73| .752] 187,502) 199,045 _ i ee 1,655,315) 1,464,888/42.40/1.039) 4,432) 13,322] .917 | 107 
&. Louis.......... 860.0}23.19) .616] 260.9 610,307|28.37| .632| 147,468) 195,316 28,723] 2,595,771] 1,450,446) 1,283,587/37.15| .911 AE 768 | 125 
University City. ... 38.0} 1.03) .027 9.9 11,502) .53) .012 6,214 285 1,535 2,371 59,225 52,412) 1.52) .037 Seer .028 104 
Webster Groves... . 20.0) .54) .014 5.2 10,753) .50) .011 4,451 371 880 ° 27,143 24,020 70| .017 er 015 | 107 
ee 17.0} .46) .012 4.7 13,225} .61) .014 7,502 270 1,032 a 17,476 15,466) .45) .011 fo eee 012 | 100 
Maplewood........ 15.0} .40) .011 4.3 14,835) .69) .015) 5,233 1,165 857 1,976 18,911 16,736; .48} .012} 3,892/........ 013 | 118 
Ste. Genevieve....... 10.1} .27| .007 ap 4,157) .19) .004 818 ° _ Ree 5,392 4,772} .14| .003) 1,909) 3,348 004 | 57 
eee 25.8} .70) .018) 7.8 13,847) .64) .014) 2,679) 1,360 We ctenesaxa 16; 897 14,953} .43) .011) 1,917) 15,673] .013 | 72 
Schuyler............ 5.6) .15) .004) 1.7 2,688) .12| .003 706 66 ae 3,286 2,908} .08} .002} 1,711) 4,030} .003 | 75 
ee ee 6.9) .19) .005} 2.2 3,454) .16) .004 706 301 a 4,089 3,619} .10) .003} 1,645) 5,374) .004 | 80 
Scott.... 29.1) .78| .021 7.6] 13,863) .64) .014) 2,881) 1,190 eee 17,619 15,592} .45] .011) 2,052) 7,786) .014| 67 
Sikeston........... 10.0} .27| .007) 2.9 9,393; .43) .010} 1,581 1,112 379 ° 9,166 8,111 23} .006} 2,797]........ 007 | 100 
__ Se ee 8.1} .22) .006) 2.0 2,188; .10) .002 370 52 eee 2,828 2,503} .07} .002} 1,252) 2,432) .003 | 50 
Rr 9.5) .26) .007) 3.2 5,267) .24) .005| 1,020 340 We césusnexs 6,450 5,708} .17} .004] 1,784) 6,799} .005| 71 
Stoddard............ 29.7) .80) 021) 7.3 8,518} .40| .009) 1,950 458 i paconanad 10,691 9,461) .27] .007| 1,296) 11,684) .010 | 48 
SERRE Some oR 9.7; .26) .007; 2.6 2,438; .11| .003 190 105 RTE | 2,726 2,412) .07| .002 928} 3,369} .003 | 43 
ME cnet tinaeane 11.8} .32) .008) 3.5 3,391) .16) .004 886 209 SRSA 4,751 4,204) .12| .003| 1,201} 6,962} .004 50 
ee 8.1} .22) .006) 2.3 2,798; .13) .003 572 ° er 3,520 3,115] .09) .002} 1,354) 2,198} .003 50 
a 18.8} .51) .013) 5.0 6,298) .29| .007 560 432 . ae 7,863 6,959] .20) .005) 1,392} 5,740) .007 | 54 
eee 22.4) .60) .016) 7.0 10,956) .51| .011) 2,063) 1,086 EAE 13,255 11,730} .34) .008) 1,676) 9,699} .011 69 
Warren............. 7.2' .19| .005! 2.21 2,813! .131 .003' 460) = rae 3,571 3,160' .09! .002' 1,436! 3,766] .003 | 60 
(1) Joplin is in Jasper and Newton Counties. *Withheld to avoid disclosure. 
(2) St. Louis County combined with the independent City of St. Louis. Before using these figures, see explanation pave 19 
306 SALES MANAGEMENT 


MAY 10, 


1947 


LOreS 


| newspaper 


covers it all 
effectively 


To put your advertising before patron- 
izers of all 1,786 Drug Stores in the 
St. Louis market, place it in the news- 
paper that covers the entire market 


effectively . .. the GLopE-DEMocRAT. 


Not only does the GLope-DEMocRAT 
spread your sales message to the cus- 


tomers of 706 Drug Stores in St. Louis 


_ proper—it’s a fixture on breakfast 


tables in 87 surrounding counties in 
Eastern Missouri and Southern Illinois 
(the 49th State). Not just a smattering 
circulation, either! In 274 bustling 
towns, at least 50% of the families 


read the GiospE-DEmocrar regularly. 


Reach all the St. Louis market... the 


market that reaches for the 


St.Louis Globe-DAemocrat 


M1SSOURI— (Continued) fe SR ne acta 


POPULATION RETAIL SALES—1946 a EFFECTIVE BUYING INCOME—1946 bo 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES GID ESTIMATES CONTROLS 
COUNTIES , THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % mate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of |thou-} (in | of | of General Dollars | (in (in | of | of | Per | thow- | ten- | kot 
sands) | State} USA | sands)j thousands)| State|) USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial | [n- 
thousands) dex 
Washington..... 12.8) .35) .008) 3.1 -18} .004 886 | 4,384 3,880} .11) .003) 1,252) 2,066) .005 | 5 
Wayne.. 9.3} .25) .007) 2.4 -16| .003 314 222 SS 3,235 2,863) .08) .002} 1,193) 2,158) .003 | 43 
Webster..... 14.4; .39) .010) 3.8 -29| .006 930 589 138 7,660 6,779| .20) .005) 1,784) 6, -006 | 60 
Worth 5.1 14] .004) ‘1.5 -11} .003 482 183 Bic acnacet 2,564 2,269} .07| .002) 1,513) 3,969] .003 75 
Wright........ 14.8) .40) .011) 4. -30| .007 460 379 Siskacescas 7,945 7,031; .20) .005) 1,758) 4,804) .007| & 
Total Above Cities.... |1,781.3/48.03/1.276| 549.9 65.21|1.453) 316,358) 386,891 a1, 569 4,581,174] 2,900,413 2, $08, 75074,28)1.821 4,060 sare cutie 1.602 | 128 
State Total.......... 3,708.6|..... 2.656|1075.3] 2,150,755)... .. 2.228| 460,235] 450,363 112,8371 5,042, 3,904,563 3,455, 383) paid l2.451 3,2131 800,076 2.425 | 81 
M1SSOURI— Metropolitan County Areas 
Kansas City (Mo.)- 
Kansas City (Kan.).61] 725.9)... -519) 229.1] 642,145)..... -562) 125,337| 161,734; 40,612].......... 1,135,288) 1,012,428)... a | ee 631 | 122 
St. Joseph, Mo....101] 100.2).....| .072| 31.5 65,213)..... -057; 13,077) 11,635) 4,658).......... 122,989}  108,840)..... -077| 3,485)........ -070 | 9% 
St. Louis, Mo.....102] 590.3)..... 1.138) 443.4] 955,837)..... -991) 243,722) 219,244) 43,181}.......... 2,066,747) 1,816,525)..... en 2 ere 1.170 | 103 
Springfield, Mo... .116 > =e -064| 27.0 66,232|..... -069| 13,257; 10,761; 4,073].......... 136,307; 120,626)..... 086} 4,468)........ 076 | 118 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


DIRECTOR 
OF SALES 


Mepia sellers who want information 
on how sales executives are picking out markets and media 
may write for our free pamphlet: “The First Word on 
Markets—The Last Word on Media.” 


Sales MANAGEMENT 386 Fourth Ave., New York 16, N. Y. 


333 North Michigan Ave., Chicago |, lll. © 15 East de la Guerra, Santa Barbara, Calif. 


SALES MANAGEMENT 


St. Louis, right in the nation’s center, is the busy 

meeting place of the Iron Horse and Old Man River. 

It's the second biggest rail center in the U.S. A. and 
vital hub of Mississippi traffic. 


St. Lovis is more than the home of good beer, good 2 ... The St. Louis Star-Times which issues forth to more. 
baseball and good shoes. Its 167 varied industrial classi- ; than 175,000 families daily from this handsome® 
fications add up to good business and good living. It's downtown building. : 
served by good newspapers, too—among which is... : 


Portrait of o typical Star-Times reader. Observe the 
alert eye and well-filled pocketbook (fatter in 1947 
than in 1946)! 


Portrait of St. Louis ABC Retail Trading Zone... 

easily reached home of over 400,000 families where 

85% of Star-Times circulation is concentrated for 
profitable sales results. 


I aan ieitadiiieeeelidieehelll 
ABC RETAIL MARKET 


wn ene, 
MISSISSIPPI RIVER 


ST. CHARLES 
COUNTY 


ST. CLAIR 
FRANKLIN COUNTY 
COUNTY 
JEFFERSON 
COUNTY 


ieee ImMic OTLOUIS STAR-TIMES 


NEW YORK « CHICAGO « DETROIT « CLEVELAND « PHILADELPHIA 


Cities shown are those having 


BY Managimtnt 
retail sales of $20,000,000 
sre in 982 SOUTH ATLANTIC STATES 


Counties shaded are those having Delaware - Maryland - District of Columbia - 
retail sales of $50,000,000 


or more in 1942. 


Virginia - West Virginia 


(See also South Carolina, Georgia, Florida North Carolina) 


CITY POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


0 50 


CARROL 
. 7 Q 
| Prepored by CHAETIMALERS - New Tow 


South Atlantic States 
MARYLAND The “SN” qyubels wart erigleal, ocle 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

ESTIMATES —_ TISING 

1/1/47 YD ESTIMATES SALES yD ESTIMATES CONTROLS 

COUNTIES T - 

CITIES -_ {in thousands of dollars)’ | @@o77 fom | a | ty 

by o | o | tes anata 6yD Gross Net Dollars | USA | of 

in 7. | % \ (in Dollars | % | % timate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State| USA | sands)| thousands)| State) USA} Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial In- 

= a: Se ees thousands) dex 

Allegany. ........... 90.1) 4.04) .064) 23.4 72,164) 4.51) .075) 22,155) 8,490) 2,335].......... 105,448 94,060) 4.01) .067; 4,020) 2,624] .069 | 108 

Cumberland....... 42.0) 1.88) .030) 11.2 55,133) 3.45) .057| 14,851 7,172 2,013 41,089 62,253 55,530) 2.37) .039)  4,958)........ .043 | 143 

Anne Arundel........ 89.1) 3.99) .064) 23.2 35,516) 2.22) .037| 14,034) 2,136 aaa 79,500 70,914) 3.03) .050| 3,057 0449 | 7 

Annapolis......... 20.0} .89| .014) 5.6 21,838) 1.36) .023 7,419 ° 636 663 20,439 18,340} .78) .013 errr 017 | 121 

{Baltimore ad easter ell 1,254.9|56.25) .899) 326.2] 1,095, 066|68.41|1.134| 284,773) 248,611| 44,075].......... 1,645,328) 1,467,632/62.60)1.041 4,499 1,041 | 116 

Baltimore......... 932.9/41.82) .668) 257.3] 1,025,226/64.05\1.062| 265,216] 241,518] 40,523] 1,836,092] 1,405,368] 1,253,588|53.48| .889| 4,872]....... .897 | 134 

ea aia 11.8} .53) .008} 2.8 4,460) .28) .005 1,738 ad kt Pe 9,483 8,459} .36) .006) 3,021 -006 | 75 

Ee 18.0) .81| .013 5.3 9,171; .57) .010) 2,998 496 REE 20,468 18,258) .78) .013) 3,445 012 | 92 

RE Ree 44.2) 1.98] .032) 12.2 20,874) 1.31) .022 5,203 1,462 ere 50,044 44,639) 1.90) .032} 3,659 .029 | 91 

hd wed macht be 36.0) 1.61) .026| 9.6 13,842) .86| .014 5,181 382 ee’ 31,174 27,807; 1.19) .020) | 2,897 019 | 73 

I wcceceuuivaes 22.2) 1.00 pon 5.1 7,263} .45) .007| 2,259 483 ft 13,863 12,366; .53) .009) 2,425 010 | 63 

Dorchester.......... 29.4) 1.32) .021 8.1 15,287| -96) .016 5,388 1,475 bis onceviatscs 31,222 27,850) 1.19) .020) 3,438 019 | 90 

Cambridge. ....... 12.0} .54 009) 3.5] 11,675) .73} 012} 3,161) 1,297 . 9,826] 15,959] 14,084) .60| .010| 4,024]........ 010 | 111 

Frederick, caine 62.4) 2.80) .045) 16.2 41,161) 2.57) .043| 11,166 5,073 Ge wasseaees 73,730 65,767| 2.80) .047| 4,060 .045 | 100 

Frederick..........] 19.8} .89| .014] 5.6] — 26,259| 1.64] .027] 6,626) 4,819 564] 14,606] 26,646) 23,919] 1.02| .017| 4,271........ 019 | 136 

| 

a iak ec aiaths 20.8} .93) .015) 4.7 9,296; .58) .010 2,118 585 ERE 3 16,875 15,053; .64) .011 3,203 012 80 

0 48.1) 2.16) .034) 12.8 20,595! 1.29] .021] 5,855 763 er 42,484 37,896) 1.62) .027| 2,961 027; 79 

| Ee 20.8} .93) .015) 5.0 10,211; .64) .010) 3,280 356 + 19,270 17,189} .73) .012) 3,438 012 | 80 

ER re 14.7| .66) .011 4.3 9,556) .60) .010| 2,998 ° ae 19,125 17,059} .73) .012| 3,967 011 | 100 

Montgomery......... 116.9) 5.24) .084) 31.3 57,412! 3.591 .059) 17,325 1,882 ° eae 108,424 96,714) 4.12) .068| 3,090 069 | 82 

tBaltimore County combined with independent city of Baltimore. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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SALES MANAGEMENT 


LOOKING AT THE 


7 hrengemen G7 “ollie 


in the 


8 BALTIMORE 


Sales managers’ map of the jobbing territory 
Perspective sales map of the market area 


13,000 retail outlets classified and routed in 
18 product classifications 


27 maps of city sales divisions 


149 shopping centers and streets located on 
above maps 


81 maps showing proposed major changes, 
transportation and neighborhood character- 
istics 

Sales maps (in color) of suburban sales areas 


40 suburban‘cities and towns located on maps 


mance ccccccccccmecwccccecccccwce meme cccsccncecccecccccsecoeeerenncescnccocssococse a 


A HEARST NEWSPAPER + REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE + OFFICES IN PRINCIPAL CITIES 


market! 


The opportunities for increased sales in Baltimore rest basically on a thorough 


knowledge of the market and its individual characteristics. 


A new operating sales control, built by the Baltimore News-Post-American, provides 
sales and advertising executives with factual material secured in the field. Designed 


for specific product use, it is adaptable to practically any product or service. 


Baltimore . . . market of new importance, merits the fullest exploration and cultiva- 
tion of its sales opportunities. This Control provides a practical way to the develop- 


ment of the great sales potentialities in this market. 


orrerer, 


BALTIMORE NEWS-POST 
and AMERICAN 


+ 
7 
. 
. 
. 
. 
s 


MAR YLAN D— (Continued) 


The “SM” symbols mark original, exele. 
sive estimates by SALES MANAGE} ENT. 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 mee 
ESTIMATES TISING 
1/1/47 GyD ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES . THREE erent eneurs 1946 oo 2 . 
7” ars 
Total ites, pthansscssonis Gross Net Dollars | USA q 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- Mar. 
thou- | of | of | thou} (in | of | of General Dollars | (in (in | of | of | Per | thou | ten- | ket 
sands) | State} USA | sands)| thousands)| State) USA} Food | Mdse. | Drug - mea thousands) )| State} USA | Family | sands) | tial > 
Prince Georges 138.1] 6.19] .099) 33.9]  47,432| 2.96] .049| 18,650, 1,259] 9 112,391} 100,253] 4.28] .071| 2,957 070 71 
Hyattsville 12.0] .54| .008} 3.0] 9,960] .62| .010/ 2,281] 471) 314 12,206] 10,888} .46| .008] 3,629 009 | 113 
Queen Annes 13.7| .61] .010| 3. 6,608} .41| .007| 2,031} 331; = 100)... 13,294) 11,858} .51| .008| 3,041 008 | 80 
St. Marys... 20.1] .90| .014) 4.5] 5,346] .33| .005| 2,694] 229) * |. 9,968, 8,891| .38| .006| 1,976 .007 | 50 
Somerset 19.4) .87| .014| 5.4) 6,955) .43| .007| 3,280 534) 193)... .... 17,057} 15,215] .65| .011) 2,818 010} 7 
Talbot... 18.9] .85| .013} 5.6] 15,355} .96| .016| 4,128] 1,322) 636)... 27,036, 24,116] 1.03| .017| 4,306 016 | 123 
Easton. . 5.3| 24] .004] 1 10,221] .64| .011] 2,227) 1,157} 493}. 7,976} 7,006} .30} .005| 4,379]... .006 | 150 
Washington. 80.7} 3.62) .058| 21.6) 51,247) 3.20] .053| 14,132) 7,883) 1,021)... 98,117| 87,520] 3.73] .062) 4,052 .059 102 
Hagerstown 40.0| 1.79} .029} 11.4] 41,055] 2.56] .043| 10,362} 7,756) 950) 46.314) © 64,077| 57,157] 2.44) .040/  5,014)........ .039 | 134 
Wicomico. 38.9| 1.74] .028| 11.4] 28,619] 1.78] .030, 6,105] 4,527 -ccses.[ 52,476] 46,808) 2.00) .033) 4,106) 8,387) .031 | 111 
Salisbury 15.2} .68| .011] 4.5] 24,583 1.54| .025] 4,703} * . 24,419] 23,988] 21,397| 91] .015| 4,755)........ O17 | 155 
Worcester 21.6, .97| .015| 6.4) 17,291 1.08) .018} 3,715) 1,958) 257)... 31,294] 27,914] 1.19] .020) 4,362) 10,155] .018 | 120 
Total Above Cities... |1,089.2/49.27| .787| 303.7] 1,225,950|76.59|1.270 316,46 264,190} 45,493} 1,973,009] 1.638,912) 1,461,909 e2,36)1.038 4,814)........ 1,057 | 134 
State Totels......... |2,230.8|.....|1.598| 582.9] 1,600,727)... 1.658) 441,206| 21,4501 55,3951 2,194,486] 2,628,071| 2,344,239. ..|1.663/ 4,021 195,186] 1.649 | 103 
MAR Y LAN D—Metropolitan County Areas 
Baltimore. ........11 |1,344.0|.....| .963| 349.4] 1,130,582|.....|1.171| 298,807] 250,747| 44,925].......... | 1,724,828| 1,538,546|...../1.091| 4,403|........ | 1.090 | 113 
DELAWAR E— Counties and Cities 
Kent 33.8|11.28} .024) 10.3]  33,210|11.69| .034| 8,465, 1,608) 684)... 41,670, 29,375, 9.77| .021| 2,852| 20,997] .026 | 108 
Dover. 6.7| 2.24) .005] 2.1) 16,948] 5.97] .017| 2,781, 1,113] 434) 7, 8,208} 6,081] 2.02] .004) 2,896)........ .008 | 160 
New Castle... 207.8|69.41| .149} 65.6] 201,656|70.92| .209| 61,337, 21,215) 7,051].......... 325,106} 229,181|76.23| 162) 4,122) 18,217] .173 | 116 
Wilmington 121.5/40.58| .087| 33.4] 167,448|58.92| .173| 50,076, 20,750| 6,347] 466,851) 262,387| 184,967)61.52| .131] 5,538|........ 135 | 155 
Sussex... 57.8|19.31| .041| 16.9]  49,415|17.39| .051| 10.774 1.799| 1.198... 59,715}  42,095|14.00| .030) 2,491) 64,520) .038 | 93 
Total Above Cities 128.2/42.82| .092 35.5] 184,396|64.89| .190| 52,857; 21,863) 6,781] 474,257] 270,595 191,048/63.54) .135) 5,381)... 143 | 155 
State Total... 209.41... 214) 82.8) 284,181/.....| .258| 80,8761 24,622 8.9331 542,3021 426.491! 300,651/.....| .215| 3,631! 103,734 .237 | 111 
DELAWARE — Metropolitan County Areas ar. 
Wilmington... .. 134| 251.6|.....| .180| 68.1] 239,436|.....| .243] 70,412] 23,132] 7,801].......... | 364,225] 263,997]... | .881| 3,877|...... | .204 | 113 
Washington, D.C..... | 972.4|.....| .696| 276.5] 967,162)... .|1.002| 226,118| 196,477| 54,406] 1,182,643] 1,631,907] 1,241,881)... .|1.173| 4,491|........ | .880 | 126 
DISTRICT OF COLUMBIA — Metropolitan County Areas 
Washington...... .130 |1,490.3|... .|1.067| 416.4] 1,148,902]... .|1.190| 286.414| 204,795| 61,155]... .. | 2.086.299| 1.653.972| \1.157| 3,972|.. _] 1.157 | 108 
VIRGINIA — Counties and Cities 
| 
Accomack 32.6, .99 8,270} .56| 009 3,150) 353, 316).......... 17,169] 15,813} .61| .011| 1,700] 11,974) .013| 57 
1Albemarie...... 48.9| 1.48 39,352| 2.67) .041) 8,522, 4,207| 1,865].......... 55,063} 50,713 1.96| .036 4,449] 5,940] .037 | 106 
Charlottesville 24.5| .74 33,508] 2.28] 035] 6,708] 3,952] 1,735] 15,615] 40,552 37,348] 1.45] .027| 5,335]... 027 | 159 
2Alleghany. .... 30.2} .92 17,644) 1.20] .018) 4,823) 2,643} 823}... 32,009} 29,480} 1.14] .021| 4,272) 1,551] .020| 9 
Covington 7.0) 21 9,793] .66| .010/ 2,492} 1,876) 456] 7,470) ~—«:11,030| 10,159] .39| .007| 5,976)........ 007 | 140 
Amelia 8.9} .27 1,523} .10) 002) 2777, 3* | * |. 2,720| 2,505} .10| .002) 1,193] 2,494) .003 | 50 
Amherst 20.4) .62 3,540.24) .004) 1,361 . . 7,740} 7,129} .28} .005| 1,550] 3,223) .007| 47 
Appomettox 9.3) .28 3,100} .21) 003} =e} | 7,650  7,046| .27| .005| 3,203] 2,211] .005| 7! 
3Arlington.. 201.7| 6.12 67,714) 4.60] .070) 20,917) 4,848) 4,218].......... 212,628} 195,830| 7.58 .139] 3,308] 188] .119 | 83 
Alexandria... 72.0) 2.18 32,672| 2.22| .034| 9,264) 4,008/ 1,823] 83,504) 87,508) 80,595] 3.12] .057| 4,176|........ 049 | 96 
4Augusta. . 64.8| 1.97 28,478) 1.93] .030, 6,692, 4,373! 1,329]..........] 59,208) 54,531] 2.11] 039 3,496) 11,760) .038 | 8 
Staunton 15.0} 46 17,741| 1.20] .018| 3,150 3,484 873) ~—-19, 260] -~—«'19,019| —17,516| .68| .012| 4,073)... 014 | 127 
Bath... 6.4) .19 1,856) .13| .002} 554/195) * 4,660, 4,292) .17| .003} 2,861) 1,646) .003| 60 
Bedtord ” 89 6,672} .45| .007} 1,604) 682, 203)... 14,389) 13,252} .51| .009} 1,893) 6,283] .011 | 52 
| | | 
Bland 6.9) .21 729) .05| 001) 1185) So * | * 2,530} 2,330} .09| .002} 1,553) 1,911] .002| 40 
Botetourt 15.2) .46 3,346, .23| .003) 888) 110) S127). 7,740} 7,129| | .28} .005| 2,037] 3,651) .006 | 55 
Br 3). | 34). 
unswick 21.3) .65 5,030, .34) .005] 1,154) 463) 127 11,580, 10,665! .41| .007} 2,318] 4,817) .008 | 53 
Buchanan 30.2) .92 6,500 .44) 007, 1,431) 1,278,127)... 14,919 13,740.53} .010| 2,411| 2,923] 011 | 50 
Buckingham aa 39 1,974) .13) .002 346 ee. 5,300} 4,881/ .19| .003| 1,743] 2,348) .004 | 4 
| | 
5Campbell 81.9) 2.49) . 47,623) 3.23| .049| 10,725 9,143) 2,473)... 77,228} 71,127] 2.75| .050| 3,908} 4,723] .052 88 
Lynchburg 50.0| 1.52] . 42,255| 2.86) .044| 9,331) 8,507] 2,353] 74,964) 65,536] 60,350] 2.34| .043| 4,504)........ 043 | 119 
Caroline. 13.1] .40) . 3,036] .21| .003} 911) 9110 * 6,870, 6,327} .25| .004| 2,109) 2,763} .005 56 
{ | | | } 


1 Albemarle County combined with Charlottesville (independent city). 
2Alleghany County combined with Clifton Forge (independent city). 
SArlington County combined with Alexandria (independent city). 
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*Withheld to avoid disclosure. 


4Augusta County combined with Staunton (independent city). 
5Campbell County combined with Lynchburg (independent city). 
Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Maybe it’s because so many men in the advertising business visited Washington more 
frequently or were actually stationed here during the war and now judge the papers from 
first-hand knowledge. Anyhow, the figures show an accelerated preference for The Wash- 
ington Post since 1943 on the part of national advertisers — and in 1946 The Washington 


Post was first paper in National Advertising.* 


In selecting The Post as the best buy in Washington, the national advertiser and his 
agency followed the example of more and more retailers. The Post led the four-paper 
Washington field in 1946 retail linage from grocers, book stores, clothing stores and liquor 
stores—was first paper for 9 of the 25 largest retail advertisers! And The Post was first 
in financial advertising linage, too. Get the whole story of the amazing linage growth of The 
Washington Post—call Osborn, Scolaro, Meeker & Co., or George D. Close, Inc., on the 


Pacific Coast. 


* Media Records: “General”—Sunday supplements deducted. 


S/7em The Washington Post (Ae 
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NOW 


LOOK F 


RICHMOND NOW HAS A METROPOLITAN POPULATION OF 270,000 — 


OUR NEW FM STATION W. “s Carrran Ow Dominion 


5000 WATTS 
NBC AFFILIATE 
THE STATION 
OF 
STARS 


Capture your share of the expanding 
RICHMOND, VA., MARKET 
hy Aduertising over 


AN INCREASE OF 25,000 or 9% SINCE 1940 


OPERATING ON 96.3 MGS — AUTHORIZED POWER 47,000 WATTS 


ORWARD TO TELEVISION STATION Vi on Wan Reicanonp IN 1947 
ANOTHER SERVICE OF RADIO STATION WMBG 


WIMBG THE STATION OF PROGRESS 
REPRESENTED by JOHN BLAIR & COMPANY 


VIRGIN 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT 
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POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 bm 

ESTIMATES 7 , TISING 

1/1/47 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES | THREE STORE GROUPS 1946 Gross % |Qual- 

CITIES Fami- (in thousands of dollars) Farm of | ity 

Total lies = ca) Gross Net Dollars | USA | of 

(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in | of of Per thou- ten- | ket 

sands) | State| USA | sands)j thousands)| State} USA} Food | Mdse. | Drug (in thousands)| thousands)| State} USA | Family | sands) | tial | In- 

thousands) ex 

Carroll. 24.8) .75) .018 5.5 3,872) .26) .004 831 816 - 7,300 6,723; .26) .005 1,222; 4,834] .007| 39 

Charles City 4.9} .15) .004) 1.1 418) .03)... 138 . | | ee 1,830 1,685) .06) .001) 1,532 703} .001 | 25 
Charlotte 15.2} .46) .011) 3.3 2,456) .17| .003 508 ni n| 5,630 5,185} .20) .004 

Chesterfield : , -024| 6 . .40} .006) 2,561 ° ° 14,640 13,483) .52) .010) 1,568) 2,931) .012)| 50 

Clarke. . 7.5) .23) .005 9 3,153) .21| .003 911 378 203 6,800 6,263) .24) .004) 3,296) 2,306) .004| 980 
Craig... 3.6) .11| .002 8 826; .06| .001 346 ° ° 2,300 2,118) .08) .002 
Culpeper 13.8} .42) .010) 3.4 6,307) .43|) .007| 1,384 an4| ee 12,450 11,466) .44) .008 
Cumberland 7.3| .22) .005) 1.7 1,330} .09) .001 115 e FW, cn ceace 2,660 2,450} .09) .002 
Dickenson 22.6, .69| 016) 4.4 4,087; .28| 004 946 4650C* 9,250; 8,519] .33| .006 
6Dinwiddie 56.4) 1.71) .040 —- 24,520) 1.66) .025) 8,514 * | 1,633] “aa 66,318 60,842) 2.35) .043 
Petersburg 36.0) 1.09} .026) 10.3 23,179) 1.57} .024 7,372 4,325 1,633 43 ,670 58 ,368 53,599) 2.08) .038 
7Elizabeth City 64.2) 1.95) .046) 17.7 16,079) 1.09) .017| 4,950 ° | 721 : 44,909 41,598) 1.61) .029 
Hampton 7.9| .24) .006 2.3 9,686) .66) .010 1,961 841) 481 5,035 9,880 9,099; .35) .006 
Essex 7.4) .22|) .005) 1.8 2,499) .17| .003 715 | ° 4,740 4,366} .17| .003 
Fairfax 61.2) 1.86) .044) 15.5 9,182) .62| .010) 3,404 329) 127 20,949 19,294) .75) .014 

Fauquier 9} 66) .016| 5.3 720) .59] . i ‘ ; : .013 | 81 

Floyd 12.2| .37| .009) 3.0 2, 156| .15| .002 254| 101). 5,270 4,854) .19) .003) 1,618) 3,154) .004, 44 

Fluvanna 7.4) .22) .005) 1.7 1,373} -09) .001 415) ° 51 3,480 3,205) .12| .002 1,885 1,491} .002 | 40 

Franklin 24.9) .76) .018) 5.4 4,677) -32| .005} 1,085) 621) 177]. 10,470 9,643] .37| .007| 1,786) 6,008} .009 | 50 

8 Frederick 33.1} .100) .024 8.1 18,513} 1.26) .019 4,073 2,692) 911 cecal 34,829 32,078) 1.24) .023 3,960 4,226} .022 92 

Winchester ae 45) .011) 4.2 16, 636) 1.13} .017 3,323 2,692} 911 15, 258} 20 ,559 18,935) .73) .013 4,508). . 014 | 127 

| 

Giles 17.0) 82) 012) 3.6 4,451) .30| .005 888 244| 253]. 9,200 8,473} .33| .006} 2,354) 2,366) .007, 58 

Gloucester 10.8) .33) .008| 2.9) 3,293; .22) .003 761 146} ° |: Nee. 6,310 5,812} .22| .004) 2,004) 1,294) .005 | 83 

Goochiand........... 8.5! .261 .006! 2.0 1,051! .07| .001 208 A oa. 2,830 2,606! .10! .0021 1,303! 2,171 002 33° 

6Dinwiddie County combined with Petersburg (independent city). *Withheld to avoid disclosure. 8Frederick County combined with Winchester (independen! city). 


TElizabeth City County combined with Hampton (independent city). 


Before using these figures, see explanation page 19. 
SALES MANAGEMENT 


RICHMOND, VIRGINIA . . . cigarette capital of 
the nation and the world, producing more than 100 
billion cigarettes annually .. . over one third of the 


national output! 


The nucleus of a highly diversified market where your 


advertising dollars are truly high-powered money! 


s* NIGHT & DAY 


VIRGINIA— (Continued) tive estimate, by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1946 Hy EFFECTIVE BUYING INCOME—1946 
ESTIMATES 
1/1/47 GYD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


| 
2 
z 
) 


General 
Mdse. 


EF 7§ax | 8 
4 


1,011 
» 
926 

1,961 
. 


|? 


s 
ag 


50,857 364, 262/14.11 
50,344 331 ,674/12.85) . 


45) . J 3,362 29,683) 1.15) . 
Martinsville. . : : : : j A ‘ = 3; 2,887 14,754| .57 


2REREZES8 
888s 


i] 
= 
— 
— 


Highland............ 


2,146 
9,219 


888 82282 88888 
> nN 


21,311 
4,651 


23,954! .93!] . 2,632 
9Henrico County combined with Richmond (independent city). 12Montgomery County combined with Radford (independent city). 
10Henry County combined with Martinsville (independent city). 


c : Before using these figures, see explanation page 1 
llJames City County combined with Williamsburg (independent city). *Withheld to avoid disclosure. 
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year 


March, 
March, 
March, 
March, 
March, 
March, 
March, 


*Ratio to previous year. 


Portsmouth's Only 


Newspaper 


1947 


Take a Look At The Record 


City Index 


**Ratio to 


1939 


Per Family Buying Power, March, 1947—$4,433. 


4 


= 


o : EA . —. 
Dif LA oe 
a a ' ay oS 
ALP BESS 


wer" PORTSMOUTH 


Is VIRGINIA’S FIRST CITY 
In Sales Management’s Estimates 


An Ideal Test Market for Any Product! 


Nat'l Index 


108.4* 
121.5* 
105.5* 
107.6* 
164.5** 
176.2** 
124.0** 


Represented 
Nationally By 
Ward-Griffith Co. 


VIRGINIA — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 et EFFECTIVE BUYING INCOME—1946 oe 
“wee 67D ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES | | | THREE STORE GROUPS 1946 | Gross % ‘Qual- 
CITIES | Fami- | (in thousands of dollars) Farm of ity 

Total lies | a SM Gross Net Dollars | USA | of 

(in % 7 | (in Dollars | % | % | | timate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in | of | of | General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State) USA | sands)| thousands)! State| USA| Food Mdse. | Drug (in thousands) | thousands) State} USA| Family | sands) | tial | In- 

thousands) dex 

13 Nansemond...... 41.0) 1.24) .029) 9.8 20,508) 1.39) .021 3,703| *T | EERO 35,599 32,787| 1.27) .023| 3,346 — 024 | 83 
bk age senda 15.0) .46) .O11 4.0 15,564) 1.06) .016 2,469) 4,873) 582 30,885 21,839 20,114) .78) .014 SS ee .014 | 127 
PL cs du unoeawes 15.9) .48) .011) 3.5 2,993) .20} .003 669 ° ac) Rape mee 7,240 6,668} .26) .005) 1,905) 2,657) .006 | 55 
New Kent.......... 4.1} .12) .003) 1.0 1,469} .10| .002 185 . I aba 3,850 3,546) .14) .003) 3,546 737} .003 | 100 
14Norfolk 407.0\12.35) .292) 102.9] 252,496)17.14| .262) 61,852) 31,705). 12,953} ........ 440,537; 405,735/15.71| .288) 3,943 — -281 | 96 
| 200.0) 6.07|'.143) 56.9 170,227|11.57| .177| 42,044) 28,105} 10,051 296 , 694 295,486) 272,143)10.54) .193 = RES 178 | 124 
Portsmouth....... 75.0) 2.28] .054) 21.3 50,565) 3.43) .052) 14,138 3,547 2,518 12,556 102,533 94,433) 3.66) .067 4,433)........ -060 111 

| | | 

Northampton........ 18.7 -57| .013) 4.8 8,141) .55) .008) 2,804 621 Sn 16,939 15,601; .60) .011; 3,250 010 | 7 
Northumberland... . . 9.9) .30) .007} 2.4 2,574) .17| .003 577 ° et ES FRES: 6,340 5,839) .23) .004) 2,433 .004 | 57 
Nottoway............ 19.4) .59) .014) 4.6 6,951; .47| .007} 1,823 646 ere 15,660 14,423) .56) .010) 3,135 on | 71 
Orange 13.4) .41| .010) 3.3 6,779} .46| .007| 1,615 841 ERE 14,260 13,133} .51) .009) 3,980 -009 | 90 
eee 15.4) .47|'.011| 3.8 4,430; .30) .005) 1,108 378 RRSP 10,220 9,413) .36) .007| 2,477 | 64 
Pe 14.7; .45) .011) 3.2 2,274; .16) .002 392 171 Pe saaded 7,180 6,613) .26) .005) 2,067 005 | 45 
15 Pittsylvania........ 109.0) 3.31) .078) 23.0 48,406) 3.29) .050| 10,750) 8,804) 2,279).......... 82,337 75,595) 2.92) .054) 3,287 .057 | 73 
Danville........... 38.0) 1.15) .027| 10.2 37,253) 2.54) .039 7,082 8,411 1,835 107,175 47,255 43,285) 1.67) .031 Se 032 | 119 
Powhatan........... 6.3) .19) .005) 1.5 1,137) .08) .001 254 ° © Micesnacess 2,910 2,680) .10) .002) 1,787 002 | 40 
Prince Edward....... 14.9} .45) .011) 3.6 5,857; .40| .006) 1,154 841 of, ee 14,360 13,226) .51| .009) 3,674 009 | 82 
16Prince George. . ... 23.7; .72| .017| 5.6 6,865) .47| .007| 2,250 524 SA 16,919 15,582} .60) .011| 2,783 O11 | 65 
Princess Anne....... 29.8) .90| .021; 7.6 8,034) .55) .008} 3,080 244 _ See 16,409 15,113} .59) .011) 1,989 .012 | 57 
Prince William... .... 17.3} .62| .012) 4.5 6,758} .46| .007| 1,823 219 ARS 13,430 12,369} .48) .009| 2,749 009 | 75 
d+ dabieaneds 27.3} .83| .020) 6.2 8,624) .59) .009) 2,561 962 ME ceuceaned 16,050 14,782| .57| .010) 2,384 012 | 60 
Rappahannock. ...... 7.0} .21) .005) 1.5 1,169) .08| .001 323 ° F Riwcuneual 3,120 2,874) .11) .002} 1,916 .002 | 40 
Richmond........... 6.7' .20' .005' 1.5 2,038' .14' .002 692 “ gh FR 3,420 3,150' .12' .002' 2,100 3 : 60 


13Nansemond County combined with Suffolk (independent city). 
14Norfolk County combined with Norfolk, South Norfolk and Portsmouth 


(independent cities). 


15Pittsylvania County combined with Danville (independent city). 
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Before using these figures, see explanation page 19. 


SALES MANAGEMENT 
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ROANOKE... 


AN IDEAL TEST MARKET! 


The Roanoke newspapers have series has been made available 
recently completed a series of in pamphlet form. Before 
eight advertisements discuss- you test ... write for: 
ing the major factors that “Test Markets — How to 
should be considered in select- Identify Them.” Address: 
ing a test market. So many a " 
requests have been received Sawyer Ferguson «Walker Co- 
for reprints that the entire National Representatives. 


“TEST IT IN ROANOKE — AN IDEAL TEST MARKET” 


ROANOKE 
TIMES AND WORLD NEWS 


ROANOKE VIRGINIA 
SAWYER * FERGUSON * WALKER CO. 


National Representatives 


Vi R G l N l A — Continued The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
CyD 1/1/47 Den ESTIMATES GYD «s ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES i 


(in thousands of dollars) 
a edaee 4 Gross Net 

Dollars | % | % Estimate | Dollars Dollars 
(in | General Dollars (in (in Per 

thousands) outs USA Food | Mdse. i thousands) | thousands) : Family 


(in 
thousands) 


| 4, 137,652} 126,777] 4.91) . 4,103 
089} 17,153} 12,554! 205] 115,357/ 106,244] 4.11] . 5,339). 
18Rockbridge 3] .83| . " 10,941] .74) .011 ’ 1,218 23,369/ 21,523) .83| . 3,261 
19Rockingham .0| 1.40) . ? 27,341| 1.86] .028 * aa. 53,109} 48,992] 1.90) . 4,454 
Harrisonburg... .... .0|  .30} .007} 2. 17,688 4,848 : 14,530/ 13,382) .52] . 4,956 

ae 4,655} 32) . 195 10,630 9,790) .38| . 1,748 
4,162} .28] . | 219 9,760 8,989} .35| . 1,450 


17Roanoke i m J . 97,487 6.62 “101 20, Seed 12,849 
Roanoke 74.5) 2. 05: 9.§ 85,502 


7,551; . 008) 463 : 17,019 15,674; . J 2,799 
7,937; . d ,077| 1,060 : 18,959) 17,461) . - 2,646 
J ‘ i ‘ 8,281; . r 1,194 16,889 15,555; . J 2,509 
20Spotsylvania z ‘ 019) : 18,857) 1. J 26,839 24,640) 1. ‘ 4,107 

Fredericksburg i P J ‘ 17,140 14,680 13,520) . E 4,225 


1,105} 08) . 3,080 2,837} .11| . 1,182 
1,352} .09) . , 3,080 2,837; 11]. 1,891 
3,486| .24) .004| 7,460 6,871) .27| . 2,216 
16,658] 1.13] .017) ; 34,789 32,041] 1.24] . 3,141 
009! 3.2 6,800) .46| .007 14,130] 13,0141 .50] . 4,067 


17Roanoke County combined with Roanoke (independent city). 20Spotsylvania County combined with Fredericksburg (independent city). 
18Rockbridge County combined with Buena Vista (independent city). Before using these figures, see explanation page 19 
19Rockingham County combined with Harrisonburg (independent city). *Withheld to avoid disclosure. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power-have been 
answered in the introduction beginning on page 19. So before you write, wire or call 


the editors, re-read this section. Chances are that we will refer you to these pages anyway. 


if 


FACT No. 2 


Crown Fastener Cor- 
poration came to New- 
port News in 1946— 
500 NEW JOBS im- 
mediately .. . 4,000 
MORE in near future. 
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~>| FACT No. 1 
ee Gar Wood came to 
wes Newport News in 
~~ 1946, leasing boat 
~~ works that employed 
Seer OVER 1,000 in war. 
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>| FACT No. 3 
- SJ Siris Powder Puff plant 
- ~<A came to Newport News 
—~ in 1946! 150 NEW 


operation. 


JOBS! Plans in mili 
for doubling size of 


FACT No. 4 


Laros Textiles Company 
came to Newport News 
in 1947! 1,000 NEW 
JOBS when remodeled 
plant swings into pro- 
duction later in °47 


Look at the facts... 


ABOUT NEWPORT NEWS 


NEW PLANTS—THOUSANDS OF NEW JOBS! 4 


NEWPORT NEWS NOW HAS OVER TWICE ITS PREWAR 
NUMBER OF PEACETIME JOBS AND STILL GROWING! 


ret) 


$200,000 FUND TO ATTRACT MORE IN 1947 cf 
rey 
’ ’ 


_ 


ee aS - a. — —~ 
fe SS “based on authorita- “—— 
—_ = s——— —’:: tive local estimate — — — ~~ 


CU, (UG sae 
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FACT 
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JOBS! 


Sil 
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Horne Bros. estab- 
lished iron works for 
ship repairs and in- 
dustrial production in 
1946. 100 NEW 


FACT No. 6 


New industries are 
signing up to locate 
plants in Newport 
News area! ‘“‘Pilot’’ 
factory now under con- 
struction is paving 
way for great indus- 
trial EXPANSION! 


a ms retail sales from Sales —~ — 
—_— ~~ a. 
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NEWPORT NEWS VIRGINIA 


SAWYER * FERGUSON « WALKER CO. 


National Representatives 


VIR GI N | A— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT 


POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES 

ESTIMATES TISING 

1/1/47 GYD ESTIMATES SALES r SM ESTIMATES CONTROLS 

COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 

CITIES Fami- (in thousands of dollars) Farm of ity 

Total lies a ae Gross Net Dollars | USA | of 

(in %\| % (in Dollars | % | % Estimate | Dollars Dollars | % % (in Po- | Mar- 

thou- | of | of |thou-| (in of | of General (in (in of | of | Per | thou- | ten- | ket 

sands) | State) USA | sands)j thousands)! State) USA| Feod | Mdse. | Drug (in )| thousands); State} USA| Family | sands) | tial | In- 

thousands) dex 

21Warwick 100.7| 3.06] .072| 26.2] 52,854] 3.59] .055| 11,516) 8,608] 1,658) 103,336) 95,409] 3.70} .068] 3,642 677] .064| 89 

Newport News 53.8] 1.63] .038] 14.8] 50,552] 3.43/ .052} 10,257) 8,608] 1,658) 23, 73,257] 67,707] 2.63] .048| 4,575)........ .047 | 124 

22Washington 54.1| 1.64] .039} 12.0] 18,460] 1.25) .019| 3,692) 2,363 924]........... 41,228) 37,972] 1.47] .027} 3,164] 8,811] .027| 69 

{Bristol 15.0} .46| .011; 3.8] 11,799] .80] .012] 1,823] 1,961 582] 25,2301 15,090] 13,898] .54] .010} 3,657|........] .011 | 100 

Westmoreland 10.1| .31| .007) 2. 2,660| .18| 003) 669, = * —~ eee 6,460] 5,950} .23] .004] 2,380 2,014) .004| 57 

Wise... 55.4) 1.68} .040] 11.7] 16,497 1.12) .017) 4,038) 1,742 ee 36,659]  33,763| 1.31] .024) 2,886] 2,30¢] .025| 63 

Wythe 24.1] .73| .017| 5.4 8,592} .58| .009| 1,546) 841 See 17,699} 16,301) .63) .011] 3,019} 4,491] .012| 71 

York... 12.2) .37} .009} 3.1 1,856} .13| .002 877 . Tp SaREEE. 4,820 4,439] .17| .003/ 1,432 660} .004| 44 

Total Above Cities 965.1|29.29) .691| 268.1)  918,910/62.39) .952/ 203,123 158,454) 45,912) 1,479,773} 1,388,623) 1,278,764)49.53| .907) 4,770 .877 | 127 

— —— — a os EE Se Eee eee Ree Se SEE aE —— _——— 

State Totals... 3,295.5 |2.360 799.31 1,472,765|.... .|1.526| 350,960| 196,479 65,3761 1,742,194] 2,803,276| 2,581,817|.....|1.831| 3,230 383,722| 1.845 | 78 

V!IRGINIA— Metropolitan County Areas 

Norfolk-Portsmouth- | ] | l | | | | | 

Newport News...82] 601.7 -431| 154.4) 329,463)... | .342| 81,398 40, 587) 15,699). 605,191) 557,855)... .396| 3,613] _.., .386 | 90 

Richmond ..95 | 330.2) | 236) 85.7] 280 174|.....| .290| 62,586) 50,857) 12,755). 410, 147) 377,745) See | .268 4,408)... 269 | 114 

Roanoke ..96 1 122.5).....| .088} 30.9]  97,487).....| .¥01) 20,856) 12,849| 4,2051.......... 127,652) 126,777)... 090! 4,103)........ -093 | 106 


21Warwick County combined with Newport News (independent city). 


22Washington County combined with Bristol (independent city). 


+See also Bristol, Tenn. *Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


A NEW SECTION .. . on our neighbor to the North has been included in the Survey 


of Buying Power for the first time this year. See page 454 for the Canadian Section. 
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SALES MANAGEMENT 
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SO 8 OT ES RN... i 


CHARLESTON-KANAWHA, "THE MARKET" THE DAILY MAIL, “THE NEWSPAPER" 
*POPULATION 241,600 *Total Circulation 


ALES $13 
TANI Dene NG INCOME "> ghee hatiafon Gityaone 
*Sales Management 1947 si *97Y, City Coverage—96% County Coverage 
**Kanawha Commerce Feb. '47 *ABC 9-30-46 


West Virginia's Leading Newspaper in the State's Leading Market 


The Charleston Daily Mail — 


WEST VIRGINIA tive estimate: by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES . TISING | 
1/1/47 yD ESTIMATES SM } ESTIMATES CONTROLS 


~@evwe vewres FO & * 


COUNTIES THREE STORE GROUPS 1946 

CITIES i (in thousands of dollars) 
Gross Net 
Estimate | Dollars | Dollars | % 


(in General | Dollars (in (in 
thousands) Mdse. (in thousands) | thousands)| State 
thousands) 


4,614) . ° 8,521 7,925 
14,165) 1. ° re 22,548 20,970 
12,809) 1. ‘ . 18,720 17,410 

9,427) 1.09) . 12,677 11,790 

4,017) . : 7,699 7,160 
17,570 16,340 


121,883) 113,351 
117,754) 109,511 
3,428 
5,853 
° ‘ 4,630 
35,070) 4. ° 51,234 


2,015) .23] . 2,974 
2,375) .28) . . 4,240 
13,817) 1.60) . 21,304 
5,495 
25,575 


64) . 
131 ,380)15.22) . 
95 , 244) 11.03 
° . 7,910} .92) . 
19.6! 1.04! . . 3,321, .38! . 


"Withheld tc avoid disclosure. Huntington is in Cabell and Wayne Counties. Before using these figures, see explanation page 19. 
MAY io, 1947 ; 321 


WEST VIRGINIA — (Continued) 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 br 
1 TIsi 
wee yD ESTIMATES SALES GD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual 
CITIES Fami- (in thousands of dollars) Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | %| % Esumate } Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of |thou-| (in | of | of General Dollars | (in (in | of | of | Per | thou- | ten- | ket 
sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands)/ State} USA| Family | sands) | tial | In- 
thousands) dex 
cas 67.8] 3.60] .048 31,912] 3.70) .033} 4,244) 5,392 Ti cacconens 48,313) 44,931] 3.27) .032; 3,120 035 | 73 
cnccsccwsaae 6.5] .34) .005 11,678] 1.35] .012] 1,784) 2,459 425 7,954 7,161 6,660} .48| .005| 3,918 007 | 140 
McDowell........... 99.7] 5.29] .071 45,766) 5.30) .048} 7,543 7,332) 772].......... 67,012 62,321] 4.54) .044) 2,885 051 | 72 
i an ae tl 7.51 .40) .005 10,596) 1.23] .011]} 1,679) 2,215 339 3,633 7,741 7,199} .52| .005| 3,789 007 | 140 
RETR 76.1) 4.03] .054 35,083) 4.06) .036} 8,464) 7,576] 1,146].......... 64,850 60,310) 4.39) .043| 3,141 043 | 80 
Fairmont.......... 31.5] 1.67| .023 24,201] 2.80] .025] 5,620) 4,644 927 17,297 28,865 26,844) 1.96] .019| 3,158 022 | 96 
Marshall............ 38.2) 2.03] .027 12,200] 1.41] .013| 4,839 718 Se 20,133 18,724] 1.36) .013| 1,891 016 | 59 
SALSA 21.9] 1.16] .016 4,328} .50) .004) 1,411 535 =| pe eee 8,511 7,915} .58) .006) 1,466 -007 | 44 
eee ee 67.4) 3.57| .048 34,474) 3.99] .036} 6,727) 6,935) 1,931].......... 66,948 62,262] 4.53) .044) 3,966 042 | #8 
Bluefield.......... 23.5] 1.25] .017 21,316] 2.47] .022| 3,603] 5,575 ° 40,598 26,419 24,570] 1.79] .018| 4,028 .019 | 112 
We iraccscsccsces 21.0) 1.11) .015 8,220} .95| .009) 2,483 916 i iidccs 12,202 11,348} .83] .008) 2,182 010 | 67 
BR dn cten aes wend 44.4) 2.35] .032 17,336] 2.01) .018} 4,220) 2,780 SRS 31,713 29,493] 2.15) .021) 3,041 022 | 69 
Williamson........ 10.0} .53} .007 10,396} 1.20] .011/ 1,994) 1,986 438 12,517 9,745 9,063} .66) .007| 3,625 008 | 114 
Monongalia.......... 55.1) 2.92) .039 28,454) 3.30) .029} 7,695) 5,881 a 47,090} 43,794) 3.19] .031) 3,063 -032 | 82 
Morgantown....... 21.5] 1.14] .015 22,112] 2.56] .022} 4,885) 4,964 ° 969 27,558 25,629] 1.87] .018] 4,201 -018 | 120 
ER Ser 12.5) .66) .009 2,375; .28) .002 653 199 © Mac adwenin’ 4,187 3,894; .28) .003) 1,391 -004 | 4 
EES ee 8.1| .43| .006 2,064) .24] .002) 1,049 ° | See. 3,776 3,512] .26) .002) 1,672 .003 | 50 
a cadcaccas 20.8) 1.10) .015 4,863) .56) .005] 1,527 825 yy ROE 8,195 7,621} .56| .005) 1,732 007 | 47 
GAtcieadicaene’ 70.9) 3.76) .051 70,347] 8.15} .073| 16,378) 14,851) 2,751).......... 93,368 86,832) 6.32) .062| 4,430 063 | 124 
Wheeling.......... 65.5] 3.47| .047 68,250} 7.90} .071) 15,257) 14,851] 2,751] 100,700 91,353 84,853} 6.18] .060) 4,538 .061 | 130 
Pendieton........... 9.3] .49] .007 2,064) .24| .002 93 ° | eee: 3,333 3,100} .23| .002) 1,722 003 | 4 
Pleasants............ 5.7| .30| .004 2,599] .30] .003 735 382 | 4,356 4,051} .29} .003) 2,701 003 | 75 
Pocahontas.......... 12.1} .64] .009 3,855} . .45] .004 909 122 © Bl icceews 7,288 6,778} .49] .005) 2,510 .006 | 67 
ERE." 27.5) 1.46] .020 7,176] .83] .007} 2,087 565 eee, 12,202 11,348] .83) .008} 1,719 010 | 50 
NE is seseveanes 17.3) .92| .012 4,552) .53) .005| 1,061 ° ed 7,446 6,925} .51) .005) 1,776 006 | 50 
PN coi cecssvede 89.9] 4.77| .064 42,918] 4.97] .044) 7,065) 12,311 70,998 66,028) 4.81) .047| 3,318 050 | 78 
Beckley........... 18.0} .95} .013 21,888] 2.54] .023} 3,719] © 3,009 17,169 15,967] 1.16] .011| 3,326 015 | 115 
Randolph............ 29.0) 1.54) .021 12,660) 1.47) .013) 2,973) 2,520 19,669 18,292} 1.33) .013} 2,730 .015 | 71 
| er 9.2) .49] .007 9,912] 1.15] .010} 2,168 * 10,051 9,348} .68) .007) 3,595 .008 | 114 
ee 12.2| .65| .009 3,930) .46] .004 909 260 7,056 6,562} .48) .005) 2,051 006 | 67 
_, SORANEIESESa 16.7} .89) .012 4,726} .55| .005} 1,143 657 8,079 7,513] .65| .065| 1,977 006 | 50 
Summers............ 18.2} .97| .013 5,857; .68) .006} 1,516) 1,008 8,595 7,993} .58) .006) 1,859 .007 | 54 
EES ees 17.8} .94) .013 6,939} .80) .007| 2,227 916 12,613 11,730} .86]) .008} 2,550 009 | 68 
ER 10.8} .57| .008 3,656} .42) .004) 1,026 290 7,224 6,718} .49] .005) 2,687 .005 | 63 
ME ican aahiada 10.1] .64) .007 4,104) .48] .004 968 306 7,931 7,376] .54| .005) 2,732 .005 | 71 
EERE anor as 16.7} .89) .012 5,385) .62| .006) 1,539 565 8,005 7,445| .54) .005) 1,909 007 | 58 
_ TPR 31.9} 1.69] .023 4,626} .54) .005| 1,026 183 16,822 15,644] 1.14) .011| 2,203 012 | 52 
tHuntington 
(See Cabell Co.) 
Webster............. 16.0) .85) .011 4,216] .49| .004 676 199 6,823 6,345] .46] .005) 1,923 006 | 55 
EES 19.6] 1.04) .014 7,188} .83| .007| 2,437 382 13,267 12,338} .90) .009} 2,570 009 | 64 
___ SE 5.2} .28) .004 958] .11) .001 82 * 1,803 1,677} .12) .001) 1,290 .002 | 50 
ee ee oe 63.1) 3.35] .045 37,657] 4.36] .039} 9,246) 7,164 69,469 64,606) 4.71| .046| 3,71 044 | 9% 
Parkersburg....... 33.5) 1.78] .024 32,521] 3.77| .034] 7,345) 7,026 40,129 37,320] 2.72) .026| 3,808 028 | 117 
Wyoming............ 31.5} 1.67] .023 10,608] 1.23) .011) 1,621 2,795 17,528 16,301) 1.19] .012| 2,433 014 | 61 
Total Above Cities... 499.0)23.28 -315| 120.7] 439,899/50.95| .456) 90,063] 80,371 14,976) 562,184) 563,334) 523,796|38.14| .372| 4,340)........ 386 | 123 
State Total.......... 1,885.61 Leal l1.351 452.71 863,345!..... 894! 195,343] 145,726 27,6971 676,861] 1,476,725! 1,373,354!..... .974| 3,034! 98,633! 1.026 | 76 
WEST VIRGINIA— Metropolitan County Areas 
Charleston......... 21] 241.6]..... -173| 59.4]. 131,380]..... -136| 29,504) 19,657] 4,511}.......... 265,418]  246,839|..... . tt eee .163 | % 
Huntington-Ashiand55 | 196.0)... -140} 50.6] 126,865)..... 132} 27,540] 17,684 ‘a De ered 194,572} 179,384)... 185] 4=(8,008........ -130 | 93 
Wheeling......... 132] 217.3)..... 146} 58. 137,395}... -143} 40,279] 19,934) 4,572].......... 207,034] 189,289)..... a. fee | 140 | 
*Withheld to avoid disclosure. THuntington is in Cabell and Wayne Counties. 


Before using these figures, see explanation page 19. 


A NEW SECTION . . . on our neighbor to the North has been included in the Survey 
of Buying Power for the first time this year. See page 454 for the Canadian Section. 
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SALES MANAGEMENT 


1) amp | 


ASHEVILLE 


The Tested “TEST CITY” in North Carolina 


® Cosmopolitan Population 

®@ One of America’s Quality Markets 

@ Leadership Position in Per Capita Retail Sales 

® Center of Rich, Diversified 20-County Market 

® No Dull Season — Every Month A Busy Month 


$1 7 5 2 7 5 OO RETAIL annually in the 20-county Asheville market (Sales 

, , SALES Management Estimate for 1946). Activities remark- 

ably diversified—buying power remarkably sustained! 

The only thorough coverage is through The Asheville Citizen and The Asheville Times. Effective merchandis- 
ing support from our trained men—test our cooperation with a test campaign! 


For Route Lists, Trade Information, Surveys and Market Data, Representatives: 
Write, Wire or Call ROY PHILIPS, Advertising Director The KATZ AGENCY, Inc. 


THE ASHEVILLE CITIZEN » THE ASHEVILLE TIMES 


Morning ASHEVILLE CITIZEN-TIMES (Sunday) Evening 


N 8) R T H c A R '@) L | N A The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 
ESTIMATES 
1/1/47 7D ESTIMATES SM ESTIMATES 


COUNTIES THREE STORE GROUPS 1946 
CITIES ami (in thousands of dollars) 


Gross Net 

Dollars | % ’ Estimate | Dollars Dollars 
(in General Dollars i i 

thousands) Mdse. 


(in (in of 
(in thousands)| thousands) State 
thousands) 


4,375 


2 


o 
on 
i] 


223 88858 $383: 


2Sas 


sesenxneze 8 


_ 


*Withheld to avoid disclosure, 


MAY 10, 1947 


Before using these figures, see explanation page 19. 
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WSJS LEADS DAY and NIGHT! 


st © ON THE DIAL 
e@ IN LISTENING* 
@ IN NETWORK AFFILIATION 


In the TRI-CITIES, North Carolina's No. 1 MARKET 
(Winston-Salem, Greensboro, High Point) 
* Conlan Survey, November 1946 


Affiliated with WSJ S Represented by: 


NATIONAL BROADCASTING COMPANY WINSTON-SALEM HEADLEY-REED COMPANY 


THE JOURNAL- SENTINEL STATION 


az M The “SM” symbols mark original, exciu- 
N ORTH CAROLINA (Continued) ed sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1946 at EFFECTIVE BUYING INCOME—1946 b 4 

ESTIMATES TISING 
1/1/47 6yD ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross %  |\Qual- 
CITIES Fami-| (in thousands of dollars) Farm of ity 

Total lies ee ner ta, Gross Net Dollars |} USA | of 
(in %1i% (in Dollars %\i% Estimate Dollars Dollars % 1% (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of Per thou- | ten- | ket 

sands) | State| USA | sands)| thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State) USA| Family | sands) | tial In- 

thousands) dex 

Pe , 5.1} .13) .004 1.1 426; .03).... 100 ° i CREE 1,026 950; .04) .001 864 677} .CO01 | 25 
Cleveland.......... 63.1) 1.63) .045) 13.6 22,741| 1.45) .024 4,444 4,283 RS 37,546 34,768) 1.42) .025 2,556} 12,291 029 | 64 
eee 19.0} .49|) .014 4.6 14,664) .94) .015 2,341 3,186 478 10,733] 12,936 11,979} .49) .008 Lt a 011 7 
Columbus........... 47.5) 1.23) .034) 10.3 16,300) 1.04) .017 2,677 1, Sicenseees 20,826 19,285) .78) .014 1,872] 13,964 019 56 
MN i erect was 39.2) 1.01) .028 9.4 14,917; .95| .015 3,213 2.260 Ee 28,138 26,056; 1.06) .018 2,772 7,430} .019 | 68 
New Bern......... 22.0 57| .016 6.1 12,681 81) .013 2,578 ° ~~] ee 22,258 20,611; .84) .015 2 eee: 015 | 94 
Cumberiand......... 84.1) 2.17| .060) 19.1 25,242) 1.61) .026; 5,081 3,754 RET E 41,812 38,718) 1.58} .027) 2,027) © 9,591 033 55 
Fayetteville........ 54.0} 1.39] .039} 13.3 22,594) 1.44) .024 3,948 3,754 ° 13 ,639 37,015 34,054} 1.39) .024 ft Rs 027 | 69 
Currituck............ 6.2; .16| .004 1.5 1,211; .08) .001 274 ° W Meaty akin 2,127 1,970; .08; .001 1,313 2,292] .002/ 50 
Ra ak ae 6.2) .13) .004) 1.3 1,983} .13) .002 648 ° D te 3,058 2,832) .12) .002) 2,1 102| .002 | 50 
Re ccswcauees 61.4) 1.59) .044) 14.3 20,479) 1.31) .021 5,529) 2,577 ckesceue 37,888 35,084) 1.43} .025| 2,453) 6,527] .028| 64 
Lexington ....... 15.0} .39) .O11 3.7 10,259) .65) .011 2,279 1,547 Siacasseun 9,868 9,128} .37| .006 F ie, .009 | 82 
ML chiseonauneces 14.2) .37| .010) 3.3 4,005} .26) .004 710 740 a sanvacd 6,511 6,029} .25| .004) 1,827| 3,027] .005 | 50 

} 
PE eer 39.5) 1.02) .028 8.7 9,647; .61|) .010 2,178 872 RS: 17,864 16,542 67; .012 1,901} 16,031 015, 5&4 
I co oc cccsncee 90.9) 2.35) .065) 23. 68,633) 4.37) .071| 12,553) 10,375) 2,803].......... 106,713 98,816) 4.02) .070) 4,1 3,944] .069 | 106 
a 70.0} 1.81) .050) 18.7 66,527] 4.24] .069) 12,204) 10,056 2,803 101 ,490 97 ,562 90,268) 3.67) .064 ee .063 | 126 
Edgecombe.......... 49.9) 1.29) .036) 10.8 22,169) 1.41) .023} 5,143) 4,587 Micaké neca 40,443 37,450) 1.52] .027; 3,468] 14,517] .028 | 78 
tRocky Mount 
(See Nash Co.) pon 
tRocky Mount is in Edgecombe and Nash Counties. *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Yes, the 8-county Durham A.B.C. And what an easy, economical target to hit! 
: . D Heral ch a higher per- 
trading zone does offer a rich sales urham Herald and Sun reach a higher p 


, centage of people in Durham A.B.C. Trad- 
target. 217,500 population and $140,- ing Zone than does any other major North 


887,000 retail sales according to Sales Carolina daily or combination in its respec- 
Management. tive A.B.C. zone. 


DURHAM Herald and Sun NEWSPAPERS 


Rep: The Katz Agency 


— 


SALES MANAGEMENT 


To the Discerning Space Buyer: 
We are Brief, Factual and to the Point! 


1. WINSTON-SALEM RANKS 100th AMONG 
ALL U. S. METROPOLITAN MARKETS! 


Source: Arthur Hurd's Article in Sales Management, November 20, 1946 


2. WE SATURATE THIS MARKET! 


Winston-Salem Twin City Journal and 
Journal (A.M.) Sentinel (P.M.) Sentinel (Sunday) 


88% 87% 100% 


Source: ABC statement, September 30, 1946; Population—BMB Survey, March, 1946 


Our Market Research Department will elaborate—at your Service! 


JOURNAL and SENTINEL 


Winston-Salem, North Carolina 


National Representative: KELLY-SMITH COMPANY 


NORTH CAROLINA— (Continued) 7 Be ee ee ct eee 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 GYD ESTIMATES 


ESTIMATES CONTROLS 


COUNTIES | THREE STORE GROUPS 
CITIES Fami- (in thousands of dollars) 
lies , _ Gross Net 
(in Dollars % % i Dollars Dollars % 

thou- (in of General (in (in of 

sands)| thousands) | State Food Mdse. (in thousands) | thousands)} State 
thousands) 


' 78,632| 5.01 . 15,274| 12,618 ete 144,771| 134,058 
Winston-Salem .0| 2.38} .066| 24. 70,505| 4.49} .073|  12,053/ 12,350 111,662] 129,550|' 119,889 
Franklin 8} .80| . . 6,800} .43| . 1,519)  463| 12,583 
Gaston 23} 2.70) . : 38,334) 2.51) . 11,495} 5,062) 1,302)....... 62,541 
Gastor 0) .59) . 5. 21,902| 1.40] .023} 4,807] 4.005 \717] 23,883 


Gates .1) .26| .007) 2. 1,637} .10) . 436 : 2,117 
ES eco .2| 134]. f 918| .06| . 50 . nee 2,651 
Granvill: .0| 78) . Y 8,982| .57| . 1,768} 1,057 cose 16,004! 
Greene 2) 47). ; 3,726| .24| . 473) * eS 8,499 


| | 

Guilford .4\ 4.87) . .3] 116,513 .121| 23,852) 17,204) 190,449 ,356| 7.18] . 
Greens:.oro. 0} 1. 3] 19. 73,820 13,450| 12,873] ee 99,858 ,432| 3.76] . 
High Point........ 35,144] 2.24 .036! 10,402] 4,341 29,0631 54,277 2.05| . 106 


*Withhel to avoid disclosure. Before using these figures, see explanation page 19. 
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FACTS 


Growing. GRE 


@ 387%, increase in retail sales since 1P3 


@ more than % of North Carolinp's| RETAIL E 
$503,464,000* in the Greensboro 5 


out the 
RO MARKET 


ile Radius, an 


A. 


$290,642,000* in the ABC Retail Trading Zone. INC. | nockincHam 
@ more than 1/ of the State's DRUG|SALES $19,264,000* “s CASWELL 
concentrated in this same radius, fanp $11,223,000* in on 
the ABC Retail Trading Zone. oa 
O/ * 2 ° ol ¢ 
@ 30°%,* higher per capita food sales] than the average for ees tiie — 
the South Atlantic States. sie yom 
@ more than a million people in a|90 Mile Radius, and GREENSBORO act 
631,000* population in the ABC Refgil Trading Zone. : wou Pont a 
. . . . Oavit e 
@ YOUR sales plans should center inj this rich, fast-growing geonsessvedl 
market, and in the NEWS-RECORD with more than 85,000 seundiw | RANDOLPH 
daily circulation and more than 64f], coverage of families s 
in the ABC Retail Trading Zone. 250% asue@dn0 ss . 
< 
v 
IL 0 0 a, a 
4 4 ( MONTGOMERY| MOORE 
*1947 Sales Management Figures 
. The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES. 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES GyD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm | of | ity 
Total lies Gross Net Dollars | USA 
(in | % 1% | (in | Dollars | % | % mate | Dollars | Dollars | % | % (in | Po- | Mar- 
thou- thou- (in of | of General Dollars (in (in of P. thou- | ten- | ket 
sands) | State} USA | sands)j thousands) State} USA| Food | Mdse. | Drug (in )| thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
Hallfax.............. 57.1| 1.48] .041| 12.1] 20,079] 1.28| .021| 5,368] 2,485) 741).......... 32,949] 30,511] 1.24) 022) 2,522 026 | 63 
Hernett............. 46.0] 1.19] .033] 9.7] 13,759] .88| .014] 2,877, 2,300; B74).......... 25,979} 24,056) .98| .017) 2,480 019 | 88 
Haywood............ 34.1] .88| .024) 7. 13,572} .86| 014) 1,992, 634, 562).......... 21,136] 19,572) .80| .014| 2,575 016 | 67 
Henderson 27.9] .72| .020| 7.1] 13,692] .87| .014) 3,051; 1,348, 514).......... 24,076} 22,294] .91| .016| 3,140 ois | 90 
Hendersonville. .... 7.0} .18| .005} 2.1] 11,523) .73| .012] 2,453} 1,348) * |.......... 7,751| 7,177] .20| .005] 3,418)........ 007 | 140 
Hertford............ 18.9] .49 4. 6,307] .40| .007} 1,607} 1,229} 155).......... 9,718} 8,999] .37| .006| 2,250 008 | 57 
Rea 15.7] .41 3. 3,380, .22| 004] 598) 423 | SONS. 7,462} 6,910} .28| .005| 2,159 006 | 55 
SRR eres 7.1) .18 1. 1,051} .07| .001 274 * an eres 1,518 1,406} .06) .001 937 002 | 40 
aa 61.6] 1.59 14.4] 19,281] 1.23] .020| 4,284] 3,410 693).......... 31,794] 29,441] 1.20] .021| 2,045 .025 | 57 
Statesville......... 20.0} .52 5.2] 11,856] .76| .012| 2,603] 2,326) 466) 8,043] 12,687] «11, 850} .48| .008| 2,279)........ 010} 71 
Jackon............. 17.6) .45 3. 5,043] .32| .005} 697) 1,005) * |.......... 8,649] 8,009] .33| .006| 2,165 .007 | 54 
Johnston............ 62.5] 1.62] .045| 13. 18,735] 1.19] .019] 2,852] 2,657) —B97].......... 34,649] 32,085] 1.31] .023| 2,359 026 | 58 
TE 11.0) .28) . 2. 1,557} .10] .002} 23 * “SRR 2,395] 2,218] .09| .002/ 1,008 .003 | 38 
a caicl tna 20.3} .52| . 4. 9,301 .59| .010} 2,080} 1,229)  358).......... 13,438] 12,444) .51| .009) 2,705 O11 | 73 
RIS 47.2) 1.22) . 10. 22,435| 1.43] 023) 3,450] 5,274) 753).......... 39,620]  36,688| 1.49] .026| 3,429 .027| 79 
Kinston........... 21.7| .56 5.5] 18,496] 1.18] .019| 2,777| 5,182} © |.......... 21,110} 19,770] .81| .014] 3,595]........ 016 | 100 
Lincoln.............. 25.0} 65) . 6. 7,545] .48| .008} 1,519] 1,110} 203).......... 14,069] 13,028] .53| .009| 2,369 .010 | 56 
MecDowell........... 23.2] .60| . 6. 7,146] .46| .007} 1,719) 740 —323)......:... 11,386} 10,843] .43| .007} 2,028 009 | 53 
Macon.............. 15.5} .40) . 3. 4,138] .26] 004] 847} 370, ~=Ss«88).......... 6,853 6,346] .26| .005| 1,813 006 | 55 
Madison............ 19.8} .51 4. 3,233] .21| 003} 573} 463) 131).......... 7,783} 7,207] .29| .005| 1,676 006 | 4 
| CRRA 26.41 .68 5.4] 9.8871 .63| 0101 1,146) 1,546, 251).......... 17,0041 15,8291 .641 .011| 2,931 012 | 63 


*Withheld to avoid disclosure. 


Before using these figures, see 


explanation page 19- 


An index to advertisers appears on page 478. 
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SALES MANAGEMENT 
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| sisaae Z22usues e299 


REPRESENTED BY HOLLINGBERY 
MAY 10, 1947 


Though modest in size 


Wee BAG 


IN SERVICE 


WBIG 


Greensboro, N. C. 


5000 WATTS 
DAY AND NIGHT 


Columbia Affiliate 


“hg 


Cafil fos v 
VY, 4 nge00 


fas si 0 


Wb, 
Sales He fscossgzeo 


1,193,900 


4524, 470,000 


WAEDIA tide, s0g 000 


NATIONAL ADVERTISING REPRESENTATIVES 
Story, Brooks & Finley 


The Foremost Newspaper of the Two Carolinas 
Curtis B. Johnson, Publisher 


CAROLINA IN THE. seg a 


~The Charlotte Observer Market 
ee naaaia 


S.E. CITIES RANK 


WHOLESALE 5L5. (2) RI RICHMOND 


BRIGHTEST IN 


ae 


Sales eyes are on the Southeast, 
expanding American opportun- 
and The Charlotte Obser- 


ver Market ranks as one of the 
brightest spots’ therein. Assure 
yourself full, complete coverage 
of the biggest market in the two 
Carolinas through 


too Ohe Charlotte Observer 


f 772, 625,0% 


% The Charlotte Observer's circulation was 28,692 in City Zone, 
95,105 in ABC Retail Trading Zone, and 123,685 Total (ABC 
Publisher’s Statement, Sept. 30, 1946)—and NOW is in excess 


of 125,000 Daily and 130,000 Sundays. . 


any newspaper published in a city of comparable size! 


. America’s largest for 


NORTH CAROLINA— (Continued) 


The “SM” symbols mark original, ‘exclu. 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1946 


GYD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


GYD ESTIMATES 


Gross 
Dollars 


(in 
thousands) 


Net 
Dollars 


(in 
thousands) 


% 
of 
State 


SALES- 
ied 
TISING 
CONTROLS 


POPULATION 
ESTIMATES 
— 
COUNTIES 

CITIES Fami- 

Total lies 
(in % \ % \ (in Dollars 

thou- | of | of | thou- (in 

thousands) 
Mecklenburg........ | 175.3) 4.53) .126) 44.3] 134,446 
Charlotte.......... 115.0} 2.97} .082| 30.8 125,516 
Mitchell. . 15.6} .40) .011; 3.3 4,005 
Montgomery 17.4) .45| .012) 3.8 5,709 
SG hha acccawed 33.7; .87) .024) 7.8 11,763 
Dens shuanexeens 57.7| 1.49] .041) 12.5 22,035 
tRocky Mount..... 28.5) .74| .020 7.0 24,497 
New Hanover........ 63.9) 1.65) .046) 17.1 42,953 
Wilmington........ 47.5) 1.23) .034) 13.5 36,872 
Northampton 28.9) .75| .021) 6.0 4,032 
Ny cable cuts 31.1; .80| .022) 6.7 3,806 
Orange 24.7| 64) .018| 5.7] 8,649 


THREE STORE GROUPS 
(in thousands of dollars) 

Q% % ol : 

of of General 

State} USA| Food | Mdse. 

8.57| .139| 24,013) 24,372 

8.00} .130) 20,453) 24,251 

.26| .004 299 278 

.36| .006) 1,308 687 

.75| .012) 3,126 938 

1.40] .023} 4,982) 2,485 

1.56) .025 4,845 4,296 

2.74) .044| 7,647) 6,305 

2.35] .038| 6,638 ° 

.26|} .004 822 687 

.24| .004, 1,258 225 

.55| .009) 2,154 806 


Sree 


12,483 


51) 


2,190 
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tRocky Mount is in Edgecombe and Nash Counties. 


*Withheld to avoid disclosure. 
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North Carolina 
(See also Delaware, Maryland, District of Columbia, Virginia, 
West Virginia, South Carolina, Georgia, Florida) 
% 
ee * - ahi Pron GATES a ON 
; . |GRAN- JARREN 
ASHE Sunny | stones } ROCKING: | CAS’ | Son | vue] 2 ee, FORD unt XS 
ATAU oe ] BERTIE ; 
VER a Winston’ Salem’ 5" near EP nash / EDGE 
° % CALD. mia PRAN ofa. COMBE A 
TO weit [ALEX (IRE. | oavie Mr pst WAKE MARTIN finsion/ "EY lowne 
MADISON\, toncay aes 10- Raleigh - 
Mec SON | RANDOLPH] CHATHAM ° WILSON PITT HYDE 
DOWELL) BURKE ‘stan BEAUFORT 
om i000 \ gy @,Ashevi ee Lee JOHNSTON / (GREEN 
SWAIN — RUTHER act CABAR: MONT. 
‘en % ‘ ag ‘OMERY| MOORE HARNETT WAYNE (LENOIR 
saan 2m FORD cutve GASTON RUS caey CRAVEN AMLIC 
HEROKEEA acon vainly, on CUMBER- JONES 
ns RICH- OKE : 
Pd Clay uwion | anson \MOND ><" LAN \gamesony DUPLIN ait 
ee tAND ONSLOW 
LADEN 
noseson } © PENDER 
Cities shown are those having wor A 
retail sales of $20,000,000 CITY POPULATIONS . RUNSWICK 
or more in 1942. (1940 CENSUS) 
P . ©O UNDER 50,000 
Counties shaded are those having © 50,000 TO 100,000 
retail sales of $50,000,000 
$50,000, @ 100,000 OR OVER estima 
or more in 1942. 
0 50 100 
Propored ty CHARTMAKERS - New Yor 
H The “SM” symbols mark original, exclu- 
NORTH CAROLINA— (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 be EFFECTIVE BUYING INCOME—1946 ro 4 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State) USA | sands)} thousands)| State} USA| Food Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) tial In- 
thousands) dex 
Pamlico 9.7) .25| .007) 2.2 1,158} .07) .001 573 of a PROP. 2,502 2,317; .09) .002) 1,053) 1,696) .003 | 43 
Pesquotank 24.2) .63) .017) 5.9 12,402) .79) .013} 3,176) 1,718 DR aii inlets 22,611 20,938) .85) .015| 3,549) 3,522) .015 | 88 
Elizabeth City 15.0 39} .011 3.9 10,858} .69) .011 2,528 1,718 275 — 15,245 14,117 57| .010 ee csaces 010 91 
Pender 18.5 -013) 4.0 3,313) .21| .003 897 344 DP sda aes 5,880 5,445) .22) .004 1,361 4,192} .005| 38 
Perquimans. . 10.5} .27| .008) 2.5 2,954) .19| .003 672 198 © Me nekacad 5,270 4,880} .20) .003 1,952} 3,093} .004; 50 
Person 26.1) . .018 5.2 7,571; .48| .008 1,557 1,005 __ 2a 13,738 12,721; .52| .009) 2,446) 8,15: .010 | 56 
Pitt... 64.7) 1.67| .046) 14.0 29,806) 1.90) .031 4,458} 4,904 ae 48,964 45,341] 1.85) .032} 3,239) 25,134] .035 | 76 
Greenville 15.3 39} .011 3.9 16,846) 1.07) .017 2,777 3,172 370 81,733 14,251 13,196} .54] .009} 3,384)........ 012 | 109 
Polk 11.4 29; .008) 2.6 2,582) .17| .003 673 119 Waedsccues 6,179 5,722) .23) .004) 2,201 2,132] .005 | 63 
Randolph 43.8) 1.13) .031; 10.2 14,145} .90) .015) 2,877 1,864 TG oxwaske 19,115 17,700} .72| .013} 1,735) 5,676) .017 | 55 
Richmond 39.4) 1.02) .028) 9.0 14,863) .95) .015) 3,425) 3,542 323 28,042 25,967; 1.06) .019} 2,885) 4,09 -020 | 71 
Robeson 83.8) 2.17) .060) 17.7 31,909) 2.03) .033 5,081 3,490 ee 47,029 43,549) 1.77) .031 2,460) 26,233] .037 | 62 
Lumberton 6.2 16| .004 1.6 11,657} .74) .012 1,744 1,864 323 17,017 5,548 5,137) .21| .004 | ee .006 | 150 
Rockingham 62.7) 1.62) .045| 14.3 25,841) 1.65) .027; 5,741 2,895 i atsaceewe 42,400 39,262) 1.60) .028} 2,746) 10,872} .031 69 
Reidsville 11.5} .30} .008 3.0 10,512) .67) .011 2,279 1; 665 442 25,825 10,306 9,543) .39) .007 = Tee. .008 | 100 
Rowan 66.6 1.72 -048; 15.9 35,342) 2.25) .037| 8,605) 4,758 eer 59,815 55,389] 2.25) .039} 3,484) 14,095} .040| 83 
Salisbur 21.5 56) .015 5.7 27,811) 1.77) .029 4,707 4,666 1,099 21,759 23,776 22,017} .90) .016 3,868)...... .020 | 133 
Rutherford 43.8) 1.13) .031 9.7 13,240} .84) .014 3,101 1,494 A 22,664 20,987} .85) .015) 2,164) 13,782 018 58 
Sampson 48.3) 1.25) -035) 10.0 12,881); .82| .013) 2,677) 1,573 a 21,638 20,037; .82| .014 2,004) 14,634 018 | 651 
Scotland 24.5 "63 018 5.3 8,223) .52) .008 2,067; 2,128 Ty? 12,465 11,543) .47| .008; 2,178 4,417 010 | 56 
Stanly 35.2 91| 025 8.2 15,169} .97) .016) 2,628 1,798 — 23,317 21,592} .88) .015| 2,633 3,944] .017)| 68 
Albem 4.6 12| .003 1.2 11,656) .74) .012 1,146 1,718 ee 4,544 4,208} .17) .003 Dis eviedad .005 | 166 
eee 21.1| .55| .018! 4.6 3.6331 .23| .004 598 198 a ee 7,954 7,365, .30! .005| 1,601! 9,9981 .007! 47 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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‘‘Balanced Market 
in the 


Balanced State’”’ 


1946 Retail Sales . . . $465,800,000 
30% of N. C. Total 


* 


1946 Eff. Buy. Inc. . . $808,310,000 
30% of N. C. Total 


* 


1946 Food Sales. . . $90,991,000 
28% of N. C. Total 


* 


1946 Drug Sales . . $15,800,000 
28% of N. C. Total 


One Newspaper COVERAGE 


The Raleigh News and Observer is the ONLY 
Morning and Sunday Daily published in the 
entire 33 county “Golden Belt of the 
South.” All-time high 93,000 PLUS 
ABC Circulation equals total of all 
thirteen afternoon papers published 


Great Big Man in the South 
Grows Record Tobacco Crop! 


North Carolina growers produced and sold over 
ONE BILLION Pounds of Tobacco during the 
1946-47 season for a total of over 492 MILLION 
DOLLARS. But here’s the pay-off! -‘The Golden 
Belt of the South’’—the heart of TOBACCOLAND, 
USA—produces 70% of North Carolina’s tobacco. 
That means “Golden Belt” farmers received 344 

MILLION DOLLARS for their last season’s tobacco Th e News a a] d Obse rver 
—better than a 100 MILLION DOLLAR INCREASE 
over the year before! See why we call the “Golden MORNING & SUNDAY 


Belt” Tobacco Farmer the “Great Big Man in the Raleigh, North Carolina 
South”? 


in the same area . . . reaches nearly 
ONE out of TWO Golden Belt white families. 


(Above figures just released by N. C. State 


Dept. of Agriculture) REPRESENTED BY THE BRANHAM COMPANY 


CAROLINA — (Contined) Ts cltaud” Gate! att 


NORTH 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 = 
ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES SM ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
ciT (in thousands of dollars) , 


eee weweweeene F  Wie tl Fe ttl eee, EVER =F Ee Fe Ee) AVEO) OU EM DIME et ee ee eee 


COR ewe eee eeee 


NRE AD. ‘1 1.06] .029] 8.9] 12,215] .78| .013| 2,229] 2,000] aaa)... 
RS net . -00| .026 " 13,652} .87| . SRE 015 
Henderson......... 15.0} .39) .O11) 3.7 12,269} .78] .013) 1,856) 2,300 ° 22,753] 10,810 10,306] .42| .007} 2,785)........ 
re 123.3] 3.19] .068) 29. 57,226) 3.65) .050) 8,923) 6,921) 2,802].......... 103,350 95,702) 3.90) .068) 3,244 
ee 59.0) 1.52) .042) 14.9 46,507) 2.96) .048) 6,303) 6,452) 2,325 72,401 67,253 62,276) 2.53) .044) 4,180/........ 
i ccuneccendeea 23.4; .60) .017) 4. 5,695) .36) .006) 1,170 714 RR 11,225 10,394) .42) .007) 2,211 
Washington.......... 13.0} .34) .008) 2. 3,167; .20) .003 822 344 iickeccked 5,623 6,207) .21| .004) 1,796 
Wateuga............ 17.41 .46] .012/ 3.7 4,564) .29| .005 710 582 ees 7,847 7,266) .30| .005| 1,964 = 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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alla il Vd Mie | | a s 


LATEST INFORMATION ON 


North Carolina—The South’s Number) State 
and WPTF—North Carolina’s Number) Salesman 


Yj ox FARM INCOME 


WPTF’s Primary Has More Farm 
Income Than Any Southern State 
Except North Carolina Itself 


Gross Farm Income 
North Carolina ... . . . . . $712,604,000 
WPTF Primary . . . . . . . 640,895,000 
Kentucky . . . . .. . . . 490,285,000 
a 
CO 
We ic lt thle ee ss ee 
Tennessee. . . . . . . . . 367,721,000 
Mississippi . . . . =. =. +. . 933,528,000 
South Carolina . . . . . . +. 259,925,000 


GD 


MARKET DATA 


All market data is based on Sales Management’s 
1947 Survey. Complete Sales Management’s 
estimates of WPTF’s day-time and night-time 
coverage are available free from WPTF or Free 
& Peters. 


* 

«8 
a> WPTF PRIMARY 
5 


WPTF’s Primary Has 2,876,000 
People And Retail Sales Over 
One Billion Dollars 


WPTF Primary 


OO ee 
Retail Sales . . . . . . . . $1,066,444,000 
Food Sales . . . . . . . . $218,858,000 
General Merchandise . . . . . $151,202,000 
Drug Sales . . . . . . . . $37,451,000 
Effective Buying Income (Gross) . . $1,832,276,000 
Effective Buying Income (Net) . . $1,696,502,000 
Gross Farm Dollars . . . . . $640,895,000 


COVERAGE 


WPTF’s primary is that 78-county area where 50% or 
more of the people in each county listen regularly to 
WPTF, according to BMB’s 1946 day-time audience 
study. Station Audience Reprint containing complete 
BMB audience information by counties and measured 
cities available free from WPTF or Free & Peters. 


680 WATTS 
0000 


Raleigh, North Carolina 


WN> FREE & PETERS, INC., nationat representatives 


qe wee wee wae S&S 


MAY 10, 1947 


Sell All The Charlotte Market 
The Economical WAYs. 


Charlotte’s showmanship station WAYS with the best 
from ABC and MUTUAL plus heavy accent on music 
and sports....has the power and favorable frequency 
to do a hard hitting sales job in the entire Charlotte 
market at low cost. 


WEED & COMPANY, NATIONAL REPRESENTATIVE 


NORTH 


CAROLINA— (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
1/1/47 


COUNTIES 
CITIES 


% | % | fin 
of of | thou- 
State} USA | sands) 


RETAIL SALES—1946 


yD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


CD ESTIMATES 


CONTROLS 


SALES- 
ADVER- 
TISING 


Dollars 
(in 
thousands) 


7/0 


State 


THREE STORE GROUPS 
(in thousands of dollars) 


Food 


General 
Mdse. 


Drug 


Dollars | % % (in 
(in of of Per thou- 
usands)| State| USA| Family | sends) 


Po- | Mar- 
ten- | ket 
tial In- 


I oie'ts waeanaiele 64.0 
Goldsboro... 27.5 
Wilkes 41.7 


1.65) .046) 14.2 
-71) .020} 6.9 
1.08} .030) 8.8 


4,608 
3, 238 
1,806 


4,758 
4,349 
2,009 


Wilson 


Wilson 
Yadkin... 20.1 
Yancey... 14.7 


-52) .014) 4.5 
38} .011) 3.1 


4,035 
2,976 
648 
274 


3,318 
3,291 
370 


45,329 
25 ,626 
18,431 


41,502 
25,369 
5,720 
4,683 


41,975) 1.71) .030} 2,956) 17, 
23,730} .97) .017) 3,439)........ 
17,067; .69) .012) 1,939) 5,61 


56) . 3,203 
23,492) .96) .017) 3,851)........ 
5,297; .22| .004) 1,177) 6,091 
4,336) .18) .003) 1,399) 3,115) 


-032 | 70 
-019 | 95 
016 | 53 


106 
-006 | 43 
-004 | 36 


Edgefield. . 


Fairfield. . 


8,442 


11,121 


7,919 


10,431 


Total Above Cities... | 975.0/25.20| .698| 255.3]  864,099/55.06| .895| 158,672) 142,339 30,360] 1,550,495] 1,128,939] 1,044,546/42.52| .741|  4,091/........ .778 | 112 

State totals.......... [3,868.8|.....12.771| 883.61 1,569,256!.....|1.626 320,876] 226,123] 56,3041 2,348,139 2,653,102 2,456,772... 1.743| 2,779! 712,604] 1.914 | 69 
NORTH CAROLINA— Metropolitan County Areas 

Asheville...........6] 194.8)..... 082) 29.8) 72,351).....) .075| 17,175) 12,025) 3,383).......... 120,650) 111,722)... 079, 3,749)........ 078 | 95 

Charlotte 22 178.3 _... 2126] 44.3] 134,446].....| .130) 24,013] 24,372) 5,672).......... 205,468} 190,263)... .135| 4,295)........ .134 | 106 
Durham 39] 90.9 .065| 23.7}  68,633|.....| .071| 12,553) 10,375| 2,803].......... 106,713} 98,816 .070|  4,169)........ .069 | 106 

Greensboro 51 198.4 .135| 46.3] 116,513|.....| .121| 23,852) 17,204] 4,951).......... 190,449} 176,356)... .125|  3,800)........ 126 | 93 

Winston-Salem. ..135' 140.5 ‘101! 35.51 78,632'. | .081! 15,274' 12,618 3.1021... 144,771' 134, 058!..... a amtl........ .092 | 91 
SOUTH CAROLINA — Counties and Cities 

Abbeville. . 21.6] 1.02| .015| 5.3 6,792) .78| .007| 2,004) 1,162 2 Fa 10,703} 10,039} .79| .007| 1,894) 3,645) .009 | 60 

SE 64.1] 2.54] .039| 14.1 16,996] 1.95] .018| 6,321) 1,191 a 29,270|  27,455| 2.17] .019| 1,947] 6,257] .023 | 59 

Allendale............ 13.0 .61| .009| 3.0 3,410 .38| .004| 1,053, 309 | as 5,743, 5,387] .43| .004] 1,796] 2,217] .005| 56 

Anderson............ 93.8] 4.41| .067| 22.5} 40,095] 4.61] .042| 10,059, 6,443) 1,386].......... 60,993| 57,211] 4.51] .041| 2,543 11,808] .046| 69 
Anderson 25.0] 1.17} .018| 7.1 23,982] 2.75] .025| 4,651] 5,869] 920) 19,158] 29,752] 27, 907| 2.20] .020] 3, 931/........ 021 | 117 

Bamberg 18.2) .86| .013| 4.3 6,960| .80| .007 som 1,221 an ae 10,746]  10,080| .80| .007| 2,344) 3,562] .008| 62 
Barnwell 18.8) .88| .013| 4.6 5,660| .65| .006| 1,619 809 ~— SRREE 11,410} 10,703} 84] .008 .008 | 62 
Beaufort 26.0| 1.22} .019) 7.2 6,834] .79| .007|} 2,235 515 OO ccd 11,849] 11,114] .88] .008 010 | 53 
Berkeley 28.7) 1.35} .021| 6.2 5,255} .60| .006] 1,683 . RRR 7,971 7,477| .59| .005 .009 | 43 
Calhoun 15.8} .74| .011| 3.6 4,849| .56) .005] 1,503 441 os 7,682) 7,206] .57| .005 006 | 55 

Charleston 184.3} 8.66] .132| 52.4 95,064|10,92| ,098| 28,206) 17.253 4,653].......... 146,517;  137,433\10.84| .097 .104| 79 
Charleston 95.3) 4.48] .068) 28.9 87,486|10.05| .091| 22,184) 16,654 4,512 85 , 683 117,885 110,576} 8.72) .079 

Cherokee .8| 1.59] . y 1.37] .012) 2,646] 2,000; 419).......... 16,917, 15,868) 1.25) . 

Chester 32.0) 1.50] .023) 7.5 13,724) 1.58] .014) 4,651) 2,206 a) 19,553} 18,341] 1.45| .013 

Chesterfield. 35.9| 1.69} .026| 7.7 11,446] 1.32) 012, 2,736) 1,971)  419].......... 18,449} 17,305| 1.37| .012 

Clarendon. . 30.7| 1.44| .022) 6.4 7,980, .92| .008} 1,709) 1,074 ARS 11,935] 11,195] .88| .008 

Colleton 29.0] 1.36] .021) 6.9 8,986] 1.03} .009 1,927) 1,133 | SSA 12,728} 11,939} .94| .008 

Darlington y B ‘ a A d . 28,873 27,083) 2.14) .019 

Dillon... 31.0) 1.46] .022) 6.5 10,386] 1.19] .011| 2,531 1,133 “SEIS, 14,528} 13,627] 1.08] .010 

Dorchester 24.3] 1.14) .017| 5.5 6,568} .75| .007| 1,953 780 “~ Sees 9,878 9,266, .73| .007 


Florence. ee 39,522 041) 6,513) 7,575) 1,072).......... 57,918}  54,327| 4.29) .039 . 
Florence...........] 18.0] .85) .013) 5.0 24,527) 2.82) .025 3,494) 5,516 804 . 23,452) 21,998] 1.73] .016 018 | 158 
Georgetown.........‘ 30.2' 1.42' .022' 7.0 10,649' 1.22' .o11' 3,739 =1,307' = S58!.......... 16,895' 15,848! 1.25' .011 013) 9 


*Withheld to avoid disclosure. 
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DARLINGTON 


MARION 


% ABOUT THE BUSY, GROWING 
CHARLESTON AREA MARKET 


FLORENCE 


POPULATION 

877,200 41.22 per cent of S. C. 

EFFECTIVE BUYING INCOME 

a4 Q7 Q- 

Lome At 37.52 per cent of S. C. WILLIAMSBURG 
210,100 40.99 per cent of S. C.% 

RETAIL SALES “8 ORANGEBURG 

$342.207,000 39.30 per cent of S. C. 

FOOD 

$86,429,000 39.22 per cent of S. C. BERKELEY 
GENL. MERCHANDISE DORCHESTER 
$56,264,000 36.51 per cent of S. C. 

DRUGS 

$12,482,000 37.35 per cent of S. C. COLLETON 


Twenty Counties Shown On Map 


os CHARLESTON NCHARLESTON 
“~ABOUT CHARLESTON COUNTY 


POPULATION 
184,300 8.66 per cent of S. C. JASPER 
EFFECTIVE BUYING INCOME BEAUFORT 
$146,517 ,000 10.84 per cent of S. C. 
FAMILIES Ww 
9 99 or © ’, ~ 
ii SS © “PRE-WAR AND POST-WAR CHARLESTON COUNTY 
$95,064,000 10.92 per cent et From Official Reports Compiled By Charleston Development Board 
FOOD 941 946 
$28,206,000 12.80 per cent of S. C Bank Clearings -_ $69,919,460  $ 93,312,460  $149,598,161 
GENL. MERCHANDISE Bank Deposits __$83,796,252  $100,697,153  $252,595,416 
$17.253,000 11.19 per cent of S. C. Electric Meters __ 18,848 20,962 28,300 
DRUGS Gas Meters _____ 8,934 9,524 10,450 
$4,653,000 13.62 per cent of S. C. bt si Meters ___ ie — i. pe i 
: . elephones ___~~ 4 ’ 
Figures From Sales Management Survey 1947 Festal Recelets ... $380. 936 $468. 517 $ 750,293 
Value Mfg. Prods.$31,758,609 $35,933,229 $64,908,218 
*+*ABOUT THE PAPERS THAT Autos Registered 18,087 16,928 24,340 
COVER COASTAL CAROLINA POPULATION GROWTH 
Use The Charleston Newspapers 1930 1940 1944 
_ " is busy, growin U.S.Census U.S.Census U.S. Census 
Evshames Ce call lee ae. City of Charleston __ 62,265 71,275 ‘81,847 
Circulation up from 44,041 in 1941 Charleston County__ 101,050 121,105 190,442 
to 74,341 December 1946. 
Milline Rate only 2.47, lowest in 
S. C.; less than national average. 


Che News and Courter 


Charleston- South Carolina 
REPRESENTED NATIONALLY BY THE JOHN BUDD COMPANY 


UL .. g 


123,000 PEOPLE live 
within 10 miles of DOWNTOWN! 


mpobelio 


tinma 
. Rest ‘ 
1 a Fores gas 


7,Arcadi 
er Tucag 


Plan Oo 
aBreenville 

Piedmont. Simpsonvi 
iNiamston grountain 


°-Pendiletor Srkshoals AURE 


Belton otollison 
son® Honea Path Laurensc 


ae & Ware S 


Conve 


=~ 


GREENVILLE is a 
100,000*+ MARKET 
Ist in South Carolina 


@reenuille News 


GREENVILLE PIEDMONT 


Total Daily Circulation 78,931 


National Representatives: 


WARD-GRIFFITH COMPANY, INC. 


SOUTH CAROLINA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 4 
1/1/47 GYD ESTIMATES 


RETAIL SALES—1946 


EFFECTIVE BUYING INCOME—1946 


GYD ESTIMATES 


SALES- 

ADVER- 

TISING 
CONTROLS 


THREE STORE GROUPS 


COUNTIES 
CITIES (in thousands of dollars) 


#222 
iJ 


Drug 


4,423 
3,152 


- NDS oO 


Med . 
SEBSERS BSSRS5 


629 
"1 


489 
s 


i 


—_~_ 
— 


— 


eo —« —_— = 
B2B4B BBESB 


HTSeHN RERRB 


-— 9 = 
2 


ooa-. 
ass 
823 


147,742 
67,995 
34,319 
19,526 

8,029 


136, 607 


29,214 
6,170 
2,955 

15,637 


*Withheld to avoid disclosure. 
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No Combination of Other Western South Carolina 
Radio Stations 


Can Give Such Coverage As. . 


WITHIN WESC's 
PRIMARY AREA 


MORE THAN— 


1,192,000 People 
(1940 U.S. Census) 


MORE THAN— 


210,000 Radio Families 
(BMB Radio Families—1946) 


MORE THAN— 
$542,692,000 Retail 


Sales 
(SM's 1946 Estimates) 


Starting In GREENVILLE, South Carolina, and 
Serving the Piedmont—one of the South's 10 
Best Markets ... 


ARE YOU THINKING OF SOUTH 
CAROLINA? 


for Greenville 


If you want complete radio cov- Carolina counties) for a_ total and 6 for 


erage of South Carolina, you'll 
have to use three stations in the 
State. 


But if you want the greatest 
coverage obtainable with any 
= station, it’s WIS at Colum- 
ia. 


WIS has a BMB Daytime Au- 
dience ranging between 10% 
and 100% in 43 of South Caro- 
lina’s 46 counties (also in 10 
Georgia counties and 5 North 


5000 WATTS @ 560 KC 


daytime audience of 149,720 
families, (Source: BMB Station 
Audience Report, 1946, Study 
No. 1. Measured cities have been 
omitted from map below, for 
the sake of legibility. Complete 
BMB Station Audience Reprint 
available free on request.) 


The Columbia Trading Area is 
by far the largest and most im- 
portant in South Carolina—in- 
cludes 20 counties, as against 7 


AT COLUMBIA, S. C. 
{The State Capital) 


G. RICHARD SHAFTO, General Manager 
J. DUDLEY SAUMENIG, Sales Manager 
FREE & PETERS, ING., Exclusive National Representatives 


Charleston. 


WIS is 5000 Watts at 560 KC, 
and NBC. There is no station of 
more than 250 Watts within ap- 
proximately 80 miles. By cover- 
age, by programming, by public 
service, it is South Carolina’s 
FIRST STATION—and yours. 


MAY 10, 1947 


HOOPER and BMB BOTH SHOW HOW WSPA DOMINATES THE RICH PIEDMONT 
Hooper Station Listening Index* (winte—i947) 
INDEX INUSE WSPA STA.B STAC STA.D - - , —r 
. ote: No station outside of Spar- 
Monday through 8:00 AM tanburg had more than 43% of au- 
Friday 12:00 N 25.9 68.8 26.6 1.3 0.9 dience at any listening period. 
Monday through 12:00 N **When this BMB study was made 
Friday 6:00 PM 27.2 60.3 32.2 3.1 4.3 the night power of WSPA was only 
Riiline Uiccadl 6:00 PM 1,000 watts. Now it is 5,000 watts 
y 9 ‘ day and night. 
Saturday 10:00 PM 40.1 76.6 19.4 1.5 0.3 
9 Broadcast Measurement Bureau Study No. 1 — 1946 c 
5 Number listening to WSPA Daytime—128,290 radio families. 
0 Number listening to WSPA Night Time—68,150 radio families.** B 
KC BMB Study No. | shows WSPA has more radio listeners than any other station in the thickly populated 4S 
Piedmont section of South Carolina! 
Represented by SP A 
GEO. P. HOLLINGBERY CO. Spartanburg, South Carolina 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


SOUTH CAROLINA— (Continued) 


POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES- 
ESTIMATES TISING 
1/1/47 GD ESTIMATES SALES CLD ESTIMATES CONTROLS 


COUNTIES 
CITIES 


THREE STORE GROUPS , - 
(in thousands of dollars) Farm of ity 


General 
Mdse. 


Food 


+ 104) 33. 21). 16,843} 2,891).......... 43) . : 
Spartanburg....... 38.0] 1.79] .027| 10.2 52,252] 6.00} .054| 9,248] 14,086) 2,351) 64,11 , 11] . , es 
Sumter.............. ] 61.8] 2.90] .044) 14.1 26,959] 3.10] .028} 5,961) 3,810 OE cxcccses 51). y 
: 022 3,677 : .93] . ey 
Be pre .0| 1.36) . , " .66) . ,  _ aoe . 3,1 
Williamsburg. ....... 40.1| 1.88} .029| 8.9 10,370] 1.19] .011) 2,531) 1,368) § 268).......... 15,021} 14,090] 1.11] .010) 1, 9,611] .014| 48 
acer ass camccne 64.6] 3.04) .046] 15.1 29,348] 3.37] . 7,914] 5,751) 1,014).......... 45,983} 43,132] 3.40] .030) 2 5, .033 | 72 
Rook Hill......... 20.0} .94] .014) 5.2 16,687| 1.92] .017| 3,739] 4,045 583] 12,301] 27,416) 25,716] 2.03) .018] 4,945]........ .097 | 121 
Total Above Cities. ... 206.6)18.17 .277|110.5 | 413,570/47.50 28) ar, 124 91,698] 18,237 463, 855) 487,038 456,841/36.03| .324] 4,134]........ .346 | 125 
State Total. ..... 2,127.91 ba aae 1.524'512.5 | 870,659'..... 902! 220,345! 154, 08a! 33,417 11,5601 1,351,580! 1,267,782'..... .899!  2,474' 259,925] 1.025 ' 67 
SOUTH CAROLINA— Metropolitan County Areas 
Charleston......... 7 184.3]..... - 52.4 95,064|..... = 28,206) 17,253] 4,653).......... | 146,517} 137,433]... | ro oT ae 104 | 79 
Columbia.......... 271 137.5|.....| .098| 36.8 80,317]... .083| 15,851] 14,711! 3,6471.......... 107,4931 100,828... 0721 2,740]........ 081 | 8 


Before using these figures, see explanation page 19. 


LOOK BEFORE YOU WRITE 


Most of the questions readers will ask about the Survey of Buying Power have been answered 
in the introduction beginning on page 19. So before you write, wire or call the editors, 
re-read this section. Chances are that we will refer you to these pages anyway. A\n Index to 
all data by states and sections appears on page 4, the alphabetical index of states on page 
480, and advertisers’ index on page 478. The complete Table of Contents is on page 3. 


— 


SALES MANAGEMENT 


Increase in WCSC power 


MAY 


Happy Coincidence: 


WCSC shortly goes 5000 watts full time. This 
coincides happily with the fact that Sales 
Management’s Survey of Buying Power re- 
ports $87,486,000 Retail Sales in Charleston. 


Thus retail sales in Charleston 
increased 201% 
in the years 1939 through 1946. 


But that’s not the complete story. Charleston 
and the Coastal Carolina area is a great and 
growing market. How great and how grow- 
ing is indicated by some facts we gleaned 
from a mass of market data: 


1. There are 38,000 radio homes' in Charles- 


ton County—more radio homes than any 


county in South Carolina, North Carolina or © 


Georgia, with the exception of Atlanta. 


2. Charleston bank debits to individual ac- 
counts, June through August, were $146,980,- 
000. A gain of 20%—largest percentage gain 
in the Richmond Federal Reserve area. 


3. 53 rich new industries (among them Todd 
Shipbuilding Corporation and Manhattan 
Shirt Co.) have come to Charleston in the 
past year. 


* Increase in power for WCSC, increase in retail sales for Charleston. 


1 BMB Radio Homes, 1946. 
10, 1947 


4. Charleston’s great new $10,000,000 har- 
bor, funneling goods to and from the nation, 
is pulling in profit-making commerce from 
all over the world. 


5. Forward-looking Charleston businessmen 
have raised more than a half-million dollars 
to bring new industry to Charleston and to 
provide new homes for new industry. 


WCSC covers this great and growing market, 
reaching to every corner of 17 counties in 
South and North Carolina. And with the 
coming increase in night-time power to 5000 
watts (construction permit granted) WCSC 
will, more than ever, sell Charleston and the 
Coastal Carolina area. 


Charleston, South 


John M. Rivers, Owner 


Represented Nationally by Free & Peters 


SOUTH ATLANTIC 
STATES 


ECHOLS 


CLINCH 


CHARLTON 


\) 


(See also Delaware, Maryland, District of Columbia, Virginia, 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


South Carolina - Georgia 


West Virginia, North Carolina, Florida) 


CITY POPULATIONS 
(1940 CENSUS) 


O UNDER 50,000 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


SCALE OF MILES 


50 


Prepored ty CHARTMARIGS New for 


G F '@) i G | A The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES” 
1 
wee CLD estimates SALES CLD estimates CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 
CITIES Fami- (in thousands of dollars) GYD 
Total lies Gross Net 
(in | % | % | (in | Dollars | % | % mate | Dollars | Dol %\1% 
of | of | thou- (in of | of General Dollars (in (in of | of 
sands) | State) USA | sands)j thousands)| State} USA; Food | Mdse. | Drug (in ) ) State} USA 
I. oc vcisicecns 14.4) .41 2,872} .20| .003 859 421 7,237 6,658} .29) .005 
Atkinson. ........... 7.1) .20 1,012) .07} .001 349 113 2,171 1,997} .09] .001 
icc esi cuca a 7.8) .22 2,568} .18) .003 822 308 4,634 4,263} .19) .003 
| 6.9] .20 633} .04) .001 87 ° 1,607 1,494) .07) .001 
Baldwin............. 25.4) .73 4,390} .31) .005| 1,868 872 14,374) 13,224] .67] .009 
eee ne 7.6} .22]. 455] .03)..... 212 ° 1,616 1,527] .07] .001 
ES: 13.4) .39) . 3,997) .28] .004) 1,108 523 7,841 7,214] .31) .005 
ae 26.3) .76| . 7,198} .50) .007) 1,843 749 15,711] 14,454) .63] .010 
Ben Hill............. 14.4) .41| . 6,439] .45| .007} 1,768) 831 11,304 aa 44} .007 
Ps <cuncaecse 14.1) .41]. 3,428} .24) .004) 1,270 390 9,358 8,609} .37) .006 
Sees 115.2] 3.31) . 58,633] 4.11) .061) 16,750) 13,948 113,514] 104,433] 4.53) .074 
MIM ccscesccese 75.0] 2.16) . 55,503) 3.89] .057] 14,352] 13,948 94,895} 87,303] 3.79] .062 
Bleckley............. 9.7] 28]. 2,843] .18] .003 784 328 De bene 4,664 4,291) .19] .003 
IIR cccovcceses 7.0} .20). 835} .06) .001 374 ° ff 1,699 1,563 .001 
sae 19.6) 56] . 4,820} .34| .005| 1,320 492 ae sam 8,351) .36) .006 
ean oeearcoanes 6.3) .18 1,176} .08) .001 349 62 A RETR. 2,000 1,840 -001 
ERE 24.6) .71). 10,677| .75| .011) 1,980 831 et ees 14,807; 13,623) .59) .010 
SS: 25.0} .72) . 5,920) .41| .006) 1,768 390 «SRE 11,801; 10,857) .47) .008 
EE 9.1) 28). 2,998} .21/ .003 697 308 icstidead 5,559 5,114] .22] .004 
Calhoun............. 10.4) .30) . 2,428] .17] .003 548 248 WE cciadeces 4,775 4,393] .19) .003 
Camden............. 7.2) .21| . 2,024] .14) .002 635 ° a RE 3,408 3,135} .14] .002 
ER 7.8} .22). 3,125] .22] .003 610 328 ee 5,297 4,873] .21| .003 
a 31.2} .90) . 9,424] .66] .010} 2,141) 1,036 RE: 18,003} 16,863} .72] .012 
Catoosa............. 12.6) .36] . 1,518} .11] .002 685 ° a aa 2,885 2,654] .12| .002 885 


*Withheld to avoid disclosure. 
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MAY 


10, 


“BUYING POWER” (Zyecage 


1947 


TEXTILE INDUSTRIES is the national 
Production and Management Journal of 
the Textile Manufacturing Industries— 
Cotton, Woolen and Worsted, Silk and 


Synthetics, Knitting, Dycing and Finishing. It has the 
largest mill circulation in the United States of any 
textile publication. 


TEXTILE INDUSTRIES is read by superintendents, over- 
seers, department heads, managers and officials directly 
responsible for mill production—the men who initiate 
and specify the bulk of the buying. Its 19,000 circulation 
parallels textile activity throughout the nation. 


AUTOMOTIVE 
INDUSTRIAL & POWER 
HARDWARE 
ELECTRICAL 
BUILDING MATERIALS 


1. SOUTHERN AUTOMOTIVE JOURNAL with 
22,000 circulation blankets the Southern 
and Southwestern automotive trade—dis- 
tributors, jobbers, dealers, garages, large 
service stations and fleets. 


2. SOUTHERN POWER AND INDUSTRY reaches 
the buying power in all important indus- 
trial, utility and large service plants 
throughout the 19 Southern and South- 
western states. 15,500 circulation, in over 
10,000 plants. 

3. SOUTHERN HARDWARE circulation among 
hardware dealers of the South is not ap- 
proached by that of any other hardware 
paid-circulation paper. Its Farm Equip- 
ment section reaches practically every 
farm implement dealer in the region. 
Total circulation more than 11,000. 


4. ELECTRICAL SOUTH, with its 11,000 copies 
monthly, reaches practically all the impor- 
tant appliance distributors and dealers, 
utilities and contractors throughout the 
South and Southwest. 


5. SOUTHERN BUILDING SUPPLIES reaches — 
every substantial lumber and building ma- 
terial dealer of record, the wholesalers 
and others serving the field in the 19 
Southern and Southwestern states. 


W. R. C. SMITH PUBLISHING COMPANY W.R.C. 


GRANT BUILDING e ATLANTA 3, GA. 


Further information on any or all of the markets covered by 
the W. R. C. Smith Publications will be furnished on request. 


SMITH 


PUBLICATIONS 


\| 


‘2 


SAVANNAH 


ag GEORGIA’S Ond MARKET 
SPA 


@ in population 
@ in retail sales 


@ in effective buying income 


live in these 36 counties 


WTO 


5000 W — CBS 
SAVANNAH, GEORGIA 


Represented by THE KATZ AGENCY, INC. 


Bo More than 600,000 people 


° The “SM” symbols mark original, exclu- 
GEORGI A— (Continued) a C 
POPULATION RETAIL SALES—1946 ww EFFECTIVE BUYING INCOME—1946 =. 
ADVER- 
7m ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Rca i Gross Net Dollars | USA | of 
(in | % | % | (in | Dollas | % | % | mate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- in of | of | General (in (in of | of Per theu- ten- | ket 
sands) | State} USA | sands)| thousands)| State} USA| Food | Mdse. Drug (in thousands); thousands) State} USA| Family | sands) | tial In- 
} thousands) dex = 
Chariton............ 5.0| .14] .004) 1.2 1,328} .09] .001 224 . a Smee 2,724] 2,506) .11| .002 . 
Chatham............ 164.2) 4.72) .118| 46.7 86,563) 6.06) .090) 26,047) 12,550 eee: 173, 507 159,626) 6.93] .113 
Savannah......... 130.0) 3.74) .093) 36.9 83,602) 5.86) .087| 24,526) 11,950 2,902 173 ,407 160,345 147,517) 6.41) .105 
Chattahooches....... , d d 4 . 62 bd Mss oaks ail 814 749} + .03) .001 . 
Chattooga. .. Seer 20.6) .59) .015) 4.7 6,401; .45) .007 1,233 2,061 SENS 12,253 11,273) .49) .008 , 
Cherokee............ 19.1} .55) .014) 4.5 5,528) .39) .006 884; 1,446 ckecatene 10,746 9,886) .43| .007 D 
Clarke... pees 32.4; .93] .023) 8.9 23,871) 1.67) .025} 5,503) 2,605 Se cieleedacs 30,829 28,363) 1.23) .020 
Athens... me 26.3) .76| .019} 7.5 23,314) 1.63) .024 5,142 2,605 sl 25,800 25,240 23,541] 1.02) .017 h 
Clay.... “es i ‘ d 1.7 F o_o ee 4,061 003 E 
E 
Clayton eas P d re oe | )=—O ee eee ee 002 
Clinch....... mis 5.9} .17|) .004) 1.5 1,657 12] .002 548 421 m bckdehonns 3,217 2,960) .13) .002 i 
Cobb —_ veunain 55.6) 1.66) .040) 13.7 14,940) 1.05) .015 3,162 1,128 Se 23,049 21,205; .92) .015 i 
Marietta nawa 24.0} .69) .017) 6.6 9,551) .67| .010 1,644 892! Pitbasbesend 15,058 13,853} .60) .010 | 
Coffee....... aare 22.2} .64) .016) 5.1 7,539} .53) .008) 1,743 533 4 : ch bewenes 11,419 10,505; .46) .007 1 
REE ares 33.3) .96) .024) 7.7 12,119 85) .013 3,324 1,097 i ccaauieaera 23,743 21,844) .95) .015 d | 
Moultrie.......... 13.5} .39| .010) 3.6 10,006} .70) .010 2,366 1,046 425 10,975 10,937 10,062} .44/ .007 008 
Columbia -26| .007) 2.1 999} .07) .001 361 ° ek PRE 1,989 1,846) .08) .001 .002 | 29 | 
Cook.. eas 11.1} .32| .008 6 3,656) . .004 847 369 i heneaeon 6,333 5,826) .25) .004 .005 | 63 
SI  caucieuweens 28 -81) .020) 7.2 9,374) . -010} 2,366 759 7 miei ‘ 18,395 16,923) .73) .012 
19 Fa ee 0 hL)—6h eee 2,332 
SERRE Ne 014) +5.2 UE aa-sean ties 14,425 58) . 
Cordele . 10.0 29] .007) 2.9 9,462 66] .010 1,544 1,085 afi) Sanne 8,308 7,723) . -006 
RE es 4° < 6.6) .19) .005) 1.4 797; .06) .001 436 ° © Ri ouaed 1,427 1,313) . 001 
Daweson........ ve 4.5) .13) .003) 1.0 190) .O1)..... 37 ° P. icecenvies 662 Ge .On..... 
I cowed aa ehe 24.7; .71) .018) 6.1 7,628} .53) .008) 1,905 738 ee 13,761 12,651} .55) .009 ; had 
*Withheld to avoid disclosure, Before using these figures, see explanation page 19. 
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ATLANT 


A 


retail trading area 
1,425,000 
RETAIL SALES 
$456,712 ,000.00 


ATLANTA —Population, 


mn 


wanna 
Population, 


retail trading area; 


303,000 


RETAIL SALES 
$63,052,000.00 


GEORGIA -— (Continued) 


——_ , 


NATIONALLY 


ea woRTH LOOKING INTo / 


More Power for ’47 - - - - and three radio 
packages that mark 1947 as the 
year for low cost selling. 


154,012 


REPRESENTED BY 


GEORGE P. HOLLINGBERY CO. 


ALBANY — Population, 
retail trading area; 
eames 
RETAIL SALES 
$29,51 1,000.00 


The “SM” symbols 
sive estimates by SALES MANAGEMENT. 


mark original, exclu- 


MAY 


10, 1947 


Before using these figures, see 


explanation page 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 
ESTIMATES SALE TISING 
1/1/47 OLD «: ESTIMATES SALES GYD ESTIMATeS CONTROLS 
! 
COUNTIES | | THREE STORE GROUPS| 1946 Gross | % /Qual- 
CITIES Fami- (in thousands of dollars) & Farm of ity 
Total lies SPS itt SE Gross Net Dollars | USA | of 
(in % 1% (in Dollars % 1% Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 
sands) | State) USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands)| thousands) State| USA | Family | sands) | tial In- 
thousands) dex 
MS vic cmepcan 90.0) 2.59) .064) 24.1 29,234) 2.05) .030 9, 475| 851 fa 115,145] 105,933).4.60) .075) 4,396) 4,773 059 | 92 
tAtlanta | 
(See Fulton Co)... 
Decatur........... 22.0 63} .016) 5.9 12,233; .86) .013 3, 685} 482 728 1,020 20,416 18,783} .81) .013 i ee 014 88 
Dodge 18.6} .53| .013| 4.3 4,832) .34) .005) 1,394) 421) 243}... 9,580, 8,814) .38| .006} 2,050) 4,065) .007| 54 
| 
RE ee meee 15.8) .45|) .011| 3.8 3,188} .22) .003 al 154) Se saninecaa a 6,564 6,039) .26) .004 1,589) 4,185) .005 | 45 
Dougherty........... 41.8] 1.20) .030) 11.6 28,511) 2.07) .030 4,650 4,748) er 33,396 30,724) 1.33) .022} 2,649) 1,829] .026| 87 
ee 35.0 01; .025) 9.6 28,477) 2.00) .030 4,551| 4,748) 753 36,583 31,515 28,994) 1.26) .020} 3,020)........ .024 96 
Douglas ........... 9.7} .28) .007| 2.3 2,505) .18) .003 697 154 SS ee 5,187 4,772; .21| .003) 2,075) 1,603] .004 57 
Be 5 each eae 18.7; .54) .013) 4.5 5,528) .39) .006) 1,021) 390 . ERE ae 8,142 7,491; .33) .005) 1,665) 4,163] .007 | 54 
BN 59 Sacto 6] 218] .02)..... es ihde Cote 523} 481) .02).....) 802)  4801.......]..... 
Effingham. .......... 9.5| .27| .007| 2.3 1,746; .12| .002 324| ° ee 3,508 3,227; .14| .002} 1,403) 1,867] .003 | 43 
Elbert 17.7 51| .013) 4.4 6,186; .43) .006 1 643) 1,036) i ccaiwete’ 11,580 10,654) .46) .008) 2,421 2,793} .008 | 62 
Emanuel. .......... 20.7; .60) .015) 4.9 6,806; .48) .007; 1,843) 677) Pace kaacne 13.329 12.263) .53) .009) 2,503) 5,209) .010/| 67 
Evans 6.9} .20) .005) 1.6 2,618; .18) .003 685) 287| i edaseesss 4,493 4,134) .18) .003) 2,584 1,626 003 | 60 
eee. 14.6} .42| .010) 3.1 1,847; .13) .002 535 246 at pee ee 3,317 3,052 13) .002 985, 1,460] .004 | 40 
| | | | 
Fayette = 8.0) .23) .006) 1.8 1,151; .08) .001 361 * in Tere 2,413 2,220; .10) .002 1,233) 1,754] .003 50 
eS 71.6) 2.06) .051) 18.1 33,409) 2.34) .035 6, 462| 4,349 Re 55,235 50,816) 2.21); .036) 2,808) 4,885) .039 | 76 
ee 37.0} 1.06; .026| 10.2 30,057) 2.11) .031 5,329) ° 880 30,095 31,925 29,531) 1.28) .021 if 5 -025 96 
re 10.9} .31| .008) 2.6 1,328} .09) .001 212! 154 © Bxwessesss 3,388 3,117 14) .002) 1,199) 2,191] .003 | 38 
...., Sore 15.7) .45) .011) 3.6 4,415) .31) .005 1, 108) 523 En ee 9,167 8,434) .37| .006) 2,343) 3,162] .007)| 64 
Fulton 503.2/14.46| .361/143.2 427 ,478|29.95| .443| 81,368) 149,384) 19,307].......... 612,317; 563,332/24.46) .400} 3,934) 6,398] .405 | 112 
fAtlania.......... 365.7/10.51| .262/104.0 375, 257|/26.29| .389| 62,853) 147,504) 15,852) 1,192,348 460,143 423 ,332)18.38) .300 a -319 | 122 
East Point......... 19.5 56) .014| 5.1 11,259} .79) .012 3, 449) 328 Oi 6665-08 15,751 14,491 63] .010 Peas keds -011 | 79 
Ore 9.8} .28) .007| 2.2 1,531} .11) .002 274) 113 in, rere 2,463 2,266} .10) .002; 1,030) 1,257 -003 | 43 
Glascoc, ‘pias 4.2 12| .003 9 696! .05| .001 124| 62) hk, Ee 1,960 1,803) .08| .001 2,003, 1,1141 .001 | 33 
*Withhel to avoid disclosure, tAtlanta is in Fulton and De Kalb Counties 


The “SM” symbols mark original, ercly. 
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RETAIL SALES—1946 


yD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


EFFECTIVE BUYING INCOME—1946 
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GEORGI A— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 bon 
ESTIMATES TISING 
1/1/47 CyD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm | 0 | 
‘i %\ % i Dollars | % | % Dollars Dollars %\ % sy Po Mar- 
n (in I mate 
thou- of of thou- (in of of General lars (in (in of of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
SURE .22| .006| 1.8 2,340| .16| 002) 697) 174 a eee 4,292] 3,949.17] .003] 2,194 
TREE -14| .004) 1.2 1,012} .07] .001 224 92 an (SSS 2,312 2,127] .09| .002| 1,773 
I: -54| .014) 4.6 4,491} .31] .005| 1,183 267 —, es 9,268 8,527} .37| .006| 1,854 
Bis airs van -26| .006|) 2.0 2,530] .18] .003 697 154 We 4,292 3,949] .17| .003] 1,975: 
Se aise -85} .021 14,497] 1.01] .015} 4,271) 1,671 e |........] 29,612} 19,883] .86] .014) 2,582 
eta .44) .011 13,359} .94| .014] 3,548 ° 496] 10,975] 15,309} 14,084] .61] .010} 3,353]........ 
DEE 44). Seeasaee: 
2 ee -30) . ees 
Cee 74). eee 
Seer ye .23) . eee 003 
Taliaferro........... 5.3} .15| .004) 1.2 860) .06| .001 286 113 | one 1,980 1,822] .08} .001} 1,518 .002 | 50 
OS 16.4] .47] .012] 3.7 3,542] .25| .004] 1,295 421 eee 7,448 6,852} .30) .005} 1,852 006 | 50 
| ee 10.2} .29) .007] 2.5 2,543) .18] .003 685 113 re 5,157 4,744) .21| .003] 1,898 004} 57 
ME Sc cissinecrk 14.4] .41| .010) 3.4 3,884] .27] .004 884 390 ES 8,886 8,175) .36| .006) 2,404 -006 | 60 
LER SES 17.1) .49] .012) 4.6 4,238} .30) .004) 1,345 390 RRS 9,740 8,961] .39] .006) 1,948 -007 | 58 
Thomas............. 39.1] 1.12] .028] 10.2 13,485} .94] .014) 3,063) 1,682 fei: 25,029}  23,027| 1.00] .016| 2,258 .018 | 64 
Thomasville. ...... 16.5| .47] .012| 4.7 11,006} .77| .011] 2,341) 1,446 506] 11,956] 12,706) 11,689) ,51| .008} 2,487/........ 010 | 83 
«Se 19.9] .57) .014) 5.0 9,994] .70) .010| 2,390 636 ae 14,384] 13,233] .57| .009) 2,647 .010 | 71 
Toombs............. 16.6] .48] .012| 3.8 6,401) .45| .007} 1,544 369 Fe 11,419} 10,506} .46] .007| 2,765 -008 | 67 
ra 4.5} .13| .003| .9 384) .02)..... 25 ° Pea 1,156 1,064) .05| .001) 1,182 001 | 33 
Troutlen............ 6.3} .18] .005| 1.4 1,796] .13] .002 324 308 a ae 3,197 2,941] .13] .002} 2,101 003 | 60 
a 52.3] 1.50| .038| 12.8 21,885] 1.53] 023} 6,785) 3,220 ow Reet sst Se 40,308} 37,083] 1.61] .026] 2,897 027 | 71 
La Grange......... 25.0} .72] .018] 6.3 11,600} .81| .012} 3,698] 1,549 526] 11,612} 22,768} 20,946] .91] .015} 3,325)........ 015 | 83 
West Point........ 4.0| .11| .003] 1.2 7,641] .54] .008] 1,992] 1,528 ° ° 3,116 2,867| .12| .002| 2,389)........ .004 | 133 
RS 10.5} .30) .008] 2.5 3,188] .22] .003 797 * ee 5,508 5,067} .22] .004) 2,027 -005 | 63 
re 9.4| .27| .007|) 2.2 974] .07| .001 349 * i ES: 2,392 2,201] .10} .002} 1,000 -003 | 43 
SRDS 7.5) .22) .005] 1.6 544) 04) .001 212 ° _j Ree: 1,789 1,646] .07| .001) 1,029 -002 | 40 
| 25.2) .72| .018] 6.0 8,134] .57| .008] 2,839 708 ences) 20,134) 18,623} .80| .013] 3,087 -012 | 67 
ee 32.9] .95| .024| 7.9 7,476| .52| .008| 3,374 543 sce cs 18,274 16,812] .73| .012) 2,128 .013 | 54 
Walton.............. 21.3) .61| .015| 5.1 6,426] .45| .007} 1,482 923 RN 11,711] 10,774) .47| .008} 2,113 -009 | 60 
ee 31.4] .90) .022| 7.7 16,293] 1.14] .017) 3,822) 1,620 ee 27,844, 25,616] 1,11] .018} 3,327 018 | 82 
Wayeross.......... 21.0] .60| .015| 5.7 15,610] 1.09] .016) 3,598] 1,610 728 ° 19,817} 18,312) .79| .012| 3,037]........ 014 | 03 
Warren............. 10.5} .30) .008} 2.5 2,087] .15| .002 498 215 ae: 4,835 4,448] .19] .003} 1,779 004 | 580 
Washington.......... 23.3] .67| .017| 5.7 5,794) .41| .006| 1,457 553 aR 12,113} 11,144] .48] .008} 1,955 009 | 53 
Wayne.............. 13.7} .39| .010) 3.1 4,200] .29| .004 984 544 ee 7,720 7,102} .31| .005| 2,291 -006 | 60 
Webster............. 4.2| .12| .003) .9 595| .04) .001 224 * ee 985 906] .04] .001| 1,007 .001 | 33 
Wheeler............. 7.4| .21| .005| 1.5 949} .07| .001 448 92 a 2,222 2,044] .09) .001] 1,363 -002 | 40 
| RS 6.2} .18] .004) 1.4 633} .04) .001 212 * pL 1,267 1,166} .05] .001 833 002} 50 
tgs aba -9| 1.00) . 8.1 98) . SEE 81} .013 016 | 64 
Dalton............ 15.0} .43] .011] 3.9 12,397| .87| .013| 2,963] 1,097 ° 12,275] 12,153} 11,181] .49| .008] -2,867]........ 010 | 91 
ee 11.2} .32] .008] 2.5 2,226] .16] .002 635 113 a 4,915 4,522] .20| .003} 1,809) 3,041} .004| 50 
as 14.3] .41] .010) 3.7 4,111} .29| .004) 1,133 574 ip ee 7,278 6,696] .29] .005| 1,810] 2,529) .006| 60 
Wilkinson. .......... 10.3} .30| .007| 2.6 2,189) .15) .002 946 133 ROSE 4,081 3,755| .16| .003| 1,444) 1,777] .003) 43 
RTE 20.3} .58| .015| 4.8 3,504] .25) .004) 1,133 215 . Se 6,242 5,743| .25| .004) 1,196] 4,615} .006 | 40 
Total Above Cities.... |1,067.4/30.67| .764/300.4 877, 306)61.48 .909) 178,572| 214,281 31,866] 1,748,974] 1,157,922] 1,065,928146,27| ,755| 3,522]........ .803 | 105 
State Total.......... 3,480.21... 2.493'887.2 | 1,427,058!..... l1.478 335,247! 270,318 52,053! 2,066,819! 2,502,925 2,302,691| eos 1.633! 2,595! 419,583! 1.759 | 71 
GEORGIA — Metropolitan County Areas 
eae 7] 593.2)... .425|167.3] 456,712)... .473| 90,843) 150,235] 21,269).......... 727,462] 669,265]... .475| 4,000)........ .464 | 108 
Augusta............ 9} 110.8)..... .079| 30.6 55,146]... .057| 10,502} 11,246) 1,922].......... 90,133} 82,922/..... 059} 2,710)........ .062 | 78 
Columbus......... 28} 159.8)..... -115| 42.1 71, 108l.... .073| 15,606] 9,940) 2,011].......... 110,916] 102,177)... 073} 2,427)........ .081 | 70 
Macon............ 69} 115.2)..... .083} 33. 58,633]... .061| 16,750] 13,948} 2,163].......... 113,514] 104,433]... 074] 3,081)........ .072 | 87 
Savannah........ 108! 164.2'..... .118' 48. 86,563|..... .090' 26,047/ 12,550' 2,9021.......... 173,507! 159,626'..... SP. Ge.....<:. 107 | 91 


*Withheld to avoid disclosure. 
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COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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| FLORIDA'S NO.1 MARKET: 


tee = — inne XS 
i — ee Year “Round 


$ J Sales Management Estimates 
Miami Metropolitan County Area 


* POPULATION . . . 351,500 


JANUARY 1, 1947 


* RETAIL SALES... $340,177,000 
* EFFECTIVE BUYING INCOME . . . $470,364,000 


Check WIOD by 
any index...BMB-- 
HOOPER--RESULTS 
--It’s Miami's No. 1 
Station the year 
‘round--the Station 
Most People Listen 
to Most 


— = 
>» 
_ 


National Representatives 
GEORGE P. HOLLINGBERY CO. 


Southeast Representative 
HARRY E, CUMMINGS 


JAMES M. LeGATE, General Manager 


5,000 WATTS * 610 KC * NBC 


is 4 Oo RE | D A The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT 
POPULATION RETAIL SALES—1946 : ba + EFFECTIVE BUYING INCOME—1946 ae 
ESTIMATES TISING 
1/1/47 7D ESTIMATES SALES JM ESTIMATES CONTROLS 
‘ns | < Seo Nal ws ge : | a a jh | 

COUNTIES | | THREE STORE GROUPS 1946 Gross %  |Qual- 
CITIES Fami- (in thousands of dollars) SM) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in % | % | (in Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of of | thou- (in of | of General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State} USA | sands)| thousands)| State| USA| Food Mdse. | Drug (in thousands)! thousands)| State} USA} Family | sands) | tial In- 
| thousands) dex 

Alachua......... 1.7 5,701; 1,800) $ 836).......... 36,021 32,275 2,759 
Gainesville... . 16.8} .67| .012 4.9 17,848) 1.17) .018 3,539 1,415 664 9,955 21,039 18,747} .84) .013 Ser 014 | 117 
NC ee cuk ee 7.0} .28) .005) 1.6] 1,829) .12} .002 289 29 i Sa ~ 3,325 2,979} .13) .002) 1,862) 1,596] .003 | 60 
ee ‘ 48.2 1.92] .035) 13.3 30,411) 1.99) .031) 5,082) 3,558) 1,4547.......... 40,439 36,233) 1.63) .026) 2,724 687} .029 | 83 
Panama City. 26.7 1.06) .019 7.5 25,845) 1.69] .027 4,200 ° Reick scneenad 32,461 28,877) 1.30) .021 Dis scsvens .022 | 116 
Bradford........ 11.9} .47) .009) 2.9 3,406) .22) .004) 1,005 277 ee 5,090 4,561) .21) .003} 1,573) 2,394) .005| 56 
Brevard 21.6) .86| .015| 7.3 13,080} .85) .014) 3,553 846 Re 22, 169 19,863; .89) .014) 2,721) 5,658} .014/ 93 


Broward 8,304 


Fort Lauderdale... 29.2| 1.16| .021] 9.2) 24,974] 1.63] .026| 4,778] 2,319} 950] 9,152) 30,710] +—«27,724| 1.25| .020| 3, 013|........ 022 | 105 
Calhoun 9.1] .36| .007} 2.2 2,359) .15| .002} 482 . -— Dppeibetee 3,520] 3,154) .14) .002/ 1,434) 1,374] .003| 43 
Charlotte....... 4.7| .19| 003 1.5] 2,560 .17| .003/ 826, «= «175 teins 3,736 3,347; .15| 002) 2,231 445] .003 | 100 
Citrus ¥ 6.0} .24| 004) 1.9] 2,535) .17 .003| 895 . ie 4,072} 3,648} .16| 003) 1,920} 778) .003| 75 
Clay = .2| 45) . 3.5 .12} 002, = 730738} 9A, 18] . 004 


Collier 


, -1) «=.2, 850) .19} .003} 854) 364, 34i.......... 003 
Columbia 19.1 76) 014) 5.3] 7,719} .50| .008} 1,584 875 _ Sere 12,996 11,644) .52) .008| 2,197) 4,355) .009 | 64 
Dade “e 351.5/14.00) .252) 110.3 340, 17712. -352} 63,618} 50,507) 18,650].......... 470,364)  421,446/18.98) .299) 3,821) 26,957] .306 | 121 
Miami 214.3} 8.54] .154) 65.0 255, 244|16.70) .265) 43,537) 44,256) 13,152 207 ,747 335 ,416 300 ,533)13.54| .213 2 .217 | 141 
Miami Beach. . 36.0} 1.44| -026; 12.5 50,752) 3.32) .053 7,762 4,527 3,951 7,699 65,732 58,376) 2.63) .041 3 ER 042 | 162 
Coral Gables... 10.4) .41| .007 3.4 11,851; .78) .012 4,151 1,230) ESS Sl 16,352 14,651} .66) .010 ae -610 | 143 
De Soto ees 7.7| .31} .006} 2.3 4,907) .32) .005) 1,226 219) RS. 8,018 7,111} .32) .005) 3,089) 2,445) .005| 83 
Dixie ' 5.5) "22 004 a 3,115) .20) .003 620 248 df SEE 4,397 3,940} .18) .003} 2,627 606] .003| 75 
*Withheld te avoid disclosure. Before using these figures, see explanation page 19. 


A NEW SECTION . . . on our neighbor to the North has been included in the Survey 
of Buying Power for the first time this year. See page 454 for the Canadian Section. 


SALES MANAGEMENT 


A NEW STAR in Florida’s PERRY-Sphere... 
...@ New Star in YOUR PROFIT-SPHERE! 


PENSACOLA 
NEWS - JOURNAL 


Radio Station 


PANAMA CITY 
NEWS-HERALD 
Radio Station 
WDLP 


PrP S\F ve 
me oe" soe? gre’ 


With the addition of the Palm Beach Post - 
Times, Perry-Sphere coverage now pro- 
vides an annual market of $370,000,000 ! 


With retail sales approaching the 400 
million dollar mark, Perry-Sphere media 
are keyed to the language of RESULTS. 
They reach a ready market of 700,800 
buyers in the counties which they serve 
... buyers which represent almost 28% 
of the total for the whole state! 


Plan now to reach the diversified mar- 
kets represented by Perry-Sphere cover- 
age...and get a complete cross-section 
of Florida buying power. Buy the whole 
Six-city coverage if you want a large 
slice of this juicy Florida market! 


* All population and income 
figures Copr. 1947, 
Sales Management Survey of 
Buying Power 


i Tt OR AO ERE TL fF LAL a a cc 


JOHN H. PERRY Newspapers and Radio Stations 


Representatives JOHN H. PERRY ASSOCIATES NEW YORK - CHICAGO - DETROIT - ATLANTA - PHILADELPHIA 
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NEW HOME- 
NEW POWER 


FLORIDA’S FINEST MODERN 
STATION NOW HAS 5 KW. 


JACKSONVILLE, FLORIDA 


5000 Watts 
1460 Kilocycles 
CBS in North Florida 


F L O R | D A — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 yD ESTIMATES GYD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES Fami- 


(in thousands of dollars) 
lies 


(in Dollars | % 


thou- (in of | of General 
sands) | thousands)| State Mdse. 


84.2] 194,253 
69.9] 183,516 
31.5 46,454 
13.3 41,523 
1.1 1,160 
2.5 2,510 
9.0 12,474 


8 8858882 888 


. 
2 
w 


13,105; . ° 17,014 
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raret 
ms see 


‘ OOOO 


* YOU JUST CAN'T BEAT THE PULLING POWER 
; OF THE BIG 3 IN THE GREAT FLORIDA MARKET 


/ 


® Every new survey draws the same vivid picture of Florida’s growth,— 
of new highs in population, agricultural production, and construction,— 
of a Florida that is First in the South in total retail sales per capita. 


Yes, Florida is a great year-round market, and an ideally concentrated 
one as well,—the areas represented by the Big 3 accounting for close 
to 70% of the state’s total retail.sales volume. You reach more buying 
dollars per advertising dollar when you harness the Pulling Power of 
the Big 3 . . . the morning papers that set the pattern of sales in 
Florida's three major trading zones, and throughout the entire state. 


FLORIDA TIMES-UNION TAMPA TRIBUNE wiaml HERALD 


jacksonville * 
National Representatives Notional Representotives National Represe 


Reynolds-Fitzgerald, Inc: ’ Story, Brooks & Finley, Inc. 
nc., Atlanta 


ntotives 


Jann and Kelley, | Sawyer-Ferguson-Wolker Co. a. §.Gront, Atlanto 


Top Coverage in One of the Nation’s Top.Markets 


MAY 10, 1947 


Counties shaded are those having 


STATES 


Florida 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


retail sales of $50,000,000 


or more in 1942. 


SCALE OF MILES 


50 


SOUTH ATLANTIC 


(See also Delaware, Maryland, District of Columbia, Virginia, West Virginia, 
North Carolina, South Carolina, Georgia) 


CITY POPULATIONS 


O UNDER 50,000 
@ 50,000 TO 100,000 


(1940 CENSUS) 


100,000 OR OVER 


Sepee oy Guemeeens to we} 


FLORIDA — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Okeechobee... e 
I os ain tte dew 
Orlando 
I cg eck 
Paim Beach......... 
W; Palm Beach.... 


EFFECTIVE BUYING INCOME—1946 


CID ESTIMATES 


TISING 
CONTROLS 


5,007 


18.1 .72) .013| 4.5 4,213] .28 
3.2] .13| .002} 9 1,854| .12 
96.8} 3.86) .069| 29.4) 78,552] 5.14 
55.9] 2.23 -040) 17.6] 66,752] 4.37 
11.8] .47| .008) 4.3 5,222} .34 
125.3} 4.99] .090| 42.2) 87,561 5.73 
45.3| 1.80| .032} 14.2) 53,429] 3.49 


POPULATION RETAIL SALES—1946 vas 
ESTIMATES 
1/1/47 6yD ESTIMATES SALES 
THREE STORE GROUPS 
Fami- (in thousands of dollars) 
Total lies Sot 
(in % % (in Dollars % % 
thou- | of | of | thou- (in of of General 
sands) | State| USA | sands)| thousands)| StateUSA| Food | Mdse. | Drug 
J 58 1.3 21,392) 1. 2,858 
20.2) .80) .014 6.1 20,686) 1.35 .021 3,649 2,858 916 
11.0) .44) .008) 3.0 3,847; .25 .004 895 248 11 
3.6) .14| .003 9 517| .03 .001 110 ° ° 
4 


71,651 


-046 


Pasco 15.3) .61) .011) 5.2 5,449| .36 .006} 1,611 189 9,325 8,355, .38| .006} 1,607 
Pinellas. 145.3] 5.79) .104) 44.1] 106,525] 6.97 .110| 21,337) 12,054) 98,807 164,214 147,552) 6.65] .105| 3,346 
St. Petersburg. . 95.1] 3.79} .068| 31.2 85,634] 5.60 .089| 14,651] 10,635} 8,060 142,518] 128,736) 5.80) .091| 4,126)....... 
Clearwater........ 16.5} .66| .012| 5.4 13,785} .90 .014) 2,857 658 2 19,150 17,055} .77| .012| . 3,158]...... 7 
Pe ee al 109, 188 97,832| 4.41} .069| 2,740 073 | 81 


*Withheld to avoid disclosure. 
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Before using these figures, see 
SALES MANAGEMENT 


explanation page 19. 


An American Broadcast- 
ing Co. Affiliate. 


Studios and Offices 
Recreation Pier 

St. Petersburg, Florida 

Norman E. Brown, Manager 


05 mya 


Half of Florida In Your Hand 


from WSUN covering 


FLORIDA’S LARGEST, FASTEST GROWING MARKET 


Population UP 31.8% since 1940. Retail sales UP 54%, 
Effective Buying Income UP 15%, Farm-Grove Income 
UP 31% since 1944 (SM Estimates) . . . ALL THIS in 33 
of Florida’s 67 counties ... YOUR HALF of FLORIDA 
via WSUN’s clear, interference-free signal on 620 kc. ... 
TODAY, more than EVER before, WSUN is listened to for 
news of today’s business ... YOUR BUSINESS NEWS 
via spots, programs, transcriptions. 


Weed & Company 


Represented by 


New York 
Detroit 


Chicago Boston 


San Francisco Hollywood 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


FLORID A— (Continued) 


COUNTIES 
CITIES 
Total 
(in 
thou- 
sands) 


Lakeland.......... 35.1 
Winter Haven... .. 9.0 
ee ee 19.9 
ERE er 24.1 


eee 14.5 

Fort Pierce........ 10.6 
Santa Rosa.......... 19.0 
a ae 21.4 

PII. sececcec 15.5 
Seminole............ 27.4 
i ere 14.0 


«» 


POPULATION 


ESTIMATES 
1/1/47 


Dollars 


(in 
thousands) 


RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 
GYD ESTIMATES SALES ESTIMATES ‘CONTROLS 
THREE ee me ne 1946 Grows % 1 

in thousands of dollars arm ity 

¢ OyD Gross Net Dollars | USA | of 
%1% Estimate | Dollars Dollas | % | % (in Po- | Mar- 
of | of General Dollars (in (in of | of Per thou- ten- | ket 
State} USA| Food Mdse. | Drug (in thousands)| thousands)| State) USA| Family | sands) | tial In- 
thousands) ' dex 


26,753 


12,373 


11,201 
10,482 

3,532 
18,554 
17,141 
12,651 
10,494 


1.75) .028} 5,798) 4,011 
-89) .014) 2,727 846 
-67) .011) 2,616 948 
-96| .015) 3,773 685 
-81) .013) 3,333 627 


.73| .012} 2,561 904 
.69| .011) 2,217 904 
.23| .004 895 394 
1.21} .019! 4,723) 1,721 
1.12} .018} 4,062 * 

.83| .013| 3,870| 1,225 
691.011! 2,906 1,225 


927 11,077 47 ,067 42,172) 1.90] .030) 3,978........ -028 
ee 12,014 10,245) .46) .007) 3,794)........ -009 
SEER. ce vccccee 17,425 15,613) .70) .011) 2,478 -012 
Pere 25,418 22,775) 1.03) .016) 3,1 016 
alee CEES 20,902 18,728) .84) .013) 4,256)........ -012 


+ Tee 17,664 15,827) .71) .011) 3,681) 7,497] .011 
355 7,648} 13,938 12,488) .56) .009) 4,028)........ -009 

Ore Te 6,639 5,949} .27) .004) 1, -006 

pekuhaeninl 23,263 20,220) .91| .014) 2,902 016 
W Bigeenssnin 16,906 15,148) .68) .011) 3,030)........ -013 
Weinisesccses | 27,010 24,201) 1.09) .017) 3, 016 
344 19,898 15,227 13,019] .59} .009} 3,175j........ -010 


*Withheld to avoid disclosure. 


own newspapers, 


TIMES (M&S) 


ST. PETERSBURG 
GROWS! 


One of the fastest growing cities in the fastest growing state of 
the U.S.A. is St. Petersburg, Florida. Since 1940 its population has 
increased more than 50% and its retail sales have increased ap- 
proximately 138% (Sales Management figures). One of the reasons 
for the exceptional increase in retail sales is found in the very 
large tourist business which St. Petersburg enjoys and which more 
than doubles its population during the winter months. 


St. Petersburg represents over 40% of the Tampa-St. Petersburg 
urban market. No Tampa newspaper has as much as 600 average 
daily circulation here. To reach St. Petersburg use St. Petersburg's 


ST. PETERSBURG, FLORIDA 


INDEPENDENT (E) 


RETAIL SALES 
(O00 OMITTED) 


42 


43 


Represented nationally by Theis & Simpson Co. 
and in Jacksonville by V. J]. Obenauer, Jr. 
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IMPORTANT NETWORK CHANGE 


IN MIAMI FLORIDA 


ae 


ey = FLORIDA'S MOST POWERFUL 


KATZ HAS THE STORY 10,000 WATTS 


F L OR ID A —_— (Continued The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 bt 


ESTIMATES TISING 
1/1/47 GYD ESTIMATES GYD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 % 
CITIES (in thousands of dollars) net 
e 


Dollars Estimate Dollars 
i of Dollars 


(in n 
thousands) thousands) 


(in 
thousands) 


57) 
2,13 
1,466) 


2| 8888888888 


Cg ak cies cai’ 
Daytona Beach .... 


— Ww 


SBBBEBRSRB 


Bl BBSSusBRER 


— 


Total Above Cities... . -1/46.58) . 358.6) 1,141,025 . 213,708) 151,327 965,991) 1,645,158) 1,472,441 


1,044 


Qual- 
ity 
of 

Mar- 
ket 
In- 

dex 
63 
57 
67 
40 
111 
130 
150 
50 
55 
40 
125 
90 


State Total , 737.01 1,528,629) 325 , 890! 184,920 1,236,450 2,477,896! 2.220, 198! 1.575 3,012! 423,728] 1.622 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 
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th) 


Mere mention of magic Miami should make you go "m-m-m!"'— 
but here's how The Miami Daily News puts EXTRA ''m-m-m!!" in this 
lush-every-month market for you— 

Aspirin to zithers, whatever you sell, we're eager to provide you 
product data, merchandising and other aids to snaring a larger share 
of the Miami market's $379,291,000 annual retail sales (24.8% ‘of the 
state's total), according to Sales Management's estimates! 

We'll lead you straight to the $222,502,000 which just the sub- 
scribers. of Florida's largest evening paper are spending this year. 
(How much with you depends on you!) 

_ To say "“m-m-m, m-m-ml!!!" soon, ask us today for Mierni market- 
facts important to your product or. sales problem. 


Readers BUY . .. when they see it in 


FLORIDA'S LARGEST EVENING NEWSPAPER 


| MIAMI DAILY NEWS 


: Represented Nationally by 
SAWYER - FERGUSON - WALKER CO. 


MAY 10, 1947 


the great, Year-Round Market 


Any survey or business index you choose tells the same 
story ... Miami Means Business. In Greater Miami close 
to 25% of Florida’s total retail sales take place. Here 
80.7c* out of every dollar of net earnings goes into retail 
sales,—compared with a national average of 68.5%. 
You reach this buying power right at the source when 
MIAMI you schedule The Miami Herald tes First in the state in 
MEANS BUSINESS circulation and linage; First in sales influence in Florida’s 


richest trading area. 
* Sales Mgt. Buying Survey (1947) 


Che Miami Herald oer. 


FLORIDA — Metropolitan County Areas The ectimatey te SALES: MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 GYD ESTIMATES CD ESTIMATES 


METROPOLITAN 
THREE STORE GROUPS 
COUNTY AREAS (in thousands of dollars) e 
i ross 


Dollars Dollars 
(in General lars (in 
thousands) Food | Mdse. i thousands) } thousan: 
thousands 


Jacksonville .... , ° ° 194, 253 42,533) 26 354 358,117 
340,177 63,618) 50,507 470,364 


SALES MANAGEMENT 


erence 


—Jacksonville, Tampa, Miami and 

ORLANDO! You must cover ALL FOUR 

to do a complete selling job—there's no 

other way. 

Orlando's Trading Area — the great 

Central Market has: 

© 92°% of Florida's Citrus Wealth 

© 53% of Florida's Agricultural Wealth 

@e An annual Citrus Crop of $183,000,- 
000.00 

@¢ Annual combined Cash Crop of $235,- 
000,000.00 

© Effective Buying Income $427,874,000. 


Over 40,000 ABC circulation concentrated in the 
seven richest Agricultural counties in Florida. 


National Representatives 
Burke, Kuipers & Mahoney 


ORLANDO MORNING SENTINEL ¢ ORLANDO STAR 
THE SUNDAY SENTINEL-STAR 
MARTIN ANDERSEN, Publisher 


RADIO STATION WHOO-— 


On Air after August |, 1947 
10,000 watts—990 k.c.s. 


ABC Network 


it can U 


. . . the rich Central Florida 


Market — thru NBC affiliate, WORZ 


Until the appearance of WORZ, there was no NBC coverage 
of the productive Orange County area . . . heart of Florida's 
largest industry—Citrus. Now NBC, thru WORZ, covers Orange 
County and thirteen other prosperous counties in big*—rich** 
—growing*** Central Florida. 


* 214,100 Families 
** $421,998,000.00 Retail Sales, 1946 


*** Family growth up 104.9%, over 1939, retail sales 
up 145.2%, 


National Representatives—Weed and Company 


i 


\\ 


1,000 Watts—740 k.c.s.—Clear Channel Fulltime —NBC 


Yo 
MOM. 
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soe 
Sty a 
iy 
. 4 
Le Yl 


a 
\ 


—_ 


EAST SOUTH CENTRAL STATES 


Kentucky - Tennessee 


(See also Alabama, Mississiopi) 


CITY POPULATIONS. 
(1940 CENSUS) 


© UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


LNDERSON 
UNION 


wis 

e SttR 
= Ahy hur: 
UrRINs 
© ay \OtN i UH: 
NG. LEN. ut. 

| CALO- BtRG j\LCR 

ub : 
YON ‘CMRIS- LOGAN 
AN 


too 


MAR- 
SHALL 


CALLO- 
way 


TRIGG 
CRAVE 


STEWART) GOMLRY 


‘S/ opiom [weanciv] Henay 

3 MOUS IU 
® . 

Hum. 

PHREY'S 


ovge LIBSUN 


ua 


WAY. 
wooo 


Dt KALY 


CARRULL 
WILLIAMSON | RUTHER: (ayy) 
HORD 


@ \AuDL HICKMAN 
LE % 


MADISON 


WENOLR- 


SON MAURY 


1iP 10% 

MAR-(uL DEFOR 

vas cst HALL = 
VETTE | ARot- S |i RANK. 

MAN o) iin 1. MARION 


emg 


McRAIY GILES | tivcoun 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


t 
CARILR 


tuor avi 
han \ Sim (in 
‘ Lovo 


in 
LEE 7Jertara me 


SCALE OF MILES 


50 


Prepared by CHABIMALIES New Tot 


East South Central States 
KENTUCKY | 


7 The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 


ESTIMATES 
1/1/47 


RETAIL SALES—1946 
GYD ESTIMATES 


THREE STORE GROUPS 


(in thousands of dollars) 


CITIES Fami- 
| lies 

c % | (in 

thou- | of of | thou- 
sands) | State) USA | sands) 


COUNTIES | 


Dollars | % % 

| of Dollars 
(in 

thousands) 


General 
Mdse. | 


of 
USA| Food 


(in 0 
thousands)| State Drug 


3,490 
4,748 
3,667) 
2,476 
11,707! 


4.0 
3.6 
2.4 
2.5 
6.8 


——|——|— 
16.6) . 012! 
| -010) 


. 2,435) 
17,315) 
3,098) 
8,955) 


Ashland 
Boyle 


Danville 


Breckinridge........ 
Bullitt 


th 


EFFECTIVE BUYING INCOME—1946 


CyD ESTIMATES 


SALES- 

ADVER- 

TISING 
CONTROLS 


Gross 
Farm 
Dollars 
(in 
thou- 
| Sands) 


Net 

Dollars | % | % 
} (in | of of | Per 
| thousands) | State| USA | Family 
| 


Gross 
Dollars | 


(in 
jousands) 


3,969 
5,410 
4,936 
3,406 
15,727 


3,667 4,700 
3,922 
“pe 
3,315 


9,417 


3,623 
20,466 
4,166 
10,248 
41,968 
31,316 


4,128) 


14,888 
10,425 
4,611 
3,446 
5,371 
2,695 


131 . 
-36| . 
49| 


2,606 
7,118 
9,576 


354 


Before using these figures, see explanation page 19. 
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: 
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Pr\|\7re°> 


4 


AGRICULTURAL 
GAINS 


In 1945 Kentucky’s farm income reached an all-time high of $449,139,000.00. And 1946 saw 


Kentucky’s farm production reach even greater heights. The percentage gain was well above 
the national average. 


1946 PRODUCTION OVER 1935-1944 AVERAGE 


TOBACCO 51.4% 50.0% 
CORN 37.5% 29.0% 
POTATOES 35.0% 22.0% 
OATS 53.0 % 34.6 % 
BARLEY —8.4% —12.0% 
RYE 147.7 % —49.6% 
BUCKWHEAT 16.6 % —1.1% 
HAY, ALL TAME 42.4% 5.6% 
HAY, WILD 25.4% 2.7% 
HAY, CLOVER AND TIMOTHY 77.3% 21.2% 
HAY, ALFALFA 72.6% 0.1% 
PEACHES 42.2% 38.9% 


Kentucky livestock marketings jumped from $71,825,000.00 in 1940 to $175,716,000.00 in 1945 
—a gain of 144%. Kentucky land value has increased 132% since 1941, against a national 
average increase in land value of 77%. 


RITE TODAY FOR FREE OKLET ON KENTUCKIANA’S AGRICULTURAL GAINS 
Address request to The Courier-Journal, Louisville 2, Kentucky 


Che Conrier-Zonriial 
THE LOUISVILLE TIMES 


Radio Station WHAS 


The ONLY media serving ALL of KENTUCKIANA 


10, 1947 


K E N T U Cc K Y oe (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 a 1 EFFECTIVE BUYING INCOME—1946 ba 
ESTIMAT 
GD 1/1/47 ” CyD ESTIMATES SALES GYD ESTIMATES CONTHaLs 
| 
COUNTIES THREE STORE GROUPS 1946 Gross % | Qual- 
CITIES Fami- (in thousands of dollars) | 4 Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in | Po- | Mar. 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State) USA | sands)| thousands)/ State| USA| Food | Mdse. Drug (in thousands) | thousands)/ State} USA| Family | sands) | tial | In- 
thousands) | dex 
Campbell............ 76.4) 2.73) .055) 22.4 50,444) 3.80) .052) 17,332} 2,591) 1,893].......... 74,351 68,700) 3.81; .049| 3,067 .051 | 93 
Newport.......... 34.0) 1.22) .024) 10.3 33,819) 2.55) .035) 11,000 1,963 1,202 5,188 34,248 31,645) 1.75] .023} 3,072)........ -027 | 113 
ere 6.3] .23| .006) 1.7 2,016) .15) .002 659 ae, sone 2,537 2,344) 13) .002) 1,379 -003 60 
Re 8.1| .29) .006 5,411) .41) .006) 1,068 380 re 6,802 6,285) .35) .004) 2,733 -005 | 83 
ST sc kvunnakeas 21.9) .78) .016 5,573) .42| .006} 1,649) 1,086 AE: 7,138 6,596) .37) .005) 1,434 007 | 44 
a eee 16.5} .59) .012 2,394) .18| .002 435 249 ER i waieniad 2,873 2,655) .15| .002 759 -004 | 33 
Christian............ 38.8) 1.39] .028 15,043) 1.13) .015) 3,627) 2,905 REE Se 17,751 16,402) .91) .012) 1,491 016 | 57 
Hopkinsville. ...... 15.5) .55) .O11 14,907) 1.12) .015) 2,704 2,827 415 ® 11,212 10,284) .57| .007} 2,153]........ .010 | 91 
Snchis ndeavdedes 17.6} .63) .013 11,187} .84) .011) 2,625) 1,008} 340).......... 13,930 12,871) .71| .009) 2,475 -010 | 7 
ie ela na aimee cis 20.3} .73) .014 2,841, .21| .003 607 406 ot Mees 3,199 2,956 .16] .002 799 005 | 36 
SE 9.3} .33) .007 1,812) .14) .002 26} 144 _ Sere 2,281 2,108} .12) .001; 1,004 -003 | 43 
Crittenden........... 10.9} .39) .008 3,774; .28) .004) 1,042 353 3 Rasersiee 4,206 3,886) .22) .003) 1,340 -004 | 50 
Cumberland......... 9.8) .35) .007 2,219} .17] .006 211 353 </)) <a 2,527 2,335) .13) .002} 1,112 -004 | 57 
oo aca, 53.2| 1.90) .038 35,409) 2.67) .037} 8,232) 5,412) 1,861].......... 50,368 46,540) 2.58] .033} 3,166 -035 | 92 
Owensboro........ 33.5) 1.20) .024 32,653} 2.46) .034 6,903} 5,412 1,805} 18,381 40,368 37,300) 2.07) .027) 3,806)........ 029 | 121 
| 
Edmonson........... 9.7| .35| .007 1,745} .13) .002 158 ° 2,189} .12| .002 995 -003 | 43 
SERRE 7.2| .26) .005 1,095} .08) .001 119 118 1,651) .09) .001; 1,101 -002 | 40 
ee 15.1) .54) .011 4,789} .36) .005) 1,253 196 5,637; .31) .004) 1,708 -006 | 55 
ee 100.7) 3.60) .072 87,236) 6.58} .090} 16,405) 13,122 115,788) 6.42) .082; 3,912 -082 | 114 
Lexington......... 70.0) 2.50) .050 84,513) 6.37) .088) 15,353] 13,122 92,588) 5.13} .066} 4,367/........ 070 | 140 
a ee 11.9] .43) .009 4,491) .34) .005) 1,161 458 5,209} .29] .004) 1,578 005 | 56 
| SPARS REL E ro 47.3) 1.69) .034 13,595) 1.03) .014) 4,274) 3,298 16,447; .91) .012) 1,750 -017 | 50 
EE 29.0) 1.04) .021 16,652) 1.26) .017; 4,933) 2,042 17,460) .97) .012) 2,104 015 | 71 
Frankfort 17.5} .63] .013 15,381) 1.16) .016) 4,392) 2,041 11,254) .62) .008) 2,123)........ -011 | 8 
GS néescadeecue 14.7| .53) .011 3 10,186) .77| .010) 2,704 733 11,156} .62) .008) 2,721 -009 | 82 
re 4.0} .14) .003 . 1,610} .12) .002 277 196 1,752} .10| .001; 1,460 -002 | 67 
I ivikneetesca 10.8} .39) .008 t 4,153) .31) .004) 1,095 458 4,999) .28) .004) 1,851 005 | 63 
SERS ES 9.4) .34) .007| 2.6 4,559) .34) .005) 1,002 353 5,126) .28) .004; 1,972 005 71 
ee 30.4) 1.09] .022). 8.6 14,934) 1.13) .015} 3,337) 1,426 16,557) .92) .012) 1,925 -015 | 68 
Mayfield.......... 10.2) .36) .007; 3.1 11,891 90} .012) 2,282) 1,361 8,794) .49| .006) 2,837/........ -008 | 114 
SE 15.7; .56) .011 4.1 4,315} .33) .004 607 484 4,680) .26) .003) 1,141 3,663} .005 | 45 
ERR Re 11.0) .39) .008) 2.8) 2,394) .18] .002 580 510 2,973) .16| .002) 1,062) 4,172] .003| 38 
Greenup............ 21.4) .77| .015| 4.7 5,195) .39] .005) 1,926 144 6,477; .36) .005) 1,378} 2,377] .007| 47 
ee 6.0} .21) .004) 1.6 1,945) .15) .002 435 144 2,317} .13) .002) 1,448 50 
a 32.0) 1.14] .023) 8.8 14,461; 1.09] .015| 2,849 824 15,498} .86) .011| 1,761 65 
See 62.4) 2.23) .045) 13 30,156) 2.27); .031} 6,714) 4,685 30,213) 1.67; .022) 2,289 64 
Se 13.2) .47| .009} 3 9,848) .74) .010} 2,440 733 10,207) .57| .007| 2,759 89 
Ss kaeicieieaieaicewied 15.0) .54) .011) 3.9) 4,315} .33) .004) 1,068 484 5,100} .28) .004) 1,308 55 
Henderson.......... 34.1) 1.22) .024) 9, 13,240) 1.00] .014; 3,409 955 16,812) .93) .011; 1,733 58 
Henderson......... 21.6 77| .015 6.6 13,176} .99) .014) 3,381 ° 13,140} .73) .009 1,991 80 
| RES 11.9] .43) .009) 3.4 4,667) .35) .005) 1,095 144 5,757} .32| .004) 1,693 56 
| 7.3) .26) .005) 2. 2,638) .20) .003 580 ° 3,229) .18) .002) 1,615 60 
Hopkins............. 37.0) 1.32) .026) 10.2 17,694; 1.33) .018} 4,247) 2,081 19,403) 1.08) .014) 1,902 69 
Madisonville... .... 10.5} .38) .008) 3.3 11,891 90} .012} 2,374 1,426 8,411 47| .006) 2,549 100 
er 12.8} .46) .009) 2. 2,043) .15) .002 158 26 1,962) .11| .001 785 3 
Jefferson. ........... 473.9)16.96) .339) 139.1] 339,036/25.56| .351| 80,338} 46,309 619,250/34.33) .439| 4,452 116 
Louisville.......... 375.0)13.42| .269) 110.1 320, 255/24.15| .332) 74,253) 46,057 554,631/30.75| .393 5,038 130 
Jassamine........... 11.4] .41) .008) 3 5,871; .44| .006) 1,438 458 6,258) .35) .004) 1,956 63 
Tee 21.5) .77| .015) 4 8,847) .67| .009} 1,675) 1,112 9,222} .51| .007; 2,005 60 
Ssitcsccacess 102.5) 3.67| .073| 30.1 64,906) 4.89) .067) 21,053) 5,030 111,287] 6.17| .079} 3,697 101 
Covington......... 68.0) 2.43) .049) 20.7 52,852) 3.98) .055) 17,585) 4,913 90,784] 5.03) .064) 4,386 118 
i eniidshniences 17.6) .63) .013) 3.2 1,775} .14) .002 303 275 1,879} .10| .001 587 31 
Mi étecnidGesenad 24.3) .87| 017) 5 5,695) .43) .006) 1,978 406 i cksdeacee 6,407 5,920) .33) .004) 1,184 4 
ERR 9.5) .34) .007) 2 3,011) .23] .003 528 301 Mctdechaue 3,307 3,056) .17| .002) 1,222 43 
eee 21.7| .78| .016) 4 5,281; .40) .005) 1,319 484 ee 6,802) 6,285) .35) .004) 1,337 44 
Lawrence............ 13.4] .48) .010} 2 2,841) .21| .003 950 118 i Oe 3,604 3,330} .18) .002) 1,148 40 
Dsadhasads wisiews 8.6) .31) .006) 1.8 2,016) .15) .002 633 144 oR doused 2,764 2,654) .14) .002) 1,419 50 
a 10.1} .36) .007) 1 1,461) .11) .002 185 ° af SE 1,708 1,578) .09) .001 928 43 
i sckhetinwashs 35.7) 1.28) .025) 7.1 10,430} .79) .011) 2,625) 2,015 ee 13,851 12,798; .71| .009) 1,803 52 
SE a 13.4] .48) .010) 3 2,300} .17| .002 910 118 phe) Core 3,238 2,992) .17] .002 935 40 
ee 17.4) .62) .012)} 4.1 5,235) .39) .005} 1,279 ee 5,914 5,465} .30) .004) 1,333 50 
Livingston........... 7.9) .28) .006) 2.1 1,637} .12| .002 277 52 _ ee 2,458 2,271; .13) .002} 1,081 50 
Pbatetidncdaesss 21.1) .75) .015) 5 8,387; .63) .009} 2,005) 1,060 eS 9,517 8,794) .49] .006) 1,570 60 
*Withneld to avoid disclosure. Before using these figures, see explanation page 19. 
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POPULATION RETAIL SALES—1946 Hr EFFECTIVE BUYING INCOME—1946 


AD 
ESTIMATES 
1/1/47 CLD estimates EVD estimates CONTROLS 


COUNTIES THREE STORE GROUPS Qual- 
CITIES a (in thousands of dollars) i 


Net 


Dollars 
n General (in 
thousands) Mdse. (in thousands) | State 
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Total Above Cities. ... -1/27.55) . 02) . 91,424) 29,420] 808,834 957,037 


_—— 


State Total 2.002 721.7 1,326,410 1.374 160,811 50,425! 1,169,401! 1,982, 282! 1,803,908! 
KEN TUCK Y — Metropolitan County Areas 


Lovieville..........68] 558.3|.....| .900| 163.8] 376,112).....| .390| 89,839] 50,374] 18,909 725,064| 669, 692| 
“Withheld to avoid disclosure. 
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itch held 
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HOPKINS 


Madisonville 
° 
BarlLington 


ere’s how WSIX covers the Nashville Market 


Coverage levels determined from 6,660 pieces 
of regular station mail received October 3, 1942. 
January 2, 1943, Using the home county (David. 
son, Tenn.) as base, a ratio of mail per thousand 
Radio Homes was established. 


INTENSE—AIl Counties with a ratio of mail per 
thousand Radio Homes 50% or better of the base 
county ratio. 


4 REGULAR—AIl Counties with a ratio of mail per 
thousand Radio Homes 25%—50% of base county 


ratio. 


SECONDARY—AIl Counties with a ratio of mail per 
thousand Radio Homes 10%—25% of base county 
ratio. 


0/5 MV/M and 0.1 MV/M measured by Ring & Clark, 
Radio Engineers, July, 1942. 
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Le = 
tnaerces MADISON t | id 

TEAL } ’ — a The “SM” symbols mark original, exclu- 
T E N N E S S E E sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME—1946 — 
TISING 
CVD “ee 6YD ESTIMATES SALES SM | ESTIMATES CONTROLS 

j | j | 
COUNTIES | | THREE STORE GROUPS| 1943 Gross | % |Qual- 
CITIES | Fami- (in thousands of dollars) Farm of | ity 
Total lies ; : babe Gross Net : Dollars | USA | of 
(in | % o | (in | Dollars | % | % | sumate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in | of | of General Dollars . (in (in o of Per thou- | ten- | ket 
sands) | State! USA | sands)| thousands) State US. Food | Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) | tial | In- 
| | thousands) | a 
Anderson 39.7) 1.27; .028, 9.0 6,228, .48 .006 1,962) 548| ERS 13,356, 12,327) .55! .009| 1,370| 2,232) .o12| 43 
Bedford , 24.1) .77| .017 aa 8,199) .63, 008) 1,962) 1,206) Bb cnsncvans 15,148 13,905; .62) .010) 2,107) 5,167) .011 | 65 
Benton... 12.1, .39) .009 3.2 2,475, .19) .003} 886 328,12)... 4,501 4,154) .19} .003| 1,298 a? 004 | 44 
Bledsoe... 8.3| .27, 006; 1.7 1,220, 09) .001) 378) * | * Pee 2,136] 1,972} .09) .001/ 1,160) 1,390} .002 | 33 
Blount vane 51.4) 1.64) .037, 12.0 12,656.97) -013) 3,604) 3,196) Sere 21,931 20,242} .90| .014) 1,687) 3,717 018 | 49 
Maryville 10.0} .32| .007) 2.8 9,536) .73) .010| 1,749) . | ee saad 7,904 ™ 006} 2,821]........ .007 | 100 
Bradley... 35.0) 1.12 .025 8.6} 9,864, .76 -010) 2,446) 1,175 475 16,638) 15,357) .69) .011/ 1,786) 2,901] .013 & 
Cleveland 16.5) .53) 012} 4.5) = 8.668, .67) .009) 1,962) 1,175) * 2,396] 11,887] 10,972} .49| 008} 2,438)........ 009 | 75 
Campbell 32.9) 1.05) .024, 7.1 8,691, .67; .009, 2,470; 1,770 225 16,034) 14,722) -66) .010) 2,074) 1,828] .012 50 
Cannon 9.9) .32) .007; 2.4 1,232; .09; .001) 248 157 gf Pre 3,385) 3,125; .14) .002| 1,302) 2,635} .003 | 43 
Carroll 27.9, .89; .020; 7.5) 6,156, .47) .006) 1,749) 1,238  -s 12,825 11,837; .53) .008} 1,578 4,807) .010 50 
Carter.......... 35.1) 1.12) .025 7.8) 10,298) .79) .011| 2,328) 2,506 en ee 17,399, 16,059) .72| .011| 2,059, 2,300} .014 56 
Elizabethton 12.7 40} .009 3. 8,457 65} .009) 1,513 ° ° 9,700; 8,953) 40) -007| — bai tere .008 | 89 

| 

Cheatham........ 9.0, .29| .006) 2.2 1 853) 14) .002/ 615 “ a Sereeer 4,032 3,722; .17| .003; 1,692| 2,798 -003 | 50 
Chester. ... 11.2) .36) .008| 2.6 2,064) 16) .002) 756 360 112 4.626 4,270 19) 003, 1,642) 1,948) | .004 50 
Claiborne 25.1, .80 .018; 5.5 3,214, .25) .003| 496 250 50 7,230 6,673) .30) .005) 1,213) 4,103 .007 | 39 

Clay 8.9 .28) .006) 1.9 985 .08 .001 213) 157 . 2,261 2,087) 09) - 1,098; 2,086] .002 
Cocke. . eer 23.3} .74) .017; 5.2 4,422) .34 006) 993) 830) 275 9,772 9,.020| 40) —_ 1,735, 4,103} .008 | 47 
 earereeee 28.1) .90 020, 7.1) 5,372) 41.006 1,607) 329) 275).. 15,439| 14,635, .65| .010/ 2,061 2,875) .011 | 55 
Crockett... ..: 17.0) .54) .012| 4.5 3,437, .26) .004) 1,229 658 162 7,616) 7,030 31| 005| 1,562) 5,073] .006 | 50 
Cumberland .. 16.3, .52, .012) 3.6 3,038 .23| -003) 1,016 533 “2 5, 855) 5,404) .24) .004) 1.801) 1,760} .005 | 42 
Davidson........ 287.6, 9.19 .206 79.4)  200,254/15.34) .207) 44,205) 25,926 9,207 .ee-] 337,535, 311,545/13.90) .221) 3,924) 7,253 214 | 104 
Nashville : 175.0) 5.59) .125) 51.4 177,507 13.60) .184| 35,852) 24,652) 8,224] 299,639 267,474) 246 ,878|11.02| -175) 4,803) i asaihaaion .168 | 134 
Decatur eatin 10.0) .32) .007, 2.4 1,677; .13) .002) 437| 251 eee 4,147) 3,828) .17/ .003) pepe 1,579} .004 | 57 
DeKalb.............] 12.8) .41) .009 3.2] = 2,358) .18| .002) 9 891) 470) * P 4,626, 4,270} .19) 003} 1,334) 3,322) .004 44 
Dickson 18.1) .58' .013' 4.61 5.478 .42 .006| 1,324! 768 187].... > 10,627) 9,809! .44| .007/ 2,132! 2,841 .008 As 


*Withheld to avoid disclosure. 
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At the heart of the TVA Power System, the Natural gas, piped into Nashville the latter 
Nashville Market offers a sales potential part of 1946, already has over 17,000 resi- 
equalled by few other markets in America. dential users, 1,000 of whose homes are 
Today, over two-thirds of the homes in Mid- heated by natural gas. Industry and adver- 
dle Tennessee are electrified. Since 1939 there tisers, noting TVA and natural gas develop- 
has been a 300% gain in urban and a 500% ments, mark Nashville as one of the best 
gain in rural use of electricity. able-to-buy markets in the entire country. 


Nashville Banner The Nashville Tennessean 


EVENING MORNING SUNDAY 
NEWSPAPER PRINTING CORPORATION, AGENT 
Ré¢pp+re.s © a ta 6 > T &-« Rian ham Company 


TE N N E s s E E - — - (Continued) — a ; eee The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES —1946 EFFECT.VE BUYING INCOME—1946 — 


ESTIMATES TISING 
1/1/47 CLD ESTIMATES ED is ESTIMATES CONTROLS 


COUNTIES | 


| THREE STORE GROUPS 
CITIES 


| } 
Fami- (in thousands of dollars) = 
Total | | lies etic inde wt 4 f Gross Net 
(in | % | % | (in Dollars % % l Estimate | Dollars | Dollars % 
thou- | of | of | thou- of General Dollars (in (in 
sands) | State USA | sands) censends)| State USA Food | Mdse. | Drug a (in = thousands) thousands)| State Family 
| | ousands 


Dyer ccceeee | 35.8] 1,14) 028} 9.3) 14, al %. | .015| - 2,872) 1,676, 599 23,671 848, .98| . 2,349 
Dyersburg... 12.8 .41| .009| 3.7 873] .83| ou 2,174] 1,488} 4121996 “15, 628| | .65] . 3,899 
Fayette.............] 28.4) .94| .021| 6.8] 4,000) 886) | 8,845] 8,164) .36| 006] 1,201 
Fentress... 13.8, .44| .010| 2.7 416) .19) . 154) 4,626 ,270, .19) . 1,581) 
Franklin tes 25.1) .80| .018| 5.8 ' 46) | 1,099) 1, , 12,648 | 2,013! 


674) .52) .008) d 
Gibson 47.8) 1.53| .034| 12.8 187} .93/9.013, 3.43911, easoassec a "127, 901.014 1.572| 10,0851 .018 


*Withheld to avoid disclosure. ___Before using these figures, see explanation page 19. 


1240 NASHVILLE 


YOUR DIAL TENN. 


* MUSIC * NEWS * SPORTS 


Write For Availabilities 
HIGH HOOPERATING....LOW RATES 


1947 


yd * KNOXVILLE Yenmessect 3rd City 
* OAK RIDGE Yernessecs Sth City 
coe pics 38,799  pr0sper0u4 Tennessee Farm Gamilies 


COVER ALL WITH Ghe Knoxville Zournal 


The Journal—East Tennessee's 107 year old almost exclusively along the rural routes of 
Morning newspaper, dominates the TOP this $450,000,000 Buying Power area. Any 
BUYING POWER group of these and other effort to cover this area without the Jour- 
urban communities in the Knoxville ABC nal is, if not half-hearted, at least only half 


Retail Trading Zone and in addition is read effective. 


The KNOXVILLE JOURNAL Represented by LORENZEN & THOMPSON, Inc. 


FIRST IN 16 OF THE 20 COUNTIES OF THE KNOXVILLE RETAIL TRADING ZONE 


TE N N ES S a E —_ (Continued) The “SM” symbols mark original, exclu- 


Deel eats Pe De a « sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 b 4 

. ISING 
GYD wee GD ESTIMATES SALES GYD ESTIMATES CONTROLS 

| 

COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) GYD Farm of ity 

Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | %| % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State| USA | sands) thousands)! State} USA| Food Mdse. | Drug (in , thousands) | thousands)| State| USA | Family | sands) | tial bs 

engines -020 -008 1,018 SE ec cikeate 12,981 11,981) .54 ad 1,687) 7,382] .010| 50 
piecnbaek -009 .002 ° ° ‘car deiledgial 3,511 3,241; .14 “o02| 1,118 3,013} .003 | 33 

iiautiin denne 028 -011; 2,364) 1,629 RET. 17,815 16,443) .73) .012} 1,787) 9,957) .015 | 54 

S ehdts .005 .009 1,383 ® a ST 5,585 5,001; .23) .004 2,632]........] .006 | 120 
Eee 11.5} .37} .008) 2.5 1,583) .12) .002 212 282 a ee! 3,646 3,365) .15) . 1,346 721} .003 | 38 
Ns dciveees ee 19.5) .62) .014) 4 7,870} .60| .008 1,619 - i aa 13,326 12,146) .54 c 2,479 2,901 010; 71 
I circ asp: adee 198.4) 6.34) .142) 53.1 134, 506/10.31| .139) 26,635) 17,518) 4,932].......... 241,377| 222,791) 9.94) .1 4,196} 2,601) .149 | 105 
Chattanooga....... 136.6) 4.36) .098) 37.7 124,833) 9.57) .129) 23,154) 17,451 4,715 163 ,478 195,650 180,585) 8.C6 .128 i are .122 | 124 
ee 11.0} .35) .008) 2.4 844; .06) .001 59 157 A ree 3,136 2,895} .13| .002) 1,206) 2,764) .003 | 38 
Hardeman........... 24.1| .77| .017| 5.7 4,457, .34| .005) 1,229 721 DUE iestiece 8,418 7,770} .35| .006| 1,363) 3,751} .008 | 47 
Se 15.1} .48| .011 3 2,709 21} .003 756 407 7 Miskwiteos 5,970 5,510) .25) .004 1,574 2,506) .005 | 45 
Hawkins. ..... 30.1; .96) .022) 6 4,891 37| .005 1,619 407 RE 10,648 9,828, .44) .007| 1,445) 5,184) .009 | 41 
Haywood... 26.9) .86) .019) 6.6 5,970} .46| .006 1,654 2 i eee 13,377 12,347| .55| .009 1,871 6,154] .010 53 
Henderson.......... 18.0} .57| .013) 4.3 3,871; .30) .004 946 799 RS 8,679 8,011} .36| .006} 1,863) 3,571) .007| 54 
| ES 26.5) .85| .019) 7.3 8,316; .64) .009 2,080 - __ Fae 16,315 15,059; .67) .011 2,063 5,141 012 63 
Hickman. 13.0) .42) .008) 3.0 2,076) .16) .002 496 313 ick seca 4,147 3,828} .17| .003| 1,276] 2,867] .004, 4 
Houston..... 5.9} .19) .004) 1.5 985; .08) .001 189 110 wl) Renee 2,032 1,876} .08) .001) 1,251 002 50 
Humphreys er 11.1) .35) .008) 2.6 2,534 19] .003 756 251 137 5,501 6,077; .23) .004 1,953 2, -005 | 63 
Sa 13.3) .42) .010) 2.9 1,994) .15) .002 343 548 © i cieeneaae 3,886 3,587} .16| .003} 1,237) 3, 004 | 40 
Jefferson. 18.8 .60| .013) 4.4 3,413| .26) .004 792 611 SE 6,241 5,760| .26| .004| 1,309) 3, .006 | 46 
Johnson ae pawwie 12.3} .39| .008) 2.6 1,419} .11) .001 189 ° ennbaaes 3,563 3,289} .15| .002} 1,265) 2,129) .003 33 
Ss ccaana ae 222.1) 7.08) .159) 56.1 143 ,366/10.98) .149| 34,251) 24,953 I cin wae’ 250,257; 230,987|10.31| .164) 4,117) 5,974) .159 100 
Knoxville. . 142.0) 4.53) .102) 38 134, 253/10.29| .139| 28,364) 24,631 5,608 158 , 660 200 ,535 185,094) 8.26) .131 5 128 | 125 
eat) si) 12.5) .40) .009) 3 3,331; .26) .003) 1,111 188 i erccstace 7,095 6,549} .29) .005) 1,871) 3,4 005 | 56 
Lauderdale. 25.8) .82| .018) 6&6. 7,425} .57| .008) 1,832) 1,378 Sivincecers 14,700 13,568} .61) .010| 2,025) 6,892} .011 1 
Lawrence 28.3) .90! .020' 6 7.519; .58| .008 1,217 =. Ue 13,846 12,703! .57| .009 1,954 3,820 .011 55 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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o> 


Ef, 
"87,000 


KNOX COUNTY. .$ 143,366,000 


ADDS Up TO 
Based on 1947 S.M, figures 


NUMBER OF COUNTIES 


(20 Tenn., 5 Ky,, 2 Va). , 


Scripps-Howard National Advertising Dept. 


in the 


CBS AFFILIATE 
Represented by the Paul H. Raymer Co. 


ZO YEARS 


business 
of broadcasting 


50,000 WATTS 


WAC 


NASHVILLE 


COUNTIES 
CITIES 


MeNairy..... 


Macon 


Madison... i 


Jackson . . 
Marion 


Maury. 
Columbia. .... 


Meigs 
Monroe. . 
Montgomery 
Clarksville 
Moore 


Obion 
Overton. 
ae 
Pickett... 
Polk. . 


Putnam 
Rhea.... 
Roane 
Robertson 
Rutherford 
Murfreesboro 


Scott 
Sequatchie 
Sevier 
Shelby 
Memphis 
Smith 
Stewart 
Sullivan 
tBristol . 
Kingsport 


'See also Bristol, Va. 
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The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES. 
GYD wee yD ESTIMATES SALES 67D ESTIMATES CONTROLS 
| | THREE STORE GROUPS| 1946 | | Gross | % [Qual- 

Fami- | (in thousands of dollars) SoM | | | Farm | of | ity 

Total _ | ties * oe Sway SEES. 4d Gross Net ’ : | Dollars | USA | of 
(in % | % | fin Dollars | % | % | Estimate | Dollars | Dollars | % | % | (in Po- | Mar- 
thou- | of | of | thou- (in of of General | Dollars (in (in of of Per thou- ten- | ket 
sands) | State| USA | sands)| thousands)| State) USA| Food | Mdse. Drug (in thousands)| thousands); State. USA | Family | sands) | tial | In- 
| thousands) | dex 

5.2) .17| .004/ 1.2 1,408} .11| .001 284 157| 3,063 2,827} .13| .002| 2,356) 002 | 50 
26.5) .85) .019) 6.7 7,718] .59} .008} 1,560 940 15,492) 14,299) .64| .010| 2,134| 011 | 58 
23.9) .76| .017| 5.6 5,724) .44) .006) 1,631 056) 13,700} 12,568} 56) .009) 2,244) 010 | 59 
29.8} .95) 021) 7.4) 10,087} .77| .010| 2,423) 1,739) 18,639} 17,050} .76) .012) 2,304) .013 | 62 
17.8) .57| .013) 4.3 3,448| .26|) .004 886 360) 7,762 7,164) .32| .005! 1,666) .006 | 46 
13.5} .43| .010 : 1,982) .15) .002 307 219) 3,938 3,635) .16) .003/ 1,039) -004 | 40 
64.3) 2.05) .046) 17.7] 24,784) 1.90) .026) 5,661) 5,922 52,561, 48,514) 2.17) .034 2.741| .034 | 74 
37.5) 1.20] .027| 11.4] 22,872] 1.75] .024] 4,810] 5,922 34,703) 32,185) 1.44] .023| 2,823) 024 | 89 
20.3) .65| .015| 4.6 4,868} .37| .005| 1,205 282 9,700 8,953) .40| .006| 1,946) .008 | 53 
17.1) .55| .012) 4.6 6,088} .47| .006| 1,418} 1,237 12,263} 11,319] .51| .008 2,461| .008 | 67 
44.5) 1.42} .032) 11.9}  15,307| 1.17| .016] 4,042) 2,616 28.672) 26,464) 1.18) .019| 2,224) .021 | 66 
14.8} .47| .011] 4.5) 11,389) .87| .012} 2,387] 2,131 15,211 14,040] .63| .010| 3,120! O11 | 100 
5.5) .18| .004) 1.2 422) .03).... «FR pee 1,240 1,144] .05| .001) 953] 001 | 25 
24.5) .78) .018| 5.5 4,328} .33) .004 981 439 8, 564 7,904) .35| .006| 1.437| 008 | 44 
37.1| 1.19] 027) 9.6} 11,835) 91) .012| 2,872) 3,196) 22,889, 21,126| .94| .015, 2.201 016 | 59 
16.0} .51| .011| 4.7 10,228} .78| .010} 1,962 . | 15,794 14,578) .65| .010} 3,102! 010 | 91 
3.8| .12) .003) 1.0 364| .03)..... 24 94| 1,250 1,154) .05| .001) 1,154) 001 | 33 
14.5] .46| .010} 3.2 1,935] .15| .002 496 . 3,824 3,530| .16) .003| 1,103) 004 | 40 

| | | 
29.6} .95) .021) 8.2) 10,979] .84) .011/ 3,226) 1,786 412]. 20,920} 19,540 .87| 014) 2,383 015 | 71 
16.9) .54) .012) 3.6 2,358) .18| .002 520 172| 87 4,647 4,289) .19| .003} 1,191) 005 | 42 
6.8} .22| .005| 1.5 1,302) .10) .001 425 172)... 2,615 2,414) .11| .002| 1,609| -002 | 40 
5.3] .17| 004) 1.1 657} .05| .001 118 y Rae 1,375 1,269] .06) .001) 1,154) 002 | 50 
15.0 48) 011; 3.2 4,785| .37| .005 615} 1,786) 112 7,564 6,982} .31| .005| 2, 182! 006 | 55 
| 

23.8| .76| .017| 5.6]  6,381| .49| .007| 1,477] 1,238, —162.. 12,471| 11,511} .51| .008) 2,056) 010) 59 
15.4) .49| .011) 3.7 4,821) .37| .005| 1,099 580) 200}. . 9,345 8,625) .38) .006) 2,331) .007 | 64 
34.1) 1.09) -025) 7.7 7,167, .55| .007| 1,631) 1,206 449 14,440| 13,328) .59) .009| 1,731 012 | 48 
24.8] .79| .018| 6 7,565, .58) .008} 2,364) 1,269] BEERS. 15,148] 13,982} .62| .010| 2,219) 011 | 61 
41.8] 1.34) .030| 11.2) 12,245) 94) .013| 2,978) 1,958) 487 we 23,785, 21,953|  .98) .015| 1,960) 017 | 57 
13.0 - 009) 3.9 9,958} .76| .010| 1,843 * 487 7,865 14,232} 13,136] .59 .009| 3,268) .009 | 100 
16.2 52 012) 3.4 3,050} .23| .003 520 | SIE? 5,740 5,298.24) 004) 1,558) 005 | 42 
5.1) .16) .004) 1.1 680} .05| .001 366 125) ° 1,240 1,145} .05) .001/ 1,041) .002 | 50 
23.9| .76| 017) 5.2 4,504) .35| .005) 827 658 +o 8,585) 7,924) .35| .006, 1,524) 008 | 47 
430.7|13.76| .308| 126.4) 311,356/23.85| .323| 55,622) 85,325) — eae Ae 595,851;  549,970/24.54| .390) 4,351) .353 | ~ 
336.5|10.75| 241) 98.7] 302,508|23.18| .313| 52,315] 85,237) 12,904] 1,019,935 522,350] 482, 129/21.52| .342| 4,885) 313 | 130 
44.0 43} 010] 3.6] 3,809] 27] .00| 496) sot t7)....... 6,907, 6,375] .28| 005) 1,771) 006 | 60 
10.3) .33| .007) 2.4 1,595} .12| .002 . —— 2 Pee 3,646) 3,365, .15, .002) 1,402 -003 - 
75.5| 2.41) .054) 18.1) 34,660) 2.66) .036| 7,575 11,436} 1,336)... 62,209/ 57,419) 2.56 ‘on 3,172) 42 | 78 
17.8] .57| .013| 4.7] 12,293) .94| .013| 2,423 + | 512] 13,231 5,665 14,357| .64| .010| 3,055] Ol | 85 
17.5} .56|} .013| 4.3 19,201| 1.47) .020| 3,344] 5,592! 699 16,150 14,136; .63|) .010} 3,287 014 | 105 


*Withheld to avoid disclosure. 


Before using these figures, see 
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NATIONAL 


| 


in MEMPHIS 


WMC supplies top NBC shows to Memphis and the Mid-South—the 
network programs that most people listen to most. 


WMC broadcasts with 5,000 watts power day and night at 790 on the 
dial—for convenient tuning and clear reception throughout the vast Mid- 
South area 


WMC constantly shows top Hooper ratings, with programs of proven 
popularity, keyed to the various segments of the Mid-South listening 
audience. 


WMC, with a primary daytime coverage area embracing 684,460 radio 
homes*, and with an effective buying income of over one billion dollars 
($1,000,000,000) **, is truly the top station in a top market. 


*“BMB's 1946 Kcpore 
**Sales Management 1946 Survey of Buying Power 


WMC is backed by the publicity and prestige of The Commercial Appeal, 
one of the South’s largest newspapers. 


x The Station MOST People 
C Listen to MOST—In 
x MEMPHIS 


REPRESENTATIVES: THE BRANHAM CO, 
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° The “SM” symbols mark original, exelu- 
TEN NESSE E — (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—194¢, WHOLE. EFFECTIVE BUYING INCOME—1946 SALES- 
VER- 
ESTIMATES TISING 
WAP 1/1/47 GYD ESSIMATES SALES CD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % loual- 
CITIES Fami- (in thousands of dollars) 67D Farm | of | ity 
Total lies g Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State! USA | sands)| thousands)| State}) USA| Food | Mdse. Drug (in thousands) | thousands)/ State) USA| Family | sands) | tial | In- 
thousands) | dex 
I noe 32.5} 1.04] .023} 8.2 7,120} .55| .007} 2,033 956 — Pak oad 14,534] 13,415) .60| .010] 1,636) 8,643 012 | 52 
RSE 29.5) .94) .021 - 7,143} 55) .007| 2,033) 1,238 RR 13,711) 12,655) .56| .009} 1,687) 7,734) .o11 | 52 
Trousdale. . 5.9} .19| .004) 1.5) 1,302} .10! .001 426 329 5, MEE: 3,032 2,798} .12) .002) 1,865) 2,051 aad 50 
es 14.5, .46) .010 3,296) .25| .003 638 157 Ss 7,407 6,837) .31) .005| 2,137 858} .005 | 50 
Union... 8.7} .28| .006} 1.9 915| .07] .001 343 ST GRE, 2,031 1,875} .08| .001 987} 1,648} .002| 33 
Van Buren... 3.7} .12] .003 8 246} .02|..... Se ee 667 616} .03)..... 770 421] .001 | 33 
Warren............. 19.2) .61| .014) 4.8 5,431} .42| .006| 1,276 517 SS 10,408 9,606} .43) .007} 2,001) 3,193] .007/| 57 
Washington..........] 55.5) 1.77] .040| 13.3] 26,825] 2.05| .028) 5,365 7,472 «RR 47,029} 43,408] 1.94) .031| 3,264) 5,253] .032| 80 
Johnson City. . 29.0} .93) .021] 7.47 23,928] 1.83] .025| 4,562 . . 19,375] 26,827) 24,915] 1.11] .018] 3,367/........ 021 | 100 
Wayne............. 12.9} .41| .009) 2.9 1,842} .14] .002 402 219 ce Se 3,740 3,452) .15} .002/ 1,190} 1,871] .003| 33 
Weakley............ 26.0) .83| .019| 7.4 7,800} .60| .008| 2,576] 1,206 (Ra 14,992} 13,838) .62| .010} 1,870} 6,824) .011 | 58 
White...............] 15.4] .49] .011) 3.8 2,815 .22/ .003 579 360 Es cnieninnie 6,116 5,645} .25] .004] 1,613] 2,060] .005| 45 
Williameon.......... 24.4) .78 017} 6.2 6,299} .48| .007| 1,808 799 «RR 12,669} 11,693) .52| .008} 1,886) 6,558] .010| 59 
Wilson... ... oo. | 25.4] .81] 018) 7.0 6,604) .50| .007} 1,749 830 RE 12,273} 11,328} .51| .008} 1,618} 6,540] .010| 56 
Total Above Cities.... | 995.1/31.78) .713| 282.6] 894,867/68.56) .927| 169,797] 168,279} 34,972] 1,740,792] 1,376,928] 1,270,288/56.68| .901 4,495)... 871 | 122 
State Total.......... 13,130.9]...../2.242] 800.1] 1,305,174|..... 1.352| 285,780| 246,227| 54,3931 1,973,8301 2,427,837] 2,240,893]... .. 1.590] 2,801| 367,7211 1.649 | 74 
TENNESSEE — Metropolitan County Areas _ 
Chattanooga....... 23) 231.3)..... .166} 61.0) 141,982)... .147| 30,009) 18,061] 5,347).......... 259,651  239,603)..... .170|  3,928)........ .162 | 98 
Knoxville..........62] 222.1/..... .159} 56.1) 143,368]... .149|} 34,251) 24,983) 5,752).......... 250,257} 230,987|..... 164) 4,117)........ .159 | 100 
Momphis..........72] 430.7|.....| .308| 126.4] 311,356|..... .323| 55,622) 85,325) 13,175].......... 595,851} 549,970)... 390} 4,351/........ 363 | 115 
Nashville... . 78 | 287.6|.....| .206| 79.4| 200,254/..... .207|  44,205| 25,926, 9,207].......... 337,535, 311,545|..... .221| 3,924]........ 214 | 104 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
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reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 


SALES MANAGEMENT 


MORE THAN YOU PAY FOR 


WSM’s 50,000 watt Clear Channel power beamed into our 
vast coverage area has introduced this station’s talent to 
literally millions of people all over the country. 


Proof of this is the box office appeal of our stars. Our 
figures over the last several years show that WSM< talent 
annually averages 2,000 personal appearances in more than 
half the United States. To see these performances almost 
one million people pay a half-million dollars every year! 


NASHVILLE 


(And this figure does not include the quarter-million 
people who come to Nashville from all 48 states to witness 
the Grand Ole Opry—nor the thousands of visitors who 
comprise daily audiences for WSM shows in our own s 
studios.) 


These statistics give a graphic picture— HARRY STONE, General Mor 
But, there are no figures which can represent the enor- WINSTON S. DUSTIN. Comm. Mar 
mous amount of good will these personal appearances : : a 
create. Good will that is transmitted to the advertisers 
who sponsor this WSM live talent. 


om, * 


* 
The final result is worth thousands of dollars. But the 
cost to the advertisers ?—WNot one red cent. 


Smart sponsors look to WSM for the maximum return a EDWARD PETRY & CO.., 
on their every advertising dollar. ' National Representatives 


“The Bost in Broadcasting” 


MAY 10, £947 365 


The “SM” symbols mark original, excis. 
sive estimates by SALES MANAGEMENT, 


dita oka 


POPULATION RETAIL SALES—1946 3 EFFECTIVE BUYING INCOME—1946 SALES. 
VER- 


ESTIMATES TISING 
1/1/47 69" estimates yD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


cr | 
of | Per 
Drug «  |thousands) | USA}! Family 
) 


” o : “Soe ‘ 4 - | i | 
Messi ceucecnaws J a i 2.01) . 618) J d 2,031) 
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*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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The “SM” symbols mark 


original, exclu- 


sive estimates by SALES MANAGEMENT. 

RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

TISING 

GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 

7 Aa a hee 7 si ces 

COUNTIES | THREE STORE GROUPS| 1946 | > |Qual- 
CITIES | (in thousands of dollars) of | ity 

pabece san USA | of 

Dollars % | % | Estimate Po- | Mar- 

(in 0 of | General Dollars (in | of of ten- | ket 

sands) | State! USA | sands)| thousands); State) USA| Food | Mdse. (in sands) | State USA tial | In- 

a thousands) | dex 
Oktibbeha......... (89) .006, 1,830} 871) 322)... 007) 2.619} .008| 53 
ee 1.43; .010} 2,692 496} 399).......... ? 5,276) .013| 57 
Pearl River.......... 1.04} .008} 1,512 Oe Wa .008 1,703} .009| 69 
ER ee eae .23| .002 332 a Se: .002 -003 | 50 
ee 2.14) .015| 2,772} 2,625) S67].......... .017 018 | 72 
Pontotoc .57| .004| 1,087 908, 100).......... .006 419] .007) 47 
Rs cnc sccconan .68| .005| 1,393 “i _ eae .006 .007 | 50 
BY cesccsoeens .80| .006) 1,777 — Oz Sa .007 8,804 .009 | 47 
Se ere -58} .004) 1,167 ee) aes as 006 -008 | 42 
Scott. 1.06} .008} 1,313 944] s-:2324.......... .009] 2,278 .010 | 59 
Sharkey............. .68| .005} 1,087 | ee .006| 1,771 007 | 64 
Simpson. . .62| .004 796 a .005| 1,549 .007 | 50 
Smith. .34| 002 385 | |— .003} 1,058 005 | 42 
SS ee .30| .002 663 Oe Cea, 003} 2,558] 1,142) .003| 75 
Sunflower........... 1.98} .014) 4,284) 1,353)  528).......... .019| 1,633] 19,982] .022/) 51 
Taliahatchie......... .89| .006 2,162) 1,232}  206).......... .008} 1,325 011 | 48 
es eed .58| .004 995 563} 142).......... .005| 1,377 993} .006 | 48 
Tippah. .. .52| .004 782 964 GS .005| 1,680 007 | 54 
Tishomingo.......... .33| .002 875 4, @1.......... 004) 1,301 005 | 45 
eer .86| .006| 1,883 876} 167).......... .007) 1,502 009 | 53 
bas tnaswenqeeas .72| .005} 1,485 938}  257).......... 006 675 8251 .007| 47 
Walthall............. .67| .005 358 We 20s WR wwe 006 -007 | 58 
DRY, ac awennornas 2.95} .021| 6,286) 2,906)  438).......... 032 .023 | 91 
Vicksburg. ........ 2.84} .020/ 5,716] 2,906 438] 29.968 024] 3,517|........ .022 | 105 
Washington.......... 4.22) .030| 7,732} 3,670} 966).......... * 035 13,874) .037| 70 
Greenville......... 3.16| .023| 4,483} 2,826 657] 33,333 020} 3,091|........ .021 | 100 
ee -47| .003 597 348 ee 004 -005 | 45 
RE 4,012) .58} .004 928 i | |e .005 1,754] .006| 67 
Wilkingon........... 4,810| .69| .005 849 a eee .006 007 | 54 
Winston............. 5,123] .74| .005| 1,087 ae .006 2,734] .008 | 83 
Yalobusha........... .68| .005 995 937 ast .005 2,032] .007| 54 
WE i iacee nese: 11,227] 1.61) .012) 2,135) 1,031;  708}.......... .013 .016 | 87 
Total Atiove Cities. ... 285,663/41.06| .296| 56,956) 34,023] 10,137] 459,1 .274| 3, 124)........ 287 | 94 
State Total.......... 595.41 695,755)... .721\ 170,466! 90,451 714, 1711 1,251,463 845 967 | 59 

MISSISS1PP1— Metropolitan County Areas 

Jackson........... 57] 145.0|.....| .104] 38.8]  79,243|.....| .082| 13,840] 13,457| 3,637].......... zk >= | .093| 89 


ALABAMA — Counties and Cities 


Cleburne 


—_— 
SRBSISS BSsss 


ae 


3,752) .34) .004) 1,238 ° 

12,869) 1.15) .013) 3,484 442 
7,926} .71| .008) 1,886 767 
5,007) .45) .005 649 632 
6,082} .54| .006 769 424 
4,302) .39) .004) 1,165 505 
8,310) .74| .008) 1,982 830 
30,655) 2.74) .032| 7,762) 3,547 
25,802) 2.31) .027} 5,130) 3,078 
8,054) .72| .006) 2,836 235 
3,368) .30) .003 985 153 
7,785} .70| .008| 1,622 63 
3,252) .29| .003 eee 
8,963) .80| .009) 1,466 966 
3,585) .32| .004 673 388 
3,560} .32| .004 829 298 
7,248} .65| .008) 1,778 596 
13,228) 1.18] .014) 3,581 984 
4,866) .44| .005) 1,057 560 
1,946) .17| .002 445 262 
16,045] 1.44) .017) 3,040) 1,336 
5,147) .46) .005) 1,081 406 
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bad * 
# bE SOTO | man. [BENT ALCORN | = \ > tAUWERDALE Lae. 
TIPPAH COLBERT 
UNION = RLNCE | MORGAN 
PANOLA 
LAFAYETT PRANKLIN 
lis 
MARION CULLMAN 


EAST SOUTH © 
CENTRAL STATES 


Alabama - Mississippi 


(See also Kentucky, Tennessee) 


© UNDER 50,000 


CITY POPULATIONS 


(1940 CENSUS) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


@ 50,000 TO 100,000 


SCALE OF MILES 


100,000 OR OVER 


ALABAMA — (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 
POPULATION *° RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
¥% 
ESTIMATES TISING 
V1/47 yD ESTIMATES 7D ESTIMATES CONTROLS 
THREE STORE GROUPS 
(in thousands of;dollars) 
| % 
thou- ¥, of thou- 
sands) | State} USA | sands)| thousands) USA| Food | Mdse. 
RES 48.3) 1.56] .035| 11.0 14,918} 1.33) .016) 1,910) 2,139 
GOR. ccocevcces 8.1) .26) .006) 2.3 11,179} 1.00) .012 949 1,877 - 
i ctbhineccesasce 26.6) .83) .018) 6.0 3,995) .36) .004) 1,262 190 
ae 64.1) 2.07) .046) 17.2 21,320] 1.91) .022} 4,542) 3,313 
P Selma,:........... 27.0} .87| .019) 7.9 18,541) 1.66) .019} 3,712 ° 
De Kalb. ............ 40.3) 1.30) .029) 9.4 9,181; .82) .01 1,057 984 
ee 33.0) 1.07) .024) 7.9 8,733} .78) .009 ae 560 
Eocnmbla.........02. 31.2) 1.01) .022| 7.3 13,228) 1.18} .014) 2,163) 1,101 
EN eee 95.1) 3.08) .068) 22.8 39,041) 3.49) .040| 8,671) 3,905 55,434) 2.90) .039 
Gadsden. ......... 51.3) 1.66) .037| 13.0 34,486) 3.09) .036) 6,375) 3,625 40,457| 2.12) .028 
SS cies candoie 18.9) .61) .014) 4.3 5,634) .50) .006) 1,057 487 9,697) .51) .007 
Franklin............. 25.9) .84) .019) 5.7 6,313} .57| .007 — 614 10,914) .57| .008 
EES Ae 27.5; .89) .020) 6.3 6,915) .62) .007) 1,189 659 10,698; .56) .008; 1,698 
TREE ee 17.4) 56] .012) 4.6 4,085) .37) .004 312 ° 6,138} .32) .004) 1,334 
TEE Ree 23.5} .76) .017) 5.8 4,080} .37) .004 ri 208 6,973) .37| .005) 1,202 
0 ES 19.6} .63) .014) 4.5 4,307) .39) .004 97. 487 7,737; .40| .005| 1,719 ‘ 
ee 49.8) 1.61) .036| 12.6 19,566) 1.75) .020| 3.254) 1,977 31,215] 1.63) .022) 2,477) 6,114) .024 | 67 
ae 24.5) .79) .018) 6.7 16,967; 1.52) .017; 2,836 1,877 20,560) 1.08) .014) 3,069)........ .016 | 89 
Jackson...... basnaee 39.2) 1.27) .028| 8.5 8,643; .77| .009) 2,043 551 1 . 
Jefferson. ........... 634.8)17.30) .383)143.1 316,658/28.34) .328| 61,437) 45,764 3 . , 
Birmingham....... 315.0|10.19| .226) 86.9 257,747|23.07| .267| 43,494) 43,053 357,169)18.71| . sasases 252 12 
Bessemer.......... 25.0} .81} .018) 6.9 17,755) 1.59) .018 4,385 1,346 25,138) 1.32) .018 3,643)........ .018 | 100 
Selene wddaads 17.3) .66) .012) 3.9 4,136} .37| .004 697 280 7,500} .39) .005) 1,923) 3,14 .006 | 50 
Lauderdele.......... 51.8) 1.68) .037| 12.4 18,362) 1.64) .019| 3,773) 3,078 43,625; 2.28) .031 3,518; 65, 029 | 78 
Florence........... 21.5 69° .015' 5.9 15,686' 1.40° .016' 3,124 2,934 20,835' 1.09' .015 DT ceccnxes 015 100 
*Withheld to avoid disclosure. 19. 
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SALES MANAGEMENT 


. } % of Alabama at Your Door 


This solid block of 42 North Alabama counties—Birming- 
ham’s true retail trading area—is dominated by the News- 


Age-Herald. 
Jefferson County Other Counties 


State (Metropolitan in Retail 
Total* Birmingham)* Trading Zone* 


Combined Daily, 
News-Age-Herald 184,949 108,218 72,295 
Sunday News-Age-Herald 170,198 99,399 66,216 
Other B’ham Daily 72,600 42,813 29,787 
Families 769,300 143,100 ' 356,600 


And it’s the cream of the Alabama market... two 
thirds of the retail sales and buying power . 


$762,173,000 or 68.21% of the retail sales* 
$1,242,253,000 or 65.09%. of the net income* 


national ad 


No wonder 1028 Si 
vertiser 72.4% of those using 
sirmingham § dailie were ex a 
a Sive ! t * 
| 194¢ | by, pererss) 
ns 


| 
News-A + 


mye * 13 

Che Birmingham News 

- : eee ote, on Oe fe rit BIRMINGHAM AGE-HERALD 

from 1947 Bales Management report; oircula- MORNING ¢ even poige Nasa pap: spall ON WSGN ¢ 
NATIONAL REPRESENTATIVES KELLY SMITH COMPANY 


tion from March 1946 Audit Reports of ABC’; 
exclusive accounts from annual 1946 Media 


Records report. 


MORE PEOPLE... 
A POPULATION OF 2,532,500* 


MORE INCOME... 
EFFECTIVE BUYING INCOME $1,384,778,000* 


GREATER RETAIL SALES... 
A NEW HIGH IN 1946 OF $783,865,000* 


COMPLETE COVERAGE BY 
ALABAMA'S LEADING STATION 


ALABAMA’'S BEST BUY FAR! 


i 
] 


= THE NEWS - AGE - HERALD STATION 


BIRMINGHAM 2, ALABAMA 
Represented Nationally By Headley-Reed 


*SALES MANAGEMENT, May 1947 
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AND A fi 
GREAT BIG” 
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NYOAIGOWERY 


T 

T 

es VABAM 3 
OF ALABAMA 

. Net 105,000 . 

CAPITAL MUST Noé \\2,000 , 

ON ANY HUNDRED yo 116,000 : 

THOUSAND LIST ' 

But Today \22,000 Population 

And that’s only the city of Montgomery .. . : 

Montgomery county population 156,000! Add this : 

to today’s population in Montgomery’s trade territory f 

am and you have a market of more than 650,000 with ' 

a Net Effective Buying Income of more than | 

ya 435 million dollars! : 


For More 

Details Ask 
KELLY-SMITH CO. 
THE ONLY EFFECTIVE COVERAGE OF THE : @NEW YORK 
CENTRAL AND SOUTHEAST ALABAMA MARKET *®CHICAGO 


- 
Gite. 
Md \ All figures from Soles Monogement Survey of Buying Power for 1947 


- @DETROIT 
he Montgomery Advertiser : ; srmuaoenn 
Ty es 
ALABAMA JOURNAL pn 
MORNING ” EVENING * SUNDAY ®LOS ANGELES 

ALABAMA—(Ccentinued) __ Jive estimates by SALES: MANAGEMENT. 

POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME —1946 = 

yD “wee SM ESTIMATES SALES GYD ESTIMATES CONTROLS 

COUNTIES | | THREE STORE GROUPS 1946 Gross %  |\Qual- 

CITIES | Fami- (in thousands of dollars) Farm of ity 

Total | _ | ties chen eam di Gross Net | Dollars | USA | of 

(in % | % | (in Dollars Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in | (in (in of Per thou- | ten- | ket 

sands) | USA | sands)| thousands) | thousands) | thousands) State! USA | Family | sands) | tial = 

| | 

| | = — EE — — - - 

Lawrence 27.4| .89) .020| 6.3 3,637 7,288} 6,778} .36| .005| 1,076| 3,716] .008 | 40 

 ~SSSSee . 36.3) 1.18) .026) 9.2 10,897 23,860 22,190) 1.16) .016 mee 3,854] .017 | 65 

Limestone........... 35.0) 1.13) .025) 8.0 8,170 13,655 12,699) .66) .009| 1,587) 7,722) .012| 48 

Lowndes aed 20.1; .65) .014) 5.1 3,509 8,042 7,479} .39) .005} 1,466) 3,591) .007 | 50 

Macon. e 29.6; .96) .021| 7.3 6,876 12,856 11,956; .63) .00g) 1,638 aaa 010 | 48 

Madison ner 87.7) 2.84) -063) 20.5 28, 785 54,852 51,012) 2.67) .036} 2,488) 9,329} .039 | 62 

Huntsville a “ “ -023; 9.1 22,473 24,580 22,279) 1.17) .016) 2,448 .020 | 87 

Marengo anaes 30.1) .97| .022) 7.8 8,106 14,032 13,050} .68| .009} 1,673) 4,052) .011 | 50 

ee 24.6; .80) .018) 5.4 5,340 9,794 9,108; .48| .006) 1,687) 3,182) .008| 4 

Marshall.......... 42.5 1.38) -030} 9.9 13,842 25,435 23,655| 1.24) .017| 2,389) 8,993] .019 | 63 

Mobile er ma 8 13) 180) 67.2 108 , 863 265,118}  246,560|12.92| .175| 3,669) 4,961] .157)| 87 

Mobile . 150.0) 4.85) .107| 41.4 91,768 187 , 206 174,102) 9.12) .123 fo eee 111 | 104 

Monroe akan 25.8 7 -018) 5.9 7,337 10,815 10,058; .53) . 1,705, 3,894] .010 | 56 
Montgomery........ 156.9 5.08) 112) 44.6 67,114 145,208} 135,043] 7.07) .096| 3,028) 7,280) .091 3! ie 

Montgomery... 122.0) 3.95) .087| 35.9 65,552 120,117 111,709) 5.85] .079; 3,112]....... | 077 | 89 

Morgan. : ; 50.9) 1.65) .036) 12.8 21,038 31,535 29,328) 1.54) .021| 2,291 6,443] .024 | 67 

Decatur... ‘ 24.0) 78) -017| 6.8 16,915 22,395 20,827; 1.09) .014 errr 016 | 4 

Ree 22.8 .74| .016) 5.3 5,596 8,929 8,304) .44) .006) 1,567) 2,714) .008 | 50 

DS sigvnecaten 26.2) .85| .019) 6.1 5,660 8,009 7,448} .39} .005} 1,221) 4,085} .008 | 42 

Pike. . non 30.7; .99| .022) 7.7 11,256 20,476 19,043] 1.00) .013} 2,473 5,067} .014) 52 

Randolph — 24.1) -78| .017) 5.5 5,545 9,673 8,996] .47) .006) 1,636) 3,446) .008, 47 

ee 42.7; 1.38) .031) 10.8 8,080 13,444 12,503) .66| .009} 1,158) 2,945) .013, 42 

rere 26.8) .87| .019) 6.3 7,657 12,856} 11,956] .63| .008} 1,898) 3,261) .010) 5° 

Ee 29.6, 96; .021) 7.1 6,979 12,911 12,007} .63| .008} 1,691) 2,899) .010 | 48 

Sumter........... 24.7) 80 -018; 6.3 5,301 9,107 8,470} .44) .006) 1,344) 3,604) .008 | “ 

Talladega . 65.5! 2.12! .047/ 14.9 17,107 26,322 24,479! 1.28| .017! 1,643! 4,302 -023 | 49 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


ta SALES MANAGEMENT 


ALABAMA — (Continued) eae emits 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
YD 1/1/47 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 


l ; l | 

COUNTIES THREE STORE GROUPS 1946 

CITIES Fami- | (in thousands of dollars) | | 
aioe Ee Gross Net Es. 


lies 

(in Dollars l Estimate | Dollars Dollars | % | % | (i 

thou- (in | General | Dollars (in (in | of | of | Per | thou- 

sands)} thousands) Food | Mdse. | Drug (in thousands) | thousands) | State| USA | Family | sands) 
thousands) | | | 

16,805|  15,628| .82| on 1,930) 

61, 097 56,820) 2.98) .040) 2,870) 


c 
Bsr 


| 


11,716 
33,741 
27 ,863 
19.015 
2,510 


i 
83 
= 
ny 


— 
3 


33 ,432 1.63) .022) 3,308) 
31,402 1.53) .021) 1,973) 
3,084 -15| .002) 

| 


8,952 Aa). 
5,690 28) . 


4,507 
4,021 


35 BB! 


622,734 


16,505] 1,042,739} 950,449) 46.27; .624) 3,628) 


2.214 1,117,270 1.157 30,851 1,286, 356! 2,052, 398! 1,908,730 \1.354| 2,481) 293 , 133 


etropolitan County Areas 


534.8 -383|143.1] 316,658).....| .328| 61,437 542,125| 504,176 .358| 3,523 
251.4 .180| 67.2 .113) 36,348 265,118] 246,560 
156.9 .112| 44.6] — 67,114|.....| .070| 16,425} 13, ; 145,208} 135,043 ; 3,028| 


West South Central States 
OKLAHOMA— Counties and Cities 


3 


—_— | ——_ | —— 


13 ,955 


5,451 
9,647 
2,529 
15,126 
10,078 


83 8888: 
2 
ae 


ae oe 
882 
= 
oO 
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WEST SOUTH CENTRAL STATES 


. 
7 — = 
er 


eed Cus 


Arkansas - Oklahoma 
(See also Texas and Lovisians) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 
Counties shaded are those having 


retail sales of $50,000,000 
or more in 1942. 


@oo 


OKLAHOMA— (Continued) 


The “SM” symbols mark 


sive estimates by SALES WANAG 


AGEMENT, 


COUNTIES 
CITIES 


POPULATION 


ESTIMATES 
1/1/47 


RETAIL SALES—1946 


BY estimates 


EFFECTIVE BUYING INCOME—1946 


BYP ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


Rsk 


Bars 


Dollars | % 
(in | of 
thousands 


Per 
)| State} USA| Family | sands) 


COO eeeeeeee 


SA 
2.21) .035) 13. 
-98) .015) 6. 
-57| .008) 3. 
-95} .015) 5. 
-40| .006) 2. 
1.53) .024) 8. 
1.01) .016) §& 
1.05) .017) 6 
-63} .010} 4.4 
39) .006) 2.1 
-73| .012) 3 
1.46) .023) 7 
-87| .014) 4.4 
-45) .007} 2.6 
-48) .008) 2. 
1.04) .016) 5.9 
49) .008) 2.8 
3.40) .084) 20. 
2.04) .032| 13.7 
54; .008) 3.4 
-009 
014 
-219 


250.0111.35 -179! 75.8 


8| > 


~~ 


a 


7 


BSsese BSsess BRBBES 
e 


— 


_ 
i 
coo 
_— == 
— & 


BESS28 88228 888 


221 ,472119.24 


be 
S 


43,420) 2.51) .031 
20,221) 1.17] .014 
10,555) .61) .007 
13,281) ..77| .009 
3,513) .20) .002 
14,582) .84) .010 


e 
& 
i 


28 
T 


2 
8 
% 


on 
& 
: 


3 is 
RSS8882 88888 8888 


88 
3 
8 
x 


352,862/20.43| .250 


4,6551... 


100 


“gg eee882 2x8 


>a 
- oO 


63 


*Withheld to avoid disclosure. 
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Before using these figures, see a page 19. 
SALES MANAGEMENT 


MAY 


40 PERCENT AND OVER 


A } 


"| 90 PERCENT THROUGH 39 PERCENT 


10 PERCENT THROUGH 19 PERCENT 


NUMBER INDICATES ACTUAL PERCENTAGE 
OF * COVERAGE IN EACH COUNTY 


COVERAGE BY COUNTIES OF 


*Ratio of Circulation to Dwelling 54 5 av . THE SUNDAY OKLAHOMAN 


Units from the 1940 U. &. Census SEPTEMBER 29. 1946 


The Sunday Oklahoman....... 190,901 ° 


Nowhere in the Southwest . . . from Wichita to San An-° 
* Publisher’s Statement to 


ABC, 6 months ending tonio and including Dallas, Fort Worth, Houston and Tulsa .. . 
September 30, 1946 does any single newspaper deliver to advertisers as large a mass 
market as does The Sunday Oklahoman. No advertising list 
embracing the Southwest is complete without this greatest of 


all Southwestern Sunday newspapers. 


THE DAILY OKLAHOMAN 
OKLAHOMA CITY TIMES 


THE OKLAHOMA PUBLISHING COMPANY: THE FARMER-STOCKMAN—WKY, OKLAHOMA CITY—KVOR, COLORADO SPRINGS 


KLZ, DENVER AND WEEK, PEORIA AFFILIATED IN MANAGEMENT 
10, 1947 


Market 


50 BMB 


day and night. 


and Coverage 
Broadcast Measurement Bureau’s Study No. 1, 
March, 1946, shows: a daytime coverage of 347,- 


Facts—The 


radio families; 


NBC 


KVOO 


and a_ nighttime 


Oklahoma Industry is concentrated in the Tulsa 
area with 61% of Oklahoma’s industrial wage 
earners receiving 64% of Oklahoma’s industrial 
payroll. Tulsa is the Oil Capital of the World 
with more oil producing, refining and market- 
ing companies maintaining home offices in Tulsa 
than in any other city. Tulsa is the center of 
a rich agricultural region of diversified in- 
terests. KVOO maintains one of the Southwest's 
oldest and most complete Farm Departments. 


coverage of 378,520 BMB radio families. KVOO 
alone, blankets Oklahoma’s Greatest Market, 
plus additional rich counties in Kansas, Mis- 
souri and Arkansas. 


HERE'S BMB’S PROOF OF KVOO COVERAGE 


Blanketing Oklahoma's Greatest Market Plus — 
Bonus Coverage in Other States 


STATION INFORMATION—1170 clear channel, 50,000 watts 
Owned and operated by Southwestern Sales 
Corporation, Philtower Building, Tulsa 3, Oklahoma. 
newspaper affiliation. 
tional Representatives. 
Lang-Worth transcription library. 
Weekdays, 5:30 A.M. to 12:05 midnight; Saturdays, 5:30 A.M. 
to 1:00 A.M.; Sundays, 7:00 A.M. to 12:05 midnight. 


No 


Edward Petry & Company, Inc., Na- 
basic network. 


INS News. 


Standard and 
Operating time: 


Hooper Ratings, over-all latest available, give KVOO 42.8; 
station “C” 22.2. Stations “D” and “E”, daytime only. 


MB 50%-100% 


Ill 30% -49% 


station “B” 24.1: 


COUNTIES 
CITIES 


Okmulgee 
Okmulgee 
Osage 
Ottawa 
Miami 
Pawnee 
Payne 
Stillwater 


Pittsburg 
McAlester 
Pontotoc 
Ada 
Pottawatomie 
Shawnee 


Pushmataha 
Roger Mills 
Rogers 
Seminole 
Seminole 
Sequoyah 


Stephens 
Duncan 
Texas 
Tillman. . 
Tulsa. 
Tulsa 


xD 


| 


Total | 
(in i ¢ € | 
thou- 


45.3 
19.1) 
29.7) 1. 


34.1) 1. 


13.1} .69) 
7.0| 32) 
20.1) .91) 
37.0| 1.68 
13.0) .59 
18.2) .83) 
30.4) 1.38 
12.6} .57| 
10.2) .46 
21.6 .98 
231.2|10.50 
178.7) 8.11 


*Withheld to avoid disclosure. 
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Le 

of | of 

sands) | State USA 
| 


! 


| 


| 


| sands) 


KLAHOMA— (Continued ) 


POPULATION 


ESTIMATES 
1/1/47 


Fami- 
lies 
(in 

thou- 


(in 
thousands) 


— 


RETAIL SALES—1946 


Dollars | % | % 


of 
State 


1.74 
1.14 


26,325) 
22,966) 


WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 

SALE ADVER- 

JM GYD TISING 
ESTIMATES SALES ESTIMATES CONTROLS 
THREE STORE GROUPS 1946 | | Gross % |Qual- 
(in thousands of dollars) | Farm of ity 
eater seine B: 2 Gross Net | Dollars | USA | of 
| Esumace Dollars Dollars %\1% (in Po- Mar- 

General | Dollars (in (in of of Per thou- ten- | ket 

Food dse rug (in thousands)! thousands)| State| USA | Family | sands) | tial | In- 

| thousands) | dex 

5,643) 3,359 AER 34,297 31,553) 1.83) .022} 2,608) 5,012) .024 | 73 
2,843 2,671 513 6,603 16,135 14,892) .86) .O11 ae .013 93 
5,090) 2,266 Ws ceneaers 27,039 24,876) 1.44) .018} 3,149) 12,986) .019 | 90 
4,334; 2,288 Ee 20,992 19,313) 1.12) .014; 1,679] 3,690] .017,| 61 
1,704 1,826 Se ciaukat 9,142 8,411; .49) .006 > ae 008 80 
1,640 541 273}... 7,839 7,212} .42| .005) 2,003) 4,243} .006 | 67 
5,196) 2,953 895 paekioad 32,210 29,633) 1.71) .021; 3,055) 5,494) .021 | 984 

% 2,498) 14,059 12.934; .75| .009 ES 010 | 100 
4,238, 2,908) 721 dana 26,774 24,632) 1.43] .017} 1,924) 5,924) .021 | 60 
2,428 2,559| 513 10,363 16,299 14,995} .87) .O11 i Res 013 | 81 
4,440| 2,694) 950 a 27,731 25,513) 1.48] .018| 2,835] 4,633} .021, 84 
3,301 ° 721 9,726 16,811 15,946; .92) .O11 2,797)... .014 | 100 
5,462) 5,264) 1,430 44,264 40,723| 2.36] .029} 3,232} 7,339} .029/| 85 

892) 24 922 EB ; 
4,028) .35) .004 873 214| 207 5,742 5,283} .31) .004 1,704) 2,265) .005 | 56 
2614 .23) .003 628) 169| ES 2 ba uel 4,103 3,775} .22) .003 2,097 6,416} .003 60 
6,995, .61) .007 1,842| 1,386) «ey 9,773 8,991] .52| .006] 1,665} 4,961) .008, 57 
24,216) 2.10} .025 6,804) 2,142) 1,223].......... 37,251 33,631) 1.95) .024 3,578) 4,079} .025 | 93 
14,507) 1.26) .015 2,779 1,217) 666 15,895 14,588 13,421} .78) .010 3,627) —— O11 | 122 
3, 282| .29| .003 586 316) Ws vac ne vied 5,446 5,010) .29) .003) 1,165) 3,362} .005 | 38 
| | 

13,964| 1.21| 015 3,322 2,119 are 18,151 16,699} .97| .012 2,114) 4,541 015 | 68 
9, 684| 84) .010 2,012) 1 826 448 4,895 8,694 7,998} .46| .006 5 re. 008 89 
6,616} .57| .007) 1,224) 440 ee 9,569 8,804) .51) .006} 2,201; 5,125} .007 100 
7,209) -63| .008} 1,800) 969 393 11,280) 10,378| .60| .007) 1,759) 10,024) .009 : 
168 ,376| 14.63) -175) 32,355; 24,157; 9,007].......... 315,382! 290, 151/16. .206 4,273) 7,390 108 ” 
154 ,048113.38! .160! 27,167) 23,225 8.461 205 ,529 285 ,476| 262 ,638115.21! .186 4,8461...... 167 | tov 


The “SM” symbols mark original, exclu- 
___Sive estimates ty SALES MANAGEMENT. 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


Oil CAPITAL NEWSPAPERS 


TULSA WORLD e TULSA TRIBUNE 


MORNING @ EVENING @ SUNDAY @ REPRESENTED NATIONALLY BY @ THE BRANHAM CO. 
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OKLAHOMA — (Continued) 


The “SM” symbols mark original, exely. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 peng 

ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES JM ESTIMATES CONTROLS 

7 

COUNTIES THREE STORE GROUPS 1946 Gross % '|Qual- 
CITIES Fami- ’ (in thousands of dollars) Farm of | ity 

Total lies Gross Net Dollars | USA | of 
(in %\| %\ (in Dollars | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of |thou-| (in | of | of General Dollars | (in (in | of | of | Per ten- | ket 

sands) | State} USA | sands)j thousands)| State| USA| Food | Mdse. | Drug (in thousands) | thousands) State) USA| Family | sands) | tial | In- 

thousands) | dex 

Ss cnn t meee 18.1; .82) .013) 4. 4,167, .36 - 1,129 237 a 6,719 6,182} .36) .004) 1,374) 65, -006 | 46 
Washington.......... 26.4) 1.29) .020) 8. 20,694) 1.80) .022) 4,983) 2,964)  939].......... 32,135 29,404) 1 -021 3,501 3,311] .021 | 105 
Bartlesville........ 18.5} .84| .013 5. 18,459} 1.60) .019 4,334 ° 78 5,01 21,613 19,884) 1.15) .014 fe eee -015 | 115 
Wiscccnscecnns 18.6} .64) .013) 4. 6,906) .60) .007; 1,725 947 i descenaee 11,493 10,574) 1.61) .007; 2,203) 12, -008 | 62 
wii ial 13.8) .63) .010) 4.1 8,901; .77| .009| 1,991 755 Se 13,265 12,204) .71) .009) 2,977) 9, -009 | 90 
Woodward........... 14.6) .66) .010) 4. 10,568} .92) .011 2,204 i = =—s 12,664 11,651} .67| .008) 2,774) 7, -009 | 90 
Total Above Cities 834.4 37.04 $e 281.6) 681 ,895/59.23) .706| 123,347 99,36 34,817) 829,216] 1,042,802 961,133/55.65) .682) 3,820)........ -673 | 113 

' 
—  ) 5 5 = \1.878! 605.81 1,151, 2501 aes i1.1931 245,671 185,776 55,4151 1,253, 1381 1,877,194] 1,727,018|..... 11.208 2,852| 490,788] 1.286 | 81 


OK LAH OMA— Metropolitan County Areas 


Oklahoma City... . .83 — ame | .219| 92. 230,141|..... | .238| 35,603] 33,524 [an Ser | 426,236 — ORS ro tre -255 | 116 
ee 127] 231.2)... -166| 67.9] 168,376]... -175| 32,355] 24,157] 9,007].......... 315,382} 290,151|..... 206] 4,273)........ -189 | 114 
ARKANSAS — Counties and Cities 
Arkansas............ 24.8| 1.26] .018| 6.6] 11,173] 1.69 — 14,997} 14,142] 1.25] .010 .012 | 67 
Seas 26.9] 1.37) .019| 7. 7,437| 1.13] .008 12,085} 11,396] 1.01| .008 010 | 53 
ey 10.7} .54| .008] 2 1,945} .29] .002 4,164 3,927] .35| .003 004} 50 
I esi cnc'ackoex 33.0] 1.67) .024] 9. 10,807] 1.64] .011 19,282} 18,183] 1.60) .013 015 | 63 
RS 14.9} .76) 011) 4. 6,718] 1.02) .007 11,086} 10,454) .92] .007 008 | 73 
Bradley............. 16.1) .82) .012} 4.1 6,282} .95| .007 10,284 9,698) .86) .007 .008 | 67 
Calhoun............. 8.2} .42| .006| 2. 1,261) .19] .001 2,966 2,797| .25| .002 002 | 33 
| ae 12.0) .61| .008 x 3,453] .52| .004 6,658 6,278] .55| .004 .005 | 63 
| Se 28.0] 1.42) .020/ 8. 6,565] .99) .007 11,921] 11,242) .99] .008 010} 50 
| ES 22.8] 1.16] .016] 5.7 7,543] 1.14) .008 12,481] 11,770} 1.04] .008 010 | 63 
ee 27.2) 1.38 5,551} .84) .006 10,350 9,760} .86| .007 009 | 47 
Cleburne............ 11.5) .58 2,110] .32| .002 5,197 4,901} .43| .003 .004 | 50 
Cleveland........... 10.9} .55 1,685} .26) .002 4,043 3,813] .34] .003 .004 | 50 
Columbia............ 28.7] 1.46 9,346] 1.42) .010 15,041) 14,184] 1.25) .011 .013 | 62 
Conway............. 18.3} .93 5,233] .79] .006 9,844 9,283] .82| .006 .007 | 54 
Craighead........... 50.7| 2.57 16,735] 2.53] .017 35,553/ 33,526] 2.96] .024 .024 | 67 
Jonesboro......... 17.5} .89 12,375| 1.87] .013 15,590} 14,701] 1.30] .010 011 | 85 
Crawford............ 22.7) 1.15 5,622} .85| .006 9,471 8,931] .79| .006 .008 | 50 
Crittenden........... 44.0) 2.23 11,974] 1.81] .012 19,260} 18,162) 1.60] .013 .016 | 50 
BRE 27.0| 1.37 6,176} .94] .006 10,119 9,542) .84| .007 .009 | 47 
I 12.8) .65 5,339} .81] .006 8,855 8,350] .74| .006 .007 | 78 
PSE 34.8| 1.77 6,529} .99| .007 11,382}  10,733| .95| .008 011 | 44 
See 23.2| 1.18 5,292} .80| .005 8,647 8,154] .72| .006 .008 | 47 
Faulkner............ 23.8) 1.21 7,130] 1.08} .007 12,789} 12,060} 1.06) .009 010 | 59 
Franklin............. 12.5) .63 3,159} .48] .003 5,691 5,367] .47| .004 005 | 56 
ce scsscdioss 8.2) .42 1,061} .16| .001 2,923 2,756, .24| .002 003 | 50 
ee. 42.9| 2.18 24,526| 3.72} .025 43,518} 40,866] 3.61| .029 .028 | 90 
Hot Springs....... 35.0] 1.78 23,170] 3.51] .024 42,618] 40,189] 3.55] .029 .027 | 108 
cess ceaes 10.0) .51 2,133} .32| .002 4,131 3,896] .34] .003 .004 | 57 
I ek 26.6) 1.35 7,896} 1.20] .008 14,140 13,334] 1.18} .009 O11 | 58 
Hempstead......... 28.8] 1.46 9,664) 1.46] .010 15,985} 15,074) 1.33) .011 .013 | 62 
Hot Spring. . . 19.1| .97 4,632) .70| .005 7,768 7,325 .65| .005 007 | 50 
Howard............ 14.1| .72 5,127] .78| .005 8,581/  8,092| .71| .006 007 | 70 
Independence 22.1) 1.12 7,283) 1.10) .008 11,745) 11,076! .98| .008 010 | 63 
SCE 11.0 .56 1,414) .21| .001 3,790 3,574) .31| .003 .003 | 38 
Jackson 26.3) 1.33 7,790] 1.18] .008 12,767, 12,039) 1.06) .008 010 | 53 
Jefferson 87.8| 4.46 27,849} 4.22] .029 60,175} 56,688) 5.00) .040 041 | 65 
Pine Bluff...... 42.5] 2.16 23 642) 3.58| .024 30,500} 28,762) 2.54) .020 023 | 7 
| 
Johnson............ 14.4, .73| .010| 3.6 4,184} .63| .004 8,394 7,916} .70| .006 006 | 60 
Lafayette 15.4) .78) .011) 4.1 4,243) .64) .004 7,427 7,004) .62| .005 006 55 
Lawrence 22.2) 1.13) .016| 5.3 4,973] .75| .005 9,800 9,241) .81| .007 .008 | 50 
ae 25.9) 1.31) .018) 7.1 6,070} .92| .006 11,272} 10,628} .94) .008 009 | 50 
Lincoin....... "7 95| .013) 5.2 2,546] .39) .003 5,735 5,408} .48| .004 005 38 
Little River..........] 13.5) .69] .o10 3.6} 3,653} .55| .004 7,504 7,076) .62| .005 .006 | 60 
Logan. . 21.9| 1.11} .016| 5.4) 5,952.90] .006 9,559, 9,014| .80| .006 008 | 50 
Lonoke............. 29.8} 1.51} .021| 7.7 8,568} 1.30] .009 17,249] 16,266] 1.43| .011 012 | 57 
Madison............ 12.7, .64| .009) 3.1) 1,285) .19| .001 3,615} 3,408) .30| .002 003 | 3 
Marion... 7.4| .38' .005| 1.9 825! .12! .001 2,329 2,196! .19! .002 002 | 40 
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Before using these figures, see explanation page 19. 
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\|\ >| 


ARKANSAS — (Continued) S are aie ita 


POPULATION RETAIL SALES—1946 ett a EFFECTIVE BUYING INCOME—1946 br 

A - 

ESTIMATES TISING 
1/1/47 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 

eee eee: Sy An en T= —} S ese 

COUNTIES | THREE STORE GROUPS| 1946 | Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm o' ity 

Total lies . Gross Net Dollars | USA | of 
(in | % | % | (in | Dollas | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars in (in of | of Per thou- | ten- | ket 

sands) | State} USA | sands)} thousands)| State} USA| Food | Mdse. | Drug (in thousands) | thousands) | State} USA | Family | sands) | tial In- 

: thousands) dex 

BE cnsennacenien 35.4) 1.80) .025 15,745) 2.38) .016; 3,451 1,590 eee 28 , 467 26,844) 2.37) .019} 2,826) 3,781] .019| 76 
Texarkana......... 19.7} 1.00) .014 15,133) 2.29) .016) 3,140 1,590 453 22,715 18,271 17,230] 1.52) .012) 2,971)........ .014 | 100 
Mississippi.......... 87.1) 4.42) .062 33,247) 5.04) .035) 6,524) 3,261 fee 61,702 58,185) 5.14) .041 2,563) 28,064) .043 69 
Blytheville........] 14.0) .71| .010 : 15,887| 2.41] .016] 2,193) 2,500 546] 23,454 12,964] 12,225] 1.08] .009} 2,843)........] .O11 | 110 
So cts ee 0 A J J 4,926) .75) .005) 1,325 313 icacews 9,394 8,859) .78) .006) 1,641 4,303} .007 | 50 

aca nite 8} .35| . j 1,320} .20| .001 379 . 4 Se 3,461 3,264] .29) .002} 1,920} 1,341] .002| 40 


bop akineseeeed ° -86) . . 4,926 


pecee Saad 6) .44) . ‘ 707 


ek eaiices 3] 1.54) . ‘ 11,184) 1.69] .012} 3,051) 1,780 i eddecees 17,843 16,826) 1.49] .012; 2,274) 2,039} .014| 64 
Serer -6| 33) . A 837; .13) .001 245 6 _ Serene 2,549 2,404) .21) .002) 1,503} 1,052} .002 | 40 
Re 45.6) 2.31) .033 15,604) 2.36) .016) 4,142) 1,739 _ See 26 ,423 24,917) 2.20) .018| 1,806) 8,533) .020| 61 
rere 10.0} .51) .007 10,183) 1.54) .011) 1,859) 1,413 381 18,865 8,382 733) .06) .001; 2,209)........ -005 
seseeeeeee | 10.6) .64) .008) 2.6) 2,208) .35) .002; 746) 1098) 721.......... 1 


pimaeens ; . - 36. A 16,825 
¥ 16,511 3,808 


47 ,532 A -082] 3,478)........ 


sseeseenass 4) .78) . a 3,748) .57) . hemes eSaue 6,076 


OTT eye 3) 1.84) . . 9,888) 1.50) .010) 2,717 829 ee 16,645 15,696] 1.39] .011) 1,618 9,135) .013 | 52 

iu seanwanhe -7| 1.30) . : 4,561) .69) .005) 1,102) 462 _ eee 7,658 7,221| .64| .005} 1,094) 1,806) .008 | 44 
sibetbrosah ee -6) .54) . ° 3,076) .47| .003 445 217 _ eer 5,471 5,159} .46| .004) 1,984) 1,6 -004 | 50 
Pepeatarakee . 52) . : 1,344) .20) .001 301 190 WE sekksnws 3,483 3,284) .29) .002) 1,368) 1, 003 | 43 

te sheermutrang -5| 3.37) . : 38,457) 5.83! .040} 8,325) 7,023) 1,965).......... 70,557 66,535) 5.87) .047) 3,616) 2,777] .045 |) 94 
Dicécceurs : ; . : 35,626) 5.40) .037| 7,036) 6,862) 1,875 70,452 58 , 250 54,930) 4.85) .039) 4,069)........ 037 | 109 

ios hebearneantcs -9} .65) . . 3,382) .51) .004) 1,147 313 BE ecccsscns 6,713 6,330} .56) .004) 1,918] 1,911} .005| 56 
peanenanseeees 8} .50) . . 1,308) .20) .001 245 7 _ renee 3,527 3,326) .29) .002) 1,330) 2,4 -003 | 43 
SEE Pee 2] 87] ° 908) .14) .001 134 e ft SSeS 1,824 1,720} .15| .001} 1,075) 1,429) .002) 40 

por caseeee -9) 2.53) . J 27,884) 4.22) .029) 7,126) 3,302) 1,319].......... 52,747 49,456) 4.37| .035 3,690] 3,195} .033 | 92 

El Dorado......... 22.5) 1.14) .016 20,848) 3.16) .022; 3,930) 2,554) 1,123 24,219 26,753 25,228] 2.23) .018; 3,710)........ 019 | 119 
Van Buren........... 10.0} .51} .007 1,143) .17| .001 223 68 _ eee 3,164 2,984} .26| .002} 1,243] 1,854] .003 | 43 
Washington.......... 40.6) 2.06) .029 18,303) 2.77) .019) 3,284) 3,397 ere 27,643 26,067; 2.30) .018| 2,327) 6, 021 | 72 
Fayetteville........ 13.8} .70} .010 . 10,666) 1.62) .011) 1,993) 2,650 567 12,084 10,394 9,801} .87) .007; 2,390)........ 009 | 90 
eee -9} 1.77) . ° 9,499) 1.44) .010} 2,238) 1,631 WU Sansescss 14,415 13,593] 1.20} .010| 1,494 7,674) .013) 52 
ee eee -3} 1.03) . ° 5,421) .82| .006) 1,637 625 eee 8,746 8,248] .73| .006] 1,650) 4,848) .008 | 53 

sabe . 4,160) .63) .004) 1,069 ° ERE eee 7,614 7,180} .63) .005) 1,941) 3,4 -006 | 55 

Total Above Cities.... | 388,5/19.72| .278| 117.7] 277,059/41.97| .287| 53,532) 43,810 12,449 enene 421,671; 390,465)34.47) .277; 3,377)........ -280 | 161 
State Total.......... 1,970.4'..... 1.411! 524.7 660,205'..... 684 85,927 30,4421 705, 9801 1,201,404! 1,132,924/..... 804} 2,159! 329,446 .889 1 63 


Little Rock... .. 9983 


225.3| .161|.....| 66.2] 114,522]... 5,567]....... ..| 214,468} 202,756)... | 144] 3,063|........ | .140| 87 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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10, 1947 


Sel Manageminit 


WEST SOUTH CENTRAL STATES 


1 
CALCASIEU 


JEFFERSON 
DAVIS 


Louisiana 
(See also Oklahoma, Arkansas, Texas) 


WALHING ION, 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


CITY POPULATIONS 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


(1940 CENSUS) 


O UNDER 50,000 


- 
& 


50,000 TO 100,000 
100,000 OR OVER 


SCALE OF MILES 


50 


Prepured by CHARIMAEIES Mew Tow 


Caldwell 
Cameron 
Catahoula 
Claiborne 
Concordia 


POPULATION 
ESTIMATES 
TSM 1/1/47 
COUNTIES 

CITIES | Fami- 

Total lies 

(in % / (in 

thou- | of of | thou- 
sands) 7 USA ian 

| --- - 
Acadia 47.2| 1.77| 034) 11.3 
Allen 18.6, .70| .013| 4.8 
Ascension 21.7, .81 | 016 5.5 
Assumption 19.5) .73) 4) 4.8 
Avoyelles 39.8) 1.49 -029) 9.8 
Beauregard 17.1, .64) .012) 4.4 
Bienville 22.9, .86) .016) 5.5 
Bossier 34.5| 1.29) .025, 9.8 
Caddo 177.8, 6.66| .127| 50.6 
Shreveport 128.6) 4.82) .092| 36.6 
Calcasieu 85.6) 3.21) .061| 22.9 
Lake Charles 33.5) 1.25) .024 9.3 


11.9, .45; .009° 2.9 
6.4) .24) .005) 1.5 
14.3) .54) .010) 3.5 
28.9, 1.08) .021 7.1 
15.1; .57) .011 4.6 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


GYD estimates 


Dollars | % 

(in (1) 
thousands) | State 
| | 
17,873) 1.37 
4,722) .36 
7,113} 7) 
5.846 45) . 
10,485} .80| . 
5,069, .39 
6,420) .49 
10,628} .81 
140, 507|10.75 
126.353] 9.67 
46,398} 3.55| 
28,274| 2.16 


3.276) 
1,219] 
2,774| 
8,823 
4,411 


or 
0 


of 
USA 


.019] 
.005| 
-007) 


WHOLE- 
SALE 
SALES 
THREE STORE GROUPS 1946 
(in thousands of dollars) 
Estimate 
General Dollars 
Food | Mdse. | Drug (in 
| thousands) 
2,728) 3,054 MS chnpaaens 
1,250) 269, 196 
1,425) 594) / tees 
1.168) 594) 170 
2,231) 834) 535 
1,27) 679] S131}. 
1,558} 368} 300)... 
2,755) 297) 392 
24,475; 17,416) 7,422)........ 
20 ,025 17,053) 6,661 197, 142 
9,247; 6,672) 1,149]........ 
4,758]  6,022| 875] 59,171 


2,325) 
1,371 


De Soto 
East Baton Rouge 
Baton Rouge 

East Carroll 
East Feliciana 
Evangeline 
Franklin 
Grant 


378 


9 


123.1, 4.61 

35.0) 1.31) .025) 9.6 
18.3) .69) .013) 5.4 
20.4, .76) .015) 56.2 
33.6, 1.26 .024, 8.7 
32.7, 1.23) .023, 8.3 
17.9 .67' .013' 4.6 


Withheld to avoid disclosure. 


8,739 


94,566 7. 


2,352 
16, 527) 
11,416 
1,210) 

766) 
1,210) 
2,030 


184 
650 
1,103 


1,183 240) 


EFFECTIVE BUYING INCOME—1946 


GYD ESTIMATES 

| Gross 

| | Farm 

Gross Net Dollars 

Dollars | Dollars | % | % | (in 
(in | (in of | of Per thou- 
thousands) thousands)| State) USA | Family | Sands) 

| j | 
| ee ae Bee Soe 
32,991] 30,253] 1.57| .921| 2,677) 13,505 
9,085 8,331) .43) .006| 1,736) 2.587 
11,610| 10,646) .55) .007| 1,936) 2,982 
9,396) 8,616, .45) .006) 1,795) 4,881 
17,244) 15,813) .82) .011) 1,614) 6,284 
10,114 9,275, .48| 006, 2,108, 2,083 
12,359  11,333| .59| .008) 2,061) 4,101 
16,911 15,507.80) .011) 1,582 5,551 
195,055) 178,865 9.28) .127, 3.535 9,440 
170,213} 156,085| 8.09) .111| 4,265 

90,284) 82,790) 4.29 .059 3,615) 6.174 
48 385) 44,369) 2.30 eae 


USA | of 
Po- | Mar- 
ten- | ket 
tial In- 

dex 


023 | 68 
007 | 


5,654, 5, 185| 
2,536, 2,326) 
5,654, 5, 185) 

16,724 15,336) 
7,421 6,805) 


-004; 1,788) 1,798 
-002; 1,551) 1,780 
004; 1,491) 2,661 
-011; 2,160, 4,872 
-005| 1,479 2,450 


16,121} 14,783 .77| .010/ 1,848, 5,092 
110,515) 101,342! 5.26! .072| 2,989! 3,266 
43,257/ 39,667] 2.06) .028, | 4,132)....... 
10,259 9,408} .49 .007) 1,742) 4,853 
5,124 4,699] .24) .003 904) 1,991 
9,771 8,960} .46) .006 1,030) 7,138 
14,656) 13,440 .70| .010! 1,619 7,615 
7.910 7.253 .38) .005 1.577! 1.532 


Before using these figures, see explanation page 19. 
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005 56 
002 40 
005 | 50 
012 57 
006 | 55 


012 | 87 
083 94 
042 | 168 
008 62 
.005 80-33 
010 , 42 
012 ©=52 
.00s | 46 


*The John Budd Company, National Representatives 
eeceeeeveeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeed 


LOU | S | A N A — (Continued) The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
1/1/47 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 


COUNTIES THREE STORE GROUPS 1946 
CITIES ami (in thousands of dollars) 


Gross Net 
Dollars % Estimate Dollars Dollars 
(in General Dollars (in (in 
thousands) Food | Mdse. i thousands) | thousands) 


(in 
thousands) 


uo 
an 


—_— i 


8.0 9,098 
10.2 10,819 


B3EBBE Bees: 
SIRSER SNSIVs 


17,192 


159.9] 456,327/34.92) . 756,482 
159.9] 456,327)34.92) . 1,276,426] 756,482 
19.3 48,526) 3.71 81,251 
10.5 42,453) 3.25) . 47,668 
3.1 2,295) .17 3,742 

6,575) .50 10,405 

3.25 
2.35 


2288 
weesess 


_ 
co) 
i 


te 
a 
. 


88888 


8388 #8828 


SSeS SSSRE 


Zeeees Bass 
828888 238888 


So 
= 
Co 
= 


— 
~s 


. 
oO 
—* 
Lad 

. 


RBS2E 
Baases 


g 8388 


28,709 
12,086 


7,959 
18,453 
9,179 
20,979 
15,955 
18,605 


Before using these figures, see explanation page 19. 
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Outlined area indicates 
the 88 counties in WOAI's 
primary daytime coverage 
range. 


Represented Nationally by 
EDWARD PETRY & CO. 


WOAI “u. Gitne 
50,000 watts (Clear CHANNEL 


. SALES MANAGEMENT 


lear 
daytime pri WOAI is the only 50,000 watt, ¢ 
of WOAI’s dayum - 


: i rving this 
meer howing principal crops channel Broadcasting Station serving 
sho’ 


i its listen- 
verage ; . _i ams are suited to 1ts 

my sonacal resources. i eo area—its ny 0 people know, like pee 

— ar 395,000 and this mat- aie fet WOAL. To reach this 
counties 15 $1,9°N;"- ee. new develop- = 

is growing with huge, 0 need WOAI. a \ 

pos under way! 77.97% of the a sé rr 

al 


families in this area have radio aA» 
smerease of 407% over 1940. Hf 


WOAI - YOUR MOST POWERFUL ADVERTISING IN THE SOUTHW 


— 


LOUISIANA— (Continued) == | + BS eee eae 


POPULATION RETAIL SALES—1946 1 EFFECTIVE BUYING INCOME--1946 


ESTIMATES 
yD 1/1/47 yD ESTIMATES SALES CVD ESTIMATES 


COUNTIES THREE STORE GROUPS 1946 | | Gross 
CITIES | Fami- (in thousands of dollars) | Farm 
lies Gross | Net } | Dollars 

¢ ‘ (in Dollars | “ % | Estimate | Dollars | Dollars | % | % | | (in 

of of | thou- (in of | of General Dollars (in (in | of | of | Per thou- 

sands) | State, USA | sands)| thousands)| State) USA| Food | Mdse. | Drug . (in 4 thousands) | thousands) State) = Family | sands) 
| thousands) | | 


c 


| 
| 
| 
| 


West Baton Rouge. 12.1} .45] .009) : 4,399) 34) .005) 1,425 : -21; .003; 1,130 
West Carroll........ 19.1| .72| .014) . 6,910) -53) .007| 1,277 ioe , 871) .33| .004 1,400 
West Feliciana....... WC - 008) . 1,674) .13) .002 743 ones ,472| " -17| .002 1,027 
Winn. .... 16.5) d 012! . 5,141; .39 -005 1,586 ; ‘ -37| -005) 1,737 1,991 


856 141,708} 143,966) 35,991] 1,693,310] 1,207,958) 1,107,697/57.46| .786 


Total Above Cities... 925.8/34.69 663] 261.2} 826,301/63.23 


272.241 


| ane Ce ST m NELAGAEE AR a REPRE 
State Total . 2,668.7)... ../1.911] 701.11 1,306,802)... 11.354] 266,227| 190,950; 55,549] 2,078,804] 2,102,457) 1,927,953| .. 11.367! 2.750! 


LOUIS1ANA— Metropolitan County Areas 


New Orleans... . 4 


80] 643.5).....| .461| 180.9] 481,218)... | -499) 89,550 78,251) 21,171)..........] 796,677| — 730,553| 
.| .146| 24,475| 17,416] 7,422 195,055, 178,865]... 


| 518] 4,038 
127] 3.835)........| 


Anderson... ......... .8|  .51| .027| 10. 16,313 .37| .017| | 4,832| Divas 21,135| = 19,127| .32| .013| 1,894) 
Palestine........../ 16.5) .23) .012) 5. 13,017] .29] .014) 3,431 2,115) 1,053 5,723 14,030! | 

ms , 3 844.02) .001, 294 a oe 1, 192| 
Angelina. . . 8} .51} .027| 10. 16,176} .37| .017) 4,658 ; : ut 19,895) 
Lufkin... 5| .24| .012) 5.3] 13,576] .31| .014| 3,311] 1,858] 905)... 10,978, 10,125) 
ee 1) .04) .002) 1,661; .04/ .002) 721 | ere 1,833| 
Archer seated -5| .09| .005| 1. 3,173} 07; .003} 1,095) 4,024) .07| . 2,367 


Armstrong 4) .03| . , 1,185} .03) .001) 240) aid | 1,284 
Atascosa... 7] 424). ; 5,746] .13) . 1,575| Beene -022| 7,260 
| ESSE -0| .22) .011) 4. 6,972) .16) .007| 1,708) eye ; 8,227 
ae 0} 11). ; 3,295} .07} .003) 1,068) vilaiaes 472, 3,142 / 
Bandera... ; -5| .05) .003/ 1. 1,403, .03| . 561 | ids 1,816] .03) .001| | 1,972 


; t ' 7,285, .16| . 3,097 eee 9,075, .15| . | 3,534 
eae 4) 10) . 4,916) .11| .005) 1,148) Sci 5,214) .09| . | 2,972 
Bee. 8} .22/ . . 11,833; 27) .012) 2,630) 11,267.19) . 2.677 

25,518} .58) . 7,115) 35,798} .60| . 2,196] 12,806 
17,293; 39 | 4,285] 3,060) 1,025 21,413 
260,330) 5.89) .270| 55,812) 9,026 485,372} 439,262 


243,273) 5. .252} 49,351] 39,832) 8,453 300,544] 453,618} 410,524 


547) | 2,810 
oe } 503 
1,775 7,767 
7185 5,479 30,481 
-022} 4,579) 4,983 999 é 18 ,849 . 
-018! 4,058! 1,939 612 21,163 . -013 8,817! .019 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19, 
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San Antonio has HELD 

and Improved its 

war-time gains in 
population and buying power 


- a “thas 
114,500 Provides San er Publication, |p 


.:: §).2S a . wee W Se SOR 


— most effective covenant ge! fat: the 
-$260,330,000 n “cl LIGHT was FIRST eget 
TOTAL RETAIL SALES | “MUST 49 mao in 1946, It ig « 
$3,836.00 his, at OMPlete penetrations 
PER FAMILY rapidly aco *#® Nation's moss 
EFFECTIVE BUYING | 


INCOME 
- 


Sales Management Estimates for 1946 


Represented Nationally by MOLONEY, REGAN & SCHMITT, Incorporated 


H The “SM” symbols mark original, exclu- 

TEXA aa Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 bt EFFECTIVE BUYING INCOME—1946 se 

VER- 
ESTIMATES TISING 

CD 1/1/47 GYD ESTIMATES SALES 6yD ESTIMATES CONTROLS 

COUNTIES THREE STORE GROUPS 1946 Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) SM } Farm | of | ity 
Total lies Gross Net Dollars | USA | of 

(in %1 % (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State} USA | sands)| thousands) State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State| USA | Family | sands) | tial | In- 

= thousands) dex 

lS ceseiiiew ah dma -7| .45| .023 . 45] . i nen. 24,124 . 
Siedhaaiaradeitaal - d : , ‘ d eee 14,787 13,382) . ¢ tea ate 


kahin hs ene 0} WW. , ‘ 11). Veneenenn 5,780 


sereeveseees 23 oo i 

Brownsville... ..... ‘ ¥. F -46] .019] 3,474)........ 

Harlingen......... 20.1) .27] .014) ‘5. 18,369} .42| .019} 3,083] 4,117 : : 32) .014] 3,374)........ 
Snilaheiaeiwiines 7] 413). 2.6 : Bead 4,759 4,307} .07| .003} 1,657) 1,803} .004| 57 
| ene 6.2| .08) .004) 1.6 4,439} .10) .005} 1,001 i = See 5,232 4,735} .08} .003| 2,959) 4,060} .004 | 100 
ee 31.3) .43) .022) 7.9] 12,269] .28] .013) 2,429} 1,907) 533].......... 14,938} 13,519} .23| .010} 1,711) 5,113) .013, 59 
See 4.0} .05| .003} 1.0 2.274) .05| .002 641 ey Wi acccess 2,904 2,628] .04| .002} 2,628) 2,088) .002| 67 
Chambers........... 7.1) .10} .005} 2.0 4,820} .11| .005| 1,228 : a | eee 5,979 5,411} .09} .004} 2,706) 2,758} .005 | 100 
Cherokee............ 38.1) .62) .027) 10.2] 17,348) .39] .018) 6,259} 2,900)  852].......... 20,662} 18,699} .32| .013| 1,833] 7,470) .017| 63 
Childress............ 15.0) .20) 011) 4.1 9,681) .22) .010} 2,576) 1,634) 426).......... 13,632) 12,337) .21| .009] 3,009) 5,363) .010 | 91 
iti sities 10.5) .14) .008) 2.9 4,957] .11) .005} 1,522 Oe | Bi iicsce 7,039 6,370} .11| .005| 2,197) 4,471] .006 | 75 
Cochran............. 5.9} .08} .004) 1.4 1,620} .04| .002 507 le) | hO6€ee 2,488 2,252} .04| .002} 1,609} 1,901) .002 50 
ee 3.2} .04) .002 9 1,539) .03) .002 534 a |. eee 2,006 1,816} .03| .001| 2,018} 3,132) .002 | 100 
Coleman............ 18.4] .25] .0131 4.9 9,5451 .22| .010| 3,1231 1,1211  550.......... 13,4051 12,1321 .20! .0091 2,476! 6,631] .010 | 7 
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WO GREAT NEWSPAPERS 
TO TELL YOUR STORY ‘ROUND-THE-CLOCK 


COMBINATION 


IN Southwest TEXAS 


SAN ANTONIO EXPRESS 


° Largest 
MORNING CIRCULATION 
IN SOUTHWEST TEXAS 


SAN ANTONIO EVENING NEWS 
° Largest 
EVENING CIRCULATION 
IN SOUTHWEST TEXAS 


SAN ANTONIO EXPRESS 


‘Largest 


SUNDAY CIRCULATION 
IN SOUTHWEST TEXAS 


“Source: Latest 


q Publisher's Statement 


MAY 10, 1947 


IN THIS GREAT SAN ANTONIO 
AND SOUTHWEST TEXAS MARKET 


For a full and complete coverage of the rich San 
Antonio and Southwest Texas market, build your 
advertising program around the SAN ANTONIO 
EXPRESS and the SAN ANTONIO EVENING NEWS. 
These two great metropolitan newspapers are easy- 
to-pick standouts as compelling sales media. Their 
prestige and leadership extend from San Antonio 
to cover all Southwest Texas and into Mexico. With 
AIR-SPEED delivery and intensive local reporting in 
the Rio Grande Valley and the entire Gulf Coast 
area, they have a clearly defined margin of leader- 
ship which enables them to influence more buying 
decisions because they are read and preferred by 
more people. 

You are invited to write for data and details on this 
great 48-county market whose wealth and prosper- 
ity spring from rich soil and diversified natural re- 
sources ... from cotton, oil, cattle, mohair, wool, 
citrus fruits, fresh vegetables and farm products. 


Sau Antonio Express 


SAN ANTONIO EVENING NEWS 
Texas’ Goremost Neuspapers 


REPRESENTED NATIONALLY BY 


The John Budd Company 


nO ON 


Silks Managemint 
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TEXAS—(Continued) __ ike 7 ___ sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 ba + EFFECTIVE BUYING INCOME—1946 bn 
ESTIMATES TISING 
yD 1/1/47 yD ESTIMATES SALES GYD ESTIMATES CONTROLS 
l ; ao l : ‘pus 
COUNTIES | | THREE STORE GROUPS| 1946 | | Gross | % Qual 
CITIES Fami- (in thousands of dollars) SM } Farm of _ ity 
Total | | lies ible ae fj Gross | Net Dollars} USA | of 
(in | % 1 % | (in Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in | of | of | General | Dollars (in | (in of | of Per | thou- | ten- | ket 
sands) | State| USA | sands)| thousands) State) USA| Food | Mdse. | Drug (in thousands) | thousands) | State| USA| Family | sands) | tial | In- 
| thousands) dex 
eames aR Sa UE CR EIT SE SC GSS Se ee ere gery 
Collin. . 44.7| .61 -032) 12.3 20,343) 46, -021| 6,768 2,756, 29,725: 26,901 45) .019 022 | 69 
McKinney 13.0) 18} .009 3.9 10,607! 24| -011 2,777 1,907) 9, 262| 8,382 14| .006 .008 | 89 
Collingsworth. . . 9.8) .13 07 2.6 5, 664) 13) 006) 1,976 753) 7,389 6,687; .11) .005 -006 | 86 
Colorado............ 17.2) .23) .012) 4.7 10,430) 24) -011 2,403! 63) 15,061 13,630) .23) .010 011 92 
Es iin vrceees 13.4) .18| .010) 3. 9,327 21) 010} 2,082 945| 12,601} 11,404) .19| .008 009 | 90 
Comanche. . 16.1) .22| .o11| 4. 5,705, .13! .006| 1,308} 1,778) 7,805 7,064) .12| .005 007 | 64 
Concho..............] 4.8! 07} 003} 1. 2,996, .07| .003, 801] «176 4,096,  3,707| .06| .003 -003 | 100 
Cooke.... 24.8) 34) .018) 6.6 14,515) 33| -015) 3,631 2,019) 19,943, 18,049) .30) .013 015 | 83 
Gainesville. . 12.0| .16| .009] 3.5] 12,228} .28) .013| 2,630 + | 12,232} 11,070} .19| .008 010 | 111 
Coryell. . 21.8) 2 016) 5. 6,495) .15| .007| 2,576! 689 9,038 8,177) .14| .006 008 | 50 
Cottle... 8.4 .11) .006) 2. 4,875, .11| .005| 1,308) 705 6, 178| 5,591| .09 .004| 005 8 
Crane... 2.3) .03| .002 2,233] .05| 002) 774, = * 1,514] 1,370} 02) .001| 002 | 100 
Crockett 2.5] 03) .002) 2,928, .07| .003} 561) 224 1,637, 1,481.02) .001| -002 | 100 
Crosby. . 12.8} .17| .009} 3. 4,902; .11| .005| 1,201 593 6,934, 6,275) .11| .004 005 | 56 
Culberson 1.4) .02) .001 1,716) .04) 002) 267, * | 7 1,071} .02| .001 001 | 100 
| | } 
Dallam.... 9.9} .13 -007| 2.7 6,495) 15) -007| 1,629 801 9,290] 8,407; .14) .006) 3,114 se 007 | 100 
Dallas... 564.4) 7.69) .404) 165.7 463, 400/10.49) -480| 79,602) 108,613 705,325| 638,319|10.76| .453; 3,852) 12,619} .45! 112 
Dallas. 466.3) 6.35} .334) 136.9 425 , 163) 9.62) -441| 65,483) 107,562 645,618 584,284) 9.85) .415 J ee 407 | 122 
Dawson 23.0) .31) .016) 6. 10,961; .25) .011 2,856; 1,650 13,576 12,286} .21| .009) 2,048) 8,157] .01! 69 
Deaf Smith... 6.5) .09) .005 1.7 6,481) 15) .007 1,255 433 5,941 5,377, .09| .004) 3,163 5,069} .005 100 
ee 10.7 15] .008; 2.8 3,853) .09) .004; 1,468 513 5,071 4,589 .08) .003} 1,639 4,587) .004 50 
Denton 37.4) .51) .027| 10.6) 21,092} .48) .022) 5,419} 3,380 27,350 24,752} .42| .018} 2,335) 10,807) .02! 78 
Denton........... 14.0 19| 010 4.3 15,346 33 016 3,431 3,172 12,384 11,208} .19) .008 2 ee 011 | 110 
De Witt. 24.6 .34) .018! 6.8 15, 387) -35! .016) 4,258! 1,570 19,668 17,800! .30 ‘013! 2,618! 8,219! .015 8 
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SS 


SAG 


‘ay lt Twice For Ove Pricey, 


...cover Texas’ Twin Cities with KFJZ-WRR 


CHICAGO 


e DETROIT * 


a , 


MM 


Your sales impact is doubled when you use these 
two dominant Texas stations to cover the billion- 
dollar Fort Worth-Dallas area . . . and it only 
costs you once! 


Yes, a simultaneous-or-separate-hour schedule on 
both stations gives your sales message twice as 
much punch—double-dollar results at single-dollar 
expense. 


For "'sales-push" it's the Fort Worth-Dallas markets 
—For "sales-pull” it's KFJZ-WRR... 


NATIHOWNALRL 


WeEeeED & 


ATLANTA 


REPRESENTATIVE 
CcCOMPAN Y 


BOSTON e 


KFJZ ) 


FT. WORTH 


SAN FRANCISCO ° HOLLYWOOD 


TEXAS — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION 
ESTIMATES 
1/1/47 


COUNTIES 
CITIES 


RETAIL SALES—1946 


6D ESTIMATES 


Dollars 


(in 
thousands) 


EFFECTIVE BUYING INCOME—1946 SALES- 


yD ESTIMATES 


WHOLE- 
SALE ADVER- 


TISING 
SALES CONTROLS 


THREE STORE GROUPS 
(in thousands of dollars) 


Drug 


1946 


Net 
Dollars 


(in (in 
thousands) | thousands) 


Gross 
Estimate Dollars 


Dollars 


(in 
thousands) 


10,253 


93,079 
85,550 
9,395 


18,110 


7,010 
3,510 
5,676 
11,475 


S23888 85888 


37] . 
14! , 


*Wit! 
MAY 
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The fastest growing section of the second fastest growing state 


in the nation is Houston and the Texas Gulf Coast. 


In this cream of national markets KXYZ is a potent selling 
tool. Hooperatings show KXYZ for years among the very top 
ranking ABC stations. It has the largest share of the daytime 
audience* in this section and has a nighttime pattern that blankets 
this rich and growing market. A full-time promotion department 


advertises your advertising to assure its success on KX YZ. 
* Hooper station listening index—February, 1947 


how to sell it. 


5th Floor 
HOUSTON 2, 


Write, wire or 
phone for eye- 
opening facts on 
this market and 


Gulf Building 
TEXAS 


FREE & PETERS: 


National Representatives 


| 


TEXA! AS — (Continued) | 


The “SM” symbols mark original, exelu- 
sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 wees EFFECTIVE BUYING INCOME—1946 ADVER. 
ESTIMATES 
1/1/47 yD ESTIMATES SALES SM ESTIMATES ne 
= fo Gross | % |Qual- 
COUNTIES THREE STORE GROUPS| 1946 / 

_— ‘ insane eae) | ID | om | da, | ua | 
Tan | % | % | dm | Dottars | 9% | 9% [> mate | Dollars | Dollars | % | % (in | Po- | Mar 
thou- | of | of | thou- (in of | of General Dollars (in (in of <. Ba 4 A =I ~ 
sands) | State) USA | sands)| thousands)| State) USA| Food | Mdse. | Drug m (in ) thousands) | thousands)| State} US. amily | sands a 

Grimes... panier sabonnd 16.6) .23) .012) 4.5 7,666) .17) .008) 2,429 eee 10,851 9,820) .17| .007) 2,182) 4,498 = _ 

Guadalupe........... 24.4) .33) .017) 6.4 10,471) .24) .011) 3,657 BOER. cc cccccce 14,787 13,382} .23) .009} 2,091) 5,765 ae = 

MU Rhiddebxceenses 28.5) .39) .020} 7.6) 18,287) .41| .019) 3,738) 2,756 GRE nceesciss 20,983) 18,990) .32) .013) 2,499) 8,076 4 
FOTW. cc ccvces 13.5; .18) .010) 4.0 13,671) .31) .014) 2,776) 2,195 866 7,023 10,925 10,267} .17| .007| 2,567)........ 0 

Sivhivehpisinedaied 13.5) .18) .010) 3.6 7,603) .17) .008) 2,082} 1,041 ees 8,978 8,125) .14) .006) 2,257) 3,114 = ~ 

Ee 11.5) .16) .008) 3.3 6,836) .15) .007) 2,136 See 8,543 7,731) ..13| .005) 2,343) 4,997 = = 

Hansford............ 3.2) .04) .002 8 3,118} .07) .003 427 Mainesdand 1,883 1,704} .03) .001) 2,130) 2,383 a 

Hardeman........... 11.8) .16) .008) 3.3 6,890} .15) .007) 1,949 eee 9,460 8,561) .14) .006) 2,594) 3, = a 

Pe éedeicdavines 17.3) .24) .012) 4.7 7,625) .17| .008) 1,976 ES 10,577 9,572) .16) .007; 2,037) 3,079) . 

DS pucneearatwns 699.9) 9.53) .601) 199.0) 500,075/11.32) .618) 102,512) 61,253) 20,354].......... 890,509) 805,911|13.58) .572) 4,050) 25,282 = ca 
eee 478.5) 6.52) .343) 140.5) 455,157/10.30) .472) 90,464) 59,237) 19,035] 1,118,468] 710,468} 642,974/10.83) .456) 4,576)........ o~ a 
Goose Creek....... 9.0) .12) .006) 2.5 10,653) .24) .011) 1,702) 1,175 BG. .cccccvee 8,352 7,559} 13) .005) 3,024)........ ys rt 

Harrison............ 53.6} .73) .038) 13.9} 22,889) .52) .024) 6,407; 3,028) 1,105).......... 28,826} 26,088) .44) .019) 1,877) 8,317 4 
Marshall.......... 23.8} .33) .017; 6.7 18,709; .42) .019) 5,206 3, OTE. cc cccccee 16,783 15,189} .26) .011) 2,267)........ ti 

Dr ccevecnicess 2.1) + .03) .002 ° 490) .01) .001 27 ht Eee 691 625) .01)..... 1,250) 2,526 aol a 

Haskell............. 14.7; .20) .011) 3 6,481) .15) .007} 2,136 , PEETT Te 8,041 7,277| .12} .005) 1,866) 5,506 = 

Pe vidasusckuaess 16.1) .22) .012) 4.2 7,503) .17) .008} 2,202 ere 10,520 9,521) .16) .007) 2,267) 3,338) . 

50 

Hemphill............ 3.4] .05| .002, .9} 3,649) .08| .004) = 801 Ee 2,592] 2,346] .04) .002) 2,607) 2,329 m 

Henderson.......... 22.7) .31) .016) 5.9) 11,765) .27) .012; 3,577; 1,506 Tee 12,232} 11,070) .19) .008} 1,876) 6,077 _ - 

re 107.5) 1.46) .077) 25.1 49,061) 1.11) .051) 11,920) 6,264) 2,050).......... 86,610} 78,382) 1.32) .056) 3,123) 68,520 = bs 
MeAllen........... 17.0) .23) .012) 4.5 15,645) .36) .016) 2,910) 3,028 692 6,055 18 ,022 16,310} .27| .012) 3,624)........ al os 

___ SaPPereer rere 34.5) .47| .025) 9.6 15,550 r -016) 5,059) 2,451 reer 20,690 18,725} .32| .013| 1,951) 11,253 - > 

Pe cvensenaness 24.0) .33) .017) 6.1 6,672) .15) .007) 1,842 Be satcnteve 8,618 7,799} .13) .006) 1,279) 6,176) . | 

| 50 

Sarr ecer 6.0) .08) .004) 1.6 2,192) .05) .002 961 _. eee 3,254 2,945) .05) .002) 1,841) 2,847; i Ss 

Hopkins............. 26.9) .37| .019) 7.2) 13,630) .31) .014 2.40 1,810 nore 16,735, 15,145) .26| .011) 2,103) 8,576 4 M7 
Sulphur Springs. ... 9.0: .12! .0061 2.7 10,8661 .25! .O11! 2,176 1,682 GE creccsons 7,171 6,490! .11! .005! 2,404!........ 5 
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Leads The South! 


Metropolitan Ma rketK 


Net Effective 


Population Retail Sales Buying Income 


HOUSTON . 


Harris, Texas 


NORFOLK 


ATLANTA 


DALLAS . 


Dallas, Texas 


LOUISVILLE . 


Jefferson, Ky., and Clark and Floyd, Ind. 


BIRMINGHAM . 


Jefferson, Ala. 


MEMPHIS 


Shelby, Tenn. 


SAN ANTONIO 


Bexar, Texas 


FORT WORTH . 


Tarrant, Texas 


NEW ORLEANS 


Jefterson, St. Bernard and Orleans, La. 


Elizabeth City, Norfolk, Warwick and Princess Anne, Va. 


DeKalb and Fulton, Ga. 


- Population, Retail Sales, and Net Effective Buying Income figures include all counties (listed below each city) which make up its 
metropolitan area. All figures are from Sales Management. (Copr. 1947, Sales Management Survey of Buying Power; further 


reproduction not licensed.) 


699,900 $500,075,000 $805,911,000 


643,500 481,218,000 730,553,000 


601,700 329,463,000 557,855,000 


593,200 456,712,000 669,265,000 


564,400 463,480,000 638,319,000 


558,300 376,112,000 669,692,000 


534,800 316,658,000 504,176,000 


430,700 311,356,000 549,970,000 


402,600 260,330,000 439,262,000 


314,000 250,433,000 403,201,000 


sound growth. 


MAY 10, 


Yes, Houston leads the South . . . and The Chronicle leads vertisers with a single medium which reaches all corners 
in Houston. To know and sell the Houston market, keep and levels of this market with rare efficiency. It is a 
these facts in mind: (1) Houston, the South’s largest and matter of record that The Chronicle for 34 consecutive 
richest market, is growing rapidly — but its growth is a years has been first among Houston newspapers in both 


R. W. McCARTHY 
National Advertising Manager 


THE BRANHAM COMPANY 
National Representatives 


1947 


(2) The Houston Chronicle provides ad- 


The Houston Chronicle 


advertising and circulation. 


The Houston Market is sold 
when your story is told 


. . . in The Chronicle 


‘THE VO/CE OF MAIN STREE 


“The Strangest Main Street in America” 65 miles long! 


IN HE RIO GRANDE va.tey 
910 ke. 1,000 watts 


VALLEY BROADCASTING ASSN., McALLEN, TEXAS 


TEXAS — (Continued) ; sive estimates by SALES MANAGEMENT 

POPULATION RETAIL SALES—1946 a + EFFECTIVE BUYING INCOME—1946 br 
CLD “wee SM} ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % (Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 

Total lies aS Gross Net Dollars |} USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State| USA | sands)| thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands) State| USA | Family | sands) | tial | In- 

thousands) dex 

Houston............. 24.0} .33) .017) 6.5 9,423) .21| .010} 2,977) 1,714 S69}...... sic 12,724 11,515; .19) .008) 1,772} 6,274) .010 | 59 
EEE 30.5) .42| .022) 8.4 24,564) .55) .025) 5,406) 4,342 sale nen 25,335 22,928; .39) .016) 2,730) 3,775) .020/ 91 
Big Spring......... 19.2} .26) .014 5.5 22,767| .52| .024 4,378 4,342 - See 17,025 15,218} .26) .011 i re 015 | 107 
Hudspeth........... 3.4) .05) .002 9 1,198} .03) .001 294 as y Oo desaue 2,110 1,910) .03) .001 2,122; 1,945) .001 | 50 
Ee 44.0) .60) .031| 12.6 27,751; .63) .029) 7,115) 4,358) 1,864].......... 38,352 34,709} .58) .025) 2,755) 11,842) .027 | 87 
Greenville........ 18.0} .25) .013 5.5 18,341} .42| .019 4,111 3,509 1,185 11,077 15,070 13,638) .23) .010 > See -013 | 100 
Hutchinson... . “nt 30.9} .42) .022) 8.8 17,048} .39| .018) 4,886) 1,858 RS 24,048 21,763; .37| .015| 2,473) 1,749] .017| 77 
Borger....... ; 22.0 30} .016 6.6 14,774 33) .016 4,191 ° 879 6,055 16,026 14,504 24) .010 ae 013 | 81 
Ae 1.7; .02) .001 5 776} .02) .001 267 ' i Re 1,022 925} .02) .001 1,850 928) .001 | 100 
i deesina 8.7; .12| .006) 2.4 4,684 11} .005) 1,255 256 ee 6,811 6,164) .10) .004) 2,568) 3,730] .005)| 83 
Jackson 12.6 17| .009} 3.3 5,297; .12| .005) 1,602 657 cst caust 7,322 6,626} .11| .005) 2,008) 4,453) .006| 67 
a dineenicoens 18.6 7,639) .17| .008) 1,762 849 __ Eee 9,583 8,673} .15| .006) 1,807) 1,767) .008| 62 
Jeff Davis........... 2.1) «. 654) .01) .001 267 ? i eeere 776 , i x 1,404 687} .001 | 50 
Jefferson. .... ra 242.8) 3. pe 2.81) .129| 27,184) 18,457 - re 255,802 231,500) 3.90) .164 3,455 9,397] .155 | 89 
Beaumont........ 100.0) 1.36 69,057) 1.56; .072| 12,256) 11,153 2,965 69,789 127,517 115,403) 1.94) .082 4,049)........ 077 | 107 
Pt. Arthur......... 75.0) 1. 46,523; 1.05) .048) 11,224 6,577 1,725 11,791 80,223 72,602} 1.22) .052 eT -051 | 94 
Jim Hogg........... 5.3 3,731} .08) .004 694 401 be eee eee 4,021 3,639} .06) .003) 2,799} 1,597] .004 | 100 
Jim Wells. ea 24.8 14,393) .32| .015) 2,483 1,121 AE. 15,439 13,972; .24) .010| 2,290 5.238 013 | 72 
Alice....... ; 15.8 11,697} .26) .012) 1,829 . ceased 9,583 8,673] .15| .006) 2,065)........ .009 | 82 
Johnson... pes 33.6 16,176} .37| .017| 4,739) 1,939 Sk ancae 23,169 20,968; .35) .015) 2,207) 7,960} .017 | 7 
Cleburne ee 13.5) 11,247) .26) .012 3,150 1,714 652 3,403 13,112 11,866} .20) .008 is ee .010 | 100 
i nocakeenvaavs 23.5) 14,338) .32| .015) 4,058) 2,724 BE becaanada 19,602 17,740} .30) .013) 2,816) 7,086] .014 | 82 
Karnes......... 17.1 8,156) .18) .008) 2,002 593  ~Seeee 11,390 10,308} .17} .007| 2,643) 2,900} .008 | 6&7 
Kaufman... ; 34.6 15,795) .36) .016) 4,859) 2,916 ae 21,362 19,333} .33) .014| 2,014) 8,380} .017/| 68 
Kendall : ; 5.3) 3,350} .08) .003 774 112 Saas cacao 4,702 4,255; .07| .003) 2,659) 2,142] .003 | 75 

| 
Kenedy 7 54 Or Deere eee 261 Pv enckn tens 1,230  Seeee 

ses edaanwaiees 3.0 1,144; .03) .001 454 ° ae SERS 1,466 1,327) .02| .001 1,659} 1,196] .001 | 50 
tian wsteudéeuces 10.7 11,492} .26) .012) 2,830) 2,067 _ Sees 10,728 9,709| .16| .007| 3,034 3,837) .009 | 113 
Kimble 4 3,295; .07| .003 908 368 «ee 3,169 2,868} .05| .002) 2,607) 2,963) .003 100 
King 490) .01) .001 240 . a eee 728 659) .01)..... 2,197 678] .001 | 100 
Kinney 5.0 1,702) .04 267 128 > SE nn were 2,299 2,081; .04) .001 1,601 2,222] .002 | 50 
Kleberg. 16.4 8,946) .20) .009) 2,523) 1,474 er 12,753 11,541] .19| .008} 2,684) 4,203] .009 | 75 
Knox. . 11.3 5,215) .12) .005; 1,629 721 aa 7,124 6,447, .11| .005} 2,223) 3,588) .006 | 75 
Lamar 53.3 22,399} .51 6,287; 3,685) 1,331].......... 31,938 28,904] .49| .021; 2,021; 9,370) .025| 66 
Paris 24.5 18,845 43} .020 4,405 3,573 1,158 8,834 14,947 13,527 23| .010 > 014 82 
Lamb 22.9 11,234) .25) .012) 3,057) 1,410 RSE 14,068 12,732} .21| .009} 2,158) 10,754) .O11 | §9 
Lampasas 9.6 5,733) .13) .006) 1,735 801 — 7,512 6,798; .11| .005) 2,428) 4,141 006 | 86 
La Salle. 6.4 2,846) .06) .003 801 465 re 3,860 3,493] .06] .002} 2,329} 2,829} .003 | 60 
Lavaca.. 23.3 8,510} .19| .009) 1,976 561 ccwnenned 11,315 10,240} .17| .007} 1,625) 5,845) .010 | 59 
Lee... 11.6 3,922 -004; 1,055 288 Diéairakes 5,601 5,069} .09|] .004) 1,810) 2,820} .005 | 63 
Leon.... 13.6 5,542} .13) .006) 1,522 368 SR 7,729 6,995} .12| .005| 1,999) 3,659} .006 60 
Liberty 24.2 15,319 -016} 4,739) 1,218 SE biieaeaks 18,523 16,763) .28| .012) 2,579) 4,141) .014 | 82 
Limestone.......... 25.9 11,955; .27) .012; 4,405) 1,730 Se 17,265 15,625) .26) .011 2,201 7,594] .013/ 68 
DS cc nccabnued 4.0 2,574) .06) .003 400 256 _ PEERS 3,198 2,894, .05| .002} 2,631| 3,382) .003 ‘C0 
Live Oak.... ‘cmt 8.3 3,690! .08! .004 961 144 ee 4,995 4,520! .08! .003| 2,260) 2,856) .004 Ae 


*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


400 SALES MANAGEMENT 


Specialists 

on Radio 

In the Markets 
served bv 
(hese stations 


KANS—Wichita KRGV—Weslaco 

KTOK—Oklahoma City . . . ABC KROD—EI Paso 

KOME—Tulsa KGGM—Albuquerque . . . . CBS 

KFYO—Lubbock KRMD—Shreveport KVSF—Santa Fe 

KGNC—Amarillo KMLB—Monroe The S. W. Network . CBS-Mutual 
KEYS—Corpus Christi The Oklahoma Network . . ABC 


WMPS—Memphis ... ABC 
WINN—Louisville ... ABC 


We sell service... knowledge...and CONFI- 
DENCE! THS knows its markets ... its people . . its 
climate . . . its productivity ... its industries .. . its 
peculiarities ... and its broadcasting facilities and 
effective coverages. That’s why FHS provides an in- 
valuable service to YOU! 


Call your nearest THS office for up-to-the-minute data, 
furnished without obligation to you! 4 


TAYLOR-HOWE-SNOWDEN 


Radio Sales 


SALES OFFICES: New York © Chicago * Dallas © Los Angeles * San Francisco © General Offices: Amarillo 
MAY 10, 1947 


REACH THIS VAST NEW WEALTH THROUGH — LUBBOCK AVALANCHE JOURNAL 
CITY ZONE POPULATION 


54,730 


1946 S-M Area Buying Income 


T EX AS— (Continued) 


AMARILLO 
122 Mi. 


i846 S-M Area Retail Sales 


$178,731,000.00 


$209,358,000.00 


THE HUB OF THE SOUTH PLAINS OF TEXAS 


LUBBOCK AVALANCHE-JOURNAL 


MORNING @ EVENING ® 


SUNDAY 


Represented by 
TEXAS DAILY PRESS LEAGUE 


The “SM” symbols mark original, exclu- 


a a sive estimates by SALES MANAGEMENT. 

POPULATION RETAIL SALES—1946 a 1 EFFECTIVE BUYING INCOME—1946 = 
wee GYD ESTIMATES SALES COL ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 | Gross “ \Qual- 
CITIES Fami- (in thousands of dollars) yD Farm of ity 

Total lies paral ad Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | hou- (in of | of General Dollars (in (in of | of | Per | thou- | ten- | ket 

sands) | State| USA | sands)j thousands) State} USA} Food | Mdse. | Drug (in thousands) uaeem State| USA | Family | sands) | tial In- 

thousands dex 

Se 3,649; .08) .004 934 224) ere 4,446 4,024) .07| .003) 2,874 a -003 | 100 
Loving.............. Re ee ~ Wihiag | eres. Wart 218 Ren wer Bienes 143}.......|..... 
EERE 57,829) 1.31) .060) 10,745) 13,810) 3,928).  .... 62,051 56,156; .95) .040) 2,780) 11,387] .048 | 92 
BMOUD. sccsccces 52,751) 1.19) .055; 9,250) 13,586) 3,688 45,379 38 , 466 34,812) .59) .025 i -035 | 113 
es 7,884) .18) .008) 2,082 497 SS. 9,602 8,690, .15) .006) 1,473) 9,290) .009 | 56 
McCulloch........... 9,450) .21| .010; 2,349) 1,346 WS seadscads 11,835 10,711 18} .008, 2,819) 5,41 -009 | 90 
McLennan.......... 68,476) 1.55) .071| 16,750} 11,603) 2,853)  ....... 130,356; 117,972) 1.99) .084; 3,400) 16,394] .081 | 93 
aa 57,511) 1.30) .060) 12,058) 11,212 2,632 80,751 95,233 86,186) 1.45) .061 Ce -059 | 113 
McMullen........... a | 160 . OF essaanae 501 463; .01)..... 1,133] 1,008]....... ore 
Madison............ 6,019} .14) .006) 2,136 689 _ eae 7,625 6,901; .12| .005) 2,760) 2,463} .006 | 88 
SSE 4,071; .09) .004) 1,201 288 «eee 4,948 4,478; .08| .003) 1,544 982] .004 | 50 
| Reed 2,751; .06) .003 748 176 a Seine ame 3,907 3,536, .06) .003) 2,080) 3,659) .003 | 60 
Re 3,554) .08) .004 854 336 , eee 3,463 3,134) .05) .002) 2,411) 3,329} .003 | 100 
Matagorda.......... 13,508} .31) .014) 3,577 : a 16,679 15,094; .25) .011 2,220; 5,613] .013 | 72 
Bay City.......... 10,171; .23) .O11 2,296 1,314 eee 9,177 8,305 14] .006) 2,966)........ 008 | 114 
Maverick............ 5,215) .12) .005) 1,362) 1,410 SAR 6,263 5,668} .10| .004) 2,267) 3,338] .005 | 63 
a 5,487; .12| .006) 1,121 192 Mb ceuxcnaey 7,663 6,935) .12) .005) 1,508) 3,480 -007 | a8 
Sr 3,404; .08) .003 934 288 sr 3,292 2,979} .05| .002) 2,708) 2,847} .003 | 100 
rer 14,856; .34) .015) 2,830 ,778 _ See 13,311 12,046} .20| .009) 2,151) 4,043] .012/| 92 
Eee 14,284) .32) .015 ° 1,778 786 3,072 12,885 11,661} .20) .008 re O11 | 92 
MN occuntxecones 11,138} .25) .011) 3,484) 1,458 eee 15,449 13,981; .24) .010| 1,997) 8,353 | 63 
eer 3,459) .08) .003) 1,028 433 Siccveusuacd 4,219 3,818} .06) .003} 2,009} 3,614) .003 60 
PR 7,503; .17| .008) 2,176) 1,170 ee 8,959 8,108} .14) .006} 2,385) 4,890] .007| 78 
Montague........... 9,627; .22) .010; 3,484) 1,154 SG ccawsenes 12,734 11,524) .19} .008) 2,401) 3,400] .010| 77 
Montgomery......... 11,370) .26) .012) 4,432) 1,121 Rees 16,764 15,171 26| .011 2,616) 2,240 -012 | 75 
CN i eeuie be neces 3,499) .08) .004 828 481 aS 5,411 4,897, .08) .003) 1,689) 1,901 004 | 50 
I <c nadannadel 3,077; .07| .003 801 465 ve cdeasand 4,419 4,018} .07| .003} 1,488) 1,660) .004 50 
itiencetesned 2,887; .07| .003 641 288 3,614 3,271} .06) .002} 2,181) 3,025) .003 | 75 
Nacogdoches......... 16,667; .38) .017| 4,832) 2,339 ee’ 20,368 18,433) .31) .013) 2,143) 4,658] .016 | 67 
Nacogdoches... ... 12,704; .29) .013 2,603 2,003 865 6,539 8,845 8,005 13] .006} 2,287]........ .008 100 
Ee 23,543) .53) .024) 7,762) 3,508) 1,078).......... 32,932 29,803) .50) .021 2,241] 10,727] .025 | 74 
Corsicana......... 17,402} .39| .018} 5,032) 3,204 812 13 ,384 17,767 16,079} .27) .O11 SS eee -013 | 100 
ee 11.2; .16) .008) 3.4 3,050; .07| .003 561 689 Sa 4,257 3,853) .06| .003) 1,133} 1,214) .004 | 50 
i 21.4) .29) .016) 5.9) 14,692; .33) .015) 3,511 2,692 Ee 17,540 15,874; .27) .011 2,691 4,132 013 | 81 
Sweetwater........ 15.8} .22) .011 4.4 12,541) .28) .013 2,937 ° eS 10,813 9,786} .16) .007 So eee .010 | 91 
i isshddcentes 156.3) 2.13) .112; 43.1 97,662) 2.21) .101; 18,624) 11,552) 3,335).......... 154,508} 139,830) 2.36) .099] 3,244) 22,177] .102| 391 
Corpus Christi. .... 115.0} 1.57) .083) 32.7 84,221) 1.91) .087) 15,552) 10,875 2,902 112,643 132,456 119,873) 2.02} .085| 3,666)........ -085 | 102 
le wane oi 4.2) .06) .003) 1.2 4,902) .11) .005 908 401 ee 3,472 3,142} .05) .002| 2,618) 3,052 -003 | 100 
Oldham............. 1.7| .02| .001 -5I 1,048} .02) .001 160 ° a 1,381 1,250} .02| .001} 2,500} 1,526] .001 | 100 


*Withheld to avoid disclosure. 
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Before using these figures, see 


explanation page 19. 


SALES MANAGEMENT 


es HAS THE LISTENING AUDIENCE 


KRIS, the station famous 
for high Hooperatings, has now hit 
an unprecedented new high. From 6 to 
8 p.m., KRIS’ share of the audience is a 
phenomenal 73.3.* 
The BMB Coverage Map shows KRIS 76% or 
over in all counties important to the Corpus Christi 
market. 
Hooper and BMB prove what most time buyers already 
know . . . to reach the Corpus Christi market, you must 
use KRIS. 
Write today for further information. We'll be glad to send you 


the latest BMB Coverage Map, and Hooper Station Listening Index. 


* Hooper Station Listening Index 
Corpus Christi, Texas, Fall, 1946 


Radic Station RAYS 4 180 Uplate 


T. FRANK SMLTH ° P.O. BOX 840 ° CORPUS CHRISTI, TEXAS 


use the 


a single directory. 


BROWNSVILLE 


$135 Million...In One Place 


AND ONE WAY TO GET AT IT! 


Here is an isolated and unified Valley—the “Strangest Street in 
America”—so far removed from any other metropolitan area that 
you could drop such states as Ohio, Pennsylvania or Iowa in the 
open space without overlapping. This is the Rio Grande Valley: 


A mainstreet 70 miles long, with a shopping center every 8 
minutes. 211,600 people, the majority living in 42 towns. 
A farm cash income of $135,306,000 in 1946—$7,904 per 
farm family. Retail sales of $98,474,000 in 1946. 11 percent 
of Texas’ farm income with % of 1% of its area. A unified 
banking and economic system. One telephone company with 
One power and light company. 
NEWSPAPER GROUP—THE ONLY MEDIA THAT COVERS 
THE AREA COMPLETELY. 


This is a rich market. Due to its isolation and unification, no out- 
side newspaper can give you complete coverage of the rich Rio 
Grande Valley. For your slice of that $135 Million In One Place, 


RIO GRANDE VALLEY GROUP 


HERALD ¢ HARLINGEN STAR 
REPRESENTATIVES ¢ TEXAS DAILY PRESS LEAGUE, 


OALLAS 


TEXAS 


McALLEN MONITOR 


OHIO in TEXAS 


You can drop the entire state of 
Ohio between the Rio Grande 
Valley and the nearest metropoli- 
tan point in Texas. The farm in- 
come from Cameron, oe? 
and Willacy counties—the io 
Grande Valley—is 16.46% of the 
total of Ohio's. 


TEXAS — (Continued) 


The “SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


POPULATION 


ESTIMATES 
1/1/47 


Fami- 
lies 


| % (in Dollars 


of | thou- 


RETAIL SALES—1946 


CyD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


xD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


( (in 
te| USA | sands)| thousands) thousands) 


Gross 
Farm 
Net Dollars 
Dollas | % | % (in 
of Per thou- 


a8 


-018) 6.6 

-007} 2.9 
-12) .006) 2.4 
-01) .001 3 
-29; .015) 5.5 
-09) .005; 1.8 
-27| .014) 5.3 
-61) .032) 11.7 


_ 
wn 
s 
=a 
w 
_ 


gz** 


a 


ou. 
2$ss 7 
~ 


—_ 
Lad 


oO 
= 
ww 
— 
& 
= 
— 
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18,544) .31) . 

13,202} .22) .009) 2,200) 2,945 
6,447; .11} .005) 1,372) 4,400 
10,856) .18) .008} 1,905) 5,399 
4,041} .07) .003) 2,886) 3,864 
8,159} .15) .006) 3,400) 5, 
9,923} .17) .CO7} 2,205) 2,579 
77,613) 1.31) .055 

73,510) 1.24) .052) 3,568)........ 
5,094) .09) .004 

2,063) .03) .001 


8,933! .15' .006! 2,881!........ 


404 


*Withheld to avoid disclosure. 


1Amarillo is in Potter and Randall Counties. Before using these figures, see 


SALES MANAGEMENT 


™OUSTON 
e 


explanation page 19. 
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¥ Iarket Ata GLANCE 


AMARILLO_NEWS-GLOBE *"=""" 


Texas 
Texas Daily Press League, Rep 


COUNTY 


POPULATION, 194 


RETAIL SALES, 1946 


EFFECTIVE BUYING INC OME, 1946 


TOTAL 


FAMILIES) 


TOTAL § 


FOOD 


GEN. MDSE. 


DRUGS 


GROSS §$ 


FARM 5 


MN, 
JW 


GRAND TOTAL 


964,000 


273,000 


588,075,000 


137,440,000 


77,501,000 


28,739,000 


672,994,051 


306,244,824 


TEXAS 


ZN 


Andrews 


1,300 


400 


844,000 


294,000 


1,192,000 


1,008,000 


AMAA 


Armstrong 


2,400 


1,185,000 


240,000 


1,419,000 


1,223,000 


Bailey 


8,000 


3,295,000 


1,068,000 


224,000 


3,472,000 


3,141,000 


Borden 


1,300 


54,000 


40,000 


503,000 


303,000 


Briscoe 


4,200 


2,002,000 


667,000 


256,000 


146,000 


2,696,000 


2,035,000 


KVL. 
AAS 


Carson 


6,200 


4,439,000 


1,001,000 


368,000 


306,000 


5,232,000 


4,060,000 


Castro 


4,000 


2,274,000 


641,000 


336,000 


93,000 


2,904,000 


2,088,000 


Childress 


15,000 


9,681,000 


2,576,000 


.634,000 


426,000 


13,632,000 


5,363,000 


Cochran 


5.900 


1,620,000 


507,000 


176,000 


67,000 


2,488,000 


1,901,000 


Collingsworth 


9,800 


5,664,000 


1,976,000 


753,000 


320,000 


7,387,000 


4,400,000 


Cottle 


8,400 


4,875,000 


1,308,000 


705,000 


253,000 


6,178,000 


2,963,000 


Crosby 


Dallam 


12,800 


4,902,000 


1,201,000 


9,900 


Deaf Smith 


6,500 | 


6,495,000 


1,629,000 


593,000 


323,000 


6,934,000 


5,444,000 


373,000 


9,290,000 


4,462,000 


6,481,000 


1,255,000 


433,000 


346,000 


5,941,000 


5,069,000 


Dickens 


9,300 


5,569,000 


1,281,000 


849,000 


346,000 


7,010,000 


2,686,000 


Donley 


7,400 


4,507,000 


1,362,000 


561,000 


253,000 


5,676,000 


5,060,000 


Dawson 


23,000 


10,961,000 


856,000 


1,650,000 


559,000 


13,576,000 


8,157,000 


Floyd 


12,000 


6,522,000 


1,455,000 


977,000 


346,000 


8,495,000 


5,256,000 


Gaines 


7,400 


7,802,000 


1,455,000 


513,000 


412,000 


4,673,000 


1,365,000 


Garie 


4,044,000 


1,068,000 


497,000 


173,000 


5,951,000 


3,480,000 


Gray 


25,463,000 


6,407,000 


4,662,000 


1,491,000 


22,038,000 


3,364,000 


Hale 


18,287,000 


3,738,000 


2,756,000 


999,000 


20,983,000 


8,076,000 


ee 
+,°¢ 
AO 


Hall 


7,503,000 


2,082,000 


1,041,000 


533,000 


8,978,000 


3,114,000 


Hansford 


3,118,000 
“490,000 


427, 


120,000 


1,883,000 


2,383,000 


Hartley 


490, 


27,000 


691,000 


2,526,000 


Hemphill 


3,649,000 


801,000 


2,592,000 


2,329,000 


Hockley 


6,672,000 


1,842,000 


577,000 


399,000 


8,618,000 


6,176,000 


Howard 


24,564,000 


5,406,000 


4,342,000 


25,335,000 


3,775,000 


Hutchinson 


17,048,000 


4,886,000 


1,858,000 


1,078,000 


24,048,000 


1,749,000 


Kent 


1,144,000 


454,000 


1,466,000 


1,196,000 


Lamb 


11,234,000 


3,057,000 


1,410,000 


719,000 


14,068,000 


10,754,000 


Lipscomb 


2,574,000 


400,00 


256,000 


146,000 


3,198,000 


3,382,000 


Lubbock 


57,829,000 


10,745,000 


13,810,000 


3,928,000 


62,051 


11,387,000 


Lynn 


7,884,000 


2,082,000 


373,000 


9,602,000 


9,290,000 


Martin 


2,751,000 


748,000 


3,907,000 


3,659,000 


Mitchell 


7,503,000 


2,176,000 


1,170,000 


373,000 


8,959,000 


4,890,000 


Moore 


3,499,000 


828,000 


481,000 


186,000 


5,411,000 


1,901,000 


Motley 


2,887,000 


641,000 


288,000 


173,000 


3,614,000 


3,025,000 


Ochiltree 


4,902,000 


908,000 


401,000 


253,000 


3,472,000 


3,052,000 


Oldham 


1,048,000 


160,000 


1,381,000 


1,526,000 


Parmer 


3,513,000 


667,000 


173,000 


4,465,000 


3,864,000 


(OO (YYOOV) 
LY POOR 


*Potter (including Amarillo) 


71,044,000 


14,353,000 


7,711,000 


4,065,000 


85,760,000 


9,710,000 


*Randall (Including Amarillo) 


3,73.1,000 


1,308,000 


336,000 


226,000 


5,156,000 


4,819,000 


Roberts 


» 1,103,000 


294,000 


974,000 


875,000 


Sherman 


1,525,000 


320,00 


1,514,00 


1,419,000 


Scurry 


6,836,000 


7,002,000 


881,00 


373,000 


8,505,000 


4,587,000 


Swisher 


4,507,000 


1,055,000 


Terry 


7,898,000 


2,136,000 | 


368,000 


373,000 


6,320,000 


4,596,000 


| 1,282,000 


439,000 


9,517,000 


5,221,000 


Wheeler 


8,279,000 


2,349,000 


Yoakum 


2,056,000 


153.000 


466,000 


9,924,000 


4,391,000 


93,000 


2,649.0 


901,000 


TOTAL 


178,700 


413,757,000 


96,940,0 


56,894,000 


21,762,000 


419,739,051 


197,401,000 


OKLAHOMA 


Beaver 


2,100 


2,184,00 


650,000 


68,000 


3,594,000 


5,258,000 


Beckham 


5,600 


11,325,000 


3,618,000 


1,939,000 


404,000 


15,993,000 


9,215,000 


Cimarron 


1,000 


1,869,000 


437,000 


66,000 


2,749,000 


2,316,000 


Roger Mills 


2,614,000 


628,00 


169,000 


66,000 


4,103,000 


6,416,000 


Texas 


6,616,000 


1,224,000 


440,000 


339,000 


9,569,000 


5,125,000 


TOTAL 


24,608,000 


6,557,0' 


2,616,000 


875,000 


36,008,000 


28,330,000 


"NEW MEXICO 


Chaves 


17,781,000 


3,525,000 | 


4,175,000 


626,000 


29,462,000 


12,372,000 


Colfax 


11,353,000 


2,686,000 


400,000 


12,714,000 


5,877,000 


Curry 


19,229,000 


De Baca 


1,725,000 | 


3,493,000 


"3,079,000 


1,137,000 


32,920,000 


370,000 


Eddy _ 


18,636,000 


Guadalupe 


Harding 


3,385,000 | 
| 1,554,000 | 


7.718.000 


T,857,000 


3,035,000 | 


9,165,000 


2,571,000 


—F50000 


595,000 


200,000 


24,387,000 


6,477,000 


| 5,105,000 


1,998,000 


Y 185,000 


63,000 


1,486,000 


1,989,000 


Lea 


Lincoln 


Mora 


19,269,000 


4,161,000 


1,811,000 


663,000 


25,693,000 


4,814,000 


175,000 


4,415,000 


3,942,000 


| 1,370,000 


304.0007 


2,982,000 


2,734,000 


Quay 


8,047,000 


Roosevelt 


6,928,000 


1,945,000 
1,747,000 


_San Miguel 


9,931,000 


7,884,000 


487,000 


10,994,000 


5,269,000 


275,000 


9,689,000 


9,065,000 


375,000 


12,947,000 


3,197,000 | 


Santa Fe 


19,777,000 


5,676,000 


763,000 


1,934,000 


orrance 


2,871,000 


503,0 


88,000 


3,906,000 


Unmion 


4,583,000 


__TOTAL 


283,900 


149,692,000 


1,336,000 


5,032,000 


33,743,000 


17,991,000 


6,102,000 


217,217,000 


80,342,000 


1946 Sales Management Figures 


0 
+, * +, 


DODOHSAO 
EKKO ‘re \YOYY 


COUNTIES 
CITIES 


Sabine F 
San Augustine 
San Jacinto 

San Patricio 
San Saba 
Schleicher 
Scurry. . 
Shackelford 
Shelby 


Sherman 
Smith 

Tyler 
Somervell. . 
Starr 
Stephens 


Sterling 
Stonewall 
Sutton 
Swisher. . 
Tarrant. 
Fort Worth 
Taylor. 
Abilene 


*Withheld to avoid disclosure. 
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Southwest.’ Population shows an increase of 55% over 1940. 
Postal receipts are up 87°%/,...bank clearings up 186%... 
bank deposits up 215%... retail sales up 148%; ... build- 
ing permits 373°/, over 1940. Specific information on 
what Fort Worth has to offer YOUR business is 
quickly available upon request, and is backed 
up by friendly, helpful cooperation. Your in- 
quiries are welcomed and will be 
completely and promptly 
handled. 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME—1946 SALES- 


ADVER- 
6yD ESTIMATES 


TISING 
CONTROLS 


RETAIL SALES—1946 


CD ESTIMATES 


THREE STORE GROUPS 
(in thousands of dollars) 


1946 
VD 


Dollars % . | Estimate 
i Dollars 


(in 
thousands) 


(in of of 
thousands) State| USA 


-003 
-003 
-002 
-013 


2,483 
3,119 
1,964 


2,740 
2,785 
2,712 
1,810 
1,650 
2,838 


2,290 
1,764 
2,729 
3,365 
12,054 ° 4,373 
49,322) 75,142) 11,650 ° -247| 4,669 
8,983) 9,709) 2,210 -77| .032; 2,405 
7,315! 9,324 2,117 57,029 -59| .025| 2,749 
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Before using these figures, see explanation page 19. 
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|. Ownership of The Star-Telegram 


Amon G. Carter, President and Publisher. 
Bert N. Honea, Vice-Pres. and ‘General Mgr. 
ames M. North, Jr., Vice-Pres. and Editor. 
{acid V. Hough, Circulation Director. 
Amon G. Carter, Jr., Treasurer. 

(These five officers own 100% of the stock of 
The Star-Telegram.) 


2. History of The Star-Telegram 


The Star-Telegram combines the Fort Worth 
Star, established Feb. 1, 1906, The Fort Worth 
Telegram, purchased Jan. 1, 1909, and The Fort 
Worth Record, purchased Nov. 1, 1925. 

The 40 year history of The Star-Telegram has 
spanned an éventful period, including two world 
wars and a terrible depression. It began with 
4,500 subscribers, and today reports show over 
202,000 circulation daily, figures which but re- 
flect the healthy growth of Fort Worth and 
West Texas. Fort Worth has grown from a 
frontier town of 50,000 to a city of over 300,000 
people during this period. The Fort Worth trad- 
ing area has developed into one of the nation’s 
outstanding agricultural and oil producing re- 
gions, while retaining its leadership in the pro- 
duction of livestock. The Star-Telegram has 
sought to promote in every way possible the 
development of Fort Worth and its natural 
trade territory containing over 1,700,000 people, 
and looks forward confidently to even more 
eventful and fruitful years in the era now 
dawning. 


3. Circulation of The Star-Telegram 
—Total Net Paid 


(Publisher’s Statement, September 30, 1946) 


Star-Telegram combined daily......... 2 02,898 
Star-Telegram Sunday ......0...seee% 160,274 
Star-Telegram Sunday and Evening.... 257,490 


Star-Telegram Sunday and Morning... . 


265,956 
Largest Circulation in Texas 


4. Advertising in The Star-Telegram 
(1946 Media Records Lineage) 


Retail— 

Star-Telegram Morning ............ 1,433,361 
Star-Telegram Evening ............. 5,417,331 
Star-Telegram Sunday ............. 2,330,269 


General (including Automotive & Financial)— 


Star-Telegram Morning ..... ...... 1,770,453 
Star-Telegram Evening ............ 1,902,113 
Star-Telegram Sunday ............. 665,998 
Classified (including Legal)— 

Star-Telegram Morning ........... 1,291,954 
Star-Telegram Evening ............ 1,274,077 
Star-Telegram Sunday ............. 558,976 


Department Stores (included in Retail)— 


Star-Telegram Morning .......... 504,254 
Star-Telegram Evening ............ 2,468,372 
Star-Telegram Sunday ............. 1,098,896 


5. Rates of The Star-Telegram 


See current listing SRDS, Newspaper Section. 


6. Editorial Data on The Star- 
Telegram 
(A) Editorial Policy 


The Star-Telegram is an independent Demo- 
cratic newspaper, supporting what it believes to 
be right and opposing what it believes to be 
wrong, regardless of party politics, publishing 
the news fairly and impartially at all times. 


(B) Leased News Wires 


AP —Associated Press (four wires) 
N—Chicago Daily News 

CTS—Chicago Tribune Service 
INS—International News Service 

NYT New York Times 

NANA—North American Newspaper Alliance 
CP—Consolidated Press 

RA—Reuters 


(C) Total Lines—News and 
Features 1946 


Media Records show total lines of news and 
features carried during 1946 as follows: 


Star-Telegram DED i cic eelb-exens-s ,153,583 
Star-Telegram Evening ............ 6,146,820 
Star-Telegram Sunday ............2- 2,712,323 


(D) Leading Editorial Features 
MORNING: 


.Grac ie Allen Says” 

Baer Facts” by Bugs Baer 

Attic Salt Shaker” by W. Orton Tewson 
tbout People” by K. C. B. 

“The Neighbors” by George Clark 

.Today’s Horoscope” by Genevieve Kemble 
Verse for Today” by Ann Campbell 

“Your Health” by Dr. J. B. Warren 
Dorothy Dix Says” 


MAY 10, 1947 


Factual Data on The Fort Worth Star-Telegram and Its Market 


“Louella Parsons on Hollywood” 

“Believe It or Not” by Robert Ripley 

Crossword Puzzle 

“Chuck Wagon Gossip” by Frank Reeves 

“Orphan Annie” by Harold Gray 

“Terry and the Pirates” by George Wunder 

“Dixie Dugan” by Streibel and McAvoy 

“Joe Palooka” by Ham Fisher 

‘The Nebbs” by Hess 

“Henry” by Carl Anderson 

“Mandrake the Magician” by Lee Falk and Phil 
Davis 

“Tillie the Toiler’’ by Russ Westover 

“Barney Google” by Fred Lasswell 

“Laughing Matter” by Salo 

“Rip Kirby” by Alex Raymon 

“Blondie” by Chic Young 

Star-Telegram Radio Clock 


EVENING: 


“Think It Over” by H. M. Stansifer 

“Bobby Sox’? by Marty Links 

“Dick Tracy” by Chester Gould, 

“David Lawrence Says” 

“Your Problems and Mine” by Jeff D. Ray 

“Poor Pa” and “Cracks at the Crowd” by 
Claude Callan 

Hal Coffman, exclusive editorial cartoonist for 
The Star-Telegram 

Star-Telegram Radio Clock 

“T’d Rather Be Right” by Samuel Grafton 

“Short Shots” by Robert Quillan 

“‘Washington” by Jack Stinnett 

“Gripes and Grins” by Streeter 

“Dorothy Thompson on World Affairs’ 

“Off the Record” by Ed Reed 

“Pull Up an Easy Chair’? by Neal O’Hara 

“Tust Folks” by Edgar A. Guest 

“Why Grow Old” by Josephine Lowman 

“4 Woman’s New York” by Alice Hughes 

“Baby Health Column” by Myrtle Meyer Eldred 

“The Amusement World’’ by Ida Belle Hicks 

“Take My Word for It” by Frank Colby 

“Looking at Hollywood’ by Hedda Hopper 

Crossword Puzzle ; 

“They'll Do It Every Time” by Jimmy Hatlo 

‘Buzz Sawyer” by Roy Crane 

“Thimble Theater’? by Tom Sims 

“Tim Tyler’s Flying Luck”? by Lyman Young 

“Gasoline Alley” by King 

“The Gumps’”’ by Gus Edson 

“Smiling Jack” by Zack Mosley 

“Moon Mullins” by Willard 

“Winnie Winkle” by Branner 

“Smitty” by Berndt 

“Mutt and Jeff” by Fisher 

“Ozark Ike” by Gotto 

“Aggie Mack” by Hal Rasmusson 

“Pitching Horseshoes” by Billy Rose 


SUNDAY: 


“Just Folks’? by Edgar A. Guest 

Max Werner . 

Hal Coffman, exclusive editorial cartoonist for 
The Star-Telegram 

Clarence Ousle 

Books and Bookman 

Stamp Column by John S. Sparks, Jr. 

Dog Column by Hugh Cowdin 

Bridge Column by Goren 

Sunday Crossword Puzzle 

“Talk from Texas Towns” by Wayne C. Sellers 

Music Column by E. Clyde Whitlock E 

““As the Turntable Turns” by E. Clyde Whitlock 

Radio Column : 

“Voice of Broadway” by Dorothy Kilgallen 

Serious Music on the Air 

Star-Telegram Radio Clock _ 

“Chuck Wagon Gossip” by Frank Reeves 

“Gardening” by Mary Daggett Lake 

“Chit Chat of Society’? by Mary Sears 


“Kathleen Norris Says” 

“Your Home” by W. Wadsworth Wood 

Patterns by Anne Adams 

Dorothy Thompson 

“Dick Tracy” by Chester Gould e 

“Terry and the Pirates’? by George Wunder 

“Moon Mullins” by Frank Willard 

“The Gumps” by Gus Edson 

“Gasoline Alley’ by King 

“Right Around Home” by Dudley Fisher 

“Barney Google and Snuffy Smith” by Fred 
Lasswell 

“Blondie” by Chic Young 

“Mutt and Jeff” by Bud Fisher 

“Little Orphan Annie” by Harold Gray 

“Smiling Jack” by Zack Mosley 

“Popeye in Thimble Theater” by Tom Sims and 
Bill Zaboly 


* “Tillie the Toiler” by Russ Westover 


“Winnie Winkle” by Branner 
“Smitty” by Berndt 

“Aggie Mack”? by Hal Rasmusson 
“Little Nemo” 


SPORTS STAFF—EVENING 


Flem Hall, Amos Melton, Tom Slaughter, H. P. 
McLendon 


SPORTS STAFF—MORNING 


Lorin McMullen, Bill Van Fleet, Clarence Wei- 
kel, Dub King, George Kellam, James 
Coontz, Al Panzera (photography) 


SPECIAL STAFF WRITERS 


Sam_ Kinch, Robert Wear, Charles Boatner, 
Bascom Timmons from Washington 


7. The Fort Worth Market— 
"In the Square" 


The Fort Worth trading area known as “The 
Square” which is covered by The Star-Telegram 
consists of 96 counties of West Texas, one of 
the nation’s leading markets in retail sales and 
buying income, according to the Sales Manage- 
ment Survey of Buying Power. 

In this area the daily Star-Telegram has 20% 
or better coverage in 59 counties; the Sunday 
Star-Telegram has 20% or better coverage in 57 
counties. Concentration of circulation in “The 
Square” is high at present as 91.9% of the 
daily circulation and 90.2% of the Sunday cir- 
culation is in Fort Worth and this rich West 
Texas area. 


"In the Square" Business Index 


Retail Sales (1946) 24.8% of 

ME cioia:s wain-aerars metaeieeraaa $1,096,055,000 

(Increase from 1945, $297,061,000) 
Gross Buying Income (1946) 

See. OE BUD hoc vc ce ricncas $1,476,152,000 
Net Buying Income (1946) 22.5% 

Of BE: nacceeudences coshon $1,335,864,000 
Civilian Population (1946) 23.2% 

he FEE Re iat 1,704,000 
Families (1946) 23.4% of Texas. 473,000 


Food Sales (1946) 26.2% of Texas $ 272,130,000 
Drug Sales (1946) 27.2% of Texas $ 54,590,000 
Gen. Mdse. Sales (1946) 


Oe SN secant a mwewnan eed $ 198,265,000 
Gross Farm Dollars (1946) 30.9% 

OF. FR ict ons ccetensexaras $ 402,354,000 
(Above ~~ copyright 1947 Sales Management 
Survey of Buying Power, further per ee 
not licensed.) 


Write direct to Bush Jones, National Adver- 
tising Manager, Fort Worth Star-Telegram, for 
newest visualization map showing coverage by 
counties, drug and grocery route lists, or other 
market data. 


FORT WORTH’S 
TRADING AREA 


“IN THE SQUARE” 
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A Big Market Requires a Big Newspaper 
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Montana - Idaho - Wyoming 
(See alse. Nevada, Utsh, Colorado, Arizona, New Mexico) 
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CITY POPULATIONS 
(1940 CENSUS) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 
or more in 1942. 


©. UNDER 50,000 
@ 50,000 TO 100,000 
100,000 OR OVER 
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TEXAS— (Continued) — 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


Terry ; 
Throckmorton 


Titus 


Tom Green 
San Angelo 
Travis 
Austin 
Trinity 
Tyler. 
Upshur 


Upton.. 
Uvalde 
Val Verde 
Van Zandt 
Victoria. .. 

Victoria 


POPULATION 


ons Fae 


Fami-| 

Total lies 
(in % \ % \ (in 
thou- | of of | thou- 
sands) | State| USA | sands) 


RETAIL SALES—1946 


SM J ESTIMATES 


WHOLE- 
SALE 


SALES 


_ 


THREE STORE GROUPS 
(in thousands of dollars) 
%1%) ; 
of | of General 
State} USA| Food | Mdse. 


Drug 


1946 
CD 
Dollars 


(in 
thousands)| 


Gross 
Dol 


(in 
thousands) 


-04) . 
14.9) .20) .011) 3 
3.5) .05) .003 9 
18.0) .25) .013) 4.8 


° 85) . ° 
48.4) .66| .035) 14.2 
156.9) 2.14) .112| 44.6 
135.8) 1.85) .097) 38.6 
11.2} .15) .008) 2.8 
10.2} .14) .007) 2.5 


010 

18.0} .25) .013) 4.5 
23.9] 33| .017| 6.2 
33.2) .45| .024| 8.9 
19.0) 26; .014 5.6 


-87 7,715 
2.20 21,257; 11 
2.13 20,055; 11 

12 1,548 

694 


1,922 593 
22 1,949} 1,907 
25 3,284) 1,314 
-49 4,912) 2,695 
-44| .020) 4,205) 2,695 


44 od 
53.333 


2,081 
9,517 
2,242 
11,608 


EFFECTIVE BUYING INCOME—1946 SALES- 
ADVER- 

SM TISING 
ESTIMATES CONTROLS 

Gross % \Qual- 

Farm of ity 

Net Dollars |} USA | of 
Dollars %\1% (in Po- | Mar- 
(in of | of Per thou- | ten- | ket 
thousands)| State) USA | Family | sands) | tial > 
6x 

8,613) .15) .006) 2,328 sl .008 | 73 
2,029 -001 2,254) 2, .002 | 67 
10,505) .18) .007/ 2,189) 2,811} .009 | 69 


21,342 


39,900) .67) . 
128,794) 2.17; .091) 2,888 
117,673) 1.98) .084 
5,899) .10) .004) 2,107 
5,008; .08) .004) 2,003 


11,181; .19 3,022 
12,920} .22) .009) 2,871 
13,861) .23) .010) 2,236 
23.905} .40| .017) 2,686 
19,846; .33) .014) 2,644).. 


6,122] .098 
091 | 

2,454] 005 

1,553] .005 


7,487 
6,149] .010 
7,586] .012 
5,587} .020 

016 


Walker. r i : -20| .009/ 2,656} 1,202)  280)......... 12,062 F . 
Waller. 10.7; .15) .008} 3.2 4,861} .11| .005) 1,548 657 re 6,613 5,985! .10] .004) 1,870) 2,891) .005 
Ward. 11.2} .15| .008} 3.2 9,504) .21| .010) 2,803 657 ee 11,485} 10,394) .18] .007| 3,248} 1,330) .008 
Washington 22.8] .31| .016) 6.1 10,839] .24) .011; 2,937) 1,378 oS 14.881 13.467; .23| .010} 2,208) 6,158) .O1! 
Webb 50.5| .69| .036} 11.5} 26,089) .59) .027| 5,339} 7,802) 1,052).......... 35,193) 31,850) .54) .022) 2,770) 7,719} .026 
Laredo 45.0} .61| .032) 10.0) 24,019] .54) .025| 4,405 * . 21.032] 33,376 30,205) .51] .022} 3,021]........ 025 
Wharton 35.5) .48| .025] 9.5) 21,269) .48) .022) 5,286) 1,906) eee 25,269) 22,868) .39| .016| 2,407) 10,798} .020 
Wheeler. . 11.5) .16' .008' 3.0 8,279' .19' .008' 2,349] 1,153! See 9,924 8,981} .15! .006! 2,994! 4,391! .007 


*Withheld to avoid disclosure, 
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80 
88 


Before using these figures, see explanation page 19. 
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TEX AS—Continued 


The “SM” symbols mark original, exclo 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 tt EFFECTIVE BUYING INCOME—1946 
Ss 
ESTIMATES 
1/1/47 GD ESTIMATES SALES SM ESTIMATES 
oom ramesrars anus) i 
n thousands ars 
Total SM Gross Net Dollars 
(in | % | % %\ % Estimate | Dollars | Dollars | % | % 
thou- | of | of of | of General Dollars (in (in of 
sands) | State| USA State} USA; Food | Mdse. | Drug (in thousands) | thousands) 
thousands, 
SPS reins ‘ ERE 92,462 83,678) 1.41) .059 
Wichita Falls...... 59.5) .81) .043 1.31) .060| 12,413} 8,250) 2,152 43.862 75 ,336 68,179] 1.15] .048) 3,896)........ 
Wilbarger........... 23.0) .31) .016 * 36) .016; 3,831 2,724 Seer 17,256 15,617; .26) .011 2,440 
See eee 14.5} .20) .010 31} .014 2,857 2,724 ei| AAO 13,576 12,286} .21| .009 to 
Sis cnaneeocune 12.4) .17| .009 13] .006} 1,682 Geiaiexeceds 9,631 8,716} .15| .006) 2,812 
Williamson.......... 38.7| .53| .028 49| .022; 5,166) 2,435 MR setiascnd 25,269 22,868} .39) .016) 2,157 
PL utente naib 14.7; .20) .011 12] .006 961 WSs taeraes 7,644 6,918} .12) .005) 1,977 
I  adinen sence 5.4) .07| .004 17| .008| 2,056 uwcwaeces 6,216 5,625) .09) .004) 3,750 
Di eccmaenainweinics 17.0} .23) .012 16] .007| 2,136 Mseasscnes 9,801 8,870) .15| .006) 1,887 
| Sa See 23.3) .32| .017 21| .010; 2,483) 1.202 We daceoiaas 13,377 12,106} .20) .009) 1,922 
EE ee 3.0} .04| .002 05) .002 801 __ (SOR eee 2,649 2,397} .04| .002) 2,996 
SE vivehen donned 17.2) .23) .012 36} .017) 4,178) 2,227 ee 16,317 14,769} .25| .010} 3,142 
SN 3s Saddinwemaes 3.6) .05) .003 107 Fc racnaee 1,864 1,687; .03) .001 2,109 
NCS cada weaneds 9.8) .13) .007 07| .003 908 We cescaaben 4,446 4,024) .07| .003) 1,829 
tRio Grande Valley | 
Cities Combined } | } 
(Brownsville- 
Harlington- | 
MecAllen)........ 68.1 92) .048 1.11) .050 8,970 9,949 1,970 22,078 69,212 62,637) 1.05) .045 eer 
Total Above Cities.... |3,226.5|43.95/2.311 62.32|2.852| 543,076! 491,194 120,266] 3,975,230 3,896,624| 3,628,506/59.46|2.503} 3,739)........ 
State Total. ......... 7,340.6)..... 5.257 2020.01 4,418, 295)..... 4.577\1037,835| 688,431 200, 4241 4,984,244 6,557,663| 5,934,685!..... 4.209 2,938|1289, 245 
TEX AS— Metropolitan County Areas 
Amarillo............  . -054; 22.3] 71,044)..... -073| 114,363) 7,711) 4,066).......... 85,760 77,613)..... -055| 3,480)........ 
iadik serene 10] 156.9)..... 112) 44.6] 97,254)..... -101) 21,267) 11,803) 6,450].......... 142,314 038, 708i...» | .091 a ee 
-8].....| .174) 67.0] 124,416)..... ‘ 27,184; 18,457 arr See ie 
Corpus Christi.....30]} 156.3)..... 112 ..-| -101] 18,624) 11,852) 3,336].......... 154, 508 139,830)..... 099} 3,244)........ 
CS: aswaeacd 31} 564.4)..... 404| 165.7] 463,480)..... -480} 79,602) 108,613) 19,581).......... 705 ,325 638,319)..... ABR 3 LBRR...202:. 
I ies eased 40] 167.7)..... 120' 46.2] 93,079)..... -096| 17,533) 19,151 ee 180,468 163,324|..... . a | 
Fort Worth........ 46 314.0) aaa 225; 92.2) 250,433)..... -259| 54,463) 75,860) 12,054].......... 445,526 403,201|..... 286] 4,373)........ 
Galveston. ........ 48 103.1) coats 074; 30.3] 74,450)..... -077| 18,051 Ss | | eee 115,502 104,529)..... 074; 3,480)........ 
ee 54] 699.9)..... -501| 199.0} 500,075)..... -518| 102,512} 61,253) 20,354].......... 890,509 805,911)..... S72} 4,060]........ 
San Antonio. ..... 104 402.6| ieee = — -270| 55,812) 39,951; 9,026].......... 485,372 439, 262)..... 311 Dicewnesas 
SS 1290 121.8!.....| -087| 34.71 68,476)..... -071! 16,750i 11,603! 2,8531.... ..... 130,356 117,972/..... 084; 3,400!........ 
Mountain States 
MON TAN A— Counties and Cities 
Beaverhead.......... 5.3) 1.09] .004 7,220) 1.60) .007| 1,727 _ See 8,997 8,331] 1.59) .006) 4,385 -006 
WIND. <sccsccaces 8.2) 1.68) .006 5,736; 1.27) .006) 1,345 ee 7,284 6,745] 1.29} .005) 3,212 -006 
eee 7.4) 1.51) .005 7,180) 1.59) .007} 1,305 ee 9,048 8,379] 1.60} .006) 4,190 -006 
Broadwater.......... 2.1; .43) .002 2,323) .51) .002 461 DS Resascasaan 2,905 2,690) .51| .002) 4,483 -002 
Msn vasccecac 8.8) 1.80) .006 5,277) 1.17| .005) 1,476 ee 7,482 6,928| 1.32) .005) 2,771 -005 
Carter. . 2.5; .51) .002 -18} .001 277 > aasuetscen 1,785 1,653) .32) .001 2,361 -001 
a 45.2 9.25) 032 45,255)10.01) .047; 9,018 1,605] Pi laeariicdnihes ah 52,050 48,199) 9.20) .034; 3,394 .038 
Great Falls........ 43.0) 8.80) .031 41,503) 9.18) .043; 8,200 1,544 31,153 50,922 47,213] 9.01} .033) 3,372)........ * 036 


Golden Valley 
Granite 
Hill... 


Havre 
—... 


14,439 


18,469) 4. 
14,085) 3.12) .014) 2,794 

709; .16) .001 185 
7,797| 1.72) .008} 1,265 

407| .09) .001 145 
2,573} .57| .003 712 
11,853} 2.62) .012) 2,887 
10,462! 2.311 .011' 2,346 


330] 4,627 
a) ere: 
ee 
OF ee eae 
Pe Dc diene ee 
TTT 
. 6,565 


11,644 11,004! 2.10! .008 


88233: 


tNot inctuded in total. 
MAY | 0, 1947 


*Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


88232 


1490 kc-250 wts 


NATIONAL REPRESENTATIVES 


*One spot sold 8,000 
packages of surplus 
chewing gum. One 
package per every Sth 
person in Butte. One 
per family. 


*A three-a-week musi- 
cal program has 
brought a local dry 
cleaner largest business 
volume he has ever en- 
joyed. 


KBOW ~-: sates ~ BUTTE 


COLUMBIA BROADCASTING SYSTEM 


*The signal strength of 
KBOW covers maior 
portion of the Butte 
trade area giving your 
message to Montana's 
richest trade area. 


Donald Cook — Gene Grant 


NEW YORK CITY _ SAN FRANCISCO EXCELLENT NEWS, SPORTS COVERAGE, GOOD MUSIC AND PUBLIC SERVICE 


|O N TAN A— (Continued) _ 
POPULATION a 


xD ESTIMATES 


1/1/47 
COUNTIES | 
CITIES | Fami- 
lies 
lo | % (in 
of | of | thou- 
State! USA | sands) 


‘The “SM” symbols mark original, exclu. 
_Sive estimates by SALES MANAGEMENT. 


RETAIL SALES—1946 


yD ESTIMATES 


EFFECTIVE BUYING INCOME—1946 


GD ESTIMATES 


WHOLE- 
SALE 


SALES 


get - | 
THREE STORE GROUPS 
(in thousands of dollars) 


1946 


Dollars | % 


(in of 
thousands)! Stete 


Estimate | % 


Dollars (in 
(in thousands) 
thousands) 


| c 


General of | of Per 
Mdse. | Drug State USA | Family 


tot sie 
002} 1. 
002 
007 
015 


2,979 
2,536 
7,562 
26,678 
24,978 


Phillips 
a 
Powder River 


8323s 
8 


BRRES 


88828 888522 82958 
228 2288 


_ 
_ 


BRB: 


88 288288 
SB8RR BBNERS 


833 
Land 


Yellowstone......... 
Billings.......... 

Yellowstone National 
Park. See Wyoming 


5,044 
4,900) 


2 


— 
i) 
=) 
S 
es 


55.81) .261 


272,918)82.10 : 


.208 | 128 


n3 


252,240 53, 398 7,247, 


| 
28,870 


Total Above Cities. ... 


pepeearent pee) 
451,988!.....| .468' 100,274! 0,520! 14,570 


State Total. ... -396 
*Withheld to avoid disclosure. 


410 


| 350 148.3 3,532 


Before using these figures, see explanation page 19. 


SALES MANAGEMENT 


THE DENVER POST 
MW SATURATES 


ITS TRADING ZONE 


BLANKETS 


THE STATE OF COLORADO 


'PENETRATES 


THE ENTIRE 
ROCKY MOUNTAIN EMPIRE 


that SELLS for You! 
THE DENVER POST 


The Voice of the Rocky Mountain Empere 


EDITOR AND PUBLISHER REPRESENTED NATIONALLY BY 
PALMER HOYT » MOLONEY, REGAN G&G SCHMITT, INC. 


MAY 10, 1947 4il 


OK AT THE Ligh lie = 


in this creat/, 0/2 Community 


In 1945 this 17-state KSL Nighttime Listen- 
ing Area, which, according to BMB, com- 
prises 388 counties with 1,391,370 Radio 
Families, had a Net Buying Income* of 
$5,405,789,000. From 10% to 100% of the 
Radio Families in each county listen to the 
station, making KSL’s Nighttime BMB Audi- 
KSL NIGHTTIME COVERAGE ence 585,760 U. S. Radio Families. These, 
Based on BMB Study No. 1 plus 113,520 KSL Radio Families in Can- 
ada, constitute a great community of over 
eS ee 2,400,000 consumers, a market you can- 
station at least once a week at night. not afford to overlook. 


Counties with 50% to *1946 Sales Management Survey of Buying Power 
100% BMB 


If you haven't received 
Counties with 30% to KSl’s new BMB Map 
49% BMB and Market Data fold- 
Counties with 10% to a” sti ealiais 
29% BMB 7 


Station ‘Audience, Reprint contsining | 50,000 WATTS @ CLEAR CHANNEL SALT LAKE CITY 


counties and measured cities available Edward Petry & Co., Representatives 
free on request. 


U T A H _ The “SM” symbols mark original, exclu- 
an —- sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 CyD ESTIMATES yD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES a (in thousands of dollars) 


bearers Net 
Dollars 


(in ( (in 
thousands) Food ‘ ( thousands) | thousands) 


2,406) .57| . 3,797 

9,706) 2.30) . 16,029 

18,167) 4.31) . 28,972 

14,671) 3. ‘ 17,785 

14,114) 3.35) . 20,770 
130) . 


2258R83 


5,937 
2,832 
1,470 
1,173 
1,007 


&esnes 


83 28223: 
82885 


8,153 


o 
= 
w 


S82 88388 8 


— — = a 


. 
—_ 


180.0/26.69 
3.1) .46 
6.2 2.25 
10.9) 1.62) . 
8.4) 1.25) . 
14.2) 2.11 


*Withheld to avoid disclusurc. 


181,251 
972 


So 
= 
Oo 


Before using these figures, see explanation page 19. 


412 SALES MANAGEMENT 


Wirn January retail sales in the 
Salt Lake district up 23% over January 
1946, Utah’s hundredth year is off to 
a flying start. 


Big things are happening in Utah this 
year. The year-long centennial cele- 
bration is putting people in a spending 
mood — and they have the money, 
with a statewide buying income of 


$3,666 per family. In Salt Lake County, 
where 39.44% of Utah’s people live, 
the income is $4,626 per family. 


KDYL, too, has something to celebrate 


this year. It’s our 25th anniversary. 
With a quarter-century of broadcasting 
experience, KDYL is more than ever 


the popular station — the station most 
Utahns listen to most! 


For further information and availabilities, 
wire, phone or write — 


JOHN BLAIR & CO. National Representative 


COVER PACIFIC NORTHWEST'S TH Major 
MARKET 


Basic NBC Outlet 


Dominates the Boise Market 


*Write for Market Fact Book : H 
"Reap A Rich Sales Harvest" Represented Nationally By John Blair & Co. 


U TAH — (Continued) © . sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
CyD 1/1/47 GYD ESTIMATES PD «: ESTIMATES 


B | | 
COUNTIES THREE STORE GROUPS | Gross 
CITIES Fami- (in thousands of dollars) | Farm 
lies ee eee es Dollars 
(in Dollars % Dollars " (in 
thou- (in (in er thou- 
sands)| thousands) thousands) sands) 


i 
ERX 


83 | 


4,315) .69) . 4,481 
49,671) 7.94) . 19,697 
20,802 
4,192 


3,615 
32,068 
19,755 

2,951 


Te 


— 
= 
oo 


[eb ean | 


4,041) . 4,559 
296) . 460 
61,130 96 ,000 
59,012 92,752 


2 


= 


| 


79.7 274 ,689/65.17) . 11,409 y 388 , 428 


170.7 421,515 -437 4 15, 471| 


Salt Lake City. . | 218,650|.....| .227] 


IDAH = - Counties ‘and Cities 


| 67.4|10.62| .041| 17.4 
025) 


BREE 


Pocatello 
Bear Lake 
Benewah 


So 
= 
o 


88888 33: 


Bingham. 
Blaine... 
Boise. ... 
Bonner... 
Bonneville...... 
Idaho Falls. . . 


o 
= 
oa 


Boundary 
Butte...... 
Camas.... 
Canyon. cacaeea ° 
Nampa Sree é . d J 14,453) 3. 
Caldwell. . ; 2) 2. .009; 3. 10,967) 2. J 12,496 11,521 


1,718.46) . 2,753) 2,538 
9,516 2.67) . ; 14,195] 13,088] 2.53| . 
304) 11 . 709 654] 131.001! 2,180] 1,199 


— | 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


414 SALES MANAGEMENT 


Idaho Falls Retail Trading Zone in 1946 


EFFECTIVE BUYING INCOME PER FAMILY 


*13.3% above national average 


This responsive western agricultural market is covered by 


THE POST-REGISTER, Idaho Falls, Idaho 


BIG IDAHO POTATOES make IDAHO PROSPERITY 


EFFECTIVE BUYING INCOME $66,000,000 
$4140* 


Source of Wealth: Chiefly the magnificent and unfailing Big Idaho Potato, backed by a rich array of sugar 
beets, beans and other diversified crops so basic that this region has neither booms nor slumps. 


Represented nationally by WARD-GRIFFITH Co., New York—Chicago—Detroit—San Francisco 


The “sm” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 


wi TISING 
ESTIMATES 
GYD 1/1/47 GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
l ; | | ns re 
COUNTIES THREE STORE GROUPS 1946 | Gross % |\Qual- 
CITIES | Fami- | (in thousands of dollars) | Farm of ity 
Total | lies ee Gross Net | | Dollars | USA | of 
(in %\ % | (in Dollars | % | % Estimate | Dollars Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in | of | of | General Dollars (in (in of | of Per thou- ten- | ket 
sands) | State) USA | sands)| thousands)| State USA| Food | Mdse. | Drug (in thousands)| thousands)| State) USA| Family | sands) | tial In- 
| | thousands) dex 
Clearwater.......... 7.4 1.37; .005| 2.3 4,466) 1.21) -005 1,025) + | WE naeinen 7,167 6,608; 1.28) .005| 2,873) 1,524] .005 | 100 
| ere 2.6) -48) .002) .7 1,870) .50) .002 473) ? | Be sicdenwes 3,350) 3,089; .60) .002} 4,413) 2,596] .002 | 100 
SE Re 7.3) 1.35) .005) 2.2 3,664; .99) .004 499 265 exces anes 7,056| 1.36) .005| 3,207) 2,662} .005 | 100 
| } 
Franklin q 3| 1.72) -007) 2.1 5,432) 1.47) .006) 1,209) 771 eee 8,063, 7,434| 1.44) .005} 3,540) 6,595} .006 | 86 
SS See 8.9) 1.65) .006) 2.1 5,051) 1.36) .005 1,511) 458 . See 8, 530) 7,865) 1.52) .005| 3,745) 7,158] .005 | 83 
| REESE EES eH 7.7| 1.43) -006; 2.1 5,992| 1.62) .006) 1,353| 385 er 8, 782| 8,097) 1.57) .006) 3,856) 5, -006 | 100 
Gooding............. 8.2! 1.52} .006| 2.3 5,661) 1.53} -006 | 1,064) 650 Pe hse saewd 8,157) 7,521; 1.45) .005) 3,270) 7,898] .005| 83 
Idaho 9.4) 1.74) .007| 2.8 6,781) 1.83) .007; 1,839) 746 We nccuaxt aa 8,670 7,994) 1.55) .006) 2,855) 9,1 -006 | 86 
| 
Jefferson 9.7| 1.80) .007; 2.2 3,919) 1.06) .004 960] ° ae 6,803 6,272) 1.21) .004; 2,851) 7,246) .005| 71 
Ere 20.5) 3.79) .015; 5.4 5,980) 1.61) .006) 1,498) 578 ee 12,216 11,263) 2.18} .008} 2,086) 9, -009 | 60 
Se 27.2| 5.03) .019) 8.5 12,837) 3.46) .013/ 4,244) 1,589 ee 29,052 26,786) 5.18) .019| 3,151) 4,661) .017 | 89 
Coeur d’Alene. 14.5) 2.68) .010| 4.7 9,720, 2.62) .010) 3, 100) ° 343 3,034 16,080 14,826) 2.87; .010) 3,154)........ -010 | 100 
BN gi ch ngeneaees 17.0} 3.15) .012) 5.0 11,641) 3.14) .012| 3,337) 1,685 eee 21,110) 19,463) 3.77; .014; 3,893) 9,389] .013 | 108 
nee 7.2] 1.33 005) 2.4 9,020) 2.43) .009; 2,536) 1,685 434 6,705 10,704 9,869) 1.91) .007 OTs ndaenas -007 | 140 
SE 4.9} .91) .004) 1.4 4,466) 1.20) .005| 1,432) 433 OTe ew taced 6,626 6,109) 1.18) .004) 4,364) 4, -004 | 100 
| } | | | 
See 4.1} .76) .003) 1.2 2,761 .74| -003) 933} 108 ae 4,545 4,190} .81| .003} 3,492) 65,1 -003 | 100 
Lincoln... 3.9] .72) .003) 1.1 2,099 .57| -002) 552| ° Ga ee due 3,500 3,227| .62| .002) 2,934) 3,645) .002| 67 
: ee 7.9] 1.46) .006) 1.7 5,140 1.39) .005) 1,025 686 Se 8,689 8,011; 1.55) .006) 4,712) 6, -006 | 100 
‘ ie 9.0) 1.67) .006) 2.4 5,560) 1.50) .006 1,314 ° _ ae 8,269 7,624| 1.47) .006} 3,177} 9,146] .006 | 100 
- Nez Perce........... 17.9} 3.31) .013) 5.6 20,369] 5.49} .021, 4,362) 3,575 ee 23, 004) 21,210) 4.10) .015| 3,788) 7,301) .016 | 123 
Lewiston.......... 12.7| 2.35 009) 4.3 19,402) 5.23 -020! 3,810) ° ° 13 ,677 18.721 17,261) 3.34) .012 eee .014 | 156 
ee 4.4) .81) .003| 1.0 1,908} .51| .002) 591) 313 ae Pe 4,498 4,147; .80| .003} 4,147) 4,695) .003 | 100 
__ eae 5.5) 1.02) .004) 1.5 1,947; .53)- .002 657 ° wil Rae 3,621 3,339) .65) .002) 2,226) 6,672] .002 | 50 
ORES Sporn 8.4) 1.55) .006) 2.5 6,030) 1.63) .006) 1,642 626 SE eeas 8,931 8,234| 1.59) .006) 3,294) 4,971] .006 | 100 
re 3.5] .65) .003) 9 2,379} .64) .002| 447 ° a epee 3,761 3,468; .67| .002) 3,853) 4, -002 | 67 
x amone............ -014) 1 18,422) 4.97) .019) 6,044) 1,011)  525].......... 24,050 .017 
PM sccnsiasy 4) .63) 002). 1,145] .31] 001) 9250) *) HN. 1,885 x” i 
Twin Falls........... 38.2| 7.07} .027| 10.6 31,361| 8.46 -032| 6,280} 4,310 WE ae sis oce 44,777 41,284) 7.99) .029| 3,895) 28, -029 | 107 
Twin Falls......... 16.2] 3.00} .012| 4.7 23,791) 6.42) .025 3,954 3,684 685 19 ,439 21,278 19,618) 3.79) .014 So eee -017 | 142 
| 
Valley ey nantes 4.6| .85| .003| 1.3 3,232) .87 -003) 946 ° ee toat 4,965 4,578} .89) .003} 3,522) 1, -003 | 100 
, Washington. ........ 7.9) 1.46) .006) 2.3 6,845) 1.85 007) 1,564) 1,156 Scseeesie 10,350 9,543) 1.85) .007) 4,149) 5,733] .007 | 117 
a otal ee, Sip 
| Total Above Cities... 188.6 29.35) -114| 48.6 179,712/48.47) 1986 38,453| 17,178} 5,473] 137,767] 207,947) 191,727/37.09) .136) 3,945)........ 147 | 129 
' State Total neeesees 540.3! sasciore .387!150.5 370,731'..... | .384! 90,2141 46,520 11,5701 249,685 560,655! 516,924/..... -367| 3,435 282,4' .376 | 97 
) COLORADO 
{ Adams. _| 22.9 1.93) -017| 6.3) 9,404 96 | -010| 2,518 401  sicccsend 18,199 15,697} 1.32) .011| 2,492) 12,433] .012| 71 
1 Alamosa............. 10.3} .87| .007| 2.7 11,498) 1.18 012) 2,138} 2,037 CS ccvitwas 11,748 10,133) .85|) .007| 3,753) 4, .009 | 129 
0 Alamosa........... 7.5 63} -005 2.1 10,751) 1.10 poet 1,903} ° 497 3,544 8,894 7,671) .65) .005 Rs cessed -007 | 140 
Arapahoe... 38.5) 3.25) .028) 11.3 19,087] 1.96] .020| 6,486) 741 aes 28,306 24,415) 2.05) .017; 2,161) 8,839} .020/ 71 
0 Archuleta............ 2.8) .24) .002 P 1,614; .17| .002 307 ° ch, 2,551 2,200} .18| .002) 3,143) 2, -002 | 100 
0 Baca. . EE EMER S 6.5 $5) -005} 1.8 2,894) .30) .003 732 201 RE 6,314 5,446) .46| .004) 3,026) 4,1 -004 | 80 
J Bent. ica ty 8.3| .70! .006! 2.3 4,242| .44| .004| 1,171 417 EE 7,370 6,357! .53! .005| 2,7641 4,771! .005| 83 
9, *Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
T MAY | 0,.1947 
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COLORADO'S RICHEST MARKET 


With the highest per capita income of any city in Colorado 


Colorado Springs Is Colorado's Richest Market 


Sales Management figures for individual per capita Colorado Springs, richest market in Colorado, does 
income for the year 1946 show second greatest volume retail business of any mar- 
ket in state as shown by Sales Management figu 
COLORAD® SPRINGS $1445.00 a ’ ne ie 
enver ’ ’ . 
Denver $1231.00 _ COLORADO SPRINGS (county) $ 57,978,000.00 
Greeley $1177.00 Pueblo (county) $ 57,617,000.00 
Grand Junction $1046.00 Grand Junction $ 23,996,000.00 
Pueblo $ 971.00 Greeley $ 20,888,000.00 


Colorado Springs, the richest market 


oo *e, : Colorado’s Most 
in Colorade, is gerved. by the Evening G AZETE ° xi “ELEGRAPH Consistent Newspaper 


. iti ” Sant 
COLORADO ~— (Continued) sie estimaten by SALES MARAGEMCHY 
POPULATION RETAIL SALES—1946 WHOLE. EFFECTIVE BUYING INCOME—1946 SALES. 
ESTIMAT 
1/1/47 - GYD ESTIMATES SALES yD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | % |Qual- 
CITIES Fami- (in thousands of dollars) Farm | of | ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | %| % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 
sands) | State} USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA| Family | sands) | tial | In- 
thousands) dex 
Boulder............. 35.3] 2.98) .025] 11.1] 26,810) 2.75) .028| 7,818) 2,007 46,166] 3.88] .033} 4,159] 10,668} .030 | 120 
Boulder........... 14 5| 1.23) .010| 4.9] 16,246] 1.67] .017| 3,880) 1,111 21,692| 1.82] .015| 4,427]........ .015 | 150 
Chaffee. 7.7| .65| .006) 2. 7,510} .77| .008| 2,035 339 9,838 007} 3,935) 1, .007 | 117 
Cheyenne........... 2.8} .24) .002) .8 1,547] .16) .002 366 * 2,394) .20| .002) 2,993) 2, .002 | 100 
Clear Creek. 2.7} .23} 002). 3,361] .34) .003| 1,098 * 2,167, .18| .002) 2,408 179} .002 | 100 
Conejos..........--- 10 2| .86| .007| 2 3,775| .39| .004 717 463 5,142] .43| .004, 2,236) 6, .005 | 71 
Sa 6.0} .51| .004) 1 1,441] .15| .001 220 * 1,888} .16| .001; 1,349} 3, .002 | 50 
Crowley... 4.9} .41| .004 1.3) 2,708} .28)| .003 717 . 3,979] .33| .003) 3,061} 3,901] .003| 75 
eS 1.7| 14) .001 5 760} .08| .001 307 46 1,289] .11| .001] 2,578} 1,701) 001 | 100 
Delta 14.7) 1.24) 011) 4.1 9,804] 1.01] .010] 2,299 818 14,905] 1.25, .011| 3,635] 7,943] .011 | 100 
Denver... _..e» | 375.0/31.65| .269] 121.9] 430,537/44.15| .446] 76,614] 110,236 461 ,678|38.80| .327| 3,787; 2,673) .351 | 130 
Denver........-++ 375.0|31.65| .269| 121.9] 430,537/44.15] .446] 76,614] 110,236 461,678/38.80| .327| 3,787|........ .351 | 130 
Dolores ae 2.3} .19] .002 6 560} .06| .001 WR secant 1,172} .10} .001) 1,953] 1,062} .001 | 50 
Dougias............- 3.2] .27| .002) .9 1,734] .18] .002 425 * 3,429} .29| .002) 3,810} 2, 100 
Eagle 4.8} .40| .003} 1.4 3,175| .33] .003 1,010 93 4,401| .37| .003| 3,144) 4,324] .003 | 100 
Elbert 4.4.37] .003} 1.3 1,654] .17| .002 571 * 3,710] .31| .003} 2,854) 5,436} .003 | 100 
eS 5c, oeihes 65.6] 5.54] .047] 22.1] 57,978] 5.95] .060| 13,750) 6,906 75,451] 6.34] .053| 3,414) 8,494] .054 | 115 
Colorado Springs... | 45.0] 3.80] x032] 15.7] 52,258] 5.36] .054| 12,076] 6,906 64,988] 5.46] .046) 4,139]........ 046 | 144 
Fremont..........--- | 18.6] 1.87] .013] 5. 11,991] 1.23] .012/ 3,118] 1,003 15,369] 1.29) .011| 2,744) 2,827) .012| 92 
Garfield,..........-. 10.0} .84| .007| 3 7,896} .81/ .008| 1,742 602 10,209] .86| .007) 3,403; 7,074) .007 | 100 
IE cigs iogencdot 9} .08| .001) 4 814) .08| .001 322 * 1,180} .10| .001) 2,950 141] .001 | 100 
Grand 3.2} .27| 002] 1 3,655} .37| .004 776 62 3,701| 31} .003| 3,701| 3,646] .003 | 150 
Gunnison............ 4.9} .41| .004) 1 4,522} .46] .005| 4,010 ° 5,741| .48| .004/ 3,827} 4,144] .004 | 100 
Hinsdale............ S w...:: 107) .01/..... — 261} .02)..... 2,610 ~~ ee tak 
Huertano. 11.8) 1.00] .008} 3.1 8,750| .90} .009) 9,181 494 12,705] 1.07) .009| 4,098} 2,008] .009 | 113 
Jackeon........-.... 1.8} .15| 001) = 1,240] .13] .001 454 * 1,847} .16| .001) 3,694 3,479} .001 | 100 
Jofferson............ 36.6} 3.09} .026] 11.1] | 15,313] 1.57] .016) 4,099 ° 24,820| 2.09] .018 2,236] 9,658) .019| 73 
ee ia dae 2.6} .22) .002 . 1,214} .12) .001 322 ° 1,669 .001} 2,086) 2,239 001 | 50 
Kit Garson... .....0.. 7.1| .60) .005} 2 4,122} .42| .004 805 216 6,121] .51} .004] 3,061) 3,454] .004| 80 
SSeS 8.4) .71| 006) 2. 7,243| .74| .008| 1,640 509 9,409} .79| .007} 3,764 007 | 117 
La Plata.............] 15.1] 1.27] .on] 4. 12,045| 1.24] .012} 2,577) 1,250 14,408] 1.21] .010) 3,436} 4,336) .011 | 100 
Durango. 7.5) .63} 005} 2.2) 10,377] 1.07] .011| 1,903 . *7,826| .66| .006] 3,557]........ 007 | 140 
ETT ee 38.2) 3.22| .027| 11. 28,184) 2.89) .029} 7,276) 2,686 39,759] 3.34] .028| 3,428) 17, 028 | 104 
Fort Collins....... 18.0} 1.52] .013} 5.8} 18,621] 1.91] .019| 3,938} 1,883 20,280] 1.70} .014) 3,583]........ 015 | 115 
Las Animas.......... 32.1| 2.71| .023] 8.6] ~ 18,260] 1.87| .019| 4,744) 2,238 23,151| 1.95] .016 .018 | 78 
Trinidad.......... 16.2} 1.37| .012} 4.5] 14,045] 1.44] .014] 3,484 ° 12,611| 1.06] .009 O11) 9% 
RAR 5.6| .47| .004) 1. 4,015} .41| .004 659 . 5,632) .47] .004 pad ewe 
i aurea 18.2) 1,64) .013) 4, 13,965} 1.43] .014) 2,752) 1,374 19,273] 1.62) .014 Ot | oan 
Sterling. 9.0} .76| .006] 2 11,978| 1.23] .012) 2,401 . 10,540} .89] .008 .009 | 150 
Scensupasnsess 32.4| 2.74) .023| 9 28,905| 2.97] .030| 5,944] 3,797 28,757| 2.42| .020 -024 | 104 
Grand Junction 15.5] 1.31] .011) 4 23,996] 2.46] .025) 3,924 ° 16,220] 1.36] .012 016 | 145 
Mineral............. 6} .05| .001 707} .07| .001 2) * 691} .06|..... 001 | 100 
RRR 4.5| .38| .003| 1. 3,988} .41| .004| 1,054) 309 5,269) 44] .004 004 | 133 
Montezuma..........| 8.5} .72| .008| 2. 5,549 .57| 006} 996] 309 7,267| .61| .005 006 | 100 
Montrose............ 13.7] 1.16] .010| 3. 10,871] 1.11] .011| 1,977 664 13,894] 1.17| .010| 3,656 010 | 100 


*Withheld to avoid disclosure. Before using these figures, see explanation pave 19. 


416 SALES MANAGEMENT 


9000 WATTS 


AFFILIATE STATION 
AMERICAN BROADCASTING CO. 


e Metropolitan Denver has a 
population of 405,454 
(sales management) 
* 
e Largest city between Missouri 
River and Pacific Coast 
~ 
e Food Sales... 
they buy $70,532,000 
ae 
e General Merchandise Sales... 
they buy $91,466,000 
* 
e Drug Sales... 
they buy $18,680,000 
«x 
| e Stands high in home ownership 
44.85 % 
| A perfect market for anything 
for the home 


FREE and PETERS INC. 


National Representatives 


COLORADO -— (Continued) Se eee 


sive estimates by SALES WANAGEMENT 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES. 
VER. 
ESTIMATES . TISING 
1/1/47 GYD ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS| 1946 Gross | %% /Qual 
CITIES Fami- (in thousands of dollars) CD Farm of | ity 
Total lies Gross Net Dollars | USA | of 
(in | % | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mare 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per | thou- | ten- | ket 
sands) | State| USA | sands)| thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA} Family | sands) | tial | In. 
on thousands) dex 
WONIIIR. god occcsecse 16.6) 1.40} .012| 4. 13,018] 1.34] .013} 2,840 957 «SR 18,923} 16,322) 1.37) .012| 3,627) 14,211] .012 | 199 
| aN ae 26.1] 2.20) .019| 7. 17,007| 1.74] .018} 4,304) 1,991 ee 31,678| 27,323] 2.30) .019] 3,643 8,009 -019 | 100 
PE ec oeecasenve: 1.8] .15| .001 5 1,374] .14| .001 366 31 | RS 2,600 2,243} .19| .002} 4,486) 1,036] .001 | 1909 
RSIS 1.9) .16| .001 : 2,174| .22| .002 659 * A Sey 2,688 2,319} .19) .002} 3,313) 2,277] .001 | 199 
Phillips............. 4.6} .39} .003} 1.3 3,415| .35| .003 864 262 ae 5,444 4,696} .39) .003) 3,612) 4,490) .003 | 100 
| Sey 1.3] .11) .001 .4 614) .06) .001 ee + Bee 1,613 1,391} .12] .001) 3,478} 1,599] .001 | 100 
Prowers............. 19.5) 1.64) .014) 5.4 8,483) .87} .009} 2,035 556)  465).......... 13,343} 11,577} .97| .008} 2,144) 6,229) .o10| 7 
| | REE 84.8) 7.16) .061| 24.9] 57,617) 5.91) .060| 13,513] 10,514) 1,355].......... 71,857; 61,979) 5.21) .044] 2,489] 7,892) 052) 95 
Pueblo............ 63.8] 5.39] .046| 20.0] 53,755] 5.51| .056| 12,553| 10,514 1,325] 34,952] 64,768] 55,865 4.69] .040| 2,793)... .046 | 100 
Rio Blanco.......... 2.7| .23| .002) .8 2,121] .22] .002 395 . fC: 3,411 2,942} .25| .002} 3,678} 4,439] .002 | 100 
Rio Grande.......... 12.2) 1.03] .009} 3.2 9,737) 1.00} .010} 1,903 756 - ee 14,436} 12,452} 1.05] .009] 3,891) 10,681] .009 | 100 
TR ea 8.9} .75| .006| 2. 7,456) .76} .008} 1,303 309 eg 11,221 9,679} .81| .007| 3,585) 6,357) .007 | 117 
Saguache............ 5.0} .42| .004) 1.4 2,614) .27] .003 717 * ee 3,431 2,959} .25) .002} 2,114) 5,219} .003| 75 
San Juan............ 1.1) .09] .001 4 1,120] .11) .001 278 108 uy RE erY 1,388 1,197} .10} .001) 2,993 39} .001 | 100 
San Miguel.......... 2.2) .19] .002} .6 1,801] .18) .002 630 62 Rc casks 2,629 2,268} .19] .002} 3,780} 1,535} .002 | 100 
Sedgwick............ 4.6| .39) .003) 1.3 3,935) .40} .004 1,010 * Oe. is 5,337 4,603; .39| .003} 3,541) 6,831] .003 | 100 
eee 1.2} .10| .001 5 854) .09| .001 278 * ae 1,271 1,096] .09| .001) 2,192 563} .001 | 100 
| Ree 2.8} .24) .002 9 4,668} .48| .005) 1,625 * 193]... 4,086 3,524 .30) .002} 3,916 691} .003 | 150 
Washington.......... 7.3| .62) .005) 1.9 2,854) .29] .003 805 46 J) See 5,630 4,856] .41| .003| 2,556 se .003 | 60 
WN ncasviccosenes 64.2| 5.42] .046| 17 31,932| 3.28} .033| 8,887} 3,210} 1,396].......... 62,076|  53,543| 4.50] .038] 3,025] 66,042) .038/| 83 
Greeley 19.0} 1.60] .014) 6.0} 20,888] 2.14) .022) 4,919] 2,917 818} 13,206] 25,931) 22,367] 1.88] .016| 3,728)........ 017 | 121 
EE 10.3} .87| .007} 2.7 6,829) .70| .007| 1,684 ; | Seen 11,543 9,956) .84) .007; 3,687) 9,312) .007 | 100 
To‘al Above Cities.... | 591.0/49.89| .423 190.3 663,452/68.04| .687| 127,595) 133,567 | 848, 812,059|  701,738/58.97) .498| 3,638)........ .540 | 128 
State Total.......... 1,184.71 oar | .849 356.91 975,072)... 1.010! 210,575! 160,802 45,1141 923, 9641 1,379,550! 1,189,915!..... 844 3,334| 380,6351 895 | 105 
COLORADOW— Metropolitan County Areas 
Denver............ 7 450.1|..... | -323| 144.3) a Be | -482| 87,199 ee cS ae | oo 510,913]... | = - Rees E ~d ie 
Pueblo ” ee 24.9}  57,617|..... 060} 13,513] 10,514) 1,355].......... 71,857, 61,979]... 044] 2,489]........ .052 
ARIZ 0 N A — Counties and Cities 
MA 555s sc causes 26.1| 3.86] .019| 5.6 6,957| 1.71| .007 542 169 10,630 9,716| 1.69] .007} 1,735 .009 | 50 
Cochles. .......c000. 39.9] 5.90) .028| 11.7 24,914) 6.13) .026} 5,804) 4,037 42,267} 38,632} 6.70) .027) 3,302 .027 | 96 
Coconino............ 21.1) 3.12) .015| 6.8 17,254| 4.25] .018] 2,287 477 21,145) 19,275) 3.34] .014) 3,323 016 | 107 
Flagstaff.......... 8.3] 1.23] .006] 2.5 11,636] 2.86] .012} 1,283 * 9,154 8,367| 1.45] .006| 3,347|........ 008 | 133 
Gila................] 27.7] 4.09] .020] 7.9 18,455] 4.54) .019} 4,218 845 29,879, 27,137] 4.71) .019| 3,435 .019 | 95 
Graham............. 12.8] 1.89] .009) 3.1 8,903] 2.19] .009} 1,468 477 11,221} 10,256] 1.78} .007| 3,308 .008 | 89 
Greenlee............ 15.4) 2.28) .011| 4.0 6,308) 1.55) .007 899} 1,054 11,252} 10,284) 1.78} .007} 2,571 -008 | 73 
Maricopa............ 253.9/37.54| .182| 72.2] 170,582/41.99] .177| 36,563) 22,780 252,295}  230,598/40.00| .164) 3,194 172 | 9% 
Phoenix........... 108.0]15.97| .077| 33.9 | 129,924/31.98] .134] 18,284] 20,922 138,762}  126,829]22.00| .090] 3,741|........ 101 | 131 
Mohave............. 8.7| 1.28} .006| 2.9 10,021) 2.47] .010) 2,565} 1,760 13,319] 12,174) 2.11) .009| 4,198 009 | 150 
Navajo..............] 32.0] 4.73) .023| 7.8 16,121) 3.97] .017) 2,155 656 35,096 32,078! 5.56} .023} 4,113 .021 | 91 
Pima............... | 106.8/15.79| .076| 29.9 69,966|17.22| .073) 21,024] 8,367 107,114;  97,902|16.98} .069| 3,274 .072 | 95 
Tueson............ 52.0] 7.69} .037| 15.3 56,780/13.98| .059] 14,725] 8,298 72,420} 66,192]11.48] .047} 4,326]........ 049 | 132 
Pinal............... ] 51.6] 7.63] .037] 13.4 15,446] 3.80) .016) 3,768 547 30,624, 27,990] 4.86) .020/ 2,089} 17,232} .022| 59 
Santa Cruz.......... 9.4] 1.39} .007| 2.5 8,033] 1.98] .008} 1,600} 2,307 10,514 9,610] 1.67, .007| 3,844) 2,477] .007 | 100 
Yavapai aeekd 29.4] 4.35) .021) 9.2 18,675) 4.60) .019) 5,196) 1,681 28,897} 26,326) 4.57) .019] 2,862} 6,204) .019| 90 
Prescott.......... 10.0} 1.48] .007| 3.6 14,383] 3.54] .015| 2,327] 1,452 10,683 9,764] 1.69] .007| 2,712)........ .009 | 129 
Yuma............... ] 41.5] 6.14] .030] 11.8 14,645] 3.60) .015) 3,319] 1,353 26,484 24,516] 4.25) .017| 2,078) 13,284 019 | 63 
, eee 12.0] 1.77] .009} 3.5 9,248] 2.28] .010} 1,547) 1,263 13,477} 12,318] 2.14] .009] 3,519)........ .009 | 100 
a — _ ss ——— 
Total Above Cities. . 190.3/28.14) .136| 58.8]  221,971/54.64) .230] 38,166) 31,935 244,496)  223,470/38.76| .159) 3,801)........ .176 | 129 
State Total... tat eu. .484'187.8 1 406.280)... 421} 91,408! 46,510 630,737| 576,494|..... .409| 3,070! 154,567 .428 | 88 
ARI ZONA— Metropolitan County Areas —— 
Phoenix ssees..87 | 253.9].....] .182| 72.2]  170,582).....] .177| 36,563] 22,780] 8,050].......... | 252,295] 230,598].....| .164] 3,194]........ | .172|_ 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


——, 


A NEW SECTION . . . on our neighbor to the North has been included in the Survey 
of Buying Power for the first time this year. See page 454 for the Canadian Section. 
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SALES MANAGEMENT 


75 


fr 


CITY 


POPULATIONS 
(1940 CENSUS) 


© UNDER 50,000 


@ 50,000 TO 100,000 
@ 100,000 OR OVER 


MOUNTAIN STATES 


7 


mcr, 


MOHAVE 


CUCONINO 


ARIZONA 


NAVAJO 


APACHE 


= McKINLEY 


Cities shown are those having 


retail sales of $20,000,000 


or more in 1942. 


7, SANTA 
~, CRUZ 
~. 


VALENCIA 


(See also Montana, Idaho, Wyoming, Nevada, Utah, Colorado) 


SAN JUAN RIO ARRIBA TAOS COLFAX UNION . 
NEW MEXIC'0 
SANDOVAL| MORA HARDING 


BERNALILLO 
Albuquerque 


Arizona - New Mexico 


SANTA 
FE SAN MIGUEL 


GUADALUPE 


TORRANCE 


: DONA ANA 

! 

HINAl G 4 

tuSon COCHISE 1 ogre e 

! ere See 

! I 
y OES 

Counties shaded are those having SCALE OF MILES 
retail sales of $50,000,000 


or more in 1942. 


SOCORRO 


ty 50 100 


NEW MEXICO 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


Dona Ana........... 

. a 35.4 
Carlsbad. ......... 9.6 

ae 23.5 

Guadalupe........... 8.0 


eau 4.9 
OS 23.9 
aS 17.0 
.. ae 8.2 
Luna 


+92) .004) 1.4 1,725 
5.24) .022) 7.9 11,906 
5.95) .025) 9.2 18,636 
1.61] .007) 2.6 10,708 
3.95) .017) 6.1 11,261 
1.35) .006) 1.1 3,385 


82) .004) 1.4 3,885 
4.02) .017| 7.0 19,269 
2.86) .012) 5.4 13,566 
1.38} .006) 2.2 3,253 


17,095 


1,554 


5,097 


POPULATION RETAIL SALES—1946 a EFFECTIVE BUYING INCOME—1946 _— 

ESTIMATES , TISING 
1/1/47 SM ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 = Gross % |\Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 

Total lies Gross Net Dollars |} USA 

(in % 1% \ (in Dollas | % | % timate | Dollars Dollas | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of of Per thou- ten- | ket 

sands) | State] USA | sands)| thousands)| State) USA| Food | Mdse. | Drug (in thousands)| thousands)/ State} USA} Family | sands) | tial In- 

thousands) dex 

Bernalillo............ 91.8)15.43) .066) 25.3 62,381\21.40) .065) 11,700) 9,430) 3,130).......... 97,330 89,933/22.35) .064) 3,555) 2,879] .065 | 98 
Albuquerque....... 50.0) 8.40) .036) 15.2 56,844/19.50) .059| 10,444 ° ° 80,505 74,387|18.49) .053) 4,894)........ -051 | 142 
eS: 3.7} .62) .003) 1.0 830} .28) .001 569 bd 1,539 1,422; .35) .001) 1,422) 2,534) .001 | 33 
ee 36.6) 6.15] .026) 9.8 17,781) 6.10) .019) 3,525) 4,175 29,462 27,223) 6.75) .019| 2,778) 12,372] .020| 77 
ee 23.0) 3.87| .016| 6.4 15,450) 5.30) .016) 2,611) 4,160 23,705 21,903) 5.44) .016]} 3,422)........ .016 | 100 
ae 17.5) 2.94] .013) 4.6 11,353) 3.90) .012) 2,686 807 12,714 11,748) 2.92) .008) 2,554) 5,877] .010| 77 
ES 28.2) 4.74| .020| 7.6 19,229) 6.60) .020) 3,493) 3,079 32,920 30,418) 7.56) .022} 4,002) 9,165} .021 | 105 


23 ,432 BGT. ccccess 


3,035 2,003 


16,492 15,239) 3.79) .011) 1,929) 11,654] .013 | 59 
24,387 22,534) 5.60) .016) 2,449) 6,477] .019| 76 
11,249 10,394) 2.58) .008} 3,998)........ 

16,821 15,543) 3.86) .011) 2,548 

5,105 4,717| 1.17) .003) 4,288 


1,486 ° 1,716 

4,914 4,541| 1.13) .003) 3,244) 1 
25,693 23,740) 5.90) .017| 3,391 

21,076 19,474) 4.84) .014) 3,606)........ 
4,415 4,079) 1.01) .003) 1,854 


9,849 3,250 


mane vd 1) 5.06) . 4 15,041) 5.16) . 25,947 23,975| 5.96) .017| 3,425 

Sica 10.0) 1.68] .007) 2.7 11,814) 4.05) .012} 2,024 bd 11,207 10,355) 2.57) .007) 3,835)........ 
RS 9.1| 1.53} .007} 2.0 1,370] .47| .001 304 . 2,982) 2,755} .69| .002} 1,378] 2, .003 | 43 
Otero... Ere 13.11 2.201 .0091 3.4 5,295! 1.82! .005!| 1,694 242 8,437 7,796! 1.941 . 2,293' 3,361! .006! 67 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
MAY 10, 1947 


419 


The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT, 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES. 
SALE % 
ESTIMATES 597) - TISING 
1/1/47 ESTIMATES SALES , ESTIMATES CONTROLS 
| scan eS nas mi 
COUNTIES THREE STORE GROUPS| 1946 Gross | % (Qual- 
CITIES Fami- (in thousands of dollars) Farm | of | ity 
Total lies | st mille alte Gross Net Dollars | USA | of 
(in | % | % | (im | Dollars | % | % Dollars | % | % (in | Po- | Mare 
thou- | of | of | thou- (in of | of General (in of Per ten- | ket 
sands) | State) USA |sands)} thousands)| State) USA| Food | Mase. thousands)| State| USA| Family | sands) | tial | In. 
| dex 
a 1 8) 1.96) 008! 3.1 8,047| 2.76] .008| 1,945 588 10,158] 2.53) .007| 3,277] 5, 007 | 88 
Rio Arriba........... 23.7| 3.98) .017) 5.1 4,004| 1.37] .004) 1,098 46 5,629| 1.40} .004 1,104) 2,843] .007 41 
Roosevelt. ......... 15.8) 2.66 011) 4.0 6,928} 2.38) .007} 1,747) 1,153 8,953} 2.23} .006] 2,238) 9,065} .007, 64 
Sandoval............ 13.7 2.30) .010| 3.0 1,976} .68) .002 569 . 3,824] .95| .003} 1,275) 2,444] .004| 40 
| 
| 
San Juan............ 11.8) 1.98) .008) 2.6 4,755| 1.63| .005| 1,284 369 4,050| 1.01] .003} 1,558) 4,887] .005 63 
San Miguel.......... 26.6) 4.47) 019) 6.4 9,931) 3.41] .010| 2,884) 1,765 11,963} 2.97) .008} 1,869) 3,197] .011 | 58 
es ae 36.3) 6.10} .026| 9.2 19,777| 6.78 .020| 5,676) 1,649 28,986, 7.20) .021) 3,151) 1,935) .022 85 
Santa Fe.......... 25.0) 4.20} .018| 6.7 18,426] 6.32] .019 5,028 . 24,476| 6.08} .017| 3,653|........ .018 | 100 
re, ad 1.01) .004) 1.8 2,621) .90| .003 900 173 3,383) .84| .002| 1,879) 1, .003 | 75 
PNG i nacecucs 10.0 1.68} .007| 2.4 3,345| 1.15} .003 926 69 4,383| 1.09] .003} 1,826) 2, 004 | 57 
iissss sensaneick 16.7| 2.81] .012) 3.8 3,978] 1.36) .004 = 415 5,403| 1.34) 004] 1,422) 1,490) .006 | 50 
| 
Torrance............ 10.7; 1.80, .008} 2.6 2,871} .98) .003 503) 150 3,461, .86) .002) 1,331) 3, .004 | 50 
ae: 7.1] 1.19} .005) 1.9 4,583| 1.57, .005| 1,336 369 5,795| 1.44) .004) 3,050) 5,032] .005 | 100 
Valencia............. 20.8) 3.50! .015| 4.6 5,439| 1.87] .006 939} 1,003 7,482| 1.86} .005| 1,627) 2,843] .007| 47 
Total Above Cities....| 153.6 25.81) -110| 44.4] 143,903/49.36) .149 28,403 9,903 2,469 80,101] 197,663] 182,640/45.38, .130, 4,114)... | 132 | 120 
ee ee ee ee ee ee See Sees | —|—|_ — 
State Total.......... 595.0 426'151.1 | "291,506)..... .302| 65,278 33,668) 12,2761 156.0921 435,509! 402,410)... | 285! 2,663| 131.447 318 | 75 
BONO. ccnscossss 15.6/%5.88) .011| 4.9 12,879] 6.50| .013| 3,438 1,376 17,649] 16,255! 6.25| .012| 3,317 012 | 109 
Laramie........... 13.0] 4.90] .009] 3.9 12,067| 6.09] .013) 3,114] 1,376 16,082} 14,756] 5.68) .010| 3,784 O11 | 122 
Big Horn............ 10.6) 4.00) .008| 2.7 7,704) 3.89} .008| 2,076 766 10,331 9,515 3.66) .007} 3,524 .008 | 100 
Campbell............ 4.7| 1.77) .003| 1.5 3,540] 1.79| .004| 1,025 247 5,171 4,762| 1.83, .003| 3,175 .003 | 100 
Garben.............. 13.7) 5.16} .010| 4.3 12,526] 6.32) .013| 3,192 . 16,845} 15,514) 5.97| .011| 3,608 .012 | 120 
Converse............ 5.3) 2.00 .004| 1.6 4,799] 2.42) .005| 1,297 247 5,996 5,522| 2.12) .004) 3,451 .004 | 100 
Se 4.6) 1.73) .003| 1.3 1,823} .92) .002 558 * 3,828 3,526] 1.36] .003| 2,712 .003 | 100 
Fremont 13.4 5.05) .010| 3.8 9,938| 5.02} .010/ 2,426 623 13,588} 12,514] 4.81| .009| 3,293 .010 | 100 
Goshen............. 11.2] 4.22] .008} 2.9 6,316| 3.19} .006| 1,687 727 8,967 8,259] 3.18] .006| 2,848 .007 | 88 
Hot Springs 3.8] 1.43) .003} 1.3 3,117] 1.57} .003 908 260 4,621 4,256] 1.64) .003| 3,274 .003 | 100 
Johnson............. 3.8] 1.43] .003) 1.3 3,211) 1.62] .003 908 338 4,706 4,334| 1.67} .003} 3,334 -003 | 100 
Laramie............. 41.6/16.68 030) 12.2 30,695|15.50| .032) 7,125 * 57,200 52,681|20.26) .037| 4,318 -034 | 113 
Cheyenne 35.0)13.19| .025| 10.3 28,711|14.50} .030} 6,412) 4,070 52,875 48,698|18.73| .034| 4,728 031 | 124 
i 8.5| 3.20) .006| 2.1 5,963| 3.01) .006| 1,181 350 9,750 8,980| 3.45| .006| 4,276 006 | 100 
Natrona............. 28.4/10.71| .020| 8.9 24,523/12.38| .025| 4,878 . 29,217; 26,909|10.35| .019) 3,023 021 | 105 
Casper............ 26.5| 9.99} .019| 8.7 22,723/11.47| .023| 4,528} 2,790 27,843}  25,644| 9.86] .018] 2,948 .019 | 100 
Niobrara............ 4.7| 1.77| .003) 1.4 4,458] 2.25| .005| 1,025 208 5,763 5,308| 2.04) .004| 3,791 -004 | 133 
cists ecavadaal 21.1| 7.95} .015! 6.0 9,186] 4.64) .010| 1,687 727 14,064] 12,953] 4.98) .009] 2,159 o11| 73 
Se 7.6| 2.86) .005| 2.2 5,422) 2.74) .006| 1,259 610 7,836 7,217| 2.77, .005| 3,280 .005 | 100 
Sheridan............ 23.2| 8.75| .017| 7.0 16,690] 8.43] .017, 4,061) 2,621 23,792,  21,912| 8.43) .015| 3,130 016 | 94 
Sheridan.......... 15.5| 5.85] .011| 4.8 14,867] 7.51| .015} 3,322] 2,621 17,733| 16,332] 6.28} .012| 3,403 013 | 118 
Sublette............. 2.3} .87| 002} .7 1,623] .82| .002|........ * 2,421 2,230| .86| .002| 3,186 002 | 100 
Sweetwater.......... 22.6| 8.52) .016| 6.7 16,654, 8.41) 017) 4,593) 1,103 21,815} 20,092) 7.73) .014) 2,999 015 - 
Rock Springs. . 12.5) 4.71) .009| 3.8 11,585] 5.85| .012} 2,971 882 16,242) 14,959] 5.75] .011| 3,937 ou | 12 
ila 1.9] .72| .001) 45 2,199) 1.11} .002) «571 . 1,343 1,237) .48| .001) 2,474 ad tas 
| 
ero 7.5) 2.83| .005| 2.0 5,528) 2.79} .006| 1,466 350 7,074 6,515] 2.50} .005| 3,258 .005 | - 
Washakie........... 4.8| 1.81) .004) 1.2 4,787| 2.42) .005| 1,090 260 AREER? 5,097 4,694| 1.80| .003} 3,912 004 | oo 
Weston............. 4.21 1.58 .003) 1.2 3,387| 1.71| .004 960 208 ERATE. 5,002 4,607| 1.77| .003} 3,839 -003 
Yellowstone National | | 
Park (Part)........ .2} .08 A 1,094) 55) .001 ° | * | a eee 254) 234, .09)..... 2,340 neajonnee 
etnitniiies SS eke ee Pe SR Se 2a ae a ee — 
Total Above Cities... 102. 5 38.64) 073) 31.5 89, 963 45.42) .093| 20,347] 11,739) 4, 57,10 130,775 ce .085| 3,822 085 rod 
State Total..........' 265.3)... | 190 77.8 198,062'.....' .206 47,515! 18,647 8, 350! 90, 864! 282,330! 260,026'.....' .184' 3,342! 109,648" .192 | 101 


*Withheld to avoid disclosure. 
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FOR THE BENEFIT OF ALL we've tried to give you the information needed to understand 
the figures in the Survey of Buying Power. So if you are confused or in doubt as to the 
sources of our figures, please run through the introduction beginning on page 19, again. 
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SALES MANAGEMENT 


—- se 


MOUNTAIN STATES 


jrsvoe waco . : Nevada - Utah - Colorado 


iN E y A D4 BOX ELDER 


(See also Montana, Idaho, Wyoming, Arizona, New Mexico) 


PERSHING 


* TOOELE mit |DaggeT T morFAT 
oucnesne|"*™ | Ff Q L 
. 


J 

: | ’ 

1 =e \ 

CHURCHILL EUREKA \ WHITE PINE Trio BLANCO a | H 


KIT CARSON s 


3 MILLARD 


\ KAM 


ON oe EL PASO CHEYENNE 
SEVIER GUNNISON 2 v rad wooun 
p \ 
BEAVER » sate (" WAYNE MONTROSE ca 
IRON GARFIELD SAN MIGUEL \2 
DOLORES san 


= 
awa 
my, 


MONTEZUMA/< 
WASHINGTON cones a 
fu PLATA |ARCHULET beeen mees 


Cities shown are those having CF ne 
(1940 CENSUS) 
retail sales of $20,000,000 


in 1942 O UNDER 50,000 
or more in . @ 50,000 TO 100,000 


@ 100,000 OR OVER 


Counties shaded are those having 
retail sales of $50,000,000 


SCALE OF MILES 
or more in 1942, 


50 100° = 150 ‘ 
Prepared by CHARTMAKERS - Mew Yor 


The “SM’ symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 7 EFFECTIVE BUYING INCOME—1946 


ESTIMATES 
1/1/47 CyD ESTIMATES GyD eSTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dollars) 


Net 
Estimate | Dollars Dollars 
Genera Dollars (in (in 
Mdse. | Drug (in thousands) | thousands)! State 
thousands) 


496 7,143) 3.86) . 
1,100 45,355/24.50) . 
° 28,844 


8288: 


28828 83! 


8 


White Pine 
Ely : i E ; 4 y 7,433 


Total Above Cities.... .6/34.10] . ; -85) . 17,617 90,998 
State Total 10000! . : : 34,594 a 67,962] 215,251! 185,116 - 131) 
*Withheld to avoid disclosure. 
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223% 
n © 


lg\s28e 88888 8883: 
$3388 


140 
Before using these figures, see explanation page 19. 
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BY Wanagimtnt 


PACIFIC STATES 


California 


(See also Washington, Oregon) 


Cities shown are those having 


hy retail sales of $20,000,000 
MONO s 
TUO- iy 


LUMNE 


or more in 1942. 


Counties shaded are those having 
retail sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 
(1940 CENSUS) 


UNDER 50,000 


Oo 
@ 50,000 TO 100,000 
@ 100,000 OR OVER 


e Beverly 
Santa Barbara Hills 
Santa Monica@a 

i ie 


SCALE OF MILES untingfon 


’ 
0 50 100 150 


Prepared by CHARTMAKERS -New Yor 


Pacific States 
CALIFOR N | A The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 =a EFFECTIVE BUYING INCOME—1946 snes 

ESTIMATES yD TISING 
1/1/47 ESTIMATES SALES CyD ESTIMATES CONTROLS 
COUNTIES f THREE STORE GROUPS 1946 Gross % ‘Quat- 
CITIES Fami- (in thousands of dollars) GYD Farm of ity 

Total; |g | ties See eee. Gross Net Dollars | USA | of 
(in 7, | % | (in | Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 

sands) | State! USA | sands)/ thousands) State} USA| Food | Mdse. | Drug (in thousands)| thousands)| State} USA | Family | sands) | tial In- 

ae ! thousands) | dex 
IN ¢caecadenne 744.6) 8.10 -533) 251.0] 925,307/10.53) .959) 217,486) 182,515) 30,156).......... 1,255,150) 1,071,898) 9.29) .760) 4,271 35,505) .774 | 145 
Oakland........... 400.9) 4.36) .287| 140.3 568,108) 6.47) .589) 147,438] 148,524) 21,013 340,860) 782 ,535 668,285) 5.79) .474 5 leer 471 | 164 
Berkeley.......... 100.0) 1.09) .072| 33.7 103 , 226) 1.18 107 31,653) 12,352 5,850 24,698 195 ,442 166,907) 1.45) .118 4,953)....... 106 | 147 
Alameda.......... 89.9) .98) .064) 29.2 26,316; .30 -027) 10,657 1,235 1,662 6,360] 120,627 103,015} .89) .073 eo 057 | 89 
San Leandro....... 22.9) -25| .016 6.7 11,402} .13 012} 4,045 1,020 568} 4,380 34,145 29,160) .25) .021 Cb ee 017 | 106 
Hayward eS ire 8.2) -09) 006} 2.5 22,050} .25| .023] 4,680] 1,782 643 8,326 14,629 12,493} .11| .009} 4,997)....... 013 | 217 
ae ” ee Say ee SA ts Ce: SR Sees Ca 183 Ss 1,560) 323}... . 
ee 7.2} .08) .005) 2.5 8,089; .09 - 008) 2,284) 153 ok ae ee 10,903 9,312} .08| .007| 3,725) 3,432] .007 140 
Butte Sioicmandeamual 49.7) .54) p< 16.8 41,094 .47 -043) 12,393 Game 1,060.......... 58,197 49,700} .43) .035 2,958) 25,488} .037 | 106 
Chico.........:... 12.0 13) 009 4.0] 22,395 25| 023] 4,844) 3,430) 645 4,776] 19,626, 16,761] .14] .012| 4,190)........ .015 | 167 
SS 5.7) .06) 004) 2.2) 11,251) .13) .012} 3,823) 1,687 304)... 4,924 4,205} .04) .003} 1,911]........ .006 | 150 
Calaveras........... 7.3) .08) . 2.6 6,620; .08 .007, 1,983 056) ES 8,955 7,648} .07| .005} 2,942) 3,497] .006 | 120 


aie calnabilahas gg! | 2,296} 920 cee 13,402 10) . 

Contra Costa......... 235.6) 2.56) .169) 71.4) 81,419] 93) .084| 25,220, 8,101, 2,885)........] 158,692) 135,523] 1.18| .096, 1,898, 23,777) .107 | 63 
Richmond......... 93.7| 1.02) .067| 29.4) 46,518] 53) 048 18,608) 3,165] 1,814 9,553] 95,247] 88,713] .78| .063) 3,017|........ 059 | 88 
Pittsburg....... +++] 10.8) .12) 008) 3.1) 10,350) .12} O11] 2,488} 2,007] - 438) 4,968] 10,128] 8,503] .07| .006| 2,743]... 008 | 100 
Martines.......... 12.5) 14) 009) 4.1] 11,179.13) .012) 3065 1,520] 548 1,711 8,955 7,648] .07| .005| 1,865|....... 008 | 89 

Del Norte........... 4.0) 04) 003) 1.5] 4,465) 05 005) 1,262) 195,122)... 5,889, 5,029) .04) .004) 3,353] 1,592) .004 153 

El Dorado........... 11.4) .12) 008) 4.2) 10,801) .12| .011 4,315) * - ee 14,265) 12,182} .11| .009| 2,900} 5,530} .009 113 

Fresno. ...........+. 219.5) 2.39) .157| 64.4) 205,477 2.35| .213 48,533) 24,355) 6,626)......... 285,346, 243,685| 2.11| .173| 3.784| 159,889) .182 116 
Fresno............ 63.7) .69) .046) 19.3] 142,515] 1.62) .148| 25,075) 18,153] 4,559] 157,857] 105,513] 90,108] .78| .064| 4,669|........ 086 | 197 

Glenn............... 1 12.5! 14) .009) 3.81 11,748.13! .012'  2,9211 = 669! Ss gad. 15,595! 13,318 .12| .009! 3,505! 20,668! .c10 1! 


19 


Before using these figures, see explanation page + 
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*Withheld to avoid disclosure. 


ee atneeraaee a 


without on-the-spot radio 


Why? Because the Beeline market—California’s 
great central valleys plus the neighboring Reno 
sector—is almost completely surrounded by high 
mountains. So ou(side radio stations just can’t get 
in there with a strong enough signal to sell. 

Only with on-the-spot radio can you catch the 
ear of prosperous Beeline people, whose total 
retail purchases annually run nearly as high as 
all of Florida’s.+ 


The five BEELINE stations are located right in 
the Beeline’s major selling centers. Together, 
these stations deliver by far the best available 
radio coverage of this whole bonanza market. 
Furthermore, each is the favorite station in its 
own bailiwick. KOH, Reno, for example, has 
by far the major share of the local audience 
day and night. Buy the BEELINE stations the 
way you want—as a group or individually. 


‘Sales Management’s 1946 Copyrighted Survey 


SACRAMENTO, CALIFORNIA PAUL H. RAYMER CO., National Representative 
KFBK KOH KERN KWG KMJ 
Sacramento (ABC) Reno (NBC) Bakersfield (CBS) Fresno (NBC) 


10,000 watts 1530 kc. 1000 watts -630kc. 1000 watts 1410 ke. 


Its impossible 


mnt 
Se 


CP You cant cover California’s Bonanza Beeline 


MCCLATCHY BROADCASTING COMPANY 


Stockton (ABC) 
250 watts 1230kc. 5000 watts 580 kc. 


(0, 1947 


Se 
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Pasadena 1946 RETAIL SALES .. $145,063,000 " 
” 1946 FOOD SALES ... $ 28,251,000 
- 1946 GENERAL MDSE 
SALES $ 21,235,000 
1946 DRUG SALES ... $ 4,986,000 


1946 EFFECTIVE BUY- 
ING INCOME ... $214,274,000 


1946 PER FAMILY 
EFFECTIVE BUY- 


; ING INCOME ... 4, 
BULLOCK’S PASADENA—will be one of Pasadena’s ° _ 
largest complete stores—3 floors—Frontage 967 feet— | Figures from Sales Management—1947 

Depth 380 feet—Total area 8.5 acres—Store building Survey of Buying Power 

290,000 square feet—On site car parking 580 cars. 


Represented Nationally by Williams, Lawrence & Cresmer Co. 
New York Chicago Detroit San Francisco Los Angeles 


CALIFORNIA-— (Continued) tive estimates by SALES: MANAGEMENT, 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
1/1/47 JM ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | | | | 
COUNTIES THREE STORE GROUPS 1946 | %  |\Qual- 
CITIES i (in thousands of dollars) | | of ity 

i Gross Net USA | of 
Dollars | % ( Estimate | Dollars | Dollars | % | % | (i Po- | Mar- 
(in of General Dollars (in (in of | of ten- | ket 
thousands) | State Food | Mdse. (in thousands) | thousands) | State) USA tial | In- 
thousands) | dex 


Humboldt a ‘ ° 46,435; .53) . 11,961 6,874 51,816) .45) . 2,911 041 | 
, cecceesecs 21. ° P ° 27,819) . -028 7,441 5,229 22,978) . a 2.946 021 | 
Imperial y , ‘ J , é 13,776, 5,787 54,573) . r 3,955 042 
Brawley 2.9) . , ‘ é J 3,197 1,534 15,633) . . 4,467 O11 
E] Centro. . , , J , y ‘ é 3,354 2,859 11,462) . d 3,473 012 | 
2,957 627 10,752) . F 1,605 .010 
34,524) 19,075 154,876) 1. 4 3,247 .120 | 
14,293) 14,753 41,108) . ° 3,991 045 
2,152 1,046 5,828 4,977) . J 4,148 .006 


8,186} 3,123 37,445 31,978) . ° 2,733 
3,690} 2,580 11,351 9,694) .08) . 2,551 
2,212 139 9,138 7,804; .07| . 2,517 
3,835 878 17,149 14,645) .13) . 2,569 


Los Angeles. b . 1211.9] 3,576 ,360/40.70 s 780,617| 570,558) 122,429 5,710,350) 4,876,639)42.25 4,024 
Los Angeles........ }1,805. ° 657.3] 2,165 446/24. : 444 345) 422,416) 74,602] 3,594,219] 3,325,118 24.60 4,320 
Long Beach 241. 62) . 87.7] 315,622) 3.59) . 66,753) 49,355) 10,575 98,793} 461,056 3.41] . 4,490 
Glendale if 5. J -069; 31.4 125,321) 1. et: 29,505; 18,163) 3,825 39,729 of 5,046 
Pasadena.......... 98. J 35.8] * 145,063) 1. : 28,251) 21,235 4,986) 43,177 , . 4,873 
Santa Monica..... 7. . , 24.6 85,843) . -089} 18,112) 9,297) 3,572 ‘ é 3,777 
Burbank ea : ‘ -039} 16.9 31,387) . . 05 7,984 1,640 930) é d 3,226 
Alhambra....... 0) - 14.3 56,917) . F 14,775) 4,887 1,932 7 1,582 
South Gate. .... 5.0] . J 13.5 20,080) .23) .0% 9,534 200 659 i 3,301 
Inglewood 37.9) . d 11.9 37,325) . - 038 8,747; 4,192 1,960 r 4,102 
Belvedere. ....... 37. 4 -0% 9.2 15,660) . e 5,967 1,564 341 “ J 4,468 
Beverly Hills..... 28. -0: 8.8 89,161) 1. .092| 17,081 1,438} 3,819 J 8,320 
Huntington Park... ‘ d 11.5 63,388) . 066 8,574) 11,536 1,858 J -041 4,999 
Pomona é 32. F 36,193! .41! . 7,750| 4,431 1,264 24,405 é 49,394 .43! .035! 4,490 


Before using these figures, see explanation page 19. 


™ SALES MANAGEMENT 


61,500 retailers classified and 
routed. 


428 shopping centers and 
shopping streets located. 


Sales managers’ maps of the 
Los Angeles jobbing territory. 


48 city sales division maps 
for market visualization. 


Air-view perspective map of 
the Los Angeles retail market. 


Sales managers’ maps of the 
suburban area. 


* This market of 5,144,000 people who buy vast quantities of 

all the things that are grown, mined or manufactured 

is worthy of the most intensive, scientific and efficient cultivation. 

No matter what you are offering for sale... 

any type of goods or service, the pattern contained in the Sales 

Operating Control offers an invaluable operating aid to any sales executive 
, interested in selling to this profitable market. Built by the 
Los Angeles Examiner, Sales Operating is the 

means by which you can plan your sales energy most efficiently and 


effectively in the Los Angeles and Southern California. market. 


los Aageles Cranner 


4 HEARST NEWSPAPER + REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE + OFFICES 1N PRINCIPAL CITIES 


MAY 


10, 1947 


Sunset .. the magazine of Western Living...has a new survey for you 
What’s new in Western Home Planning— 


A FEW GENERAL FACTS ABOUT 
THESE SUNSET FAMILIES 


82.5% own their own homes now 
41.0% plan home additions 
36.2% plan home remodeling 
34.5% plan to build new homes 
4.4% plan to buy new homes 


Future home expenditure plans 
of 300,000 influential Sunset families ciptialiey tials ts te te 

A : , , , : y 
§ “~~ yee basic sou wee material to help oa for figures that pinpoint top purchasing 
Paci fie Coast marketin g power on the Pacific Coast 


¢ Exactly WHAT building, remodeling, 


To get your copy of this survey contact your nearest Sunset office 


A.B. McClanahan Sidney C. Warden Charles Dorr 
295 Madison Ave. 30 No. LaSalle St. Old South Bldg. 
New York 17, N.Y. Chicago 2, Ill. Boston 8, Mass. 
Phone: Lexington 2-1234 Phone: Central 2757 Phone: Liberty 6684 
Byron Dawson Waldo E. Fellows Allen K. Reasoner 
1339 Wilshire Blvd. 714 Stephenson Bldg. 576 Sacramento St. 
Los Angeles 14, Calif. Detroit 2, Mich. San Francisco 11, Calif. 
Phone: Fairfax 8093-8094 Phone: Madison 8217 Phone: Douglas 4306 
CALIFORNIA— (Continued) ive estimates by SALES MANAGEMENT, 
POPULATION RETAIL SALES—1946 — EFFECTIVE BUYING INCOME—1946 bs 
TISING 
wee xD ESTIMATES SALES GYD ESTIMATES CONTROLS 
| | | 
COUNTIES THREE STORE GROUPS 1946 | Gross % \Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies han hes aati Gross Net Dollars | USA | of 
(in %\ %\ (in Dollars | % | % mate | Dollars Dollas | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of of Per thou- | ten- | ket 
sands) | State| USA | sands)| thousands)| State} USA| Food | Mdse. | Drug is L thousands) | thousands) | State ~~ Family | sands) | tial A 
qe —— | —_—_ ———— ———————— EE = —E —— 
Compton......c.0- 23.5) .26) .017 7.1 24,850} .28) .026 6,102 1,312 981 2,644 36,875 31,491} .27 .022| 4,435) siniciia a .022 129 
 ccnddbawes 20.1) .22) .014 6.7 26,161} .30) .027 6,632 3,077 7 10,395 33 ,609 28,702) .25 -020) ae 021 | 150 
Monrovia......... 16.0} .17| .011 5.4 14,239} .16) .015) 4,241 1,820 536 7,024 27,172 23,205; .20) .016) 3,297)....... .015 | 136 
Redondo Beach. ... 17.0} .18) .012 5.9 11,824) .13) .012 2,262 631 355 2,74 25 ,023 21,370} .18| .015 3,622) ee 014 | 117 
Culver City........ 12.4) .13) .009) 3.9 16,536} .19) .017 2,691 502 434 6 CO 19 ,682 16,808; .15) .012 4,310)...... 013 | 144 
San Fernando...... 11.3} .12) .008 3.3 16,245) .18) .017 3,939 1,693 613 31,708} 13,159 11,238; .10) .008 Se O11 138 
El Monte.......... 6.7; .07| .005 2.0 12,231} .14| .013 2,964 588 eee 7,172 6,125} .05) .004 3,063}....... .007 | 140 
Es 31.1) .34|) .022) 8.6 17,740| .20) .018 5,037 1,338 Se! 26,936 23,003; .20) .016 2,675; 38,883] .018 | 82 
SS 9.0) .10} .006) 2.5 10,931} .12) .011 2,765 a ° 2,707 7,615 6,503) .06) .005 _< e 007 | 117 
| 
SE 72.8} .79) .052) 24.6 44,872) .51) .046) 14,918) 4,504 = Sa aeee 64 ,238 54,859} .48) .039) 2,230) 16,268) .044 85 
San Rafael........ 11.4 12] .008 3.7 22,312} .25| .023 5,481 3,444 523 9,744 13,991 11,948} .10) .008 ct ae 013 163 
Mariposa............ 3.5) .04) .003 1.4 3,932} .04) .004 a Lees 5,523 4,717) .04) .003} 3,369) 2,33 .003 | 100 
Mendocino. ......... 27.9} .30| .020) 9.7 20,358} .23) .021 5,602} 2,803 ee 28 ,002 23,914) .21| .017| 2,465) 14,761] .019 | 95 
hs 0: vbanwedmbte 61.0). .66) .044| 17 39,922} .45) .041) 10,362) 4,308 2 eee 56,360 48,131} .42) .034 2,689) 55,624) .038 86 
Merced. 18.5 20) .013 6.0 22,501 26) .023 5,061 3,570 706 5g 13,240 11,307} .10} .008 Bic ovsners 013 | 100 
Modoc 16.3) .18) .012) 65.3 5,838) .07) .006| 2,068 251 ME nas wanes 9,757 8,332} .07| .006) 1,572) 11,501) .007 | 58 
ened erties 1,0) .01} .001 4 1,019} .01) .001 gS Eee Se 1,381 1,179} .01) .001 -001 | 100 
Monterey........... 100.4| 1.09) .072| 31. 81,940} .93| .085| 19,726) 9,705, 2,958).......... 108,303} 92,491] .80| .066 073 | 101 
RES 13.5} .15| .010} 4.3] 33,764) .39] .035| 5,085] 3,695] 1,242) 35,911] 22,966] 19,613] .17| .014 020 | 200 
Monterey... . | 11.4] .12} .008} 3.7 18,025} .21] .019} 4,051) 2,705 eee: 13,037; 11,134) .10] .008 G11 | 138 
Napa... ........cee. | 34.5} .38] 025] 12.1] 27,049) .31] .028 6,768] 3,528] 901)... 37,130] 31,708] *.27| .022 024 | %6 
SONG ss ich wbiiauid 13.0} .14| 009) 4.6 19,896} .23) .021} 4,448) 3,291 743 6,232] 20,824 17,784) .15| .013 O15 | 16% 
Nevada 16.1; .18) .012) 5 14 867) .18) .014) 6,671 1,199 ES 19,646 16,778) .15) .012 013 | 108 
Grass Valley....... 6.5} .07| .005} 2.1) 10,647; .12] .011| 3,246] 1,046 3 5,338] 7,117 6,078} .05| .004 .006 | 120 
I, ccncuhecehwes 164.1) 1.78) .118) 53.3] 158,064) 1.80) .163) 40,673) 18,751 tee 210,163} 179,479) 1.55) .127 136 | 115 
Santa Ana......... 38.0) .41] .027) 12.8 58, 250 66; .060} 11,609 9,661 2,85: a1, 007 65 ,065 55,566} .48] .039 043 | 159 
Ansheim.......... 12.71 .141 009} 4.11 14,901] .17] .0161 3,690) 2,236 432] 15, 18,402! 15,715! .14] .011| 3, | -012 | 135 
“Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


<8 SALES MANAGEMENT 


THOMAS S.LEE, President 

LEWIS ALLEN WEISS, Vice-Pres. & Gen. Mgr. 
SYDNEY GAYNOR, General Sales Manager 
5515 MELROSE AVE., HOLLYWOOD 38,CAL. 


D Oo ew ZL & E Represented Nationally by John Blair & Co. 


BROADCASTING SYSTEM 


MAY 10, 1947 


SENN DIEGO smerias new getty meres 6 


47% above National average... 23% above State average 


San Diego’s diversified prosperity continues to make this great, new 
metropolitan market an objective in any national sales campaign. The 
San Diego Union and Tribune-Sun offer the only concentrated adver- 
tising approach to metropolitan San Diego! Ask our Representatives. a 


c 
JUST ONE “BUY” REACHES THIS RICH SO. CALIFORNIA AREA’ “.f\-% : \ 
SAN DIEGO UNION °2-¢ TRIBUNE-SUN ‘Tats 


REPRESENTED NATIONALLY BY 


@ WEST-HOLLIDAY CO., Inc. NEW YORK « CHICAGO + DENVER * SEATTLE » PORTLAND * SAN FRANCISCO « LOS ANGELES @ —™ a 
The “SM’’ symbols mark original, exclu- 
c ALI F ) R N L A — (Continued) _ 7 ~_ sive estimates by SALES: MANAGEMENT 
POPULATION RETAIL SALES—1946 we EFFECTIVE BUYING INCOME—1946 1m. 
r SM) ESTIMATES GD « 6D TIsi 
1/1/47 ESTIMATES SALES ESTIMATES CONTROLS 
; j ; ; 
COUNTIES | } THREE STORE GROUPS 1946 Gross %  \Qual- 
CITIES — Fami- (in thousands of dollars) SM) Farm | of | ity 
Total lies La Stl Bit Gross Net Dollars | USA | of 
(in % % (in Dollars | % % ] Estimate — — %\1% (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars of | of Per thou- | ten- | ket 
sands) | State) USA | sands)| thousands) State} USA| Food Mdse. Drug (in — on ..APws State USA! Family | sands) tial | In- 
| thousands) | | dex 
San Diego........... 560.6) 6.10) .402) 196.2] 528,254) 6.01) .548) 142,556) 95,254) 23,250].......... 902, 407/ 770,656) 6.68) .547, 3,928) 48,512) .518 | 129 
San Diego......... 362.7) 3.95 .260) 132 0 405,533) 4.62) .420) 106,716) 85,035 17335 154, 639) 698,364, 596,403) 5.17) .423 eee .390 | 150 
San Francisco........ | 827.4) 9.00] .593) 301.2] 1,000, 250/11.39/1.036) 210,352) 175,536) 34,752].......... 1,600,150 1,366,528,11.84) .969| 4,537) 3,723] .914 | 154 
San Franvisco...... 827.4) 9.00) .593) 301.2] 1,000,250/11.39/1.036) 210,352) 175,536) 34,752] 3,851,942 1,600, 150) 1,366,528/11.84| .969 5 Prerrr .914 | 154 
San Joaquin......... 160.9) 1.75| .115| 54.2] 163,471| 1.86] .169| 31,752) 15,544) 3,935]......... 235,367; 201,003 1.74) .143| 3,709] 107,600) .145 | 126 
Stockton.......... 58.9 . 64 -042) 18.5 100,373; 1.14) .104| 19,653) 12,134 2,844 95,575 102,615) 87 , 633) -76) .062 Gi ecsiaaes -O71 | 169 
a ee 13.1; .14| .009 4.1 18,683) .21| .019 5,022 1,655 552) 8,109 18,502 15,801) .14) .011 i re .O13 | 144 
San Luis Obispo. . AEE: 45.3) .49| .032| 15.3) 35,066) .40) .036) 8,667) 4,448) 1,023].......... 46 ,897 40,050) .35| .028| 2,618] 29,393] .031 | 97 
San Luis Obispo.... 11.7] .13] .008 3.8 17,883) .20) .018 3,751 3,360 536 5,491 eas 15,469) .13) .011 FE .012 | 150 
San Mateo.......... | 156.6! 1.70) .112| 49.2 102,884! 1.17} .107| 35,245) 8,283, 3,323].......... 153,311, 130,928) 1.13) .093) 2,661/ 18,774) .101 | 90 
San Mateo....... 26.8] .29| .019 8.1 19,766) .22) .020 7,729 2,942) 621 1,392 28 , 083) 23,983} .21) .017 2,961)........] .018 | 95 
Redwood City..... 14.7) -16) .011 4.5 16,994) .19) .018 5,289 2,733) 523 7,560) 21,697) 18,529) .16) .013 CS a O14 | 127 
Burlingame........ 17 4; .19| .012 5.3 27,854) .32| .029 9,136 1,841) 1,108 3, 282 30,500) 26,047) .23) .018 ee .020 | 167 
Santa Barbara....... 04.9 92) .061) 27.6) 90,137) 1.03) .093) 22,854) 6,243) 3,025).......... 143,463. 122,517) 1.06) .087| 4,439) 37,097} .084 138 
Santa Barbara..... | 38.4! .42| 028] 13.5] 55,276] .63] .057] 14,903} 4,533] 1,967] 30,075]  75,437| 64,423] .56] .046) 4,772I-....... 046 | 164 
Santa Maria....... 10.1) -11| .007 2.0 17,764] .20} .018 4,112 1,501 502 9,961 14,212 12,137; .11|} .009 eee O11 | 157 
Santa Clara..... ... 218.7) 2.38) .157| 71.1} 212,531| 2.42) .220| 52,643) 27,153 co cawieeeed 363,433} 310,372) 2.69) .220| 4,365) 67,631} .207 | 132 
San Jose.......... 84.0} 91} .060) 28.3 150,653) 1.71] .156| 29,156) 21,454 4,652 60,137 153 ,562 131,142) 1.14) .093 a 105 | 175 
Pale Ate... cc00: 18.3) -20} .013 5.9 34.752) .40) .036 6,775 3,507 1,864 31,799 42,025 35,889) .31|) .025 ee .026 | 200 
Santa Cruz......... ~ -54| .035) 17.9 51,279) .58) .053) 13,007} 6,107, 1,753}].......... 68,000 56,057; .49) .040} 3,132) 15,321) .043 | 123 
Santa Cruz...... 17.7; 19} .013 7.0 26.042) .30 -027| 6,299 ° 1,010 6,922 33,617 28,709} .25| .020 St .021 | 162 
Watecnvile 12 8| -14| .009 42 18,108; .21) .019 3,895 3,082 621 11,660 15,016 12,824) .11} .009 0 ee 012 | 133 
aoa: en a 31.1) -34| .022| 10.5 32,165) .37| .033| 7,609) 3,514 ee 42,379 36,192) .31| .026) 3,447| 6,875} .027 | 123 
Redding.......... 11.0) .12] .008 x 24,716} .28} .026 5,085] 3,193} ae 14,580} 12,743] .11] .009| 3,444]........ 013 | 163 
Sierra... - 2.0) -02| .001) 8 2,144) .02| .002 Mis pdtnaes SE SAP eRe: 3,158 2,697; .02) .002) 3,371) 1,054] .002 | 200 


Withheld to avoid disclosure. Before using these figures, see explanation page 19. 


KTMS 


Santa Barbara 


ADVERTISING PAYS IN THIS RICH MARKET! 


NEWS-PRESS ~=< ol 
jee = A 
Te) 


Morning - Evening - Sunday 


Greatest Family 
Buying Potential! 


Santa Maria 


: In Effective Buying 
First Income Per Family ~— he 


The Storke Stations 


i- ies 
First In Sales Management’s Cover the Tri Count 


Suality of Market Among all 10 counties of Southern California in 1946—Santa Barbara area W® 


first in these two surveys! Santa Barbara’s rich market, 100 miles from metrop: ol- 
itan influence, and standing apart, demands individual and intensive merchandising 


One Newspaper and Its Two Affiliated Basic ABC Radio Stations Cover This Field! 


436 SALES MANAGEMENT 


7 out of 10 Northern California 
Radio Families 7 
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ONE COLUMBIA STATION SERVES THEM ALL! 


Of the 837,000 families living in KQW’s primary listen- 
ing area, 96.8% are radio families — that’s 6% above 
the national average. 


And these same families total 72% of all Northern 
California’s radio families. 


KQW serves these prosperous, radio-minded families 
exclusively for Columbia—and delivers them at less cost. 


Pacific Agricultural Foundation, Ltd 
San Jose, California 


740 on your dial 


“ten Francisco Studios 
Palace Hotel 


EXCLUSIVELY ¥° 
Delivers the Columbia 14 County 
San Francisco-Oakland Bay Market! 


Rep ted Nationally by Edward Petry & Co. Inc. 
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The “SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


POPULATION WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
SALE ADVER- 


ESTIMATES TISING 
1/1/47 yD ESTIMATES SALES SM ESTIMATES CONTROLS 


COUNTIES | THREE STORE GROUPS 1946 
CITIES Fami- (in thousands of dollars) 
Total lies ’ Net 

(in % | % | (in Dollars | % ‘ Estimate | Dollars | Dollars 
thou- | of | of | thou- (in of | General Dollars 


sands) | State USA | sands)| thousands) | State | Food | Mdse. | Drug 


(in (in of 
(in thousands) | thousands) | State 
thousands) ; 


Siskiyou ake 39.8) .43) . s ‘ P 33,932 25] . 
Solano.............. | 192.7] 1.28) . 991! .56| . 92,637 
Vallejo 2.§ | .031) . ,884) .33] . 2) f 9 40 ,562 
Sonoma....... 3 P J q ,664| .96| . J nes 110,709 
Santa Rosa... . 9} .16] . 5. , .35] . 38: 20,865 
Petaluma....... 6} .10) . ; , 28) . 14,915 
Stanislaus 0} .97) . ‘ 93] . 107,074 
Modesto 
Turlock 


Sutter... 
Tehama Pom: 
Trinity... .. 
Tulare. .... 
Visalia. . 
Tulare 
Porterville 
Tuolumne 


Ventura 
Ventura 
Oxnard 


-6 .22) .015 ‘ d . 
Marysville........ , -09| .006 s . , : , Gg § -09) . ‘ 3, -010 | 166 


7 Weert ss K » ere sa Na ity | 
Total Above Cities... t— vensea De 2006.9} 7,208 ,786/82.06/7. 10,159,058) 8,683, 791|75.25 
| ae 
9 


6.158) 6.143 | 149 


191.8 nih \6.583 \ " 11,542,489'.....'8.187' 3,771'1992,074 8.141 | 124 


CALI FORN | A— Metropolitan County Areas 


State Total 


Fresno........... ....| 157] 64.4) 205,477|.....| .213| 48,533] 24,355] 6,6 285,346] 243,685)... 784) 182 | 118 
Los Angeles... .8).....|2.693|1265.2] 3,734,424)... .|3.869| 821,290) 589,309) 129,013 5,920,513 5,056,118)... 3. | 3.492 | 130 
5) 190,153)... 30,453, 8,2 355, 125 215} 4, .199 | 121 
San Diego . ‘ -2)  528,254).....| . 556 902,407 ee F 518 | 129 
San Francisco- | 
Oakland ...... [- * 6] 2,204,693 3,324,178) 2,838,848)... .|2. 856)........] 2.000 | 130 
San Jose....... " d 27,183) 363,433, 310,372 | 207 | 132 
Stuckton........ se iat ad .752' 15,844' 3,935 235,367 201,003 143 , 145 | 126 


*Withheld to quad Glesteome. Before using these figures, see explanation page 19. 


Durable BOUND VOLUMES of this 
1947 SURVEY OF BUYING POWER 


You can reserve yours now: binding type, stiff-cloth cover. The complete name 
and date of the issue is stamped in gold on the front 


These attractive bound volumes of SALES MANAGE. cover and on the backbone. 


MENT’S 1947 Survey of Buying Power are made to _— 
Price $5.00 each. We suggest that you write SALES 
MANAGEMENT and reserve your copy now since 


only a limited supply of Surveys are set aside for this 


stand the constant wear and tear of year-round usage. 
They are designed for the man who wants his Survey 


always like new—as ready for instant use in January 


special binding. 


Sales MANAGEMENT 


386 Fourth Avenue, New York 16, N. Y. 
- SALES MANAGEMENT 


as it was in June. 


Each bound volume is equipped with a heavy, book- 
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PACIFIC STATES 


Washington - Oregon 


i § 


(See also California) 


Cities shown are those having 
retail sales of $20,000,000 


or more in 1942. 


Counties shaded are those having 


reta 


il sales of $50,000,000 


or more in 1942. 


CITY POPULATIONS 


SCALE 


(1940 CENSUS) 


UNDER 50,000 
50,000 TO 100,000 


° 
° 
@ 100,000 OR OVER 


OF MILES 


| — — 1 
a r 


i?) 


50 


100 


WASHINGTON 


The “SM” symbols 


mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


) 
? POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING INCOME—1946 SALES- 
ESTIMATES _— TISING 
9, 1/1/47 GYD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami- (in thousands of dollars) Farm of ity 
Total lies Gross Net Dollars | USA | of 
(in % 1% \ (in Dollars | % | % Estimate | Dollars | Dollars | % | % (in Po- | Mar- 
thou- | of | of | thou- (in of | of General Dollars (in (in of | of Per thou- | ten- | ket 
sands) | State} USA | sands) thousands)| State} USA| Food Mdse. | Drug (in thousands) | thousands); State) USA | Family | sands) tial In- 
thousands) , dex 
ere 5.6} .26) .004) 1.6 5,728} .33) .006) 1,030 942 ee 8,611 7,707; .27| .005) 4,817) 16,005} .005 | 125 
ee 7.3} .33) .005} 2.2 2,904 .17) .003} 1,275 ° ih ee 5,744 5,141} .18| .004) 2,337) 4,234] .004/ 80 
Benton 27.0| 1.24) .019) 7.6 6,770} .39) .007; 1,842 532 ee 16.736 15.399) .54) .011) 2,026) 10,933] .011 | 58 
Mens sesvcns 36.4) 1.67) .026) 11.0 38,423) 2.19} .040| 8,388} 6,396) 1,196].......... 56,509 50,366) 1.75) .036) 4,579) 24,795} .035 | 135 
baleeapeee 4.1 26,806 2 4,733 5,753 1,104 21,473 19 ,008 re 
Clallam............ 25.5) 1.17| .018) 8.0 17,638) 1.01) .018) 4,969) 2,472 eae 28,710 25,905) .91) .018} 3,238) 4,516] .018 | 100 
Port Angeles....... 10.6| -49| .008 z 13,418} .77 014) 3,552 2,250 402) 7,419 17,428 15,493); .54) .011 J ee O11 | 138 
1e Clark... 109.2} 5.00) .078| 34.3]  47,004| 2.68) .049) 12,498) 4,756) 1,345].......... 92,050} 82,889| 2.91] .058| 2,417) 15,156] .059| 76 
Vancouver 34.2) 1.57) .024) 11.6 32,807) 1.87) .034 6,688 4,224 816 31,383 45,085 40,351) 1.41) .029 2 re 030 | 125 
nt Columbia... ..... i 3,643) .21| .004 897 310 iy ioe 7,225 6,466 4,619 
Cowlitz, .. 50.0 “a 036} 15.2 34,830) 1.99) .036) 8,020) 6,917 soc ewns 56,488 50,347, 1.75) .036) 3,312) 5,628} .036 | 100 
Longview eae 16.7 76| 012 5.1 17,294) .99 018) 2,787) 5,332 506 7,074 19 ,030 17,032} .59) .012 2 eee -014 | 117 
Kelso. . eis 9.8 .45| 007 3.3 10,241) .58 ‘onl 3,221) 732 230 3,837 10,875 9,733) .34] .007 | ee .008 | 114 
36 Douglas 6.5) .30) .005 1} 3,441) .20) .004) 935| a ees 5,183 4,639; .16) .003) 2,442) 13,792] .004/ 80 
ae a 3.6] .16| .003| 1.1 1,842} .11 = 718| ° gs oh eee 3,226 2,887) .10) .002) 2,625) 2,263} .002/| 67 
ce | | 
‘ Franklin, 10.0) .46) .007) 3.0 6,294 -36| 007) —_ 510 WE xeicskcus 9,986 8,937; .31| .006) 2,979) 5,820} .007 | 100 
118 Garfield. 2.9) 13} .002 8 3,036; .17) .003 321| 277 WU Sosivokaee 4,405 3,858} .13) .003} 4,823) 7,083} .003 | 150 
e-. 7 a” - 2.5 10,281) .59) .011) 4,223 466 acces 11,545 10,018) .35) .007| 4,007; 9,710} .008 | 160 
oes | 2. 49,817) 2.85) .052| 14,661) 5,809 al nana 83,548 74,775) 2.61) .053) 4,399) 6,194] .050 | 132 
> inaaia bio | .94| 015} ; 29,690) 1.70} .031 6,537 4,634 839 26,590 35,861 32,096) 1.12) .023 4,652)........] .024 | 160 
TS .7| 31) .005| 2.5 2,641) .15| 003) 557, * _ a 5,650 5,267, .18| .004 2,107) 5,153} .004| 80 
eferson. 8.4, .38) .006| 2.8 5,353! .31| .005! 2,069) 488 oe 10,187 9,117\ .32| .007| 3,256) 1,869 .006 | 100 


Before using these figures, see 


explanation page 19. 
443 


MABE VUREMESCSOMETUNG © 2/ 


74.4°/, Daytime Audience! 
62.2°/, Nighttime Audience! 


BMB figures show the I5 stations of the Oregon-Washington Radio 
Group delivering, on the average, better than 74% of the available 
daytime audience . . . better than 62% of the available nighttime 
audience within each home county in the thriving Pacific Northwest 
Radio Market. These I5 key stations reach the radio families in this 
rich area . . . families with a Per Capita Effective Buying Income of 
$2,688.00 . . . highest in the nation. 


Write or Wire THE HOMER GRIFFITH CO., New York, Chicago, 
San Francisco, Dallas, Hollywood. 


wel 


eile 


EStS 
tn 7 


OREGON 
Kwik (MDL) KORE MOL> 
Albeny tugene 
MAST (MDL) KFLW As 
Astone Klamoth Falls 
KBND (MOL) KRNR MOL 
Bend Roseburg 
MOOS ‘MOL! KSLM MOL) 
Coos Boy Setem 


WASHINGTON 


KXRO (MOL) KRKO VOL) 
Aberdeen Everett 
KVOS (ABC) KWLK (MDL) 
Bellingham Longview 
KELA (MDL) KGY (MOL) 
Centralia Olympia 
KPQ (ABC) 
Wenatchee 


W ASHINGTON-— (Continued) 


The “SM” symbols mark original, 


MDL—Mutuol Don Lee Affiliote 
ABC—Americon Broadcasting Company Affilicte 


exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 a EFFECTIVE BUYING INCOME—1946 bor 4 
s % 
ESTIMATES ISIN 

vue SM ESTIMATES SALES & ESTIMATES CONTROLS 
COUNTIES THREE STORE GROUPS 1946 Gross % |Qual- 
CITIES Fami-| (in thousands of dollars) Farm of ity 

Total lies waste sae Saanceee Gross Net Dollars | USA | of 
(in % | % | (in Dollars | % | % mate | Dollars | Dollars | % | % (in Po- | Mar- 

thou- | of of | thou- (in of of General Dollars (in (in of | of | Per thou- | ten- | ket 

sands) | State] USA | sands)| thousands) State} USA} Food | Mdse. | Drug (in thousands) thousands) State USA | Family | sands) | tial | In- 

thousands | | dex 

it late oe ane 732.4)33.54) .525) 266.6] 635,237|36.28) .658) 143,522/ 128,657) 19,031) ....... 1,285,375) 1,150,411/40.12) .816) 4,315) 30,6 710 | 135 
I ncsdcenxeen 550.0/25.19| .394) 200.2 552,507/31.56) .572) 117,653] 125,255) 16,754 1,524,616] 1,125,432] 1,010,762/35.25| .717/ 5,049]........ 609 | 155 
Pe atinawnccesae’ 83.1) 3.81) .060) 28. 40,609) 2.32) .042) 11,147] 3,304 13) SNARE ESS. 64,052 57,327; 2.00 041, 2,047, 6,366) .045)| 75 
Bremerton......... 45.7] 2.09] .033} 15.4 38,544| 2.20) .040 6,830 3,104 1,138) 9,993 44,799 40,095) 1.40) .029 Ss 033 | 100 
Se 21.0) .96) .015) 6.2 18,164) 1.04) .019) 4,808) 1,086 re . 28,413 25,430} .89| .018, 4,102) 12,741) .018 | 120 
Ellensburg......... 7.3) .33) .005 2.3 11,708} .67) .012 2,985 842 310 4,971 10,494 9,602) .33 007! <a 008 | 160 
RR 9.8) .45) .007) 3, 7,559} .43) .008) 2,192 366 Web ivseataas 12,377 11,077} .39 -” 3,692) 7, 008 | 114 
I cnitundeaedniee 40.7| 1.86) .029) 12.4 30,874) 1.76) .032) 7,444) 4,279 See 47,846 42,822) 1.49} .030| 3,453] 12,357) .030 | 103 
Contralia.......... 10.0} .46) .007 3.5 11,152} .64) .012 2,324 1,995 322 10,172 14,123 12,850 45 .009) 3,671 010 | 143 
Chehalis........... 5.8} .27| .004 1.9 11,313) .65) .012 2,116 1,973 276 6,488 7,077 6,334 22] 004) 3,334]........ -006 | 150 
i  cisiivcceeste 10.1} .46) .007) 3, 11,070} .63) .011; 2,239 621 — 14,994 13,105) .46) .009) 4,368) 21,542) .009 | 129 
er 13.2) .60) .009) 4.2 8,429} .48| .009) 2,711) 2,106 _ er 15, 603 13,965) .49) .010) 3,325) 2,627] .010 | 111 
Okanogan........... 27.9) 1.28) .020); 8.2 16,029} .92| .017| 3,117] 3,525 Ae 23,844 21,340) .74) .015) 2,602) 18,92 017 | 85 
SENG é¢6nnneseunes 13.4) .61) .010) 4.4 11,617} .66) .012) 4,024 976 ee 20,850 18,661) .65) .013) 4,241) 2,61 012 | 120 
Pend Orelile......... 6.1) .28) .004 1.9} 4,250} .24) .004 1,294 7,162 6,410) .22; .005) 3,374) 2,081 005 | 125 
ES EE APE 226.9)10.39) .162) 76.4] 192,448/10.99| .199) 63,487 400,386)  358,345/12.50) .254| 4,690) 23,269} .219 | 135 
SF 139.0} 6.36) .100) 48.7 163,546} 9.34] .169) 38,776 285,338; 255,378] 8.91) .181 ere 161 | 161 
San Juan............ 2.5} .11) .002 8 1,538} .09| .002 708 3,734 3,342) .12) .002) 4,178] 2,011] .002 | 100 
Scvtcasevacaud 40.4) 1.85) .029) 12.6 29,407; 1.68) .030) 7,614 44,883 39,960] 1.37] .029) 3,171] 16,661} .029 | 100 
Mt. Vernon........ 5.5 25) .004 1.8 13,013} .74) .013 2,097 6,384 5,819 20} .004 rere 007 | 175 
Skamania........... 3.6 16} .003 1.2 1,882; .11| .002 623 3,480 3,115} .11) .002/ 2,596) 1,303] .002)| 67 
Snohomish.......... 100.3) 4.59) .072| 32.6 75,657) 4.32) .078| 21,711 108,751 97,332) 3.39 al 2,986) 19,521) .072 100 
ee 35.0} 1.60) .025) 11.8 45,453} 2.60) .047) 12,853 59,533 53,282] 1.86) .088; 4,515)........ .038 | 152 
Rc ceccccccace 195.9) 8.97) .140) 66.1} 180,353/10.30) .187| 42,651 357,438} 319,907|11.16) .227| 4,840) 26,583] .198 ut 
See 151.0) 6.91) .108) 50.9 162,550) 9.28) .168} 38,507 315,338 282,227) 9.84 -200! Beiaccenan 72 | 159 
ee 16.2) .74 .012) 4.9 8,956) .51) .009) 2,711 16,534 14,798) .52 010 3,020) 9,144) .010 83 
Rs cee aawaces 41.3) 1.89) .030) 13.5 34,517| 1.97] .036} 8,313 56,309 50,397) 1.76 -036) 3,733] 7, 035 | 117 
Olympia........... 16.5) .76) .012) 5.7 28,253) 1.61] .029 6,074 25 ,843 23,129] .81) .017; 4,058]........ 020 | 167 
Wahkiakum. ........ 3.5} .16) .003} 1.0 1,791} .10) .002 548 3,882 3,474) .12 ian 3,474) 2,132] .002| 67 

} 

Walla Walla......... 36.7| 1.68) .026) 11.6 32,412) 1.85) .033) 6,178 52,924 47,367) 1.65} .034) 4,083) 21,047) .032 | 123 
Walla Walla....... 24.5) 1.12] .018 8.0) 29,022) 1.66) .030 5,243 36,306 32,914] 1.15) .023 2 waeere 4 024 | 133 
Whatcom............ 61.9} 2.84) .044] 19.4] 51,467) 2.94) .053) 12,224 81,802) 73,213| 2.55] .052| 3,774] 23,098) .051 | 116 
Bellingham........ 34.0) 1.56) .024) 11.5 24,721) 1.41) .026) 9,257 48 ,936 43,798) 1.53] .031 3, SOB]... cece 028 | 117 
SS 26.8) 1.23) .019) 7.8 25,126) 1.43) .026) 5,536 41,964 37,558] 1.31) .027) 4,815] 44,498 025 | 132 
I 6 hiccechnvcs 106.7) 4.89) .076) 31.3) 91,653) 5.24) .095| 27,353 105,338 94,277| 3.29| .067| 3,012) 71,435) .077 101 
ee 35.0) 1.60) .025} 11.3 62,404) 3.57) .065) 15,564 50,525 45,220) 1.58] .032} 4,002)........ 040 | 160 
Total Above Cities. ... |1,163.8/53.29] .834| 407.4] 1,284,442 73.3711.331 287,797| 266,613) 43,374] 2,316,011] 2,179,880) 1,955,123 68.19|1.387| 4,799)........ 1.260 | 151 
—— — ——— | — |] —$ J cq _ | —_—_ | —_—_ Oe a nerd 
State I ee es 2,183.91. 1.564! 730.08 1,750, 690! ee 1.814! 436,192! 291,453) 55,3951 2,593, 344l 3,203,744! 2,867,351!..... 2.034! 3,928! 527,802] 1.874 120 
WASHINGT O N— Metropolitan County Areas adinds a: 
Seattle...........190] 732.4).....| .828] 266.6) 635,237].....| .658] 143,822) 128.657| 19.00] 1,285,375] 1,150,411)... 816! 4,315 710 | = 
Spokane......... 114] 195.9)..... ‘a 66.1 180,353)... .. -187| 42,651) 37,852) 7,453].......... 357,438} 319,907)..... 227) 4,840 198 
Tacoma .........121] 226.9].....| .162} 76.4] 192,448|.....| .199| 53,487] 31,686] 6,275 400,386} 358,345 .254 4,690)... 219 | 199 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
Aad SALES MANAGEMENT 


A WORKING PATTERN 
FOR GETTING MAXIMUM SALES 
IN THE SEATTLE MARKET AREA 


® 13,600 retailers classified and routed 
© 37 maps of city sales divisions 
© 244 shopping centers and streets located 


® Sales managers’ maps of retail trading 
and jobbing territories 


® Maps of suburban sales areas 


* 60 suburban cities and towns located 


NEW SALES HORIZONS UNFOLD 


Today, the sales executive faces new and different problems—the volume 
relation of markets to the selling of production makes more necessary an 
up-to-date thorough understanding of them. 


To assist the executive in sales planning and handling, the Seattle Post- 
Intelligencer has pioneered in producing a new sales control tool for 
Seattle and Western Washington. 


Based on work in the field, the operating arrangement 1s new, flexible 
and factual. 


Many Seattle sales and advertising executives cooperated in its development. 


It will be of continuing value to all business seeking maximum sales in 


The Seale 
Post-Intelligencer 


erecer rrr rrrr 


A HEARST NEWSPAPER ~ REPRESENTED NATIONALLY BY HEARST ADVERTISING SERVICE ~ OFFICES IN PRINCIPAL CITIES 


MAY 10, 1947 
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Lap this rising Oregon market ! Retail Sales 1945....... $62,512,000 e 


RETAIL SALES LANE COUNTY UP 26°% ——_‘“elal Salts IMB... STO0 g 


DON LEE MUTUAL 
1450 ON YOUR DIAL NETWORK 


EUGENE, OREGON 


R E G @) N The “SM” symbols mark original, ‘exclu. 


sive estimates by SALES MANAGEMENT. 
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POPULATION RETAIL SALES—1946 HOLI EFFECTIVE BUYING INCOME—1946 
ESTIMATES ' 
yD 1/1/47 GYD ESTIMATES GD ESTIMATES 


COUNTIES THREE STORE GROUPS 
CITIES Hy (in thousands of dollars) 
es 
(in Dollars 
thou- (in 
sands)| thousands) 


14,904 
12,158 
16,237 
14,212 
25,508 
10,885 
22,822 
16,117 
10,955 


24,205 
11,225 
3,067 
2,395 
17,730 


288; 


37,953 
18 ,028 


E8888 882! 


B528 


TT 
tr 
tw 


85,265 
48,537 42,994 


— 
nme 
& 


12,784 11,324 
23,771 21,056 
8,784 8,009 
15,811 14,005 
90,754 80,389 
56,257 49 ,832 
4,468 


950,448 
906 , 289 
16,401 
2,590 
11,699 
25,576 
10,936 
17,370 
10,489 _ 
*Withheld to avoid disclosure. Before using these figures, see explanation page 19. 
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2nd Largest Evening Newspaper 
ifi 1 
of Buying Power proves Port- on the Paci ic Coast! 


land's position as Oregon's onl ; 
ee The JOURNAL now offers advertisers the largest 


major market. Metropolitan Port- yi sy = 3 
land alone, with 50% of the circulation in its history, both daily and Sunday. 


state s population, accounts for You need The Journal to sell effectively in Oregon’s 


Sales Management's 1947 Survey 


55% of the state's retail sales, 


only Major Market ... metropolitan Portland and 
its Retail Trading Zone. 


71% of the wholesale sales. 


When you advertise in Portland, be sure to specify 


The JOURNAL 


Evenings and Sunday 


PORTLAND, OREGON 


Member Metropolitan and Pacific Parade Groups e@ Represented Nationally by Reynolds-Fitzgerald, Inc. 


MAY 10, 1947 
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YOU CAN'T AFFORD TO IGNORE THIS / 
RICH MID-COLUMBIA MARKET IN OREGON ¢ 


. when you spend your advertising dollars to buy the attention of 
| Business is GOOD in The Dalles | people who are logical customers for YOUR PRODUCTS! 


THE DALLES ... is the natural trading center for this great inland 


empire of the Mid-Columbia River! 


| 
=, The Chronicle . . » is the ONLY daily advertising medium that 


gives you thorough coverage of this really PROSPEROUS MARKET. 


Write for Complete Market Survey 


0 REGON— (Continued) “oe - ; as eal ee - ~The “SM” symbols mark original, exclu. 


sive estimates by SA SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 : EFFECTIVE BUYING INCOME —1946 
ESTIMATES 
YD 1/1/47 GYD ESTIMATES yD ESTIMATES 


| | 
COUNTIES | | THREE STORE GROUPS | 
CITIES | Fami- (in thousands of dollars) 
Total lies : : Net 
(in | % % (in | Dollars | % | % Dollars | % 
thou- | of thou- (in of General ( (in of 
sands) | | State| USA sands)} thousands) Mdse. | Drug ( thousands) | thousands) | State 


Wallowa eatin § P | 004; 1.7 
Wasco : , . . j 3.5 
The Dalles........ 7.3) .58] .005 2.5 


6,930) 6,138) . 
14,363 13, 300) ; 
10,522 9,663; .6 


Washington aes 45.5) 3.62) . 14.3 33,597 29,217) 1. 


2.7) 21). a ° . e 4 e Saree 2,225 1,971) . 
Yamhill . ina 27.0) 2.15) . 8.5) 690 22,695 20,103) 1. 


— = | ~~ = ee os ma - 
Total Above Cities... ‘ fsa: soem (ee ‘ 230.1) 795,112/74.55) . ° 28,317} 1,130, =f 1,202,631) 1,068,940/70.49) . 


State Total 1,257.5) . +901) 410. rr 1,066,485)..... 263, 219| 185,927| 38, 1,338,845 


1,711,991) 1, 516,474)... |1.076) 3, 1| 325,876] 1.050 | 117 


ORE G ON— Metropolitan County Areas 


Portland io 90] 635.8) .455| 216.3] 583,130] .. e | 605) 140. .783| 146, 46,659) 21 21,408)... ushers ~~ 1,088, 134) 962, ,559| cal “682| ~~ 4,450) eo -613| 135 
“Withheld to avoid disclosure. 


Before using these figures, see explanation page 19. 


Would you like copies of 23 interviews with top 
management executives on the nrianet: “Who 
makes your advertising decisions?’’ Among the 
men quoted are three chairmen, nine presidents 
and six vice-presidents. Nine advertisers in the 
million-dollar-a-year class are represented. Write 
SALES MANAGEMENT, 386 Fourth Avenue, 
New York 16, N. Y., and ask for your free copy of 
“23 Top Management Answers.” 
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SALES MANAGEMENT 


600 D N EWS PAPER I NG alone has caused GREVE knows from on-the-ground experience that adver- 


The Oregonian’s remarkable 15-year circulation growth*. _tising results come from a newspaper which enjoys lively 
Good newspapering also has made The Oregonian a_ reader-interest. Intelligent presentation of ALL the news, 
powerful, sales-producing advertising medium ..onewhich _ forthright editorial policies and sound community leader- 
has helped to build solid business for many advertisers. ship have made The Oregonian one of America’s influ- 
For example, CARL GREVE, a leading Portland jeweler, ential newspapers. In such a medium advertising gets 
has recently climaxed his 23-year success story by building results, produces sales. Good newspapering has earned 
one of America’s finest jewelry stores. GREVE is frank The Oregonian its position at the top of the advertising 
to say that The Oregonian—as his basic advertising must list in the big, growing Oregon Market. 

medium — has played a major part in his success. 


* Practically doubled—without gimmicks or artificial stimulants! 
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In the growing Oregon Market, Portiand’s influential newspaper is 


IN DAILY CIRCULATION 
IN SUNDAY CIRCULATION 
IN CIRCULATION GROWTH 


Che Oregonian 


PORTLAND OREGON 


REPRESENTED NATIONALLY BY MOLONEY, REGAN & SCHMITT, INC., 
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Hawaiian Retail Sales 


Average $802 Per Capita 


Despite a slight dropping off in retail sales, 1946 over 
1945, Hawaii's retail sales on a per capita basis continued 
well above the U. S. A. Mainland level. The islands were 
beset by such problems as a protracted sugar strike and a 
long drawn out West Coast shipping strike which cut 
down trade with the States, but official figures, neverthe- 
less, reveal total retail sales of $416 million, or $802 per 
capita. The U. S. A. per capita was $691. 


In making these per capita estimates for Hawaii, the 
total retail sales were divided by the civilian population. 
If we add military personnel to civilian, the per capita 
average drops to $726, which is still above the average of 
the 48 states and the District of Columbia. 


The official Hawaii sales figures, compiled by the Gross 
Income Tax Division, Tax Commissioner, help to explain 
the otherwise almost unbelievably high per capita Effective 
Buying Income. The net Hawaiian figure, as estimated by 
SALES MANAGEMENT, was $1,163 in 1946, as compared 
with the U. S. A. average of $1,010. 


Further proof of Hawaii's prosperity is shown by In- 
ternal Revenue tax collections for the 1946 fiscal year. 


They averaged $277 per capita for the Mainland, and $270 
in Hawaii. 


Because Hawaiian families are much larger than those 
here, the per family net Effective Buying Income averaged 
$5,410. The U. S. A. average was $3,651. The number 
of Hawaiian families in 1946 was 111,748. This estimate 
was derived by applying the population increase since 
1940 (22.8%) to the number of occupied dwelling units 
in the same year, 90,829. 


The National Income Unit of the Department of Com- 
merce has not issued estimates of 1946 income for the 
Territory, but its 1945 estimates were considerably below 
those of this magazine. The D. of C. estimate was based 
upon a correlation between per capita income payments to 
individuals and per capita internal revenue payments. 
SM believes this figure to be low because the known facts 
about retail sales are such that they would represent 73% 
of total income as estimated by Washington. The U. S. A. 


figure for the same year of short merchandise supply was 
only 48%. 


In 1946 the U. S. A. spent 60% of its income in retail 
sales. SM estimates that the Hawaiian figure was 58%, 


being held down by the strikes mentioned above, which 
forced total retail sales slightly below the 1945 level. 


Roughly one-third of the population is Caucasian. The 
percentage breakdown is as follows: 


OS eee 2.1% 
Part Hawaiian ............ 12.4 
Poereo Rican ............. 1.8 
Caucasian ..... - ..... 534 
NN 2 bo eb he a a 5.8 
EE ea Vid Saha ke as 32.4 
RAT ee re ae 1.4 
i Se 
9 kd eb dawea oar 0.2 


In addition to the civilian population of 519,503, the 
total military strength in the Hawaiian area during 1946 
averaged about 55,000 officers and enlisted personnel. 
Total disbursements by the Army alone in the Hawaiian 
area amounted to $124 million in 1946. 


The exact 1947 strength is a military secret, but it is 
certain that Hawaiian bases are not going to be neglected 
by any branch of the Service. 


During 1946 there was a definite trend among Ameri- 
can manufacturers toward operating Hawaiian sales as a 
part of the domestic market instead of handling them as 
“foreign” or export. From the Pacific Coast the islands are 
as close by clipper as New York. Many a sales manager 
last year combined business and pleasure by making a 
flying visit to his distributors and dealers in Honolulu 
and other Island cities. The importance of Honolulu 
county and city as compared with Mainland counties and 
cities is shown in the various “200” tables in the front 
of this Survey. 


The summary tables show a very high ranking for Hono- 
lulu County as compared with counties on the Mainland. 
It is 50th in population but 46th in retail sales, 42nd in 
total net Effective Buying Income, 5th in per family in- 
come, 23rd in food group sales, 32nd in general merchan- 
dise sales, and 20th in drug sales. 


Some of the Honolulu city comparisons are even more 
favorable: 40th in population, 37th in retail sales, 39th in 
total net Effective Buying Income, 11th in per family in- 
come, 22nd in food sales, 33rd in general merchandise 
sales, and 21st in drug sales. 


See page 452 for economic and market highlights of the Territory of Hawaii 


COPYRIGHT: The contents of this Survey of Buying Power are fully protected by copyright. The 
exclusive estimates of Effective Buying Income, Retail Sales and Sales-Advertising Controls must not be 
reproduced in printed form, in whole or in part without written permission of Sales Management, Inc. 
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FOR ONE-STATION COVERAGE OF THE ENTIRE HAWAIIAN ISLANDS 
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) Most powerful, only full-time clear 
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/ channel station in this major market 
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: H es Among the 200 leading cities, Honolulu was 40th 1n popula- 
d S 0 m e a W a i i a i tion, 37th in retail sales, 22nd in food group sales and 21st 
nt S "= in drug store sales. 
ere 1s a strong, staDic, growing market with completely 
urprises san 4 semmpceilie doeatetnniimeaitiaiae 
” modern distribution radiating from one major trade center 
d. SURPASSING ALL THE STATES, THE — Honolulu. To reach every part of that market you need 
in TERRITORY OF HAWAII WAS FIRST only one radio station — KULA. 
IN EFFECTIVE BUYING INCOME PER Maintaining mainland broadcasting standards . . . staffed by 
FAMILY IN SALES MANAGEMENT popular island radio personalities plus the star attractions of 
ESTIMATES FOR 1946 ABC... KULA, with its clear channel and unequalled power, 
re , gives you thorough coverage of HAWAII. 
in 
n- 
se 


PACIFIC FRONTIER BROADCASTING CO., LTD. 


STUDIOS 


1525 KAPIOLANI BLVD, HONOLULU, HAWAII 


ABC or avery xnonet, inc., National Representatives: te 


NEW YORK » CHICAGO « SAN FRANCISCO » LOS ANGELES 


The Canadian Market 


Population - Retail Sales - Effective Buying 
Income For Provinces, Counties, Cities 


Following requests by many sub- 
scribers in the U. S. A. and Canada, 
SALES MANAGEMENT here presents 
its first complete survey of the buying 
power of the rich Dominion of Canada 
as a guide to selective selling. With 
one exception—gross cash farm in- 
come—the same exclusive estimates 
are given for the civil units of Canada 
as for the comparable units of the 
U. S. A. 

This information is designed for use 
by Canadian subsidiaries of U. S. A. 
companies, Canadian owned and oper- 
ated companies, and most particularly 
for the many U. S. A. marketing execu- 
tives who have known in a general 
way of the vast potentials of the 
Canadian market, but who have hesi- 
tated to start marketing campaigns 
there through lack of knowledge of 
the factors which the SALES MANAGE- 
MENT Survey of Buying Power has 
presented for so many years about the 
marketing areas of the U. S. A.—how 
many people, where they live, how 
much they earn, how much—and where 
they buy. 

The editors are greatly indebted to 
many Canadian marketing experts for 
advice and information, and most par- 
ticularly to the Messrs. Herbert Mar- 
shall, C. M. Isbister, F. H. McCoy, and 
Harold Greenway of the Dominion 
Bureau of Statistics. The responsibil- 
ity for the accuracy of the estimates 
rests entirely on the Research Depart- 
ment of SALES MANAGEMENT. 


Population Estimates 

No current population figures are 
available for counties and cities, al- 
though these may be available early in 
1948 and covering a period in 1946. 
SALES MANAGEMENT took provincial 
figures as of June 1, 1945, and redis- 
tributed them by counties and cities 
according to the proportionment which 
prevailed in the official 1941 census. 

The number of families was ex- 
tended or reduced on the same basis 
as the change in total population. 
SM’s Research Department is well 
aware of the fact that this results in 
only a rough approximation of total 
population and families by counties 
and cities, but it is believed that the 
figures are sufficiently accurate for 
sound market planning. 

The provincial and Dominion popu- 
lation percentage figures which follow 
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total population figures are designed 
primarily to be used in connection 
with similar figures for retail sales and 
Effective Buying Income. Users of the 
Survey can thus tell at a glance both 
the quality and the size of a civil unit. 

Counties are listed in alphabetical 
order (or numerically in the western 
provinces), and cities are shown in- 
dented under the county of which 
they are a part, with city figures shown 
in contrasting light-face type. 

Because part of Canada is French 
speaking, a column is provided under 
“Population” for the percentage of 
population (according to the 1941 
Census) which speaks French only, or 
French and English. Most marketing 
authorities agree that the two groups 
should be added together and consid- 
ered as the segment of the population 
which can be reached effectively by 
use of the French language. Per- 
centage figures are given only for those 
counties and cities where this com- 
bination accounts for 10% or more 
of the population. 


Retail Sales 


Through continuing studies of the 
Dominion Bureau of Statistics on 
volume and price of merchandise 
movements, reasonably accurate esti- 
mates of 1946 retail sales volumes are 
available on a provincial basis for total 
retail sales, and also on the three store 
types which are broken down both in 
the U. S. A. and the Canadian sec- 
tions, these being food, general mer- 
chandise and drug stores. The pro- 
vincial estimates are then broken down 
by counties and cities by a formula 
which is based partly on a straight 
projection from the 1941 Census and 
partly as a result of special studies 
made of local conditions in leading 
counties and cities. The publishers 
will make continuing studies in Cana- 
dian markets with a view to discover- 


_ ing additional sources of information 


about local markets which will be 
comparable with the many sources 
used for measuring similar civil units 
in the U. S. A. 


The groupings of the three store 


types are those used by the Dominion 
Bureau of Statistics. Food includes all 
stores selling food primarily (gro- 
ceries, meat markets, delicatessens, 
candy, dairy goods). General mer- 
chandise stores include department 


stores and variety stores; drugs in- 
clude sales of drug stores only. 

Wholesale sales figures for 1946 are 
based upon current estimates by prov- 
inces, and apportioned according to the 
percentage distribution which applied 
in 1941. 


Effective Buying Income 


The first column under this heading 
shows in thousands of dollars the gross 
Effective Buying Income (before indi- 
vidual taxes) from all sources, such as 
salaries, wages, dividends, interest, and 
entrepreneurial income, including farm 
income. 

The estimate is based upon studies 
made by the Dominion Bureau of Sta- 
tistics and a formula first devised in 
1929 by SALES MANAGEMENT in con- 
nection with estimating income for 
U. S. A. counties and Cities. 

The county and city figures—just as 
in the case of population and retail 
sales—are further refined to show % 
of province and % of Canada. A still 
further refinement is the per family 
income figure, a straight arithmetical 
computation derived by dividing total 
income by number of families. 


Sales-Advertising Controls 


The column “% of Canada Poten- 
tial” is based upon a comparable 
column in the U. S. A. section which 
is widely used in setting sales quotas 
and allocating advertising appropfia- 
tions. It is a balanced figure which 
assigns 5 points to “% of Canada 
Effective Buying Income,” 3 points to 
“% of Canada retail sales,’ and 2 
points to “% of Canada population.” 

The last column, “Quality of Mar- 
ket Index” is a measure of the pur 
chasing ability of each county and city 
as compared with the Dominion. It 
is constructed by dividing the “% of 
Canada Potential” by “% of Canada 
population.” The Dominion is the 
base, 100. This column is designed 
especially for sales and advertising 
executives who are considering inten- 
sive campaigns in a selected list of 
above-average counties and ities. 
Those counties and cities which have 
an index figure markedly higher than 
the Dominion (100) are likely co be 
the ones where intensified promotion 
campaigns should bring the greatest 
returns. 


SALES MANAGEMENT 


The largest home-delivered 
circulation of any Canadian 
magazine — 99.4%. 


TYPE OF MAGAZINE — Family. 


TYPE OF SUBSCRIBER — Middle 
class family Men and Women. 


CIRCULATION*—By Provinces — 


Nova Scotia 

Prince Edward Island 

New Brunswick 

Quebec ...... 

RR es Bene 117,811 
Manitoba .................. 24,213 
Saskatchewan 31,159 
Alberta 35,902 
British Columbia . 38,895 
Northwest Territories 51 
Yukon Territory 


TOTAL CANADA 


Newfoundland 
Outside of Canada 


GRAND TOTAL 


*All circulation figures 
according to A.B.C. 
Publisher's Statement, 
December, 1946. 


A STOVEL 
PUBLICATION 


prmtroccttcccc cc 


—_— — 

WE didn’t start out with pre-conceived 
ideas that we wanted to prove. We started out to 
get the facts — pleasant or unpleasant. So we hired 
the impartial Canadian Opinion Company to make 
a survey among National Home Monthly readers. 


Their experienced field investigators worked three 
months—interviewed more than a thousand different 
people across the length and breadth of Canada. To 
verify the validity of the field work, each reader 


surveyed was contacted by mail to confirm the 
interview. 


Here are a few of the facts this study revealed: 
READERS PER SUBSCRIBER HOME 


AVERAGE NUMBER OF PERSONS 
PER SUBSCRIBER HOME 


HIGHEST WOMEN’S READERSHIP 
OF ANY ONE ITEM 


HIGHEST MEN’S READERSHIP 
OF ANY ONE ITEM 


i HOME MONTHLY 


-_——_——— ee ee ee ee ee ee ee ee eg 


FOR FURTHER DATA \Q)| this coupon today 


National Home Monthly, 
307 Terminal Bldg., Toronto, Ont. 


Please send me a printed copy of the complete National Home 
Monthly study made by the Canadian Opinion Company. 


Name 


Address 
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“DOCTOR, LAWYER, MERCHANT... 


CHIEF EXECUTIVE, Canada’s Prime Minister, the leader of 
His Majesty's Loyal Opposition—leaders of the minor parties 
of the Federal House, eight out of every ten Canadian Senators, 
five out of ten members of all Provincial Legislative Assemblies 
—62.7% of all leading business executives in Canada, educa- 
tionalists, judges, important purchasing agents, retail buyers etc., 
are subscribers to SATURDAY NIGHT. 

Canada’s own most influential publication covers over 40,000 of 
the Dominion’s finest homes. 

Saturday Night is over 94% home delivered—where influence is 
greatest and advertising messages most effective. 


73 RICHMOND ST. W. TORONTO, CANADA 
MONTREAL — VANCOUVER — NEW YORK — LOS ANGELES 


“CANADA'S INFLUENTIAL NATIONAL WEEKLY" 


Genenl Matbetine Fasten 


In number of people Canada is 
roughly comparable to New York 
State, or to the combination of these 
17 states: Maine, Vermont, New 
Hampshire, Rhode Island, Connecticut, 
District of Columbia, Delaware, North 
Dakota, South Dakota, Nebraska, 
Nevada, Wyoming, Arizona, Idaho, 
Montana, Utah, and Oregon. 

Its retail sales in 1946 on a per 
family basis were 80% as high as the 
U. S. A. average, but the Canadian 
dollar has greater purchasing power 
because price controls really worked 
there, and our recent 50% increase in 


the consumer price index was held to 
about 15% in Canada. 

Canada and the U. S. A. are “best 
customers” now, have been for many 
years, and there are many indications 
that trade between the two nations 
will continue to grow. Last year 37% 
of Canada’s exports went to the 
U. S. A, and 71% of her imports 
came from the States. 


Marketing Potentials 


The marketing areas of Canada are 
much more clearly defined than in the 
United States. Nearly every city has 
a sharply etched trading area, with 


little or no -spill-over or duplication. 

In the United States there are al- 
most 2,000 cities with retail sales 
(1939) of $4,000,000 or more, but in 
Canada the figure is just under 90. 
With the exception of a few con- 
gested areas in Quebec and Ontario, 
the average Canadian city draws from 
a wider area than most American Cities 
of the same size. Major purchases are 
made in these trading centers; every- 
day and fill-in buying is more likely 
to be done in country general stores. 
That type of store accounts for 8% of 
Canada’s sales today, as against only 
2% in the U. S. A. 


fa FERME 


La FERME is a welcome guest, each month, in more than 63,000 French-Canadian 
farm homes. It serves the interests of all members of those big French-speaking farm 
families . . . discusses their problems in their language. 


La FERME offers two free ser- 
vices of special interest: First, 
a Monthly Bulletin on Quebec 
farm production and market de- 
velopments; second, free trans- 
lation into French . . . farm 
French . . . of all advertising 
copy you place in La FERME. 
Our translators know farming, 
and the French farm _ idiom. 
(We also offer regular commer- 
cial translation service.  in- 
quiries invited.) 


You can't afford to overlook this market; and you can't afford to overlook, either, 
the great advantage of presenting your message in the everyday speech of the 
people you are addressing. Tell it through the columns of La FERME! 


822 Sherbrooke fa FERME 


. &. 


MONTREAL Grete Pe ek 


Telephone 
FA. 3639-0 _ 
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*A message from Canada's only national class magazine 


4% of the Taxpayers 
Pay 50% of the taxes 


Canada's population totals 12,100,000 people of whom only 2,354,000 earn enough to pay income tax. They paid, for 
1945, $681,766,000, but half of this total was paid by those 101,900 individuals with gross incomes of $4,000 a year 
or over, and whose incomes totalled $822,000,000. 


Income Class No. of Taxpayers Taxable Income 
$4,000 - $5,000... irae ara ae 36,400 $ 160,000,000 
ee 48,500 $325,000,000 
$10,000 - $25,000... Peer rete $205,000,000 
$25,000 and over...................... $132,000,000 


i Mke Uy tse xia + 4.4 Sa eR ie 101,900 $822,000,000 


Canadian Homes and Gardens with 25,000 and Mayfair with 15,000 offer a combined net paid circula- 
tion of 40,000 concentrated in the upper levels of this market. 


CANADIAN HOMES AND GARDENS « ew Mayfair 


MACLEAN-HUNTER PUBLISHING COMPANY LIMITED—TORONTO * MONTREAL * NEW YORK * CHICAGO * LONDON, ENGLAND 
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ee capt HOMES aosk HOME JOURNAL 
— U 


73 Richmond St. W. Toronto 
New York Chicago Los Angeles 


* Canadian Home Journal's Guide 
to Advertisers — Copies available 
on request. 


CANADA'S FAVORITE WOMEN'S MAGAZINE 


a 


MAY 10, 1947 
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© "More information please!" say Canadian retailers at conventions, in ariswer 
to surveys, in countless letters. 

Firms selling the Canadian market who enlist the informed support of the retailer 
have found it pays off in increased business and easier sales. And they have found 
the Maclean-Hunter Merchandising Newspaper serving their field to be the most 
effective way of keeping their wholesalers and dealers informed about their 
products and services. 


Twelve Merchandising Newspapers—each the leader in its field. Write today 
for more information and sample copies of the paper serving YOUR field. 


Maclean tuner Nispartns 


Published by MACLEAN-HUNTER Publishing Company Limited 


481 UNIVERSITY AVE., TORONTO 2, ONT. 


Canadian Grocer ° Drug Merchandising ° General Merchant ° Hardware & Metal and Electrical Dealer 
Canadian Paint & Varnish Magazine ° Painting & Decorating Contractor ° L'Epicier ° Le Prix Courant 
Canadian Bookseller . Canadian Stationer . Men's Wear Merchandising ° Style 


As of 1941, Canada’s stores totaled 
137,331, with the individual break- 
down for major units as follows: 


Number of 

Stores 
ko ee 48,468 
Country General Stores ....... 11,917 
Department Stores ........... 504 
DY ins sv cieeseecs 1,085 
Automotive Group ............ 16,867 
Men’s and Boys’ Clothing...... 3,485 
Family Clothing Stores as 
Women’s Apparel Stores ...... 5,508 
ew eae . 1,674 
Building Materials Group ...... 5,801 
Furniture Stores . oo. ae 


Household Appliance & Radio... 1,648 


The following publications of the 
Department of Trade and Commerce, 
Dominion Bureau of Statistics, Ottawa, 
are recommended to marketing execu- 
tives who want further details about 
Canada: 

Canadian Market Data Book, 1941, 
with Census figures on population and 
sales by provinces, counties, cities, plus 
county outline map, (Price $1.00) 

Retail Merchandise Trade in Canada 
and the Provinces, 1945, (Price 25c) 

Summary Monthly Indexes of 
Wholesale Sales, 1941-1945, (Price 
25c) 


Manufacturing Industries of Canada, 
1944, (Price 50c) 

Net Income of Farm Operators, 
1938 to 1945, (Price 25c) 

Retail Chains in Canada, 1945, 
(Price 25c) 

Advertising Expenditures in Canada, 
1944, (Price 25c) 

The following books may be pur- 
chased from The King’s Printer, 
Ottawa: 

The Canada Year Book, 1946. A 
1,224 page book covering all phases 
of Canada and Canadians, price $2.00. 

Canada 1947—the official hand- 
book of present conditions and recent 


Restaurants {ity OSA Ee 8,821 Advance Report on the Manufac- This i larized editi 
’ . t progress. is is a popularized edition 
godt Wend, RT a turing Industries of Canada, 1944, of the year book, condensed to 264 
Jewelry Stores . oo (Price 25¢) pages and well illustrated. (Price 
Government Liquor Stores .. 618 Geographical Distribution of the $1.00. 
Roughly there are twelve million Canadians. q 


Ss 


anadians 
are people 


SS 


As many as a million of them rub shoulders 


in a single city. 


rests on our intimate knowledge of 


Canadians as people and Canadians 


Write 


as markets. Interested? 


*If this seems a hard-to-justify statement, 
write James Baxter, President, McKim 
Advertising Limited, Toronto, for details. 


i Sapews MONTREAL - TORONTO - WINNIPEG - VANCOUVER - LONDON, ENGLAND y 


aren’t that many people. 
English—but in Quebec Province you have to 
think in French to get to them. 
live in highly industrialized communities. 
Many are individual kings of wheat-stretching acres. 
Canadians are many different kinds of people— 
but you have to know them all to make them into markets. 
Our *unparalleled success in Canadian advertising 


Yet in a whole province there 
Most of them speak 


Many of them 


Mc KIM 
ADVERTISING 


_Limtled 
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V7 3% 


Canadas Buying Power 
is concentrated in 


247 URBAN CENTRES 
where 651,555* of the 1,144,510 English Speaking Families 


buy The STAR WEEKLY 


900,000 copies of the Star Weekly are bought 
every week. This means that better than 1 out 
of every 3 English-speaking families in all Can- 
ada read it. 


x k * 


In 64 cities and towns with over 10,000 popula- 
tion THE STAR WEEKLY is read by 54% of 
all English speaking families. 


xk * 


The Star Weekly is the largest publication in 
Canada—and it is also the fastest growing. 


1916— 52,378 
1926—185,909 
1936—340,575 
1946—904,687 


The STAR WEEKLY _ 


*56.93% of Urban Buying Power 


Additional facts about THE STAR WEEKLY 


Of the 904,687 total Star Weekly circulation, 
only 4,633 copies are bought on a subscription 
basis. All the rest are bought on a weekly 10 


cent cash basis—evidence of live reader interest. 


xk * 


In every English-speaking community in Canada 
having a population of 300 or more, there is a 
Star Weekly carrier boy delivering the Star Weekly 
direct to the homes. 


PUBLISHED AT 80 KING ST. WEST, TORONTO, CANADA. 
U. S. Representatives: WARD-GRIFFITH CO. INC., New York 
Chicago ® Detroit © Boston © Atlanta © San Francisco 
Salt Lake City 


00000 


EVERY WEEK 


WHERE CANADIANS LIVE 


53% of Canadians live in urban communities and 47% on farms or in rural communities, which 
is exactly the U. S. A. percentage. 


PRINCE EDWARD ISLAND | OO ag 
me De SAUER CREA 


NOVA SCOTIA 


NEW BRUNSWICK 


QUEBEC 


ONTARIO 


MANITOBA 


SASKATCHEWAN 


ALBERTA - £2 : G64 Ey alae 


BRITISH COLUMBIA 


Source: ‘Canada 1947," Dominion Bureau of Statistics 


WHAT CANADIANS DO FOR A LIVING 


For the average of the pre-war years, 1929 to 1938, the 15 types of work which provided 


the greatest full-time employment were: 


% OF ALL FULL-TIME WORKERS 
AGRICULTURE 


MANUFACTURES 2. 2 30.48% 
RETAIL TRADE a 
CONSTRUCTION 4.28”. 
GOVERNMENT SERVICE i 4.03% 

STEAM RAILWAYS [RD 3.82% 
PROFESSIONAL  3.75< 

FORESTRY a 3.717 
WHOLESALE TRADE [RM 2.647 

MINING BB 2.50% 

EDUCATION Be 2.412 

CUSTOM AND REPAIR I 1.87% 

FISHERIES Be 1.25% 

ROAD TRANSPORT ff 1.01% 

INSURANCE 1.00% 


PICTOGRAPH BY 


MANAGEMENT Source: Dominion Bureau of Statistics 
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SALES MANAGEMENT 


More Canadian Women 
read Chateline than 
any other magazine! 


Feige Canadian Magazine Audience Study—the only independent re- 
search of its kind conducted in Canada—establishes the validity of a first 
study carried out a year ago. It shows that Chatelaine reaches a larger audience 
of women readers (850,000) than any other magazine published or circulated 
in Canada! 


As in the case of the first study, Study No. 2 was carried out by means of (1) 
tested study techniques, (2) more-than-adequate sampling, (3) personal 
interviews.” 


Among the important factors of leadership established for Chatelaine: 


More women readers than any other magazine. 
More women readers in Canadian cities. 

More women readers under 45 years of age. 
More women readers in all economic brackets put together. 


More women readers living in owned homes, having a car, elec- 
tricity, telephone, radio, gas or electric stove. 


Study No. 1 was carried out with such care and the subsequent report issued 
in such conservative terms that it was accepted with credence. Study No. 2, 
confirming as it does the validity of the original study, is all the more to be 
regarded as a dependable guide for advertisers and advertising agencies. 


* By Canadian Facts, Ltd. 


Wey (hatelaine 


the Canadian womans magazine 
A MACLEAN-HUNTER Publication 


481 University Avenue, Toronto 2, Canada @ Dominion 
Square Building, Montreal, Canada @ 522 Fifth Avenue, 
New York 18 @ 309 West Jackson Boulevard, Chicago 
6 @ Duncan A. Scott, Mills Building, San Francisco @ 
Duncan A. Scott, 448 S. Hill Street, Los Angeles 13. 


Copies of Study No. 2 of Canadian Magazine Audiences are available on request. 


CANADIAN RETAIL SALES PER FAMILY, 1946 


Living standards in Canada last year were roughly the same as in the U.S.A. Per family store ex- 
penditures were $1979 as against $2500 for the U.S.A., but Canada had no spiral in prices. Since 
1941 Canadian retail sales have increased 53%, with a 15% increase in the price index. In the U.S.A. 
sales gained 75% in the same period, but about half of the increase was due to higher prices. 


PER FAMILY SALES 


Total Bar=All Retail Sales (in Dollars) 


EERE Foon MERCHANDISE ddd PUGS 


PRINCE EDWARD ISLAND YEE $2,345 
NOVA SCOTIA BS 38 BST 

NEW BRUNSWICK 

QUEBEC 

ONTARIO 

MANITOBA 

SASKATCHEWAN 

ALBERTA 

BRITISH COLUMBIA 


DOMINION OF CANADA 


Source: Estimates by Research Department of Sales Management 


Retail expenditures by store types, Canada vs. U.S.A. 


Chief differences in store sales between the U.S.A. and Canada: (1) Country general stores 
are more important in Canada, (2) citizens of the U.S. A. have less appetite for home cooking. 


STORE TYPES | 


24% 
FOOD GROUP WLLL LLL 
COUNTRY GENERAL STORES Werr—_ oF 
VARIETY STORES. uuu 
VARIETY STORES YORE 
9% 
AUTOMOTIVE GROUP WHI: 
9% 
APPAREL GROUP PE 
BUILDING MATERIALS GROUP WWE, 


FURNITURE-HOUSEHOLD- —_ . 5% 
RADIO 


RESTAURANTS 4 


3% 
DRUG STORES beeaee ” 


PICTOGRAPH BY 


Sources: Dominion Bureau of Statistics and Research Department 
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THE FOUR 
INTERNATIONAL EDITIONS OF 


TIME 


CARRIED DURING 1946 


ee ee aa i 
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TIME Atlantic Overseas 
TIME Canadian 

TIME Latin America 
TIME Pacific Overseas 


TIME INTERNATIONAL - 9 ROCKEFELLER PLAZA - NEW YORK 20, N. Y. 


5000 WATTS 


CFCY 


THE FRIENDLY VOICE OF THE MARITIMES 


ESTABLISHED 1924 


The largest circulation and audience 
east of Montreal, according to B.B.M. 


Represented 


All Canada Radio Facilities, Toronto 


President & Managing Director. 


KEITH ROGERS, 


ponies of any private station in Canada, 
igures 1946. 


Your booking is a MUST proposition if you wish to reach by radio the two hundred 
million dollar annual market of the Maritimes 


WEED & CO., NEW YORK, CHICAGO, LOS ANGELES. 


630 KC 


Dominion of Canada 


PRINCE EDWARD ISLAND 


The “SM” symbols mark original, exelv. 
sive estimates by SALES MANAGEMENT. 


GUYSBOROUGH...... 
RE 
Dartmouth.... 
Halifax 
HANTS.... 
INVERNESS 


KINGS... 
Kentville. 
LUNENBURG . 
PICTOU.... 
New Giasgow 


131.8) 21.22) 1.089) 28.6 
11.7] 1.88) .097) 2.7 
75.7) 12.19) .625) 16.4 
23.7; 3.82) .196) 5.0 


4.2 ‘ F 
35.4) 5.70) .292) 8.4 
43.8) 7.05) .362) 9.8 

9 


756 * . 
36.90) 2.195) 27,850) 25,150) 3,085 
3.99] .237| 4,347 285 309 
31.13) 1.852) 20,750) 24,855) 2,645 
2.29) .136) 2,006 548 154 


-162) 1,485 902 155 
3.80) .226) 2,491) 1,265 297 
7.19} .428) 7,254) 2,502 605 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING SALES 
SALE INCOME—1946 ADVER- 
yD ESTIMATES 6yD TISING 
1945 ESTIMATES SALES ESTIMATES CONTROLS 
l - — ca: l a a 
COUNTIES | | THREE STORE GROUPS| 1946 | % | Qual 
CITIES | Fami-| French | (in thousands of dollars) of | ity 
Total lies | and Gross Canada | of 
(in % % | (in | Fr.-Eng.| Dollars | % % Estimate Dollars / % Po- | Mar 
thou- of of | thou- |Speaking (in | of of General Dollars (in of | of Per ten- | ket 
sands) | Prov. | Can. |sands)} % | thousands) Prov.| Can. | Food | Mdse. | Drug (in thousands) Pres. | Can. | Family | tial | Index 
thousands) | 
a ee ee a = wae eS 
SE ee 18.8) 20.41) .155) 3.8)........ 2,375 11.84] .045 420 ° oe ayancae 3,743| 10.07} .040 985 064 41 
EE 33.4) 36.27) .276| 7.0) 25 7,382) 36.81) .141 1,115; 4,065 12,445 33.49 -135; 1,778 .165 | 60 
Summerside. ........ 4.9) 5.32) .040 1.1 25 4,352) 21.70) .083 385 3,925 155 4,439 5,240) 14.10) .057 4,764 -061 | 153 
EE ES 39.9) 43.32) .330) 8.2)........ 10,296; 51.35) .196) 2,715 650 EER 20,974) 56.44) .228) 2,585 .239 | 72 
Charlottetown. ...... 14.4) 15.64) .119 Re 8,621) 42.99 164 2,250 650 390 11,694 12,263 33.00) .133 4,229 .140 | 118 
=. Ses Sete RS — =: = 
Total Above Cities 19.3) 20.96) .159) 4.0) 10 12,973) 64.69} .247| 2,635) 4,575 ot) 16,133 17,503 47.10) -190} 4,376 -201 | 126 
Province Total . 92.1|100.00| .761' 19.0| 12 20,053'100.00' .382) 4,250) 5,319 sal 16,495 37, 162|100.00! -403 1,956. 468 1 a 
ANNAPOLIS. me 19.0] 3.06| -157| T° ane 5,080| 1.63} .097/ 966] 517) 15i)......... 5,846] 1.62| .063| 1,329) .092 | 59 
ANTIGONISH 11.3) 1.82) .093 2.0 18 5,139) 1.65) .098 925 615 eee 4,850} 1.34) .053 2,425 .075 | 81 
CAPE BRETON ; 119.0) 19.16) .983) 24.0)....... 61,041) 19.55) 1.163) 21,650) 12,911 _  Faeeeerre. 90,102) 24.97) .978| 3,754] 1.034 108 
Glace Bay........... 27.0| 4.35) .223 5.3 17 13,825) 4.42) .263 5,045 3,815 245 2,150 23,895; 6.62) .260 4,508 .253 113 
Sydney 30.4 4.89 .251 6.3). 28,453; 9.11) .542 8,282 4,207 620 26,420 27,857; 7.72) .302 4,422 364 | 145 
COLCHESTER 32.4) 5.22) .268) 7.0 21,025; 6.73; .400) 4,083 1,405 ERASE: 23,290} 6.45) .253) 3,327 -300 | 112 
Truro... 11.0} 1.77) .091 2.5 16,337) 5.23) .311 3,523 980 ° 9,483 10,998} 3.05) .119) . 4,399 .171 | 188 
CUMBERLAND 42.4) 6.83) .350} 9.8)........ 17,557) 5.62) .334 5,002) 2,750 412 24,664) 6.84) .268) 2,517 .304 | 87 
Amherst 5 : 101 
DIGBY. 


5,333| 1.48 1,524). 54 
109,602) 30.37; 1.190) 3,832) 1.471 | 135 
10,327| 2.86] .112} 3,825) .146 | 151 
75,002| 20.78| .814| 4,573] 1.088 | 174 
9,537} 2.64) .103| 1,907) .132 | 67 


1,800} .50} .020| 2,000 5 | 189 
12,532) 3.47; .136} 1,492 .194 , 66 
27,406) 7.59} .297| 2,797 349 96 


QUEENS.. -9 2.08) . eae d -086; 1,059) 453) 202].......... ° ° ‘ 
RICHMOND .. 11.7; 1.88) .087) 2.4) 54 1,556} .50) .030 388 a Fae Se 2,010} .56; .022 836} = .039 40 
SHELBURNE..... 14.2) 2.20) .017) 3.1)........ 3.117) 1.00) .059 922 100 © ekhcinwrea 3,323} .92| .036| 1,072) 059) 50 
oe ee 8.6 1.38' .071 | terre 1,085' .35' .021 343’... 1,902! .53' .021' 1,119" 031 4 


464 


*Withheld to avoid disclosure. 


Before using these figures, see explanation pages 19 and 454. 
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Greatest 


CANADA'S 
BEST 
NEWSPAPER 


Where Buying Power is 


Regardless of differences of opinion on the size of 
the backlog of Consumer demand one fact always 
stands out, the best potential customer is the one 
with the most purchasing power. 


The Gazette circulation is largely in the better 
class homes of the Montreal area where buying 
power is high and readily available. 


i 
i? 
\Z 
t% 
\ 


ins. 


For ready sales and quick turnover use The Gazette. 


Che Gazette 


MONTREAL 


ESTABLISHED 
1778 


NOVA SCOTIA— (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING 
SALE INCOME—1946 ADVER- 
ESTIMATES GYD TISING 
SM) 1945 ESTIMATES SALES ESTIMATES CONTROLS 
eS | vanes ‘eins . -. a | ; _ ‘ oe a 

COUNTIES } | THREE STORE GROUPS 1946 % Qual- 
CITIES | Fami-| French | (in thousands of dollars) 6yD of ity 
Total lies and oa nie hes Gross Canada| of 

(in % % | (im | Fr-Eng.| Dollars | % % Estimate | Dollars | % % Po- | Mar- 
thou- of of | thou- |Speaking (in of of General Dollars (in of of Per ten- ket 

sands) | Prov. | Can. | sands) % thousands)| Prov. | Can. Food Mdse. | Drug (in thousands)| Prov. | Can. | Family tial | Index 

| } thousands) 

— = — ——E —|—_—_——__ |__| ——-- -- ——' — 
YARMOUTH...... 24.1; 3.88) .199 5.3| 36 9,052 —o .172 2,355 1,405 MSc besa 9,100} 2.52) .099 1,717 141 71 
Yarmouth....... 8.4) 1.35 069 1.8 19 7,582 2.43} .144 1,635 . 6,088 5,369) 1.49 058 2,983 -086 | 125 
Total Above Cities...... 187.6} 30.20) 1.550) 40.4)........ 205,315! 85.74) 3.910) 49,169) 38,432 4,509] 261,673 171,522) 47.53) 1.862) 4,246) 2.414 | 156 
Province Total... eee 0 | _ - ioe 5.131| 133.5 312,315| ies | 5.948| 83,848) 51,568 7,426| 285, 2521 360,841|...... 3.917} 2.7031 4.769 | 93 
ALBERT... 8.6] 1.84] .071| 1.9)... 1,389] .87| .026) 379)... ] ere 3,809! 1.62} .041| 2,007] .043| 61 
CARLETON .. 22.2; 4.75) .184 4.9) ae 6,159) 3.84) .117 1,241 729 err 7,430) 3.17) .081 1,508 112 61 
CHARLOTTE.... 23.3) 4.97) .192 5.4) ee 8,262} 5.15) .157) 2,684 499 Pe ckesikcced 12,247) 5.22) .133) 2,260 152 | 79 
GLOUCESTER 51.1) 10.91/ .422) 9.0) 87 7,976| 4.07) -152) 1,767) 1,447 WE pias eveud 11,126) 4.74) .121) 1,239) .191 | 45 
ee 26.4) 5.64) .218) “ 79 3.108) 1.99} .061 597 ° wc ean ee 3,658) 1.56) .040 771 -082 | 38 
KINGS. ... 22.1] 4.72) .183) 5.0)........ 5,363) 3.34) .102} 1,565) 1,054 Ws asics 9,035; 3.85); .098| 1,807 116 | 63 
MADAWASKA... : 28.8} 6.16) .238| 5.1) 95 6,699} 4.17) .128) 2,051 772 Re 11,837} 5.04) .128) 2,303 150 | 63 
NORTHUMBERLAND. 39.4) 8.41) .326 7.6| 27 8,534) 5.32) .163) 2,305) 1,214 er: 10,715) 4.57) .116) 1,408] .172| 53 
ee 13.1) 2.79) .108 2.9). Sere 1,950) 1.21) .037 688 . Ps chniiees 5,264) 2.24) .057| 1,837] .061 | 56 
RESTIGOUCHE 33.9) 7.23) .280) 6.2) 62 8,620) 5.37) .164) 2,663) 1,687 ee 15,793) 6.73) .172| 2,560 191 | 68 
SAINT JOHN... 70.5} 15.05) .582) 15.4)........ 41,903) 26.10} .798| 13,507) 5,825) 2,625).......... 65,941) 28.10} .716) 4,275) 714 | 123 
Saint John... 53.0) 11.31] .437) 11.9]........ 39,024) 24.31) .743) 12,253 5,825 2,534 85,580) 50,742) 21.62) .551 4,277 .586 | 134 
SUNBURY. ..... 8.5) 1.81| .070} 1.8) 17 1,705} 1.06) .032 241 120 il ROB ree 4,369) 1.86) .047) 2,376] .047) 67 
| ees 17.1} 3.65) .141; 3.3) 34 3,825) 2.38) .073 819 . _ nee 5,937) 2.53) .064) 1,811 -082 | 58 
WESTMORELAND .... 66.0) 14.10; .545) 13.9) 42 41,107) 25.61) .783) 7,953) 18,517 1.079) Be cost anitee 45,851) 19.54) .498) 3.290 593 | 109 
Moncton............ 23.3) 4.98 193 5.2 34 33,356) 20.78) .635 5,355) 17,256 905 16.702 27.407) 11.68} .298 5,225) .378 | 196 
.. aS 37.3) 7.97; .306] 8.8)........ 13,835} 8.62) .264) 4,214) 1,445 RE 21,655) 9.23) .235) 2,538] .258 | 84 
Fredericton... . 10.3} 2.20 085  sioincstcd 11,250} 7.01 215 2,953 1,407 468] 6,422] 9,520) 4.06) .103 3,923 -133 | 156 
Total Above Cities...... 86.6) 18.49} .715| 19.5) 13 83,630) 52.10) 1.593) 20,561) 24,488) 3,907) 108,704 87,669) 37.36) .952 4,409] 1.097 | 153 
Province Wit cisos 468.3'...... 3.868! 95.6' 35 160,522'...... 3.057! 42,6741 33,715! 6,179" 134,648! 234,667'...... 2.547 2.4501 2.964 | 77 


fsrtatesd aio oe . - -597/ 12.7 -38) . 4,834 ererrer 37,877) 1.68) .411| 2,982 -427 | 72 
ARGENTEUIL.. 24.2} .68) .200) 4.8) 67 6,159} .48) .117) 1,564 723 ee 16,233} .72| .176) 3,382] .163 | 82 
ARTHABASKA ..___.. 32.1 -90) .265) 5.8) ‘93 7,031 -55| .134) 1,642 a Senne 10,303} .46) .112) 1,776 -149 | 56 
BAGOT . 18.9} 53] 156 3.6) 93 2,607} .20| .050) 576] 248 _ ae 3,652} .16) .040} 1,014] .066 | 42 
BEAUCE ; 51.4) 1.44; .424) 8.8) 93 7,578} .59) .144) 1,262 342 ea 8,567; .38) .093 974, .175 | 41 
BEAUHARNOIS pacceiak 32.4; .91/ .268) 6.3) 88 12,921; 1.00) .246) 4,133) 2,465 27,731); 1.23) .301) 4,402] .278 | 104 

Valleyfield patkeansvas 18.2 51] .150| 3.7] 89 10,850 -84{ .207; 3,015; 2,136 ae ree 15,872 -70| + .172| 4,290) -178 | 119 
‘Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 454. 
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CJAD 
MONTREAL 
A. 


Listening Area of over 


1,800,000 


representing 


MORE THAN HALF QUEBEC’S POPULATION 
with 20% of the 


PROVINCE'S BUYING POWER 


Income of the CJAD Area: over $1,500,000,000; Retail Sales: over $900,000,000. 
A (S. M. Survey) 


Offices and Studio—1191 Mountain Street, Montreal 
Represented in Montreal and Toronto by National Broadcast Sales 
In U.S.A. by Adam J. Young, Jr., Inc. 


QUEBEC — (Continued) Fe eee gates antetaent 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING 
INCOME—1946 


ESTIMATES TISING 
SM J 1945 CxD ESTIMATES SM) ESTIMATES CONTROLS 
a een | canar | l ; : 


COUNTIES THREE STORE GROUPS 
CITIES Fami- (in thousands of dollars) 


General 
Mdse. 


| 
Drug 
| 


BELLECHASSE. 


BONAVENTURE...... 
ere 
CHAMBLY 


Sezsee 


CHAMPLAIN... 

CHARLEVOIX. gs 

CHATEAUGUAY....... 

CHICOUTIMI 
Chicoutimi.......... 
Jonvuiere 


COMPTON...... 


DEUX MONTAGNES.. 
DORCHESTER.... 
DRUMMOND... 
Drummondville. ..... 
FRONTENAC......... 


SSSses TSSReses 


B2EERBH BSRBSEBRR 


B2eses2 
‘ 


*Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 454 
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province. 


MARKET COVERAGE 


that parallels your sales effort 


This chart shows how Maclean’s circulation parallels the English-speaking population 


across Canada—and how Maclean’s covers Canada’s $5 billion retail trade, province by 


= 


wo Percentage of Canadian Market 
os __iRetail Sales....... -.. AW 
Maclean's Circulation ll 


Alt. 


Sask. 


Y 
t7 


Y 


Sa 


| cel) 
N.B. P.E.1. 5. 


Canadian magazine. 


Here's where they live:t 
174,000 readers in British Columbia 


518,000 ’ the Prairie Provinces 
878,000 ’ Ontario and Quebec 
220,000 * the Maritimes 


Tt Study #2 of Canadian Magazine 


STUDY NO.2 OF 


Canadian Magazine Audiences 


Retail sales and population estimated 
jor English-speaking Quebec. 
MAY 10, 


1947 


Audiences conducted by Canadian SO. 
Facts Limited. A copy will be 
sent on request. 
: 


wy 


AND... 


THEN .. 


Maclean’s blankets this enormous market with 1,790,000} readers—twice as many readers as any other 


What's more—these readers represent all levels of buying power. 


Here's what they earn:t 
187,000 readers in the High Income Group 


600,000 ’ Upper Middle Group 
842,000 " ” ” Lower Middle Group 
161,000 "” ” ” 


Low Income Group 


If you are selling to 
read Maclean’s. 


men only—1,020,000; 


If your product is for women—770,000} read 
Maclean's. 


You want the greatest magazine audience com- 
bined with greatest market penetration. 


Maclean’s—Canada’s National Magazine is the 
medium for your advertising campaign. 


MACLEAN’S 


CANADA'S NATIGNAL MAGAZINE 


A MACLEAN-HUNTER Publication 


481 University Avenue, Toronto 2, Canada—522 Fifth Avenue, New York 18 
—309 West Jackson Bivd., Chicago 6—Duncan A. Scott, Mills Building, 
San Francisco 13—Duncan A. Scott, 448 S. Hill Street, Los Angeles 13 


| » Lflion della AUDIENCE 
in Freneh Canada 


$1,291,923,000—that’s the figure reached 
by retail sales in Quebec in 1946! And over 
80% of those sales were made in areas where 
two out of three radio homes listen regularly 
to Station CK AC, 

Convincing proof of the overwhelming 
preference Quebee’s 390,000 radio families 
give to their own pioneer radio station, 
CKAC. For 25 years, products advertised 
over CKAC have commanded French Can- 
ada’s confidence—and sales. 

Be sure your sales message reaches Que- 
bec’s billion-dollar audience—in their own 
language. Present it over the one station 
that gives you almost complete coverage* 
of the French Canadian Market—CKAC, 
of Montreal. 

*Nighttime coverage — 370,110 radio 
homes per BBM. 


La Presse 
MONTREAL 
Representatives: 


Adam J. Young, Jr., Inc, U.S.A; CBS Affiliate 
C. W. Wright, Toronto, Ont. Ist French Commercial station in the World 


d) The “SM” symbols mark original, exclu 
e - sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING 


- 2 SALE INCOME—1946 
TIMATES 
GYD 1945 xD ESTIMATES 


SALES 6YD ESTIMATES 


j l l | l 
| THREE STORE GROUPS| 1946 | 

Fami-| French | (in thousands of dollars) 

lies | and be Gross 

(in | Fr.-Eng.| Dollars D Estimate | Dollars 

thou- |Speaking (in General Dollars i 

% thousands) q . | Food | Mdse. 


COUNTIES. 
CITIES 


(in Per ten- 
thousands) Family | tial | Index 


| 


LA BELLE ‘ ‘ : . ‘ ° 450 4,374|\— .19) . 1,017 
LAC ST. JEAN . ° . , ° ° 20,426) . . 1,874) 
LA PRAIRIE.... ° ‘ . ° ° ° 6,313 A 2,255 
L'ASSOMPTION. . ‘ , ‘ . ¢ . A 1,710 
LEVIS er ‘ . ° ‘ A d ° a : ° ‘ 3,478 
L’ISLET ; A ° ° ° ° A : 955 


(in 
thousands) 


LOTBINIERE 
MASKINONGE 
MATANE 
MEGANTIC . 
MISSISSQUOI 


MONTCALM 
MONTMAGNY 
MONTMORENCY. 
MONTREAL AND 
JESUS ISLANDS.. ; . ' * .58)13.430 
Montreal.... ; ; ; 211. -43/11.918 2,310,773 
Lachine 21. ; : : . .162 1,931 
Outremont. . i 93 ‘ ~ ‘ . 156 
Verdun.... ! -02| .59% i : -612 
Westmount . P 23 5. F .206 24,456 


NAPIERVILLE . ° ‘ ° 7 -031 270 1,856 


NICOLET nw ° ‘ . . ° -078| 1,038 4,284 
PAPINEAU ; ° ‘ ° , ° o 1,271 9,311 


"Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 434. 
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To Sell Your Goods in French Canada 
YOU NEED 


LA REVUE MODERNE 


FRENCH CANADA'S GREATEST MAGAZINE 


A circulation of 100,000° 


and 


A reader audience of 


HALF A MILLION! 


*94.74% of our Circulation is in Quebec Province 


A Breakdown of our French 1947 circulation will be off 
the Press in a few days. It has been made up in booklet 
form with other valuable information about Quebec 
Province in general and La Revue Moderne in particular. 
Send for your copy to 


LA REVUE MODERNE 


CANADA'S LARGEST FRENCH LANGUAGE MAGAZINE 


5225 DE GASPE AVENUE 
| MONTREAL, QUE. 


| Member of A.B.C. Advertising Manager 
R. J. BROWN 


MAY 10, 1947 469 


Get Acquainted with ZONE 2, PROVINCE of QUEBEC 


—the rich Eastern rural and manufacturing markets 
with 92% all-French-speaking prospects. The larg- 
est Montreal Daily has only a small overflow cir- 
culation here. 


1,419,887 French Prospects—over 50% of the Province of Quebec total 


$250,649,000 1946 Retail Sales* 
68,627,000 1946 Food Sales* 
4,627,000 1946 Drug Sales* 
238,790,000 1946 Wholesale Sales* 
*SM Survey of Buying Power May 10, 1947 


Can be Adequately Covered only by These 3 Newspapers 


Quebec Three Rivers Sherbrooke 


LE SOLEIL A6uvelliste LA TRIBUNE 


L’EVENEMENT-JOUBNAL 


U. S. Representatives Canadian Representative 


Gilman, Nicoll & Ruthman Albert H. Toppin 
New York Boston Chicago Room 33 9 Toronto St. 
Philadelphia San Francisco Toronto | 


SS | 


Q U E BE C — (Continued) Sive estimates by SALES: MANAGEMENT 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING 
SALE INCOME— 1946 


SM — YD ESTIMATES GYD ESTIMATES 


' 
COUNTIES THREE STORE GROUPS 
CITIES (in thousands of dotlars) 


>it om »-Vwiwdwdi<«~“s < < 


HBRY BeAeSsBs 


maoeoco 


SHERBROOKE........ 
Sherbrooke.......... 


2eese2eesse SSSSRS=S 


on 
ao- 


St. Hyacinthe........ 
a y , A -230| 2,761} 1,352)  493].......... 
ee i : ; : 11,135 ‘ ‘ 13 ,302 


See BesbBess BEYEBSB 


Shawinigan Falls..... : , ; i 9,582} . : 20,359) .221 
Trois Rivieres........ : : ; 3 21,976} 1. , 35,532] 1. .386 
vate : ; 3 ; 16,213) 1. ? ROE OND 29,535 -321 325 | 91 


*Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 454 
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H 
ST. MAURICE......... ; ‘ . . 33,305) 2. -634) 9,203) 3,865) 712].......... 59,723) 2. d . H 
t 
t 


1000 watts 


it’s 


To Reach Friendly Old Quebec 


CKCV 


at 


QUEBEC CITY 


1280 KC 


QUEBEC — (Continued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


COUNTIES 
CITIES 


ESTIMATES 
CLD iss 


POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING 
SALE INCOME—1946 ADVER- 
TISING 
SM ESTIMATES SALES CONTROLS 
THREE STORE GROUPS 1946 %  |Qual- 
Fami- (in thousands of dollars) of ity 
lies YD Gross Canada| of 
% % | (in Jo | % mate | Dollars Po- | Mar- 
of of jou- of of General Dollars (in ten- ket 
Prov. | Can. | sands Prov. | Can Food | Mdse. | Drug thousands) tial | Index 


(in 
thousands) 


eeeneee 


44.00/12.946) 332.2 


3,928] 


9,988 


73.82)18.166| 264,619) 159,982 


25,520) 2,608,604 


1,535,552 


betas 24.606) 370,015) 183,892 


30,948 2,773,487] 2,254,564 


COeeesccveceece 


CARLETON........... 
COCHRANE 


30,587 


5,259 

8,187 
12,792 
30,737 
22,711 
196,477 
147,516 
34,732 
28 ,038 


4,031 
7,676 
23,307 
11,846 

9,883 

3,925 
21,800 
37,676 
16,542 
6,519 


-103 | 73 
167) 71 
-365 | 91 
-229 | 153 
1.979 | 130 
1.474 | 160 
442) 94 


097 69 
337 | 68 
-143 | 117 
-136 | 71 
-040 | 68 
-224 | 90 
-486 | 88 
-207 | 151 
087 | 119 
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33 YEARS OF DAILY SERVICE 


The Bringing to 25,000 of the French-speaking people 
of the OTTAWA-HULL MARKET 
Ottawa Up-to-the-minute NEWS of their community and of the world 


V a ] le y Editorial interpretations which they have learned to respect and all the Departmental 
Features usually found in a modern daily newspaper. 
Market 


oom 6d LE DROIT 


FRENCH * OWNS AND OPERATES CKCH « 
HEAD OFFICE, 98 GEORGE ST., OTTAWA, ONT. * TORONTO OFFICE, D. L. BOUFFORD, 112 YONGE ST., WA. 6509 


Head Office, 98 George St., Ottawa, Ont. © Toronto Office, D. L. Boufford, 112 Yonge St. 
WA. 8509 


ONTA R | O co (Continued) The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING SALES 
INCOME—1946 ADVER- 
yD ESTIMATES 
1945 


TISING 
GYD ESTIMATES SM ESTIMATES CONTROLS 


| = : —— NS - : 


Comeras | —— eee eee % ht 
ITIES } Fami- n thousands of dollars) | o | ity 
Total lies 9 6yD Canada| of 

(in % (in . .| Dollars 0 % i % , Po- | Mar- 
thou- of of | thou- i (in General ( Per ten- ket 
sands) | Prov. Can. |sands)} % | thousands) ’ ‘ Mdse. (in : . | Family | tial | Index 


she 


HURON 46.2} 1.15] . ; 12,738 
KENORA i 35.3) .88| . ae 10,004 
KENT.. e 70.1) 1.75) . . e 35,748 
Chatham 18.4) .46| 15: : ae 20, 254 
LAMBTON .2| 1.50) . ; 23,015 
Sarnia ' 49) ° Se 13,451 
LANARK . 87). .2)......... 10,850 


LEEDS... ‘ . q ‘ 16,407 
Brockville . 2. ‘ -099 {  RERAS RE 9,262 
LENNOX AND 
ADDINGTON . P p [ See 4,851 
LINCOLN . > ¢ i 39,113 
St. Catherines ? 2. : - ‘ 30,504 
MANITOULIN J . ‘ a 2,196 
MIDDLESEX J . ; 67,206 
London. . 2. 2.07) . . = 58,254 
MUSKOKA 
NIPISSING 
North Bay . ‘ mF : ; -216 7 15,982 


NORFOLK ; d : * WRPRPE 64). ’ 24,440 
Simcoe. . : ; . ‘ ‘ , i} ‘ _ 7,592 
NORTHUMBERLAND q d ‘ \ Sec j ; 11,390 
ONTARIO 5 : j qt J e 56,181 
Oshawa. 4 ‘  - z , ‘ 36, 660 
OXFORD..... 4 : d r z : ‘ 29,615 
Woodstock . : : ‘ r ; ‘ 13,213 
PARRY SOUND , . ‘ R ‘ ‘ J 23,241 
Parry Sound 5. E .0! ; ; ; 6,130 


PEEL ; ‘ ° , oe ‘ : 27,772 


PERTH.. R . P i i J 43,178 
Stratford. ‘i , ’ ‘ .6 F , 20, 695 
PETERBOROUGH ts J a ; F 38,062 
Peterborough . . : 26. : ; " : ‘ 29,054 
PRESCOTT. ; . ¢ “ \ é ‘ 7,430 
PRINCE EDWARD ; , ‘ : : ; 10,117 


RAINY RIVER ‘ = i ‘ . 
RENFREW...... ’ , ‘ q : ‘ -66 
Pembroke . ’ F : : x e ; 22 
RUSSELL.... or 5 P ‘ J S 5,734 -16 
SIMCOE... ee 92.0 . J 3 F 3 P 51,195! 1.46 


*Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 454. 
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Within a radius of one hundred miles of Toronto 
lies one-sixth of Canada's population—and one- 
third of its entire consumer buying power—a 
natural geographic centre of distribution — 
English 


economically through 


practically all speaking — reached 


THE EVENING TELEGRAM 


TORONTO’S “HOME TOWN” PAPER 
TORONTO CANADA 


NEW YORK: DAN A. CARROLL CHICAGO: JOHN E. LUTZ 
MONTREAL: E. R. CHOWN 


in OTTAWA-use the 


inl Newspaper 


to Sell Ontario's 2nd Largest Market 


FIRST in circulation: A.B.C. Publisher's statement, 6 mos. 30- 
9-46 - - 58,665, the greatest circulation ever attained by an 
Ottawa newspaper. 


FIRST in advertising lineage in 1946: Local 5,219,220 lines. 
National 2,049,140 lines. Classified 1,243,845 lines- -the greatest 
volume ever carried by an Ottawa newspaper. 


FIRST in reader interest - - The Journal is Canada’s most quoted 
newspaper. In the 46 quarterly reports issued by the Dominion 
Clipping Bureau since its inception, The Journal has been first 36 
times; second, 8 times; third, twice. 


Retail and National Advertisers prefer the newspaper 
which sells the ENTIRE Ottawa Market. 


FIRST in contract lineage - - more retail advertisers on contract 
than our nearest competitor. 


THE OTTAWA JOURNAL 


“Canada’s MOST QUOTED Newspaper” 


Branch Offices: E. A. WILLIAMS—Toronto and Montreal 
WARD GRIFFITH CO. INC.—New York. Chicago, Detroit, San Francisco 


a 


MAY 1947 


10, 


What do you mean by First? 


Do you mean 


Whichever way you take it, CFRB is the best 
“earliest” ...Or radio buy in Canada’s richest market! 


“of highest THE FIRST TWENTY YEARS: 


Since 1926, this station has pioneered! Today, it | 
r 1 55 still pioneers, spending more money, working towards 
ep ute an even more successful future. Because this station 
serves Ontario listeners best, it pays you best as 

an advertiser! 


PUBLIC SERVICE: 


It supports every community effort, reports all im- | 
portant news and broadcasts excellent public service | 
i 7 i 2 

programs. By consistently planning a balanced pro | 
| 


gram schedule, CFRB has built up and holds a Joyal, 
responsive audience! | 
SALES RESULTS: 


This station is the unquestioned first as an advertising 


PLANNING NOW buy in Ontario. The proof is simple: take (1) widest 


coverage (2) largest share of popular programs (3) 
FOR THE NEXT greatest listener loyalty . . . and you have the most 


productive station. An investment in a CFRB audience 


TWENTY YEARS! is a solid investment! 


a «2 ot 2 2 ok oe Se oe oe ee ee ee 


ONTARIO — (Continued) sve_estimates"by SALES. MANAGEMENT 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING 
INCOME—1946 


CD ie CLD estimates CLD estimates 


THREE STORE GROUPS 
(in thousands of dollars) 


phewenese ‘ ‘ ‘ 5 rere . ° " 623 
ere ° ° F ° ° : ae 


Pehecmeneeone ° . Peers ° ° . 137 


COUS S Be Blew e eee eh = pT =e OEl OEE) 6FDL FOUL =U bp UE. we ee ee eee 
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ee oe ee ee 


0 — 1 The “SM” symbols mark original, exclu- 
ONTARIO (Continued) sive estimates by SALES MANAGEMENT. 
POPULATION RETAIL SALES—1946 WHOLE- EFFECTIVE BUYING SALES 
ESTIMATES SALE INCOME— 1946 en 
IMAT 
GYD 1945 CD ESTIMATES SALES GYD ESTIMATES CONTROLS 
COUNTIES | | THREE STORE GROUPS 1946 % | Qual- 
CITIES Fami-| French | (in thousands of dollars) of ity 
Total lies | and Gross Canada| of 
(in % % | (in | Fr-Eng| Dollars | % % Estimate | Dollars | % % Po- | Mar- 
thou- of of | thou- |Speaking (in of of General Dollars (in of of Per ten- ket 
sands) | Prov.| Can. |sands)} % |thousands)| Prov.) Can. | Food | Mdse. | Drug (in thousands)| Prov. | Can. | Family | tial | Index 
thousands 
ee ae 16.2 -41; .134 | Se 10,502 -53} .200) 3,454 1,015 350 1,904 19,276 -55) + .209 4,483 -191 | 143 
ree 37.7 -94) .311 EAP 26,227) 1.34) .500) 6,182) 3,435 668 23 ,397 43,424) 1.24) .471) 4,669) -448 | 144 
ee 99.2} 2.48) .819) 24.3)]........ 66,417; 2.87| 1.075) 15,673) 4,213) 2,902].......... 104,657} 2.99) 1.136) 4,3) 1.055 | 129 
Niagara Falls........ 21.8 7 et Bae 20,854) 1.06) .397) 4,951 2,007 1,244 8,298) 24,774 -71| + .269) 4,504 -290 | 161 
WE acascdde res 13.2 .33} .109) 3.2 ll 14,354 .73| .273] 3,163 1,052 545) 9,461 14,610 .42| .158] 94,56 .183 | 168 
WELLINGTON........ 62.9} 1.57) .520) 14.8)........ 26,724; 1.36) .509) 6,702) 1,860 Goi seeiaden 39,008} 1.11) .423) 2,636] .468| 90 
CL ecctciebuins 24.6 -62| .203 ae 15,955 -81| .304 4,355 1,295 563) 5,738) 25,410 -72| + .276| 4,235 -270 | 133 
WENTWORTH........ 218.6) 5.46) 1.806) 55.0)........ 136,452} 6.94) 2.599) 30,314) 18,402) 6,022).......... 254,972] 7.28) 2.767; 4,636] 2.524 | 140 
I acct ciiiainene 175.9} 4.39) 1.453) 44.8)........ 126,254) 6.43) 2.405) 27,507) 18,254 5,805 162,915 222,658} 6.35) 2.417} 4,97 2.221 | 153 
ees 1,006.0) 25.12) 8.311) 256.3)........ 624,350) 31.78|11.891) 140,735) 156,193) 28,874].......... 1,191,620) 34.00|12.934) 4,649) 11.697 | 141 
, | a Aaa ea 705.6) 17.62) 5.830) 177.9)........ 575,450} 29.29/10.960) 115,058} 160,202) 24,855] 1,880,534] 853,200) 24.34) 9.261 4,796] 9.084 | 156 
New Toronto. ....... 10.0 . 2 oo * eee 6,055 31 115} 2,333 381 Wy cuwassaes 9,900 -28} .108) 4, -105 | 127 
Total Above Cities...... 1,890.5) 47.21|15.619] 465.3)........ 1,469,083) 74.78/27,980) 331,389) 269,601 58,725] 2,834,909 2,202,018) 62.83/23.901 4,722] 23.468 | 150 
Province Total......... 4,004.5!...... 33.084! 955.0'........ 1,964,738)...... 37,4211 472,782| 295,541 77,9581 2,955, 5031 3,504,764!...... 38.045 3.670| 36.866 | 111 


DIVISION 1.......... 


DIVISION 2.......... 41. 
PND Be cccvccces 25. 
DIVISION 4.......... 15. 
DIVISION 5.......... 48. 


DIVISION 6.......... 


8| 5.68) .345) 8.1) 15 
0} 3.39] .207; 5.4) 28 
S| 2.0 .188) 3%.7)........ 
8| 6.63) .403) 11.2)/........ 


. _ 894 
1.55} .096 701)... 
1.36) .084 814 
2.14) .132| 2,460 


-63) . 
8,033) 1.36) .087 992 
6,012) 1.02) .065) 1,113 
4,485) .76) .049) 1,212 
32,055) 5.42) .348) 2,862 


24,824 


bicsccncscon SU BME «EO (Sei ascsses 18,730 

DIVISION 8.......... ‘ ° : eee ° . oe) ee ee eee A : 
DIVISION 9.......... 47.7| 6.48) .394) 10.9)........ 8,783) 2.70) .167| 3,710 102 nC 35,526) 6.00) .386) 3,259] .322 | 82 
DIVISION 10......... 19.7; 2.68) .163) 4.3)........ 4,097; 1.26) .078 512 228 _ Seaeneeee 4,965) .84) .054) 1,155) .083 | 51 
DIVISION 11......... 26.9) 3.65) .222) 5.9)........ 5,684) 1.75) .108) 1,085 oe ee 7,012; 1.19) .076) 1,188] .115 | 52 
DIVISION 12......... 25.6) 3.48) .212) 5.4) 10 3,271; 1.01) .062 eee _ PERERA S: 3,745) .63) .041 694) .081 | 38 
DIVISION 13......... 26.3) 3.57; .217) 4.7) 12 6,944) 2.14) .132 923 720 Wi sceeoxacs 8,793) 1.48) .095) 1,871) .130| 66 
DIVISION 14......... 26.8) 3.64) .221) 65§.7)........ 3,907) 1.20) .075 635 . errr 4,225) .71) .046 744) .090) 41 
DIVISION 15......... 12.5 1.05 .R 2.G........ 2,100) .65| .040 403 x TEES 2,485) .42|) .027 956; .046 | 46 
DIVISION 16......... 38.5} 5.23) .318} 8.1]....... 9,335) 2.87) .178) 2,135 742 WE sisescexs 29,665) 5.01) .322) 3,662) .278| 87 
Total Above Cities 241.4) 32.80) 1.995) 60.8)........ 226,240) 69.64) 4.309) 32,816) 84,239) 7,657] 547,367 362, 39 61.24) 3.933 5,960] 3.658 | 183 
Pr ovince Total......... 708.1\......1 6.080! 108.6)........ 324,893). . 6.188 55,250! 87,473| 10,817| 778,7461 591 ,758| Pee 6.423 3.5521 6.284 | 103 

ASKATCHEWAN 
DIVISION 1.......... 32.2} 3.81) .266) 7.1) 10 9,174) 2.95) .175) 1,467 : Res 26,952) 3.83) .293 
DIVISION 2.......... 34.1) 4.04) .282) 6.9)........ 9,788; 3.15) .186) 1,365 417 ee 28,497) 4.05) .309 
DIVISION 3.......... 36.4) 4.31) .301) 7.5) 20 10,231) 3.29) .195) 1,245 42 WE cnadwssa 24,624; 3.50) .267 
DIVISION 4.......... 21.0) 2.47) .173) 4.5) 10 8,187) 2.64) .156 718 . eee 18,009) 2.56) .195 
DIVISION 5.......... 48.1; 5.69) .397) 10.1)........ 12,323) 3.97) .235| 1,636 703 ne 36,912) 5.25) .401 
DIVISION 6.......... 


DIVISION 7.......... 
Moose Jaw 


DIVISION 8.......... 
Swift Current 
DIVISION 9 


DIVISION 13 
DIVISION 14 


fee eeeees 


DIVISION 15 


DIVISION 18 


Prince Albert........ 11. 
DIVISION 16......... 50. 
DIVISION 17......... 31. 


tee eeeee 


8} 1.40) .097) 2.6)........ 
2} 56.84) .415) 10.1) 15 
3} 3. -259} 6.5) 14 

1 


. F 3,465 
3.25} .192) 1,958 
3.83} .227) 1,916 
2.28) .135 834)... 


10,435] 1.48 
34,505) 4.91) .375 
17,043) 2.42) .185 


179,924 


156,851 


seer eeees 


845. 


310,675 


45,711 


465, 247' 


703 ,243 3,922 


*Withneld to avoid disclosure. 
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Before using these figures, see explanation pages 19 and 454. 
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A L BE e T A The “SM” symbols mark original, exclu. 


sive estimates by SALES MANAGEMENT. 


POPULATION RETAIL SALES—1946 EFFECTIVE BUYING 
- INCOME—1946 


yD 18 es GYD estimates OVD estimates 


COUNTIES THREE STORE GROUPS 
CITIES - thousands of dollars) 


( General ( Per Q 
thousands) ; » Mdse. | Drug (in b Family | tial -~_ 


DIVISION 1,......... .7| 3.72| . 15,753| 4.26] . ; 3,734) .283 | 111 
Medicine Hat c . 06 : : 11,253 J 4 - 4 :‘ 5,475 .163 
DIVISION 2 8) 7.36) . 35,708} 9.64) . 88| 4,865] 666 
Lethbridge 2} 1.84) .125| 3. 18,051] 4.88). ; 65). 4,825] 225 | 
DIVISION 3.......... 1) 1.95). 4,689} 1.27) . .26| 2,493] .099 | 
DIVISION 4 5} 3.69) . 10,293) 2.78) . 26| 4,047] .265 | 


DIVISION 5 iy Y ‘ . 5,536 . ‘ eee 4 2,748 126 | 
DIVISION 6 s " . s 112,505 i § A 5,240 
Calgary ; P . 87 ,784 : X A z : 4,725 
DIVISION 7 3 . i s 10,236 A a J ‘ 1,719 
DIVISION 8.......... . 5 : : r j 1,025 5 P 2,258 
Red Deer . ‘ 025 3 a .89) .13:% ! 329 906 F , 4,151 


DIVISION 9.......... ° ‘ ‘ ° ° ° ° ° 3,210 
DIVISION 10 d ° ° ° ° . ° ° ° 1,266 
DIVISION 11 ° . ° . ° . ° 5,105 


DIVISION 14......... 
DIVISION 15 ° ° . . 
DIVISION 16 , . ° 0 Reet . - 153 “ ° 
DIVISION 17 ° ‘ “ ¢ ° 028 ° : . ° ° 


| —— 
55.60] 3.019 4.420) — .55| 2. 3.023 | 167 


Province Total... , . ’ . . ° ° . 540, 3061 674,928 . | 7. 144 | 105 
BRITISH COLUMBIA <a 


DIVISION. 1 d J ‘ ° ° ° A J ‘ -218 | 106 
DIVISION 2 5 . d 5 ° ° . ° -508 | 110 
.089 | 156 
j feiveas dnaa j 4 ’ ' .139 | 154 
DIVISION 3.......... : : : 5 : ’ : i 412 | 83 


DIVISION 4. ies 8) 54.95) 4. ; .62| 5. .82| 5. .338 | 124 
Vancouver........... : ; 4 | re 3 ‘ : : ; - 3 898 | 148 
New Westminster. =é ‘ * : : : ’ i f 2 -305 | 145 

DIVISION 5 : 3 : t s J : S .724 | 120 
Namaimo.. : . ‘ : SAREE - ; 3 d .105 | 164 
Victoria peaked , , 423) . , mk \ x ‘ 697 | 165 

DIVISION 6 


DIVISION 7 
DIVISION 8...... 
DIVISION 9.......... 
Prince Rupert..... ; 
DIVISION 10 


Total Above re Cities ‘ 550) . * , x . 541,572 


Province Total......... ' ee -430| 110,397 605,253 . ,693| 9.014 | 115, 


Summary of ary of All on 


PRINCE. “EDWARD | 

| a] ‘ 19.0| 12 . 4,250 16,495 37,162 ¢ 1,956 -468 
NOVA SCOTIA....... d 5. 131| 133.8)........ 5.948) 83,848 7,426] 285,252] 360,841 J 2,703} 4.769 
NEW BRUNSWICK. . , |. ....| 3,868) 95. 6| 3.057| 42,674 6,179} 134,648] 234,667 5 2,450} 2.964 | 
QUEBEC.... ea 561.2) 129.422) 692. ‘4 |... +. /24.606) 370,015 30,948} 2,773,487] 2,254,564 J 3,256} 25.503 | 
ONTARIO.... ‘ ,004.5).. 133.084) 955.0 : ‘ 37.421) 472,762 > 77,958] 2,955,503} 3,504,764 ° 3,670} 36.866 11 

} | 

MANITOBA... ; ' 6.081) - ; 324, 893) | 6. 188) 55,250 10,817] 778,746] 591,758 ’ 3,552] 6.284 | 103 
SASKATCHEWAN . 6.981) 179.3).. 310,675) ' 5.917; 45,711 5,274] 465,247] 703,243 | ae 3,922] 6.988 | 100 
ALBERTA......... -2) 6.826) 182. od jeunes 370,195)......| 7.051 65, 185) 56,013) 8,532] 540,306} 674,928 ° 3,700] 7.144 | 105 
BRITISH COLUMBIA. , 7.846) 230. 3 oats 495,119). . “| 9.430 110,397) 85,867; 14,565] 605,253] 850,581 . 3,693) 9. 014 | 115 


Total all provinces... .. .104. | : 2654 1| 5,250,433). . a. . . 1125008 835, 566 162, 3521 8, 554,9371 9,212,508 


*Withheld to avoid disclosure. Before using these figures, see explanation pages 19 and 454. 
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Sales MANAGEMENT 
La 


THE CHARTMAKERS, INC. - N.Y. 
Cities shown are those having retail sales of 


$10,000,000 or more according to official census of 1941. 


INDEX TO ADVERTISERS 


ADVERTISER Page 


Air Express Division, Railway Express 
Agency 

Akron Beacon Journal 

Albany (N. Y.) Knickerbocker News. 

Alexandria (La.) Town Talk 381 

Allentown (Pa.) Call-Chronicle 


Altoona Mirror 

Amarillo (Tex.) News Globe 
American Broadcasting Company... . . 
American Builder 

American Home 

American Magazine 

American Press Association 
American Weekly 

Appleton (Wisc.) Post-Crescent. . 
Architectural Forum 

Asbury Park (N. J. 

ee Te C.) Citizen-Times. ..... 
Associate epee, 5 Inc 

Atlanta Journal. te ea 


Bakers Weekly. . 
Baltimore News-Post and American.. 
Bangor (Me.) Daily News 
Barre (Vt.) Times 
Barrington Associates, Inc.. 140 
Battle Creek (Mich.) Enquirer and News 266 
Beech Aircraft Co eekase ee 
Bethlehem (Pa.) G obe-Times. 
Better Farming Methods 
Better Homes and Gardens 
Binghamton Press 
Birmingham News and Age-Herald. . 
John Blair & Company 
Bloomin agice Pes Pantagraph. . 
ont one mee Recorder... 
ot ichigan ewspapers . 
Boston Globe 


Boston Record-American— 
Sunday Advertiser 
Branham Compan 
Brattleboro (Vt.) Reformer 
Brownsville (Tex.) Herald 
Buffalo Courier-Express .. 
Buffalo Evening News oe 
Bureau of yg he A.NP.A.. 
Burlington (Vt.) Free Press. 


Canadian Home Journal 
Canadian Homes and Gardens 
—w Repository ae 
ae Times (Madison, Wise. “¥ hed Wad 
i + ot Division, E. |. duPont 
ie Nemours & Co., Inc.. 
cry (Charlottetown, P.E. i. ™* 
CFRB (Toronto, P.O.). “nena 
Charleston (W.Va.) Daily ‘Mail. 
Charleston (S. C.) Evening Post— 
News and Courier 
Charlotte (N. C.) Observer.......... 
Chatelaine 
Chester Times 
Chicago Daily News. ide eee 
Chicago Herald-American 
Chicago Sun 
Chicago Times. . 
Chicago Tribune. 
Chilton Company, Inc.. 
Cincinnati Enquirer. . 
Cincinnati Post 
incinnati ime i 


rings Gazette Telegraph. . 
Chenien ispatch 
Cosmopolitan 
Country Gentleman 


478 


ADVERTISER Page 


Dallas Chamber of Commerce. . . .387, 396 
Dallas Manufacturers & Wholesalers 
Association 
Dallas Morning News 
Dallas Power & Light Company. . 
Dallas Times-Herald 
The Dalles (Ore.) Chronicle 
oe Daily News 
ee Journal-Herald 
and (Fla.) Sun-News 
Dal Publishing Company 
Denver Post 
Department Store Economist 
Des Moines Register and Tribune 
Detroit Free Press 
Detroit News: 
Detroit Times 
Diamond Match Company 
Le Droit. Age 


Eastman Kodak Company 
Econometric Institute, Inc 
Elizabeth (N. J.) Daily one 
Elmira (N. Y.) suet. . 
Evansville Courier—Press. . 
Everybody's Daily 


Fall River Herald News............. 
Family Circle Magazine............. 
Farm and Ranch Magazine 

Farm Journal 

Federated Publications, Inc.......... 


First National Bank in Dallas. . 
First 3 Markets Grou 


Fort ayne ee 

Fort Worth Chamber of Commerce 
Fort Worth Star-Telegram. . aha 
Fresno (Calif.) Bee 


Gary (Ind.) Post-Tribune 

Georgia Broadcasting System. . 

Gould, Brown and semney, | Inc... 
Grand Rapids Herald. ; 
Greater New 1 Orleans, Inc. 

Green Bay (Wisc.) Press-Gazette 
Greensboro (N. C.) News-Record. ... 
Greenville (S. C.) News—Piedmont. . 


Greenwich Time 


Haire Publishing Company 
Hardware ie 

Harlingen 7 .) Star 

Harrisburg Patriot and emeating News.. 
Hartford Courant. . ube seus 
Hartford Times. . 

Haverhill (Mass.) ‘Gazette. . 

Hearst Advertising Service. . 

Hearst Newspapers 

Herkimer (N. Y.) Telegram 
Holland's Magazine 

Holyoke Transcript-Telegram 
Hometown Daily Newspapers 
Honolulu Star-Bulletin 

House & Garden 

Houston Chronicle................. 


Idaho Falls Post-Register 
India Rubber World................ 


ADVERTISER 


Indiana League of Home Dailies 
Indianapolis 

Industrial Equipment News 

Interstate United Newspapers, Inc... . . 


Jacksonville (Fla.) Journal........... 
Janesville (Wisc.) Daily Gazette 

Johnson City (Tenn.) Press-Chronicle. . 
Johnstown (Pa.) Tribune and Democrat. 214 


KBON (Omaha, Neb.)............. 292 
KBOW (Butte, Mont.).............. 410 
KCKN (Kansas City, Mo.)........... 304 
KCOY (Santa Maria, Calif.) . . . 436 
KCRA (Sacramento 0 Seceie oe 432 
KDKA (Pittsburgh, 
KDYL (Salt Lake boi 
KERN (Bakersfield, 
KFAB (Omaha, Neb. oaree 
KFBK (Sacramento, Coif a bak cia abaiegiie - 495 
KFDA (Amarillo, Tex.)............. 32 
KFJZ (Fort Worth, Tex.)............ 397 
KFOR (Lincoln, Neb.). . 293 
KGLO | seg City, la. e . Facing ry 
KIDO (Boise, Idaho) 414 
KIST (Santa Barbara, Calif.). . 
Klein Institute . Aptitude Testing, In Inc. 
KMBC (Kansas gee Mo.). oo 
KM4J (Fresno, Calif.). . 
Knoxville Journal 
Knoxville News-Sentinel 
So! aaa 
KOIL (Omaha RBIS 
KOM (Seattle, Wash.).. Eee 
KORE (Eugene, Ore.) 
KQW (San + mag: o : 
KRIO (McAllen, Tex.)............. 400 
KRIS (Corpus Christi, Tex.). . 
KRNT (Des Moines, la.) 
KSL (Salt Lake City, ee 
KSTP (Minneapolis, Minn.)......... 
KTMS (Santa Barbara oe “a 
KULA (Honolulu, H. I.) 

KVOD (Denver, MPR 
KVOO (Tulsa, Okla.). . jada 
KWG ae Calif. ).. Fe iad a 
KXOK (St. Louis, Mo.). . as 
KXYZ (Houston, EO: 398 


Ladies’ Home Journal 
Lansing (Mich.) State Journal........ 
Lawrence Eagle-Tribune 
Don Lee Broadcasting System 
— Stations 
ife 

Locally-Edited Gravure Magazines. . 
Lone Star Gas Company (Dallas, Tex. ). = 
Long Beach Press-Telegram 
Los Angeles Evening Herald-Express. . 
Los Angeles Examiner 
Los Angeles Times 
Louisville Courier-Journal— 

Louisville Times 
Lubbock (Tex.) Avalanche-Joumal . 
Luscombe Airplane Corp. (Dallas, Tex.) 392 


Maclean-Hunter Publishing Co., Ltd. 3 

(Merchandising Newspapers Division) = 
Maclean's Magazine 46 
Maine Broadcasting System. . 


yfai 
MeA\llen (Tex.) Monitor. . 
McCall's Magazine 
McClatchy Broadcasting Company... 
McClatchy Newspapers 
McKim Advertising, Ltd 


SALES MANAGEMENT 


